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NION COUNCIL POSSIBILITY 


Vertical Theatrical Combine 
Expected in the Near Future 


e 
Last of major union heads to be contacted by AFL next 
week—smaller unions have supported plan for years 
—aim is to achieve co-ordination of union action 
NEW YORK, Dec. 22.—The first offal meeting to form a Theatrical Union 


Council will be called soon after the holidays, it is expected. Preliminary confabs 
among the various union heads and between the union leaders and American Fed- 


eration of Labor officials have been going on for some time. 


The head of one 


of the major international unions will confer with the local AFL representatives 
this week. He is the last of the most important officials to be approached, all 
others having been contacted some weeks ago. The smaller unions have been 


pressing for the union council idea the 
past few years, but the entrenched unions 
have resisted. Lack of co-operation and 
the impossibility of achieving co-ordi- 
nated action finally drove the small 
unions to call unofficial conferences of 
their own. A “Committee for Progressive 
Theatrical Unionism” was formed by 
three theatrical unions in October. It 
has, since then, attracted members from 
other unions also. 

All of this agitation has had some 
effect, the local AFL officials finally tak- 
ing the situation in hand and feeling 
out the various leaders before attempting 
to call the first official meeting. 


Cole Circus Buys 


Animals From Zoo 


BIRMINGHAM, Dec. 22.—Jess Adkins 
and Zack Terrell, heads of the new Cole 
Bros.’ Circus, of Rochester, Ind., have 
purchased the entire animal stock of 
the Birmingham Zoo, which 1s city- 


owned. Included in the layout are 
bears, leopards, tigers and one big ele- 


(See COLE CIRCUS on page 264) 


Social Insuranee Gains 


Widespread Actor Support 


Many union and actor groups come out in favor of the 
Lundeen Bill, only unemployment insurance measure 
that gives professional workers a break 


s 
NEW YORK. Dec. 22.—Social insurance plans are now being probed by the 


actor unions, and a definite movement to 
insurance legislation is under way. 


safeguard the actors’ interests in social 


Equity members recommended social insurance 


to the council at the Equity quarterly meeting Monday afternoon. Social insurance 
was specified by the Equity membership as covering unemployment, accident, life 


and health insurance. 


The American Federation of Actors also went on record in 


favor of social insurance for variety, cafe and outdoor performers last week. The 


100 Grand Blaze 
Hits Ariz. Stand 


PHOENIX, Ariz., Dec. 22.—Fire de- 
stroyed the grand stand on Arizona 
State Fair grounds here and damaged 
equipment of Hilcerbrand United Shows 
early Wednesday morning. Damage to 
the stand is estimated at $100,000 and 
that to the carnival paraphernalia at 


(See 100 GRAND BLAZE page 264) 


AFA has indorsed the Workers’ Unem- 
ployment Insurance Bill, H. R. 7598, in- 
troduced in Congress the last session by 
Representative Lundeen, and has written 
the U. S. Department of Labor urging 
consideration for performers in all plans 
for social legislation. 

The Hebrew Actors’ Union, also an 
AFL union, says it is in favor of social 
legislation covering actors. The Actors’ 
Emergency Association, composed of legit 
and vaudeville actors working in the 
CWA units, and the average actors’ group 
of Equity have both been agitating for 
support of the Lundeen bill. 

The Lundeen bill is being given wide 

(See SOCIAL INSURANCE page 12) 
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Broadway Divided on Sunday 


Shows’ Financial Prospects 


Lord’s Day Alliance, which has also been 
instrumental in keeping the antiquated 
statute on the books, will also continue 
its stand, according to Dr. H. L. Bowlby, 
general secretary of the organization. 

Dr. Henry Moskowitz, adviser to the 
League of New York Theaters and vice- 
chairman of the Code Authority, stated 
that while he did not consider Sunday 
shows the panacea for all the theater’s 
ills, he did think they would help to 
stimulate employment by lengthening 
runs, 

All theatrical forces except Equity are 
in favor of the local option bill which 
will be reintroduced by State Senator 
Berg at the coming session of the legis- 
lature. 


NEW YORK, Dec. 22.—With prospects 
for the logalization of Sunday legit shows 
here looking brighter than they have at 
any time in the past, Broadway is sharp- 
ly divided in its opinions as to whether 
or not Sundays would help the theater. 
Leader of the pros is William A. Brady, 
veteran Sunday show advocate, who 
claims that legit would gain as much as 
$1,500,000 by the Sabbath performances. 
As expert evidence in rebuttal is William 
McBride, of the ticket agency bearing 
his name, who claims that it would do 
little or no good in increasing the grosses 
because at least half of New York’s thea- 
tergoers come from the suburbs and 
would not make the trip on Sunday. 

“The opening of theaters on Sunday 
night,” said Brady, “will improve em- 
ployment and prolong the runs of ordi- 
hary shows. It will do something else. 
It will help popular entertainment on 
Sunday nights. Those shows which do 
not play on Sunday will do twice the 
business on Monday because there will 
be a number of closed houses. It will 


probably serve to open up two or three 
of the larger houses for elaborate spec- 
tacles at a scale ranging from 25 cents 
to $1.50. You can imagine what The 
Green Pastures could do under such an 
arrangement on its return visit.” 

Brady figured the increased take would 
reach the million and a half mark, of 
which half a million would probably go 
to actors. He said it was “economically 
insane that a union like Equity shall 
allow some of its members to play five 
or six times in vaudeville shows on Sun- 
day and prevent other members from 
performing one show. The motion pic- 
tures pay part of their rents on Sunday. 
The only part of the theater held up by 
a law enacted perhaps 150 years ago is 
the legitimate theater.” 

McBride, however, expressed doubt, and 
so did various others. Paul Dullizell, ex- 
ecutive secretary-treasurer of Equity, who 
has always been a strong opponent of 


p——SEND IN ROUTES-—— 


The Route Department (appearing in this 
Issue on Pages 260 and 261 represents one of 
of the most important functions that this paper 
performs for the profession. Certain listings are 
obtainable only thru the consistent co-operation 
of the performers and showmen involved. 

How about helping your friends in their 
efforts to locate you? This can be done only by 
keeping THE BILLBOARD Route Department 
informed of your whereabouts, and sufficiently 
in advance to insure publication. 

ALL ROUTE LISTINGS SHOULD BE 
SENT TO ROUTE DEPARTMENT, BOX 872, 
CINCINNATI, O. 


Sunday shows, feels that they will do 
little or no financial good, pointing to 
the fact that over a period of years in 
towns which do allow Sunday perform- 
ances there were only two instances of 
shows whose take might be figured as 
increased by the Sabbath playing. 


Frank Gillmore, Equity president, de- 
clares that Equity is still “squarely op- 
posed to the legalization of Sunday per- 
formances,” and that it will continue its 
opposition, in spite of the recent an- 
nouncement of the State Federation of 
Labor that it favored Sundays. The 


Casting Difficulties Hold 
Up Many Planned Productions 


NEW YORK, Dec. 22.—Broadway may 
be denied some of its choicest theater 
this year because of great difficulties in 
casting. A Room in Red and White, 
held previously by Jed Harris and Lau- 
rence Schwab, now in the possession of 
Dwight Wiman and George Kondolf, is 
being held up because no one can be 
found to play the three leading roles. 
Alice Brady. Jane Cowl, Pauline Lord, 
Frank Lawton, Charles Laughton, Emil 
Jannings, Ruth Chatterton, Conrad 


Greetings 
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Most Amazing hypewriter Bargain 


FREE 


NEW ONLY Toe oat 


FIRST TIME! Remington's new pur- 
chase plan lets you buy 4 genuine Rem- 
inet: on Portable No. 5 direct from fac tory 


only 10c a day. Not used or rebuilt. Not in- 


complete. A beautiful brand new regulation 
Remington Portable. Standard 4-row key- 
yard, standard width carriage, margin release on 
keyboard, back spacer, automatic ribbon reve rse; 
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16-DAY FREE TRIAL OFFER 


The amazing low price and easy terms 


make this the greatest typewriter val- 
ue ever offered. But we cannot guar- 
antee present prices long. Higher wage 
scales, rising cost of materials, every- 


thing points to higher prices. So we 
say, “‘Act now...while our liberal offer 
still holds good !”’ 


YOU DON’T RISK ONE CENT 
Try this typewriter in your home or 
office on our 10-day FREE TRIAL 
OFFER, Then if you do not agree 
that it is the finest portable at any 
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COURSE WITH 


shipping charges. 
best chance you've ever had 
to own_so complete a ma- 
chine for so little morey. 
So mail the coupon NoW! 
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new catalog. 
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Veidt, Frank Morgan and Leslie Adams 
are some of the people who have been 
approached within the last six months. 

Gilbert Miller and Lee Shubert sent 
to England to fill the cast of Lau- 
burnum Grove, while the Theater Guild 
is using the entire foreign company 
for Escape Me Never, the play starring 
Elizabeth Bergner. These, however, rep- 
resent the more or Jess expected foreign 
influx. 

The Distant Shore, by Donald Black- 
well and Ted St. John, and owned by 
Dwight Wiman, is holding out to se- 
cure the services of Roland Young. Love 
in a Black Hat, tried out this summer, 
might be produced if someone could lay 
hands on another Osgood Perkins. 

Jed Harris released In the End be- 
cause he couldn’t find an actress of 
40 to play mother to a son of 20, pro- 
viding they could find the son. And 
now he owns Ethan Frome and can’t 
find a man to play Ethan. 


Equity Asks Managers 
To Revise Junior Rule 


NEW YORK, Dec. 22.—Taking action 
on the resolution brought up at the 
membership meeting at the Astor Mon- 
day, Frank Gillmore, Equity president, 
will ask the League of New York Thea- 
ters to work out a fair ratio between 
junior and senior members of Equity 
who may be employed in the same pro- 
duction. 

The resolution at the meeting asked 
for a raise in the minimum wage for 
juniors, claiming that because of the 
$15 difference between the junior and 
senior minimums senior actors are be- 
ing discriminated against in the cast- 
ing for minor roles. 


Canned Food Matinees 


SAN FRANCISCO. Dec. 22.—The Four 
Levin neighborhood houses, Coliseum, El 
Rey, Harding and Metropolitan—came in 
fcr a lot of good publicity and also did 
a good deed last Wednesday when they 
staged a canned food matinee. Houses 
had a special tie-in with The San Fran- 
cisco Daily News. Price of admission to 
the matinee, for children only, was a 
can of any kind of food, which was 
turned over to The News’ “Neediest Fam- 
ilies Fund.” Result was several thousand 
cans of food were made available for 
the city’s poor. News played up the 
matinee in a big way, giving the Levin 
theaters plenty of publicity. 


14 Pantomimes for London 

LONDON, Dec. 15.—London will have 
14 pantomimes this Christmas. The 
most novel of them all will be at the 
Lewisham Hippodrome, where an all-col- 
ored cast, headed by Scott and Whalley, 
will be on view. In all, Great Britain 
will have 155 pantomimes employing 
ever 3,500 performers. This is a post- 
war record. American acts booked for 
English pantomime engagements include 
Will Mahoney (Manchester), Three Sai- 
lors (London), Lassiter Brothers (Lon- 
don), Chevalier Brothers ‘(Middlesboro), 
Ganjou Brothers and Juanita and Max 
and his Gang (Liverpool) and Geraldine 
and Joe (Newcastle). 


Benefit Plan 
Is Under Way 


© 
Theater Authority sets cam- 
paign to acquaint public, 
actors, etc., with its pur pose 
e 


NEW YORK, Dec. 22.—Its reorganiza- 
tion completed, the Theater Authority 
is set to tackle the benefit problem and 
has already laid out elaborate plans to 
acquaint the public, the theatrical in- 
terests and the actors of its purposes 

(Sec BENEFIT PLAN on page 12) 


PAUL PETCHING is returning to Prov- 
idence to spend the holidays with his 
folks. Picking up Hartford, two days, 
on the way. 


YVONNE 


Seosvcurc womotn’ 
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Florence Benn 
BENN THEATRICAL AGENCY 


ENTERTAINMENT AND ORCHESTRAS. 


Nite Clubs—Hotels—Conventions—Dramatio— 
Musical-—Vaudeville. 


Suite 107, Raleigh Building. 
North Dearborn Street, 


648 Chicago. 


PAVILION FOR LEASE 


100x200, 20,000 feet fioor space. Ideal for et 
ler Rink, Indoor Circus, Cabaret, Dance Hall 
House any attraction. Steam heated, centrally lo- 
cated. 100,000 population within a radius of 15 
miles. Excellent. street. car service. Fiat rental or 
percentage Address 


L. J. CHAMBERLAIN 


No, 21 W. Church Street, Shamokin, Pa. 


Phone, Del. 9025.———____-_— 


~~ 


PEGGY MILLER 


Outstanding Juvenile I 

ator. Singer - Dancer - 
of Ceremonies. 

Clubs * Vaudeville * Radio 


Permanent 


istress 


cago, tl 
(or. Care Billboard, Chi- 
cago). 
ro 
ool 


MAKE MONEY 


Choose one of the several 100 businesses 
(all legitimate) fully explained in this 
startling new book—d«ive few hours or your 
full time to it and you will be able to mak: 
$10 to $100 weekly. No experience, no 
investment, no selling ability required in 
many cases. Limited quantities. ORDER 
NOW. $1.00. 

POORVIN'S evermne SERVICE, | 
430 3rd St., - - - BROOKLYN, N. 
Further details FREE « on rovtaliy 

Write today. 


——— $ 


DOROTHEA ANTEL 
226 West 72d St., New York, N, Y. 


Christmas Cards and Stationery Especially to 
Sult the Personalities of the Profession. 
Agents wanted to sell my Cards and Stationery 
Write or call for details. Liberal commissio! 


YOUR FACE REJUVENATED 
Facial Lines Made to Disappear. 


YUTH TOAN The Marvelous Face Lifter, tight- 


ens, holds and strengthens Sae- 
ging Facial Muscles. Effect Immediate. GUARAN- 
TEED HARMLESS. Price, $1.00, Plus 15c Post- 
age. YUTH TOAN LABORATORIES, 

201 West 91st, New York. 


Roll and Machine 
100,000-$17.°° 


GLOBEXS TICKET (COMPANY. INC. 
ay 2 PrenMAar AVENGE, 5. w. 
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Coast Vaude 


Selling Out 


Stand-up trade done by 
Strouse Frolics-—-S. F. series 
~_ ¥e de S to start--others planned 


money. Send 10c (coin) for Buying Catalog. a 

Coin Collectors Club LOS ANGELES, Dec. 22.—Los Angeles 

TOO Kast God Swest, Sept C. W., and Hollywood has taken unto its 
: heart the Sunday night vaudeville 


Frolics Irving Strouse is offering at the 
Wilshire Ebell Theater. Utilizing vaude- 


ville headliners here for pictures, and 
an occasional film name, Strouse is 
building up a vaudeville following that 
is like the days of the old two-a-day 
Orpheum vaudeville in the downtown 
Please meet me New Years. We can make 
five thousand next year. Will buy you 
new Nash car, and put you in bnsiness. 
Please wire Upton for check. Wish you 
Merry Xmas and Happy New Year. 
wm *T. 


district. 
BESS, Houston, Tex. 


Sell Us Your 
PENNIES 


We pay up to $53.00 for Indian Head 
Pennies. Up to $2.00 for Lincoln Pennies 


Nickels Up To $100.00 


sre coins of all kinds wanted by col- 


One performance only is given each 
Sunday night at 8:30. with the house 
scaled from $1.65 down to 50 cents for 
balcony seats. Every performance since 
the Frolics started eight weeks ago has 
a complete sell put. 

Jack Osterman started with Strouse 
in the operation of the Frolics, but later 
Strouse returned him his investment 
in the venture and has since carried 
on alone, using various film masters of 
ceremonies to pilot the stage program. 

Frolics has become a showcase for 
producers, who attend each Sunday 


S ALBERT DAVIS 60-YEAR 


COLLECTION OF RARE THEATRICAL 
PHOTOGRAPHS. 


100.000 to Select From fot Books, night to glimpse the acts, index their 
Magazines, Tlustratiops for iction ane 

Articles, and other uses ; (See COAST VAUDE on page 17) 
Theatrical Photographs of Every Branch 


of the Profession. 
STAGH—CIROUS—-VAUDEVILLB 
BURLESQU E—-MINSTRELSY 


ALBERT DAVIS 


B&K Staff Makes Merry 


CHICAGO, Dec. 22.—The theater 

936 E. 12th St., Brooklyn, W. Y. ushers, cashiers, doormen, projection- 
SERBREEERREURREREREREREERM |«'s. Stagehands and executives of the 
WANT Balaban & Katz theater chain partict- 


pated in a huge carnival of fun in the 
grand ballroom of the Palmer House 
Tuesday night. The party was spon- 
sored by the newly formed B. & K. Em- 
ployees’ Club and was its first social 
function. 

In connection with the party the 
newly elected officers of the club were 
installed. They are: Lew Newhafer, man- 
ager of the Tower Theater, president: 
vice-presidents, Roy Bruder, Harry Pot- 
ter and Edward Doughty: Ray Van 
Getson, secretary; Edward Trunk, treas- 
urer. 


RINK SKATES—ANY MAKE—-PAY CASH 
Write or Wire 
WEIL’S CURIOSITY SHOP. 
20 South Second Street, Philadelphia, Pa. 


$1.75 MEN'S NEW WHITE BUCKSKIN SHOES, 
All Sizes Special price in Dozen Lots. 
WEIL'S CURIOSITY SHOP, 
20 South Second St.,. Philadelphia, Pa. 


INFORMATION ON ANYTHING 


We maintain a staff of trained research specialists 
here and in foreign countries. If there is anything 
you wish to know about any subject we wil! supply 
the information at a very nominal cost. Write today. 
TERNATIONAL RESEARCH SERVICE, 
Dept. 82, 505 Fifth Ave., New York, N. ¥ 


HOTEL DELANO 


108 West 43d Street, New York, N. Y. 


Banquet Department 


Under direction of J. Edward Saltzman. Books now open for year of 
1935 and 1936 for DANCES, BANQUETS and all other parties. Dances 
from 50 to 2,000. Banquets from 10 to 1,000. 


"to Fhe BILLBOARD on ct 
we: * 40)" ANNIVERSARY * 
ECONOMY PHOTO ENGRAVING (CO. 


424 West 42° ST., NLY. Tel. MEdallion -3-5558 


HALFTONES—LINE CUT R PLATES. 
-... DAILY OVERNIGH 


PHOTO REPRODUCTIONS 
AT 40% TO 60% SAVINGS 


We make clear, perfect, gloss prints in quantity orders of 
1,000 and up. Promoters, Managers, Radio Artists, Agents 
and Orchestras, our amazing low prices will reduce 

your photo reproduction costs. Send for samples and 
prices, stating size and quantity of each subject if 
more than one is desired. 


THE PHOTO-GLOSS COMPANY 


V7 West Harrison Street Chicag< 


, Hlinois 


ATTENTION! Oe ‘= §) 
DIVING CONTEST a a& get 


NOW ABOUT TO BEGIN 


T iW Ve 1 Meme ri 


—— © 


Customers spend more 


you spend less— 
with the RCA Victor 


Cound System 


OU can’t beat music for unloosening cash—and you 

can't beat the RCA Victor Sound System for broadcast- 
ing the clearest, most beautiful tone to the most distant 
corner of the biggest amusement park. 

The world’s richest experience in sound stands behind the 
RCA Victor Sound System. Everything that is known to 
make sound broadcasting and reproduction both beautiful 
and reliable is built into the RCA Victor Sound System. And 
that means reduced operating expense—increased income— 
for you! All types of Sound Amplification Equipment— 
portable or permanent. 


Write for full details to the 
CENTRALIZED SOUND SECTION 


RCA VICTOR CO, Inc. 


{A Radio Corporation of America Subsidiary} CAMDEN, N. J. 


——— ST 

RCA VICTOR CO. INC., CAMDEN, N. J 

Gentlemen: Please send full details ot the 
RCA Victor Sound System. 


You'll make more money 
with an RCA Victor Sound 
System. Mail the coupon 
today to get complete in- Name 
formation so that you can 


install by Spring! 
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RADLO 


Conducted by M. H. SHAPIRO——Address Radio, Music and Orchestra Communications to 1564 Broadway, New York City. 


December 29, 1934 


CBS Combats Harvard Theory 
On “Printed Word Ys. Radio” 


Network statisticians, analyze the university findings and 
proceed to prove the advantages of “hearing”? over 
“seeing” ——not meant as Harvard or press criticism 


- 
NEW YORK, Dec. 22.—Columbia Broadcasting System, in a brochure released 
this week, sweepingly denies stories carried recently in the press, wherein the news- 
papers, quoting from a summary of psychological tests made by three Harvard doc- 


tors, stated that the “printed word was held better than the radio.” 


Of course 


this statement applied to advertising effectiveness. The CBS booklet contained 
what might be construed as a mild apology to the press, in stating, as a footnote, 
that “no criticism is here implied toward either the Harvard Alumni Bulletin or 


the press, to which the complete facts 
about this interesting work were not, 
apparently, available.” The brochure 
then goes on to list 13 points, the total 
being 14, wherein radio had the edge 
of the newspapers, according to the doc- 
tors’ findings. 

Three doctors were Hadley Catril, Gor- 
don W. Allport and Merton Carver, first 
two of Harvard’s Psychological Labora- 
tory. An incomplete comment, says CBS, 
written by a graduate student, appeared 
in the November issue of the Harvard 
Bulletin, titled The Psychology of Radio, 
Part of this report was taken up by the 
dailies and widely published, says CBS. 
Network then claims that because the 
actual findings of the Harvard studies 
differ radically from those published by 
the press that ad men should have them 
called to their attention. So CBS does 
the calling. 


The 13 points brought out by the doc- 
tors’ research are: 1—Facts are better 
understood when heard over the air than 
read 2—Narrative better under- 
stood over the air. 3—Abstract 
material better understood over the air. 

. . . 4 After 24 hours, trade names 
heard via radio were recalled better than 
when read. . 5—Found, in eight 
groups of tests, no “significant” differ- 
ence between printed and radio advertis- 
ing in interest. 6—Numbers were re- 
membered better when heard over the air, 
but nonsense syllabies made greater im- 
pressions visually. 7—Simple words re- 
membered better when heard over the 
air, with a tie concerning more intricate 
words. 8—Sentences on the air recalled 
better. 9—Short prose passages were pre- 
ferred orally instead of visually by the 
majority of subjects. 10—Fairly complex 
types of sentences were remembered bet- 
ter when heard on a broadcast. 11—Humor 
was preferred orally to visually. 12— 
Directions were remembered and under- 
stood better orally. 13—-The human voice 
tends to make auditory presentations 
more personal and found that caution 
Was more exercised towards printed than 
spoken material. 


When CBS submitted its report to one 
of the doctors, Dr. Catril, he also pointed 
out, according to the network, that ma- 
terial presented over the air had a 
greater power of suggestion than printed 
stuff. The findings of the report are to 
be published shortly in book form. CBS 
states it is bringing the findings to ad- 
vertising agency attention as having an 
important bearing on how the two media 
may be effectively employed. 

CBS didn’t give radio the break—much. 


Feenamint’s Amateur Show 


NEW YORK, Dec. 22.—Health Prod- 
ucts Corporation is changing its Feena- 
mint Sunday spot on CBS, dropping 
George Gershwin after tomorrow's (23) 
broadcast and substituting a program 
patterned after the amateur nights now 
so popular nationally. Show will be 
styled 2s is WHN'’s session. WHN started 
the whole craze. Ray Perkins will be 
m.c., with a twang on a G string sub- 
stituted for the bell giving the act the 
hock. Talent will be auditioned twice 
a week before going on. 

Esty agency has the account. 


Barn Dance in Night Club 


ROCKFORD, Ill., Dec. 22.—Admission 
demand to WROK’S Monday night 
Barn Dance has forced the station to 
hold the shew in the Casa Loma, local 
night club, probably the first night spot 
in the country to be taken over for 
such a purpose. Comparison between 
a sophisticated night club against a 
rube barn-dance affair is obvious. 

Alan “Bugs” Wilson writes and di- 
rects the show. 


= 


Standard Listing 
Sought by Agency 


NEW YORK, Dec. 22.—Ad agencies are 
seeking the return of radio program bill- 
ing in newspapers, which will give the 
sponsor a break and in some way tie up 
the name of the artist with the product 
if possible. 


First move was made this week when 
W. P. Booth, space buyer for Cecil, 
Warwick & Cecil, Inc., sent a letter to 
radio editors requesting their co-opera- 
tion toward a standardization of pro- 
gram billing. Many conflicts result 
from the different billings, according to 
Mr. Booth, who points out that he has 
been studying programs listed in news- 
papers for several weeks and found near- 
ly all of them different. By linking 
the star with the product, says Mr. 
Booth, the public will not be confused 
and the readers will be rendered a serv- 
ice. 


Ideal way, in the opinion of Mr. Booth, 
is to list one of their accounts for in- 
stance as Gulf Headliners—Will Rogers. 
He asks that this be tried out for an 
extended period during which time he 
will check closely the Crosslet ratings 
on “listeners” and advise of the average 
percentage increases. That the letter in 
question should come from one of the 
“space buyers” is considered sufficient 
indication of how serious the ad agency 
is taking the matter. 


Gerun Auds for Prize 
Commercial From Chi. 


SAN FRANCISCO, Dec. 22.—Tom 
Gerun’s Band is in the running for a 
nation-wide commercial over the Colum- 
bia network out of Chicago. It’s one 
of the reasons why he pulled out of his 
popular night spot, Bal Tabarin Cafe, 
here and took his orchestra into the 
French Casino at Chicago. 


Wayne King’s sponsors, Lady Esther, 
have been toying with the idea of alter- 
nating another orchestra—one playing 
a different type of music than the soft, 
sweet melodies of ‘the King troupe. 
Gerun’s Band, it is said on good au- 
thority, is being considered for this 
spot. Under those conditions Gerun 
and his gang will be heard here on the 
West Coast over the Columbia-Don Lee 
network. 


ABS Gets Another 


COLUMBUS, 0., Dec. 22.—Effective 
Christmas Day, WCOL here, formerly 
WSEN, joins the American Broadcasting 
System. It’s the 21st station on the new 
network and broadcasts on 1,210 kilocycles 
with 100 watts, full time. 

Edgar Wolf is the president of the sta- 


Music Men’s Org. 
Elects Officers 


NEW YORK, Dec. 22.—The Profes- 
sional Music Men, Inc., an organization 
composed of various employees of the 
different music firms functioning in 
New York and elsewhere, held a meeting 
at the Hotel Astor, New York, and 
elected the following officers to serve a 
term of one year: President, Mose Gum- 
ble; first vice-president; John White; 
second vice-president, Rocco Vocco; 
third vice-president, Joe Santly; treas- 
urer, Benny Bloom; recording secretary, 
Mickey Addy: financial secretary, Harry 
Liebman; sergeant at arms, Johnny 
Green. 


The following board of trustees were 
also chosen: Bob Miller, Lester Santly, 
Jack Diamond, Mack Stark and Georgie 
Joy. The board of governors is com- 
posed of Andy Britt, Jules Von Tilzer, 
Frank Kelton, Lester Santly and Joe 
Davis. 


The PMMI, which was formed three 
months ago as a strictly benevolent af- 
fair, will hold a stage show at the Ma- 
jestic Theater, New York, February 17 
next. The receipts will go toward a 
fund which is expected to reach at least 
$25,000. The present membership con- 
sists of 168 members. This does not 
include prospects from out of town. 


West Coast Notes; 
Breneman to KFRC 


SAN FRANCISCO, Dec. 22.—Tom 
Breneman, prominently active in radio 
since 1925 as producer and executive, 
has joined KFRC as producer and emsee 
for Feminine Fancies, daily afternoon 
broadcast, featured over the Columbia- 
Don Lee network. He succeeds Ed Fitz- 
gerald, who goes east January 1. 


Former manager of the two E. L. Cord 
Tradio stations in Los Angeles, Breneman 
has the distinction of being one cf the 
few performing radio executives in the 
nation. Before assuming the manage- 
ment of the Cord stations he was an 
NBC producer in New York. 


Dube Martin, KTAB cowboy, has 
something in his voice we wouldn't 
mind having—sort of a “send-hither” 
sound. In three weeks his fans sent 
him 42 pies, 17 cakes, one box of marsh- 
mallows, a five-pound package of potato 
chips, two turkeys and 13 dozen dough- 
nuts. 

Jack Eugene Hasty is dramatizing 
Jack London’s stories and the yarns are 
to be recorded at the MacGregor & 
Sollie Studios. 

Don Thompson, NBC’s ace football 
announcer, will tell the story of the 
Stanford University stars as they fall 
on Alabama at the annual Rose Bowl 
(See WEST COAST NOTES on page 8) 


Western Court’s Ruling on News 
Gives the Broadeaster a Break 


SEATTLE, Dec. 22—A ruling of vast 
importance to the news broadcasting 
field, both as it concerns the Press-Radic 
Bureau and all other news services, as 
well as stations thruout the country, was 
handed down here this week by Fedcral 
Judge John C. Bowen when he dis- 
missed a temporary restraining order 
against KVOS, at Bellingham, Wash. 
Outlet was the defendant in a suit 
brought by Associated Press and was 
charged with stealing news from several 
AP papers, The Bellingham Herald, Seat- 
tle Post-Intelligencer and Seattle Times. 

Judge Bowen stated in his ruling 
that the station was not a news gather- 
ing organization and, accordingly, no 
auestion of news pirating could be in- 
volved. The ruling means that news is 
public property as soon as it is released 


by papers and they are on the street. 
Judge Bowen’s ruling reverses a decision 
made at Sioux Falls, S. D., where it was 
held that news had property values for 
24 hours after publication. 


NEW YORK, Dec. 22.—Ruling reported 
above in no way means that one news 
agency can take another news service’s 
dispatches and resell them to members 
or clients. However, it has long been 
stated in the radio-news field that AP 
was planning to crack down, to estab- 
lish a test case precedent, on any station 
found vsing AP dispatches. It was felt 
this would be a preliminary step to ac- 
tion against radio services which alleged- 
ly steal AP’s stuff and feed it to radio 
stations. 


New Biz, Renewals 


NEW YORK, Dec. 22. — Columbia 
Broadcasting System earlier this week 
reported one new renewal. It is: 

BI-SO-DOL CO., thru Blackett, Sam- 
ple, Hummert, Inc.; RENEWS its 
Wednesday 8:30-9 p.m. spot on WABC 
and 42 stations. Program is Everett 
Marshall’s Broadway Varieties. 

National Broadcasting Company has 
three new accounts and some renewals. 
They are: 

ITRONIZED YEAST CO., 
rauff & Ryan, starting January 15, 
Tuesdays, Thursdays, Saturdays, 7:15- 
7:30 p.m., on WEAF and 20 stations. 
Program is Whispering Jack Smith and 
Orchestra. 

GEORGE W. LUFT CO., INC. (Tangce 
Lipstick), thru Cecil, Warwick & Cecil, 
starting January 16, Wednesdays, 10- 
10:15 p.m., on WJZ and 24 stations. 
Program not set. 

COCA COLA CO., thru D’Arcy Adver- 
tising Agency, starting December 21, Fri- 
Gays, 10:30-11 p.m., on WEAF and 65 
stations. Program is Frank Black and 
Orchestra of 65, with chorus of 25. 

P. LORILLARD CO. (Briggs Pipe To- 
bacco), thru Lennen & Mitchell; RE- 
NEWS, starting January 5, 1935, its 
Saturday 6:45-7 p.m. spot on WEAF and 
19 stations. Program is Thornton 
Fisher, sports talk. 

EMPIRE GOLD BUYING SERVICE, 
INC., thru Friend Advertising Agency, 
effective January 6; RENEWS its local 
spot on WEAF, Sundays, 11:15-11:30, 
with Rudolph Bochco, violinist and 
pianist. 

SINCLAIR REFINING CO., thru Fed- 
eral Advertising Agency; RENEWS its 
Monday 9-9:30 p.m. program on WJZ 
and 42 stations. Program is the Sinclair 
Minstrels. 


thru Ruth- 


Newark 


WOR has several new clients. They 
are: 

E. FOUGERA & CO. (Vapex) thru 
Small, Kleppner, Seiffer, Inc., starting 
January 8, 1935, Tuesdays, 8:15-8:20 
a.m.; Thursdays, 4:30-4:35 p.m., and 
Saturdays, 1-1:05 p.m. Electrical tran- 
scription. 

GENERAL MILLS, INC. (Cal-Aspirin), 
thru the McCord Co., Inc., starting Jan- 
uary 2, Mondays-Fridays, inclusive, on 
WOR; WLM, Cincinnati; WGN, Chicago; 


WNAC, Boston; WGAR, Cleveland; 
WCAE, Pittsburgh. Program, Life of 
from WLW. 


Mary Sothern, emanatin 

KALAMAZOO VEGETABLE PARCH- 
MENT CO. (KVP Papers), starting De- 
cember 22, 12-1:15 p.m.. this date only, 
on WKZO, Kalamazoo; WLW, Cincinnati: 
WGN, Chicago. Program is Family 
Christmas Party. 

OGILVIE SISTERS’ SALES CORP. 
(hair preparations), starting January 7, 
Mondays, Wednesdays, Fridays, 2:30-3 
P.m. Program is Martha Deane. 


New England 


The Yankee network and some of its 
individual stations have several new 
accounts. They are: 

MISS ROCHE (electric needle special- 
ist), sponsoring 39 weather forecests, 
starting January 1 on WAAB. Tuesdays, 
Wednesdays, Saturdays, 8 a.m. 

CLINTON DISTILLERIES, INC., start- 
ing early in December on WNAC, WEAN, 
WMAS, WORC, WLLH, WNBH, WICC, 
WFEA, thru Harry M. Frost. Fridays, 
8-8:15 p.m. Program is Jacques Ren- 
ard’s Cocktail Party. 

THE GEORGIAN, INC. (restaurant), 
thru L. B. Hawes, Boston, buying 40 
15-word announcements between 8 a.m. 
and 6 p.m. on WAASB, Boston. 


Cincinnati 


WCKY announces one new local ac- 
count. It is: 

BASIC FOOD, INC. (Antedilvian Tea, 
Rehib and other health products), with 
a series of 100 half-hour programs, fea- 
turing Dr. Curtis Howe Springer in 
health talks and Slim Cox, Happy Hal 
Harris and their gang. 


Raymond Paige and his orchestra. 
after finishing seven engagements on 
the Standard Oil symphony program, are 
off in favor of a San Francisco orches- 
tra. Three broadcasts will originate 
from San Francisco and then switch 
back to Los Angeles on January 3 for 
two programs by the Los Angeles Phil- 
harmonic Orchestra. 
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AL GOODMAN 
Bromo Seltzer Hour 


WJZ, Friday, 8:30 P. M. 
“HALL OF FAME,” 
WEAF, Sundays, 10 P. M. 
Musical Director 
“Life Begins at 8:40,” 
Winter Garden, New York. 
yy 


dor CHIC . 
FAR MER *™« 


And His Orchestra. now ay! Wagon 
Wheels Inn, South R 
Orchestra Corporation na America 
1619 Broadway, New York, N. Y¥. 


DDIE 
LKINS 


AND HIS MUSIC 


Personal Direction 
HARRY BESTRY, 
Paramount Sunes 

New York, N. Y. 


ri 


i. wate 2 
3 Ns O ow on Tour 3 
Eou'ten WEEKS: 
FTUUDUNUDUEDUNEOUEUONODONEUEOOUNEDECOUONONOOOEDONNTS 


EDITH MURRAY 


The Dramatist of Song 
“C Recent London Lead “Good 


oumee Star 
ni Biue Monday som 
Exclusive Management CBS Artists’ 
Personal Representative, IRVIN Z. GRAYSON, 
Hotel Roosevelt, New York City. 


FREDDY 


Master of Ceremonies 
at the ROXY THEA- 
TRE, New York. In- 


ORCHESTRA 


MACK 


@eeeoee0 
FRANK FISHMAN PRESENTS 
ARCHIE BLEYER 


And His 
HOTEL COMMODORE ORCHESTRA 
NBC and ABS Networks. 
Direction Music Corporation of America. 


“BUDDY mann} 
WELCOME - prvan. 


ANP ORCHESTRA” 48EM; PARDOLL ater 


DIRECTION 
ORCHESTRA CORP. OF AMERICA. 
1619 Broadway, New York, N. Y. 


Featuring 


definite Run, 
e : 
4 HOWARD On the 
WooDs Air 
TO WERS ROY AL CREST " SO” 
e ORCHESTRA P.M. 
Cedar Oren ets 111 AM. Via 
, B dway, New 
\ York City. halon 
6 a= —o@ 


HILTON SISTERS 


World Famous Siamese Twins 


NOW ON TOUR 


Direction 1619 Broadwa: 
_SRANK FISHMAN. New York, N.Y. 


HARRY RESER- 


WEAF 

p amy 4 

WRIGLEY’S praesent = 
TOOTHPASTE HOU Manage- 
DECCA RECORDS National 
Tour Direction Broadcast- 
CHARLES E. GREEN ing Com- 

1619 Broadway, New York, N.Y. y. 


Cantor Clarifies His Ideas joe—  — 


a 


On Radio Columnists’ Worth REICHMA N 


Also gives his views on pea of such publicity and says 
real talent will out despite lack of such blurbs—answers 
list of 10 pertinent questions on radio 


NEW YORK, Dec. 24—If anybody in show business has definite ideas on 
current issues, holds on to them and follows thru, Eddie Cantor is undoubtedly of 
this ilk and refuses to concede anything to the local radio columnists of the 
dailies, or take back anything he has said about them. 
dailies, or take back anything he has said about them. Further, fe blames other 
branches of the amusement field for sitting still in the face of radio’s progress, 
rather than blame radio for whatever inroads that may have taken place in the box 


office. The 10 questions submitted to 
Cantor by The Billboard, and their an- 
swers by the comedian, follow: 


1. Q—What should be the function of 
radio columnists on daily papers? 


A—To give their readers news of ra- 
dio; to criticize broadcasts; to be con- 
structive, always keeping in mind that 
it is their duty to build up, rather than 
to try to destroy the most popular fornt 
of entertainment in the world today. 


2. Q—What are their shortcomings? 

A—I have found shortcomings only 
among most of the New York editors. 
As I have stated at every opportunity, a 
good many of the local radio writers use 
their columns for log-rolling, to further 
their own ends, and they are conse- 
quently not honest in their opinions. 


3. Q—Is it true that it is better to 
have such columnists as they are rather 
than none at all? 


A—That’s a matter of personal opin- 
ion. I sometimes go without a meal 
rather than have a bad one. 

4. Q—Is newspaper criticism and pub- 
licity, especially the former, necessary 
for a radio artist’s success? 

A—It is not necessary, contrary to 
popular opinion. There are innumer- 
able cases of great radio artists who 
started on their own merits and climbed 
te success solely upon these merits. If 
the artist at the beginning of his ca- 
reer has something unusual in the way 
of talent, the very fact that he possesses 
this talent will eventually create a name 
for him. That is the theory upon which 
show business and great theater per- 
sonalities developed. I know of many 
more people whom publicity harmed 
than helped—if you just aren't good, 
no amount of publicity can help. 

5. Q—Can a radio comedian use origi- 
nal stuff on his program thruout if he 
keeps it within the limits of the capac- 
ity of his material writer or writers? 

A—It is practically impossible—most 
radio comedians have tried it, and are 
still trying it. Radio eats up material so 
rapidly that no two, or three, or even 
five writers can keep up the pace, with- 
out resorting to tried-and-true comedy 
situations, characters, etc. We all make 
a strenuous effort to be as original as 
possible. 

6. Q—Does the entertainment, by 
building up good will, sell the product? 
Or are the commercials, regardless of 
how worded or how long, responsible for 
the sales? Or is it a combination of 
both—or sometimes one or the other? 

A—I believe it is a combination of 
the entertainment and the commercial 
which sells the product. Apparently it 
is both, for products are being sold 
through the medium of radio—and both 
entertainment and commercials are be- 
ing used. As I understand it, the ob- 
ject is to secure entertainment good 
enough to hold the audience long 


enough to become prospective buyers of 
the product. 
7. Q—Are long commercials more ef- 


works via WJZ, WEAF and WABC. 


to 18, inclusive. 


Object of My Affection...........  H 
i CPC ccc ttsececnseedees 20 
Dancing With My Shadow.......... 17 
Stay as Sweet as You Are........... 17 
Santa Claus Is Coming to Town...... 17 
Continental ....... eeeetnaucsekaen 17 
Winter Wonderland ............... 17 


I'll Follow My Secret Heart.......... 


Network Song Census 


Selections listed below represent The Billboard's accurate check on three net- 


Only songs played at least once during each program day are listed. 
recognize consistency rather than gross score. Period covered is from December 14 


fective than simple plugs, such as used 
en the Ford program? 

A—The question of long or short com- 
mercials is purely an individual one. 
There are all kinds of salesmen—you the 
energetic, loquacious one; the quiet, 
straight - from - the - shoulder type. 
Agencies experiment and eventuaily find 
the particular type of “plug” which, in 
its effectiveness, sells their product. 


8. Q—Isn’t it true that newspaper 
publicity and newspaper tie-ins are con- 
sidered the ideal proposition for radio? 

A—It is my belief that people who 
advertise on the radio should augment 
this advertising with newspaper and 
magazine tieups. By so doing the ad- 
vertiser has a better chance of reaching 
the greatest number of people. 


9. Q—Has radio from the artist’s an- 
gle helped show business in general or 
has it been the means of less revenue 
for the average artist? Or has radio 
been the means only of increasing the 
salary of a chosen few, apart from the 
hendful who have been wholly made by 
radio? 


A—Radio is a new show business. It 
has produced a new crop of players. It 
has given work t> thousands of musi- 
cians. It has not hurt the theater— 
the theater has hurt itself. The so- 
called legitimate theater has sat for 
years on a pinnacle looking down on 
the rest of the amusement world. It 
has not kept in step with the times. 
Remember the “two-a-day”? Remember 
the strength of Erlanger? Remember the 
Shuberts? 

10. Q—What, in your opinion, does 
the radio field hold in store for the 
artist within the next few years? 

A—Radio has actually just com- 
menced—only its surface has been 
scratched. We have yet to “find” our- 
selves. With the enormous possibilities 
Tadio affords, we can expect tremendous 
strides in the next few years. In the 
meanwhile, we are developing radio’s 
“cryingest” need—showmen. 


Kenin Portland Music Head 

PORTLAND, Ore., Dec. 22.—Herman 
Kenin was elected president of the 
Musicians’ Mutual Association, Local 
99, at a meeting of the association, ef- 
fective January 2, 1935. Charles Clow 
was named vice-president; L. D. Staats, 
secretary-treasurer; E. E. Pettingell, 
business agent; Bill Livingstone, ser- 
geant at arms. 

Andy Anderson, Matt Howard, Harry 
Crocker, Frank Keller and Chuck White- 
head were named as directors. B. L. 
Brown, Ashley Cook and Chet Owners, 
trustees. Andy Anderson, Percy Drake, 
Art Kenton, examiners. Herman Kenin, 
Burns Powell, delegates to musicians’ 
federation, and Herman Kenin, E. E. 
Pettingell and Burns Powell, delegates 
to theatrical federation. 


Idea is to 


Hands Across the Table............ 5 
Out in the Cold Again.............. 15 
PI de 6c covicdscaweeede 5 
Gavitation fe a Dames... .......cee 14 
Where There’s Smoke, There's Fire.... 13 
en Ge I ww a cae awd eacae 12 
Love Is Just Around the Corner...... 12 


Now Playing 
HOTEL STATLER 
BOSTON, MASS. 
COAST TO COAST, Via NBC. 
Direction Music Corp. of America. 
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| and his ORCHESTRA 


A “The Creole Fashion Plate” O 


AMERICA’S MOST 
R UNIQUE CHARACTER 


ARTIST 
Y Now Appearing At 
THE MOULIN ROUGE 
L Brooklyn, N. Y. 


nara 


ERRY 
OHNSON 


AND HIS ORCHESTRA 
Touring the South 

mee 8 CORPORATION OF ‘noo 
9 Broadway, New York, N. 


CLIVE SHERYIAN 


AND HIS RIVIERA ORCHESTRA 
— FIRST AMERICAN TOUR — 
Exclusive direction— 
eects —— CORP., 
tica, 


and his AMBASSADORS 


Touring the Middie-West. 
ORCHESTRA CORP. OF AMFRICA 
1619 Broadway, New York, N. ¥. 


—# 


PAT HOKE= 
~~ Jan Campbell's Directing 


WASHINGTON = LEE 
*vign‘aacs. ORCHESTRA 


Old Orchard, Me. WNAC WGY NBC 
‘Direction Continental Orch. Corp., Utica, N. Y. 


— REDMAN’S BELLHOPS 


@ ENTERTAINING 
DANCE Music @ 


Exclusive Direction 
CONTINENTAL ORCHESTRA CORP. 


HOTEL UTICA, UTICA, N. Y¥. 


ED, : Network 

* F The 
International 
— 


MONTCLAIR 
New York 


ANNE BOLAND 


“Songs of Love” 
N O W 
ON 
TOUR 


OOO S OSES SOSESOSSOS:S 


TELL THE ADVERTISER IN THE 
BILLBOARD WHERE YOU GOT 
HIS ADDRESS. 


ee q 
T yy 
_ So’“N””.__ _—=i 
———— 
MF 
| & 
__it 
= GENDRON ff 
pe 
— Wa 
_——= | S_ Pay Dp | 
1 | —< 
1 a | 


§ The Billboard 


RADLIO- REVIEWS 


December 29, 1934 


PROGRAM 


REVIEWS 


Elsie Janis 


Reviewed Wednesday. 10-10:15 p.m. 
Style—Sketch Sustaining on WEAF 
(NBC network). 

Once upon a time a newspaperman 


suggested that a capable woman be tried 
out as an announcer, one who could 
handle sports as well as the general run 
of programs, special and otherwise. The 


receiver of the suggestion merely an- 
swered, “Lets put it in the form of a 
letter and T’ll pass it on to John Royal.” 


Whereupon the newspaperman straight- 
way forgot about it. But after many 
months came to pass it appears that 
Mr. Royal did decide upon a woman 
announcer, and Elsie Janis is the NBC 
pioneer. Miss Janis made her debut in 
a specially written sketch in which some 
of the best known NBC announcers took 
pert and initiated the famous comedi- 
enne. Seemed somewhat of a pity that 
NBC did not start her right off on a 
program in businesslike style instead of 
a “hackstage” style of skit that tended 
to ridicule the tricks of the profession 
and dispel the illusion for a great many 
listeners. Perhaps there was meant 
some fine satire as the genera] effect. 
Yet it is difficult to reconcile it as such 
when Jimmie Wallington asks Miss Janis 
if she knows what a straight man is; the 
possibilities weren't tapped if a comedy 
situation was wanted, 


Thus they put Miss Janis thru her 
paces, ail hands did a song and they 
walked out to let her put the finishing 
touches on her first official announcing 
job. And she wound up in a David 
Warfield blaze of glory, forte plus a 
crescendo as it were. Elsie, w’ose ‘ad ‘er 
own ’orses, starting from scratch in the 
radio business. But she probably knows 
best what she wants to do. There isn’t 
any gocd reason why she shouldn't make 
a first-rate special announcer, It should 
prove a thrill for many when she is 
heard on her regular assignments, In- 
cidentally, the skit revealed that there 
are possibilities in a series of announcer 
programs. M. H. 8. 


Morton Downey 

Reviewed Sunday, 4:30-5 p.m., 
Tuesdey, 7:15-7:30 p.m. 
orchestra and narrator. 
bad Products Company. 
(NBC network). 

Carlsbad hangs on to its Sunday aft- 
ernoon spot, using a brand-new show, 
and in addition starts a Tuesday night 
quarter-hour period with the same 
talent, namely, Morton Downey, Ray 


and 
Style—Tenor, 
Sponsor—Carls- 
Station—WJZ 


BES) CHEVALIER 


_- “The Flavor of France 
in Songs of Remance,”’ 


RADIO, STAGE, 
SCREEN. 
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kkx**x*F REDDY 
BERRENS 


AND HIS 


MUSIC 


Opens Dec. 27 BROADCASTING 
at the COAST TO COAST 
FLYING VIA 
TRAPEZE WEAF—WJZ 


N. B. C. NET- 
WORK THRICE 
WEEKLY 


New York's Smart 
Restaurant and Cafe 
57th St. at B’way 


Amer., 1619 Bway. 


Direction: Orch. Corp. 


ED BREWER 


AND HIS ORCHESTRA 


Now on Tour 
Direction: CONTINENTAL ORCH. CORP., 
Ut'ca, N. Y¥. 


ANGELG 
FERDINANDO © 


AND HIS ORCHESTRA. 
NBC NETWORK 
HOTEL GREAT NORTHERN 
418 W. 57th St., N. ¥. City. 


Sinatra’s Orchestra and Guy Bates Post 
as narrator and what have you. Downey, 
as to be expected, handles his end of 
the program in excellent style, his dis- 
tinctive voice and delivery being an 
asset to any program, and, if anything, 
his being off the air of late makes a 
voice such as his doubly welcome, upon 
its return. Having had stage experi- 
ence in the pre-mike and p.-a. system 
era, naturally he is not confined to any 
particular type of tune, but mixes in 
a versatile array of songs. Orchestra 
did well enough on its first two broad- 
casts and seems to have the necessnry 
qualifications as to accompaniments 
and selections. 


Apparently, Carlsbad is after the 
hypochondriacs and the downright 
afflicted. One imagines the appeal as 
being meant for the rheumatic crippled 
folk and those seen eating in the old- 
time physical culture restaurants where 
the meek seekers of health faithfully 
munched on their whole wheat or 
gluten bread, spinach and raw vege- 
tables, etc. If the sponsors want a first- 
rate neurotic atmosphere for their pro- 
gram they have succeded only too well 
and perhaps there is the proverbial 
method in their madness. This is where 
Guy Bates Post, actor of note, comes 
to the front. Post did not sound so 
hot during the early part of his first 
broadcast, but improved later and also 
on his Tuesday night spiels—and there 
is more than plenty of such spiels. 


Post is doing a combination of a Tony 
Wons, Norman Brokenshire and Major 
Bowes. Which is probably to his credit 
as a good actor. But aside from the 
general atmosphere of the show when 
Post is turned loose with those credits, 
there is altogether too much ad copy 
involved to encourage 2 large audience. 
If a large audience is attracted it will 
be mostly to hear Downey sing, and 
probably a minority will be interested 
in the commercial talks as well. Post’s 
philosophical talk which always has a 


little reverse English attached, his poems 
and other bits will not in themselves 
prove a draw, despite his being w.-k. 
After hiring Downey to attract an au- 
dience, why not give Downey and the 
audience an even break? Great many 
listeners who feel just so-so might be 


induced to buy Carlsbad salts instead 
of being given the willies between 
tunes. M. H. S. 


WEST COAST NOTES—— 


(Continued from page 6) 
football game in Pasadena on New 
Year’s Day. 

Joseph Smith, who was heard on 
NBC’s transcontinental “First Nighter,” 
and Raymond Leheney, another Eastern 
network performer, have joined KYA’s 
drama department. 

Earl Towner, KFRC musical arranger, 
has directed symphony, written bocks 
on harmony and plays every instrument 
in an ork except the piccolo. 

Mort Werner, KFRC_ vocal-pianist, 
sailed last Saturday on the President 
Taft for Honolulu, where he will be 
featured with a band in nightly broad- 
casts from one of the island hotels. 


LOS ANGELES, Dec. 22.—KFWB, 
Hollywood, is now remoting Ted Fio-Rito 
and his orchestra from the Cocoanut 
Grove of the Ambassador Hotel. Band 
is also remoting nightly over KHJ and 
the Don Lee Coast network. 

Hy McKee, head of the radio depart- 
ment of Cecil, Warwick & Cecil, is on 
the Coast to arrange for the new Grace 
Moore programs over NBC each week for 
Vicks. 

Bill Goodwin, KHJ producer, has been 
assigned to assist Paul Rickenback as 
assistant producer on the Burns and 
Allen broadcasts over the Columbia sys- 
tem each Wednesday. 

Jerome Dale, formerly of NBC, has 
been added to the staff of the Samuel 
Goldwyn publicity department. Ev 
Murphy, formerly of KHJ, takes Dale's 
spot at NBC as production assistant to 
John Swallow. 

Al Pearce and his gang are current 
at the Fanchon & Marco Criterion Thea- 
ter in downtown Los Angeles. 


By JERRY 


AIR BRIEFS 


FRANKEN 


: 4 HIS is being written a week prior to 
publication, due to the early press 
date involved in The Billboard’s 40th 
Anniversary Number, and will include 
a little of everything. The Hinds 
Honey and Almond Cream commercial 
goes to Don Voorhees, Conrad Thibault, 
Virginia Rae and Lee Patrick... . Al 
Siegal is now tutoring Deane Janis, who 
was formerly Hal Kemp's vocalist. . ‘ 
Both Jack Benny and Fred Allen will 
take vacations from the air in June, 
which {is certainly far enough in advance 
to write about. . . John Cullom, for- 
merly of World Broadcasting Service, 
is vacationing the holidays at his home 
in Tennessee Reports say that 
Tim Ryan and Irene Noblette will be 
on the Goodrich show with Ted Lewis 
and Doc Rockwell. The story, incident- 
ally, that Lewis’ band was not going to 
be used is erroneous. It will be his or- 
chestra, augmented to 22 men. . 
The dramatization of Alice in Wonder- 
land Russ Clancy is doing on WHN is 
a swell show. 


About the past year. . One out- 
standing development was the increase 
in symphonic music on the air, altho 
the top is, as yet, just being skimmed. 
One of the best ideas was involved in 
the production of The Gibson Family, 
altho the show itself hasn't yet lived 
up to expectations. It still needs some- 
thing to get it where it belongs. An- 
other good idea was the Amateur Hour 
stuff started by Major Bowes on WHN, 
the beginning of another radio trend. 
Easily the outstanding special event was 
American Broadcasting System’s han- 
dling of the Morro Castle investigation, 
which still impresses as being the pro- 
gram that got more space and 3%ttracted 
more listeners than any other in recent 


vears, Other notable special events 
were, among many, the _ stratosphere 
flicht, Prince George’s wedding, the 


launching of the Queen Marie: the fu- 
neral of Albert of Belgium and the 
coronation of his son, Leopold: the 
America’s cup races, the fleet review: 
all of the President’s fireside talks, of 
course; the air mail hearings, the Doll- 


fus funeral and the various Christmas 
Day hookups. 


N THE main radio stars didn’t change 

standings much. Some new faces came 
in, but few of them were actually de- 
veloped by radio alone in the sense that 
Kate Smith or Bing Crosby were. How- 
ever, of the well-known names, Joe 
Penner is now No. 1 man, with Showboat, 
despite the loss of Charlie Winninger 
and Annette Hanshaw, still holding up. 
Rudy Vallee, Paul Whiteman, Jack 
Benny, Fred Allen, Burns and Allen and 
others are still close to the top of the 
heap. Chase & Sanborn’s opera con- 
densations, a notable contribution to 
radio, have also already landed a high 
rating. One Man’s Family is still lead- 
ing the script acts, with Amos ’n’ Andy 
holding steadily. 


As to new names, Faul Whiteman 
brought in Helen Jepson, and there are 
Sigmund Romberg and Mary Pickford, 
both clearly established long before radio. 
The air lost Arthur Tracy, Winninger, 
Singin’ Sam (Harry Frankel), Jack 
Pearl; Ruth Etting, who comes back 
shortly and who was broadcasting on 
the Coast: George Givot, Joe Cook and 
Gladys. Rice. Those considered as 
headed for comebacks, including some 
of those in the preceding list, are Roxy, 
Morton Downey, Kate Smith, Vaughn 
de Leath, Phil Cook. Jones and Hare, 
who will return to NBC just before the 
year end. But note that all the names 
are familiar. That’s why, as already 
stated here, sponsors are using the ama- 
teur idea to find new talent. And, of 
course, Alexander Woollcott bettered his 
rating during the past year with some 
excellent shows, altho he is likely to 
lose ground when he goes on opposite 
Jack Benny soon. And for an unpub- 
licized program. not at all connected 
with the preceding, but which is an 
intelligent contribution to the air, is 
the Chicago Round Table on NBC Sun- 
davs and another in Dr. E. E. Free’s 
CBS broadcasts. 


Happy New Year to you, with all 
commercials and no sustainings. 


DANCE ORCH. 50c 


ORDER FROM YOUR DEALER 
OR DIRECT 


MONARCH 
MUSIC CO. 


54 W. RANDOLPH ST. 
CHICAGO, ILL. 


GET 


FREE! tis 80-PAGE 
WHITE WAY NEWS No. 7 


Articles 


Eighty Interesting Pages . . 
by Leading Bandmasters, Direct- 
ors and Soloists. 


@ 28 Definite Suggestions—How To Raise 

Money for School Bands. 
@ Talk on Bands—By Dr. 

Goldman. 

@ Playing Before the Mike—By Del Staig- 
ers. 

Story of Three Kings—By Walter Smith. 

Band and Orchestra Training—By Ernest 

Williams. 

Frank Simon Broadcasting. 
$ How Long Will It Take Me To Play a 

Saxophone?—By Norman C. Bates. 

@ Climb to Success With a King. 

News of the latest developments in 
King, Cleveland and American Standard In- 
struments. . New — Instruments 

. . New Models ar Sixty H- 
lustrations of successful Bands and Orches- 
tras and more than 150 Individual Players, 
many of them outstanding successes in 
the music world. It is yours for the ask- 
ing . . . No obligations involved .. . 
Use the coupon. 


The H. N. WHITE CO. 
KINGS Band Instruments. 


5225 Superior Ave., Cleveland, Ohia. 


Send Free Copy vet White Way News No. 7. 


Edwin Franko 


WANTED 
DANCE HALL MANAGER 


for large Dance Hall catering to the better 
class only—located in city of 125,000 in 
Indiana. 
Must be experienced, capable, efficient, 
neat in appearance and knowledge of book 
ing good orchestras. 
An opportunity for a gentleman who has 
the above qualifications. 
State age, experience, references. All 
communications confidential. 

BALLROOM, Box D-961, 
Care of The Billboard, - Cincinnati, O. 
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HAV LIN 


HOTEL 
Vine and Opera Place, Cincinnati, O. 
Right in the Heart of the Theatrical Dis- 
trict. 
ERN ROOMS. 
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Special Rates for Professionals. 
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BANDS and ORCHESTRAS 


By DON KING (Cincinnati Office) 


ALDO RICCI and his orchestra wil! 
play again for Adolph Lewisohn’s New 
Year’s Eve party, the 14th successive 
year Ricci has been engaged by the 
philanthropist. Ricci is also sending a 
band out to the North Hempstead Coun- 
try Club, Long Island, for New Year's 
Eve. 

VINCENT LOPEZ and his orchestra 
opened at the Seneca Hotel, Chicago, for 
six weeks. Group returns to New York 
after this date. 


HUSK O’HARE, “genial gentleman of 
the air,” after four weeks at the New 
Penn, Pittsburgh, inaugurated a month 
of one-nighters at Moonlight Ballroom, 
Canton, O., December 16. 


LITTLE JACK MILLER and his Hot 
Flashes have opened an indefinite en- 
gagement at the Bunker's Inn, large night 
club, near Huntertown, Ind. 


JACK SAYLOR’S boys are now playing 
nightly at the Log Cabin Pavilion, near 
Fort Wayne, Ind. 


BING BROWN and his Gang are at the 
Half-Way Inn, Mishawaka, Ind. 


DANNY HUPP and his band are still 
playing at the Mineral Springs Club, 
South Bend, Ind. 


GUS ARNHEIM and his band go into 
the Chez Paree, Chicago, on January 7, 
succeeding Henry Busse. Engagement in- 
definite. 


JACK BERNHART and his 11-piece 
band, featuring Ellen Evans, vocalist, 
are touring Northern Ohio and Eastern 


MUSIC PRINTERS KS ENGRAVERS 


RayNER.D 


arneim & CO. 


2054 W. Lawe Sr..CHicaco, Iu. 
Che Highest Rated inthe U.S. 
WRITE: FOR =~PRICES-: 


HOW TO PUBLISH 
YOUR OWN MUSIC 
SUCCESSFULLY @ 


WRITE FOR FULL DETAILS 


JACK GORDON PUBLISHING CO. 


201 N. HOYNE AVE. CHICAGO. ILL. 


BALLROOM LIGHTING 


Beer Gardens, Dance Halls, Night Clubs, 
Skating Rinks. 
ORYSTAL SHOWERS, SPOTLIGHTS, 
MOTOR DRIVEN COLOR WHEELS. 


NEWTON STAGE LIGHTING CO. 


253 West 14th Street, NEW YORK CITY 


Al 


c 
GLOBEQY TICKET (0. of NEW ENGLAND 
443-121 ALBANY STREET 


BOSTON, MASS. 


[PREMIUMS | 
FOR RADIO PROMOTIONS 


We have thousands of items for all types of 
Programs to suit your needs. Write us your 
problem. BEN GELBER, Radio Premium Dept 


BERK BROS. NOVELTY CO. 


Ry, E. 17th St. (Gra. 7-7746) i 
NEW YORK CITY 


Old Popular Songs 


We sell all the Old Hits heard over Radio at bar- 
cain prices. Our big list for stamped envelope. 
SNYDER SONG SERVICE, 

122 S. Hill St,. LOS ANGELES. 


ORCHESTRA PRINTING AND DANCE OR- 
CHESTRATIONS. Slightly used late tunes 
8 for $1.00, or 17 for $2.00, or 50 for $5.00. 
NO LISTS! All popular tunes. We print Cards, 
Stationery, ete., and use modernistic orchestra 
nts on them at no extra cost Samples FREF. 
SILVERMAN ORCHESTRA SERVICE, 3303 
Lawrence Ave., Room 40, Chicago, Ill. 


Pennsylvania. Recent engagements in- 
clude East Market Gardens, Akron: Elms 
Ballroom, Youngstown, and the Trianon. 
Alliance, O. Unit also features Jimmy 
Degnan, Paul West and Don Harvey. 


LES HITE and his band played a re- 
turn engagement at McElroy’s Spanish 
Ballroom, Portland, Ore., December 8. 


EDDIE WEITZ and his Pennsylvanians, 
following a date at the George Washing- 
ton Hotel. Washington, Pa., moved into 
the Hotel Richmond, Richmond, Va., De- 
cember 20. Sylvia Rhodes is a featured 
songstress. 


ALBERT KAVELIN and his orchestra 
have resumed their noon hour engage- 
ment at the Silver Grill of the Lexington 
Hotel. Unit is also wired over WABC 
from this spot. 


DON STONE and his music are on tour 
of one-nighters thru Colorado, following 
the conclusion of their 10 weeks’ engage- 
ment at Club 40, near Salina, Kan. 

JOHNNIE DAVIS opened at 
Muehlbach, Kansas City, this week. 


the 


THE TAVERNEERS orchestra, current 
at Midway Garden, Fort Wayne, Ind., 
left Jacksonville, Fla.. more than a 
month ago and has been working tour 
dates solidly. 


THE SOCIETY BELLES AND BEAUX, 
a 14-people unit under Frank Machann, 
is getting set for a tour thru southern 
territory. 

HOWDY WILCOX left the Trianon, 
Fort Wayne, December 23, and is playing 
an eight-day series of fraternity holiday 
dances, after which he leaves for a 
four-week date at the La Salle Hotel, 
Battle Creek. 


MUSIC NEWS 


The various representatives of the 
Jack Mills Music Publishing Company 
have arrived in town for the holidays 
besides a heart-to-heart confab with 
their boss. These include Maurice Staub 
of the Chicago branch; Nelson Inghem 
Boston; Sam Myro, Philadelphia, and 
Leonard Wilson, Cincinnati. 


Frank Sorrentino, heretofore repre- 


senting the Clarence Williams firm in 
Buffalo. has been transferred to New 
York in the capacity of contact man 
Incidentally, Mr. Williams and his wife 
Eva Taylor, are celebrating their 10th 
year on the radio. Miss Taylor has 
just signed for a new commercial, the 


Ry-Krisp program. 


Dick Smith, a young college graduate. 
who has been attracting attention as a 
lyricist, has contracted to write ex- 
clusively for Donaldson, Douglas & 
Gumble for the next two years. Smith's 
latest work for his new alignment is en- 
titled Winter Wonderland. 


Bert Milton, formerly with Seiler and 
Wills as accompanist and regarded as a 
coming composer of popular songs, has 
joined Andy and Louise Carr in a vaude- 
ville offering. Between rehearsals Bert 
is filling in time at the Palais Royal, 
New York, where Jay Seiler is appearing. 
plaving special music which Seiler uses 
in his novel turn. 


Some of the leading maestros of late 
have been requesting songs that either 
bear titles suggesting the rose or about 
the flower itself. As a result several 
publishers are getting as many of the 
old-time hits as well as some of the 
new ones and compiling them into a 
medley, with the rhythms running 
chiefly into the waltz strain. 


STATION NOTES 


Station personnel and artists are invited to contribute items of interest to this 


department. Address all communications to the New York office. 
ALAN “BUGS” WILSON, Hollywood two announcers. Jimmie Jefferies is 


news commentator and former vaude 
comedian and gag man, recently joined 
the staff of WROK, Rockford, Ill., as a 
“triple-threat” man. He is writing con- 
tinuity, building shows and announc- 
ing. His continuity jobs include two of 
the station’s biggest shows, Rock River 
Barn Dance and WROK Jamboree. 


BILL HALEY. hillbilly singer and 
guitarist, formerly of WCKY, Cincinnati, 
and Dixie Dale, singer from the same 
station, have gone to Louisville, Ky., to 
join Clayton McMichen and his Wild- 
cats. 


MILDRED KALBOCH, singer on 
WCSH, Portland. Me., is featuring sev- 
eral numbers written by Curly Adams, 
Fern Sutton and Violet Lask. Tunes 
are Perhaps and Why Are You Sorry 
Now? Miss Kalboch expects to leave 
shortly for New York to audition for 
NBC. 


EARLY BIRDS’ program on WFAA, 
Dallas, Tex., is one of the oldest sus- 
taining daytime shows in that section 
of the country, rounding out five years. 
Show hits the air at 7 a.m. and in the 
five years hasn’t missed a sput. Pro- 
duction carries an 1l-piece band and 


“mastoid” of ceremonies: Eddie Dunn 
and Jimmie McLain alternate an- 
nouncers, and Karl Lambertz, formerly 
with a Dallas theater, is orchestra con- 
ductor. 


WEBLEY EDWARDS, formerly pro- 
gram manager of KGU, Honolulu, has 
been named by Fred J. Hart as station 
manager of KGMB. also Honolulu. 
KGMB is the Honolulu CBS station and 
also takes World Broadcasting’s pro- 
gram service. 

CLIFF TRUNNEL, whistler, is now 
working with Tom Liddington, singer, 
on WCKY, Cincinnati 

ADAMS COLHOUN, chief announcer 
and office manager of WFAA, Dallas, is 
celebrating nis 12th year with the sta- 
tion, having been with the outlet since 
it started going on the air. 

FARL ROGERS, of the team of 
Swanee Eryle and Hurry, sponsored on 
WMC, Memphis, was called recently to 
his mother’s bedside in Duquoin, II, 
when she became seriously ill. Team, 
which has also been on the air over 
WNBR, Memphis, will return to the air 
shortly. 


——— 


Sheet-Music Leste 


(Week Ending December 22) 


Based on reports from leading jobbers and retail music outlets from Coast to 
Coast, the songs listed below are a consensus of music actually moving off the shelves 


from week to week. 
to-day fluctuations. 


The “barometer” is accurate, with necessary allowance for day- 


Sales of music by the Maurice Richmond Music Corporation, Inc., are not included, 


due to the exclusive selling agreement with a number of publishers. 


Acknowledg- 


ment is made to Richmond-Mayer Music Corporation. Music Sales Corporation and 
Ashley Music Supply Company for their kind co-operstion. 


1. Santa Claus Is Coming to Town. 
2. Stay as Sweet as You Are. 

3. Object of My Affection. 

4. Winter Wonderland. 

5. June in January. 


6. Rain. 

7. Flirtation Walk. 

8. Stars Fell on Alabama. 
9. Hands Across the Table. 
10. Continental. 


see 


FOUR 


NEW SONGS 
For Your Books 


On all phonograph records 


© 
TWO TUNES BY THE WRITERS 
OF “MOONGLOW” 


WITH ALL 
MY HEART 
and SOUL 


Arr. by Will Hudson 


DON'T KISS 
ME AGAIN 


Arr. by Will Hudson 
6 


FRED WARING’S BIG STAGE 
AND RADIO HIT 


LET'S HAVE A 
JUBILEE 


Arr. by Alex Hill 
& 


A SYNCOPATED IMPRESSION 
OF A CLASSY LASSY 


NANA 
e 


HOT 
ORCHESTRATIONS 


An outstanding array of torrid tunes 
orchestrated in ultra-modern fashion by 
o top-notch rhythm-arrangers of to- 
jay. 


These great scorching melodies have been 
recorded and released on t labels of every 
major phonograp! mpanuy by their fea- 
tured artists and orchestras: Benny Good- 
man, Cab Calloway, Joe Haymes, DOuke 
Ellington, Joe Venuti, Dorsey Brothers, 
Jack Teagarden, Jimmie Lunceford, Ted 
Lewis, Ben Bernie, Fred Waring, Ozzie 
Nalson, Ina Ray Hutton, Fletcher Hen- 
derson, Benny Carter, Casa Loma Orch., 


Bing Crosby, Millis Brothers and Chick 
Webb. 


NEW WILL HUDSON 


ARRANGEMENTS 
NIT WIT SERENADE, HARLEM HEAT, 
DEVIL’S KITCHEN, WILD PARTY, 
EARTHQUAKE, HOCUS-POCUS 
OTHER WILL HUDSON 
FAVORITES 
JAZZNOCRACY, WHITE HEAT 
FIDDLESTICKS, PHANTOM RHAPSODY 
DANCING DOGS, MAN FROM HARLEM 
BLACK MACIC 
BY THE CREAT HORNSPOON 
FAMOUS CASA LOMA 
ARRANGEMENTS 
BLACK JAZZ*, MANIAC’S BALL® 
WHITE JAZZ, BLUE JAZZ 
(*) Piano Solos Available 
DUKE ELLINGTON SERIES 
STOMPY JONES, DALLAS DOINGS 
OTHER HOT ARRANGEMENTS 
EVERYBODY SHUFFLE (new) Arr. by 
Benny Carter 
HOT TODDY, JAMAICA SHOUT, Arr. 
by Fletcher Henderson 
HARLEM MADNESS 
HARLEM HOSPITALITY, JITTER BUC 
LADY WITH THE FAN 
SOMEONE STOLE CABRIEL’S HORN 
OLD YAZOO 


LONG ABOUT MIDNICHT 
OLD MAN OF THE MOUNTAIN 


Just Released: Edgar Sampson's 
BLUE MINOR 


All Oveleateutinen 75e€ 


Order from Your Dealer 
EXCLUSIVE PUBLICATIONS 


Incorporated 


799 Seventh Avenue 
NEW YORK CITY 
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All Resorts Ready for a 


Big New Year’s Eve Business 


e 
Average prices at large places $7.50 to $10 per head— 
numerous spots throw in champagne and liquor — 
reservations said to be satisfactory to date 


© 
NEW YORK, Dec. 22.—As the night spots and hotels prepare for the annual 
New Year’s Eve financial windfall indications are that most places will have a 
charge between $7.50 and $10 per head instead of the higher gates of not so long 
ago and that business will be, as usual, capacity. Spots are busily engaged ready- 
ing themselves for the annual crush, getting new shows and talent and flooding 


the dailies with assorted publicity splurges. 


As the following list will show, 


charges will, as is customary, include suppers, dancing, souvenirs and the expected 


noise. List by no means complete, how- 
ever. 

One of the best offers around is being 
made by the Colonnades at the Essex 
House, where a quart of champagne is 
being included in the $7.50 supper. How- 
ever, the Colonnades doesn’t carry any 
entertainment other than the Glen 
Gray dance organization. Other places, 
representing a fair cross cut of the city’s 
offerings, include: 

Paradise Restaurant — $7.50-$10 per 
head. Abe Lyman and orchestra and 
show. 

Hollywood Restaurant—$8, $10 and 
$12.50 per head, depending on location. 
Rudy Vallee and orchestra and show, 
starring Vallee. 

Palais Royal—$7.50 and $10, Dan Healy 
and show. 

Stork Club—#10 per head, with Lita 
Grey Chaplin as the name draw. 

Caprice Room, Hotel Weylin—$10 per. 
Enric Madriguera and his orchestra and 
large floor show with Vivien Faye, Raoul 
and Eva Reyes, Grace and Charles Her- 
bert and others. 

Club New Yorker (28 East 51st street) — 
$15 per head. Lois Elliman, debutante, 
entertaining, with several others as well. 

Chapeau Rouge (49th street)—$10 per 
head. Sandra Swenska, Modrano and 
Donna, Dick Gasparre’s orchestra, 

Terrace Room, Hotel New Yorker—$7.50 
per cover. Ozzie Nelson and Harriet Hil- 
liard. 

Congress Restaurant—85 to $15 per. 
Polly Moran, Fifi D’Orsay and Charlie 
Davis orchestra. 

Hotel Roosevelt Grill—$10 per person. 
Del Campo and orchestra, with Sarita, 
dancer. 

Village Barn—$7.50. Julie Wintz Or- 
chestra, Audrey Marsh, Jack Goodman, 
Smith, Fields & Smith and others. 

All prices, of course, take in souvenirs 
and all that goes with a New Year’s Eve 
celebration. 

CBS band-booking department has 
set several of its name groups for special 
New Year’s dates. Isham Jones will be 
at the St. Regis, New York; Vic Irwin at 
the Pierre; Doc Peyton at the Jaffa 
Shrine in Altoona, Pa., and Milton Kel- 
lum at the Du Pont, Wilmington, Del. 


GYPSY NINA and Flora Duane are 
being held over at the Continental Room 
of the Stevens Hotel, Chicago, until Jan- 
wary 7. 


Pontiae Action Tough 
On Garden-Club Talent 


DETROIT, Dec. 22.—Probably the first 
important action taken by any city 
against floor shows was passed last week 
by the Council of Pontiac, Mich. The 
new rule absolutely bans all floor shows 
in beer gardens and cabarets and in ad- 
dition banned all solo dancing. The reg- 
ulation will seriously affect employment 
for actors in the area, as Pontiac, with 
a population of 75,000, was a good loca- 
tion for several spots using acts. Objec- 
tion of residents to types of shows given 
was a principal factor in the Council 
decision. 

Orchestras may be used and dancing 
is allowed under the regulation. How- 
ever, beer gardens are restricted under 
the law to one to each 1,200 population, 
while they are forbidden in residential 
neighborhood, except on petition of local 
residents. 


Cafe Owners Organize 


MILWAUKEE, Wis., Dec. 22.—The Cafe 
Owners’ Association of Milwaukee has 
been organized here with 14 charter 
members. Officers of the new group, 
whose object is to obtain extension of 
the curfew law, are W. C. Knack, Blue 
Moon Cafe, president; Leonard De- 
Stefano, Vanity, vice-president; Harold 
Ishem, Nut House, secretary-treasurer. 


Paris Gets Two New Spots 


PARIS, France, Dec. 10.—Two of the 
most elaborate night spots of Paris are 
slated to open in time for the Christmas 
and New Year's holidays. Leon Volterra, 
owner of several Paris theaters and night 
spots, as well as Luna Park, has entirely 
remodeled the old Lido, on the Champs 
Elysees, which will open on December 22 
as Paris Plage. The new resort will have 
a beautiful swimming pool, cabaret, 
dance floor, restaurant, bar, Turkish 
baths and other conveniences. A high- 
class floor show will be put on in the 
cabaret and Annette Kellerman is pre- 
paring a big show for the pool and a 
stage built over one end of the pool. 

Further up the Champs Elysees the 
old Berry, which has been entirely re- 
built, will also open under the new 
name of Le Triomphe. It will be a de 
luxe day and night spot with restaurant, 
cafe and cabaret. 


Peggy Charters Joins Salkin 


CHICAGO, Dec. 22.—Peggy Charters, 
for years with the Edgar Schooley office 
and more recently with the booking de- 
partment of the Paul Ash Enterprises, 
has joined the Leo Salkin office as as- 
sistant to Salkin in handling night 
clubs, cafes and hotels. 


St. Paul Spots in 
Competition War 


ST. PAUL, Minn., Dec. 22.—Hotel Lowry 
and Hotel St. Paul, leading night spots 
here, are engaged in a competitive war 
which is costing money but giving 
patrons plenty of entertainment. 

First the Lowry installed a cocktail 
room for women—white leather seats, 
modernistic tables and chairs, silver- 
mounted equipment and fancy lights. 
Sam Staats, manager, figured on some 
business. 

Then Byron Calhoun, former assistant 
of Staats, took over the St. Paul. He 
installed the Gopher Grill on an elabo- 
rate scale and revamped the famed Casino 
room of the St. Paul. There he put ina 
new dance floor, special lights and all 
new equipment. 

The night boys now are wondering 
what Sam is going to do. Meanwhile they 
sit back with their Scotch or Martinis 
and see some first-class entertainment. 


"ROUND THE TABLES 


THE GREAT MAURICE opens at Pep- 
py De Albrew’s Chateau Rouge, night 
spot in New York, December 19. Magi 
specializes in card manipulation. 


EDDIE ELKORT, of the Music Cor- 
poration of America, Chicago office, re- 
ports the following bookings: Pierce and 
Harris, Cosmopolitan Hotel, Denver, 
opening December 27; Bertrand Sisters, 
Powatan Club, Detroit, opening Decem- 


all for 


5450 


New York’s OUTSTANDING 


Entertainment VALUE! 
SPECTACULAR REVUE 


with All-Star Cast and Chorus of 
WORLD’S LOVELIEST GIRLS 


SUPERLATIVE DINNER 
CONTINUOUS DANCING 


3 Shows Nightly @ 
NEVER A COVER CHARGE 


7, 12 and 2 


PALAIS 


BROADWAY at 48th STREET 


CABARET-RESTAURANT 


ROYA 


e COiumbus 5-2900 


ber 22; Rose and Ray Light, Shadowland, 
San Antonio, opening December 25; June 
Pursell, Barbara McDonald and Serror 
Sisters, Greyhound, Jeffersonville, 1nd, 
opening December 28, and Noll and Lor- 
raine, Club Madrid, Louisville, Ky. The 
last two spots were booked in conjunc- 
tion with Chester Lorch. 


ROMO VINCENT, for 11 months emsee 
at the Terrace Garden, Chicago, opens 
at the Bal Tabarin, San Francisco, De- 
cember 21, for eight weeks. This is the 
spot owned by Tom Gerun, band leader, 
now at the French Casino, Chicago. 
Booked by Eddie Elkort, of MCA, Chi- 
cago. 


EIGHT MAYFAIR GIRLS, who just 
closed a three-month run at The Pent- 
house, Detroit, open at the Chez Paree 
as featured group dancers on December 
27. Eddie Elkort, Chicago, placed them. 


DON AND BETTY, dance team, are 
opening Rahutas Gardens, Gary, Ind., 
following an engagement at the Kit Kat 
Club in the Missouri Hotel, St. Louis. 


BILL HUDSON, tenor and emsee at 
the Club Cassano, Cincinnati, has joined 
Forrest Bradford’s Ork, now playing the 
spot. 


MME. CAMILLE DRAKO’S Pomeranian 
dog act is playing a return holiday date 
ir an Indianapolis furniture store. Act 
reports being booked already for 1935. 


The OASIS, leading west side Detroit 
night club, presented Detroiters with a 
novelty this week, when a Merry-Go- 
Round bar was opened. A revolving bar, 
seating 32 patrons, has been installed. 
Manager M. B. Lloyd has continued a 
reputation for novelties, beginning with 
(See ’ROUND THE TABLES on page 262) 


NIGHT CLUB REVIEWS 


Stork Club, New York 


In the days of peepholes and “Joe sent 
me,”’ the Stork Club was one cf the city’s 
favorite rendezvous. That was because 
of its food, drinks, atmosphere and its 
operator, Sherman Billingsley, one of the 
town’s most liked hosts. After some 
months of preparations, Billingsley has 
reopened his Stork Club, moving up- 
town a few blocks to 3 East 53d street. 
Here the street floor has been converted 
into a combo of bar and restaurant, & 
rectangular-shaped set-em up depart- 
ment occupying the front third of the 
place and the restaurant section the 
remaining part of the place. Restaurant 
section is L-shaped. 


Billingsley is running the club on a 
basis of $2.50 per supper and $1 couvert 
after 10 p.m. And doing a turnaway 
business, as well the spot should. Stork 
Club has qualities rare in present-dey 
night clubs. Clientele is cosmopolitan 
in all that the words means as applied 
to after dark spots. Entertainment, al- 
tho brief, is good and the cuisine is top- 
notch. None of the rowdy elements that 
in recent years seemed to be part and 
parcel of night club ventures is to be 
met at the Stork. 


Other than his own name, Billingsley 
is offering Lita Grey Chaplin, in songs; 
Madeline Northway and Georges Danilo, 
a graceful and pleasing ballroom twain, 
and Buddy Wagner's subdued dance mel- 
cdies, particularly adaptable to the 


room. Latter, incidentally, has been 
modernistically and attractively de- 
signed. Indirect lighting, ete. Lita 


Grey Chaplin sings smart and sophisti- 
cated numbers apropos to the place and 
the customers love it. Franken. 


Latest Frisco Opening 


SAN FRANCISCO, Dec. 22. — Newest 
night spot to make a bid for popularity 
is the Tiddly Winks, opened by Bud 
Fisher, former operator of the Tip Top 
Club. 

Place was formerly known as Will 
Kings and occupies the entire downstairs 
of the Loew-Warfield Theater Building. 
Fisher has remodeled and redecorated. 
Music is provided by McCoy's Seven 
Kings of Rhythm, with Georgie Hickman 
as emsee. Spot hes a six-girl revue and 
five-act floor show three times nightly. 


x HOTELS x 
CABARETS 
CLUBS 
| A COMPLETE FLOOR SHOW SERVICE| 4c 
Gorgeous Revues, M. Cs., 
ly a Blues Bt 
4 Male Dance Trios, — 5 4 
Sister Teams, omedy Acts, 
Instrumental Singing Trios. 
x ORCHESTRA CORP. OF AMERICA x 
BEN AMES, Mor. 1619 Broadway, 


Entertainment Dept. New York, N. Y. 


x KK KK Kx 


NITE CLUBS 
BEER GARDENS 


Send for our Holiday Catalogue of Paper Hats, 
Decorations, Favors, Balloons. etc. holesale. 


KANT NOVELTY COMPANY, 


208 Wood Street, PITTSBURGH. PA. 


GEORGE GEISLER SCHOOL 


OF DANCE AND STAGE ARTS. 
AN OUTSTANDING INSTITUTION. 
Many Metropolitan Artists are of the George 
Geisler Standard. Now is the time to enroll. A 

few placements are still open. x 
407-9 RKO-Palace Theater Bidg., Cincinnatl, O. 


MERRY CHRISTMAS AND A HAPPY NEW 
YEAR 


TOMMY SACCO 


162 North State Street, CHICAGO. 
A Complete Booking Service. 


Night Clubs—Hotels—Cafes 


SEE US FOR HIGH-CLASS ENTERTAINERS. 


CAN ALWAYS PLACE STANDARD CAFE ACTS 


SIDNEY BELMONT 
ST. LOUIS, MO. 


Fullerton Building, 
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VAUDEVILLE 


1564 Broadway, New York City——PAUL DENIS, Associate. 
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Chi’s Vaude 


Improvement 


Great booking pickup in 
year—9 full weeks, 3 to 
come—many 2, 3-dayers 


e 

CHICAGO, Dec. 22.—The closing of 
the present year firds the vaude situa- 
tion here in a better condition than it 
has been in some time. Many theaters 
which felt their way by putting in vaude 
one or two days a week have increased 
the playing time to three and four days 
and in some instances to split and full 
weeks. Several bookers are of the opin- 
ion that if labor conditions in certain 
towns were adjusted there would be still 
more dates. 

At present the time booked out of of- 
fices here comprises nine full weeks; two 
Thursdays to Sundays, one Saturday to 
Tuesday, two Mondays to Wednesdays, 
one Wednesday to Friday, one Monday 
and Tuesday, seven Fridays to Sundays, 
one Friday and Saturday, one Saturday, 
13 Saturdays and Sundays and 13 Sun- 
days besides a lot of occasional dates. 

An analysis of the playing dates is as 
follows. The William Morris office is 
designated by the letter M; Billy Dia- 

(See CHI’S VAUDE on page 13) 


4 More Warner 
Spots in Philly 


PHILADELPHIA, Dec. 22——Warner is 
closing negotiations with the musicians’ 
union here for at least four local nabe 
houses to resume vaude December 29. 
The Logan, State, Circle and Kent will 
use Saturday vaude. The State may 
switch to split-week vaude later, how- 
ever. Warner is also considering running 
first-half vaude in all four houses if the 
opening shows do okeh. Negotiations 
with the musicians’ union have been 
spasmodic the last six months. 

The Stanley, Camden, N. J., resumes 
Sunday vaude next week. It ran vaude 
earlier this season, but musician trouble 
caused its withdrawal. The Warner, Wil- 
mington, will not resume vaude, however. 

All houses are being booked by Harry 
Biben under Steve Trilling in New York. 


Act Claims Publix Is 
Blacklisting in South 


LENOIR, N. C., Dec. 22.—Members of 
the Black and Gold Revue have filed an 
affidavit with the attorney-general’s 
Office in Washington, D. C., claiming 
that Publix is blacklisting vaude shows 
playing opposition houses in the South. 
The affidavit was signed by Everett 
Sanderson, Hector Tryon and Earl Carl 
Pearson, members of the revue, and is 
supported by F. C. Hanks, manager of 
the Avon Theater here. 

Hanks claims the Black and Gold Re- 
vue played his house recently for two 
days to fill a layoff on the Publix time. 
When they picked up their Publix dates 
again they were, says Hanks, “informed 
that their dates were canceled uniess 
they played Winston-Salem and Lenoir 
Publix houses gratis as a penalty for 
Playing our theater.” Hanks adds: 
“This they refused to do and, of course, 
they cannot now play the chain houses.” 

Hanks claims several vaude shows 
were “pulled out” of his theater the 
last half year and that the units ex- 
plained, “Publix had theatened to can- 
cel our dates if we played in opposition 
to a local house owned by an employee 
of Publix but which has no connection 
whatever with Publix.” 


Loew’s Holiday Vaude 


NEW YORK, Dec. 22.—Loew is giving 
the Gates, Brooklyn, and Boulevard, 
Bronx five days of vaude instead of the 


usual four just for the week, beginning 
Friday. 


Wanna Buy a Duck? 


NEW YORK, Dec. 22.—The Loew pub- 
licity office had plenty of duck trouble 
this week. Coo-Goo, supposed to be the 
duck used by Joe Penner in his picture, 
“College Rhythm,” was sent in from the 
Coast by plane. The duck was to arrive 
at Newark airport Tuesday morning, but 
arrived Monday instead. 

That spoiled the publicity angles. Perry 
Spencer, Loew p. a., promptly shipped it 
to Pittsburgh and had the next plane pick 
it up so that it came in on time. After 
pictures of Penner greeting the duck had 
been taken at the airport Tuesday morn- 
ing, Spencer brought the duck to the Loew 
publicity office, where it quack-quacked 
for three days. On Friday the duck went 
into the Loew’s State lobby as ballyhoo 
for the Penner picture. 


VAUDE REVIEWS 


All Vaudeville Reviews appearing 
in this issue will be found on 
page 19. 


South Gets 
More Flesh 


Max Hayes sending units 
which give dancing plus 


show—Jessel heads first 


« 

NEW YORK, Dec. 22.—Max E. Hayes, 
who recently returned to general theat- 
ricals after concentrating on picture 
making. has conceived a novel flesh en- 
terprise for the South. He will send 
out vaude units, headed by a “name,” 
to auditoriums thruout the South, pro- 
viding a four-hour entertainment com- 
prising an hour-and-40-minute show 
and the rest of the time having the 
unit’s band play for dancing by the 
audience. 


George Jessel will head the first show, 
which will open in Florida January 18. 
Art Landry’s Band will be in the unit, 
which will also have Ann Butler and 
several other specialty people. Most of 
the dates will be one-night percentage 
stands, but in some instances there will 
be guarantees. Rotary Club luncheons 
in each town have been arranged, with 
Jessel presiding at each luncheon as 
toastmaster. 

Helen Kane was to have headed the 
first unit for Hayes in a tour of the 
South in this manner, but this proposi- 
tion is cold at present. Her unit was to 
comprise Harold Stern’s Orchestra, Sid 
Gary, the Maxellos and a troupe of 
Albertina Rasch Girls. 


The Hollywood Restaurant unit, which 
Hayes is currently working on, might 
make a tour of the South also, playing 
auditoriums, but circuit theater dates 
may precede this tour. A theater unit 
for the South which Hayes is sponsoring 
is cne headed by Will Morrissey, in 
which Ray Hughes and Pam will appear. 
This show opens Christmas Day in 
Richmond for eight days. 

This Southern activity by Hayes fits 
in with reports from the South that 
theatrical conditions there are extremely 
good. This territory Ts in good condi- 
tion financially due to the government’s 
aid, with the natives having money as 
well as leisure time. The section of the 
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Okehed; Actors Get Break 


$7.50 a day in cash and not “ham sandwiches” —extra 
chorus pay for early rehearsal—theater lease ban unde- 
cided—exhibs and act owners to share compliance 


> 
WASHINGTON, D. C., Dec. 22.—The proposed amendments to the vaude por- 


tion of the film code were aired here Wednesday. 
ments will be approved, it was indicated after the hearing. 
have been drastically revised and one may be dropped. 


Nine of the proposed 13 amend- 
Three amendments 


The amendments under 


fire were those concerning the $7.50 a day minimum, early rehearsals for chorus 
people, liability of exhibitors and independent contractors, and code prohibition 


of interference on theater leases. 


Newhafer Heads B&K Club 


CHICAGO, Dec. 29.—Lew Newhafer, 
manager of the Tower Theater, and Roy 
Bruder, manager of the Chicago The- 
ater, have been elected president and 
vice-president, respectively, of the 
newly formed Balaban & Katz Club, 
comprising some 1,800 members. The 
organization plans to put out its own 
paper shortly, to be called The Informer. 


York, Pa., Vaude Resuming 


YORK, Pa., Dec. 22——The York Thea- 
ter is being remodeled and the stage en- 
larged before resuming vaude next 
month, booked thru Eddie Sherman, of 
Philadelphia. The house tried vaude 
last month, but the facilities and the 
stage proved inadequate. 


Bill Shilling Bankrupt 


NEW YORK, Dec. 22.—William Shil- 
ling, indie agent, filed a voluntary peti- 
tion in bankruptcy Monday here. He 
listed his abilities as $4,521 and assets 
$3,000. 


F&M Puts More 
Vaude in St. L. 


ST. LOUIS, Dec. 22.—The Ambassador 
Theater here started on its third week 
of stage shows yesterday by adding pro- 
duction. Fanchon & Marco, operating 
this theater, will put additional flesh 
into the town by inaugurating a vaude 
policy at the Missouri Theater. 

Carlos Romero, formerly of the Roxy 

Theater in New York, was sent here to 
stage the girl numbers at the Ambassa- 
dor Theater, a local line of girls being 
used. 
This use of production at the Am- 
bassador fits in with Fanchon & Marco’s 
plan to use vaude at the Missouri Thea- 
ter. A 10-act vaude policy is slated to 
go into the house around the first of 
next month. 


country is currently crowded with a 
flock of tab shows and other like flesh 
units. 


Amateur Shows 


Still Flourish 


Despite Code’s $7.50 Minimum 


NEW YORK, Dec. 22.—Despite the 
fact that the $7.50-a-day minimum set 
by the vaude code was expected to wipe 
out the amateur nights and local-talent 
revues, these vaude substitutes are still 
flourishing. In the local area it is esti- 
mated that more than 80 such shows 
are put on weekly in theaters. 


The performers, mostly professionals, 
still work for $1 to $5 prizes, altho since 
the code went into effect some theaters 
pay each participant $1 or $1.50 in addi- 
tion to whatever prizes he might win. 
This, of course, is in violation of the 
code, which rules that if “amateurs” are 
paid at all they must at least be paid 
the $7.50 code minimum. 


In some theaters performers must sign 
receipt slips made out for $7.50, altho 
most of them receive less. Other thea- 
ters make the performers sign I O U's 


for the difference between monev 
actually received and the $7.50 code 
minimum. The shows are run under 
such titles as Opportunity Night, Plan- 
tation Night, Amateur Night and New 
Talent Night. An odd angle is that 
some theaters pay code price and get 
talent good enough to be labeled as 
vaudeville, but insist on calling their 
shows Amateur Night. They claim 
vaude won't draw, while the amateur 
night actuelly brings in the customers. 

RKO is using amateur nights in at 
least 15 local theaters, booked thru the 
David S. Stern and the Irving Barrett 
Offices. Skouras and the indies go in 
for amateur nights heavily. Even Loew 
has begun thru a tieup with the WHN 
amateur-night program. 

The average amateur show consists of 
five acts, an emsee, a pianist and ar 
extra stagehand. 


The amendment to Article IV, Division C, Part 2, 


Section 2a, seeking to prevent any sub- 
terfuge in paying amateurs the $7.50 a 
day for each theater in which they ap- 
pear, was criticized by Ralph Whitehead, 
secretary of the American Federation of 
Actors. He insisted on definite language 
under which performers employed on a 
per diem basis would get $7.50, payable 
in legal tender. Secretary John C. Plinn 
of the Film Code Authority agreed that 
the language should be made clear. 
Deputy Administrator William P. Parns- 
worth, presiding at the hearing, agreed 
that payment “in ham _ sandwiches” 
should definitely be made impossible. 
The amendment will read: “Minimum 
wage of a performer employed on a per 
diem basis shall be $7.50 a day in cash 
net for each theater in which such per- 
former appears.” 

The amendment permitting theaters to 
call chorus people as early as 8 a.m. one 
day a week was aired. It was agreed by 
Whitehead, the code authority and the 
NRA's labor adviser, Dorothy Bryant, that 
time and a half should be paid chorus 
people for one hour when required to ap- 
pear at 8 am. The Code Authority had 
previously okehed the Radio City Music 
Hall doing this. 


The revised amendment to Article IV, 


Division C, Part 2, Section 4, last sen- 
tence, first paragraph, reads: ““No chorus 
person shall be required to report at a 


theater before 9 o’clock in the morning 
except upon one day in each week, which 
shall be the day of the opening of a new 
weekly program, on which day such 
chorus person shall not be required to 
report at a theater before 8 o’clock in the 
morning. Compensation of time and 
one-half shall be paid to such show per- 
sons for one hour when required to ap- 
pear at 8 o'clock.” 

The amendment to Article V, Division 
E, by deleting Part 6, which would wipe 
out the code prohibition to interference in 
theater leases, was attacked by inde- 

(See ACTORS GET on page 12) 


Win Special Material Suit 


NEW YORK, Dec. 22.—Maidie and Ray 
successfully defended themselves against 
a court suit brought by Sid Kuller and 
Charles Sherman for $275 for special 
material alleged to have been written 
for the team by the complainants. Louis 
Handin, attorney for Maidie and Ray, 
pointed out that the material was dis- 
carded by them. Judge William Keleher, 
in the Municipal Court, dismissed the 
complaint. 


Zelaya’s Legit Settlement 


NEW YORK, Dec. 22.—Don Zelaya’s 
contract with Revenge With Music, legit 
show reopening Monday, was bought off 


cn Tuesday by Ha-o.d B. Franklin and 
Arch Selwyn, producers of the show. 
Zelaya had a run-of-the-play contract 
but was let out in Philadelphia due to 
& new director wanting a different type 


for the role. Equity approved the set- 
tlement, which was negotiated by L. 
Robert Broder. 


Santa Claus 


NEW YORK, Dec. 22.—Larry Puck’s wite 
and two-year-old son visited a department 
store this week and had a chat with 
Santa Claus. Santa asked the Puck heir 
his name, and mamma answered Emmett 
Puck. Right then and there Santa got 
familiar and asked if he was related to 
Harry Puck, and when told he was his 
nephew, then Santa said he must be Larry's 
son. Santa wouldn't tell his real name, 
but said he'd teli Larry about the incident 
after Christmas was over. 
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Low Investment— 


Long Life 


That's what you ask of Opera Hose 


these days. Leo offers Hose that stands 
repeated laundering, keeps its sheen and 
Shape to the last. Order from this ad for 
uick delivery. Chiffon Weight Nude, 
Yhite or Black, $1.75 Pair; Three Pairs 
for $4.95. Service Weight: Flesh, Peach, 
Pink, Nude, White or Black, Triple Fash- 
ioned.. Price, $2.10 Pair: Three Pair for 


ee 


I 
Bandmen! Patent Oxfords, $3.50 


If you wear a size under 8, you’re in 
luck. Leo offers balance of his Hand- 
Turned, Kid-Lined Patent Oxfords at re- 
markably low Price of $3.60 Pair. 

ys’ Sizes up to 2 are going 
for $2.75. Satisf: actory fit by 
mail is guaranteed. 

Write for _—_ and Costume 
Catalog. 


ADVAN 


Theatrical Shoe @. 


Dept. 5, 159 N. State St., Chicago, 6th Floor 


BRANCH: 6412 Hollywood Blvd., Holly- 
wood, Calif. 


Btruim'’s 


Different from ill-smelling sulphate depilatories 
or smeary waxes, and more economical. Von- 
derstoen is a pink, odorless compact always 
ready for use, 


requiring no before or after 
treatment. Doctors prescribe it. 
Rotate Wonderstoen lightly for a few seconds 
over parts desired and the hair amazingly dis- 
appears, leaving a hair-free, petal-smooth skin. 
For 26 year satitions of discriminating women 
have been made heppier by its use. Bellin’s 
Wonderstoen Facial (chin, cheeks, lips), $1.25 
Wonderstoen De Luxe (for arms and legs), 
$3.00. On sale at cosmetic counters or direct 
upon receipt of price. Interesting booklet, ‘*The 


Truth About Wonderstoen,”’ sent free. 
Bellin’s Wonderstoen Co., 1140 B’dway, N. Y. 


yw SPECIAL TRIAL OFFER COUPON --— 


J Good Until February 15, 1935. 

} Send 75c with this coupon for complete 
($1.60 size) Facial Wonder rstoen outfit. 

] Send $1.50 with this coupon tor complete 
($3.50 size) De a Ww nde rstoen out- 
fit, or send $2.25 for both Facial and | 
De Luxe Wonderstoen outtits Regular 
valne, $5.1 Only one of each you ] 
derstoen outfits to a customer with this of- 
fer. Send correct name “and address with | 
order to | 

BELLIN’S WONDERSTOEN CoO., 
1140 Broadway, New York. - | 


] 
ARRANJAY’S WIGS 
Al\l Styles and Colors. 

Most of Them—NOW $i 
Special process prolongs the 
life of the Wig 
Great Variety, 25c to $25. 
Ask Your Dealer or Order 
irect. 

Free Catalogue “R”’ 
ROSEN & JACOBY, INC., 


34 W. 20th St. CH3-8340 
New York City. 
WIGS saxeu 
MAKE-UP 
FREE CATALOG. 


F. VW. NACK ° CHIGAGO, 60. Tk 


DANCER’S SUPPLIES 


TOE SHOES, Professional ............ $3.25 
TAP SHOES, Professional.............. 1.95 
SANDALS—Fawn. Gray, Black........ .65 
Dawes VermeenG, Eines ... wc ccccccs 1.25 
2-Pc. GINGHAM ROMPERS........... 41.15 


Write for 42-Page Accessories Booklet. 
DOROTHY REHEARSAL ROMPER CO., 
140 West 42¢ Street. New York City. 


Musicians Report 


Record Vaude Jobs 


NEW YORK, Dec. 22.—The American 
Federation of Musicians says more mu- 
sicians will be working in vaude theaters 
New Year’s Eve in special midnight 
shows than at any other time during the 
last five years. 

The organization says the trend to- 
ward vaude has definitely swung up- 
wards after five years of a steady slump. 


Godfrey-Linder 
Book Three More 


NEW YORK, Dec. 22.—The George 
Godfrey-Jack Linder office is supplying 


talent for an “extravaganza” which 
reopens the National Theater, on Hous- 
ton street, Christmas Day. Jack 


Rovinger is staging the show, and the 
cast will include Sylvia Miller, Don 
O’Brien and Betty Marr. 

The office is booking the Circle Thea- 
ter, which reopens Thursday with the 
Bowery Follies unit. Moe Goldman is 
managing the house. The Essex, New- 
ark, resumes vaude Christmas, with 
Godfrey-Linder again booking. 


BENEFIT PLAN—— 


(Continued from page 4) 
and procedure. The Authority, which 
is composed of charity groups, actor 
unions and theater interests, has ac- 
cepted the plan of Ralph Whitehead, 
its new executive secretary, and met 
yesterday to launch its drive officially. 

Alan Corelli, recording secretary of 
the American Federation of Actors, has 
been appointed recording secretary of 
the Authoritv, and will work under 
Whitehead. Corelli worked on the bene- 
fit situation for the AFA before the 
Theater Authority was formed. 

The Authority has okehed the Henry 
Street Settlement show Christmas Eve. 
The Goodwill Industries show last week 
and the Newspaper Guild show the 
week before were both okehed. Sam 
Scribner, head of the Authority, says 
the campaign to put over the Authority 
will begin next week with the mailing of 
letters explaining its function to all 
performers, theaters and organizations 
thruout the country. 


SOCIAL INSURANCE—— 


Continued from page 3) 
support by actor groups because it is the 
only unemployment insurance bill in- 
troduced in Congress which makes any 
sort of provision for professional work- 
ers. Most of the insurance plans sub- 
mitted to Congress or to State legisla- 
tures cover factory workers and make no 
provisions for actors and similar fields. 

At a conference on social legislation 
in Hartford earlier this month Ralph 
Whitehead pointed out, in behalf of the 
vaudevillians, that traveling actors could 
hardly come under State legislation. 
Actors traveling usually have no legal 
permanent address. In addition, their 
employers are many and _ scattered. 
Whitehead told the conference that only 
Federal legislation could take care of 
traveling performers. Verne Zimmer, rep- 
resenting Miss Frances Perkins, secretary 
of labor, assured Whitehead that the actor 
would not be overlooked. 


ACTORS GET: 


(Continued from page 11) 
pendent exhibitors. They complained 
“Theaters are being bought from under 
us.” It was generally agreed that the 
code provisions as to leasing were not 
enforceable and that something should 
be done about it. Ed Kuykendal, head 
of the Motion Picture Theater Owners of 
America, urged some guard against lease 
interference. Final disposition of this 
problem was not reached. 

Whitehead asked that two weeks’ re- 
hearsal by vaude principals be permitted 
only on guarantee of two weeks’ work 
and half salary for any rehearsals over 
two weeks. The NRA indicated, however, 
that the proposed amendment to Article 
IV, Division C, Part 2, Section 2a, will 
probably remain as is: “Rehearsal periods 
for principals shall be limited to two 
weeks. In the event that the rehearsal 
period extends more than two weeks, the 
principals shall be paid half salary dur- 
ing such extended period. This shall not 
apply, however, to principals owning their 
own acts.” 

There was considerable discussion of 
the proposed amendment to Article IV, 
Division C, Part 2, by adding a new sec- 
tion. The NRA had proposed this amend- 
ment, which would have imposed upon 


The Roxy Party 


NEW YORK, Dec. 22.—Howard S. Cull- 
man and F. G M. stageshows sponsored a 
party Monday midnight in the lobby of 
the Roxy Theater, the occasion marking 
the second anniversary of their association 
with the house. The entire staff, includ- 
ing the performers, were invited as guests 
—so much so that an outside band was 
employed to play for dancing and outside 
acts were brought in to entertain. Food 
was served in buffet fashion. 


the exhibitor the responsibility for seeing 
that independent contractors comply 
with the code’s labor provisions. Ex- 
hibitor representatives argued that this 
might be an unfair burden on exhibitors. 
It was finally agreed that contractors 
(owners of acts) should furnish ex- 
hibitor compliance contracts under 
which living up to labor provisions would 
be mandatory. In other words, the ex- 
hibitor must prove that he paid code 
money to the act owners and the act 
owner, in turn, must prove he paid off 
his people according to code. Each is 
responsible for his portion of compliance. 

Other proposed amendments that will 
be approved as is are: 

Amend Article | by adding the following, to 
be known as Section 16- “This code shall apply 
only to the Continental United States, and 
shall not apply to any territory or possession 
of the United States.” 

Amend Article IV, Division C, Part 2, Sec- 
tion 1 (a), by deleting the following: “Rep 
shows, tab shows, tent shows, wagon shows, 
truck shows, medicine shows, show boats.” 

Amend Article IV, Division C, Part 2, Sec- 
tion 4 (b) (6), by adding the following: “If 
layoff is required because of irregularity of 
bookings after first two (2) weeks of con- 
secutive employment, a chorus person may be 
laid off without pay seven (7) days in any 
six (6) weeks’ periods. Such layoff may occur 
at any time after the first two weeks of con- 
secutive employment. if additional layoff is 
required, the chorus person shall be paid for 
the period of such additional layoff at the rate 
of three dollars ($3) per day as long as the 
layoff continues.” 

Amend Article IV, Division C, Part 2, Sec- 
tion 4 (b), to read as follows: “If individual 
notice of contract termination is given by the 
employer, the chorus person shall be paid in 
cash the amount of the cost of his or her 
transportation (including sleeper and the cost 
of transportation of his or her baggage) back 
to the point of origin, whether the chorus re- 
turns immediately or not.” 

Amend Article IV, Division C, Part 2, Sec- 
tion 6, by adding the following, to be known 
as paragraph (c): “If individual notice of con- 
tract termination is given by the chorus per- 
son, the employer is not required to provide 
transportation or sleeper.” 

Amend Article IV, Division C, Part 2, Sec- 
tion 4 (b), by adding the following prior to 
subdivision (1) thereof: “In the event the 
exhibitor or independent contractor in any thea- 
ter which maintains a resident chorus under 
weekly contract so elects and notifies such 
chorus, then instead of the above-mentioned 
layoff period which provides that the chorus 
be given one day off per week with pay, the 
chorus person may be given one full week’s 
layoff with pay after six consecutive weeks of 
employment; provided, however, that if a 
chorus person working in a theater operating 
under such policy receives less than six weeks’ 
employment, the chorus person shall be paid 
on a pro rata basis, which pro rata basis shall 
be computed upon a basis of eight days’ pay 
for seven days’ work. Provided, further, that 
when the chorus person is given one full wecek’s 
layoff with pay after six consecutive weeks of 
employment, the chorus person shall on re- 
quest rehearse not more than 10 hours during 
the week of layoff, but shall not be requested 
to rehearse at all during the week prior to such 
layoff.” 

Amend Article Vi, Part 1, Section 7 (b), by 
adding after the word “appeal” in the seventh 
line thereof the following: “Unless the Code 
Authority shall extend the time to render its 
decision, which extension shall in no event 
exceed thirty (30) days.” 

Amend Article VI, Part 2, Section 7 (c), by 
adding the following: “Unless the Code 
Authority shall extend the time to render its 
decision, which extension shall in no event 
exceed thirty (30) days.” 

The amendment proposing the estab- 
lishing of a Vaudeville Complaints Com- 
mittee of six was not presented at the 
hearing. Both Dorothy Bryant, who acted 
as special labor adviser to the NRA dur- 
ing the hearing, and Whitehead, speaking 
for both actors and chorus people, had 
objected to the committee, claiming the 
lone actor representative was out-voted 
six to one. Secretary Flinn says, how- 
ever, that such a committee would be 
appointed later and that it will repre- 
sent all branches of vaude. 

Others at the hearing were Marvin 
Schenck, of Loew; Sidney Justin, of Para- 


Ow 
IN SMART NEW GARB 


The non-smarting, tear-proof, per- 
fectly harmless mascara preferred 
by the profession for seventeen 
years, is now contained in an 
ultra-smart polished gold and scar- 
let metal case. Black, Brown or 
Blue . . . still 75¢ at all leading 
toilet goods counters. 


MNarylbelitzze 
MASCARA 
eo 


No messy rubbing in... No long 
drawn out treatments. Fromthe first 
instant you “ue it, a new beauty is 
yours. A soft... Alluring... Ivory 
toned complexion that reflects 
Beauty and Dignity. Begin to-day. 


IENT. 
OREAM © 


& GOURAUD 4 
White, Flesh and 
ON ou Rachel Shades 
6%e 


Send 10¢ for TRIAL SIZE 
F. T. Hopkins & Son. New York 


iG FLAS H 

HITS BY LESTER 
AT LAST: 
Large Baloons 


- BUBBLE 
DANCES 


FAN DANCES 


CARIOCA SHAWLS / 
FLASHIEST OF ALL, 
Sparkles Like A Million Diamonds 


state dress size 


BODY MAKEUP PAINT 
In Ali Colors 


Red, White, Blue, Black b% 


Gotd #250 
eis = All Colors 


Red White Gold,ete. 


LEIS #125 
LESTER LTD..- 


I1*W.LAKE ST CHICAGO 


100 Vellum, ®Bond-Sheets, Embossed, 5 Lines, 
Envelopes Plain, Any Golor Ink, or 25 Beau- 
tiful Litho., 5-Color Letterheads and Envelopes, 


$1.00, Postpaid. GLADYS (TINY) BUCHANAN, 
1156 N. Clark St., Apt. 6, Chicago, Ill. 


mount; Sidney Braunberg, of MGM; Gus 
Eyssell and Russell Markert, of Radio 
City Music Hall, and Tyrel Dillard Jr., 
counsel for the Code Authority. 
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V HOTEL 
RALEIGH 


H. J. Cowles, Manager 
648 N. DEARBORN ST. 
CHICAGO, ILL. 


WHERE YOU CAN SLEEP 
ANYTIME—DAY OR NIGHT 


HE RALEICH is located one block 
from main street car lines and a 
short ten-minute walk to the 

Theatre and Shopping District. 

We believe there is an atmosphere 
of friendship and courtesy around the 
Raleigh with more responsibility at- 
tached to the service important to the 
Theatrical Profession than you will find 
anywhere else in the city. 

Our service at the desk is handled 
by theatrical men—Dave Heilman and 
Roscoe Goodwin fone of the “Luster 
Bros.”"). Both have years of experience 
in the theatrical business and are al- 
ways ready to extend “‘showfolks” ev- 
ery courtesy and service 

Unlimited Free Parking. 


Theatrical Booking Agencies Located in 
Hotel. 


Nice Single Rooms as Low as $5.00. 
per Week. Double, $7.00. Every 
Room an Outside Room; All Have Hot 
and Cold Running Water—and Private 
Phone. 


When Better Beds Are Made—the 
Raleigh Will Have Them. 
SS Phone: Superior 588S_= EE 


TAFT HOTEL sooticn 


South Eighth St. 
PHILADELPHIA, PA. 


Subway Connections to All Theatres. 


Newly Remodeled and Refurnished 
Professional $1 .00 up 


RATES: Special Weekly Rates. 


HOME OF SHOWFOLK 


FOUNTAIN SQUARE HOTEL 


ICINCINNATIE 


Centrally Located—Excellent Service.. 
250 FIREPROOF ROOMS WITH BATH. 
Special Weekly Rates. 


JOS. HERLICY, Manager. 


LEARN TAP DANCING 
Sure, easy, correct Method, approved by American 
Dancer Institute. Our book takes you from the 
very beginning to the finished dancer, and includes 
3 Professional Routines, | -50 gh 


1. Irish Jig ythm Stow 
2. Reel Routine Buc 
3. Hornpipe 413. Buck a la Bill 
4. Lancashire Clog Robinson 
B. Soft Shoe No. 4 14. a Dance on 
airs 

6. Soft Shoe No. 2 15. High Heel Buck 
7. Soft Shoe No. 3 416. Hula Hula 
8. Comedy Buck E 

17. Kosaksky 
8. Sand Dance 18. Waltz Clog No. 4 
10. Wooden Shoe 19. Waitz Clog No. 2 
11. Eccentric Buck 20. Waltz Clog No. 3 


Special Holiday Offer for 


Limited Period 
Buck Time Step. .10c 


Method and 10 


Waltz Clog Routine,50c Routines . $3.50 
= other Single Method and 20 

‘outine +. .$1.0 Routines ... .$5.00 
Any 10 Routines,$2.50 20 extra routines $4.00 


Postpaid to any address. 
PETERS-WRIGHT STUDIO 
15 W. 67th Street, New Vork City 


WINDOW CARDS 


'M FLASHY COLORS 
We specialize in them; in fact noth 
ing but! Quick Service, Low Prices. 
Write for Big Free Catalog, showing 
several hundred stock designs in color. 


BOWER SHOW PRINT stacey FOWLER: IND. 


STREET 


NATURAL WIGS 


FOR ALL PURPOSES. 
Price Range. 25¢ to $25.00. 
Large — of $1 
Mohalr W 

Satisfaction guaranteed or 
money refunded. Write for 
free Catalog. GRAND WIG 
& NOVELTY CO., 
ith St.. New York City. 
Phone, Watkins 9-3576. 


re 


TAP, BALLET, TOE SHOES. $1.50 UP. 
Home Study Tap Course—send 50c in stamps. 
lap Mats, Dancers’ Supplies—circular mailed. 


H. T.. Room 7, 24 E. Van Buren St., Chicago. 


SCENERY «rer 


Beautiful Drapes and Painted Sets for all 
and Plavs 


Op 
Address AMFTTA GRAIN. Philadeinbia. 


PHOTOGRAPHIC (0 


qnality finish 
per 100. Send cash with or, 
v 


Photographer, Williamson, 


8x10, high 
. $10.00 

OMAR WEBB, 
a. 


DYE DROPS 


SCENERY srares 


Night Club Wall Paintings, Window Backgrounds. 
SCHELL SCENIC STUDIO, Columbus, 0. 


More Soviet 
Vaude Bookings 


NEW YORK, Dec. 22.—Cooper and 
Clifton, Four Robeys and Dare and Yates 
will be in the first vaude troupe going 
into Soviet Russia. The first two acts 
sail next month and will be joined in 
Europe by Dare and Yates. Alexander 
Basy, head of the Amsov Agency here, 
says he is negotiating with several Euro- 
pean agents to pick up their acts for 
U. S. S. R. tours and also for the Euro- 
pean agents to lay out some Continental 
dates for American acts booked into 
Russia. 


Basy says he has Charlie Ahearn and 
Band, Lomas Troupe and the Mangean 
Troupe set for tours. Tom Mix, now on 
the Coast, is coming east next week for 
a talk. Jack Hoxie, Western star, has 
also submitted his act for Russia. 

Basy explained this week that he is 
getting his commission in rubles de- 
ducted from the acts’ salaries by the 
Eoviet Government. 


CH’S VAUDE—— 


(Continued from page 11) 


mond, D; Frank Gladden, G_ Schall- 
mann Brothers, SB; Leo Salkin, LS, and 
RKO. The full weeks are: Colonial, 
Dayton (RKO); Oriental, Chicago (M); 
State-Lake, Chicago (D); Uptown, Chi- 
cago (M); Riverside, Milwaukee (M); 
Lyric, Indianapolis (G); Palace, Minne- 
apolis (SB); National, Louisville (LS), 
and Tower, Kansas City (D). 

The Monday and Tuesday stand is the 
Jawhawk, Topeka, Kan. (D). Monday 
to Wednesday houses are Palace, South 
Bend (M), and Princess, Nashville (D) 
Thursday to Sunday houses are Or- 
pheum, Springfield, Ill. (M). and Prin- 
cess, Nashville, Tenn. (D). Saturday to 
Tuesday house is the Harding, Chicago 
(M). Wednesday to Friday house is the 
Harding, Chicago (M). Friday and 
Saturday house is the Paramount. 
Marion, Ind. (M). Friday to Sunday 
houses are Orpheum, Davenport (RKO); 
Orpheum, St. Paul (RKO); Tivoli, Chi- 
cago (M); Capitol, Chicago (M); Bay, 
Green Bay, Wis. (M); Orpheum, Lin- 
coln, Neb. (D), and Electric, St. Joseph, 
Mo. (D). Saturday house is the Ma- 
jestic, Beloit, Wis. (G). 

Saturday and Sunday spots are Or- 
pheum, Sioux City (RKO): Iowa, Cedar 
Rapids (RKO); Palace, Peoria, Il. (M); 
Paramount, Hammond, Ind. (M): Ma- 
jestic. Bloomington, Ill. (M); Palace, 
Danville, Ill. (M); Paradise, Chicago 
(M); Norshore, Chicago (M); Century, 
Chicago (M): Stratford, Chicago (M); 
Kenosha, Kenosha, Wis. (M); Avalon, 
Chicago (M). and Kedzie, Chicago 
(RKO). Sunday stands are Ritz, Chi- 
cago (RKO); Orpheum, Galesburg, Il. 
(M); Rialto, Joliet, Ill. (M); Genesee, 
Waukegan, Ill. (M): Belmont, Chicago 
(M): Congress, Chicago (M): Senate, 
Chicago (M); Tower, Chicago (M); 
Parthenon, Hammond, Ind. (M): Ar- 
cada, St. Charles, Ill. (G): Roseland- 
State, Chicago (D); Drake, Chicago (D), 
and Palace, Cicero, Ml. (D) 

In addition to these theaters there 
are other houses playing occasional 
shows. The following book bills on the 
average of every two weeks: Southtown, 
Chicago, full week (M); Rivoli, Toledo, 
full (G); Orpheum, Memphis, full (D), 
and Denham, Denver, full (D): Strand, 
Oshkosh, Wis., Wednesday and Thurs- 
day (M); Sheboygan, Sheboygan, Wis., 
Wednesday and Thursday (M); Rivoli, 
Muncie, Ind. Friday and Saturday 
(RKO); Orpheum, Champaign, II., 
Saturday and Sunday (RKO); Orpheum, 
Dubuque, Ia., Friday to Sunday (RKO); 
Iowa, Waterloo, Ia., three to five days 
(RKO); Indiana, Marion, Ind., Thursday 
to Saturday (RKO); Paramount, Ander- 
son, Ind., Thursday to Saturday (RKO), 
and Coronado, Rockford, Ill., Saturday 
and Sunday (M). 

Once a month Billy Diamond books a 
unit to play the Minnesota Amusement 
Company’s Northwest circuit with four 
consecutive weeks of two to four-day 
stands. These units start at La Crosse, 
Wis., and play Eau Claire, Wis: St. 
Cloud, Minn. Fargo, N. D.; Grand 
Forks, N. D.: Hibbing, Minn.; Superior, 
Wis.: Rochester, Minn.; Mankato, Minn.; 
Sioux Falls, S. D.; Austin, Minn., and 
Winona, Minn. The William Morris of- 
fice spot books units and acts into the 
Chicago and Regal theaters here and 
the Harris-Alvin, Pittsburgh. 

The Denham, Denver, and the Palace 
and Wisconsin theaters, Milwaukee, wili 
probably run full-week vaude after the 
first of the year. adding three more full 
weeks to the time booked from here. 


MANAGERS! BOOK THIS UNIT! RIGHT NOW! 
BOB DAVIS PRESENTS 25 ARTISTS— 
A DELUXE 


ut WARIETIES OF 1935 


GEO. BANAN’S N. B.C. BAND-—-LOUISE AND BUD—“THE CASINOS”—JEAN LARUE 
—WARD SISTERS—JACK McBRIDE—BOB DAVIS—4 BARS OF HARMONY 


Booked Exclusively By 


GUS SUN BOOKING ACENCY, 


Springfield, O. 


PERFORMERS CLUB OF AMERICA, Inc. 
645 N. Clark Street, Chicago, Illinois 


Rehearsal Halls available. Large Auditorium and Stage. We will be glad to mail Member- 
ship Applications. Performers invited to come up and get acquainted. 


PHONES: DELAWARE 9305 AND 2755. 


Da le JUST OUT | 
Congratulations to : “ 
’ 
THE BILLBOARD aif McNALLY’S Ag, 19 
From the + BULLETIN 
ENTER MA ry PRICE ONE DOLLAR 
5 TAINMENT NAGERS -) NEW, BRIGHT, ORIGINAL COMEDY 
F« Vaudeville, usical Comedy, Burles 2» 
cy ASSOCIATION = | Minstrel, ; Nigiit oy Rernes. Radio snd 
a Tf ance Band Entertainers ‘ontains: 
; 15 $ Ing Monol 
@ Carlton Hub Fredric Watson & § Screaming Monologues. 
(president) (secretary) a) 6 Original Acts for Male on Female. 
| | 23 Sure-Fire Parodies. 
5 1531 Broadway, New York a) ous VenerRanetet at. . 
of-Lift m ct. 
aS Phone Chick. 4-2660 oo Trio, Quartet and Dance Specialty. 
= 2 Musical Comedy, Tab and Burlesque. 
BEBSRERERRERRRRRRRRRREREAR Bi! Corky Minstrel First Parte, 


McNally Minstre! Overtures. 


A Grand Minstrel Finale. 


REDUCED 41 Monobits. 
BUNION QUICKLY Cees, | Ratew =~ Dance , Bend 
tunts, nd o kes an ags. 
\ Pain stops almost instantly. Then ' os undreds . . — 
\ dle ssed relief! Falryfoot helps reduce Remember, McNALLY'S BULLETI 0 
painful ugly bunions. Foot soon ap- 19 is only ~ dollar; o will send you Bul- 
pears more natural. Fairyfoot is ow +s ee oe 43. 14, 15 5. 16, ais ; 
\ asy to use, entirely harmless. ao or $i ith money- 
Used on over two million feet suarantee. 
since 1897. Write for FREE 


WM. McNALLY 
81 East 125th Street, Now York 


trial treatment today. 
Fairyfoot Products Co., 
1223 S. Wabash Ave.. 

Dept. 1299, Chicago. 


STROB LITE 
LUMINOUS COLORS 


On Costumes and Scenery Produces Most Startling 


STAGE EFFECTS 


a 


Now you can 


for Vaudeville, Minstrel Shows and Musicals. Now have the VOICE 
being used by Lew Brown’s “Calling All Stars,” you want 
me! by —_ oe _— Carroll's 
“Vanities,” and at Radio City Music Ha 
Write for information. 100% 
Stroblite Co Dent. 8-12, 2%. Ss Street, Improvement 
” NEW YORK CITY. Guaranteed 


We e bald. strengthen the vocal organs—not with singing lea 
- ndamentaliy sound and scientifically cor- 
poe pee mi exorcsece . . oar ji absolutely guarantee to improve 
any singing or speaking voice af least 100% rite for 
wonderful! voice book 4 ot free. Learn WHY you can sow 
bave the voice you want. No literature sent to anyone under 

17 vears unless signed by parent 
PERFECT VOICE INSTITUTE, Studio 19-99, 

308 N. Michigan Ave., Chicago 


THE COMEDIAN 


Published by JAMES MADISON for Vaudeville 
and Kadio Entertainers who require really new 
material No. 6 just out, containing all sorts of 
comedy hokum, including parodies and black-outs. 
Price, 50c, or will send entire six for $2.25, or 
any three for $1.25. Guaranteed satisfactory or 
money refunded. Send orders to me at 1376 Sut- 
ter St., San Francisco, Calif. 


PETERS-WRIGHT STUDIO of DANCING 


15 West 67th &t., ae Vork (Traf. 7-9480), 


Art of Silhouette 
CuttingMadeEasy! 


ERNESTINE HENOGH OF DORIS HUMPHREY Big Hit of “A Century of 

Progress.” Huge Profits. 

Teaching MODERN DANCING. Complete Instructions : and 
Registration Open Now. Samples, 1.00. 

Fairs, Parks, etc., big scoop. 


MUSICAL GLASSES 


The most wonderful pure and 
beautiful tones can be produced by 
» touch of the finger. The New 
? York Hippodrome used them in the 
e greatest show they ever put on. 
Send for Catalogue 
Iss, 


A. BRAUNE 
9512 109th St., Richmond Hill, N.Y. 


LOBBY PHOTOS 


Reproduction on Double-Weight Paper. Size, Sx 
10. Three Poses, $2.50 per Doz.; $9.00 per 100. 
res Cs « ~ Size, =. 00 o 700. Send photos and 
1a c 


P. P. BOWMAN 


LEIPSicC, O. 


REDS ag! 


17 Mathias &t., 


AMAZING NEw way! 


No teas, dope, chemicals, 
ous or or starvation 


secret herbal plant extract Tried and tested by 


untold numbers with miraculous, amazing results. 
FRAZIER "PHOTOGRAPHER Praised by thot sands. Desig d to make you lose 
as much as 5 pounds a w king our pleas- 
1456 Madison St., . Louls, Mo. | ant new Anti-Fat double a tio n f— 2 times @ 
day. ‘at is dangerous to the heart and on 
health. Guaranteed to reduce if directions are fol- 
DANCING BY MAIL lowed. Quick, safe and harmless The fat just 
Beg. Tap; Adv. Tap; Soft Shoe; | disappears Also used to pre me nt fat Try these 
Waltz, Clog, $1.00 Each. Ballroom | magic tablets at our risk Just mail $1.00 for 
Dances, 50¢ Each. HAL LEROY | 1 _month's suppl vy. REDUCE NOW. Trial Supply 
studied here Send for List B, | 2 Yo ay Snyder Tablet Co., Dept. 
‘Time-Step 10c. KINSELLA ACAD- | 318- F. 1434 N. Wells, Chicago. 


EMY, 2530 May St., Cincinnat!, O. 


HARVEY THOMAS THEATRICAL AGENCY 
Books Amateurs, Professionals, Singers, Dancers, 
Comedians, Musicians Send photos. 


24 East Van Buren Street, Chicago. 


DANCERS 


Wood Soles and Heels cut to order. Soles, $1.00; 
Heels, 50c._ All wots of Taps, Jingles, Dance 
Mats, ete. Catalog 


J. FRANCIS HANEY, North Vernon, Ind. 


BOOK BOB TOMLINSON 


The Ideal M. C. Singer — Dancer — Musician — 
Comedian. Introducing 12 Specialties. ama“ee VFYwrreest 
24 East Van Buren Street, Chicago. . . 


PHOTO POSTCARDS (3! fom LOBED TICKET COMPANY of CALIFO RNA 
g3 per tee, ne So ee P saa Service, £03 ANGELES . (CALIFORNIA 
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Conducted by EUGENE BURR——Communications to 1564 Broadway, New York City. 


December 29, 1934 


Tieket Broker 
Showdown Set 


Code Authority issues list 
of 15 authorized brokers- 
no biz allowed with others 


e 

NEW YORK, Dec. 22.—Showdown on 
the ticket broker situation came as ex- 
pected at the regular meeting of the 
Code Authority Wednesday. Fifteen 
brokers were ckehed by the authority 
and a warning was issued that to do 
business with the others would be con- 
trary to the provisions of the code. Not 
all of those approved have put up their 
$500 bonds and they have been given 
until next Wednesday (26) to come thru. 
Any brokers not listed who want to do 
business must apply to the Code 
Authority for approval. 

The 15 ticket offices that have been 
approved are Bascom, Inc., 1501 Broad- 
way; Piccadilly Ticket Service, Inc., 227 
West 45th street; 45th Street Theater 
Ticket Office, 259 West 45th street; Joe 
Leblang’s Central Agency for Amuse- 
ments, Inc., 1482 Broadway; Mackey 
Theater Ticket Service, Inc., 234 West 
44th street; Manhattan Theater Ticket 
Company, 22 East 38th street; McBride’s 
Theater Ticket Offices, Inc., Paramount 
Building; Park Theater Ticket Service, 
Inc., 705 Madison avenue; Saul Subber, 
Park Central Hotel; Sullivan Theater 
Ticket Service, Inc., Hotel Lincoln; Suss- 
man Theater Ticket Office, 20 Broad 
street; Supreme Theater Ticket Service, 
Inc., 229 West 42d street; Theater Ticket 
Library, 212 West 42d street; Original 
Tyson & Company, Inc., 48 West 50th 
street, and Tyson Operating Compeny, 
Inc., 1531 Broadway. 

The new listing includes 16 fewer 
offices than the former code ticket 
broker lineup. The Code Authority, in 
a letter sent out over the signature of 
Dr. Henry Moskowitz, its vice-chairman, 
said that “the consignment, delivery for 
sale or transfer of theater tickets to any 
person not herein listed is contrary to 
the provisions of the code and will be 
punishable according to the provisions 
of the code and the National Recovery 
Act.” 

What steps will be taken by the dis- 
senting brokers, who are holding out for 
the inclusion of seat allocations in the 
code, is not yet known. Only six of the 
14 members of the Theater Ticket 
Brokers’ Association have applied for 
code permits. Morris Rosenstein, 
spokesman for the association, repeated 
his previous statement that the dis- 
gruntled brokers would be responsible 
for the collapse of the code. 

Managers meanwhile—including Brock 
Pemberton, who has given time and 
energy to solving the ticket problem for 
the past two years—were elated at the 
steps taken at Wednesday’s meeting, 
feeling that they will finally solve 4 
problem that has long harried the street. 

Representatives of Harmon & Ullman 
also appeared at the Code Authority 
meeting Wednesday to read the decision 
which the producing firm won over the 
Dramatists’ Guild in the Waltz in Fire 
arbitration in an effort to encourage 
further action to bring the Guild in 
under the code. No action, however, 
was taken, the authority having pre- 
viously passed a resolution recommend- 
ing that an amendment be added to 
the code bringing the Guild under its 
jurisdiction. The resolution was sent to 
Deputy Code Administrator William P. 
Farnsworth. 


100 New Relief Dates 


NEW YORK, Dec. 22.—One hundred 
more CCC camps will be added to the 
list to be played by actors’ relief project 
companies, according to announcement 
made this week by Col. Earle Boothe, di- 
rector of the actors’ project. Col. Boothe 
has just returned from a tour of the 
CCC camps made with Chandos Sweet. 
Tour was taken to line up new dates, 
but also, it is figured, to inspect condi- 
tions in the camps. Latter would be an 
outcome of the Baby Mine case, in which 
actors complained of the treatment they 
got in the CCC spots. 

No additional relief companies will be 
taken on for the 100 new spots. It 
merely means longer work for those 
companies now playing. 


BROADWAY RUNS 


Performances to December 22, inclusive. 


Dramatic Opened Perf. 
Character Intrudes, A 

(Sutton) ..cceccve «++ Dew. $3... O85 
Children’s Hour, The 

CHENG) cncccnrvcsevved Nov. 20... 40 
Dark Victory (Plymouth) . . Nov. 


Distaff Side, The (Booth) . Sept. 25.:.105 
Dodsworth (Return Engage- 


ment) (Shubert) ...... 20... 
PumerTaee 6 Win, tis *°---808 

46th Street)........-, 30... 63 
First Legion, The 


NS eer 1 96 
Gold Eagle Guy (Morosco). aie 
Merrily We Roll Along 


(Mette Bex)... cccsos 
Mother Lode (Cort)....... Sent. 28. vin ae 
Ode to Liberty (Lyceum) . 4 = 


ion ate - ‘Dec. 2 
lage Miss Glory (Mansfield) . rier 
Post Road (Masque) Nov. 27... 31 


Popenes Appearance (Henry 4... 23 
DE. Abb ted nie ok Oct 

Romeo and Juliet (Beck). . . Dec. iz. - " 
Sailors of Cattaro (Civic ines 
Smail Miracle’ (46th'Street} Jbeg, 38757428 
Sky’s the Limit!, The : a 
i areas, 17 8 
Rn et on -.. Dee 4 460 
ailey orge ww 

Within the Gass mein: 


FED acinseceed Oct. 22... 75 


Bon 5's 
Calling All Stars "i aliens: 
org SE 
Great b e ( iter) . Se coe 
Life Begins at 8:40 _— me 


(Winter Garden).......Aug. 27...139 


Say When (Imperial) .... Nov. 8... 52 


“Bing Boys” Revival 
Scores Well in London 


LONDON, Dec. 22. — Echoes of Lon- 
don’s war days were heard this week 
when The Bing Boys Are Here, smash 
London success of 18 years ago, was 
brought back to the Alhambra, with 
George Robey and Violet Loraine in their 
original roles. The Alhambra, which 
was the rendezvous of troops on leave, 
had housed the show on its first pres- 
entation. . 


Robey, at the age of 65, turned cart- 
wheels as spryly as ever, and Miss Lo- 
raine, after her long retirement, came 
back to triumph. The show went over 
as a smash once more. 


Robey formerly made a recruiting 
speech during the show. Now he warns 
—_ to keep their sweethearts out of the 

ar. 

Alfred Lester, who had played the sec- 
ond Bing Boy in the original, is dead, 
and his place was taken by Rebla, who 
impersonated him so well that many 
who had seen the original were saddenea 
at the similarity. 


Equity Votes Guild Tie 
In Meeting at the Astor 


Membership at large, in unexpected ballot, okehs con- 
tract with screen group—reform group recommenda- 
tions go to council — Sunday shows are not discussed 


NEW YORK, Dec. 22.—A surprise vote on the contract affiliating the Screen 
Actors’ Guild with the AFL thru Equity co-operation was taken at the Equity 
meeting at the Astor Monday afternoon, with the proposed contract passing almost 
unanimously. In addition, the four questions raised by the reform group—re- 
hearsal pay, higher minimum wage for juniors, social insurance and Equity extras— 
were referred to the council for consideration, as it was reported here that they 
would be. The question of Sunday shows, which, it was thought, might be raised 


OOOO 


Coast New Year’s Plans 


LOS ANGELES, Dec. 22.—Los Angeles 
downtown de luxers are laying elaborate 
plans for New Year’s Eve shows, which 
in the past have been just an additional 
performance. 

This year the Orpheum leads the way 
with the announcement of 20 acts of 
vaudeville, with the house scaled at 
$1.50 downstairs and a $1 balcony. 
House will use the six acts on its regular 
bill, eight additional acts thru the Bert 
Levey agency and six amateur acts 
selected as the best acts of the various 
Monday night tryouts of the past. 

Warner will go in for a big flesh show 
at the Downtown Theater, using the 
regular six-act bill and adding an equal 
number of acts. 

Fanchon & Marco, at the Paramount, 
are building a special flesh presentation 
and will also offer a major studio fea- 
ture preview. 

Balance of the houses will use regular 
picture programs, with addition of a 
studio feature or comedy preview in 
some cases. 


First Minn. “Follies” in Years 


MINNEAPOLIS, Dec. 22.—Current all 
this week at the Metropolitan Theater is 


-@ novel experience for the young blood 


of this burg—the Ziegfeld Follies. It 1s 
well over a decade since the glorified gal 
extravaganza was last seen on loval 
boards. Grosses have proved gratifyiZig, 
considering that show business in tis 
town usually takes a sad drop the two 
weeks prior to Christmas. 


FROW OUT FRONT 


By Eugene Burr 


With Christmas-tide comes the pleasant annual duty of thanking those actors 
and actresses who have made playgoing a comparatively pleasant occupation thus 
far this season. The fact that other reviewers have covered certain plays, however, 
creates serious omissions in the list; thus many performers who deserved the 
theater’s thanks must go thankless. To cite an instance, Ray Harper, who, in 
But Not For Love, contributed what is generally accepted as the finest small-part 
performance of the season. 


But those your reporter did see may be thanked, with appreciation both hearty 
and sincere. Thanks, then: 


To Tom Howard, who did his dryly humorous best to keep Keep Moving movittg; 
to Bert Lahr and Ray Bolger for hilarious antics in Life Begins at 8:40; to Lueila 
Gear for her acid interpretations of many things in the same show, chief among 
them My Paramount-Publiz-Rory Rose; and to Adrienne Matzenauer, for singing 
beautifully in still the same show, and for being so eminently pleasant to look 
upon; to the entire D’Oyly Carte company for doing what everyone knows it has 
done in its Gilbert and Sullivan series (and when is it coming back?); to Franags 
Starr, for a luminously, tenderly humorous portrayal of an almost impossible part 
in Lady Jane, the first of the many fiascoes of Messrs. Selwyn and Franklyn; to 
Lee Baker and St. Clair Bayfield for their effective pretending as two of the judges 
in the loud-bleating Elmer Rice’s loud-bleating Judgment Day; to Joanna Roos for 
a breath-catching and heart-stirring performance as one of the stage’s numerous 
mountain nymphomaniacs in Tight Britches, which failed to fit well upon Broad- 
way; to Clyde Franklin for a moving performance in a stereotyped play, the father 
in Strangers at Home; and to Gerrie Worthing for amusing and zestful playing of 
the Dumb Dora in The First Episode which, in an effort to entice movie morons, 
got itself changed into College Sinners, no less. 


To Marie Burke and H. Reeves-Smith for fine performances under all the 
scenery of The Great Waltz, Max Gordon’s Rockefeller Center circus, in which per- 
formers are all but buried beneath stage fireworks and moving band stands; to Dame 
Sybil Thorndike for appearing in The Distaff Side and teaching us what we have 
missed for so long, and to Estelle Winwood for a performance that rivaled Dame 
Sybil’s in the same play; to Joseph Spurin-Calleia for one of the outstanding acting 
jobs of the season as the murderer of Small Miracle, and to Joseph King for a 
quietly effective performance as his keeper; to Mary Philips and Walter Abel, who 
provide whatever life there is in Merrily We Roll Along, the dull playwrighting 
somersault of Messrs. Kaufman and Hart; to Cissie Loftus for still another of her 
grand characterizations, in a bit in the same play; and to Elizabeth Patterson 
and Leona Hogarth for outstanding incidental performances in Spring Freshet, 
which is far from outstanding in Owen Davis’s long list. 


To Bert Lytell, Whitford Kane, Frankie Thomas and all the rest of the cast 
of The First Legion, which is one of the few really thoughtful and provocative plays 
(See FROM OUT FRONT on opposite page) 


thru the reading of a letter sent by State 
Senator Berg to Frank Gillmore, Equity 
president, was not touched upon at the 
meeting. The attendance was 486, an 
unusually large turnout. 

The nearest that Sunday shows came 
to discussion was when Gillmore, recog- 
nizing William Brady from the floor, said 
that he presumed Brady wanted to make 
another Sunday plea, as is his habit at 
Equity meetings. Instead, Brady floored 
the assembly by coming out in favor of 
py for rehearsals, pointing out the fact 
that the theatrical crafts were paid for 
the rehearsal period. 


The Equity-Screen Guild tie was ap- 
proved after some discussion. Ome ob- 
jection made was the fact that the Guild 
confines its vote to Class A members 
and might therefore neglect the lowlier 
players in the C category. Paul Turner, 
Equity counsel, answered this by stating 
that the majority of reforms so far in- 
stituted by the Guild have been for the 
benefit of extras. Another objection was 
to the clause providing that actors who 
are in both the motion picture and legi- 
timate fields must pay dues to both 
organizations. This was answered by cit- 
ing the provision which allows a legit 
player to be in pictures for six months 
before becoming a member of the Guild. 


The provisions of the contract were 
described in detail in The Billboard last 
week, 

The pay-for-rehearsals suggestion met 
with enthusiastic applause. Gillmore 
said, however, that the council would 
have to take into consideration the fact 
that it would mean greatly increased 
production costs and might therefore 
lower production activity. 


In an effort to raise the minimum 
wage of juniors from the present $25, 
it was pointed out that producers are 
now discriminating against senior actors 
for minor parts, since they have to pay 
them $40. This was also referred to the 
council, along with a resolution requir- 
ing all extras to be Equity members and 
another favoring social insurance and 
support of the Lundeen Bill. It is prob- 
able that the council will okeh the lat- 
ter and send a delegation to Washington 
for the National Council For Unemploy- 
ment Insurance early next month. 


After the meeting Brady indicated that 
he would circulate a petition asking for 
a special meeting to consider the Sunday 
question. It is understood that that is 
contingent upon the passage of Senator 
Berg’s local option bill, which will be 
reintroduced at the coming session of 
the legislature. He also stated that the 
managers have no intention of institut- 
ing a seven-day week. 


Plays for Stock House 


MINNEAPOLIS, Dec. 22.—The New 
York cast of Sailor, Beware, will be 
drawn upon to present that play at the 
Shubert Theater, beginning January 30, 
when W. A. Steffes, manager of the 
World Amusement Company, opens 24 
season of plays under the new 10-year 
lease he holds on that house. Steffes 
recently scored a real success in play 
production with his long-winded run of 
The Drunkard at the West Hotel. 


Coast Production Plans 


SAN FRANCISCO, Dec. 22. — Homer 
Curran and Herbert Bregstein have 
formed an association to produce the 
leading New York stage hits on the 
Coast. Their first venture, Merrily We 
Roll Along, the George S. Kaufman-Moss 
Hart hit, has gone into rehearsal in LOS 
Angeles and will be offered here early 
in 1935, after its Southern California 
showing. 
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THE NEW PLAYS ON BROADWAY 


FULTON 


Beginning Monday Evening, December 17, 1934 


THE SKY’S THE LIMIT 


A farce by Pierce Johns and Hendrik Booraem, 
with additional dialog by Billy K. Wells and 
Arthur Barton, featuring Joe Smith and 
Charles Dale. Staged by Sidney Salkow. 
Settings designed by Arthur Segal and built 
and painted by New York Studios.  Inci- 
dental song, “‘Love in My Life,” by Walter 
Kent, Allen Roberts and Jules Loman. iIn- 
cidental song, “Music With My Meals,” by 
Paul Francis Webster Jack Golden. Pre- 
sented by Ray Golden 


Serre errr Norma Downey 
MED Gicé civic vedousdeeedgee John Dale 
as ain eS ahwi x4: a'wd-w ain Murray Alper 
Sy PE, vse si Wedsenseas Maurice Cass 
OO Ferro Lew Daniels 
Ces ca ddetoadenaal Edward Woods 
ES ks 0a 6 a cen kem halen Catherine Collins 
Pt Cs cveeckdactecee been John Kane 
Aare re ei Mary Mason 
ESP er Ruth Altman 
OS aa eer erro Joe Smith 
Se MN ides s es sen tcceenel Chas. Dale 
EY eon enka dk Ree orem Martin Gabel 

ACT I—Scene |: Executive Office of Hack- 


ett, Hitchkock G Hotchkiss, New York City. 
Morning. ACT Il—Scene !: The Office. One 
Month Later. Noon. Scene 2: On the Air; 
8 P.M. the Same Day. Scene 3: The Office; 
Six Days Later. ACT IIl!l—Scene 1: The Of- 
fice; 2 A.M. the Following Morning. Scene 
2: On the Air; 11:45 A.M. That Day. Scene 
3: The Office; Noon the Same Day. 


Advertised curtain time—8:50. 
Curtain rose at showing caught—8:54. 


If Ray Golden had produced The Sky’s 
the Limit! (which he did at the Pulton 
on Monday) without getting Messrs. Joe 
Smith and Charlie Dale for the two chief 
roles, the result would have been tough 
even to think about. The play, which 
was written by a quartet of authors 
whose names may be found in the line- 
up above, is just another would-be satire 
on the radio racket that fails even to be 
a self-respecting burlesque. That seems 
to be the usual outcome of would-be 
sa‘ires om the radio racket. Maybe 
there’s something in the field that 
blights the genius of budding satirists. 
Or maybe radio plays are written by the 
same men who write radio continuity. 
That, of course, would explain it. 

In this one Lew Briskin, an ex-bur- 
lesquer, takes over an advertising agency 
which must stand or fall on getting the 
radio contract for Abe Pinkel’s Yeast 
Sweeties. A program is mapped out 
wherein the Yeast Sweeties tenor falls in 
love with the Yeast Sweeties Mystery 
Girl, and radio fans are led to believe 
that they are in love in earnest. A crimp 
is thrown into the scheme, however, by 
the etherized allegations of the tenor’s 
Russian inamorata, who reads his letters 
cn the air. And then Mr. Briskin, seized 
with an advertising brainstorm, decides 
that the public can vote on which girl 
the tenor is to marry, sending in their 
votes on covers of Yeast Sweeties pack- 
ages. 

Unfortunately, however, the tenor and 
the mystery girl refuse to marry, so 
when the latter almost wins the contest 
Messrs. Briskin and Pinkel are forced to 
buy millions of packages of their own 
product in order to throw the contest 
over to the militant Russian. 


For two acts, only the antics of Messrs. 
Smith and Dale save the piece from fall- 
ing into the One More Honeymoon cate- 
gory. The last act, however, is so fren- 
ziedly zany that it provides a certain 
amount of amusement—and the tag 
line is a beauty, making up for a great 
deal that has gone before. It happens 
to be a howl. 


The two chief quarters of the Avon 
Comedy Four work like a pair of accent- 
ed and energetic Trojans to put the 
thing across, and on occasion, amazingly 
enough, they succeed. They do yeoman 
service all evening, giving the piece 
whatever amusement it may possess— 
tho thruout the action one wishes that 
they could break suddenly into their 
grand old Dr. Kronkheit skit. 


A Hit! 


Brock Pemberton, in his speech on the 
critics delivered over WOR Tuesday, said 
that the reviewers had taken to writing 
about themselves and each other, with 
lecturers expounding their virtues and 
vices to a waiting world until they had 
become a show in themselves. “The first 
producer,” said Pemberton, “who puts on 
a couple of critics instead of a play ought 
to make a fortune.” 


The support is competent enough, 
with John ne heavily burlesquing the 
tenor, and Mary Mason simpering pret- 
tily as the Mystery Girl. Murray Alper 
contributes an amusing bit as one of 
Briskin's aids. Mr. Alper has a reputa- 
tion for appearing only in long-run 
shows; it’s a pity that the record has to 
be broken just around Christmas time. 

EUGENE BURR. 


FROM OUT FRONT: 


(Continued from opposite page) 
that we have had; to De Roze, for emu- 
lating the scriptures by turning water 
into wine (the most amazing mystifica- 
tion in seasons) in Continental Varieties, 
a silken divertissement which put more 
emphasis upon suavity than upon enter- 
tainment; to Robert Shayne for making 
@ small part in Order, Please stand out; 
to Ben Smith and Charles Waldron for 
their tremendously effective scene in 
Dance With Your Gods, a far from ef- 
fective play; to Eleanor Lynn for a pert 
performance as a sappy hill-wilhelmina 
(if that’s the feminine) in Bridal Quilt; 
to Jane Wyatt for her glowing perform- 
ance as the suicide-heroine of Lost 
Horizons, a fascinating dramatic jigsaw 
puzzle; to Betty Lancaster for effective 
pretending in a small part in the same 
play; and to Gladys George for her 
vicious, uproarious, devastatingly right 
burlesque of a movie queen in Personal 
Appearance. 


To Lillian Gish for proving at long last 
that she is really one of our finest 
actresses, after languishing for long years 
as the broken blossom of the cinema, 
the proof coming with her performance 
as The Young Whore in Sean O’Casey’s 
high-blown, fly-blown, pretentiously 
poetic allegory, Within the Gates; to 
Moffat Johnston for his sly dismember- 
ing of the bishop in the same boob- 
startler; to Yvonne Printemps for being 
Yvonne Printemps and to Pierre Fresnay 
for being Gallic and charming in Con- 
versation Piece, in which Noel Coward 
forgot to be precious; to Selena Royle 
and Robert Keith for being such good 
soldiers—and troupers—amid the terrible 
lines of Goodbye Please; to Herb Wil- 
liams for making a delightful and wist- 
ful rogue of Fortune Friendly of The 
Farmer Takes a Wife; to Henry Fonda 
for giving a forthright, sincere and ef- 
fective performance in the same play; 
to Florence Williams for her tender play- 
ing as the little cripple in Allure, in 
which Mrs. Moonlight went out on a bat; 
to Len Doyle for quiet and effective per- 
forming amid all the hectic hurly-burly 
of Ladies’ Money; to Audrey Christie for 
a finely human and touching perform- 
ance in a stock role in Geraniums in My 
Window, which caught Mr. Phil Baker 
with his accordion off; to Ethel Barry- 
more for her tremendously effective, 
breath-takingly quiet etching in of an 
entire character in L’Aiglon, in which 
Miss Barrymore’s poignant pantomime 
did more to bring pathos to the last act 
than all of Miss Eva Le Gallienne’s frenzy; 
and to Fred Stone for a salty, rip-snort- 
ing, infectuous performance in the title 
role of Jayhawker. 


To almost the entire cast of Say When, 
which is one of the best musical comedy 
casts in years, and in particular to Lillian 
Emerson for being so much better in 
the song-and-dance than she was in the 
drama; to Earle Larimore for an appeal- 
ing and intelligent performance of an 
ungrateful role in Dark Victory, in 
which the glamorous Miss Bankhead 
takes as long to die as Tristan; to Victor 
Moore (who could make any show seem 
good), Ethel Merman and William Gax- 
ton, all in Anything Goes, who lift a 
soggy book by its bootstraps and toss it 
into the hit category, aided by some of 
Cole Porter’s most winning tunes and 
lyrics; to Anna Revere and Katherine 
Emery for sensitive, delicate and finely 
wrought performances as the two accused 
women in The Children’s Hour; to Robert 
Keith for his unobtrusively fine playing 
of the fiance of one of them; to Katherine 
Emmett for her authoritative grand- 
mother and to all the little girls for 
their believable little girls; to Edmonia 
Nolley and Jack Tyler for two of the best 
bits in seasons; and of course to Florence 
McGee, the by-now-famous hell-child, all 
in the same play; and to Herman Shum- 
lin for his sensitive and tremendously 
effective direction. 


To Joseph Macaulay for his splendid 
voice and personal charm, which help 
Revenge With Music enormously; to 


_— 


THE SEASON’S OUTSTANDING. 
COMEDY HIT 


Brock Pemberton Presents 


“PERSONAL APPEARANCE” 


With GLADYS GEORGE 
By Lawrence Riley 


Staged by ANTOINETTE PERRY and MR. PEMBERTON 
HENRY MILLER’S THEATRE, 


tl 


NEW YORK, N. Y. 


a 


Address: 


VON THEATRE GUILD 


presents 
THE 


mA. HARRIMAN PLAYERS 


n 
“THE MERCHANT of VENICE” 
By WILLIAM SHAKESPEARE 


A Special 75-Minute Version for UNIVERSITIES, SCHOOLS, WOMEN’S 
CLUBS, LITERARY SOCIETIES, ETC. 


ALSO OTHER MODERN PLAYS 


Open for engagements anywhere. 
Care of THE BILLBOARD, CHICAGO. 
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Write for particulars. 
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AMERICAN ACADEMY of DRAMATIC ARTS 


FOUNDED IN 1884 BY FRANKLIN H. SARGENT 


Tea foremost institution for Dramatic and Expressional Training 
America. The courses of the Academy furnish the essential preps 
aration for Teaching and Directing as well as for Acting. 


WINTER TERM BEGINS JANUARY 15th 
ForCatalog address the Secretary,Room 145 L, Carnegie Hall,N.Y. 


Andre Salama for a believable perform- 
ance as the unbelievable psychiatrist of 
Martha Madison’s unbelievable The Night 
Remembers; to Hugh Buckler for making 
Hedda Gabler’s Judge Brack a real person, 
despite the surrounding cast; ts Lucile 
Watson for using her great charm to 
carry Post Road to success; to Percy Kil- 
bride, in the same play, for making fine 
use of the chance he has long deserved; 
to Edmon Ryan, also in Post Road, for 
making a bit stand out; to Margalo Gill- 
more for her tender playing of the use- 
less love interest in Valley Forge; to Alan 
Bunce, Victor Kilian and other soldiers 
of Washington’s phantom army for their 
earthy and effective pretending; and to 
Philip Merivale for the power, if not the 
insight, of his performance as Washing- 
ton; to all the stars who, despite their 
best efforts, were snowed under by the 
material in Lew Brown’s Calling All 
Stars; and to Judy Canova, who refused 
to be snowed under and who was the 
deserved hit of the show. And to Mildred 
Baker, Norma Terris’s understudy in So 
Many Paths, who filled in for Miss Terris 
at a few hours’ notice, despite the fact 
that she was seriously ill, and who gave 
one of the most delicately etched and 
effective performances of the season. 


To them all a merry Christmas, a happy 
New Year and a playgoer’s sincere thanks. 


YOU NEED THIS NOW! 


UTIES OF A COMPANY MANAGER AND 


RDY ANCE AGENT, by PHIL YORK, teaches 
all you need to know to manage company or 
go ahead of a Show or Moving Picture Produc- 


tion. Price, $1.00, Postpaid. 
YORK’'S NEW REVISED 
NATIONAL THEATRE LIST 


Containing about 20,000 Theatres in the United 
States and Canada, Population over 500. Ar- 
ranged by States in Alphabetical Order. Shows 
What Theatres Have a Staze and Which Play 
Only Pictures. fold by States at 50c¢ per 100 


Names. Send for Schedule Showing 
of Theatres in Each State 


TNE LINDNER CORP., Publishers. 


49 West 71st Street, NEW YORK. 


Number 


PLAYS PLAYS 


We have the vewest and most attractive, as 
well as the largest assortment of Plays in the 
world. Send four cents for our new list. 
SAMUEL FRENCH 
(Incorporated 1898) 
Oldest pley goa in ne rate 
ae 45th Street, 


25 K CiTY. 
811 W. 7th Street, LOS ANGELES. CALIF. 


TELL THE ADVERTISER IN THE 
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Conducted by LEN MORGAN—Communications to 1564 Broadway, New York City. 


December 29, 1934 


PICTURE INDUSTRY HOPEFUL 


Both Producers 


and Theater 


Owners See Big Year in °35 


All producers enjoying big increase of business, while 

exhibitors find patronage greater—equipment dealers 

sharing in upturn—hope Congress will lay off business 
. 


NEW YORK, Dec. 22.—Without exception both producers and theater owners 


look for 1935 to be one of the best years in the past five. 


All feel justified in this 


confidence due to the better grade of pictures and increased attendance during the 


past few months. 


Every producing company 


in its last statements showed a 


decided improvement over the same period last year, while exhibitors have been 


showing much better grosses than at any time during the past few years. 
New Year's will show more real reason for optimism than in a long time. 


mount is gradually straightening out its 
financial difficulty; Fox is showing a 
profit; Metro is in excellent condition; 
RKO will show a better statement than 
in years; Warners’ latest statement is 
$6,000,000 better than last year; Universal 
shows a decided tilt and Columbia is still 
declaring dividends. 

Chain theaters as well as the smaller 
houses are in a vastly better position 
than last year. The National Theaters 
(formerly Fox West Coast) is said to be 
out of the red for the first time in years. 
Those theaters in which Paramount still 
holds an interest are picking up. The 
Loew chain recently declared an extra 
dividend and the RKO chain looks for- 
ward to a big season. 

Smaller theaters are looking forward 
to the new season with a decided show 
of optimism. Most houses are out of the 
red and those that have not yet made 
the grade expect to make up for their 
past losses during the coming season. 

Equipment manufacturers are seeing 
daylight for the first time in years. Most 
exhibitors point out that nearly every 
piece of equipment from seats to sound 
needs overhauling and with the return of 
theater patronage the owners will start 
a steady flow of business to the equip- 
ment dealers. 


The only fly in the ointment is just 
what is Congress going to do regarding 
the motion picture business. There is 
considerable disagreement of opinion. 
Some see radical changes, while others 
believe that the Administration will in- 
sist that business be permitted to go 
~ with as little interference as pos- 
sible. 


Taken by and large, every branch of 
the picture industry is in an optimistic 
frame of mind and ready to take off the 
brakes. 


Bomb in Bridgeport 


BRIDGEPORT. Conn., Dec. 22.—Two 
quick-thinking theater employees avert- 
ed a possible panic when a smoke bomb 
exploded in the Pequot Theater, New 
Haven. Conn., this week severely burn- 
ing a patron. The employees snapped 
on the lights when the explosion oc- 
curred, called to patrons to remain 
quiet and extinguished the bomb. 
meanwhile directing those whc wished 
to leave to exits. One of the patrons. 
who was seated directly behind the 
row in which the bomb exploded, was 
severely burned about the hands and 
feet when he attempted to smother the 
flames. It was believed by police the 
bomb had been set off as a prank. 


Hamilton Merchants 
Want House Opened 


UTICA, N. Y., Dec. 22.—The business 
men at Hamilton, N. Y., home town of 
Coigate University. report they are 
losing business because no moving pic- 
ture theater is in operation there. Folks 
are driving to naboring towns to see 
the shows and shop. The Smalley The- 
ater has been closed since summer while 
controversy is in progress as to whether 
Schine Enterprises or the Smalley in- 
terests will operate the theater. 

In the meantime the only residents 
of Hamilton to see pictures are the Col- 
gate University students, who have them 
shown privately at the university. 


This 
Para- 


Pitt Operators Add 
Two in Combo Houses 


PITTSBURGH, Dec. 22.—A new ruling 
established by the local motion-picture 
operators’ union will provide employ- 
ment for two extra operators in each 
combo house of this territory. The 
Harris-Alvin and the independent Pitt 
Theater are hit by this move, since they 
are the only houses operating regularly 
with a stage and picture policy. 


John H. Harris, Alvin operator, stated 
that he intends to fight this new move, 
claiming that the added expense may 
force him and other operators to close 
the theaters or switch to straight pic- 
tures. Jack Jones, manager of the Pitt, 
made a similar statement. 


Managers and union heads failed to 
reach any agreement at their meeting 
held in the local Warner Brothers’ of- 
fices last week. The Loew and Warner 
Brothers’ chain houses are not affected 
immediately by this ruling, since no 
stage shows are in sight for any of their 
theaters. 


The new union ruling, calling for two 


extra booth operators, goes into effect 
January 1. 


O'Reilly. Brandt To 
Start Member Drive 


NEW YORK, Dec. 22.—Charlie O'Reilly, 
president of the Theater Owners’ Cham- 
ber of Commerce, and Harry Brandt, 
head of the Independent Theater 
Owners’ Association, will leave for a 
swing around the country shortly after 
the first of the year. They will stop 
at every Congressional district and 
choose an exhibitor who will work to- 
ward the organization of a new national 
theater-owning body. 


The men will contact independent 
State units in an effort to build up a 
strong representative group. It is be- 
lieved that many indie State units will 
join up, but what success they will 
have with State units of the Motion 
Picture Theater Owners of America and 
Allied remains to be seen. 


MPTOA Meet Set for 
New Orleans Feb. 25 


NEW ORLEANS, Dec. 22.—The annua: 
convention of the Motion Picture Theater 
Owners will be held in New Orleans, Feb- 
ruary 25, 26 and 27, with headquarters at 
the Hotel Roosevelt. The executive com- 
mittee will meet with Harry S. McLeod, 
president of the Culf States exhibitors, and 
Ed Kuykendall, the first week in January 
to make arrangements for the convention. 
lt is expected that fully 5,000 ex- 
hibitors, exchange men, artists and others 
will be in attendance, making a greater 
meeting than that of Los Angeles. 

Hotel rates will be fair considering the 
Mardi Cras season, which invariably in- 
creases rates 40 per cent. 


Dave Lipton Joining 
Col. Publicity Staff 


NEW YORK, Dec. 22.—Dave Lipton, 
better known as “Front-Page” Lipton 
because of his sensational handling of 
Sally Rand's publicity, joins Columbia's 
exploitation department December 24. 
He will work out of the home office. 


Liptcn, well known both as a press 
agent and exploitation man, was asso- 
ciated for a number of years with Bill 
Hollander in the Balaban & Katz organ- 
ization, Chicago. More recently he has 
been acting as manager and press rep- 
resentative for Sally Rand during her 
remarkable rise at the Chicago World's 
Fair and her personal-appearance tour. 


Lincoln Naborhoods 
Get Break on Taxes 


LINCOLN, Dec. 22.— Neighborhood 
houses got a break here this week with 
a settlement of the occupation tax 
problem, halving the cost to the out- 
side houses. It has been the practice 
to tax all houses with pictures $75 per 
year, regardless of location and seat 
number; $100 if stage shows are used. 

With this new plan the neighborhcod 
spots pay but $37.50 and an attempt 
by the city council to tack the difference 
on the downtowners was unsuccessful, 
so everyone’s happy. 


Hays Signs Political 
Writer for Publicity 


NEW YORK, Dec. 22.—John Boettiger, 
for the last 10 years Chicago Tribune 
Washington correspondent, has been 
named by Will Hays as public relations 
council for the Hays organization. 
Boettiger will be assigned to the New 
York office. 

He is a well-known political writer 
and accompanied President Roosevelt on 
his eleciion tour. 

Boettiger’s name has been associated 
with that of Anna Dail, the President’s 
daughter, but the writer has refused to 
affirm or deny the report that the cou- 
ple will wed. 


Legion of Decency Renewed 


Activit 

NEW YORK, Dec. 22—The renewed 
activity on the part of the Legion of 
Decency units thruout the country is 
causing the producers to wonder what 
it’s all about. Producers were of the 
opinion that they were doing a good 
job of house cleaning and that the 
Legion would give them an _ oppor- 
tunity to complete the job. 

Some observers believe that the ac- 
tivity is just a show of strength to con- 
vince the producers that the Legion is 
still active and ready to go to bat 
should the occasion arise. 

The Legion is preparing te put out a 
black and white list of pictures in every 
diocese in the country, but exhibitors 
feel that the list will be too old to be 
of any benefit. It will hit the second- 
run houses and let the first-runners 
escape. 


Puzzles Producers 


Theater owners as a whole are not 
displeased with the Legion, for they feel 
that the organization can be a power- 
ful ally in case there is ever any future 


attempt on the part of producers to 
foist dirty films or them. Again it is 
reasonable to believe that the Legion 
would back the exhibs in case of trou- 
ble in Washington. 

The means of determining a black 
and white list of pictures has not yet 
been determined. It is the hove of the 
heads of the Legion to bring out a list 
all over the country on the same day, 
but just who will pass on them is a 
question. At the moment it looks as 
tho one part of the country will view 
the pictures with a different slant, 
which will spoil the effectiveness of the 
lists. 


Virginia Houses Open 
Sundays for Charity 


NORFOLK, Va., Dec. 22.— Sunday 
charity shows went on in local theaters 
this week without interference after 
theater operators won a signal victory in 
the courts a week ago. 


Last Sunday seven Norfolk and four 
Portsmouth theaters opened their doors 
for charity performances, and police of- 
ficials summoned managers of four of 
the local theaters and all the Ports- 
mouth houses to court on charges of 
violating the Sunday Jaw. In both in- 
stances, however, the courts ruled that 
charity motion-picture performances 
constituted no violation of the Sunday 
law. 


A proposal to present Sunday shows in 
Newport News theaters, sponsored by 
the Retail Merchants’ Association of 
that city, was abandoned when the 
mayor and several ministers expressed 
disapproval, altho a majority of the city 
council was reported to be in favor of 
the plan. 


Two Kentucky Houses 
Damaged by Flames 


HICKMAN, Ky.. Dec. 22.—The new 
Ritz Theater, opened on Thanksgiving 
Day, was closed today as the result of a 
fire which destroyed the interior, en- 
dangering lives of approximately 200 
people and causing damage estimated at 
between $7,000 and $8,000. 

The flames burst from the projection 
booth during the brief intermission be- 
tween the first and second night per- 
formances. Except for a slight disturb- 
ance, patrons left the theater in an 
orderly manner. 


SHELBYVILLE, Ky., Dec. 22.—The 
newly remodeled and _ redecorated 
Shelby Theater was badly damaged by 
smoke and water as the result of a 
blaze originating in the attic of the 
structure and which threatened to wipe 
out a string of adjoining buildings be- 
fore it was extinguished. The fire oc- 
curred during the afternoon perform- 
ance when mostly children were in the 
house. All escaped without injury, 
leaving in an orderly manner. Total 
damage was placed at $5,000. The the- 
ater is owned and operated by the Mid- 
west Theaters, Inc., of Louisville. 


Fox First To Abandon 
Hollywood Previews 


HOLLYWOOD, Dec. 22.—First Holly- 
wood studio to declare Hollywood pre- 
views off is Fox with the announcement 
that in the future all Fox products will 
be given previews out of town to get 
an unbiased audience response. Con- 
tention has been that a certain class of 
preview followers attend previews 
wherever shown in the Hollywood and 
Los Angeles district and as a result a 
certain few hundred sit in a criticizing 
mood on all pictures previewed in these 
districts. 

Fox will shift their previews about. 
using San Bernardino, Huntington Park 
and Santa Barbara. with a sneak once 
in a while at other suburban theaters 

Move on part of Fox does not mean 
there will be no showings of Fox pic- 
tures at all locally prior to release 
Order affects only first previews. 
Chances are that an added preview, at 
which the audience response would 
count for naught, will be held for cast. 
executives and press, prior to the re- 
lease of each picture. 


Break for Distributors 


OLYMPIA, Wash., Dec. 22.—Nationat 
distributors of motion pictures won 4 
court battle to escape paying of the 
State business tax. In a ruling on the 
case brought by the Paramount Pic- 
tures Distributing Company and five 
other majors Judge John M. Wilson, of 
the County Superior Court, held the 
tax as applied to their gross revenues 
to be a burden upon interstate com- 
merce in violation of the federal con- 
stitution. Approximately $3,000 a year 


in taxes were involved 
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MOST KEY CITIES SUFFER 
FROM CHRISTMAS SHOPPING 


NEW YORK, Dec. 22—This week was prob- 
ably the lowest box office ebb in months. 
Most of the drop in grosses can be directly 
attributed to the Christmas shopping period. 
Most cities are enjoying a period of shopping 
sprees that makes the merchants wonder 
where all the money came from. 

In New York all of the larger stores are 
jammed to capacity and after a day of being 
shoved around in a store the shopper is in no 
frame of mind to go to the theater in the 
afternoon or evening. This goes for prac- 
tically every key spot in the country. 

Theater owners, however, are a for- 
ward to a big spurt immediately following 
Christmas. They have been holding back 
their best pictures and are oiling up the 
ticket machines. 


New York 


Times Square was exceptionally quiet 
this week. The list of films was not so 
hot and the fans decided to give them 
the go-by. There is not a hit on Broad- 
way, but next week looks ckeh. The 
naborhoods showed less proportionate 
drop than the Great White Way houses, 
but all were below the average uf the 
past few months. 


Boston 


Most of the theaters hcre would have 
made money had they remained closed 
this week. All took it on the chin, as 
they expected. The stores are doing a 
good business and the picture places ex- 
pect to do a big follow-up trade. 


Chicago 
The Loop houses as a whole played to 
small audiences this week. There was 
nothing unexpected in this, for it is an 
annual event and all houses were pre- 
pared for it. Theater owners expect big 


business beginning next week thru the 
season. The pictures for next week 
stack up high. This goes for nabor- 
hoods as well as the Loop. 


New Orleans 


Below average grosses were registered 
here this week. However, exhibs expect 
to record some box-office records begin- 
ning with the new year. This town has 
not kept up with the rest of the coun- 
try in heavy grosses during the past few 
months, but is getting ready for its 
expected breaks. 


Pittsburgh 


Despite the week before Christmas 
jinx local houses playing great attrac- 
tions piled up satisfactory grosses. This 
is particularly true of the Alvin, where 
the Mills Brothers headed the _ stage 
shows, and of the Penn, where William 
Powell and Myrna Loy co-starred in 
Evelyn Prentice, and the Guy Lombardo 
stage unit came in for two days dur- 
ing the week. 


Lincoln 


Pictures had little to do with business 
registered here this week. It’s all a re- 
sult of the Mamie Smith-Andy Kirk 
colored stage show. which ran the 
Orpheum in three days over the house 
record held by Benny Meroff for the 
same period. The picture was Love 
Time and little help, altho Silver Streak, 
with the C., B. & Q.’s Zephyr, a home- 
town product, drew heavily. Painted 
Veil, at the Stuart, and Power, at the 
Varsity, were weaklings, but Peck’s Bad 
Boy, at the Lincoln, held very well. 


Report Says Joe Breen Will 


Leave Hays for Laemmle Post 


HOLLYWOOD, Dec. 22. — There is a 
well-founded report here that Joe Breen, 
chief of the producers’ censorship setup, 
has been approached by Carl Laemmle 
Sr. to join the Universal executive staff. 
It is understood that Breen is consider- 
ing the offer and that in all probability 
he will accept. 

The opinion is that Breen wants a lit- 
tle more time with the censor business 
in order to make it foolproof when he 
steps out. He is now busily engaged in 
building up his organization to the point 
where he will be able to resist all efforts 
to break it down. 


Breen, since he started the censorship 
board, has gained the confidence of both 
the churchmen and producers and all 
would be sorry to see him leave the post. 
He has worked all hours to keep the 
product moving and is probably the 
hardest worked gentleman in this neck 
of the woods. 


Just what capacity he would fill with 
Universal is not known. He would be 
an asset to any company, however, due 
to his knowledge of what yarns will and 
will not adapt themselves to pictures. It, 
therefore, would look like a story de- 
partment spot. 

In his present job Breen has been in 


Flint Dual Ban Out 


DETROIT, Dec. 22.—Plans to ban 
double bills in Flint by means of an 
agreement among exhibitors has fallen 
thru after the plan was scheduled to 
fo into effect on January 1. Disagree- 
ment of some exhibitors who changed 
their minds and wanted to retain 
duals, after the original decision to 
‘bandon them, forced the cancellation 
of the whole plan. 


Laboratory Theater 


NEW YORK, Dec. 22.—The Lenox Pic- 
ture House, East 78th street, has been 
turned into a laboratory theater by War- 
ner Bros. The house will feature juvenile 
films on week-ends and holidays and the 
reaction of the youngsters to different 
types of pictures will be studied. 

Mrs. Frankiin Roosevelt is one of the 
sponsors and Miss Helen Wagner will be 
director of the theater. 

The house opened under the new plan 
last Friday. 


a tough spot and it has only been thru 
his ability as a diplomat that the setup 
has not folded. It is reported that he 
is tired and that in all probability will 
accept Universal’s offer and make the 
change as soon as he can put some more 
improvements on the board. 


COAST VAUDE—— 


Continued from page 5) 


ability and decide on their future pos- 
sibilities in the flickers. Several of the 
lesser acts used during the past few 
weeks have garnered film contracts 
from their verformance at the Frolics. 

Last Sundav’s program, which is a 
typical representative of the type of 
program Strouse has been offering, in- 
cluded the Kitchens, Don Roberts and 
Pete Smith, Margo Armour, Billy Sully 
and Helen Eby Rock, International 
Ballet, Pat Patterson, Kathrvn Man- 
ners, Buster Shaver with George and 
Olive Brasno, and Nan _ Blakstone. 
Manny Harmon’s Orchestra is in the pit. 

Patterning their show after the 
Strouse setup, Ray Deusern, former Fox- 
West Coast theater manager, anc Ben 
Bard have started a series of Saturday 
and Sunday night vaudeville shows at 
the Hollywood Music Box. Terming 
their show a Revuedovil. Deusern and 
Bard offered the following acts on their 
first program last week-end: Harriet 
Hoctor. Trixie Priganza. Joe Spree, Ruth 
Roland. Al K. Hall. Sam Coslow, John- 
son and Doye, Billy Daniels with Kirby 
and Du Valle. and Milt Douelas and 
Company. with Ben Bard as master of 
ceremonies. 

House wast scaled at $1.65 down to 
50 cents. with only about half-filled 
houses greeting their first two pro- 
grams. 


SAN FRANCISCO, Dec. 22.—On Christ- 
mas night Homer Curran will inaug- 
urate a series of vaudeville frolics. each 
one to be named for the month in 
which it plays thru a full week. The 
January frolic. which opens Tuesday 
nicht, will be an earnest of the enter- 
tainment these show will provide. for 
Irving Strouse. expert in the vaudeville 
game, sends the following names to 
grace the opening bill: Gilda Grey, 
William Demarest. Billy and Elsa Newell 
Ruth Mix. Fuzzy Knight. Jimmy Ray 
the Garland Sisters. the Fiving Kitch- 
ens, the 14 Ramsdell Dancers. Charles 
Wither’s “Op'ry” and other variety acts 


40 Years 


With this issue, The Billboard is celebrating its Fortieth Anniversary of 


service to showmen. 


Altho motion pictures were not commercially known at 


that time, it will be interesting at the end of another 40 years to look back thru 


the files and see what has happened. 


We believe it is safe to assume that after another 40 years exhibitors and 
producers will still be scrapping and theater owners will continue to quarrel 


among themselves. 
all part of the picture business. 


Forty years is not going to change human nature. 


It is 


't is our guess that in another 40 years the de luxe houses with their 
$25,000 to $80,000 a week overhead will be a thing of the past and that smaller 


intimate houses will take their place. 


The huge monuments erected to please 


the vanity of some executive who is spending stockholders’ money will have 
been razed and the vanity will have been laid with the dust of the originators. 

Since we have always had busybodies with us, there is every reason to 
believe that another 40 years will find them still pointing a finger at pictures 


and calling them immoral. 


Most of those who are now railing at films will 


have gone the way of all flesh and will no doubt be complaining about the 
halo which probably won’t fit to their satisfaction. 
What will evolve in motion picture technic in the next 40 years leaves a 


great deal of leeway to the imagination. 
dimension pictures and natural color photography. 
situations, they will no doubt be as obvious as most of those today. 


We will undoubtedly see third 
As to story plots and 
There 


will no doubt be lisping child stars striking a “Father, dear father, come home 
with me now” attitude and jerking tears from their public. 


The past 40 years has seen many changes in entertainment. 
stage has been largely supplanted by pictures. 


The legitimate 
Radio has added to general 


competition, and in another 40 years television may relegate both radio and pic- 


tures to a minor status. 


It is anyone’s guess. 


We expect that on the 80th Anniversary of The Billboard the motion picture 
companies will be on a sound financial basis and that no company will be 
more than $10,000,000 in hock. This amount in these current days constitutes 
solvency. As we go further into the future it would require no great stretch 
of the imagination to see the stockholders who have been holding the bag for 
lo these many years at last receiving a dividend. They may have long white 
beards by that time, but it is something pleasant to look forward to. 

We can hope that producers will within the next 40 years divorce them- 
selves from theater operation, of which they know nothing, and devote them- 
selves to making and distributing films, which business they are beginning to 


learn. 


There are many things that can happen in the next 40 years. 


We do not 


expect miracles, but we would like to see the exhibitors of the country lay 
aside petty politics and band themselves together to fight in a common cause. 
This may be expecting a great deal, but even this is possible, inasmuch as in 
this lengthy period they will have fought over every conceivable subject and 
may be tired enough to settle down to business. 

Forty years hence—who knows what may happen? 


PERSONALS 


W. P. Plorence is rebuilding his new 
Homer Theater at Homer, La. House 
was recently destroyed by fire. 

N. D. Utterback, of Wellington, Kan.., 
is erecting a modern motion picture 
theater at Winfield, Kan., to seat 700. 


Equipment will be supplied by the 
Trout Theater Equipment Company, 
Fnid, Okla. 


Work has begun on the new Volunteer 
Theater at Chattanooga, Tenn. The 
Dixie Operating Company is building the 
new house. 


L. S. Stallings has remodeled his 
Majestic Theater, Nocona, Tex. 


Rita Theater, Enid, Okla., has installed 
Trouco sound equipment and soon will 
install other improvements in the pro- 
jection room. 


The new Lyric, Big Spring, Tex., is 
scheduled to open December 29. 

Henry Tate. skipper of the Annex 
Theater, Perry, Okla.. has enlarged his 
theater and installed Trouco sound 
screen and other projection equipment 
to bring his house strictly up to date in 
every respect. 


S. A. Quinerly has been appointed 
manager of the Nebraska Theater at 
Sulphur Springs, Fla. This house, re- 
cently acquired by the Sparks organiza- 
tion, is to be completely remodeled. 


O. G. Pinley. formerly connected with 
Paramount-Publix. has been named 
manager of the Park Theater in Tampa, 
succeeding Charles Kirkconnell, who 
becomes manager of the Seminole in 
that city. 


The Avon Theater in Memphis, Tenn., 
has been leased by Harry L. Cohan from 
Fred Montesi. The house will be re- 
modeled at a cost of $20.000. Seating 
capacity will be increased to 500. a new 
marquee will be installed and the lobby 
redecorated. 


Max Young. head of the Young & 
Rinehart Company. operators of a chain 
of movie houses in Canton, O.. is able 
to be out after having been confined to 
his bed for more than six months 


Young and his partner operate the 


Mozart, State and McKinley theaters in 
Canton. 


John Pekras has taken over the op- 
eration of the Capitol Theater in Elyria, 
O.. from Warner Bros. This gives him 
complete control of the theater situa- 
tion in Elyria, as he already had the 
Dreamland, Rialto and the Rivoli 


Gene Spear. for some years booker 
for Majestic pictures, has been named 
booker-salesman for Gaumont films, 
with headquarters at Seattle. 


Tony Hartford, for many years asso- 
ciated with Universal, will now have 
charge of Eastern Washington and 
Eastern Oregon for Gaumoni-British 
film, under the supervision of Walter 
Wessling, Pacific Northwest distributor. 


Charles Campbell. formerly operator 
of Nob Hill in Portland, has opened the 
Grand Theater at Renton, Wash. 


-Two Detroit circuit operators left for 
the South for the winter this week. Sam 
Brown left for California and William 
London left for Florida Forrest Pree- 
land, manager, also left for Florida. 


I. J. London, Detroit cirevit operator, 
has taken over the Courtney Theater. 
which has been closed about a year and 
a half, and will reopen it on Decem- 
ber 25. 


Max Ruben, owner of the Amusement 
Supply Company, Detroit, was cperated 
on last week after being ill several 
months. 


Roy Campbell has resigned as men- 
ager of the Rosedale Theater. north-end 
Detroit house, for Mrs. Ida Kliatt. 


Gus Coplan, Detroit theater owner. 
has expanded his interests, taking over 
the Powers Theater at Grand Rapids 


Mac and Sol Krim Detroit circuit 
owners, have taken over the Buchanan 
Theater from John O'Dell, planning to 
reopen it in about two weeks. Bernard 
Klabon was manager. 
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FROM THE BOX-OFFICE POINT OF VIEW 


“Night Life of the Gods” 
(UNIVERSAL) 


Previewed at the Westwood, 
Westwood Village, Calif. 
Time—80 minutes. 
Release Date—January 7. 


Universal has transferred the fan- 
tastical story by Thorne Smith into a 
genuine comedy filled with laughs 
galore. Following closely the book ac- 
count of the weird scientist, Director 
Lowell Sherman has come thru with a 
feature-length picture that might have 
been only a two-reeler in the hands of 
many a director. As it is it’s good, clean 
comedy. 

Alan Mowbray is the scientist who dis- 
covers a way to convert humans to 
stone and stone statues to humans. He 
tries out his experiment first on his 
relatives. and with all of them turned 
to stone and out of his way he proceeds 
to a museum, where he brings to life 
eight gods and goddesses and takes them 
for a fling along Broadway. The re- 
sults are most amusing. Before long 
the gods become a menace and Mow- 
bray takes them back to the museum. 
He has difficulty in getting them to as- 
sume the same poses they had before, 
and completely disgusted with his ef- 
forts he transfers them back to stone 
as they stand bickering with him about 
positions. Only serious note in the en- 
tire picture is when Mowbray trans- 
forms himself and Florine McKinney in- 
to stone for the final fadeout. 

Mowbray was a wise choice for the 
role of the scientist. He handles the 
part of the slightly cracked man who 
discovered the light ray as probably few 
in Hollywood could. He holds the spirit 
of the role thruout. 

Various players interpreting the roles 
of gods and goddesses include George 
Hassell. Paul Kaye, Irene Ware, Peggy 
Shannon, Pat DeCicco, Phillips Smalley, 
Richard Carle, Ferdinand Gottschalk, 
Teresa Conover, Henry Armetta, Gilbert 
Emery, Douglas Fowley, Robert Warwick, 
William Boyd, Lois January, Charles 
Irwin and Wesley Barry. Blackford. 


“Biography of a Bachelor Girl” 


(METRO-GOLDWYN-MAYER) 
Previewed at the Alexander, Glendale, 
Calif. 

Time—85 minutes. 

Release Date—January 5. 


At last Ann Harding is herself again. 
In the Biography of a Bachelor Girl she 
is right at home. After a series of flop 
roles this picture will re-establish Miss 
Harding with her public and create for 
her thousands of new admirers. She por- 
trays the role of a young bachelor girl, 
with plenty of delightful escapades be- 
hind, who finds herself selling her life 
story to a thrill magazine. 

Playing opposite Miss Harding is Robert 
Montgomery. In a role delightfully 
suited to him Montgomery is excellent. 
He plays the part of the stern and harsh 
editor with understanding and realism 
and when the point in the story is 
reached when the romantic pair speak of 
the sweet nothings Montgomery is there 
completely. 

As a painter Miss Harding tours all 
Europe and has countless affairs with 
dukes, lords and all sorts of royalty. Re- 
turning to the States Montgomery, editor 
of Everyweek, decides to retain her to 


THEATRE EQUIPMENT NEW & USED 


“MOVING PICTURE MACHINES, SOUND EQUIPMENT 
STERE 


| LAMPS. REWINDS. VENTILATING FANS. CARSONS. FILM 
| CEMENT, TICKETS 


oe pans SUPPLIES, 
- _ WRITE FOR FREE CATALOG “BY 
MOVIE SUPPLY COMPANY 


844 S. WABASH AVE. CHICAGO, ILL. 


LEARN THE THEATRE BUSINESS 


Big opportunities for trained men to become 
Theatre Owners, Managers and Advertising 
Men Home-study training. 
Write for free catalog. 


THEATRE INSTITUTE 
307 Washington Street, ELMIRA, N. Y. 


Seventh year. 


write the story of her life. Financially 
embarrassed, she accepts. Edward Everett 
Horton, a school chum sweetheart of Miss 
Harding, who has since grown to man- 
hood and is running for U. S. Senator, 
enters the picture. He is engaged to Una 
Merkel and when he learns Harding is 
about to write her biography he starts 
his campaign to keep his name and the 
resulting publicity out of it. A series of 
amusing incidents follow, with Miss 
Harding finally shelving the idea 
for the role of housewife in the Mont- 
gomery domicile. 

It’s sheer comedy wrapped up in a 
bundle of nonsense and tastefully un- 
wrapped and delivered by Montgomery, 
Harding, Merkel and Horton. A four-star 
combination that should make it a good 
draw at any box office. Blackford. 


“The Little Minister” 


(RADIO) 

Previewed at the RKO Hillstreet, 
_Los Angeles, Calif. 
Time—108 minutes. 

Release Date—December 28. 


Faithfully following the book and 
marked by outstanding character work 
by Katharine Hepburn and John Beal, 
The Little Minister is a picture you will 
be proud to offer your patrons. It’s a 
contribution by Radio to the American 
classics and presents a different, and 
thereby highly pleasing, type of story. 
The rich old days of Scotland and the 
village of Thrums form a pictorial back- 
ground for the action of the story that 
would have an artist counting his spare 
change to get a chance to paint such 
loveliness. 


legislative investigation of Miss Stan- 
wyck’s father, Arthur Byron, the gov- 
ernor. Legislative investigation is 
prompted by the death of a politician- 
financier. Upon examining his affairs 
a committee finds he had deposited a 
considerable sum to the governor’s ac- 
count. The governor claims innocence 
and the investigation is ordered. 

The reluctance of Miss Stanwyck, an 
eye witness to the murder of the finan- 
cier, to confess nearly results in the 
conviction of Glenda Farrell, a suspect 
in the killing. As the water boils Grant 
Mitchell, a fellow conspirator, feels the 
arm of the law closing in and confesses 
the crime as part of a complicated plot 
against the governor by an opposition 
political machine. 

William Dieterle’s direction keeps the 
story moving along, but, entirely devoid 
of any comedy relief, the picture wears 
on one even tho its running time is 
only 62 minutes. 

Entertainment value of The Secret 
Bride lies principally in the suspense it 
constantly builds up to keep the audi- 
ence guessing. Blackford. 


“Lottery Lover” 
(FOX) 

Previewed at the United Artists, 
Pasadena, Calif. 
Time—90 minutes. 
Release Date—January 25. 

A faulty story saved only by the 
creditable performances of Lew Ayres, 
Pat Paterson, Sterling Holloway, Walter 
King, Reginald Denny, Alan Dinehart 


_——— aa 


CURRENT BROADWAY FILMS 


The Band Plays On (MCM) 


Issue Reviewed. 


biees det aoe ne ake I ee ee 
I Sell Anything (Warner)..................4 DEE, sdeccedoce secauke October 20 
Ee cen cab cke sence danweoed PUNE MEE Sb cnwsveccosun December 15 
The Gay Bride (Paramount)............... DE - s c.ccvnecn ch sane Next issue 
Here Is My Heart (Paramount)............ PONE acc ctaccvaad December 15 
Ann of Green Gables (RKO).............. SU tse vecs ere rT T ..November 3 
The Great Barnum (UA).................. Rivoli ......... ++eeeees-December 8 

Holdovers 

Babes in Toyland (MCM) ........... -...+ Astor—2d week ........December 22 
Man of Aran (CB)...... ed cokes amined Westminster—Sth week....October 27 


Miss Hepburn, as Babbie, is charming. 
She adds a certain touch of comedy to 
her lines that makes them fairly sparkle. 
Her intimate scenes with John Beal are 
amusing and skillfully handled and be- 
speak credit for the masterful direction 
of Richard Wallace. 


John Beal, as the Little Minister, is a 
perfect bit of casting. Beal is a natural 
for such a role. He lends dignity to the 
part and at the same time never fails to 
convince that it is all a new experience 
for him and that his green manners 
might tend to so show. 


Others in the cast are Alan Hale, who 
offers a Rob Dow character as near like 
the James M. Barrie character as one 
could imagine; Donald Crisp, Lumsden 
Hare, Andy Clyde, Beryl Mercer, Billy 
Watson, Dorothy Stickney, Mary Gordon, 
Frank Conroy, Reginald Denny and Harry 
Beresford. Blackford, 


“The Secret Bride” 


(WARNER BROS.) 
Previewed at Warners, Hollywood, Calif. 
Time—62 minutes. 
Release Date—December 22. 

A somewhat complicated political yarn 
that doesn’t offer much in the way of 
amusement classes this picture as purely 
a@ programer. The names of Barbara 
Stanwyck and Warren William provide 
good marquee ammunition, but there is 
nothing much to offer on the inside. 


The confusing story has to do with 
the marriage of Miss Stanwyck to Wil- 
liam, an attorney-general. They fear 
to reveal their marriage in the belief 
that it would further complicate a 


The SEASON’S Greetings From INDIA 
To ALL OUR FRIENDS 
MR. AND MRS. CHAS. VAN NORMAN 


and the first screen appearance of 
Peggy Fears, who reveals an interesting 
personality. Clumsy, silly and disgust- 
ing at points, this musical fails to ex- 
cite and proves only ordinary entertain- 
ment that will amuse those who drop 
in to see it but will not build on a 
long run. 


Picture opens with Reginald Denny 
giving final orders to a group of gobs 
who are about to leave on a jaunt thru 
Paris. Once on land the boys chip in 
to promote a forced romance between 
Peggy Fears and Lew Ayres. Alan Dine- 
hart, an American guide, hires Pat Pat- 
terson to coach Ayres and teach him 
how to make violent love so Miss Fears 
will respond to his campaign. During 
the lessons Ayres and Miss Patterson 
become enamored, and Reginald Denny 
finally wins Miss Fears. 


Work of Ayres is spotty and doesn’t 
seem to be in sympathy with the char- 
acter to be portrayed. Miss Patterson 
is excellent as the love coach. Alan 
Dinehart and Walter King have some 
grand comedy moments together, ably 
assisted by Sterling Holloway. As for 
Miss Fears, she is pleasing to the eyes 
and as Gaby Aimee, “the toast of all 
Paris,” is outstanding. 

William Thiele handled the direction. 
Gorney and Hartmann wrote the three 
tunes, There’s a Bit of Paree in You, 
Close Your Eves and Dream and Ting-a- 
Ling-a-Ling—first of which will prob- 
ably become quite popular. 

Lottery Lover is just a program pic- 
ture. Treat it as such. Blackford. 


Ward Wing To Shoot 
White Rajah Yarn 


NEW YORK, Dec. 22.—Ward Wing, di- 
rector, who recently arrived from Lon- 
don, announces that he will start an- 
other production, The Great White 
Rajah, in Sarawak, Borneo, the actual 
locale of the story. The production 


will be made entirely in color, utilizing 
the new Cinecolor process, a develop- 
ment of Dimitri Daponte, who is ex- 
pected to arrive in New York shortly 
from London. 

The Great White Rajah is a story of 
reality that sounds like fiction. Written 
by Her Highness the Ranee of Sarawak, 
it is the adventure which resolves itself 
into the coming into power of the first 
and only dynastic White Rajah—the 
British ruler in Borneo, Brooke of 
Sarawak. 


Northwest Renewing 
Pledges for Purity 


SPOKANE, Wash., Dec. 22. — Again 
thousands of Catholics attending masses 
in their various parishes in Eastern 
Washington have renewed the pledge 
of the Legion of Decency, not to at- 
tend indecent or immoral pictures, or 
those which glorify crime or criminals, 
and to stay away from theaters show- 
ing such pictures, 


All the congregations, standing, re- 
peated the formal pledge of boycott 
after the priests recited it. In his ser- 
mon Bishop Charles D. White said. 

“This oral renewal of the pledge of the 
Legion of Decency in this diocese is 
part of a nation-wide renewal, and it 
will be continued altho the films have 
shown some betterment. 


“There are still quite a number of 
salacious films produced before the 
campaign was launched against them, 
which are being shown by certain the- 
aters, and the League pledged itself to 
stay away from these. A list of pic- 
tures rated as A, B and C pictures, the 
latter being blacklisted, and the list 
sent out thru the country so that none 
can go wrong. 

“The last sentence of the pledge has 
been changed and reads: ‘I promise 
further to stay away altogether from 
places of amusement which show in- 
decent pictures as a matter of policy.’” 

Rev. Father Daniel J. Lord, of St. 
Louis, is now covering the Pacific 
Northwest cities, and his chief topic 
carried to the various parishes is the 
renewal of Legion of Decency. 


Trout Is Expanding 
Equipment Business 


ENID, Okla., Dec. 22.—Business con- 
ditions in the South and Southwest are 
greatly improved, exhibitors report from 
here and there. Considerable remodel- 
ing is taking place, and exhibitors are 
purchasing more new sound and pro- 
jection equipment than they have in 
the last three years, is the report from 
supply dealers in key cities. 


Trout Theater Equipment Company, 
Enid, Okla., reports sale of two late- 
type Gardiner reflecting arc lamps and 
rectifiers to the new Lyric Theater, Win- 
field, Kan., in addition to several hun- 
dred new seats to be installed after 
January 1, 1935. Latest type perforated 
Gardiner screen and Cinephor lenses 
have been installed in the Roxy Thea- 
ter, Perry, Okla. The Roxy recently 
enlarged seating capacity to take care 
of increased business. 


This company announces the appoint- 
ment of George Vaught, Lake Village, 
Ark., as its representative and service 
engineer for Arkansas. This makes the 
seventh service engineer recently ap- 
pointed to service Trouco supertone 
sound equipment. 

Recent sound installations made are 
the Starr, Arkansas City, Kan.; Oxford, 
Oxford, Kan.; Rita, Enid, Okla. Ten 
installations have been made the last 
four weeks, Trout, general manager, re- 
ports. 


HOLMES PORTABLE SOUND PROJECTORS, 
Simplex Machines, — with Sound. Public 
Address System for Ca est Bargains Ever (f- 
Yered. WESTERN ‘MOTION PICTURE CORP., 
Danville, ti. 
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TOMMY MARTIN 


Now Playing Palmer House, Chicago. ate 


31 SS x x 
ACKSON 
BOYS 


in 
“GRACE and STRENGTH” 
Week wae ar = Thea- 
er, iicago, x 


Personal Direction 
JACK DAVIES 


AL GROSSMAN OFFICE 


RUTH PETTY 


“Five Feet of Blues.” 


Formerly with 
Johnny Perkins. 


a 
NOW ON MY OWN. 


Direction 
WILLIAM MORRIS AGENCY, INC., 
Chicago. 


FRED 


SANBORN 


International 
Comedian 


Week Dec. 28 
SHEA’S 
THEATER 

Toronto, Can. 


CARDINI 


THE ORIGINAL 
Now Playing at the World Famous 
MANHATTAN 
MUSIC HALL 
Broadway, New York City. 
SSS OOOOOOOOOOHKE> 


Season’s Greetings 


RUTHE FARLEY 


Organist 
CHICAGO THEATER 
Chicago 


DELGHAN 


BROTHERS 
Equilibrist Offering 
SEASON’S GREETINGS 


NBC CBS 


FRANK SERING 


Ist Trumpet, Oriental Theatre, Chicago 


THANKS TO B. G K., LOUIS LIPSTONE, LOUIS 
ADRIAN, CHARLES COTTLE, TED COOK. 


Address Care of The Billboard, Chicago. 


Palace, New York 


(Reviewed Friday Afternoon, Dec. 21) 
(First Show) 

Another unit invaded the Palace this 
week, and this time it’s Sidewalk Cafe, 
starring, mind you, Benny Ross. The 
unit is very colorful and well staged, is 
really fast and short in running time, 
and is fairly entertaining. Runs but 47 
minutes. Current film is Music in the 
Air, with Gloria Swanson and John 
Boles, and business was okKeh at this 
viewing. 

Benny Ross, at the helm of the unit, 
does a nice job, pacing the show well 
with his comedy with Maxine Stone, 
his clever singing, violin playing and 
finally his efforts at the baby grand. 
This shows him to be a versatile lad. 
His comedy, built around the laziness of 
the clever Miss Stone, gets laughs, but 
at times it slows up what is otherwise a 
snappy show. 

Wheeler Twins are a standout with 
their two dance numbers. Their first is 
an eccentric routine and the other is a 
display of excellent high-kicking. They 
came in for some heavy applause. 
Sharon Devries got one of the big hands 
of the afternoon, also for her hoking 
of an operatic star in which she showed 
a keen knowledge of hoke plus a good 
singing voice. She also dances in other 
spots. 

Harold Boyd and his Three Jig-Saws 
pile slapstick on thick—at times too 
much so. That business of mouthing 
water and playing around with chewing 
gum is not good for weak stomachs. 
Otherwise, they are a quartet of hard 
and earnest workers, employing some ef- 
fective bits and managing to eke out 
laughs. That about covers all the spe- 
cialty people, altho there are two other 
biled people, Jack Sherman and Harry 
Shipley, but who weren't spotted. 

That troupe of 16 girls is a nice 
looking contingent and what’s more a 
good working line of girls. They've got 
the advantage of tasteful costumes and 
scenery and clever roucvines. The unit 
producers did a good job of the produc- 
ticn numbers, especially in the garden 
scene and the Continental number, in 
which the chorus kids dance with dum- 
mies. SIDNEY HARRIS. 


Capitol, New York 


(Reviewed Friday Afternoon, Dec. 21) 
(First Show) 

Current show is in for only four days 
so that the new show can open Christ- 
mas Day. Being more or less of a filler, 
the show is weak both on the screen and 
stage. Picture is The Band Plays On, 
with a weak cast, while the stage show 
lacks any box-office draw, altho the in- 
dividual acts are oKeh. 

Show opens with Don Albert conduct- 
ing the pit orchestra thru a selection of 
Chistmas carols, while a chorus sings 
from within a Christmas card set. It is 
an appropriate number and is followed 
by a newsreel review of the year. Then 
comes the stage show proper. 

Opening has Olive Sibley singing in 
pleasing style, while the Danny Dare 
Girls do an effective ballet number and 
Rosemary Deering steps out for a toe 
solo. John Fogarty, assisted by a male 
pianist, takes the spot with his fine 
tenor singing of pop numbers. Did three 
songs, encoring with a medley. Excel- 
lent diction and delivery. 

Ching Ling Foo Jr., nine Orientals, in- 
cluding two girls, provides a thoroly en- 
tertaining hodge-podge of acrobatic, jug- 
gling, balancing, contortion and perch 
stunts. A very versatile troupe. Had no 
trouble holding the closest interest. 

Three Slate Brothers contributed the 
much-needed comedy. They dance and 
maul each other with glee, speeding thru 
the usual hoke bits and keeping the cus- 
tomers in good humor right along. The 
closing has the Dare Girls out as kid- 
dies at a Christmas party. 

PAUL DENIS. 


. . 
Chicago, Chicago 
(Reviewed Friday Afternoon, Dec. 21) 
(First Show) 

The overture Christmas Fantasy 
opened with Ruthe Farley at the organ 
console during a snow scene on the 
screen. The orchestra, batoned by 
Cherniavsky, picked up the music, a 
compilation of tunes that included 
Adeste Fideles, Silent Night and the 

(See REVIEWS on page 22) 
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SEASON’S GREETINGS! 


RADIO RAMBLERS 


SID RICE — IRVING LANE — SAMMY VINE 
America’s Premier Mimics 
RADIO — STAGE — SCREEN 
COMMANDER-IN-CHIEF HARRY NORWOOD 
GENERAL MATT KELLY 


Thanks to Arthur Willi, Bill Howard, Sam Sax, Herman Rubie and 
Jack Henley. 

Week December 21—ALBEE, Brooklyn, 

Week December 


N.Y. 
30—PALACE, Cleveland, 


EDDIE ELKORT 


WISHES HIS FRIENDS AND PROTECES 
THE MERRIEST OF MERRY CHRISTMASES 


AND 
GREETINGS FOR THE NEW YEAR 


Address— 
MUSIC CORPORATION OF 
AMERICA, CHICAGO 


P. S.— 
SLATE BROTHERS - 
Now Working for the Doctors 


Season’s Greetinas 


O’CONNOR FAMILY 


GREETINGS 


ules *; Helen Howard 


“STILL DOING IT” 
and it's Real Entertainment. 


DUKE ART 


Real Comedy ye | ne 
32-25 30th &t., Long Island City, N. ¥. 


NITY 


| A Portable ELECTRIC LIGHTED MIRROR 


THAT EASILY FITS INTO ANY 
OVER-NIGHT CASE. 

At last! An electric lighted mir- 

for that permits you to SEE 


twisting your head or squ'nt- 
ing your eyes to get correct 
vision. All you have to do 
fis is glue In (either A.C. oF 

current) and start mak- 
in neue. Thousandaof actress- 

nd actors are using Vani- 
ty! "Thee say it is invaluable! 


ZF anteed or 
money 
refunded. 


y, TAA 


ee 


iN, SEND YOUR ORDER 
‘AND MAKE-UP,’ gD 7-72 TO, 


PIROCRAFT INDUSTRIES In.” 


Congratulations to THE BILLBOARD from the 


Entertainment Managers Association 


CARLTCN HUB FREDRIC WATSON 
(President) (Secretary) 


1531 BROADWAY, NEW YORK 
Phone Chick. 4-2660 
BESRERE REESE RERRERAAU ESE eas 


ADVERTISE IN THE BILLBOARD — YOU’LL BE 
SATISFIED WITH RESULTS 


359 <. 6:1. ST. 
CHICAGO, ILL. 
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Burlesque Conducted by SIBNEY HARRIS——Communications to 
1564 Broadway, New York City. 


BURLESQUE TABLOID 


== 


December 29, 1934 


Tabloid Conducted by BILL SACHS——Communications to 
25 Opera Place, Cincinnati, O. 


Albany Mayor 
Ousts Burlesk 


Rules against Supreme Cir- 
cuit’s presentations—Capi- 
tol goes dark January 5 


e 

ALBANY, N. Y., Dec. 22.—Presentation 
of burlesque performances in Aibany will 
cease January 5. Mayor John Boyd 
Thatcher of Albany made that an- 
nouncement Thursday following a hear- 
ing with the counsel for the burlesque 
interests, after a discussion as to whether 
the burlesque performances by the Su- 
preme Burlesque Circuit companies, play- 
ing at the Capitol Theater, were immoral 
and indecent. 

The attorneys for the theater interests 
and city representatives decided to have 
the burlesque shows withdrawn. 

The two weeks’ delay in carrying out 
the agreement was to give the theater 
owners, lessees, employees and members 
of the cast an opportunity to make other 
arrangements. Immediate closing, it was 
said, would cost the employees two weeks’ 
pay. The agreement, it was stated, will 


obviate the necessity of revoking the 
theater license. 


Mayor Thatcher declared at the hear- 
ing that he would not tolerate any in- 
decent or immoral shows in the theaters, 
night clubs or any other place in the 
city. “I am interested as mayor to see 
that these places are conducted accord- 
ing to proper moral standards,” he said. 
The Rev. James E. Kelly, pastor of St. 
Theresa’s Church and head of the Albany 
League for Decency, sent a telegram to 
Mayor Thatcher urging the closing of 
all theaters showing burlesque perform- 
ances. 


Attorney Sylvester E. Hevers, for the 
theater, said he was prepared to bring 
any number of witnesses to show that 
the performances given at the Capitol 
Theater did not offend decency. He de- 
clared the fact that 16,000 people at- 
tended the theater every week is evi- 
dence that the public does not consider 
the shows immoral. “Those who say the 
burlesque is unclean are not telling tne 
truth,” he said. He presented a petition 
signed by more than 5,000 citizens of 
the city favoring the continuance of bur- 
lesque as provided by the Supreme Bur- 
lesque companies. 


NEW YORK, Dec. 22.—The Eltinge 
Theater case, in which eight performers 
were booked on an indecency charge, has 
been postponed again, coming up De- 
cember 26 this time. Case came up 
Wednesday in the Second District Court. 
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* ANN 


Imitated by Many . . . Equaled by None 


A Box-Office Certainty 


From Dec. 4th Issue TIME Magazine: ‘“‘Burlesque’s highest salaried star, Ann Corio, is as 
well known to a large section of the public as the nose of Jimmy Durante.” 


CORIO 
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The Added Attraction Venus Stripping Ingenue 


SENSATIONING 'EM AT ALL BURLESK THEATRES 
AN ABSOLUTE BOX-OFFICE ASSET 


DIRECTION =Phit rosenserc In THE EAST 
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GREETINGS 


BETTY ROWLAND 


} 
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Specialty Dancer and Strips 
Hig: SUPREME BURLESQUE CIRCUIT, 


INDEFINITELY 


| Tab Tattles 


ISHING all the readers of this 

column a very Merry Christmas 

season and a Happy and Prosper- 
ous New Year. 


LLAN BIXBY is managing Raynor 

Lehr’s Show of Shows, now playing 

the Pennsylvania territory. The 
latest addition to the show is the 
Four Blenders, quartet which supplied 
the voices for Walt Disney's Three Little 
Pigs cartoon. . . Phil Tyrrell has or- 
ganized a new tab labeled School Days 
on Parade. With it are Att Candler, 
Ruby Barth, Harry Richards, Cliff Carr, 
Lee Kramer, Warren Candler, Beb Bebs 
and Bunny, a line of 10 girls and Nel- 
son Maples’ Collegians. . . Claude H. 
(Kid) Long typewrites from Jackson- 
ville, Fla.: “No kiddin’, Bill, but I be- 
lieve that it is really going to be the big- 
gest season Florida has ever had. The 
Northern Eskimos are flocking down 
here. I see where Ned Alvord is with 
the Follies. You can take it from me 
that the natives will know the Follies 
are coming and so will Billie Burke. 
Boy, will Ned highlight ‘em! That boy 
knows his newspaper mats. I am going 
down to St. Augustine Saturday, as Ed 
Gardiner is down there with his Spit- 
Bor Revue. I suppose he and I will put 
out several shows to play the Filling 
Station Circuit. . . . the Harmonizers— 
Dome Williams, Earl Martin, Leon Mc- 
Donald and Mack Ferguson—are current 
at the Idle Hour night club, Dayton, O., 
and will remain there until New Year’s 
Day. They recently closed a three-month 
engagement at the Atlanta Theater, 
Atlanta. . The Martin Twins are 
featured with the Rogers & Martin Sun- 
shine Revue, which begins its bookings 
in the South December 23. . . . Bert 
Georges reports that he has been finding 
business good for his Montmartre 
Nights in Alabama, Tennessee and the 
Carolinas. . . Wayne Bartlett, who 
has been ill in Houston for the last four 
months with typhoid fever and pneu- 
monia, has gone to Phoenix, Ariz., to 
regain his health. He is slated to go 
to work there this week with the tab 
stock at the Ramona Theater. . . 
D. H. Robinson’s revised tab, World’s 
Fair Follies, is now playing the East 
to good biz. Currently it’s holding 
forth at the Pitt, Pittsburgh, moving to 
Johnstown, Pa., for New Year’s week. 
The cast includes Kahn and DePinto, 
violin and accordion specialty; the Pa- 
cific Comedy Four, headed ty Tom 
Jones; Harry Jackson and Dorothy 
Siever, comedy team: Lew Fine, nut 
comedian; Betty Lewis, Edith Rogers, 
the Six Royal Courts and Frances White 
and her Exposition Beauties. 


APPY RAY and Blair Camp were 

visitors at the desk last week. Hap- 

py reports that his Hollywood 
Flashes has been meeting with good re- 
sults in the Southland. Show is booked 
for several Ohio and West Virginia 
stands, after which it will head back in- 
to the Carolinas... . Mac Ferguson and 
Earl Martin, of the Harmonizers, dropped 
in for a visit the other Saturday during 
the quartet’s engagement with Charley 
(Joy) Gramlich’s tab at the Rialto in 
Cincy. The Harmonizers stampeded ’em 
at the four Saturday shows, with the 
result that they were held over for the 
next day. . . Billy Steed, comedian, 
has gone straight. He’s now managing 
Tom Reilly’s Rialto Theater, Cincinnati, 
and doing well at it. Billy has dug into 
the mothballs for his tux and now 
sports the habit at the Saturday mid- 
night shows. And is he a picture?.. . 
Some of the boys around the Queen 
City burned a bit recently when we 
mentioned that work was none too 
plentiful around the town and that 
the do-re-mi paid the acts was 
trivial. Still, none of these same 
boys disagree with what we said. 
. . . “SeaBee” Hayworth pipes that his 
Broadway Novelties has just finished a 
two-day stand at the Victory, Charles- 
ton, S. C., breaking all existing house 
records for a stage show, and that he’s 
been booked to return there in January 
for a full week. . Leon Harvey, 
owner-manager of the Revue Modern- 
istic, and one of his hoofers, Pat Ray- 
mond, were {n Cincy last week scouting 
around for a singing sister team. They 
stopped off at the tab desk. The Rerue 
Moderaistic has just completed a swing 


Lowell Gets Burly; 
Waterbury Reopens 


WATERBURY, Conn., Dec. 22.—The 
Jacques Opera House is slated to open 
Monday after its abrupt closing a week 
ago Wednesday night. George Katz, who 
successfully operated burlesque at the 
theater up until its closing, claims he 
will reopen it, this time using a musical 
stock policy instead of burlesque. 

Katz, however, will still be represented 
in the burly field, having taken over 
the Capitol Theater, Lowell, Mass. The 
Independent Circuit shows which played 
here will go into Lowell for him, open- 
ing Monday. 


New Show Will Reopen 
Revamped Apollo, Dayton 


DAYTON, O., Dec. 22.—Apollo Theater 
on South Main street, which has been 
dark for the last two weeks for renova- 
tions, will reopen Christmas Day with 
a new stage show. During the dark 
period the stage has been enlarged, new 
scenery has been added and 60 new seats 
were installed. Herb Byrd is managing 
the house. 

Included in the new Apollo show will 
be Bob (Schmaltz) Snyder, producing 
comic; Hap Moore, comic; Frank Maley, 
comic; Jimmy Doss and _ Freddie 
Frampton, straights: Lillian Maley and 
Helen Henry, principal women. Chorines 
will be Margaret Flaharty, producer; 
Ruth Joy, Mary Clark, Babe Mayhugh, 
Dot Doss, Virginia Lee, Harriet Kline, 
Olive Tearle, Rose Mallard and Dot 
Laney. 

Beginning with the New Year’s Eve 
ramble. midnight shows will be a regu- 
lar feature at the house. 


“Zig Zag’ Forced To Fold 


CANTON, Ill., Dec. 22—Pearl Mac's 
Zig Zag Revue was forced to close here 
recently when the company’s orchestra 
walked out to take a beer-garden job. 
Manager Johnny Daley canceled several 
engagements as the result of the walk- 
out. He is now reorganizing and will 
open shortly after the first of the year 
for a swing thru the South. Featured 
with the show were the Three White 
Kuhns, the Glidewells, European nov- 
elty act; Valentine and Bell, cvclists: 
Carmen, dancer, and four other acts. 
There were seven pieces in the band. 


thru the South and has jumped from 
Texas into the Ohio territory, where it 
will commence a string of dates for Bob 
Shaw, of the Sun Office. . . 

Earl, blond looker, who with her 
hubby, Jay (Tex) Mason, formerly op- 
erated their own shows over the Spiegel- 
berg and Sun circuits, is now located 
at her home in Cincinnati. She is now 
working in a Cincy brokerage office and 
says she has quit show business for 
once and all times. 


Season’s Greetings 
To All in Burlesque 


NAT MORTAN 


Artists’ Representative 
1576 Broadway, New York City 
Lackawanna 4-6559 


MERRY CHRISTMAS and 
A HAPPY NEW YEAR 
To the Members of the B. A. A 


and its staunch and determined 
leader, Thomas J. Philtips. 


LEO B. BRODSKY 


Maker of Jeweler to the Profession 
the BAA 125 W. 45th St. 
Emb! t e 5-9583 Room 706 


Wanted —Good Stage Units 


INDEPENDENT 750-SEAT DE LUXE HOUSE. 
F.C. HANKS 


iN SREATER. Lenolr, N. C. 
Other dates hear by. 


/ ee ee 
i 
| ee ee 
=— 
rT Pt EL iT et ra i it gt fo - — 
+, __________ ____________________________ ___4q 
= o —— 
= es = st 
. = = if 
ee ey 
| se 
| os a | Po 
a sa 
| | Pe = 
| a | Po 
- 


aaah te ZLA 


| a 


December 29, 1934 BURLESQUE—TABLOILD The Billboard — 21 
U-NOTES GREETINGS FIRST TIME EAST GREETINGS 


| GREETINGS 
| 


BERT MARKS 


Comede-ing at the Gotham, N. Y. 
City, in Stock, Indefinitely 


Direction—Phil Rosenberg 
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GREETINGS 

TO ALL FRIENDS 
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Best Wishes 
MANAGEMENT 


ELTINGE 
THEATRE 


NEW YORK CITY 


i To All My Friends in and 
Greetings out of the Profession. 


YOURS IN LIGHTS 


MEYER HARRIS 


349 W. 47th St... New York City 
LO-ngacre 5-6840 


renee 0 ormpmaaames 
Greetings 
STAR THEATRE 


BROOKLYN'S ORIGINAL HOME 
OF BURLESQUE 


CAN ALWAYS USE A-! STOCK 
BPRINCIPALS AND CHORUS GIRLS® 
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GREETINGS 


THERENDEZVOUS 


915 Walnut St., Philadelphia, Pa. 
Wolfie would like to see old 


friends 
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Greetings from 


| 

SAM FUTERAN 
| 424 STREET APOLLO, 
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SOLLY FIELDS’ engagement as relief 
producer for the Max Wilner shows 
gives Allen Gilbert a breathing spell. 
Fields’ and Gilbert's shows alternate be- 
tween the Irving Place and Apollo, New 
York. Fields remains at the Irving, and 
assisting him is his daughter, Maxine. 


RUBY LANG, prima donna and prin- 
cipal talking woman, is now in her 
fourth week at the Irving Place, New 
York, where other new principals are 
Virginia Carlton, acrobatic stripper, and 
George Broadhurst, who replaced Mike 
Sack :. 


MINNIE BURKE is still dancing and 
soubreting. En route to the Pacific 
Coast from Pine Bluffs, Ark. 

BUTTE JO TODD, younger sister of 
Mitch Todd, arrived from her Canton 
(O.) home and became a singing-danc- 
ing partner of her brother. 


HERBERT FAYE, comedian, and Bar- 
bara Janis Faye, soubret, left Eltinge, 
New York, stock December 14 to open for 
the Supreme Sunday. 


NAOMI DUSK. Pat Perot and Georgia 
Lee are the new strippers at the Gotham, 
New York, where Sam Mitchell is a new 
com:c opposite Bert Marks. Mitchell 
working with a rheumatic limp brought 
in from Detroit 


JULES HOWARD nursing a_ severely 
sprained left arm as the result of a 
fall on stage of the St. George Theater, 
Staten Island, recently. 


MOE COSTELLO is the manager for 
the Minsky-Weinstock firm at the Pal- 
ace, Baltimore. on the Supreme circuit 


HARRY GLENN is managing the 
Ritz, a picture house with a two-day 
revue, in Louisville, Ky. Emmet Miller 
and his tab plaved there recently. 


FRANK NALDI and Trene Cassini 
Nald expect to open a night club in 
Miami or Miami Beach, where Prank is 
also interested in politics. 


TOMMY O’NEILL in Tampa, Fla., at 
212 S. Albany street. wants to know 
what has become of his old partner, Pat 
White, and where Blossom LaVelle ts 
working. Also writes that burlesque is 
going good in Tampa at the Princess 
with Tommy Burns, Jack Murphy, Nat 
and Al Mercy, Virginia and Mayne 
Brown and Art and Margie Gorman. 
Sends regards to Tom Phillips and is 
going to Cuba for Christmas. 


DOROTHY ROBERTS now in her 20th 
week producing. mistress of ceremonies, 
singing and dancing and entertaining 
at the Club Equity. San Francisco, 
where Happy McDonald is manager. 


VIVIAN MARSHALL is taking singing 
lessons from Professor Harry Halperin, 
with ambitions to become 2 vocalist as 
well as a dancing soubret. 

JEAN BEDINTS Peek-A-Boo, In- 
dependent, with Harry Seymour, Coo 
Coo Morrissey and Eddie Bisland, recent 
returns to burlesque. laid off last week 
and reopened in Paterson Sunday. Lay- 
off cue to closing of Waterbury, Conn. 


ET SANOR KENNEDY, now in Miami, 
sends her best to all friends. To return 
in March. 


JESS MACK is under medical care for 
a sore left hand, hurt from the fire 
from a gunshot by Lew Black, comic, in 
matinee show at the 
Irving Place, New York. 


LOU REDELSHEIMER was the one 
Ne’ York guest invited to the banquet 
attending the opening of the Lyric. 
Philadelphia, December 7. Others were 
Joe Rose, the entire stock cast and 
chorus and house attaches. 

GEORGE SCHILLING is a new show 
director backstage of the Republic, New 
York. 

JACK BLOCK. in Los Angeles, Calif.. 
saw Walter Brown at the Burbank. Also 
Les Dunn, Harry Leff, Nona Martin, 
Frank Mallahan and Blossom LaVelle. 


Dorothy Wahl 


The Only Silver and Flitter Dancer in Show Business. also Alternating 
Fan Dancer With Sally Rand at World’s Fair. 


JACK RICHARD 


Direction: JACK BECK, Independent Burlesk Show Circuit. 
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EDDIE and TRIXIE 
GREENBERG LaMONT 
Stagehand Chorus 


BUTTONWOOD TAVERN 
521 NO. 20th STREET PHILADELPHIA, PA. 
ALL PROFESSIONALS INVITED 
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BE A BOOSTER FOR 


MILTON SCHUSTER 


36 W. Randolph St., Chicago, III. 
Merry Christmas and Happy New Year 
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GREETINGS 
GEORGE MURRAY 
COMEDIAN 
Independent Burlesk Circuit 
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Best Wishes 


MAC “GARGLES" BARRON 


EIGHTH WEEK AT THE PEOPLES THEATER, NEW YORK CITY. 
Thanks to CLEO DOUGLAS 


SEASON’S GREETINGS from 


BILLY WADE 


THE ALL-AMERICAN HALF WIT 
AND THE ENTIRE COMPANY OF GIRLS IN CELLOPHANE 


COMPLIMENTS TO THE BILLBOARD 


JOE B. STANLEY 


Just a Little Guy 
WITH INDEPENDENT BURLESQUE CIRCUIT INDEFINITELY 
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AWUSEVWENT WACHINES 


December 29, 1934 


ERLRLLELERE EEL ERALLELE SE 
GREETINGS 


NEW IRVING HOTEL 


DAVID ROSEN———MORRIS KUSHIN 
917 WALNUT ST. = PHONE, KIN-0580, = PHILADELPHIA, PA. 


THE HOME OF THE PROFESSION IN PHILADELPHIA, PA. 
ELL LESSER ELE LERE ELE REAL ARSESE 


GREETINGS 
THEATRE GRILL 


754 New York Ave., Union City, N. J. 
Opposite Hudson Theatre 
PROFESSIONALS ALWAYS WELCOME 


GREETINGS 
BEN BERNARD 
PRODUCER 
ELTINGE THEATRE NEW YORK CITY 


GREETINGS 
SAM RAYNOR * MURRAY BRISCOE 


Supreme Circuit 


GREETINGS 
* CURLS” MASON 


BACK IN BURLESQUE AFTER TWO YEARS IN THE LEGIT 
Direction BILL RITTER. 


COMPLIMENTS 
OF THE EMPLOYEES OF THE 
UNION CITY 


HUDSON THEATRE “Ns. 


SAM COHEN, Manager 
PLAYING INDEPENDENT BURLESK CIRCUIT SHOWS 


GREETINGS 


FRANK O’NEILL and MacclE 


INDEPENDENT BURLESQUE CIRCUIT 


WHEN YOU NEED 
Theatrical Fabrics 


DRAPERIES 
COSTUMES 
HANGINGS & 


StageD ecorations 


Call, Write or Wire Us. 
SILKS—TINSELS-—PLUSHES 


an 
NOVELTY FABRICS 

eof Every Description in New 
Designs and Effects. : 
We Specialize in E= 

FLAME-PROOFED MATERIALS 


SAMMY SMITH 


Singing and Dancing Comic. 
SUPREME £a2 


Happy New Year to Everybody. na aT | 


LS 


BURTON eae | wet 


iat Theatre Bidg., Indianapolis, tnd., 
‘an offer immer diate open time to 


GOOD UNIT SHOWS 


, Vaudeville Acts, me Club Entertainers, Line 
Write, Wire or Phone Riley 7542. 


“9G REETIN G S@&* 
LOU SIMON 


With 
SCHWARTZ & SIMON 
Jewelers to the Profession 
72 oer, New York City 
Special iscount to my Burlesk Friends 


Inquiries Promptly Answered 
Samples on Request 


MENDELSOHN FABRICS CO. 
308 W. 44th ST., N. Y. CITY 


WANTED QUICK 
Youthful General Business Team with strong spe- 
oe. one double Piano Circle. Useful Rep 


eopl write. MANAGER PHIL DUNCAN 
PLAYERS, Opelousas, La, 


Burly Briefs 


BIJOU, Philly, is running a chorus 
popularity contest. . . Three prizes, 
diamond watch, diamond ring and dia- 
mond brooch. . . . Hughie Mack is run- 
ning the contest under Issy Hirst’s su- 
pervision. . . . Rudy Kahn had an 
eight-day siege of pleurisy. . . . Wilma 
Horner closed with Hot Peppers in Philly 
last week and was replaced by Ina 
Thomas. . . . Tom Patricola closes with 
the same show after this week in Union 
City, and Mayo and Carr will goin.... 
Gallimore and Newton opened with 
Honky Tonk (Independent) Sunday at 
the Gayety, Baltimore. . . . Dave Cohn 
put Gene Schuler and Frank Penny into 
the Apollo, New York, Sunday prior to 
their making a second trip around the 
Independent wheel. . . . Bub >les 
Yvonne and Belle Regas opened at the 
Eltinge, New York, Friday, booked by 
Cohn. . . . Dias and Mercedes have split 
up. 


CHARLES LA FORDE, eccentric comic, 
opened at the Bijou, Philly, this week 
along with Tiny Huff and Harry Bent- 
ley. . . . Titles of the two new Inde- 
pendent shows are Flirting Females (Joe 
Forte), opening in Worcester December 
24, and Gags and Gals (Peanuts Bohn 
and Sachs and Kennedy), opening in 
Springfield, Mass., December 24. . 
Fofo Louka, Greek dramatic actress, is 
suing the Minksys for 50 grand for 
using her photo at the Park. Boston. 
- « « Reuben White, billposter, glori“ies 
the staff of Minsky’s Brooklyn in a o:t- 
ter to this department. 


REVIEWS———— 


(Continued from page 19) 
currently popular Santa Claus Is Come 
ing to Town. Woven into the clever 
arrangement by George Parrish was Gil- 
bert Liebling, 13-year-old soprano; a 
male quartet singing a hymn and sev- 
eral members of the orchestra playing 
toy instruments. Good hand. 

The production number was based on 
the idea of two youngsters going vo bed 
and dreaming of Fairyland. The Evans 
Girls, dressed in Colonial hoop skirts, 
did a minuet. Florence and Alvarez con- 
tributed a slow ballroom routine v ith 
an adagio twist and an exotic number 
done to Temptation and gathered a 
nice hand. Ivan Bankoff and Beth Can- 
non did a comedy toe adagio in panto- 
mime. After a couple of little tots did 
some acrobatic numbers the curtains 
closed on a tableau. Stan Kavanah, 
working in one, got plenty of laughs 
with his juggling. His routines are 
worked out to a point of perfection in 
this type of work. His session with sev- 
eral balls and Indian clubs rewarded 
him with a hit. 

Proske’s Tigers, four of them now in- 
stead of five, had the audience agasp, 
especially after the announcement had 
been made that one of the cats had 
been killed by his mate recently on 
the stage in view of the assembled cus- 
tomers. Capt. Roman Proske puts his 
Royal Bengals thru their paces without 
the aid of a chair, pistol, prong or other 
instrument of protection, and the act 
was both thrilling and absorbing. 

F. LANGDON MORGAN. 
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Loew’s State, New York 
(Reviewed Friday Afternoon, Dec. 21) 

State goes into Christmas week with 
an entertaining show on the boards. 
Despite a light house, naturally, for he 
second show, the acts pleased from he 
opening to closing gong. Feature is 
SFFSSTES SIU Rhythm, plus a newsreels resume 
of the year and a Christmas cartoon to 
make up a three-hour show. 

Youthful Rhythms, a pleasing dance 
flash, is the opener. Five youngsters, 
one a boy singer who works at a mike 
in the opening scene, a cafe layout; 
some slight dancing around by the 
others, all girls save one boy, and then 
into the various specialties, includi xg 
some mixups by one girl without hi v- 
ing her hands touch the floor, which 
went very well; a comedy toe number 
that would be just as amusing and 
effective if cut down; a mixed couple 
with a good time tap and two numbers 
again in “one” by the singer. Latter’s 
voice is nasal but the customers liked it. 

Williams and Charles, a novelty mu- 
sical act, are second, two clowns playing 
trick musical instruments. One is a 
table with a metal top, on which metal 
discs are spun to carry a melody. An- 


other involves bottles with horns on top 
to squeeze out some more tunes, and 
similar ideas, closing with bells on hats, 
shin guards and wrist guards to the 
“skating song.” A novelty that should 
easily find work. 

Stuart and Lash’s knockabout comedy 
whammed over for a swell reception, the 
jokesters coming thru with the same 
act as seen before but just as funny. 

Venita Gould's imitations scored an- 
other sock, her repertoire including Joe 
Penner, Mae West, George Arliss, Durante 
and Marie Dressler. 

Jay C. Flippen did rather well, work- 
ing with a really funny stooge and with 
bright material in the main. 

Closer was the always excellent Yacopi 
Troupe with their thrilling teeterboard 
somersaults. JERRY FRANKEN, 


Roxy, New York 


(Reviewed Friday Afternoon, Dec. 21) 
(First Show) 

Just a 40-minute stage show at the 
Roxy this week in support of Anne of 
Green Gables (RKO) on the screen. 
Lillian Shade headlines, with three other 
acts and the house troupe in support. 

Miss Shade, introduced on a moving 
platform, which is an urfusual produc- 
tion extravagance at the Roxy these 
days, sings four numbers, the last of 
them in connection with a production 
scene, in her usual style. She is at her 
best in the tom-tom number, in which 
she can hotcha to good effect. 

Gine, DeQuincey and Lewis perform 
their comedy adagio capably, getting an 
excellent buildup from a straight adagio 
in the production number immediately 
preceding. Rodney and Gould, two men, 
score heavily with their zany eccentric 
hoofing and dead-pan knockahout stuff, 
while the Four Polis open the show with 
some ace perch work. 

The Gae Foster Girls, aided by the 12 
Johnnies, who provide male relief, do 
just two routines this week. The first is 
a clever and intricate “flirtation walk” 
Grill, in which the entire troupe comes 
out of a small sentry box lowered from 
the flies to create an unusual and star- 
tling effect. In their second routine 
the Misses Nadine Gae and Mildred Pat- 
terson are pulled out of the line to do 
the featured adagio work, and they per- 
form in stand-out style. 

Attendance was pretty poor at the 
first show opening day, but not su bad 
when you consider that it’s one of the 
last shopping days before Christmas. 

EUGENE BURR. 


BEAUTIFUL THEATRICAL BOOTS 


And Shoes with 5” High Heels 
made to order, any size. Also Kid 
Gloves to match, Leather Cos- 
tumes, Uniforms, Narrow Waist 
Corsets, Rubber Busts, Period 
Lingerie, Fetters, Wigs, etc. 
Artistic Costume Suggestions, 


three Folders together, $5. 
Photos made to order. Large Stock on 
hand. Collections of any kind bought and sold 
TRAVESTIS STAGE STUDIO, Dept. “B” 
Box 792, City Hall Annex, New York City. 


WAAS SPECIALS 


Pure Silk Opera Hose (Worth $3.50). * 85 
nh See END occ ebeibiaseees 75 
Patent Tap Shoes (Ties)..........+.4. 7:89 
Marabou Trimming, All Colors. Yard... .48 
Ostrich Trimming, All Colors. Vard 9 


Astrakhan Lifetime Minstrel Wigs...... 1.25 

White Mess Jackets (Twill).......... . 

White Mess Jackets (Fine Whipcord)... 5.50 
SEN BIG FREE CATALOGUE. 


CO7SEND POSTAGE—15c for 1 Article, Sc 
Each Additional Article. 
WAAS & SON CO. 
123 S. 11th Street, Philadelphia, Pa. 
{Costumes To Hire—Get Our Prices T 1 


SEASON'S GREETINGS 
LATEST PROSPERITY SONG HIT 


ALL FLORIDA, LET'S GO 


March Song aa Fox- 
Send for a Song Copy, bag any Copy, 75c- 
pai 
A Fine Quartet and Trio Number. 
Has Comedy and Romance Plus Great Melody. 
Published by S. B. CLABBURN, 
622 Jessamine St., West Palm Beach, Fla. 


SHORT CAST PLAYS 


For Repertoire and Circle Stock, $1.00 to $5.00 
Send stamp for new list. Good version of “The 
Drunkard.”” 


JOHN LAWRENCE, Worthinaton, Ind. 


WANTED=-- Sit! Dancer, 90-100 ths., Ball- 


room and Character Dancing. To 
team with established dancer. BOX 545, Bill- 
board, 1564 Broadway, New York City. 
JACK DUTIEA 


Jack, please help me in business. a have $1,000 
iy =m make $5, ore pert gon . A, ‘help 
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REPERTOIRE STOCK 


Conducted by BILL SACHS—— Communications to 25 Opera Place, Cincinnati, 
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Hawkins Players Wind Up 


Tent Tour; Business Off 

OSCEOLA, Ark., Dec. 22.—Bud Hawkins 
Players have just wound up a 30-week 
tent tour here, with business for the 
season below expectations. Show played 
Kentucky, Ohio, Michigan, Missouri 
and Arkansas. Only two nights were 
lost, due to inclement weather. Man- 
ager Hawkins has moved his equipment 
to the show’s winter quarters in Ken- 
tucky, where he will again hit the road 
early in the spring. 

In the Hawkins cast at the closing 
were Mr. and Mrs. Cliff Malcolm, Pur- 
nell Mastin, Maryetta Evans, Evans and 
Hartz, Mr. and Mrs. Glenn McCord, 
Lester Evans, Mr. and Mrs. Bud Haw- 
kins, Winifred Stillwell, Conway Cruze 
and Healy and Garnella. 

The orchestra comprised Bill Goebel, 
Purnell Mastin, Conway Cruze, Evan E. 
Evans and J. J. James. 

Jerry Ketchum and O. L. Stone had 
the advance. Harry Miles was electri- 
cian and mechanic and George DeVere 
boss canvasman with six assistants. 
Outfit moved on six trucks and three 
trailers. New canvas, two five-KW light 
plants and a new truck were added dur- 
ing the seascn. 


Stock for Shubert, 
Minneapolis, Dec. 30 


CHICAGO, Dec. 22.—Eugene Weber, 
representing W. E. Steffes, of the World 
Amusement Company, of Minneapolis, 
has been here for the last few days re- 
cruiting players for a new company 
which is planned to open at the Shu- 
bert Theater there December 30. It will 
be operated on a stock contract with 
Sailor, Beware! as the first show. Four 
members of the original company are 
being brought from New York. They 
are Larry Fletcher, Betsy Davis, John 
Call and Robert Baldwin. 

Players engaged here include Charles 
Oneal, Constance Heron, James Worsley. 
Lee Smith, Melva Gerard, Tom McDer- 
mott, Jessalyn Delzell, Alphonso Iglesias, 
Andrew Leigh, Douglas Way and John 
Connor. Eugene Weber will be man- 
ager of the company and director; Al 
Hipp, scenic artist, and Ralph Belmont, 
stage manager. The first play is ex- 
pected to have a two or three-week run. 


Kansas City Jottings 


KANSAS CITY, Mo., Dec. 22.—Mr. and 
Mrs. George Sweet spent the week here, 
coming from their home in Iowa. They 
are en route to Florida for the winter, 
but wiil stop off in Hot Springs, Ark., 
for several weeks. En route to Plorida 
they expect to visit shows along the 
Gulf Coast. 

Mr. and Mrs. William Thebus left 
late this week for Little Rock, Ark., for 
a visit with Mrs. Thebus’ mother. They 
will return here December 26 to rejoin 
the cast of The Drunkard Company at 
the Hotel Kansas Citian. 

Ivy Bowman is a recent arrival in the 
village from Colorado. 

Toby Nevius and Arthur Kelly arrived 
Monday from the Ted North Show for a 
week’s visit with friends and relatives. 
The North Companv closed for the pre- 
holiday week, but will reopen Christmas 
Day. 

Pete Wight and Mercedes Rav have 
joineq the Billy Trout Stock Company 
in Topeka. 

George and Ethel Atkins are recent 
arrivals from Rexford, Kan. They were 
formerly with Harry Clark’s show. 

Pup Shannon end Dorothy Dumas 
came in Monday from Colorado. 

Clyde V. Shubert is staging Are You 
@ Democrat? at the New Center Thea- 
ter, this city, for four days. He opened 
there Thursday. 


of the better grade with 
after. draft power are the 
best investment. State 
PI AYS production for royalties. 
HARRISON-COLEGROVE 
7 24 West 12th Avenue, 
Denver, Colo. 
Merry Ehristmas 
and Happy New Pear 
LOW 


HOW PRINTING Bac 
CURTISS, Continental, Ohio Sonvice, 


WANTED — Join on wire. Young Singing and 
Dancing Sketch Team with Singles and Doubles to 
change often. Man must do Black in Afterpieces. 
Useful tent vaudeville people write. Winter salary. 
Name it. No advance. 

W. T. MILLER SHOW, Everett City, Ga. 


Rep Ripples 


WISHING YOU ALL a very Merry 
Christmas and a Prosperous and Happy 
New Year. 


F. D. BERST, veteran agent, is win- 
tering at the Elks’ Home, Harrisburg, 
Pa., where he is again in charge of the 
checkroom for the dancing season. The 
club is under the stewardship of Abe 
Kerson, with Art Thorn, State Theater 
orchestra leader, in charge of the Elks’ 
music. 


AL S. PITCAITHLEY, who closed re- 
cently with the Chase-Lister Company 
and then dashed into Chicago to spend 
the holidays with his wife, Jane Allardt, 
made it just in time to greet his new 
daughter, who entered the world De- 
cember 17 at the Henrotin Hospital in 
the Windy City. 


ED RENO’S FUNMAKERS have closed 
their canvas season and now are work- 
ing houses thru the Carolinas. Jess 
Baxter is still in advance. Others in 
the lineup include Earl Whitaker and 
wife, Dutch Moon, Pauline Reno, Billy 
and Millie Wayne, Agnes Baxter and 
Ed Reno. And did Agnes and Millie 
burn up recently when they moved into 
a town and found themselves billed as 
the Hillbilly Sisters? 


MR. AND MRS. GLENN F. CHASE, 
after a few days at their home in New- 
ton, Ia., will journey to Tampa, Fla., to 
pass the balance of the winter months. 
They will return to Newton early in the 
spring for the opening of the Chase- 
Lister tent season. The Chase-Lister 
Show closed its house season at Burke, 
S. D., December 15. 


TIP AND BESS TYLER have closed 
with the Sid Kingdon Players to join 
the Dot and Grady McClure Players, 
working a circle out of Clinton, Okla. 


HOMER MANN and Marie Sherwood 
and son, Richard, have closed with the 
Hila Morgan Show and journeyed to 
Lockney, Tex., to spend the bolidays. 


Nat Burns Changes Plans; 
Long Detroit Run Expected 


DETROIT, Dec. 22. — Nat G. Burns, 
veteran producer, recently with the Rob- 
ert McLaughlin Enterprises, Cleveland, 
has shifted his arrangements for a dra- 
matic stock company at the Cass Thea- 
ter here to the renamed Drury Lane, 
formerly the Rivola Theater. Opening 
date has been moved ahead three weeks 
to January 7. The company will present 
a series of classic and semi-classic plays 
Burns told The Billboard correspondent. 
Opening play will be Arnold Bennett's 
comedy Milestones. 

The Drury Lane Productions, formal 
name of the new company, have taken 
a lease on the house, and are installing a 
new electric sign and other equipment, 
indicating the expectancy of a perma- 
nent engagement. The company is 
stated to be well financed, with all ex- 
penses underwritten for 12 weeks. 

Acting company includes Eileen Coyne, 
Barbara Gordon, Betti . Stillwell, Lois 
Kirk, Melva Gerard, Roy La Piante, 
James Backus, Gilbert O'Shea and Law- 
rence Fletcher, with Eric Dressler, Helen 
Millarde and Isabel Withers as guest 
stars. 

Staff includes Nat G. Burns, produc- 
ing director; Erwin P. Lang, general 
manager; Roy E. Saxon, company man- 
ager; William F. Hall, stage manager, 
and Wayne Scranton, scenic designer. 


Justus-Romain in Wichita 


WICHITA, Kan., Dec. 22—John J. 
Justus and Ethel Romain, of the Justus- 
Romain Company, are at their home in 
Wichita. They closed their show under 
canvas October 27 and report the season 
of 26 weeks as “very satisfactorv.” They 
ventured into 15 weeks of new terri- 
tory and, considering the extreme 
drought, did exceptionally well. They 
contemplate a number of new things 
for the coming tent season, which wil! 
open early in April at Tilden, Neb. Mr. 
Justus at present is taking an active in- 
terest in the Apartment Owners’ Asso- 
ciation here. Mr. and Mrs. Justus are 
heavily interested in real estate here, 
to which they devote a large share of 
their time during the winter months. 


Billroy Show Briefs 


LAKE APOPKA, Fla., Dec. 22.—We are 
at Camp Ananias, named in honor of 
Cal, (Playboy Champion) West, our mod- 
ern Ananias. Believe me, when Cal tells 
one he leaves nothing to your imagina- 
tion. So in due respect we dedicated 
said camp to him, even going as far as 
to break a bottle of “fire water” on the 
cornerstone. (Now I'll tell one.) 


In regards to business for the past 
week I can say it was just business, but 
I have finally come to the conclusion 
that Iccation doesn’t mean a thing. It’s 
the man behind the gun and the way 
he heralds his show, and now I am 
doffing the lid to Billy Wehle in re- 
gards to his last Monday date. We 
were located out on the highway, three 
and a half miles from Lakeland, in the 
wide open spaces, but the way the na- 
tives came out is unbelievable. 

It was a turnaway by 8 o’clock, and 
to top it all off along came Ed Butler, 
of Clewiston, Fla., who holds the office 
of chief of police. He placed us all 
under arrest for a grand and glorious 
time, and did we have it and how. 


For Tuesday the menue wasn’t so 
forte, as the cold weather hit and Flori- 
da experienced the coldest wave in its 
history. As a result everyone “got a 
slap in the face.” Auburndale was the 
town and we worked in a temperature 
of 36 degrees to the poorest crowd of 
the season. 


Haines City—all up and ready to go. 


Weather still cold, so Manager Wehle 
called it a day. Salaries paid and moved 
into Lake Wales, which was capacity. 


Avon Park was next in line to a good 
crowd, followed by Bowling Green, which 
was just “blah.” It wound up the 37th 
week of the season, with at least six 
more to follow. Don Palmer just re- 
turned to the show with a fat stack of 
contracts, and his wife, Della, with a 
nice string of dance contracts. 

Billy, Cal, Don, Shorty, Billy Jr. and 
yours truly arrived here yesterday and 
got busy at once to find the fishing 
spots which weren't hard to locate. We 
have commenced “slaying ‘em” already. 

Jimmy and Ben Heffner, Sid Lovett, 
Dick Roystor were early callers, and 
Herman Lewis with the friend wife, 
Dolly, gave a visit last night. 

At this writing Jack Hutchison hasn’t 
come within view. I suppose he is busy 
writing Santa Claus to send him a 
“winning hand.” TOM HUTCHISON. 


Ambler Show for Tucson 


TUCSON, Ariz., Dec. 22—Edith Am- 
bler Stock Company, which recently 
lost its complete tent theater outfit in 
a fire at El Centro, Calif. has been 
booked by Fanchon & Marco into the 
Paramount-Rialto Theater here. Com- 
pany will open here with a Christmas 
Day matinee and will remain in Tucson 
for the balance of the winter. The 
Ambler organization has been playing 
for 12 years without closing. 


©o Our Customers: 


THANKS WE ARE MOST APPRECIATIVE 
OF YOUR KINDNESS AND 


12 So. Clinton Street 


YOUR LOYALTY. YOU GAVE 
US A BUSY AND SUCCESSFUL 
YEAR. WE HAVE TRIED TO 
SHOW OUR GRATITUDE BY 
CIVING YOU EVER BETTER 
VALUES AND SERVICE. WE 
HAVE TRIED TO PRACTICE 
THE COLDEN RULE AND 
TRUST THAT YOU HAVE 
FOUND OUR EFFORTS SUC- 
CESSFUL IN THIS RESPECT. 


The Season’s Greetings to Vou and Vours 


BOB HOFELLER CANDY COMPANY 
Chicago, lil. 


IN EFFECT MARCH 1, 1934 


ROLL TICKETS 


Prinfed to Your Order 
Cheapest GOOD TICKET on the Market 


Keystone Ticket Co., 


Cash With Order—No C. 0. D, 


100,000 for 
Shamokin, Pa, 9414.50 


Stock Tickets Any Assortment. $12.50 for 100,000 
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EX DURANCE 


Conducted by DON KING—Communications to 25 Opera Place, Cincinnati, O. 


SHOWS 
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Action 


For the past year there has been much talk about the 
excellent possibilities for stabilizing and strengthening 
the endurance field thru the medium of organization. 

In the November 24 issue of The Billboard we asked 
for definite expressions of opinion from promoters and 
others interested in the general advancement and well-be- 
ing of the field. You have already read a number of these 
opinions in the form of special articles and letters in The 
Forum. We believe it significant that the response was 100 
per cent for organization. 


Some correspondents have pointedly stated that or- 
ganization will be the deciding factor in the life or death 
of the business, that with organization the field can pro- 
gress rapidly to a place in the entertainment sun along 
with other branches of show business. But at the same 
time they have expressed a fear that the promoters will 
not be able to lift themselves out of the mire of petty jeal- 
ousies and attitudes of mutual distrust that the past dog- 
eat-dog condition of the business has engendered. 

But The Billboard, from past experience in other 
fields, believes that organization can be accomplished— 
that the promoters, with their backs to the wall, will unite 
and fight for their common rights. 

It now appears that the time has come for a show- 
down. 

Monday, January 28, is the date. Chicago is the place. 
On this page you will find a box to fill out and forward. 

It is absolutely urgent that every promoter in the field 
attend this meeting. If a practically unanimous response 
and pledge is not received the meeting will be called off. 
Results and details for the meeting will be announced, to- 
gether with the names of those promoters pledging at- 
tendance, in the issue dated January 19. 


Special Article 


Leo A. Seltzer, one of the earliest pro- 
ponents of organization, has written a 
special article, entitled “What Future— 
Walkathons?”, which you will find in the 
Special Endurance Division, page 220. 


Asheville Going Strong 


ASHEVILLE, N. .C., Dec. 22.—Nine 
couples and two solos are still battling 
after 800 hours in this Harry H. Cowl 
unit. Top man King Brady has turned 
on a little heat, with Mickel Rosenberg 
doing the judging. Frankie Sharraba 
and Evelyn Cooper were married last 
week. Novel touch is a Christmas shop- 
pers’ matinee, conducted by Chuck 
Payne, with the walk only a_ stone’s 
throw from the shopping district. 


Memphis Closes 


MEMPHIS, Dec. 22. — The Harry H. 
Cowl International Walkathon Associa- 
tion walk here ended at 1,583 hours. 
The winners were Tommy Day and Billy 
Marsh, with Bobby DeMarchis and Jill 
Watts placing. Billy Marsh and Steve 
Stevens were married at the victory ball. 
Entire run of this show was under the 
general management of John Winston, 
of the Cowl organization. 


Green Bay Over 1,400 


GREEN BAY, Wis., Dec. 22.—Mickey 
Thayer’s Columbus Auditorium show at 
1,400 hours was down to four couples 
and one solo. Walk scheduled to end 
first week in January. Remaining cou- 
ples are Arnold Ehling and Jewel Yock- 
stick, Frank Costello and Helen Chester, 
Johnny Ledbetter and Billie Colton, Joe 
and Clara Reilly, and Woody Webster, 
solo. 


Grand Rapids Winners 
GRAND RAPIDS, Mich., Dec. 22.—The 
W. E. Tebbett’s show here ended Decem- 
ber 16 with Helen Guhl and Frank Wag- 
ner declared the winners after 1,801 
hours. R. Fred Mitchell, manager, re- 
ports very fine attendance thruout. 
Each of the winners, according to Treas- 
urer A. J. (Pop) Welton, was awarded 
the full $500. The survivors outlasted a 
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CONVENTION RESERVATION 


As a promoter active in the endurance field. | am convinced that some form of 
organization is necessary to the advancement of the business. | therefore pledge 
my attendance at the convention of endurance show promoters in Chicago January 28. 

t understand that in signing below |! am pledging nothing other than my presence 
in a spirit of open mindedness and with a willingness to co-operate with my fellow 
promoters toward an end that is intended for the benefit of all. 


(Signed) 


Please sign and rush to Don King, The Billboard, 25 Opera place, Cincinnati. 
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field of 48 starting couples. 


Birmingham a “‘Natural” 


BIRMINGHAM, Ala., Dec. 22. —- Sam 
Gore reports this Seltzer show as a nat- 
ural. Eddie Brown, Chick Snider and 
Tex Swan are Gore’s supporting cast on 
the stand. Some 16 teams are already 
carrying sponsor banners. 


CHICAGO, Dec. 22.——-The Seltzer North 
Side Show, at Arcadia Gardens, is now 
two weeks old with 32 couples of the 


Seltzer Chi Units 
PORTABLE 


BLEACHERS 


Coliseum show, in 
boasts a_ steadily 


its 


CHICAGO, Dec. 22.—Leo A. Seltzer’s 
third month, 
increasing business. 


starting 89 couples and two solos. Com- 
plete personnel in next issue. 


CONTESTANTS 


You Still Have Time to Enter 


FRED CROCKETT’S 
GREAT SOUTHERN 
ENDURANCE SHOW 


Starts December Twenty-Eighth 
and December Twenty-Ninth 


ELKS’ AUDITORIUM, 
ST. PETERSBURG, FLA. 


EDDIE GILMARTIN, Director. 


Advise at once if you’re coming. 
No collect wires. Only talented 
contestants with wardrobe wanted. 


NEW WALKATHON 


OPENS WAUKEGAN, ILL., 
JANUARY 1 
VALENCIA BALLROOM 
(Downtown) 

Seats 5,000 
Contestants wanted. M. Cs. and 


other Help wanted. Opening two 
other shows within 30 days. Address 


EUGENE (RED) LEINEN or 
ED DON LEVY 


Valencia Ballroom, Waukegan, Ill. 


WANTED KNOWN 
RELIABLE PROMOTER 


Large Building. 


Permit 7-Day Spot. 
“Coney Island of Connecticut,” 


SAVIN ROCK 


Act at Once in Person. 


ARCHIE ARON 


[tenes 


111 Park St., West Haven, Conn. 
Aha Wanccnio 


Rott ang Mac 


0,000- or. 60 
NEW i TICKET €O., 1 N«. 
1S@-160 WEST 147 STREET 


NEW YORK, WN.Y. 


TO RENT OR SELL 
All sizes from 2 to 33 tiers high. 
Many sizes for rent in large and 

small quantities. 


Write or Wire 


UNIVERSAL BLEACHER CO. 
Champaign, Il. 


GIRL CONTESTANTS WANTED 


GIRLS OLYMPIC 
WALKING CONTEST 


Opening JANUARY 3rd, 
in POPLAR BLUFF, MO. 


r chance 


ait re nt, get ee af 3 Mazirl ‘partner and 
"NO MALE CONTESTANTS WANTED 
rirl J and Nurses 
NO COLLECT WIRES WRITE SPECIAL 
DELIVERY 


FRANKIE WEGNER 


Care Crown Hotel, Poplar Bluff, Mo, 
PRIZE MONEY GUARANTEED 


Eight couples and one solo still in are 
Joe Evans and Teddy Moore, Hugh Wim- 
born and Mildred Getz, Fred Curio and 
Mary Harding, Jack Duval and LaVerne 
Hundley, Chic Williams and Helene 
Young (Mrs Billy Brinson now), Freddy 
Willis and Josephine Hausler, Grace and 
Jerry Owen, Bob Carver and Betty Kelly, 
and Shirley Grey, solo. 


Enid in Final Stages 


ENID, Okla., Dec. 22.—Al Howard has 
been added to the staff of the General 
Amusement Company's show here as 
heat and air man, with John Paul Jones 
and Johnny Fink. At the end of 1,100 
hours three teams, all in the money, 
were still going. They are Ted Burns 
and Tommie Lambert, Smokey Joe Rich- 
ardson and Marian Walker and Buday 
Doucette and Bee Young. Fourth prize 
has already been won by Whitey Freed 
and Patty Burns. 


WALKATHON 


OPENS ones ciTy. vane. SATURDAY, 
DECEMBER 


Virgin ath 
Four prizes up to 81,000 W han age ~Contest- 
ants with wardrobe. Will be 1 for on ar 
In Armory Hall, heart of No collect wires 
or tran sp rtation. Ww ANTE b -—Good M. C Un- 
der dire 


tion and promotion o 


JIMMIE DYE & WILTON MALONE. 


THE 


BEST WALKATHON 


ORGANIZATION IN THE UNITED STATES 
1S OPENING IN VIRGIN TERRITORY SOON 


We can use Talented and Experienced Teams. If interested communicate 


at once with TED MULLENS or TINY EPPERSON, P. 0. Box 224, 
Pleasantville, N. J. 


Following communicate immediately: Charlie Nelson, Lillian Tabone. 
Rose Tabone, Peggy Henderson, Nick Castle, Pete Perry, Fern Burke, 
Mary Joyce, Wiggles Royce, Joe Carlo, Johnny Single, Jimmie Rubanks, 
Frances Gerkin, Jack Berquist, Margie Stron, Bill Hendershot, Jimmie 
Leahy, Johnnie Carney, Connie Moore, Warren and Virginia Jewell, Joe 
and Babe Natty, Marion and Violet Hackler, Bernie Shopoff, Chick and 
Johnnie Williams, Harold Graham, Patsy Walroth, Joe Dempsey, Ernie 


Gilberti, Zeta Garcia, Ryan Bros., Grace and Jerry Owens, Steve and 
Mary Stevens. 
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GENERAL INDOOR NEWS 


The Billboard 25 


URLESQUE shows returning from 
the road report the best business in 
several seasons. .. Legit on 
Broadway is doing better than at any 
time since the depression. . . . Radio 
networks are back in their old stride 


again after a slump. Signs point 
definitely to better road conditions than 
have appertained since the first old fogy 
let out the cry that the road is dead. 
‘ . Pavorable developments, indeed, at 
the close of what all of us hope is the 
last year of the depression. Business 
conditions have definitely improved dur- 
ing the last two weeks. After the ac- 
counts of the Christmas shopping season 
are ba’ inced, after inventories show the 
year in black and white—then will we 
know with greater certainty whether we 
have turned Herbert Hoover's elusive 
corner. 

But vaudeville stands practically alone 
at this stage as a field that has reached 
close to the end of its rope. It is no 
longer a proposition of blaming anybody 
or any group for the recession. Vaude- 
ville is and has been for the last six 
years in a tough spot. It has no definite 
commodity value, as far as the average 


STUN i 


Accessories 


SPANCLES—jJEWELS—OPERA HOSIERY 
—TIGHTS—DANCING SHOES. 
Write for “1935” Catalogue and Sam- 


ples. 
BAUMY’S, !nc. 
114 So. lth Street, Dept. B, 


Philadelphia. Pa. 


ae 
INETY-FIRST WEE 
RICTON SAYS ME RRY CHRISTMAS, HAPPY 
W YEAR TO ALL 
24-25-26, Jakin; 27-28-29, Brinson; all Georgia. 


showman can see, in the present setup. 
In the field of theater operation vaude- 
ville in many situations is an alternate 
supplement to a feature along with a 
weaker feature, 2 group of short sub- 
jects or a haphazard collection of neo- 
phyte and small-time talent going under 
such easily recognizable titles as Oppor- 
tunity Night, Cabaret Night and Broad- 
way Revue Night. 
* * * 


Thru a viciously stubborn process of 
reasoning the average manager or op- 
erator has come to regard vaudeville as 
unimportant and even unrelated entire- 
ly to the box office. The favorite 
apothegm of today’s cockeyed show busi- 
ness is that good vaudeville helps en- 
tertain crowds that rush to see a good 
picture, but that good vaudeville booked 
with a quickie doesn’t draw a cent to 
the box office. This is, in most cases, 
partly true. The type of vaude shows 
formulated today and hurriedly hashed 
up for a serving to the manager who 
gets the occasional urge to fill up his 
dressing rooms with humans fails to 
sell vaudeville as an institution Its 
personnel is hardly in a mood to radiate 
the old friendly spirit. The material 
and other adjuncts are hardly conducive 
to respect and enthusiasm. Radio, talk- 
ies and movie magazines have worked 
together, each in its own vineyard, to 
destroy completely the illusion that once 
made the’ theater a sparkling jewel of 
delight in the leisure moments of the 
average man and woman. 

Radio throws talent at the public like 
a demented monarch throwing gold 
coins from his treasury at the beggars 
in the market place. Radio makes it 
impossible for gags to live long—gags 
that used to last an act several sea- 
sons. The talkies steal bits uncon- 
scionably; once a bit is spread over 
the sound track a performer commits 
hara-kiri by using it on the stage. The 
movie fan mags, which (we are delighted 
to hear) have taken a sudden drop in 
circulation in recent weeks, destroy the 


oe 
Entire “Blue” 


Ticket Swept In 


Significant election sees 
the astonishing total of 
5,594 musicians voting 


e 

NEW YORK. Dec. 22.—After years of 
bitter fighting and internal strife, local 
autonomy for Local 802 of the American 
Federation of Musicians became an ac- 
tuality Thursday of this week when the 
entire “blue” ticket was elected to office 
in the local, giving the “blues,”” who rep- 
resented the one-time “rebel” faction, 
power. 

This group. which for several years 
had worked to change the by-laws and 
setup of 802 so that the members elected 
the controlling officials instead of hav- 
ing them appointed by Joe Weber, AFM 
president, now is in power in all local of- 
fices except that of chairman, which 
will be filled for another two years by 
Edward Canavan, present incumbent, 

(See AUTONOMY on page 267) 


GREATEST 


illusion of the stage, the illusion that 
made it possible for performers to be- 
come headliners of giant proportions in 
the old days. And the pinheaded Broad- 
way columnists and tab dailies general- 
ly have taken every boob outside and 
inside of an institution for the feeble- 
minded and made him an insider of the 
show business. Is it any wonder, then, 
that vaudeville is suffering from an 
acute case of sleeping sickness? Won- 
der. indeed, that it has continued to 
exist in the face of all of this. tho the 
existence be technical and determined 
definitely only by the application of a 
statistician’s stethoscope. 


In the heart of Chicagos 
Rialto - close to stores, 
offices and RR. Stations. 


1700 ROOMS 
1700 BATHS 


an 0 
Every Room as 


New and modern 
as Next Year 


SEASON’S 
GREETINGS 
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Magic and Magicians 


(Communications to Cincinnati Office) 


By BILL SACHS 


SEDRICK HOYT (Earle G. Heyl), of 
the Parent Assembly, SAM, headlined 
the Christmas show presented by Tus- 
cany Lodge, AF&AM, at Govans, Md., De- 
cember 12. He was the only profession- 
al on the bill. Mr. Hoyt also played a 
return engagement for the St. George 
Society, Baltimore, and the Insurance 
Society of Baltimore recently. He has 
been adhering to the SAM’s fee sug- 
gestions and is turning down the 
cheaper show dates. 


oe 


F. A. NICKOLAS (Marjah), who spent 
the summer in Iowa theaters, is now 
playing clubs, theaters and schools in and 
around Peoria, Il, 


BERNARD ZUFALL chose an admir- 
able door thru which to enter the pro- 
fessional ranks. He appeared—without 
remuncration, of course—at a show 
given recently for the guests of the Ac- 


MIND READING “SECRETS” 


This book explains under one cover the Most 
Successful Verbal, Silent and Crystal Ball Mind 
Reading Methods used by Famous Stage, Club and 
Parlor Performers of the Present Day, such as 
The Vaudeville Musical “Silent Thought” Trans- 
ference Act A vaudevile Second-Sight Act. A 
“Complete’’ Original Vaudeville Mind-Reading Act 
Winged Mystery—a Baffling, Sensational, Sure-Fire 
Mind-Reading Experiment, a Latter Day Miracle— 
a “Different’’ Sort of Sure-Fire Test, Vaudeville 
Crystal-Gazing Act. Phonetic System for Silent 
Thought Transmission Acts, Feature Mind-Reading 
Act. On Answering Questions, Method of Obtaining 
“‘Sealed’' Messages, Written at Home by the Audi- 
ence; The Blindfolded Drive, a Most Sensational 
Publicity Test; Publicity Stunts for Mind Reader; 
“Silent’’ Theugnt Transference and Mind-Reading 
Act, written for Club Entertainers; The Chess 
Knight Tour, Voice Culture Instructions and a 
two-hour Act Saeet “Gambols of the Ghosts.” 
Illustrated and Gusranteed. Only $2.00, postpaid. 
“CALOSTRO” PUBLICATIONS, z. O. Box 16, 
Times Square Sta., New York, N. 


proor BLINN DFOLD He 
Used by Professionals. Trick Golf Stars, 


Mindreaders, Publicity Auto Rides, etc. 
‘Two Pages Instructions included. ‘‘I- 
lustrated Magic Ottokar Fischer, 
Regular $5.00 Edition, now $2.00: 
“Diachylon Deceptions” (2nd E dition; 
7 Subtle Card Tricks), $4.00; 35 Card Tricks, in- 
seeding areeIe atalogues, 25c. MODERNE 
159 North State St., Sui 
1130, Chicago. ' wpa 


NEW 112-PAGE CATALOG 
ILLUSTRATED 

Mental Magic, Mindreading, Apparatus, Spirit 

fects, Books, Horoscopes and 27-Page fons 

Astrological Forecasts, 1, 4, 7 and 27-page read- 


ings. New Personal Character Analysis sheets for 

graphology, numerology and personal appearance 

now ready. Giant catalogue and sample, 30c. 
NELSON ENTERPRIS Es 

198 S$. Third, Columbus, oO. 


Congratulations to The Billboard on its 
40th Anniversary and Holiday Greetings 
to my Friends Everywhere 


J. ELDER BLACKLEDGE 


AND HIS MODERN MAGIC 
M AGI CATALOG 10¢ DZE BOX Free 
cans eee -* ae * 
osh, Wis, 
- Large Professional Magic Catalogue, 25¢ 
MAX HOLDEN 220 W. 424 St.. New York City. 


LINDEN COWARD 


MAGICIAN & Peuvaneque§t, 
ays 
“Merry Christmas and Long Live The Billboard.” 


Dept. 


DEPT. 


ROBERT A. NELSON, of the Nelson 
Enterprises, Columbus, O., who has a 
wider acquaintance in the mental 
and magic field than possibly any 
other man in the country. As Dr. 
Korda RaMayne, Mr. Nelson is an 
outstanding figure in the mental 


profession. His first public appear- 
ance as a mentalist was made at the 
age of 11, 


tors’ Home, Englewood, N. J. Zufall, 
whose specialty is memory feats, bills 
himself as a mental magician and is 
concentrating on private clubs. He was 
an amateur for more than 20 years and 
his work was highly considered by the 
Parent Assembly of the SAM. He be- 
longs also to the IBM. 


RAYMOND AND UNA MAE SCHEETZ 
are being congratulated upon the 
beautiful act they presented at the 
Doylestown (Pa.) Hospital December 4. 
Sometimes a magician uses a foulard; 
sometimes a cabinet—but in this case 
Mother Nature (working with the 
Scheetzes), in order to materialize the 
little bunny, used a pair of Scheetz. The 
little fellow has been named Karl Ger- 
main, after the well-known magician 
of that name. 


AL FLOSSO, Punchy and Judy stunt- 
ster and comedy magician, is working 
clubs around New York after a success- 
ful summer season at Sam Wagner’s 
Side Show, Coney Island. He is set for 

(See MAGIC on page 263) 


The Stingiest Man 


By WALTER BROWN LEONARD 
(All rights reserved by the author) 


Back in the ‘90s, when I was trouping 
with Hi Henry’s Minstrels, it was cus- 
tomary on the show at a particular 
season for the boys to get together on 
Sunday nights in the old green Pullman 
car and give little impromptu enter- 
tainments for our own pleasure. On one 
occasion each of the boys was called 

(See STINGIEST MAN page 263) 


GERBER 
The Master Magician & Co. 


Presenting 
A Whirlwind of Amazing 
Modern Mysteries 
With a Few “Originals” and 
MADAME MYRA 
Artist, Novelty Entertainer 
En Tour 


For open time write. Perm. 
address, Billboard, Cincinnati, O. 


Best Wishes to My Friends and 
Personnel of The Billboard. 


_GLEANED DURING THE PAST WEEK BY MEMBERS OF THE BILLBOARD STAFF 


Th rpose of this department te to benefit producers, bookers, agents ard others con- 
“with ‘the “ n the major indoor fields thru The Billboard's coverage 


cerned with the exploitation of talent i 
of every branch of the show business 


contacts with various entertainment forms. 


CARE OF THE NEW YORK OFFICE OF THE 


For LEGIT 
DRAMATIC 


GRETCHEN RICKLE — seen last 
week in a production of the Morn- 
ingside Players, Decision Reserved. 
Despite a poor play and a badly writ- 
ten part she gave a performance of 
warmth and sincerity. Is pleasing in 
appearance, has a nice speaking voice 
and has excellent control of both 
voice and action. 


MUSICAL 


IRENE VERMILLION — acrobatic 
dancer who was at the Palace, New 
York, Jast week. Makes an attractive 
appearance and has plenty of talent. 
Includes a number of difficult tricks 
in her routine, performing them with 
ease and showmanship, and is de- 
serving of attention from revue pro- 
ducers, 


For RADIO 


DAVE KRAMER — half of the 
former standard vaude act of Kramer 
and Boyle. His delivery is okeh for 


radio, and with the material he has. 


The “possibilities” grouped below are contributed weekly by members of the staff thru their 
amusement spots covered in iine with review arsignments, 


SHOWMEN INTERESTED IN SPECIFIC “POSSIBILITIES MAY ADDRESS THEM IN 


e field is mot limited to theaters and other 


BILLBOARD, 1564 BROADWAY. 


lined up he would do well before a 
mike. Is now working with Billy 
Taylor. 


For FILMS 


HELEN WYNN—legit actress + ho 
scored sensationally in the road tour 
of Page Miss Glory and who was later 
replaced in a cast shakeup. Has 
played summer stock for the last two 
and a half years, and also appeared 
in Red Rust in New York. A lovely 
figure, and a face that combines 
sophistication and youth A profile 
as striking as Hepburn’s. And a great 
amount of acting ability, as the road 
critics who saw Page Miss Glory will 
testify. 


For VAUDE 


MILLS AND FARRELL—two-man 
piano and singing harmony duo 
heard on WOV Saturdays and WBNX 
Tuesday. Good-sounding progres- 
sive team that should prove suitable 
entertainment for intermediate 
houses. Mike tieup should also be 
a drawing asset in the New York 


Minstrelsy 
By BOB EMMET 
(Cincinnati Office) 


TO ALL THE MINSTREL BOYS, past 
and present, a very Merry Christmas and 
& Happy and Prosperous New Year. 


JOHN R. VAN ARNAM’S Honeyboy 
Minstrels, touring New York State, com- 
prises the following: Roy Roberts, } illy 
Henderson, Harry Clifton, Al Pinard Jr., 
Claude Sparks, Gene Gerald, Rudolph 
Paul, George Troy, Robert Driscoll, 
Madeline Driscoll, Billy O’Brien, Ken- 
neth Draper, Rudy Hoff, James Miller, 
Kenneth Haines, Mike Gorman, Lee 
Henderson, Reno Barr, Luther Baker, 
Jack Mills, Tom Gabby, Joe Gabby, Don 
Gilliam and Charles Reilly. The show 
is at the Paramount, Syracuse, N. Y., 
this week. 


FRED BLOEMKER, veteran minstrel 
man, directed the minstrel staged De- 
vember 20 and 21 by the South Wayne 
Parent-Teacher Association of Fort 
Wayne, Ind. Dorsey Merchant was Inter- 
locutor, Others taking part in the pro- 
duction were Llovd Tigges, Erwin Stocks, 
Earl Siebold, Horace Horn, Raymond 
Steup, Wilbur Gidley, Harry Kelsey, Al 
Fortreide, Homer Mertz, Otto Gumper, 
Don Sheldon, W. C. Reiter, Harry Lowe, 
Russell Harruff, Henry Chappell, Mar- 
garet and Helen Lissner, Joan Carmen 
and Patsy Lewis. 


THE JONAS TWINS, Arthur and Zell, 
late of the Trout Minstrels, jumped 
from Columbus, O., to Dayton, O., last 
week to work the Club Lido. Hub 
Adams is emseeing at the latter spot. 


BYRON GOSH and his Seldom-Fed 
Minstrels are playing return engagements 
in and around Newark, N. J. Recent 
visitors on the show were the Three 
Diamonds, Arthur Cromwell, William 
Hamid, Paul Hill, Cecil Snoderass, 
Ralph Moody, Frank Perry, Morris 
Coverman and Herbert Campbell. 


New Stunts 


Our 


Minstiél Show 


— unrivaled selection of 


mplete Minstre) First Parts, 
Blac face Plays, Opening Choruses, 
Minstrel and Comedy Songs, Jokes, 
Gags, Posters, Make-up s, 
Wigs, Bones, Tambourines—every- 
thing to put life and snap into your 
show. Send for Special Minstrel Catalog. 
Denison’s Plays and Entertainments 
are known everywhere. Lstablished 
over 50 years. Send for Catalog. 
T. S. DENISON & CO. 
6238.Webosbae Dee 150 Chicago, Ill. 


SEND 3c STAMP FOR 
CATAL 


Or 10c for Complete Minstre! 
Show and Catalog. 


DICK UBERT 
The Minstrel Man, 


3879 South Arlington Ave., 
Los Angeles, Calif. 
Dennison, Coghlan, McNally, 
Gamble, Madison Publications. 


CHANGING 
CIGARETTE PACK 


A peach of an im _—— effect. Take out @ 
package of Spuds, them to a friend, remark- 
ng Do you like Spuds? Well, what about @ 
Lucky Strike?’® Pass your hand over the package 
and it changes to a package of Luckies. Again pass 
your hand over package and it changes to Camels, 
Both sides of the package are shown tight under 
their eyes, and the hands are empty. 

Now wiggle fingers over the cigarettes and one 1s 
seen slowly to rise out of the package. Spectator 
removes it, and as he lights it, performer says, 


NEW 


“How do you like that Old Gold?” To the sur- 
rise of the spectator he finds that the cigarette 
fst taken from the Camel package 1s really ap 
‘Old Gold.” A ae. -fire laugh finish. 
Easy to do and self-contained. Only $1.00. 
IRELAND'S MAGIC STORE, 


431 North Clark St., No. 17, Chicago Ml. 
Largest Manufacturers of Magic in the Middle West. 
Complete Professional Magic Catalogue, 25c. None 


Free. 
VENTRILOQUIST — tis ene Risioeus 
$1.00. Punch Reeds, $1.00. Illustrated Cata- 
logue, 10¢c. ANK MARSHALL, 5518 South 


Loomis, Chicago, Hil. 
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Fortieth Anniversary 
Section 


Forty years ago a man, young in years but mature in 


wisdom and foresight, recognized the need for The Billboard. 


What this man lacked in financial power was overcome 
by a massive warehouse of energy, a tenacious will to succeed, 


and a benevolent love for his fellow-men. 


In the great strides made during the past forty years, 
Mr. Donaldson, before his most untimely demise nine years 
ago, and those who succeeded him in the management of The 
Billboard have been materially aided and assisted by many ac- 
tively engaged in one branch or another of the great amusement 


industry. 


To these benefactors and to the legion of true, sincere, 
and loyal show-folk—all friends or patrons of The Billboard— 
we extend our sincere thanks and pledge ourselves to spare no 
efforts in carrying on the great work of providing you with a 
trade paper of which you can feel proud at all times and one 


worthy of your continued support and favor. 


And now we take just pride in presenting to you this, 
the 40th Anniversary Section of The Billboard, with sincere 


thanks to all who in any way helped us in producing the largest 


_ Issue in the history of the amusement industry. It is our 


earnest wish to have an active part in a 50th Anniversary 


Number ten years hence. 


Sincerely, 


President. 


— -—-—--—— -— 
oo 
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BUYERS’ GUIDE. 


Classified Index to Advertisers 


Answering a Real Need to Showmen, Executives and Employees 
Where to Find What You Need 


Foreword:— 


Index to Firms and Personalities with Page Number References to their 
Advertisements, ali Indexed Under the Principal Noun. 


The addresses of these advertisers will generally be found on the pages 
as designated. 


This classified index is published as a guide and not necessarily an in- 
clusive directory. It does not contain the names of all organizations in 


the field, but it does contain representative firms that can fulfill your 
needs. 


The notation, “See Firms Listed in Such and Such Classification,” signifies 
that the firms or organizations listed under that classification can also 
serve you. 


HOW TO USE THIS CLASSIFIED INDEX TO ADVERTISERS 


The Firms, Organizations and Individuals listed herein have given you 
complete details in regard to their products or services ‘especially planned, 
organized and provided for the service of Amusement World Buyers, 


Customers and Friends) in their advertisements which are included on 
the pages as shown by the page numbers opposite their individual or 
firm name. 


TO OUR READERS 


These advertisers in your paper have special facilities to take care of 
your business and solicit your patronage because of their knowledge of 
your needs. 


Make this Buyers’ Guide your Lookingup Place for answers to the hundred- 
and-one questions that come up during the day’s work. Questions on 


“who makes it, how it is made and where can | buy it?” It will pay 
you to study carefully all of the advertisements in this Anniversary 
Number, and the firms and organizations whose services are outlined 
hercin. You will appreciate the thorough way in which most of these 
advertisers have gone into the description of their services or products. 


BUYERS’ INFORMATION SERVICE 


The Billboard has established a Buyers’ Information Service, with over 
75,000 sources of informatior for the use of The Billboard’s more than 
100,000 weekly readers. No matter what it is you want to buy we can 
probably tell you, a reliable source of supply, or can at least find out for 
you more quickly and more easily than you can, just where you can get 
it. In the past few years The Billboard has answered more than a million 
inquiries by telephone, letter, personal interview, telegram and cable, as 
to where commodities, persons or organizations could be located. Show 
people and others affiliated with show business look to The Billboard for 
information, and we encourage this because we want to insure that our 
readers deal with a reliable firm of reputation. 


Showmen in the past have been taken advantage of by some un- 


scrupulous firms, organizations and individuals. One of our policies as a 
showman’s paper is to render utmost service to showmen at all times. 


Tell us, and we'll tell the suppliers. 


We know that there will be plenty of questions that come up in your 
mind from time to time in regard to the advertisements and the adver- 
tisers shown in this issuc. Write us frankly and sincerely, telling us of 
your problems, and we will endeavor to help you in your planning, 
specifying, requisitioning and buying. 


Your suggestions and comments on this Buyers’ Guide are cordially invited. 
If you don’t find the product or firm listed which you are looking for 
write to 


BUYERS’ SERVICE DEPARTMENT 
The Billboard Publishing Company, 
The Billboard Building, Cincinnati, O., or Call Our Nearest Office. 
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ADVERTISING (r) Allen, Fred......... 48 (g) Derrick, Dorothy.... 43 (r) Hanshaw, Annette... 50 
AGENCIES (v) Andresens, The..... 77 (b) DeShon, Maxine..... 102 (v) Harding, Lester..... 69 
(v) Andrews, Marion.... 78 (r) DeVine, Barry....... 50 (b) Hart, Margie........ 102 
Byrde, Richard & Pound. 272 (v) Aronson, Bill....... 69 (v) DeWolfe, Metcalf & (v) Hayworth’s Broad- 
aie Wi Beescad 4g (Vv) Arren, Charlotte..... 80 Oi. wewdemagr sd 93 way Novelties, “Sea- 
ee wie r De at Ad. (v) Baker, Belle........ 78 (b) Dias and Mercedes... 100 INT ETS PEER 78 
orris & Davidson, ¥ 99 (r) Beasley, Irene (Bee) 48 (v) Dolores, Ande & (v) Houdini, Mrs. Harry. 219 
rep teat sbansinewt 8 (1) Bell, James........- 93 D’Mitri ............ > is) See Selene... 
; (r) Bernie, Ben......... 48 (b) Donaldson, Alice.... 101 (b) Johnson Mae 103 
AMPLIFIERS—See Sound Equipment (+) Berrens, Freddy..... 46 (g) Donna & Darrell.... 83 (b) Johnsen, Kay......0: 21 
(r) Bestor, Don......... 44 (v) Donohue, Red....... 80 nen, 4 laity 
sageigg vor Rar aera en od Birch the Magician... 62 (r) Donnelly, Betty..... 44 ® — dy sig cra: on 
(v) Blake, Larry........ 69 (b) Du Val, Zonyia...... 101 ys Ponnade ae verte 48 
(v) Bonos, The3...... . 62 (v) Evans, Steve........ 73 eres oS awe 
ANIMAL DEALERS (v) Bowers, “Cookie”.... 80 (b) Faye, Herbert....... 20 (1) Lahr, Bert.......... 95 
Benson, John T......... 141 (v) Broderick, Johnny... 80 (r) Ferdinando,,,Felix... 46 (v) Lang, Ruby. teen ene 74 
Trefflich, Henry, Co..... 142 (b) Brown, Mae, & Floyd (r) Ferris, Earl (Pub.)... 48 (v) Leona & Emil....... 78 
Wohlstadt, Geo., Co..... 140 Pee ae 102 (1) Fitzgibbons, Dorothy (v) Lightning Duo...... 72 
(v) Burns, Harry....... 80 eens... . Ps 55.5. 62 (1) MacFarlane, Bruce.. 95 
ARCADE MACHINES—Sce Direc- (v) Cardini ............ 75 (v) Fonzal Boys, Three.. 73 (v) Marcy Bros. and Bea- 
tory in Coin Machine Depart- (b) Cassini, Juanita and (b) Francis, Mabel..... 101 , Gavetcbeiseates 77 
ment in rear of book Eddie (Woppie)..... 104 (r) Friedman, Leon (v) Maurice, The Great.. 63 
(v) Castle, Betty........ 79 . eee eee 42 (v) May, Bobby......... 80 
(r) Clark, Minerva...... 50 (1) Garr, Eddie......... 74 (b) McCawley, Jerri..... 104 
gosh caddy (r) Clark, Virginia....... 50 (v) Gaudsmith Bros..... 77 (v) Medley & Duprey... 78 
(B) Burlesque (r) Clemens, Jack and (b) Gerard and Marco... 102 (v) Menken, Hal........ 79 
(L) Legit rere re 60 (v) Gerber, The Master (g) Middleton, Velma... 43 
a oe Pictures (b) Corio, Ann......... 20 Magician & Co....... 26 (v) Midget Village, Inc.. 217 
(Vv) - nn (v) Craig, Freddie, Jr.... 78 (v) Gordon, Al......... 77 (v) Mordecai, Dave..... 76 
(r) Cruise, Harriet...... 50 (v) Groner, May........ 74 (v) Morris, Joe......... 79 
wien hr hs pees (v) Cummings, Don..... 76 (r) “The Grummits” and (v) Mullen Sisters, 4.... 62 
(v) Danny & Edith..... 69 Senator Ford........ 50 (v) Murphy, Senator.... 69 
(b) Abbott, Babe........ 100 (v) Danwills, Six........ 7h Ce) Galeee, “THS:.....6 53 (b) Myers, Evelyn...... 101 
(r) Aldrich’s Imperial (v) Davis, Benny....... 70 (Cv) Hiall, Bob... . 2.00000: GE GED. b.cicwacbevudor 100 
Hawaiians .......... 168 (r) Duey, Phil.......... 60 (v) Hankins, Keith..... 79 (b) Nelson, Helen....... 20 
oo | 
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(v) Nice, Florio, and Cnristiansen’s, Jorgen M.., Boeckling Co., The G. A., Kay and Orchestra, Don. 45 
DES cnoras cone 76 Liberty Horses........ 152 Cedar Point, Sandusky, Kay and His Orchestra, 
‘v3 eee eee The ~ Gold Dust Twins........ 152 CE ciiene bandidans 173 a ree 51 
r sgood, Cornelia.... Great Yacopis, The...... 25 McKinney’s Cotton Pick- 
(v) Parker, Lew.. coceeces 77 F_oney Family and Golda. 149 AUTOMOBILES ers, William.......... 42 
(r) ae Eddie, and 61 Howe, Little Ann....... 170 Standard Chevrolet Co... 191 Kemp, Hal.............. 56 
is Orchestra........ Kannan, Bombayo  cniinias tei 150 errr 56 
(g) Penner, Joe......... 47 Kline, Tiny............. 173 AUTO RACES a rer 56 
(b) Perot, Patricia...... 102 LeDoux and Louise..... 150 Bey State Circuit (H Bes EN csc ona waae’ 60 
(1) Picon, Molly........ 93 Martin & Martin......... ee (Heese 160 Little Jack Little........ 57 
(g) Pisano, Genl........ 77 Morris Troupe, The...... 152 CING) «--++-- ee. - eee Lombardo, Guy......... 57 
P Hankinson, Ralph A y 
(v) Pops & Louie....... 62 Olvera, Miss............ 140 Sanat eh P = 150 Lyman, Abe............ 57 
(r) Premmac, Charles... 48 Pallenberg’s Bears....... 151 SI “haar toe 4 tends Alex 217 Martin, Freddy.......... 57 
(r) Raboid, Rajah....... 50 Pallenberg’s, Emil, Dober- came e aces, J. En. McSherry, Frank ........ 57 
(r) Radio Ramblers.... 19 man Pinchers.......... See Mills’ Blue Rhythm Band. 57 
Ss) Mestend “Bean” 102 terprises, Inc es y 
(b) Ragland, “Rags”... Palmer’s, Mary, Circus... 158 PPS wn 0 on ainine Minich, Eddie........... 57 
(v) Rich, Larry......... 69 polis, The Four.......... 152 BADGES, BUTTONS—See Advertis- Murray, Kel............ 57 
. ee a vi = Vess’, Chas. Four Aerial ing Novelties Nelson, Ozzie ...... yee 7 
: 4 sha PR 5 i eencsse dels 151 BA Nichols, Red............ 5 
bd ong thant 13 Wilson, Esma........... 151 winapi Peabody, Eddie ......... 58 
(v) Ripa, Bob........... 76 Williams & Bernice Co... 264 Barr Rubber Products Co., Pendarvis, Paul......... 58 
(v) Roberts, Dorothy.... 83 Wiswell's Lizzie _... 151 BOR vccsnseccerdedees 250 sa Fe 58 
(P ee ee i ARTISTS PP Hex Manufacturing Co.. 202 Piates, Dave............ 58 
Vv ose, _SerereErrre Oak Rubber Co., The.... 245 Redman’s Orchestra. Lew 51 
ke ere ™ . 
(b) Rosenierg, Phil... 20 REPRESENTATIVES BALLROOMS & NIGHT Roe si His Music, 
) Ross, Beany seeecees - “——_ CLUBS WG iiidassenesntas "43 
r oss, Lanny........ ( 
(v) Roye, Ruth. 74 ou Chico, El, N. ¥.C....... g3 Reser, Harry..........-. 58 
(v) Ryan, Dorothy...... 79 (P) Pictures Palais Royal, N. ¥.C..... 10 Ricci, Aldo............-. 58 
(b) Sachs, Mike 104 (V) Vaudeville natura cicoia varies whee 7 ae 52 
1 Pherae ait iad aati i Se SE erececcsee 
fv —* ye a ia on “) eves, DiliTem BAND ORGANS & Schramm, Marty........ 58 
ep apd ° Bi SS eee 42 
(g) Seiler, Ja 63 a 48 CALLIOPES 1, Di 
+s aa | A peal 59 (>) Beck, Jack.......... 101 ‘ a nates inves : 58 
(b) Slane, Sunya “Smiles” 103 (g) Bestry, Harry....... <li = B. Organ Co. 172 coe Clie ~ Comer 51 
; “sli , (r) Budinger, Harry J... 53 (Repairs) ..........-. WG SOR ks caiwneccens 5 
(1) Spurin-Calleia, Joseph 95 y Wurl Mfc. Co.. Th : 
iv) Satan, Sv....;. "79 (g) Butcher, Jesse S..... 48 4 itzer g. Co., The ‘ Smith and Orchestra, Le 
(v) Stevens. Ivy & Neecie 72 (b) Consolidated Radio udolph eececccecoces 18 Roy Peau sed +a sos enone 42 
(v) Stone, Maxine....... 81 Artists, Inc......... 42 BANDS—ORCHESTRAS Tate, Erskine............ 59 
(b) Sunde, Mary........ 103 (v) Curtis & Allen...... 79 . Tremaine Orchestra, Paul. 61 
(v) Swifts, Three ....... 78 (v) Cooke & Oz......... 76 Aaronson, Irving........ 54 Tremaine, Paul.......... 61 
OR A ee 52 (b) Green, Charles E.... 42 Albin and His Orchestra, Trini, Anthony.......... 59 
(r) Thurn’s Bavarians, (g) Hamid, George A., , Laer bre 51 Tucker, Tommy......... 59 
os isis adden aes 83 Inc. ....... 147-153 & 168 Armstrong, Mrs. Louis... 43 Underwood, Pete ........ 59 
(b) Todd, Mitch......... 102 (g) Hart, Jack.......... 1% Ash, Paul. .......sc00se. 50 Vallee, Rudy..........-. 59 
(1) Trahan, Al.......... 93 (v) Irving, Doc. M......- TA Martie: Alesse. : oc ciscces 169 Velazco, Emil........... 43 
(r) Trini, Anthony...... 44 (vy) Kalcheim. Jack...... 69 Belasco, Leon........... 54 Velasco, Emil........... 59 
: ) J : Wardlaw k 59 
(v) Tucker, Sophie...... 70 (v) Kalcheim Agency, Es os 000 6epans 54 ardiaw, Jac crecccecs ; 
(b) Tuttle. George...... 104 EE vices vexewernee 69 Berrens, Freddy......... 54 a and His Orches 
(r) Ulis, Herman....... 50 (v) Kalcheim, Max 69 Bestor, Don............- 54 tra, Sammy.........-- 
(r) Vallee, Rudy........ 41 (gz) Lavin Jack cotta 49 Brewer and His Orchestra, Weeks, Anson........... 59 
(v) Vaughn, Ray....... % tt William. ._._. Se gee Tiree Gi Woems, Ted ..:...-cs00. 59 
(v) Vermillion, Irene.... 79 tv? oo ee a eee 54 Whiteman, Paul......... 49 
= gency , y 
(b) Wahl, Dorothy ie ee 21 William Chicago 70 Buck, Gene Ae ee 54 Whiteman, PN 3 5,4: sric ata 59 
(v) Walton, Bert....... 76 ri “thay? Bundy, Rud 54 Wood and Orchestra, 
(v) Waltons, Three 69 (8) Morris Theatrical de Dalat abe Howard 43 
7 By SES 0+ es Agency (Inc.), Wil- CN Ss sc cdewecs G4 4. « FAOWANG ..... ee ee eee 
(r) “Westerners,” The.. 60 ml __._. gg Campbell’s Orchestra, Jan 51 BANDS (Outdoor) 
or a ee poe - (v) Murrel, Roger E.. -.. 79 Campo, Del...........-. 54 a 
) a _ alter an 4g (®) Music Corp. of Amer- >on er a? veeeee: = es ee 162 
eee, he ehen dee yee in ..... Back Cover SKy, JOSer...... Cervone’s Band......... 149 
Sy Ae kee ao (g) Neil, Frank......... 75 Coleman, Emil........... SS aistens Radio Band..... 192 
(v) ¥ Pri ” 71 (v) Offin, Phil.......... 79 Denny, Jack............ 55 Strout’s Military Hussar 
i} oe hes 75 (8) Richard, Max....... 7g Ellington, rrr re 55 Rand Cae ae 191 
‘v) Zufall, Bernard...... (v) Riley, Ed.........., 74 Ferdinando, Angelo...... 55 
ARTISTS (Outdoor) —(v) Roberts, Sam....... hese ~r an lana BAZAAR 
(Also see Grand-Stand Attractions) (g) R o m m-Meyers- 7 PR eh Belz le ie a 55 MERCHANDISE 
ree ewe eagerness: 
Page ¢, thal Fio-Rito, Ted............ 55 
Arabs, Seven Bedouin.... 224 3 Shitieg. saa a su Friedman, Snooks........ 55 Hex Manufacturing Co... 202 
Aunt Jemina and Her (g) Simon Agency, Inc 77 Garber, Ditdatdcaceaund 55 BEADS and NECKLACES — Sce 
Three Pancakes....... 136 (g) Tepper, Sol......... 44 Gluskin, Lud............ 56 Pitchmen’s Items 
ae Gertrude, and her (c) Walker, Frederick C. 72 Goodman, Al. .. ... 0060 56 BLADES—Sce Razor Blades 
iamond Revue....... 149 (v) Whyte, Marty gg Goodman, Benny........ 56 
Beatty, Clyde........... 138 (g) Tanie: Harry....... 77 Green, Johnny.......... 56 —— Premiums and 
ee ---. 162 © RP ie ES Fl Hays and Orchestra, Billy 53 
Campbells, Four Casting. 149 AUDITORIUMS & eer ee 56 BOOKING OFFICES 
Carver’s Diving Horses.. 168 EXHIBITION HALLS 7 Hoff. Carl............-- 56 (Ind ) 
Carver, A. Floyd........ 187 PTT errr e 56 . NCCOF : & 
Chrisman’s Aristocratic Atlantic City Convention Kavelin and His Orches- Pn cau meee 
WED sagaccedivadens Be ~ Mos dawedenebacteys a eee rer 48 (G) General 
— — 
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7 — - Bartlett, Bill & Ruby..... 187 Lion Motordrome, featur- World of Mirth Attrac- 
ere Wend, A:T... .......00000 186 ing Marjorie Kemp.... 187 tions ................. 194 
Also sce Artists Representatives | Beckmann & Gerety’s Lohmar, R. L.......... 194 World of Mirth Shows... 195 
(v) Amalgnented Veuile- World’s Best Shows... 192 Loos, J. George.......... dle. WOE LETC ee 195 
ville ............... 80 ~nenaone hey ves : : = nige a pon Zeiger United Shows, C. F. can 
° . : eckwith, B. L. (Bennie). ae) pS ae 2 errr 
pe Aoenomremngy — 15 en, — iekneekdens = a — Kidesncuwak oa id 
ae. arconi, Diicradenes 
(b) nay ol gal 51 Big State Shows......... 198 Marks Shows, Inc....... 198 CIRCUITS (Theater) 
(e) hae in pen y ; —reaee one. irae 224 a Mr. and Mrs. -_ pe. a & Schaefer. i 
: ’ oom’s re) eda oe swe cbc cence aees ein oew’s Theatres......... 
(v) at nscale ° yaa . 1 Shows ... se esceesceee 224 McClain, J. P. (Mack)... 188 RKO Theatres........... 67 
; y Brenner, Eddie.......... 189 McDaniels, Mrs. D. C. Supreme Burlesque Cir- 
Billy ecceccrcccccscce 79 Br n. Fitzi 189 “Gyp” 186 : 
Mew Seekins ~ ow a _ sueeoenens co Se GUE cconecisacwvsacens 101 
Agency, A. &B...... 74 anew oe dtatied tanta Melville, SPP 191 
(g) F. & M. Stage Shows Getlin’ & Wilson ‘Shows, Mighty Sheesley Midway 203 CIRCUSES 
Inc. ..........02 ees a ere 203 : “eeReaneen 
(v) Feinberg Agency, Joe 78 Chaplitsky,M........... 188 Nelson, Nate... 1.2... 186 \Oraizations, Managers, Advance 
(g) Ferdie, Jack......... 75 Charneski, Felix......... 192 New Deal Shows......... 237 ee Se Se 
(v) Fisher, Arthur...... 76 Clark’s Greater Shows.... 200 O’Brien Bros. Productions 239 re Te eee 
(v) Godfrey,George A... 74 Coddington, Harry...... 199 Pacific Coast Showmen’s . 
(g) Sun Booking Agency, Conklin’s All-Canadian BUS. wialecvasvencedates 198 Fer Circus Performers —- Also See 
AP oe i mx ; - ates 78 2 sy oe PE Oe a Pasterson, Ed........... 187 Asticts Outdoor 
g amid, Inc., George re Biay, Tewitie.......cccccs 189 , 
Bis eee 147-153 and 168 Crafts 20 Big Shows..... 198 Redding Joe... monn Festa gee 183 
(g) Hart, Charles........ 169 Crouch, Dell, Motordrome 191 Reid Greater Shows...... 194 Bel ase oe AIG., 132 & ron 
(v) Independent Vaude- Davis, Gees... 65.0. 192 Riley, Matthew J........ 20> Be rae e ia ee ron 
ville Booking Offices, De Kreko, Charles S..... 189 Rogers, Willie (Beans & B ud. D, G Ww.’ ‘yeeht 
- ig ra a Mieamana 74 DeLaney, Pat.......... TUN tui tienakerinks ed Ng oo agile ta a 
(v) Linder, Jack........ 74 Dodson’s World’s Fair Royal American Shows.. 18¢ Sateen Family, The 
(v) Radio - Keith - Orphe- Shows .........+.+.+. 224 Royal American Shows.. 186 = Great ‘ 133 
umn Wendeville Wx- Dee Lang Shows........ 237 Royal Midget Village.... 186 Gyiaretio. mea 132 
change ............. 7g Dufour, Lew............ 188 Royal Palm Shows...... 205 mss F. : a phat hel tel 
(g) Richards, Harry, and rin ae _—- Inc... a Rubin — Cherry Exposi- 188 of Seeuitin —. 139 
olforb, Max....... arrett, CEs socteye's es ikaw s8 anes ° aes Sate eae 
(e) ig pra es oe phy eT ee 192 Sedimayr, C. J..........- ae ee 
5 ” Se Gooding Greater Shows... 196 Scott. M 91 ub of America, The.. 141 
(v) Sherman, Inc, Ed- » Mr. & Mrs. C. B.. 191 Gui ch 133 
ae oe 169 Gordon, Sam............ 192 Shannon, George........ 189 Phiten The lala arta 
: Graham, Frank.......... 186 Sharpe, Arthur E........ 188 -29—~“sanesggs Mnesselgidieaialiahai 133 
(g) Sun Booking Agency, Grantham, B. O 187 Sheppard, Lillian sng Seis Bros, Circus. ....... — 
WE 5 con rrnnnn saws . cistudettinn. a ig Bob, & Dolly Colleano, Con........... 140 
os et ag a ag tee ~ Great Manta Exhibition PUES ov stinne cacbuess 192 Conte .-~ a (Koko : the 132 
Vv ooltolk, boyle..... Dg Nos weesncde vas —— ree 192 c , ’ 
Gruberg, Max........... 190 Showmen’s League of Cc orig L eae alee si _ 
BOOKING OFFICES— Gruberg, Rubin.......... 188 America... 0.4 ae ee oa 
ruberg’s World’s Exposi- Shumway, Zeke.......... 18? Aesecuccateape™ "thelial 
we a Serre ree 190 Silvers, Busey i acewnss 188 ~n i age agg og 132 
utdoor) SENN) CE Bisésscnsvesssses 189 Simpson, Mr. & Mrs- J.C. 218 De Rizke & Co., Frank. . 136 
Barnes -Carruthers Fair Hames, Bill............. 197 Sim’s Greater Shows. .... 200 Dix "Den spopeiedeage is 
Booking _ Association, Hames, Bill, Shows, Inc... 197 Slover’s Riding Ponies.. 187 ii Chte.. 142 
OE: De idttenddednwokne 161 Hansen Shows, Al C..... 264 Snapp Greater Shows .... 262 E aia k cea aia ol Te “te 
Beacon Entertaiiimhent Happyland Shows....... 198 Solomon, Serr 194 astern States Indoor Cir- 
~ ieee a Hennies Bros. Shows.... 191 Sol’s Liberty Shows, Inc. E.R. 66 un git iiewwe gaves 136 
acento sa views ded a Hennies, Harry.......... 191 Southern Exposition Enos Troupe, The....... 136 
se eee rs a Hennies, Orville......... ee NE, ace cee tase aie 203 Escalante Family ....... 133 
+ non gaelAat Ro 917 ee 194 Standard Chevrolet Co.— Everett & Conway...... 136 
ae - a ere Hoffman, L. (Peazy).... 188 | Charles T. Goss....... 90g Farmer, Wm. (Billy).... 133 
Se fg Hogan, L. S. (Larry).... 192 State Fair Shows........ 235 Forepaugh-Sells Bros. 
-153 and 168 toward, Denny......... 189 Stephano, Don.......... 19; | Combined Circus, Adam 134 
CALLIOPES—See Band Organs ~ — Ligsesninena nm Sunset Amusement Co... 199 rece ee soeceeee = 
A F ,  ) SEE Thomas, J. C. (Tommy). 189 Vumpertz, os. W........ 
ea ae _ Johnson, Geo............ 216 Tidwell “te hens if 298 Hagenbeck-Wallace Wild 
—See Concession Supplies Jones, Johnny J., Exposi- Twentieth Century Engi- Animal Circus......... 134 
CARDS. GREETING—See Pitchmen’s tion ...........0.e0005 a 188 Hamid, Inc., George A. 
— Kelley, L. Clifton........ 188 United Shows of America 194 «+--+ ++-+++- 147-153 and 168 
CARDS, HALF SHEETS, Etc.—See Keystone Shows......... 200 Valley Shows ........... 198 Hanneford and Family, 
Show Printing Kilonis, John D., Shows.. 200 Velare, C. J.............. 186 - es 133 
CARS (KIDDIES’)—Sce Ride Manu- Kimerer, Max........... Se. WU EM. «sc teses cane 186 Hartless, Frank H....... 139 
Sestenees Kitty, Diamond.......... 187 Fairly, Viola & Noble.... 191 Head, Bernie............ 132 
Kortes, Pete............ 192 Wade Shows, W.G...... 200 Hutchinson, Buddy...... 141 
CARNIVALS penne wrong Shows... id Wagner, Mr. and Mrs. Al 239 Kamakua, Duke......... 133 
ampkin, Dell........... _ Webb, E. S. (Ted)....... 192 Karsh, Leonard......... 132 
(Organizations, Managers, Advance Landaker, H. C.......... 192 Weer A hy J. ns inteash 267 Kelty, E. J. — “Century” 
& Press Agents & Personnel) Landes, J. L. Shows..... 200 Western States Shows... 199 Photographer ......... 142 
Page yearn dour ne ae Wilson, Clif............. 187 King, Floyd............. 132 
ile tintin es : | OTTe Winchell, Frank......... 216 Kling, Jimmie........... 136 
Ows.. Lewis, Art, Shows, Inc.... 194 Winchell, Frank......... ee er 136 
Baker, Fred............. 192 Linderman, Max......... 195 Work Shows, The R. H.. 198 Liebman, Rube.......... 233 
===SoOsUs=_=_=s==_=_=== —— 
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Marshall, Herbert....... 133 
McClain, La Verne...... 133 
McClain, Walter........ 132 
McDougall, Cliff........ 132 
McMahon Trio, Belle.... 136 


Mix Circus & Wild West, 


Ne as bh cdinds baits 137 
Morales Troupe, Felix... 136 
Morton Circus Co., Bob.. 142 
ee er rere 133 
) ne he OPT CRTES 136 
Olympia Troupe, The.... 136 
Petterson, J. W.......00. 133 
Podres, Monya.......... 133 
Polack Bros. Circus...... 136 
Polack, Mrs. arv. J...... 136 
ee Se 136 
eee 136 
Ringling Bros. & Barnum 

& Bailey Combined Cir- 

ee ee gigateedden 134 
Ruiz, Marie Louisa...... 133 
Sherman, Tex (Press 

Ber Pea 140 
Smith, Capt. Jno. R...... 133 
DE Ms seanndvaweeess 132 
eS er 136 
Taylor’s, Inc., Circus-Wild 

West-Rodeo, Buck..... 142 
Thomasson, Turner...... 132 
Thornton, Robert........ 132 
0 rere 132 
Ward, Mamie........... 133 
Warner, Jean Kathryn... 136 
Windecker, A. A........ 132 
Wirth, Frank, Inc....... 170 
Woods, Jimmie.......... 133 
Woods, Ruby........... 133 
Youden, Bertie.......... 133 
Youden, Jack........... 132 


CLAW MACHINE SUPPLIES—See 
Premiums & Prizes 


CLOCKS—See Premiums and Prizes 


COIN-CONTROLLED 
AMUSEMENT 
MACHINES 


See Directory in rear of book, 
Page 292, Amusement Ma- 
chine Division Listing 


MANUFACTURERS 

DISTRIBUTORS G&G JOBBERS 

MUSIC & SERVICE MACHINES 

VENDING MACHINES 

VENDING MACHINE SUPPLIES— 
Confections, Gum, Mints, Nuts, 


SALESBOARDS 
PREMIUMS & PRIZES 
ASSOCIATIONS 
ADVERTISING AGENCIES 
CONCESSIONERS 
Be. Gs és dinecivces 201 
Galligan, John W....... 200 
Goodman Concession Co. 193 
Goodman, Max.......... 193 
LaRouech, Danny....... 200 
errr ee 162 
WM cintcnnccewas 200 
TT TT ee 201 
CONCESSION 
MACHINES 


(Candy, Cooking, Potatoes, Frozen 
Custard, Ice Cream, etc.) 
Berry Co., Wm. B....... 172 

Kohr Custard Machinery 
Co. 


Long-Eakins Company... 


CONCESSION 
SUPPLIES 
(Candy, Juices, Foods, etc.) 


Atlantic & Pacific Mdse. Co. 306 
Hex Manufacturing Co... 202 
Evans, & Company, H. C. 

see esntaaew 184-185 and 271 
Delight Sweets, Inc...... 
Gordon-Howard Co...... 98 
Hofeller Candy Co.,Bob.. 23 
Marvel Candy Co., Inc.... 
Rohde-Spencer Company. 295 
Universal Theatres Con- 

cession Company...... 216 


Wisconsin Deluxe Corp... 300 


CONES, ICE CREAM—See Conces- 
sion Supplies 


COOKHOUSE 
EQUIPMENT 


Advance Mfg. Co........ 199 
Lehigh Equipment Corp .265 
Star Manufacturing Co., 
DO singecntines 201 & 202 
Waxham Light & Heat Co. 201 


COSMETICS—See General 
Pitchmen’s Items 


COSTUMES 
Pe SNS. iccdeeekees 101 
ee 
Be BO cs cwtidaccses 100 
Be BOM ciccccccece 103 


DEALS, MERCHANDISE—See Pitch- 
men’s Items 


DEMONSTRATORS’ ITEMS — See 
Pitchmen’s Items 


DICTIONARIES 


Merriam Company, G. & 
C.-Webster’s Collegiate 81 


DOLLS—See Premiums and Prizes 
DRINKING CUPS—See Equip. and 


Supplies 
ENDURANCE SHOWS 
Gees BN Gia ckisdicwces’ 220 
Cowl, Harry H.......... 220 
By OR Ok 5s tdesdenm tess 220 
We BD vccccssees 24 
9 OS eee 221 
eg err ee 222 
Tiny Epperson.......... 24 
ENGRAVERS 
Economy Photo Engrav- 
a errr eee 5 
EQUIPMENT & 
SUPPLIES 
(For Indoor and Outdoor Fields) 
Balda Art Service........ 80 
Berger, Arthur M....... 53 
Chicago Lock Company.. 275 
Craig, Jimmile........... 218 


Electric Candy Floss Ma- 
chine Company........ 
Evans & Company, H. C. 
eeTer rT rey 184-185 and 271 


Goodwin Tire & Rubber 
Gee CHUN wscsnccass 


239 


Hooker-Howe Costume 
Co. (Costumes, etc.)... 111 
Mendelsohn Fabrics Co., 
materials 
Novelty Scenic Studios, 
pr mee re 95 
Pirocraft Industries, Inc., 
Make-Up Mirror...... 19 
Reskrem Silver Mfg. Co. 
CHINES 656 ss cecesea 


EXTRACT and FLAVORS—See Con- 
cession Supplies 


FLOWERS, ARTIFICIAL—See Pitch- 


men's Items 


FROZEN CUSTARD MACHINES— 
See Concession Machines 


GAMES, WHEELS & 
DEVICES 


62 Evans & Company, H. C. 


ape ery ee 184-185 and 271 
National Skee-Ball Co... 172 


FAIRS & GENERAL 
ASSOCIATIONS (Consumer Items) 
Alabama State Fair...... 154 Bellin’s Wondertoen Co. 
Canadian National Exhi- (Hair Remover) ...... 12 
SR Tee 162 Hopkins & Son, Ferd T. 
Chambliss, N. Y......... 149 (Cosmetics) .......... 12 
Coffey County Fair, The. 160 Remington Rand, Inc. 
Cumberland Fair Assn., (Typewriters) ........ 4 
iia’ eivdcihanewen 60 Universal Syndicate 
DuFour & Rogers (Spe- (Budget Records)..... 111 
cial Attractions)....... 157 
Davour, Lew. ......<.. 192 
Eastern States Exposition 160 GRAND-STAND 
Exposition Provinciale, ATTRACTIONS 
Geusies, Cam. i. ..ssscs 160 
Hamid, Geo. A; Inc. Babcock, Oscar V....... 162 
NRE SE 147-153 and 168 Barnes-Carruthers Fair 
Hillsdale County Agricul- Booking Association, 
tural Society.......... a er eererr err Terr re 161 
Hirsch, W. R........... 161 Bay State ee 160 
Illinois State Fair........ 217 Beams, B. Ward, Inter- 


International Association 
of Fairs and Expositions 155 


Ionia Free Fair......... 155 
Kansas Free Fair....... 160 
Kutztown Fair Assn..... 161 
Louisiana State Associa- 
tion of Fairs, The..... 227 


Louisiana State Fair.... 154 
Massachusetts Agricultur- 
Pe BO 6c divine 161 
McLaughlin, Walter W.. 217 
Mississippi State Fair.... 160 


Missouri State Fair...... 
North Car. Fair Operat- 
GG BG wc ctccksvees 
North Central Kansas 
a 161 
North Montana State Fair 156 
Oklahoma State Fair and 
Exposition ........... 
Orange County Agricul- 
tural Society Fair...... 162 
Rutland, Vt., State Fair. . 
South Texas State Fair. . 


149 


Southeastern Fair....... 227 
State Fair of Texas...... 154 
"TRUE RE. oo dks kexes 156 


Tri-State Fair Association 217 
Western Canada Assn. of 
Exhibitions .......... 160 


FILM PRODUCERS & DISTRIBU- 
TORS—See Motion Pictures 


FIREWORKS 


(For Display) 


American Fireworks Com- 
pany of Massachusetts 162 
Pearl Fireworks Mfg. & 
0 gt ae rere 
Thearle-Duffield Fire- 
WOEE, IMGs ccicssocies 


218 


Nelson Enterprises...... 


national Congress of 
Dare Devils........... 150 


Bedini, Madame & Sir Vic- 


CR ibis eked 161 
Bravas, The Great....... 169 
tener rye 264 
Cogert, Henry, & Dick 

ge arene 152 
Curtis, Dennie.......... 160 
Fox, Capt. Daniel E...... 140 


Gruber’s, Max, Oddities of 
de i. eee 

Hamid, Inc., George A. 
<eedteneiens 147-153 and 168 

Hill’s, Will H., Society 


CO sd dscavsvisines 152 
Jackson Troupe, The.... 151 
Bae, MEME. 2c ccsecses 140 
EGP GR so ccccccacen 264 
Randow, Eugene........ 150 


Ritchey’s Water Circus 
Supreme, Billy........ 224 
Schooley, Edgar I....... 151 


Schooley’s Productions.. 151 


Young, Ernie 149 


HOSIERY, TIES—See Pitchmen’s 
Items 


HOROSCOPES & 
FORECASTS 


HOTELS 


Breakers Hotel, The., 
Cedar Point -on- Lake 
I eis wc 0s a ig vieletiee 

Delano Hotel, N.Y. C... 5 


Hotel Chesterfield, N.Y.C. 79 


Hotel Sherman, Chicago. 25 
New Irving Hotel, Phila- 
GUN, Fa iccciscets 22 
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Peerless Hotel, N.Y.C.... 103 
Raleigh Hotel, Chicago... 13 


ICE CREAM CONES—See Conces- 
sion Supplies 


JEWELRY 


(Aiso See Pitchmen’s Items) 


JOKES—See Magic Supplies 
JUICES—See Concession Supplies 


LABOR 


Actors’ Fund of America. 108 
Allied Printing Trades 
Council of Cincinnati 
ee 108 
American Federation of 
Actors 
American Federation of 
Musicians Local 802... 107 
Chicago Federation of 
Musicians Local No. 10, 


i Pack cdoaseves 107 
Cincinnati Electrotypers’ 
Union No. 31......... 108 
Cincinnati Typographical 
Weton No. °S....:....... 108 
Denver Musical Protective 
NRE $6855 iw ces 107 


International Alliance Bill- 
posters and Billers of 
United States & Canada 108 


International Alliance of 
Theatrical Stage Em- 
ployees and Moving Pic- 
ture Machine Operators 
of the United States and 
MNS clipe. inahircetsier- 106 


Mailers’ Union No. 17... 108 


Moving Picture Machine 
Operators Protective 
Union Local 224, Wash- 
fenton D.C. 6 visic.'. 2% 107 

Pressmen’s Union No. 11 
and Press Assistants’ 
SE I? A so vcwnces 108 


Progressive Group Com- 
mittee of Local 306, 
NYC 


Theater and Amusement 
Employees Union Local 
ee Se 6 3 ae 1028 
Theatrical Stage Employ- 
ees Local No. 4, IATSE 
aa, 107 
Theatrical Wardrobe At- 
tendants Union (A. F. 
SD has canenss senders 108 
United Scenic Artists of 
America Local Union 
Ms cit hleddpcde ches 108 


LAMPS—See Premiums and Prizes 


LEATHER GOODS—See Premiums 
and Prizes and  Pitchmen’s 
Items 


ss eee eee eee eeeee 


LIGHTING EQUIPMENT 


(Stage) 
Chicago Stage Lighting 
I hac <b 0 040s ap 111 
rE 95 


LITHOS—See Show Printing 


MAKE-UP 
(Theatrical) 


Maybelline Company.... 12 
Lee, Virginia, Company.. 253 


Warnesson, Prof. J...... 94 
MARATHONS — See _ Endurance 
Shows 


MEDICINE—See Pitchmen’s Items 
MIND READING 


Nelson Enterprises...... 219 
MINSTREL 

Material & Supplies 

Miliott, Preati&e... ..n0csses 169 

Steel Pier Minstrels... .. 169 


MONKEYS—See Animal Dealers 


MOTION PICTURES 


King Cole’s Entertainment 
GRPCISS, FRG. cca cc eves 
M-G-M Pictures Corp.... 88 
Monogram Pictures 
ob Sep ebeaiains Second Cover 


RKO-Radio Pictures Corp. 89 
MOTOR TRUCKS — See Autos; 
Trailers 
MOTORS—See Power and Light- 
ing Units 
MUSEUMS & 
SIDE SHOWS 
Austin, Neil (Whitey), 
and Prof. Wendel Kuntz 204 
Kruzo, George.......... 204 


Miller’s, Cash, Odditorium 188 
Miller’s Oddities, Cash... 216 
World Circus Side Show. 203 


MUSIC 


(Publishers, Song Writers, Arrangers 
& Music Printers) 


Exclusive Publications, 
PR cdvmscuLiuntnbiee’o ak 9 
Famous Music Corp..... 61 


108 Ford Music Publishing Co- 53 


Marks Music Corporation, 
gt Se 53 


Monarch Music Company. 8 
Teller Sons and Dorner, 
PUG RG tiwessccnece 48 


Von Tilzer, Jules........ 53 
Williams Music Co., Inc., 
Clarence 


MUSICAL INSTRU- 
MENTS & NOVELTIES 


King Band Instruments.. 8 
Street’s Xylophone Shop. 53 
ORGANIZATIONS 
(Indoor) 

(Also see Labor) 


Actors’ Equity Associa- 
SE inti wd ta binwene a 

Association of Theatrical 
Agents and Managers.. 77 

Burlesque Artists’ Assn.. 100 


BUYERS’ GUIDE 


Attendants 


Checkroom 
Union, Local 135...... 108 
Chorus Equity Associa- 
GO ca de ei bakeinesess 94 


Entertainment Managers’ 
Association, N. Y. C... 19 
International Brotherhood 
of Electrical Workers.. 108 


PAINTS & VARNISHES 


Phelan-Faust Paint Manu- 
fectuting COs i60.ccese 140 


PARKS, POOLS, PIERS 
& BEACHES 


Anderson, Ernest........ 170 
Atlantic City Steel Pier.. 168 
Cedar Point on Lake Erie 
Sandusky, O.......... 173 
Coney island, Inc., Cincin- 
bitcutsadusidsssass 170 
Darling, Frank W....... 170 
Flint Park, Michigan.... 173 
Glen Echo Park, Washing- 


SEG Bass ccowescusces 170 
Hamid, Geo. A.......... 168 
Hamid, Inc., George A. 

Ros ah eeepc Rae 147-153 and 168 
Hodge, A. R., Secy. 

ee 173 
Illions, Harry A........ . 172 


Nevins, Bert (Publicity). . 173 
Playland at Rye, N. Y.... 173 
Rockaway Playland...... 173 
Young’s Million Dollar 
Pier 


PENS and PENCILS—See Pitchmen’s 
Items 


PHOTOS & 
REPRODUCTIONS 


Graphic Arts Photo Service 294 
Korman, Inc, Murray... 94 
Photo-Gloss Co., The.... 5 


PHOTO MACHINES 
Anderson Automatic Cam- 


gee ewhsatite 203 
Daydark Specialty Com- 

OT i sab isscde peters . 250 
Hanley’s Photo Shop..... 202 
Olson Sales Co.......... 202 


PICTURES (PERSONAL) — See 
Photos & Reproductions 


PITCHMEN 
Sidenberg, Sid.......... 249 


PITCHMEN’S 


Demonstrators’, Agents’, Salesmen’s, 
Papermen’s and Miscellaneous 
Streetmen’s Goods & Items, 
Razor Blades, Medicine, Soap 


Acme Metal Goods Mfg. 

ie Gi ennadcscienk vols 249 
Advance Specialty Co.... 272 
Bengor Products Co..... 294 
Champion Products Co... 246 
Champion Specialty Co... 262 
Consumers Wholesalers.. 249 
Forster Mfg. Corp....... 246 
Gellman Bros............ 278 


Goodrich Grinding Wheel 
NN . nccbucsuenes 
Guggenheim, Inc., Karl.. 294 
Hacker Products Corp... 246 
Hex Manufacturing Co... 202 


Holt & Co., Inc., A....... 248 
Kann & Co., Sydney..... 247 
Levin Brothers.......... 306 
Magic Case Mfrs......... 250 
Midwest Novelty Co.... 203 
Mills Sales Co. .......... 265 
Morse & Co., Edw. H.... 246 
New Novelty Corp....... 246 
Novelty Toy Crafters.... 247 
Outlet Sales Co......... 262 
Se eer ee 249 
Pilgrim Watch Company. 275 
Puritan Pearl Co........ 248 
Sam’s Bargain House.... 267 
Schmidt Company, George 

Th sdb i ceccocddetdous 250 
Schwarz Corp., Louis.... 248 
SEY 266 
Shure Company, N... 246-249 
ENG « Shediac cheGun 243 


Stratford Show Print Co. 248 
Theuer Company, A. H... 303 
neat, Cler8es. 0 i... 0s 245 
Wallenbeck Moland Mfg. 245 
Waterbury Razor Blade 


EE SETS ee, 262 
Witman Specialties Co... 245 
FLOWERS, ARTIFICIAL 
et eee 289 
JEWELRY 


Juergens Jewelry Com- 
SE init meets tmateaapiie te 
— Bead & Novelty 


MEDICINES 


Becker Chemical Co., The 246 

Devore Mfg. Co., The.... 218 

Ohio Medicine Company. 250 
RAZOR BLADES 


Black Razor Blade Co., 


OU TER e sa ewh Shes oe 248 
Fuller Blade Co., Inc..... 248 
Hagn Co., Joseph........ 250 
Mills Sales Co. .......... 266 
Sam’s Bargain House.... 300 
SG RE Pr are - 249 


Weiss-Patinkin Company. 278 
Whippet Sales Co., Inc.. 299 
Young Novelty Co., Inc... 297 


SOAP 
Victor Soap Co.......... 247 


PLAYS 


Banner Play Bureau, Inc. 94 
French, Samuel, Inc..... 94 


POPCORN MACHINES 


& SUPPLIES 
Advance Mfg. Co........ 199 
Reems &@ Ce. CC... 0.5.08 201 


Prunty Seed & Grain Co.. 202 


Star Manufacturing Co. 
Giedeihossesis 201 & 202 


POSTERS—See Show Printing 


HZ Page 32 E& 


December 29, 1934 


~ — 
FF | | 
= LL 
sian 


saath Zl 


BUYERS’ GUIDE 


»- 


a ‘he SBillboard’s 40th cAnniversary x 


is 
en ag 
' 
POWER & LIGHT (M) RKO-Radio Pictures ' Hight School of Dancing, Henry Tent & Awning Co. 142 | fi 
UNITS Corporation ........ Sy. Tile Geis sc cccccdes Hoyt Co-, George T...... 202 ) 
(p) RKO-Radio Pictures United States Tent & ag 
Samara, Inc., Edward... 142 Corp. ..........+4.. 89 SHOES Awning Co........... 141 
(1) Schwab, Laurence... 94 Ay 
(1) Selwyn, Arch....... 96 (Also see Premiums & Prizes) =] 
PREMIUMS, NOVELTIES a Theater Guild. ...... 2 Adler Shoes............. 288 THEATERS 
5 eatre Union...... Advance Theatrical Shoe M 
& PRIZE MERCHAN (1) Wiman Productions, Co. (and hose)........ 12 a ee 
DISE . Dwight Deere....... oe ecg sees L 
maen Siaaddhiet abe SHO : aa — . seas ia 
Advance Specialty Co.... 246 ws ‘nd ponds yard he s A 
erie ti hee ae RADIO (Legitimate) ron ee 100 
Carnival Novelty Co., Inc. 294 Dtin ent Gilat ttn tate Sic 
Champion Specialty Co... 262 (s) Designates Station , . Hirst, . er 101 
w n in Life Begins at §:40....... 93 Irving Place Theater, N. i] 
Farwell Manufacturing gl 
Company . 20.212 (8) NBC Network....... 49 1 og Oe i 100 
Federal Merchandise Co.. 263 62 OR Senge - «.-. = SHOW PRINTING geo W....-6-- BS . . 
Fishlove & Co., Mfrs., H.. 303 RAZOR BLADES — See Pitchmen’s (Also See Tickets) : agg) tle i or Hi 
: Items Minskys New Gotham, 4 
Se ee Seegeny «- «- 4 ans Central Show Printing Co. 53 De ree 101 Ms 
Gay Stuffed Toy & Novel =—_ neggynte : 
oS ER TE 202 REPERT Central Show Printing Co. 139 Radio City Music Hall... 75 
OIRE Donaldson Lithographing Rappaport, “Is”.......... 75 
Goldfarb Novelty Com- Co.. Th 138 § Lake Th Staff 
MEE cinas Sho daesdeds 289 Aulger Bros. Stock Co... 98 sien 2 seceeccedanes me "Chicas . eatre Staff, “ 
Hagn Co, Joseph.....241-281 Billroy's Comedians..... 98 Eldredge Company...... 216 Chicago .........-..-. 
ee eee 289 quirer Job Printing Co., 
aca Cav edd soc idecvades 218 
ony ay so ong ped — RESTAURANTS Ferguson Mfg. Company. 262 TICKETS | 
Holtz, Jacob............. 277 Gus & Andy, Somerset Globe Poster Corporation. 262 Ato see Show Printing) a 
lerney Tinling Compeny. Sap. WePterent, HY.C...2.. Cl! Coe ee ene” os Ais Hie. ......... 267 iF 
ing & Printing Co., Inc. 139 : 
ee ere 273 Markwell Bar and Grill, Daly Ticket Company.... 300 7 
Leistner, Inc., Oscar..... 262 ES van os Cadceuien be ‘ 41 pena F c o6deeee “a Elliott Ticket aegis 274 e 
Levin Brothers.......... 306 Orpheum Bar and Grill, x on a, 9 vem aw 4 Globe Ticket Co.. Inc 24 
New Art Toy & Feather Paterson, N. DAeuccada 102 ooker-Moore Litnogr K Ti e =e ie ie 
7 SES SEPM Pee 218 Keystone Ticket Company 23 if 
DU aicud odes soie ondde 201 F . { 
ee ee 241 RIDE —— Poster — 224 THES—See Pitchmen’s Items a 
Regal Radio Manufactur- MANUFACTURERS yg. printing & Enerave TIRES—See Eauipment and Suppo | 
ing Co., Inc. Co pl Artis ro Baker, Harry C., Inc..... 172 ing Co............ gee 
eee og G. (Rib. Dodgem Corporation.... 171 sxates see Rinks TRAILERS 
o rity Mena ang’ , 162 EE Brides Co. ...... 200. 237 : : (Auto & Truck) 
Pmarcap-- as ircoss pot Fansher, Fred, and games 172 SOAP—See Pitchmen’s Items ; 
orris Struhl........... ; Be . 
Wokenepet, Seils..:. SOOM Legs Nee, tic... ME coe Raymond Proton Co... Sak 
Wisconsin Deluxe....... 300 Mangels Co., W. F...... 172 Springfield Wagon & 
World Trading Corp..... 287 Philadelphia Toboggan R.C.A. Victor Company, Trailer Co.......... .. 191 
PRIZES—See Premiums and Prizes er ere ore Sa 172 BE aT As canethan ees Trotwood Trailers....... 201 
eG, Ie i ccknwne cd 201 Western Electric Co. (E. 
Spillman Engineerin le eee 
PRODUCERS Cees. eccesese <4 eeeeee " 199 SPORTLANDS TRANSFER, STORAGE 
a toe — ba pags S...... Po Columbia Storage Ware- 
o tei mer Bite Ce... 0.2.8. (See A eit ory ge ee 95 | 
on RINKS : 
(V) Vaudeville TRICKS, JOKES, Etc. 
(1) Avon Theater Guild. 15 Gwvle © tenet) ans STAGE DIRECTORS a nholm, W.F.......-. 201 
pbott, George. ..... “icago Roller Skate Co. 78 Magnotrix Novelty Corp.. 267 
(g) aoe Carte Opera Skateon, Inc., (Ice Substi- ‘“ a” gai Oe ee 
st teereererceenes SE daekndescnes cwauee utomobs 
(1) Dreifuss, Arthur..... 96 ahem RE ee ee 
(B) Douglas, Cleo Wewad's 101 RODEOS nae Lighting Equipment pret 
(1) Dunning, Philip..... 93 Stage) 
(B) Evans, Howard..... 103 Mix Circus and Wild See Lighting Equipment (Stage) UNIFORMS—See Equipment and 
(1) Franklin, Harold B.. 96 West, Tom............ 137 sraTUARY—See C me Si Supplies 
(1) on ee Produc- Johnson’s Rodeos, Col. W. plies 
tions, Inc........... Re re ae 175 
(g) Gerber, Alex........ 73 Johnson, + Ty OP ane 175 TABLOID UNIFORMS 
(1) Gernhardt, Willard G 96 Phiambolis & Associates. 176 4 Jathe aint Doak Ruben, Inc., Marcus ..... 50 
(B) Gilbert, Allen....... 104 S/ALESBOAR a eee rnott’s, Jack an eth, VENDING MACHIN ili, 
(1) oe John Hen- FS : secon in Rear of Bask Odds & Ends Revue... 103 soups iol en Pano 
7? ee ie we ak a pee ohana am 
() ents. ~ . Pree A. Machine phaeeninens aveuatad TENTS & CANVAS  anmeetily. . ec esau | 
(1) McKaie, Alexander.. 95 Armbruster Mfg. Co., R shame . 
( ) M-G-M Pictures eee 88 ove me epee a 66 6 oeielels WATCHES s Pitch > Ite i 
(p) Monogram Pictures SCHOOLS Baker-Lockwood Mfg. Se ee : 
Second Cover "eins & Miscellaneous kc Bins Seccs sea 135 WHEELS and DEVICES—See Games, MM 
(1) Pemberton, Brock... 15 Alviene School of the Dallas Tent & Awning Co. 191 = 
(B) Rogers, Kenneth.... 102 Theatre .............. 96 Fulton Bag & Cotton Mills 1389 witp West—Sce Rodeos, etc. i i 
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ROWTH of the radio network is 
naturally synonymous with the 
growth of the tremendous sums 

expended annually for payment to 
talent for its services. Without the 
hook-up and resultant coverage no 
advertiser could be expected to be 
educated to the point of paying 
worth-while salaries for local broad- 
casts only, and the chances are that 
the electrically transcribed program 
on series of spot broadcasts would 
be the thing, instead of live talent 
holding the upper hand. 

The numerous artists, names and 
lesser lights realize this and, if they 
pray at all, they must include a fer- 
vent word or two for the longevity 
of the radio network, a magical insti- 
tution that is the means of a pos- 
sible $20,000,000 or more being paid 
out to talent each year. On January 
4, 1935, the term chain broadcast 
will be exactly 12 years old. For on 
January 4, 1923, no less than 50 en- 
gineers worked a week to arrange a 
hookup between WEAF, New York, 
and WNAC, Boston. This was about 
three and one-half years before the 
chain broadcast really began to mean 
something. 

National Broadcasting Company’s 
inaugural program was heard on No- 
vember +15, 1926. Its president, M. 
H. Aylesworth, outlined the guiding 
principles tn his’ address and said in 
part: “Our immediate task is to 
establish a sound economic founda- 
tion for radio broadcasting. For no 
broadcasting system can be truly 
permanent until its economic foun- 
dations have been made firm. . 

It is only a few years ago when radio 
broadcasting was represented by the 
feeble tones of the old-time phono- 
graph record and the scarcely more 
ambitious efforts of the local prima 
donna who volunteered her services.” 

Apart from the other significant 
remarks made by Mr. Aylesworth and 
others that night, there stood out 
two phrases destined to be of utmost 
importance to talent at large. Ref- 
erence to sound economic foundation 
was the tipoff that the advertisers’ 
money had to be welcomed, and 
equally important was the reference 
to the prima donna who volunteered 
her services. Radio recognized the 
fact that it was no longer to pro- 
ceed on the principle of low paid 
or free talent. The high standards 
set have been maintained by the net- 
works, and from then on the new 
field of radio really began to come 
into its own. NBC was destined to 
see years shortly wherein more than 
$10,000,000 worth of talent was to 
cross its books. 

NBC's first program had an esti- 
mated audience of more than 10,000,- 
000 people, and artists heard that 
night included Weber and Fields, 
Will Rogers, Mary Garden, Tito Ruf- 
fo, Walter Damrosch and his New 
York Symphony and many others. 
Now, with its 88 associated outlets, 
NBC estimates that a potential au- 
dience of 60,000,000 people may tune 
in on any of its programs holding 
the necessary draw. 


Radios—Childhood 


Radio’s beginnings were humble 
enough, as almost everyone knows. 
Experimenting in his home garage, 
Dr. Frank Conrad, a Westinghouse 
engineer, founded Station KDKA. 
Shortly after, he astonished and fired 
the imagination of his listeners 
when, on November 2, 1920, he broad- 
east election returns telling of 
President Harding’s victory. 

In 1921 the Westinghouse company 
built an experimental station in a 
shack above a factory in Newark, 
N. J., and this was the cradle of 
WIZ. Its studio was an unused 
cloakroom housing a rented piano 
and a phonograph. 

In 1922 the American Telephone 
and Telegraph Company established 
WEAF in New York and inaugurated 
a regular program schedule. 


By M. H. Shapiro 


But other pioneer stations were 
springing up around the country. 
Westinghouse Electric and Manufac- 
turing Company had another station 
in Chicago for instance, the city’s 
first, KYW, which went on the air 
November 11, 1921. 

These were the days when almost 
any family had a younger brother 
who threw his homework in the cor- 
ner after school while he built and 
experimented with a crystal set. He 
shssh-ed everybody in the room and 
strained his ear into the headphone 
receivers as he twisted the piece of 
wire which scratched over a bit of 
ore, or even a piece of coal. Eerie 
strains of music floated into his ear. 
Sometimes there would be ghostlike 
talk. Everybody had heard of wire- 
less and heard its dots and dishes, 
but this musical and talking wireless 
was something new and incredible. 
The phonograph record wired to a 
loud speaker outside of the radio and 
phonograph stores inspired the kids 
to build their one-tube sets which 
brought in louder and more distant 
music and talk until other members 
of the family evinced an interest. 


On Broadway show business, which 
was to become so integral a part of 
radio, paid little if any attention. 
Tin Pan Alley, ever alert to a newer 
or better plug, was naturally the 
theatrical vanguard of those who 
were to become interested. The late 
Lew Breau, a songwriter who wrote 
Humming with Ray Henderson, an 
unknown then, used to hie himself 
somewhere—most music men weren’t 
sure where and some didn't care. 
He mentioned Newark and also Stat- 
en Island, and at night took one 
or two friends with him to plug his 
numbers on the “radio,” whatever 
that was. Soon others went off on 
the mysterious trip, and were greatly 
enthused over their esoteric plugs. 
There was little danger of the pro- 
fessional manager checking up on 
them, but they tried hard to sell the 
idea. The professional manager 
winked good naturedly and went to 
work on next week’s bill at the Pal- 
ace, seeking out a good woman sin- 
gle who could handle a song. 

In the May 7, 1921, issue of The 
Billboard a short item on page 7 
was headed Music by Wireless. Un- 
der a Schenectady, N. Y., dateline, 
it read: 


A unique stunt will be staged by 
the Union College Radio Club in con- 
nection with the musical program to 
be given by Dabney’s Syncopated Or- 
chestra from ‘“Ziegfeld’s Midnight 
Frolics” at the junior prom on May 6. 
The music will be sent by wireless to 
2,000 operators in the United States 
and Canada. Twelve hundred miles 
will be the sending distance. The or- 
chestra will play from 10 in the evening 
to 5 in the morning. The club has 
become famous for its weekly con- 
certs, which have been heard by op- 
perators in 22 States of the Union, as 
well as by stations in Canada and 
ships at sea. 


Which would indicate that Gen- 
eral Electric Company was not asleep 
at any of its switches and had WGY 
on its way. 


A New Field for Artists 


Less than a year later the Lyceum 
and Chautauqua Department of The 
Billboard went off the deep end to 
sing of the possibilities of radio. 
Nearly the entire page 78 of February 
il, 1922, issue is devoted to a story 
headed “RADIO DEVELOPS NEW 
FIELD. Lyceum and Chautauqua 
artists are helping to make practical 
the greatest electrical marvel of the 
age—Will we talk to Mars?—Edison 
Thinks We Will Talk With the Dead.” 
A two-column photo of Rita Smith 
is also shown, with the legend that 
she was the first lyceum and chau- 
tauqua artist to read for the radio 
broadcasting station of Chicago, and 


that her performance was so appre- 
ciated she was asked to repeat it. 

“Idea originated with Morgan L. 
Eastman, director of the radio con- 
certs sent out every evening from 
Westinghouse Station KYW, on the 
Commonwealth Edison Building,” said 
The Billboard. “Other broadcasting 
stations have been sending out mu- 
sic, speeches and story readings. 
Director Eastman decided to try an 
art the enjoyment of which depends 
so much on the personality and 
gestures of the artist.” 

It seems that Director Eastman 
gave no notice to Miss Smith, who 
had been accustomed to read to sol- 
diers at the base hospital and to 
women in magnificent parlors. But 
a radio microphone—that was new! 
Messages began to arrive for Directo: 
Eastman, telling how much the read- 
ings by Miss Smith were enjoyed, 
and all asked for more. Thus the 
Chicago station was credited with a 
“scoop.” 

The writer then describes the 
methods of broadcasting and working 
without an audience, as well as the 
now obsolete equipment. No less a 
personage than Judge K. M. Landis, 
ezar of baseball, was enthusiastic 
about the “scoop.” The February 
issue of Illustrated World is then 
quoted, and comparisons are made 
with the start of the phonograph as 
a toy and the far greater potential- 
ities of radio. “It can be made the 
greatest, quickest and surest news- 
bearing means that the world has 
ever seen. It can be made to make 
the newspaper look like a last week’s 
issue of The Bingtown Bugle.” A 
technical explanation of radio is then 
given in detail as well as mention of 
Earl C. Hanson, inventor, who per- 
fected a vacuum tube which in- 
creased the efficiency of sound 
transmission methods. 

Switching to the KDKA territory 
in East Pittsburgh, The Billboard 
states that George W. Allison, a for- 
mer lecturer, has gone to Pittsburgh 
to become general manager of the 
Brown-Dorrance Electric Company, 
which has control of three of the 
ten Eastern organizations which 
handle the radio broadcastings for 
Westinghouse. The story concludes: 

“If you want to listen in on any 
of these artists just get to a wireless 
station or get hold of a little radio 
apparatus and tap the great univer- 
sal wave of unfathomable possibil- 
ities and get KDKA and the rest 
will be easy. 

“The world will soon be covered 
with powerful radio stations and 
messages, songs, music, information, 
news, and a thousand other advance- 
ments will be made common world 
property. To have a hand in the 
early development of this is a thinz 
that in years to come will be a source 
of satisfaction to even our children’s 


children. . We are just on the 
threshold of a new age... . We 
should encourage inventors. .. .” 


Apparently Fred High, the the 
lyceum and chautauqua editor of 
The Billboard, had a better insight 
into radio’s possibilities than the 
average man of the day. And KDKA 
did not wait for the evening to go on 
the air. We find a paragraph to the 
effect that “the Westinghouse Broad- 
casting Station presents a radio pro- 
gram each week and has something 
on the go each minute of the day.’ 

In New York ATT was under war 
with WEAF, operated by the tele- 
phone company, which had trans- 
ferred one of its able young men to 
the station as commercial representa- 
tive. He took hold of the situation 
with an uncanny grasp on its pos- 
sibilities. He went out and dug up 
his talent, and it wasn't long before 
he evolved the plan of hiring extra 
good talent to fill a period of open 
time and arranging to give an ad- 
vertiser who paid for it an oppor- 
tunity to advertise his wares over the 
station. This kept the station going; 


The Story of Radio and Its Talent 


there was no cost to the station for 
talent and there was a chance to 
make something above operating ex- 
penses. Thus the late George F. 
McClelland, within the year of 1923, 
had inaugurated commercial broad- 
casting. 

It was just prior to this that 
radio’s pioneer talent, mostly re- 
cruited from the ranks of recording 
artists, began to find a kindred field 
of endeavor before the mike. They 
were intrigued and the Vaughn De 
Leaths et al. cheerfully gave their 
services. Here and there a_ well- 
known Broadway band such as Paul 
Whiteman’s would be whisked away 
to Newark to go on WJZ, and lesser 
orchestras did it quite frequently. 
Several bands, including Whiteman, 
lay claim to being the first. 


The Cry for Payment 


When 1923 came along there were 
already some 600 stations—good, bad 
or indifferent—thruout the country. 
WEAF was probably the only place, 
to this writer’s knowledge, where an 
artist other than an orchestra stood 
a chance of getting paid in a man- 
ner that meant something else besides 
coffee and cake or carfare. In a two- 
column story by this writer in The 
Billboard, issue of February 3, 1923, 
it was pointed out that in the past 
18 months the radio set and amateur 
wireless station equipment manufac- 
turers had sold $100,000,000 worth of 
merchandise at a possible profit of 
40 per cent, or $40,000,000. All due 
to the radio craze that held the 
country in its grip and made possible 
by artists who were giving their 
talent without a cent of revenue, but 
who were now coming to the realiza- 
tion that their services were valuable 
to the station, inasmuch as the sta- 
tions were owned usually by radio 
manufacturers or affiliated com- 
panies. 

Radio Corporation of America was 
then building its station studios in 
the Aeolian Building on West 42d 
street at a reported cost of $60,000 
and was faced with an overhead of 
$1,000 a week for operating expenses. 
It had purchased WJZ. The Ameri- 
can Society of Composers, Authors 
and Publishers was also yelling its 
head off, claiming that there must 
be a profit in radio somewhere if 
not directly in broadcasting. Theat- 
rical managers also were of this 
opinion. Programs were now believed 
to have fallen off in entertainment 
value because artists were refusing 
to work for nothing, and not a little 
of the fare was phonograph records, 
player pianos and some amateur 
talent. Singing schools were being 
invited to send pupils under guise of 
receiving valuable publicity. 

But McClelland at WEAF was out 
to make his station pay its way 
strictly on its own. WEAF kicked in 
its $5,000 license fee to ASCAP and 
decided that the advertiser could 
well afford to pay it, along with the 
artists and other costs incurred. 
Other stations had their eyes opened 
to the commercial aspects and radio 
was starting off on another track 
altogether. In fact, it was beginning 
to find it: 'f. WEAF had a raft of 
commerciais, and probably one or two 
are still with the station, such as the 
Great Atlantic and Pacific Tea Com- 


ny. 

During the next few years—three 
at least—radio had its troubles, but 
soon it had an organization to look 
after its interests. The National 
Association of Broadcasters was 
formed and, of course, it jis still part 
and parcel of the forces that seek to 
better the broadcasters’ existence. 
Headlines in The Billboard for the 
next few years included such items 
as BLAMES RADIO—RADIO CALLED 
A MENACE—MUSICIANS ON COM- 
MERCIAL PROGRAM SAY RADIO IS 
A BOON—EQUITY REFUSES TO LET 
ACTORS PLAY FOR NOTHING— 


(See THE STORY on page 40) 
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Origin and Development of ASCAP 


N JANUARY, 1851, there was organ- 
ized in FPrance a society called 
Societe des Auteurs, Compositeurs 

et Editeurs de Musiques. Its purpose 
was to protect originators of musical 
works, authors and the publishers 
thereof from any sort of infringe- 
ment and to license the use of the 
members’ compositions for public 
performances and collect royalties on 
such a basis. The idea soon spread 
to other European countries, and 
laws were enacted to safeguard the 
procedure and firmly establish the 
rights of authors, composers and 
publishers. 


In the United States there was 
copyright protection after a fashion, 
somewhat similar to that of the 
usual patent grant which ran for a 
certain number of years, 28 in the 
case of an author or composer. The 
law, of course, contained no pro- 
vision, for instance, for protection 
against mechanical reproduction such 
as the phonograph, which was to 
make fortunes for Edison and other 
inventors in the early part of the 
present century. Songwriters and 
publishers, as a matter of fact, really 
cared little about it and considered 
the various gramaphones et al. a 
means toward popularizing their 
product. 


Not all music men thought alike, 
however, and when the Copyright Act 
of 1909 became a law Congress in- 
serted clauses of definite value to au- 
thors, composers and publishers. A 
minimum infringement damage of 
$250 was included, as well as a set 
price of two cents royalty to be paid 
the owners of copyright works which 
were mechanically reproduced. It was 
in 1897 that Congress legislated the 
weapon into the hands of the copy- 
right owner who sought a complete 
monopoly for the creations of his 
brain and brawn. 


Me 


An increasing undercurrent of dis- 
satisfaction was being voiced when 
writers gathered at the Lambs’ Club, 
Kean’s chop house and other near-by 
clubs and cafes. Victor Herbert 
might be highly incensed because a 
Broadway cabaret would stage enter- 
tainment and recruit the cream of 
one of his operettas for musical 
numbers. Concurrent with theater 
performances, cafes ran goodly pieces 
of the same entertainment and of- 
fered virtual opposition to the source 
from which it obtained its material, 
giving nothing in return for it. 


George Maxwell, managing director 
of G. Ricordi & Company, made fre- 
quent trips to Europe and was ef- 
fusive in his praise of the perform- 
ing rights societies abroad. The au- 
thors, composers and publishers be- 
gan to talk about the possibility of 
organizing a similar organization over 
here. Finally the talk resulted in 
action, and the first report of the 
American Society of Composers, Au- 
thors and Publishers appeared in 
The Billboard in the February 21, 
1914, issue as follows: 


“NEW YORK, Feb. 14.—The So- 
ciety of Authors, Composers and Pub- 
lishers was formed yesterday at a 
meeting in the Hotel Claridge. 
George Maxwell was elected presi- 
dent; Victor Herbert, vice-president; 
Glen McDonough, secretary, and 
John L. Golden, treasurer. The board 
of directors will be selected from 
among publishers, authors and com- 
posers, six of each, forming a total 
of 18 for the full board. 


“The object of the organization is 
to put into effect the rights of com- 
posers of music, authors and pub- 
lishers from compositions used by or- 
chestras in hotels, cafes and motion 
picture theaters. Just how these rights 
are to be established and royalties 
collected has not been made clear. 
The organization will be patterned 
after similar societies in France. Ger- 


many and Italy, where laws have been 
enacted to serve their purpose. 

“It is said that the ‘performing 
rights,’ as they are called, yield over 
$10,000,000 annually to composers 
and publishers. The membership of 
the newly formed organization repre- 
sents all branches of music writing and 
publishing and the purpose of the so- 
ciety will be to give protection to all 
of its members. Classical, musical 
comedy and popular compositions will 
be considered in the plans of the or- 
ganizers of the Society of Authors, 
Composers and Publishers.” 


Thus was the beginning of ASCAP 
duly chronicled in The Billboard. 
Peculiarly enough, on the very same 
page; in fact, in the same column, 
was an item on a man who was des- 
tined a decade later to take the reins 
of ASCAP and become its president 
and front man. This story was to 
the effect that “Gene Buck was in 
Cincinnati last week with Miss Anna 
Held, accompanying the Parisienne 
star as personal representative. While 
here Mr. Buck called at the office of 
The Billboard and stated that work 
had begun on the Follies and that 
he was working on the lyrics with 
Dave Stamper... .” 


Me 


ASCAP’s next story in The Bill- 
board appeared the week following 
the first one and under a February 
21 dateline. A column and a half 
told the story of the music trade be- 
ing stirred by the formation of the 
American Society of Composers, Au- 
thors and Publishers (they got the 
name correct that time), and that 
135 publishers of popular music 
thruout the United States had joined 
the society, and one that had refused 
to join was one of the oldest in the 
business—Joseph W. Stern & Com- 
pany. Practically every composer and 
lyric writer in the profession had be- 
come members. 


The board of directors embraced 
Rudolph Schirmer, Henry Waterson 
(Waterson, Berlin & Snyder), Fred 
Belcher (Jerome H. Remick & Com- 
pany), Jay Witmark (Witmark & 
Sons), Max Dreyfus, Gustave Kerker, 
Silvio Heine, Raymond Hubbell, 
Irving Berlin, Harry Carroll, George 
V. Hobart, Billy Jerome, E. Ray Goetz 
and Harry B. Smith. Nathan Bur- 
kan, Victor Herbert’s attorney, was 
general counsel. Publishers were 
quoted as saying the plans were to 
concentrate first on the hotel or- 
chestras and collect royalties from 
the source, and not individuals in all 
cases. Other fields such as cafes and 
theaters were to follow. Other pro- 
cedure and policies are mentioned. 
The final sentence. in quotes, read: 

“There’s millions in it.” 


Whether meant as a guess or gag 
it was not as easy as it seemed. The 
next ASCAP item in The Billboard is 
a Chicago story to the effect that 
ASCAP had organized there for the 
“purpose of proceeding under the 
copyright law against every unsu- 
thorized producer of music in pub- 
lic.” It would affect cafes, cabarets 
and several other places of amuse- 
ment. Eight of the largest New York 
publishers were said to be members 
in New York. where the organization 
had its headquarters, and an equal 
number of big Chicago publishers 
were also members. The writer of 
the story did not think it would af- 
fect vaudeville houses. This story 
appeared on page 4 of the April 11, 
1914, issue. It indicated that the 
men behind ASCAP meant business. 

Things hummed for a_ while. 
Meantime a suit had been filed in 
the Federal Court in the name of 
one of the publisher members, John 
Church Company, which sued the 
Hilliard Hotel Company, but lost the 
case when the court decided that 
playing copyrighted musical num- 
bers in a hotel dining room where 
no admission fee was charged was 


not an infringement of the copy- 
righted numbers played there. The 
Hotel Men's Association backed the 
Hilliard Company, and early in 1915 
the ASCAP situation lay dormant 
following the adverse decision. 


Within a short time another suit 
was filed. ASCAP counsel had prof- 
ited by the decision rendered against 
it. This time, on April 14, 1915, 
Shanley’s Restaurant was on the re- 
ceiving end of the infringement suit 
brought in the name of Victor Her- 
bert. Herbert contended that his 
operetta, Sweethearts, playing at the 
Liberty Theater on 42d street off 
Broadway was having its music, 
lyrics and even costumes copied by 
Shanleys, and the stage show at the 
cafe was competing with his theater 
performance. The cafe was paying 
him nothing as against the royalty 
agreement with his theatrical pro- 
ducers. 


ASCAP twiddled its thumbs while 
the United States District Court iu 
New York dismissed the action and 
the Circuit Court of Appeals upheld 
the decision. The Supreme Court of 
the United States, however, reversed 
the lower courts on January 22, 1917. 
At last the members of the society, 
who had been kicking in their money 
to carry the suit to the highest 
court, had in their favor the decision 
that the use of music in a public 
place enhanced the resort’s value and 
the performance of copyrighted 
music could be construed as being 
one for profit, even tho primarily the 
resort in question might be a restau- 
rant or cafe. 

It was not long before a deal was 
proffered by the New York City Hotel 
Men’s Association and ASCAP 
grabbed it. License fees were now 
coming in, and there was a definite 
income upon which to base a few 
salaries and the expenses of the or- 
ganization in carrying on its work. 
Another action was already in the 
courts, this one against a motion pic- 
ture theater, which was defended or 
backed rather by the Motion Picture 
Exhibitors’ League. The’ action 
brought by Raymond Hubbell (com- 
poser of Poor Butterfly) against Roy- 
al Pastime Amusement Company re- 
sulted in a decision by Federal Judge 
Julius Mayer on May 31, 1917, in 
which he held that the copyright law 
applied to movie houses. Movie or- 
ganizations lost no time in filing a 
restraint of trade action, but lost out 
in Judge Goff’s decision rendered 
April 4, 1918. 


Me 
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Things were just so-so with ASCAP 
nevertheless. Many important pub- 
lishers were not in the ranks, and the 
ASCAP catalog was not all inclusive. 
In 1921 President George Maxwell 
and J. C. Rosenthal, general man- 
ager, made a bid for five-year con- 
tracts with all members, and after 
an internal battle it was decided to 
make a change in the division of the 
revenue. The money was being di- 
vided equally in three parts, one each 
to the authors, composers and pub- 
lishers. The publishers won their 
point and amended the works so that 
they received one-half of the royal- 
ties and the other half was divided 
between the authors and composers. 
This resulted in the _ recalcitrant 
music houses coming into the fold 
with a rush, and ASCAP’s catalog 
was greatly increased, as well as its 
usefulness as a central licensing or- 
ganization. Its selling point now was 
twice what it was before. 

Royalties now passed the $100,000 
mark and each quarter saw the sum 
multiply in the proverbial leaps and 
bounds. Motion picture houses were 
supplying the better part of the cur- 
rent and additional revenue. But 
ASCAP was yet to affiliate with one 
who was to become its most powerful 
driving force. 

In the Columbia Theater Building 


was a young man from the South- 
west whose knack of doing things 
decisively and profitably had at- 
tracted the attention of Pat Casey, 
head of the Vaudeville Managers’ 
Protective Association. He had had 
wide experience, particularly in the 
vaudeville field controlled by Karl 
Hoblitzelle, who owned the Interstate 
chain of houses. His background in- 
cluded travels thru South America, 
and he had worked with General 
Goethals for three years on the 
Panama Canal project. His name was 
Edwin Claude Mills. | 


In 1921 Maxwell was still ASCAP 
president; J. C. Rosenthal was gen- 
eral manager, and Nathan Burkan, 
the loyal attorney, still carried on 
No salaries were being drawn by the 
officials as yet. In this year, in ac- 
cordance with the changes men- 
tioned above, a classification system 
Was devised to replace the per-use 
method of distributing rovalties. E. 
C. Milis, who started with the Music 
Publishers’ Protective Association in 
1919 as secretary at $5,000 annually, 
became its chairman of the board in 
March, 1920, at $20,000 per annum. 
Nearly a year later in February, 1921, 
the MPPA resolution was passed 
which empowered Mills to buy new 
furniture and hire better quarters. 
This resulted in the MPPA moving 
from the Columbia to the Lakner 
Building on West 45th street, in the 
same suite of offices used by ASCAP. 
Since the MPPA publisher members 
were also members of ASCAP, co- 
operation between the two organiza- 
tions was desirable, and it was then 
that Mills received the title of chair- 
man of the administrative committee 
of ASCAP, which now included in 
its advisory roles Gene Buck, Silvio 
Heine and others. 


Me 


a6 


ASCAP was soon on a basis where 
it was able to pay salaries, and all 
suits were being won against motion 
picture exhibitors. In 1923 Gene 
Buck was elected president to suc- 
ceed George Maxwell, who died. 
Mills, however, continued to exercise 
a strong influence in the progress of 
ASCAP, always being at the head of 
the column when a battle was on. He 
loved a fight but had already earned 
the reputation of being a “square 
shooter.” When the Paramount 
Building became Broadway’s most 
imposing edifice ASCAP gave the 
company a chance to get some of its 
royalties back and rented the entire 
25th floor. 


Meantime radio had come into the 
picture and WOR served as the test 
case, the decision which declared 
radio broadcasts a public performe 
ance for profit. WEAF was among 
the first to take out a license with- 
out a squawk. Later on the Jewel- 
LaSalle decision established that a 
hotel reproducing music from radio 
was also performing copyrighted 
music for profit. In 1929 Mills left 
the MPPA and ASCAP to form the 
Radio Music Company for National 
Broadcasting Company, but NBC 
failed to follow thru on an oppor- 
tunity that might have given radio 
the upper hand in its differences 
with ASCAP. In 1932 overtures were 
being made to Mills by influential 
members of the ASCAP board to re- 
turn to the fold. Mills did not accept 
immediately, but the demise of J. C. 
Rosenthal in 1932 made it imperative 
for ASCAP to hire a new general 
manager at once and Mills resumed 
the reins. 

The little notice that first ap- 
peared in February, 1914, grew to 
several columns of space in The Bill- 
board when the U. S. Government 
filed its anti-trust suit against 
ASCAP. Its take is now well above 
$2,000,000 annually. Recently ASCAP 
moved to the RCA Building in 
Rockefeller Center, taking spacious 
quarters on the 45th floor. 


— 
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ROWTH of the radio network is 
naturally synonymous with the 
growth of the tremendous sums 

expended annually for payment to 
talent for its services. Without the 
hook-up and resultant coverage no 
advertiser could be expected to be 
educated to the point of paying 
worth-while salaries for local broad- 
casts only, and the chances are that 
the electrically transcribed program 
on series of spot broadcasts would 
be the thing, instead of live talent 
holding the upper hand. 

The numerous artists, names and 
lesser lights realize this and, if they 
pray at all, they must include a fer- 
vent word or two for the longevity 
of the radio network, a magical insti- 
tution that is the means of a pos- 
sible $20,000,000 or more being paid 
out to talent each year. On January 
4, 1935, the term chain broadcast 
will be exactly 12 years old. For on 
January 4, 1923, no less than 50 en- 
gineers worked a week to arrange a 
hookup between WEAF, New York, 
and WNAC, Boston. This was about 
three and one-half years before the 
chain broadcast really began to mean 
something. 

National Broadcasting Company’s 
inaugural program was heard on No- 
vember +15, 1926. Its president, M. 
H. Aylesworth, outlined the guiding 
principles tn his address and said in 
part: “Our immediate task is to 
establish a sound economic founda- 
tion for radio broadcasting. For no 
broadcasting system can be truly 
permanent until its economic foun- 
dations have been made firm. . 

It is only a few years ago when radio 
broadcasting was represented by the 
feeble tones of the old-time phono- 
graph record and the scarcely more 
ambitious efforts of the local prima 
donna who volunteered her services.” 

Apart from the other significant 
remarks made by Mr. Aylesworth and 
others that night, there stood out 
two phrases destined to be of utmost 
importance to talent at large. Ref- 
erence to sound economic foundation 
was the tipoff that the advertisers’ 
money had to be welcomed, and 
equally important was the reference 
to the prima donna who volunteered 
her services. Radio recognized the 
fact that it was no longer to pro- 
ceed on the principle of low paid 
or free talent. The high standards 
set have been maintained by the net- 
works, and from then on the new 
field of radio really began to come 
into its own. NBC was destined to 
see years shortly wherein more than 
$10,000,000 worth of talent was to 
cross its books. 

NBC's first program had an esti- 
mated audience of more than 10,000,- 
000 people, and artists heard that 
night included Weber and Fields, 
Will Rogers, Mary Garden, Tito Ruf- 
fo, Walter Damrosch and his New 
York Symphony and many others. 
Now, with its 88 associated outlets, 
NBC estimates that a potential au- 
dience of 60,000,000 people may tune 
in on any of its programs holding 
the necessary draw. 


Radios—Childhood 


Radio’s beginnings were humble 
enough, as almost everyone knows. 
Experimenting in his home garage, 
Dr. Frank Conrad, a Westinghouse 
engineer, founded Station KDKA. 
Shortly after, he astonished and fired 
the imagination of his listeners 
when, on November 2, 1920, he broad- 
cast election returns telling of 
President Harding’s victory. 

In 1921 the Westinghouse company 
built an experimental station in a 
shack above a factory in Newark, 
N. J., and this was the cradle of 
WJZ. Its studio was an unused 
cloakroom housing a rented piano 
and a phonograph. 

In 1922 the American Telephone 
and Telegraph Company established 
WEAF in New York and inaugurated 
a regular program schedule. 


By M. H. Shapiro 


But other pioneer stations were 
springing up around the country. 
Westinghouse Electric and Manufac- 
turing Company had another station 
in Chicago for instance, the city’s 
first, KYW, which went on the air 
November 11, 1921. 

These were the days when almost 
any family had a younger brother 
who threw his homework in the cor- 
ner after school while he built and 
experimented with a crystal set. He 
shssh-ed everybody in the room and 
strained his ear into the headphone 
receivers as he twisted the piece of 
wire which scratched over a bit of 
cre, or even a piece of coal. Eerie 
strains of music floated into his ear. 
Sometimes there would be ghostlike 
talk. Everybody had heard of wire- 
less and heard its dots and dishes, 
but this musical and talking wireless 
was something new and incredible. 
The phonograph record wired to a 
loud speaker outside of the radio and 
phonograph stores inspired the kids 
to build their one-tube sets which 
brought in louder and more distant 
music and talk until other members 
of the family evinced an interest. 


On Broadway show business, which 
was to become so integral a part of 
radio, paid little if any attention. 
Tin Pan Alley, ever alert to a newer 
or better plug, was naturally the 
theatrical vanguard of those who 
were to become interested. The late 
Lew Breau, a songwriter who wrote 
Humming with Ray Henderson, an 
unknown then, used to hie himself 
somewhere—most music men weren't 
sure where and some didn’t care. 
He mentioned Newark and also Stat- 
en Island, and at night took one 
or two friends with him to plug his 
numbers on the “radio,” whatever 
that was. Soon others went off on 
the mysterious trip, and were greatly 
enthused over their esoteric plugs. 
There was little danger of the pro- 
fessional manager checking up on 
them, but they tried hard to sell the 
idea. The professional manager 
winked good naturedly and went to 
work on next week’s bill at the Pal- 
ace, seeking out a good woman sin- 
gle who could handle a song. 


In the May 7, 1921, issue of The 
Billboard a short item on page 7 
was headed Music by Wireless. Un- 
der a Schenectady, N. Y., dateline, 
it read: 


A unique stunt will be staged by 
the Union College Radio Club in con- 
nection with the musical program to 
be given by Dabney’s Syncopated Or- 
chestra from ‘“Ziegfeld’s Midnight 
Frolics” at the junior prom on May 6, 
The music will be sent by wireless to 
2,000 operators in the United States 
and Canada. Twelve hundred miles 
will be the sending distance. The or- 
chestra will play from 10 in the evening 
to 5 in the morning. The club has 
become famous for its weekly con- 
certs, which have been heard by op- 
perators in 22 States of the Union, as 
well as by stations in Canada and 
ships at sea. 


Which would indicate that Gen- 
eral Electric Company was not asleep 
at any of its switches and had WGY 
on its way. 


A New Field for Artists 


Less than a year later the Lyceum 
and Chautauqua Department of The 
Billboard went off the deep end to 
sing of the possibilities of radio. 
Nearly the entire page 78 of February 
11, 1922, issue is devoted to a story 
headed “RADIO DEVELOPS NEW 
PJELD. Lyceum and Chautauqua 
artists are helping to make practical 
the greatest electrical marvel of the 
age—Will we talk to Mars?—Edison 
Thinks We Will Talk With the Dead.” 
A two-column photo of Rita Smith 
is also shown, with the legend that 
she was the first lyceum and chau- 
tauqua artist to read for the radio 
broadcasting station of Chicago, and 


that her performance was so appre- 
ciated she was asked to repeat it. 

“Idea originated with Morgan L. 
Eastman, director of the radio con- 
certs sent out every evening from 
Westinghouse Station KYW, on the 
Commonwealth Edison Building,” said 
The Billboard. “Other broadcasting 
stations have been sending out mu- 
sic, speeches and story readings. 
Director Eastman decided to try an 
art the enjoyment of which depends 
so much on the personality and 
gestures of the artist.” 

It seems that Director Eastman 
gave no notice to Miss Smith, who 
had been accustomed to read to sol- 
diers at the base hospital and to 
women in magnificent parlors. But 
a radio microphone—that was new! 
Messages began to arrive for Directo: 
Eastman, telling how much the read- 
ings by Miss Smith were enjoyed, 
and all asked for more. Thus the 
Chicago station was credited with a 
“scoop.” 

The writer then describes the 
methods of broadcasting and working 
without an audience, as well as the 
now obsolete equipment. No less a 
personage than Judge K. M. Landis, 
ezar of baseball, was enthusiastic 
about the “scoop.” The February 
issue of Illustrated World is then 
quoted, and comparisons are made 
with the start of the phonograph as 
a toy and the far greater potential- 
ities of radio. “It can be made the 
greatest, quickest and surest news- 
bearing means that the world has 
ever seen. It can be made to make 
the newspaper look like a last week’s 
issue of The Bingtown Bugle.” A 
technical explanation of radio is then 
given in detail as well as mention of 
Earl C. Hanson, inventor, who per- 
fected a vacuum tube which in- 
creased the efficiency of sound 
transmission methods. 

Switching to the KDKA territory 
in East Pittsburgh, The Billboard 
states that George W. Allison, a for- 
mer lecturer, has gone to Pittsburgh 
to become general manager of the 
Brown-Dorrance Electric Company, 
which has control of three of the 
ten Eastern organizations which 
handle the radio broadcastings for 
Westinghouse. The story concludes: 

“If you want to listen in on any 
of these artists just get to a wireless 
station or get hold of a little radio 
apparatus and tap the great univer- 
sal wave of unfathomable possibil- 
ities and get KDKA and the rest 
will be easy. 

“The world will soon be covered 
with powerful radio stations and 
messages, songs, music, information, 
news, and a thousand other advance- 
ments will be made common world 
property. To have a hand in the 
early development of this is a thinz 
that in years to come will be a source 
of satisfaction to even our children’s 
children. . We are just on the 
threshold of a new age... . We 
should encourage inventors... .” 

Apparently Fred High, the then 
lyceum and chautauqua editor of 
The Billboard, had a better insight 
into radio’s possibilities than the 
average man of the day. And KDKA 
did not wait for the evening to go on 
the air. We find a paragraph to the 
effect that “the Westinghouse Broad- 
casting Station presents a radio pro- 
gram each week and has something 
on the go each minute of the day.’ 

In New York ATT was under war 
with WEAF, operated by the tele- 
phone company, which had trans- 
ferred one of its able young men to 
the station as commercial representa- 
tive. He took hold of the situation 
with an uncanny grasp on its pos- 
sibilities. He went out and dug up 
his talent, and it wasn't long before 
he evolved the plan of hiring extra 
good talent to fill a period of open 
time and arranging to give an ad- 
vertiser who paid for it an oppor- 
tunity to advertise his wares over the 
station. This kept the station going; 


es 


The Story of Radio and Its Talent 


there was no cost to the station for 
talent and there was a chance to 
make something above operating ex- 
penses. Thus the late George F. 
McClelland, within the year of 1923, 
had inaugurated commercial broad- 
casting. 

It was just prior to this that 
radio’s pioneer talent, mostly re- 
cruited from the ranks of recording 
artists, began to find a kindred field 
of endeavor before the mike. They 
were intrigued and the Vaughn De 
Leaths et al. cheerfully gave their 
services. Here and there a_ well- 
known Broadway band such as Paul 
Whiteman’s would be whisked away 
to Newark to go on WJZ, and lesser 
orchestras did it quite frequently. 
Several bands, including Whiteman, 
lay claim to being the first. 


The Cry for Payment 


When 1923 came along there were 
already some 600 stations—good, bad 
or indifferent—thruout the country. 
WEAF was probably the only place, 
to this writer’s knowledge, where an 
artist other than an orchestra stood 
a chance of getting paid in a man- 
ner that meant something else besides 
coffee and cake or carfare. In a two- 
column story by this writer in The 
Billboard, issue of February 3, 1923, 
it was pointed out that in the past 
18 months the radio set and amateur 
wireless station equipment manufac- 
turers had sold $100,000,000 worth of 
merchandise at a possible profit of 
40 per cent, or $40,000,000. All due 
to the radio craze that held the 
country in its grip and made possible 
by artists who were giving their 
talent without a cent of revenue, but 
who were now coming to the realiza- 
tion that their services were valuable 
to the station, inasmuch as the sta- 
tions were owned usually by radio 
manufacturers or affiliated com- 
panies. 

Radio Corporation of America was 
then building its station studios in 
the Aeolian Building on West 42d 
street at a reported cost of $60,000 
and was faced with an overhead of 
$1,000 a week for operating expenses. 
It had purchased WJZ. The Ameri- 
can Society of Composers, Authors 
and Publishers was also yelling its 
head off, claiming that there must 
be a profit in radio somewhere if 
not directly in broadcasting. Theat- 
rical managers also were of this 
opinion. Programs were now believed 
to have fallen off in entertainment 
value because artists were refusing 
to work for nothing, and not a little 
of the fare was phonograph records, 
Player pianos and some amateur 
talent. Singing schools were being 
invited to send pupils under guise of 
receiving valuable publicity. 

But McClelland at WEAF was out 
to make his station pay its way 
strictly on its own. WEAF kicked in 
its $5,000 license fee to ASCAP and 
decided that the advertiser could 
well afford to pay it, along with the 
artists and other costs incurred. 
Other stations had their eyes opened 
to the commercial aspects and radio 
was starting off on another track 
altogether. In fact, it was beginning 
to find it: 'f. WEAF had a raft of 
commerciais, and probably one or two 
are still with the station, such as the 
Great Atlantic and Pacific Tea Com- 
pany. 

During the next few years—three 
at least—radio had its troubles, but 
soon it had an organization to look 
after its interests. The National 
Association of Broadcasters was 
formed and, of course, it js still part 
and parcel of the forces that seek to 
better the broadcasters’ existence. 
Headlines in The Billboard for the 
next few years included such items 
as BLAMES RADIO—RADIO CALLED 
A MENACE—MUSICIANS ON COM- 
MERCIAL PROGRAM SAY RADIO IS 
A BOON—EQUITY REFUSES TO LET 
ACTORS PLAY FOR NOTHING— 


(See THE STORY on page 40) 
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Origin and Development of ASCAP 


N JANUARY, 1851, there was organ- 
ized in France a society called 
Societe des Auteurs, Compositeurs 

et Editeurs de Musiques. Its purpose 
was to protect originators of musical 
works, authors and the publishers 
thereof from any sort of infringe- 
ment and to license the use of the 
members’ compositions for public 
performances and collect royalties on 
such a basis. The idea soon spread 
to other European countries, and 
laws were enacted to safeguard the 
procedure and firmly establish the 
rights of authors, composers and 
publishers. 


In the United States there was 
copyright protection after a fashion, 
somewhat similar to that of the 
usual patent grant which ran for a 
certain number of years, 28 in the 
case of an author or composer. The 
law, of course, contained no pro- 
vision, for instance, for protection 
against mechanical reproduction such 
as the phonograph, which was to 
make fortunes for Edison and other 
inventors in the early part of the 
present century. Songwriters and 
publishers, as a matter of fact, really 
cared little about it and considered 
the various gramaphones et al. a 
means toward popularizing their 
product. 


Not all music men thought alike, 
however, and when the Copyright Act 
of 1909 became a law Congress in- 
serted clauses of definite value to au- 
thors, composers and publishers. A 
minimum infringement damage of 
$250 was included, as well as a set 
price of two cents royalty to be paid 
the owners of copyright works which 
were mechanically reproduced. It was 
in 1897 that Congress legislated the 
weapon into the hands of the copy- 
right owner who sought a complete 
monopoly for the creations of his 
brain and brawn. 
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An increasing undercurrent of dis- 
satisfacticn was being voiced when 
writers gathered at the Lambs’ Club, 
Kean’s chop house and other near-by 
clubs and cafes. Victor Herbert 
might be highly incensed because a 
Broadway cabaret would stage enter- 
tainment and recruit the cream of 
one of his operettas for musical 
numbers. Concurrent with theater 
performances, cafes ran goodly pieces 
of the same entertainment and of- 
fered virtual opposition to the source 
from which it obtained its material, 
giving nothing in return for it. 


George Maxwell, managing director 
of G. Ricordi & Company, made fre- 
quent trips to Europe and was ef- 
fusive in his praise of the perform- 
ing rights societies abroad. The au- 
thors, composers and publishers be- 
gan to talk about the possibility of 
organizing a similar organization over 
here. Finally the talk resulted in 
action, and the first report of the 
American Society of Composers, Au- 
thors and Publishers appeared in 
The Billboard in the February 21, 
1914, issue as follows: 


“NEW YORK, Feb. 14.—The So- 
ciety of Authors, Composers and Pub- 
lishers was formed yesterday at a 
meeting in the Hotel Claridge. 
George Maxwell was elected presi- 
dent; Victor Herbert, vice-president; 
Glen McDonough, secretary, and 
John L. Golden, treasurer. The board 
of directors will be selected from 
among publishers, authors and com- 
posers, six of each, forming a total 
of 18 for the full board. 


“The object of the organization is 
to put into effect the rights of com- 
posers of music, authors and pub- 
lishers from compositions used by or- 
chestras in hotels, cafes and motion 
picture theaters. Just how these rights 
are to be established and royalties 
collected has not been made clear. 
The organization will be patterned 
after similar societies in France. Cer- 


many and Italy, where laws have been 
enacted to serve their purpose. 

“It is said that the ‘performing 
rights,’ as they are called, yield over 
$10,000,000 annually to composers 
and publishers. The membership of 
the newly formed organization repre- 
sents all branches of music writing and 
publishing and the purpose of the so- 
ciety will be to give protection to all 
of its members. Classical, musical 

dy and popular compositions will 
be considered in the plans of the or- 
ganizers of the Society of Authors, 
Composers and Publishers.” 


Thus was the beginning of ASCAP 
duly chronicled in The Billboard. 
Peculiarly enough, on the very same 
page; in fact, in the same column, 
was an item on a man who was des- 
tined a decade later to take the reins 
of ASCAP and become its president 
and front man. This story was to 
the effect that “Gene Buck was in 
Cincinnati last week with Miss Anna 
Held, accompanying the Parisienne 
star as personal representative. While 
here Mr. Buck called at the office of 
The Billboard and stated that work 
had begun on the Follies and that 
he was working on the lyrics with 
Dave Stamper... .” 
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ASCAP’s next story in The Bill- 
board appeared the week following 
the first one and under a February 
21 dateline. A column and a half 
told the story of the music trade be- 
ing stirred by the formation of the 
American Society of Composers, Au- 
thors and Publishers (they got the 
name correct that time), and that 
135 publishers of popular music 
thruout the United States had joined 
the society, and one that had refused 
to join was one of the oldest in the 
business—Joseph W. Stern & Com- 
pany. Practically every composer and 
lyric writer in the profession had be- 
come members. 


The board of directors embraced 
Rudolph Schirmer, Henry Waterson 
(Waterson, Berlin & Snyder), Fred 
Belcher (Jerome H. Remick & Com- 
pany), Jay Witmark (Witmark & 
Sons), Max Dreyfus, Gustave Kerker, 
Silvio Heine, Raymond Hubbell, 
Irving Berlin, Harry Carroll, George 
V. Hobart, Billy Jerome, E. Ray Goetz 
and Harry B. Smith. Nathan Bur- 
kan, Victor Herbert’s attorney, was 
general counsel. Publishers were 
quoted as saying the plans were to 
concentrate first on the hotel or- 
chestras and collect royalties from 
the source, and not individuals in all 
cases. Other fields such as cafes and 
theaters were to follow. Other pro- 
cedure and policies are mentioned. 
The final sentence. in quotes, read: 

“There’s millions in it.” 


Whether meant as a guess or gag 
it was not as easy as it seemed. The 
next ASCAP item in The Billboard is 
a Chicago story to the effect that 
ASCAP had organized there for the 
“purpose of proceeding under the 
copyright law against every unsu- 
thorized producer of music in pub- 
lic.” It would affect cafes, cabarets 
and several other places of amuse- 
ment. Eight of the largest New York 
publishers were said to be members 
in New York. where the organization 
had its headquarters, and an equal 
number of big Chicago publishers 
were also members. The writer of 
the story did not think it would af- 
fect vaudeville houses. This story 
appeared on page 4 of the April 11, 
1914, issue. It indicated that the 
men behind ASCAP meant business. 

Things hummed for a_ while. 
Meantime a suit had been filed in 
the Federal Court in the name of 
one of the publisher members, John 
Church Company, which sued the 
Hilliard Hotel Company, but lost the 
case when the court decided that 
playing copyrighted musical num- 
bers in a hotel dining room where 
no admission fee was charged was 


not an infringement of the copy- 
righted numbers played there. The 
Hotel Men's Association backed the 
Hilliard Company, and early in 1915 
the ASCAP situation lay dormant 
following the adverse decision. 


Within a short time another suit 
was filed. ASCAP counsel had prof- 
ited by the decision rendered against 
it. This time, on April 14, 1915, 
Shanley’s Restaurant was on the re- 
ceiving end of the infringement suit 
brought in the name of Victor Her- 
bert. Herbert contended that his 
operetta, Sweethearts, playing at the 
Liberty Theater on 42d street off 
Broadway was having its music, 
lyrics and even costumes copied by 
Shanleys, and the stage show at the 
cafe was competing with his theater 
performance. The cafe was paying 
him nothing as against the royalty 
agreement with his theatrical pro- 
ducers. 


ASCAP twiddled its thumbs while 
the United States District Court in 
New York dismissed the action and 
the Circuit Court of Appeals upheld 
the decision. The Supreme Court of 
the United States, however, reversed 
the lower courts on January 22, 1917. 
At last the members of the society, 
who had been kicking in their money 
to carry the suit to the highest 
court, had in their favor the decision 
that the use of music in a public 
place enhanced the resort’s value and 
the performance of copyrighted 
music could be construed as being 
one for profit, even tho primarily the 
resort in question might be a restau- 
rant or cafe. 

It was not long before a deal was 
proffered by the New York City Hotel 
Men’s Association and ASCAP 
grabbed it. License fees were now 
coming in, and there was a definite 
income upon which to base a few 
salaries and the expenses of the or- 
ganization in carrying on its work. 
Another action was already in the 
courts, this one against a motion pic- 
ture theater, which was defended or 
backed rather by the Motion Picture 
Exhibitors’ League. The action 
brought by Raymond Hubbell (com- 
poser of Poor Butterfly) against Roy- 
al Pastime Amusement Company re- 
sulted in a decision by Federal Judge 
Julius Mayer on May 31, 1917, in 
which he held that the copyright law 
applied to movie houses. Movie or- 
ganizations lost no time in filing a 
restraint of trade action, but lost out 
in Judge Goff’s decision rendered 
April 4, 1918. 
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Things were just so-so with ASCAP 
nevertheless. Many important pub- 
lishers were not in the ranks, and the 
ASCAP catalog was not all inclusive. 
In 1921 President George Maxwell 
and J. C. Rosenthal, general man- 
ager, made a bid for five-year con- 
tracts with all members, and after 
an internal battle it was decided to 
make a change in the division of the 
revenue. The money was being di- 
vided equally in three parts, one each 
to the authors, composers and pub- 
lishers. The publishers won their 
point and amended the works so that 
they received one-half of the royal- 
ties and the other half was divided 
between the authors and composers. 
This resulted in the _ recalcitrant 
music houses coming into the fold 
with a rush, and ASCAP’s catalog 
was greatly increased, as well as its 
usefulness as a central licensing or- 
ganization. Its selling point now was 
twice what it was before. 

Royalties now passed the $100,000 
mark and each quarter saw the sum 
multiply in the proverbial leaps and 
bounds. Motion picture houses were 
supplying the better part of the cur- 
rent and additional revenue. But 
ASCAP was yet to affiliate with one 
who was to become its most powerful 
driving force. 

In the Columbia Theater Building 


was a young man from the South- 
west whose knack of doing things 
decisively and profitably had at- 
tracted the attention of Pat Casey, 
head of the Vaudeville Managers’ 
Protective Association. He had had 
wide experience, particularly in the 
vaudeville field controlled by Kar! 
Hoblitzelle, who owned the Interstate 
chain of houses. His background in- 
cluded travels thru South America, 
and he had worked with General 
Goethals for three years on the 
Panama Canal project. His name was 
Edwin Claude Mills. | 


In 1921 Maxwell was still ASCAP 
president; J. C. Rosenthal was gen- 
eral manager, and Nathan Burkan, 
the loyal attorney, still carried on. 
No salaries were being drawn by the 
officials as yet. In this year, in ac- 
cordance with the changes men- 
tioned above, a classification system 
Was devised to replace the per-use 
method of distributing royalties. FE. 
C. Milis, who started with the Music 
Publishers’ Protective Association in 
1919 as secretary at $5,000 annually, 
became its chairman of the board in 
March, 1920, at $20,000 per annum. 
Nearly a year later in February, 1921, 
the MPPA resolution was passed 
which empowered Mills to buy new 
furniture and hire better quarters. 
This resulted in the MPPA moving 
from the Columbia to the Lakner 
Building on West 45th street, in the 
same suite of offices used by ASCAP. 
Since the MPPA publisher members 
were also members of ASCAP, co- 
operation between the two organiza- 
tions was desirable, and it was then 
that Mills received the title of chair- 
man of the administrative committee 
of ASCAP, which now included in 
its advisory roles Gene Buck, Silvio 
Heine and others. 
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ASCAP was soon on a basis where 
it was able to pay salaries, and all 
suits were being won against motion 
picture exhibitors. In 1923 Gene 
Buck was elected president to suc- 
ceed George Maxwell, who died. 
Mills, however, continued to exercise 
a strong influence in the progress of 
ASCAP, always being at the head of 
the column when a battle was on. He 
loved a fight but had already earned 
the reputation of being a “square 
shooter.” When the Paramount 
Building became Broadway’s most 
imposing edifice ASCAP gave the 
company a chance to get some of its 
royalties back and rented the entire 
25th floor. 


Meantime radio had come into the 
picture and WOR served as the test 
case, the decision which declared 
radio broadcasts a public performe 
ance for profit. WEAF was among 
the first to take out a license with- 
out a squawk. Later on the Jewel- 
LaSalle decision established that a 
hotel reproducing music from radio 
was also performing copyrighted 
music for profit. In 1929 Mills left 
the MPPA and ASCAP to form the 
Radio Music Company for National 
Broadcasting Company, but NBC 
failed to follow thru on an oppor- 
tunity that might have given radio 
the upper hand in its differences 
with ASCAP. In 1932 overtures were 
being made to Mills by influential 
members of the ASCAP board to re- 
turn to the fold. Mills did not accept 
immediately, but the demise of J. C. 
Rosenthal in 1932 made it imperative 
for ASCAP to hire a new general 
manager at once and Mills resumed 
the reins. 

The little notice that first ap- 
peared in February, 1914, grew to 
several columns of space in The Bill- 
board when the U. S. Government 
filed its anti-trust suit against 
ASCAP. Its take is now well above 
$2,000,000 annually. Recently ASCAP 
moved to the RCA Building in 
Rockefeller Center, taking spacious 
quarters on the 45th floor. 
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Joe Weber, Champion of Musicians 


HEN an officious censor oute 

raged the pipers of ancient 

Rome by withdrawing their 
treasured privilege of dining at pub- 
lice expense in the Temple of Jupiter 
the first organized movement to bet- 
ter the lot of musicians was set in 
motion. The pipers marched out of 
Rome to Tiber in high dudgeon. 
Rome was confounded. No devo- 
tional services could be held, no 
campaign launched, no army could 
march and no consul could be in- 
augurated without the proper sacred 
music. The desperate “capitalistic 
interests” finally resorted to craft, 
plied the pipers with wine and car- 
riec them back home, but not until 
the dinner privilege had been re- 
stored and a chastened Senate had 
bestowed upon them the right to 
parade each year at the Ides of June, 
tooting triumphantly. 


Thus, in victory, ended the first | 


struggle to improve the social and 
economic standing of musicians. It 
was about the last successful one 
for more than 20 centuries! Which 
brings us, in one long leap, to the 
subject of this sketch. 

Joseph N. Weber, whose career as a 
local and international union leader 
has paralleled The Billboard’s years 
of service to showfolk, became presi- 
dent of the newly born American 
Federation of Musicians in the year 
1900 and began at once to lead the 
long trek that was to bring the or- 
ganization, thru many trials, to a 
place in the front rank of American 
trade unions—138,000 strong and 
comprising in its membership prac- 
tically all the professional musicians 
of the United States and Canada. 
The magnitude of this achievement 
can be conceived only when one con- 
siders that individualistic craftsmen 
have always been difficult to organ- 
ize—and musicians are nothing if 
not individualistic—that music by 
many is regarded as a luxury that 
can be dispensed with, and that the 
human race has always been disposed 
to quibble about who should pay the 
fiddler. Alternately feted and petted, 
then exploited and neglected, the 
practitioners of the musical art have 
led an insecure and harried existence 
thruout history. The American Fed- 
eration of Musicians has been heir 
to all the troubles that assail other 
trade unions and, in addition, to a 
host of problems peculiarly its own. 
First to suffer in depressions, often 
victims of sumptuary legislation, and 
enforced competitors of canned 
music, army and navy bands, ama- 
teurs and other entertainment forms, 
American musicians have stood in 
need cf stanch and intelligent 
leadership. The record shows they 
have had it. 
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Joe Weber was born in the city 
of Tamesvar in Southern Hungary, 
the offspring of a musical family of 
German extraction. Music lessons, 
under the tutelage of his father, be- 
gan as soon as he could read. When 
Joe was nine the elder Weber, obey- 
ing the nomadic instinct of the 
musician, sailed for America, settling 
for a time in New York. He returned 
to Europe. Not so young Joe. For 
him there followed periods of resi- 
dence in New Orleans, St. Louis, Kan- 
sas City, Chicago, Denver, Los 
Angeles, San Francisco and Cincin- 
nati. He lived always in the atmos- 
phere of the theater and concert 
hall. 

The purpose to which his life was 
to be dedicated—advancement of the 
social and economic standards of 
fellow-musicians—-was born of early 
experiences in those cities and on the 
road with traveling bands. He saw 
musicians forced to practice their 
art for the wages of common labor; 
exploited and cheated by employers; 
compelled by competitive conditions 
to take anything offered; overworked 
in rehearsals without pay; trans- 
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ported on the road in day coaches, 
and generally treated with indignity. 
Oldtimers complained and discussed 
grievances, swapping stories about 
absconding employers and being 
stranded far from home, and about 


ee 
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low wages and abuse, but no one 
did anything much about it. 

Attempts at organizing musicians 
had been launched in America as far 
back as 1863, when the Musicians’ 
Mutual Protective Union was formed 
in New York. Subsequently, “pro- 
tective societies” sprang up in other 
large cities. They accomplished little 
in the way of increasing prices or 
improving conditions partly because, 
being local in character, they were 
always subject to unregulated com- 
petition from other cities and partly 
because the societies stressed their 
artistic and social phases at the ex- 
pense of economic efforts. 


Young Weber, at an impressionable 
age, took the plight of musicians 
very much to heart. From his father 
he had learned that in Europe, even 
tho their economic status was not 
always enviable, musicians did enjoy 
the social esteem of all classes. In 
America, where social standing de- 
pended so completely upon material 
success, the contrary was true, ex- 
cept, of course, in the case of out- 
standing artists. An idealist by 
nature, he yearned for an opportu- 
nity for action in behalf of his fel- 
lows. It came in Denver, where, 
with a group of kindred spirits, he 
aided in forming a local society 
committed te the purpose of main- 
taining a decent wage scale and es- 
tablishing better working conditions. 

The widely famed Tabor Grand 
Opera House was then in its heyday, 
and Weber, from his place in its or- 
chestra pit, could gaze out over au- 
diences incongruously composed of 
jeweled women and men in white 
shirt fronts, intermingled with 
miners from the hills, booted cow- 
boys, flashily dressed gamblers and 
all the varied elements that made 
up the population of that frontier 
city. It was the sort of democratic 
background that might well inspire 
any young man to believe in the 
possibilities of trade unionism. 
Weber's earnest enthusiasm won him 
an assured place in the councils of 
the young loca] from the beginning. 
The issue then holding chief place in 
discussions of all musical societies 
concerned the question of affiliation 
with trade unions. If Weber ever 
hesitated over that point there is no 
record of it. He was first and last 
an advocate of unionism and became 
the local’s delegate to the Denver 
Central Labor Union. 


Me 

es 
In 1891 he was sent as a delegate 
from Denver to the convention of 
the National League of Musicians 


and immediately joined the faction 
of that ill-fated organization which 
was bent on converting it into a real 
national union, affiliated with the 
young American Federation of Labor. 
The Naticnal League, organized in 
1886, was a confederation of all the 
“protective societies” cf musicians in 
the country. Many of these local 


| groups strongly favored pure trade 


unionism and a number, including 
the Denver group, were already 
affiliates of the AFL. But the leader- 
ship of the league steadfastly op- 
posed any such plebeian associa- 
tion. The NLM, they said, had been 
organized to be the means of “ele- 
vating recognized musicians into a 
sphere of dignity, integrity and ex- 
cellence that will inspire the respect 
of all intelligent people and secure 
from thern proper recognition as ex- 
ponents of the musical art.” They 
also maintained a standard of artistic 
proficiency as a test for membership 
and could not bear the thought of 
affiliation with mere working people 
in the trade union movement. 

Weber and other trade union ad- 
vocates applauded the purpose of 
elevation into “a sphere of dignity,” 
but maintained that that could only 
be accomplished by improving the 
economic standards of the craft. The 
“artistic” crowd won in that year and 
in the succeeding years, but in win- 
ning they destroyed their organiza- 
tion. 

Before he really entered upon the 
nation-wide field of organization 
Weber underwent further training 
for the task ahead, serving as the 
secretary of the Denver local, vice- 
president of the Seattle local and as 
president of the Cincinnati local. 
From the latter city in the year 1900 
he went as a delegate to the fourth 
annual convention of the American 
Federation of Musicians, which had 
been organized in 1896 with the help 
of Samuel Gompers, president of the 
AFL, to undertake the task that the 
National League of Musicians had 
spurned. Weber’s fame as a skillful 
organizer and loyal idealist had pre- 
ceded him and he was made chair- 
man of the laws committee. Before 
the close of the convention Owen 
Miller, for four years president, de- 
clined to stand for that office again 
and instead proposed the name of 
the young Cincinnatian, who was 
elected. Miller was then made secre- 
tary. 
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When Weber took the office that 
was to become his life’s work, the 
American Federation of Musicians 
had a total membership of 8,555 and 
practically no money. Within 10 
years that membership had advanced 
to 60,000 and greater economic power 
than any association of musicians 
had ever before possessed. 

Those early years must have seen 
an unbelievably difficult struggle to 
found an international union. The 
salary of the president was fixed at 
$100 a year, out of which he had to 
find quarters and carry on the work 
of spreading the organization over 
a continent. Correspondence had to 
be carried on by the president in 
longhand with the 79 existing locals 
and with musicians in more than 
500 cities in which it was hoped 
that locals might be established. 
President Weber handled this volume 
of business at his home, and kept 
the records at first in a suit case and 
later in a trunk. Contemplating the 
present magnitude of the Federation, 
it is difficult to believe that it 
actually sprang from such a modest 


beginning. 
This %100-a-year job, requiring 
many hours of attention daily, 


naturally encroached upon the presi- 
dent’s efforts to earn a livelihood in 
an orchestra pit. His Federation 
salary and much more besides went 
for hiring substitutes. For a man 
of Mr. Weber's means this would 


have been impossible but for the fact 
that Mrs. Weber—the Gisella Weber, 
famed as a violinist of the concert 
stage and prominent in the musical 
pedagogical field—carried on in com- 
plete sympathy with her husband’s 
ideals, supplying most of the material 
needs of their household. 

In succeeding conventions, dele- 
gates, aware of the sacrifice Presi- 
dent Weber was making, urged that 
his salary be increased. But he per- 
sistently refused to accept, prefer- 
ring that the limited means of the 
Federation should be expended in 
organization work. Reluctantly com- 
pelled by circumstances, he at length 
accepted an increase to $500 yearly 
in 1903, to $1,000 in 1904, to $1,500 
in 1907 and $2,400 in 1909. By that 
time the work of organization had 
multiplied to such an extent that 
travel and mounting expenses of 
the office required a greater outlay 
than could be managed on a smaller 
allowance. The president continued 
however, to carry on all the tasks of 
the office without assistance. In 
fact, no regular assistance was en- 
gaged for the office until 1914. 

Thru all those years headquar- 
ters of the Federation was the study 
in the Weber home. Concentration 
of the nation’s theatrical business 
interests in New York necessi- 
tated the removal of the president's 
Office to that city in 1910. Desk 
room was rented in the Office of a 
public stenographer—a convenient 
arrangement because occasional sten- 
ographic assistance had become im- 
peratively necessary to the conduct 
of the Federation's business. 
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Twenty-five years ago the great 
symphony orchestras of the country 
were composed almost exclusively of 
European musicians. Americans stood 
no chance of finding seats in these 
high-toned ensembles. Talent was 
available among the native-born 
musicians, but they were not wanted. 
In a sense, it was a racket. The 
great conductors were aliens, and 
they insisted upon the right to im- 
port musicians. Once transported 
across the Atlantic a musician was 
at the mercy of the leader in such 
matters as salary and working con- 
ditions. It was also the custom of 
leaders to offset the acquired wisdom 
of second-year men, who had learned 
something of the high cost of living 
on this side, by discharging them 
and importing others to take their 
places, leaving them to engage in 
competition with Americans in the 
general musical field. 

President Weber attacked this 
Problem with characteristic zeal. 
American musical talent, he held, 
was at least equal to European tal- 
ent. The American boy was possessed 
of sufficient ability to serve in any 
orchestra in the world, he insisted. 
The AFM, from the beginning, had 
required as a condition of member- 
ship American citizenship or resi- 
dence in the country of at least six 
months and an application for cit- 
izenship. It was an uphill fight to 
achieve the prestige of a foothold in 
the great symphony orchestras, but 
it was won. The time came, more 
than 20 years ago, when Weber could 
say to the great symphony orchestra 
associations that they would have to 
abide by the Federation’s policy to 
give American talent an opportunity 
to develop or quit. It was a great 
triumph for the union and a cultural 
victory for America. Today the 
native musician is universally recog- 
nized in all symphony orchestras. 

Complete and thoro organization 
Was essential in the beginning tf 
musicians were to attain economic 
justice. Musical employment is apt 
to be temporary, and it was not diffi- 
cult in the old days for the employer 
to find a substitute band or or- 
chestra in some other town. From 

(See JOE WEBER on page 33) 
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HILE it is on the surface per- 

haps no more than a coinci- 

dence that The Billboard com- 
pletes its 40th year of consecutive 
service to the amusement world at 
the same time my firm celebrated its 
40th milestone in music publishing, 
there is a strong parallel to be drawn 
in the careers of our respective or- 
ganizations. I say this without ego, 
even tho I realize as well as anyone 
that The Billboard has always been 
and continues to be a leader in its 
field. 

But in these four decades Billyboy 
and I have seen and experienced fhe 
most amazing vicissitudes that show 
business in general and the music 
game in particular have ever under- 
gone. 

The editors of The Billboard have 
been quite candid in telling me that 
I have been asked to write this ar- 
ticle not only because our anniver- 
saries occurred simultaneously but 
because, as author of They Ail Sang, 
I had already bridged the gap be- 
tween the ‘90s and ‘30s. Consequently 
I hope to be excused if 1 refer to 
that volume once or twice in the 
paragraphs that follow. 

It is unnecessary to point out that 
any 40 years which sees the intro- 
duction of motion pictures, radio, 
sound films, the phonograph, the 
player piano, television, ragtime, jazz, 
blues or whatever else you want to 
call it, and some half dozen other 
discoveries of greater or less impor- 
tance can completely revolutionize 
the theater in all its forms. I am 
certain that other articles in this 
issue treat the changes in show busi- 
ness proper with exact and fascinat- 
ing detail and it is my intention to 
restrict myself only to those that 
have occurred in my own particular 
fields—the publishing, exploitation 
and selling of music. 

Perhaps the sentence most quoted 
by the reviewers and commentators 
who wrote about They All Sang was 
the very first one in the book: “The 
best songs came from the gutter in 
those days.” I was referring specifi- 
cally to 1894, but that statement 
holds good for more than half of my 
publishing experience. Discounting 
the various mechanical contrivances 
that have come into being. there has 
been perhaps no greater change in 
our industry than the _ transition 
from the aforementioned gutters to 
the gilded reception rooms of the big 
radio stations, advertising agencies 
and swanky hotels whence emanate 
the best plugs of todav. Instead of 
substtling my book From Tony Pas- 
tor to Rudy Vallee I might have 
labeled in From the Bowery to 
Rockefeller Center. 


Radio, which has hurt our business 
so immeasurably, is nevertheless all- 
important when it comes to promot- 
ing our current songs, ana this giant 
industry is conducted on a far dif- 
ferent scale than the saloons, beer 
halis and dives that so often gave 
birth to the ditties of 40 years ago. 

Unfortunately the conduct of the 
popular music business has not in 
all respects kept pace with its im- 
provement in surroundings, accouter- 
ments or “tone,” as the boys call it. 
It is certainly not my intention to 
sermonize upon the evils that still 
exist—-bribery, unfair competition, 
lack of co-operation in some in- 
stances between music man and art- 
ist, overproduction, false standards 
and too many others. Everyone is 
aware of these things. and men like 
John G. Paine, of the Music Pub- 
lishers’ Protective Association, have 
been leading valiant and often suc- 
cessful onslaughts upon them. Since 
radio itself is plagued by petty cor- 
ruptions in many cases, it is too 
much to expect that the popular 
music business, just because it has 
acquired better manners than in the 
old days, should overnight become an 
industry above reproach. 
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Nevertheless each year sees im- 
provement in the ethics of song pub- 
lishing. Pacts outlawing bribery, 
contemplated codes, several other re- 
strictions and a knowledge that the 
stars of the air cannot be treated 
in the roughneck manner of old have 
all tended to better the industry. 
These pacts are far from being com- 
pletely efficacious as vet, but they 
are steps along the right path and 
will eventually result in a cleaner 
and fairer music business. 

I mention in They All Sang that 
it was not unusual for my partner 
and myself to make one hundred 
“joints” a week in the days when 
our business was young. No two 
contact men could possibly cover 
that many spots today regardless of 
their energy and hustle. I do not 
mean to insinuate that it was easier 
in the past, but it was a less in- 
volved procedure and certainly less 
expensive. 

A beer for the orchestra leader and 
a few words of flattery for the lady 
baritone, as the torch singers of those 
days were called, would often do the 
trick. Today each professional man 
has his specified territory and more 
cften than not his particular eve- 
nings on which to see a certain 
singer, orchestra leader or program 
director. If the spot from which 
the broadcast emanates is a night 
club or hotel, the plugger must sit 
at one of the regular tables because 
these places frown upon the music 
men who merely stand and wait out- 
side. 

It has. been particularly noticeable 
during the past year or two that 
orchestra men, with a few notable 
and inexcusable exceptions, have 
done their utmost not only to co- 
operate but to be courteous and pa- 
tient with the publishers or their 
representatives. 

It is true also that, just as a few 
of the orchestra leaders are still act- 
ing in an objectionable or high-hat 
manner, there is certainly a small 
but loud percentage of music men 
who make it difficult for their col- 
leagues by being extremely officious, 
whining or threatening. From the 
crchestra leader's point of view it 
must be remembered that there are 
practically 50 firms, large and small, 
which issue popular music regularly, 
and that the average number of 
songs that can be played on a half- 
hour radio program is merely cight 
or nine. Besides, the orchestra usu- 
ally includes certain old and stand- 
ard selections, so that only by being 
tactful, considerate and wunpreju- 
diced can the leader keep his coterie 
of song contact mien satisfied and 
happy. To their eternal credit may 
I say that 90 per cent of the current 
big orchestra directors seem to be 
doing this successfully. 

Harkening back to the old days 
once more, one finds that aitho there 


was always such a thing as one plug 
being more important than another, 
particularly in the introduction of 
a new song, yet the expression “A 
plug is a plug” held sway and hits 
were usually made by obtaining a 
ereat number of performances rather 
than a selected few. 

Today the tendency is to bother 
chiefly, and in the case of some pub- 
lishers almost exclusively, with big 
radio names. This should mean less 
work for the professional depart- 
ments, but any contact man will tell 
you that setting a broadcasting date 
with certain of the stars is harder 
than getting a score of the little 
fellows. Not only must the artist 
himself be sold on « song, but more 
often than not his manager, his 
agent, his advertising agency, his 
sponsor and sometimes his own 
brother or his sponsor’s wife. Wheth- 
er or not the importance of these 
particular broadcasts is exaggerated 
I am not prepared to say, but I do 
believe that too much emphasis is 
being given the list of songs played 
on the major stations in the eve- 
nings. 

It happens that this is not written 
in pique, because one of our pub- 
lications What a Difference a Day 
Made is very near the top on all such 
lists as this article goes to press. 
Nevertheless 1f feel that daytime 
broadcasts and those going over 
chains which do not happen to in- 
clude New York City are certainly 
as important as some of those listed, 
and I know from actual experience 
that the order basket will often 
verify this. 

I wonder how many of the younger 
generation of music writers and buy- 
ers know what is meant by a “coun- 
ter song.” That was our expression 
for many years for that type of 
number which, altho for some rea- 
son it never received a great num- 
ber of public performances, neverthe- 
less was as unstoppable on the mu- 
sic counters of the nation as this 
fall's Minnesota football team was 
on the gridiron. 

Often these dark horses outsold 
their much more wideiy popularized 
brothers, those that were sung and 


plaved by the Jolsons, Van and 
Schencks, Nora Bayeses and other 
big stars of those days. Today, while 


the public is primarily interested in 
buving only those songs that it has 
heard over the ether or in sound 
films, there is occasionally such a 
counter seller which. if exploited 
properly in the music stores, will 
rival the radio and film hits in total 
sales. 

In other words. the correlation be- 
tween the most played numbers and 
the best sellers. while fairly indica- 
tive and steadfast, is very often up- 
set by some commercial ditty that 
comes along and sweeps music buy- 
ers off their feet without ever having 
received a proper boost from the pro- 
fession. Conversely. some of the 
songs heard most often, particularly 
those known in the business as 
“cute.” do not earn enough to buy 
their creators and sponsors lunch at 
Lindy’s. 

Me 


Coming to the songs themselves, I 
am going to make a statement that 
may at first sound strange. I be- 
lieve that our popular music, lyri- 
caliy speaking, after some 25 vears of 
comparative wishy-washiness, is go- 
ing back to the vitality of the 
‘90s. Perhaps the ballads of those 
days, After the Ball. My Gal Sal, 
Take Back Your Gold. A Bird in a 
Gilded Cace, In the Beggage Coach 
Ahead, or the two that I perpetrated 
myself, My Mother Was a Lady and 
The Littie Lest Child, may seem ab- 
surd and stilted today. But dozens 
of good scholars have come forth 
and have said that those same tear- 
jerkers are so typical of what Sig 
Spaein calls the anti-macessar period 
that they will be the folk songs of 
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tomorrow. The comic and novelty 
songs of this period were in meny 
cases extremely original and well 
constructed. and they were often 


wedded to deft and appropriate mel- 
odies. Soon after the birth of the 
new century, however, the tyrics of 
most of our popular songs descended 
to the level of the waltz ballad about 
some girl's naine or some State or 
river or a hackneyed and trite ex- 
pression of the love theme. 

Today the first perquisite of al- 
most any song is that it has a unique 
and interesting title. It mav tel! 
the same old story, but it must ‘do 
it by utilizing new-sounding phrases 
and clever variations. Always con- 
ceding the inevitable exceptions. we 
note that today numbers titled / 
Love You. Back Home in Tennessee. 
Mary, I Never Knew, Dream Girl and 
the like are at a disadvantage unless 
they are already established standard 
favorites. The ones that come to 
the top usually bear such interest- 
ing or provocative titles as Stars Fell 
on Alabama, Two Cigarettes in the 
Dark, You’re a Builder Upper. Dust 
on the Moon, Pardon My Southern 
Accent, Winter Wonderland, Whai a 
Diffrence a Day Made, Pop Goes 
Your Heart and many others which 
might be selected at random from 
lists of best sellers. 

Musically, too, writers of today 
are striving for more originality than 
heretofore. Of course in the melodic 
field the progress from the ‘90s 
has been chiefly for the better, with 
such men as Kern, Berlin, Gershwin 
and others taking the new-form jazz 
and really doing fine things with i! 
I for one am glad to see that hot 
music is being heard less than a few 
years ago. It distinctly has its place 
but grows very tiresome when over- 
done. Waltzes are for some reason 
in an inexplicable state of decline 
at the moment, with only two or 
three genuinely popular. However, 
I feel certain that they will eventu- 
ally come back with more of their 
old irresistible lure than ever. Either 
tangos or rumbas or both find their 
way on almost every program and. 
aside from the fact that our firm 
benefits greatly thereby. I believe 
it a fortunate thing in lending va- 
riety of rhythm and instrumentation 
to these periods. In fact the intro- 
duction of the rumba and the popu- 
larization of the tango are two of 
the things in mv career about which 


I feel most proud. No group of 
songs I have ever pubtished has 
shown most las ing qualities than 


the Latin-American. as witness Mala- 
guena, Peanut Vendor, Mama Inez. 
My Shawl, Marta, Dust on the Moon, 
Quiereme Mucho, Amapola and doz- 
ens of other tangos, rumbas, paso- 
dobles and boleros. 
4s 
There is one analogy in 
careers of The Billboard 
Marks Music Corporation which 
seems to me very striking. We have 
had our million-copy hits, our over- 
night sensations. our 30-day won- 
ders, and they have been very grati- 


“he long 
and the 


fying. But whatever genuine suc- 
cess I have achieved in the music 
game has been by persistent effort 


in building up a 
that weathers 


standard catalog 
depressions and 
changes alike. Any of the firms that 
have survived since the ‘90s. and 
there are but three or four of them. 
have retained their prestige by do- 
ing just this. In the same way The 
Billboard has never been a paper 
which glorified in sensational scoops, 
lurid stories or high-pressure selling 
methods. Its enviable success hus 
been built upon the rocks of sound 
editorial policy, complete amuce- 
ment world coverage and, if I may 
coin a phrase, non-Broadway meth- 
ods (as we think cof the old street 
today). The highest compliment 
that could be paid to my firm would 
be to be told that it is as dependable 
(See Music Publishing on page 40) 


December 29, 1934 


Page 37 © 


- 


Se 


ae 


Stra ce 


i 
ae | 
Pe : 
“ar, * ee 
a a | ' 
| & 4 | | 
| . {si | 
—, | 
} 
| ‘ 
| 
ta 
it 
Me 
j _ 
; a 
- 


SPECIAL RADIO-ORCHESTRA DIVISION 


4 he SBillboard’s seth cAnniversary _ 


The Modern American 
Orchestra - Band 


By PAUL WHITEMAN 


USIC, like everything else, gets 

static during any period when 

fresh tools are not being de- 
vised. The development of music 
has gone hand in hand with the de- 
velopment of new instruments ever 
since the day when the first savage 
found out that hitting a hollow log 
with a club made a sound that 
stirred human emotions. And one of 
the greatest services of jazz to music 
is that in the course of its evolution 
the jazz orchestra has developed 
much that is new in the way of 
tools. 

From the time of the first jazz 
band—the original Dixie-land jazz 
band—the introduction of new mu- 
sical sounds as part of the whole 
combination has been a step in de- 
velopment. Whether it’s bringing in 
an entirely new instrument or merely 
a novel effect made by knocking a 
beer bottle against your own head, it 
means new arranging, new orchestra- 
tion, new vitality. It’s the thing 
which keeps our American music 
fluid and growing. 

Fresh combinations of old mean- 
ings is all that musical development 
has ever been. And in interpreting 
modern rhythmic and harmonic ideas 
with my own orchestra I feel that 
each new musical sound is an addi- 
tion to our American musical idiom. 
One of the newest things, for in- 
stance, are the bongoes and claves, 
gourds and maracas from Cuba, which 
are often used for effect. 
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People are always surprised when 
you tell them that the saxophone, 
which is forever connected’ with jazz 
in the layman’s mind, was not in- 
cluded in the original jazz bands at 
all. The invention of the Belgian 
Antoine Sax was designed as a seri- 
ous instrument and heard oftener in 
church than anywhere else. The 
original jazz band consisted of a 
piano, a trombone, a cornet, a clari- 
net and a drum. The far-famed 
saxophone was added later after it 
had been developed to take the place 
of the cello because of its almost 
limitless capacity for musical volume 
and quality. y 

In the original jazz band the 
fundamental harmony and rhythm 
were supplied by the piano, the 
player of which could usually read 
notes. It didn’t matter at all that 
most of the others had never learned 
to read music. They simply filled in 
the harmonic parts and counter- 
melodies by ear, interpolating what- 
ever stunts in the way of gurgles, 
brays, squeals and yells occurred to 
them. They might hold up the en- 
tire tune, but they still kept the 
rhythm. There were some funny 
noises in music then. But the pro- 
cedure developed ingenuity in the 
musicians to the last degree. 

The addition of the saxophone was 
the most important step in the evo- 
lution of the jazz orchestra. And the 
development of that flexible instru- 
ment, which is a far different thing 
today than it was 20 or even 10 
years ago, has added its quota to 
erchestral evolution. We have com- 
puted that one baritone saxophone !s 
equal in sonorousness to a section of 
nine or ten cellos, and that one tenor 
saxophone equals eight violas. It is 
responsible for the fact that with 25 
men, including only eight violinists 
and four saxophones, we are able to 
get the volume of an 80-piece sym- 
phony orchestra. 

Jazz, when all is said and done, is 
a method—a method of counterpoint 
and rhythm—a method of using 
tones and the color of sound. The 
instruments for making jazz music 
are legitimate and have been used 
in various combinations to make 
serious music. Since those days of 
the early bands, when it was every 
man for himself and the devil take 
the harmony, the jazz orchestra has 
added new instruments and newer 


methods of playing them. The or- 
chestra of today differs from the 
symphony mainly in that the foun- 
dation of the symphony is its strings. 
All other instruments are added for 
tcne color. In the military band the 
wood winds such as the clarinet form 
the basis. Within the past 20 years 
the addition of different wood winds, 
such as the oboe, the heckelphone, 
the bassoon or contrabassoon, Chinese 
flutes, cymbalon, narps and _ that 
most basic of American instruments, 
the banjo, have added to the chang- 
ing interpretation of modern melodic 
rhythm. 


Me 
Sac 


The fairly recent advent of the 
sousaphone in jazz orchestras marked 
another important addition. But 
perhaps the greatest development in 
recent years has been along the line 
of extra musical effects in the bat- 
tery of the orchestra. 

The battery includes so many in- 
struments that if I tried to name 
them all the list would stretch into 
infinity. The truth is that anything 
capable of making sound may be in- 
troduced to get special effects. Any- 
thing from thunder and rain to the 
cackling of hens or the crying of 
babies can be produced by the traps 
player. Of these battery effects the 
newest is the ass’ head—also an 
arrival from Cuba— which makes 
such a magnificent long-drawn-out 
braying. 

The various stunts with mutes 


coming static. And if jazz hasn’t 
done anything else in the course of 
the development of its orchestras it 
has taught the American people to 
express their own moods and char- 
acters in their own rhythms—thus 


making music. 
JOE WEBER 


(Continued from page 36) 

the musicians’ viewpoint it was nec- 
essary to close that avenue of op- 
portunity to the employer at once. 
The task was rendered less difficult 
by the fact that an employer, re- 
quiring a 10-piece band, could not 
engage the first 10 musicians he en- 
countered. He needed cornet players, 
violinists, drummers, etc., to fill out 
a properly balanced ensemble. Presi- 
dent Weber took advantage of this 
situation to exert the full economic 
strength of his organization. The 
Federation’s laws were made strict 
on the prohibition against a mem- 
ber playing with a non-union mem- 
ber. Fines were exacted in propor- 
tion to the member's ability to pay. 
Only zealous commitment to the 
policies of the Federation on the part 
of the president and the executive 
board made this possible. ,; 

Victory over the entrepreneurs of 
the great symphony orchestras was 
achieved chiefly thru organization; 
but the importation of foreign musi- 
cians continued to represent a 
threat to the Federation’s program 
in the general employment field. It 
was not until 1931 that the Federa- 
tion, thru President Weber and the 
executive board, succeeded in having 
passed by Congress a bill defining a 
musical artist as ane whose perform- 
ance possessed merit without assist- 
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have been added to jazz orchestras. 
Chiefly, of course, they're made of 
metal and cardboard, but long before 
menufacturers were making them 
the players themselves were using in- 
genious contrivances to get the 
same effects, such as the wawa mutes 
used with the cornet, which we first 
did in Cut Yourself a Piece of Cake. 


ee 


One of the most important devel- 
opments in music for which the 
dance orchestra is directly responsible 
is the organ. The evolution of the 
pipe organ was the organ’s only 
change in about 2,000 years. Then 
people got the idea of putting organs 
in theaters, and the organ had to be 
developed so that modern dance mu- 
sic could be played on it. In 10 years 
it advanced more than it had in a 
couple of thousand. 


However. the organ isn’t exactly in 
the evolution of the jazz orchestra. 
It’s usual purpose is to replace an 
orchestra. 

The jazz band has tried to develop 
extreme sounds. And the modern 
band is an efficient arrangement in 
which every member knows what he 
is to do every minute of the time. 
We are forever taking on new instru- 
ments and discarding them. There 
isn’t much chance of our bands be- 


ance; in other words, a soloist, thus 
bringing musicians under the terms 
of the Alien Contract Labor Law. Mr. 
Weber himself looks upon the op- 
portunity gained for American musi- 
cians in symphony orchestras as one 
of the greatest, if not the greatest, 
achievement of his career. It gave 
to the Federation not only new mem- 
bers and relief from a serious form 
of competition, but also the prestige 
of including the finest musicians of 
the country among its members. 
Me 


The characteristic force with which 
Mr. Weber delivered a chalienge to 
“canned music” will go down in his- 
tory as illuminating his forcefulness. 
“Canned music,” synchronized with 
action on the motion picture screen, 
presented the most dangerous form 
of competition that musicians had 
yet experienced. It was not the first 
time that “canned music” had ar- 
rived to plague musicians. More 
than 20 years ago the mechanical 
orchestra deprived musicians of jobs 
in some cafes and dance halls. It 
was not very successful. A judge in 
Clayton, Mo., allowed damages to a 
saloonkeeper who had purchased an 
electric orchestra, possessed of only 
five records, when he sued the man- 
ufacturer on the ground that his 


nerves had been shattered by the 
monotonous device. 


“Canned music,” synchronized with 
pictures, invaded the entertainment 
field in 1928. The movies, with their 
de luxe theaters, had provided a 
greater amount of permanent em- 
ployment than musicians had ever 
before known. Now this was to be 
withdrawn. 


It was clear in the beginning that 
the public looked upon mechanical 
music in theaters merely as a novelty. 
However, the powerful interests be- 
hind the sound picture patents be- 
gan a great campaign of exploitation 
to foist upon the public the specious 
idea that “canned music” was not 
only equal to living music, but even 
superior in that the music of the 
greatest orchestras could, by this 
means, be provided in all theaters 

President Weber and other leaders 
of the Federation recognized the dan- 
ger at once. They knew that music, 
provided by living musicians, reflect- 
ing the mood of the moment, was 
far more satisfactory to an audience 
than mechanical music, but they 
also recognized the fact that the 
millions that could be poured into 
exploitation by the great corpora- 
tions possessing the patents would 
sway the public unless a challenge 
were developed. 


President Weber determined to 
face the issue. Nearly $1,000,000 
was invested in advertising space in 
the nation’s newspapers and maga- 
zines to direct the public’s attention 
to the fact that it was not getting 
its money’s worth in the theaters 
and that the nation’s musical culture 
was bound to suffer from the mech- 
anization of an art. The campaign 
was successful in the opinion of all 
who are familiar with show business. 
True, with the depression prevailing. 
the jobs in theaters were not im- 
mediately restored, but it was like- 
wise true that “canned music” was 
no longer featured as a superior at- 
traction, and is not so today. 


MEL 
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Unselfish devotion is not always 
rewarded in this life, but Joe Weber 
has lived to experience the apprecia- 
tion of his fellow musicians for the 
part he has played in elevating the 
dignity and advancing the economic 
interests of the profession. He en- 
joys today assistants sufficient to 
carry on the vast business of the or- 
ganization and a salary that is some- 
what commensurate with the duties 
that he has to perform. Once he 
tried to retire from a job that had 
sapped his vitality and undermined 
his health. That was in 1912. Every 
delegate to the convention of that 
year signed a petition, begging him 
to continue in office. He was forced 
to acquiesce. In the year 1914, how- 
ever, his physicians insisted that he 
take a rest, and he retired for one 
year, only to be drafted for the place 
again in 1915. 


It would take a hundred times the 
space here to tell the story of Joe 
Weber, president of the AFM, but al- 
most everyone in show business will 
enjoy even this brief renewal of ac- 
quaintance with one whom they 
know well as an undaunted, dynamic, 
fearless but fair champion of the in- 
terests of the people he represents. 


It is interesting te note that even 
those to whom, on occasion, he has 
been opposed hold high opinions of 
Joe Weber. The famous Walter 
Damrosch, in his bock, My Musical 
Life, wrote: “The president of the 
Federation, Joseph N. Weber, is a 
man of real intellectual ability; and, 
while he and I have had some vile 
quarrels and disagreements thru 
these many years, and while I have 
sometimes denounced him to his face 
as a fanatic and he has given me 
tit for tat, I must acknowledge that 
he not only has had the ability to 
build up a remarkable organization 
of great power, but has often acted 
with great fairness in disputes that 
have come up betwen the directors 
of the New York musical union and 
myself.” 


That is quite a testimonial. 


ZX Page 38 E 


December 29, 1934 


| — 
inal 
——__ 
En 
_=ns 
fase 


SPECIAL RADIO-ORCHESTRA DIVISION 


” 


a he SBillboard’s 40th Anniversary =~ 


NEW YORK, Nov. 13.—That the 
songwriters of this city are serious 
in their intention to unionize was 
confirmed today by Frank Gillmore, 
executive secretary of the Actors’ 
Equity Association. Last Monday 
night Mr. Gillmore, at the invitation 
of several representative songwriters, 
addressed a meeting held at Keen’s 
Chop House. Many of the best- 
known lyric writers and composers 
were present and Gillmore told them 
just what advantage had accrued to 
Equity from its affiliation with the 
American Federation of Labor. 


It was explained to the meeting 
that the songwriters could come into 
the Actors’ Equity Association as 
members under their temporary 
jurisdiction, staying there until they 
believed they were in a proper posi- 
tion to take out a charter in the 
Four A’s as a separate organization, 
or do that immediately. Up to now 
they have not decided which course 
they will adopt. It was made clear 
to them that if Equity assumed 
temporary jurisdiction over them 
they could separate themselves from 
its jurisdiction at any time they 
wished. Joseph N. Weber, the inter- 
national president of the American 
Federation of Musicians, was also 
present at the meeting, but did not 
address it. 


Feeling among the songwriters 
seems to be in favor of unionization, 
with a view to the correction of 
alleged abuses in their craft. Many 
complaints have been made of these 


Loew’s State 
First on Air 


NEW YORK, July 28.—The Marcus 
Loew Circuit has taken over the 
radio broadcasting station, WHN, of 
The Ridgewood Times and will op- 
erate it from atop the State Theater 
Building at 45th street and Broad- 
way, it was announced this week. 
This will be the first vaudeville the- 
ater in the country to operate its 
own radio broadcasting station. 


According to officials of the Loew 
Circuit the station will be used—but 
not exclusively—for the broadcast- 
ing of the regular State programs. 
The broadcasting apparatus will be 
located on the fifth floor of the the- 
ater building, Already a temporary 
aerial has been erected on the roof 
of the building. 

The station will begin broadcasting 
of vaudeville programs August 7. It 
was expected to have the apparatus 
installed by next Monday, but 
trouble with the generator caused a 
postponement. 

Plans have been completed for the 
opening night program which, in ad- 
dition to featuring the regular State 
vaudeville bill, will have as guest 
artists Eddie Cantor, George M. 
Cohan, Carter Sisters, Clark and Mc- 
Cullough, Jimmy Hussey, Eddie 
Darling and Anna Chandler. Among 
those who will “speak” to radio fans 
will be Flo Ziegfeld, Will Hays and 
Murray Hulbert, president of the 
Board of Aldermen.—Issue of August 
4, 1923. 


Wage War on Ragtime 


Ragtime has passed the zenith of 
its popularity, musicians say, and 
they are now anxious to lay out the 
corpse. The edict has gone forth 
from the convention hall of the 
American Federation of Musicians, 
“Ragtime must go.” 

“That does not mean,” said Presi- 


(See WAGE WAR on page 40) 
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and the feeling seems to be that the 
only way they can be corrected is by 
unified action. 

Another meeting will be held next 
week, when the matter or organiza- 
tion will be gone into further and a 
plan of action considered.—Issue of 
November 20, 1920. 


Dumb Dora—1926 Model 


Some of the dumbest girls in the 
world are to be found back of the 
music counters in the syndicate 
stores. They have not sufficient 
sense or interest in their jobs to 
order music when calls come in for 
it. And they sidestep the issue by 
telling customers this or that num- 
ber is not in stock. At one counter 
the girl told this to at least halt a 
dozen customers who called for a 
new song just getting into the air. 
Picture the business the publisher is 
losing if the same thing is occurring 
all over the country. 

The music business is bad enough 
at present without having dumb 
salesgirls and music buyers convert- 
ing it into a nightmare by neglecting 
to order songs for which there are 
legitimate calls—From the issue of 
November 27, 1926. 


First Band Ad 


The first band ad in The Billboard 
was inserted by the Royal Marine Band, 
of Italy, with Channing Ellery as spe- 
cial agent. Ellery’s address was given 
as care Young’s Ocean Pier, Atlantic 
City. Ad appeared in the issue of 
May 5, 1900. 


Mechanical Royalties 


NEW YORK, June 9.—Organized 
radio broadcasters are working out 
a plan which, if successful, may 
revolutionize the rausic publishing 
business. This plan calls for the 
surrender by copyright holders of 100 
per cent of the mechanical royalties 
of songs plugged by radio, it was 
exclusively learned by The Billboard 
this week. 


The National Association of Radio 
Broadcasters, of which many opera- 
tors of large stations are members, 
is holding a convention at the Drake 
Hotel, Chicago, beginning this Sun- 
day, June 10. The officers of the or- 
ganization hope to increase the mem- 
bership to over 50 broadcasting sta- 
tions. With this number to start 
with Paul Klugh, general manager oi 
the association, expects to be enabled 
to make songs popular without any 
other form of plugging.—E£rcerpt 
from an article in the issue of June 
16, 1923. 


First of Victor Broadcasts 
Hurts Broadway Theater Biz 


NEW YORK, Jan. 2.—The sudden 
falling off of business in the theaters 
last night is being blamed on the 
broadcasting of John McCormack 
and Lucrezia Bori from a group of 
high-powered radio stations between 
the hours of 9 and 10. It was the 
first program of music arranged by 
the Victor Talking Machine Company 
in a series which will enlist the 
services of many well-known artists. 
The concerts are to be broadcast 
every other Thursday night. 


There is little doubt that practi- 
cally every radio receiving set within 
reach of Station WEAF was tuned in 
to hear this concert, and|hundreds|of 
telegraph and telephone messages 
were received by the station while 
the concert was going on expressing 
the pleasure of the listeners. At the 
same time this program was being 
broadcast most of the managers on 
Broadway were bemoaning their luck, 
for, except at the very biggest suc- 
cesses, there were empty seats in all 
theaters. With almost one voice 
these managers blame the sudden 


Vaude Dancers 


Go for Jazz 


NEW YORK, Oct. 27—The “jazz- 
ing” fad has certainly secured a firm 
hold on vaudevillians, and the 
fashion for dancing sisters to have 
the support of jazz bands is coming 
to be a fixture. It would take con- 
siderable delving into vaudeville to 
decide who started it. The Dolly 
Sisters had a band of colored female 
jazzists, but the company was 
dropped after a few weeks. 


The Ziegler Twins have their Ken- 
tucky Five. Dorothy and Madeline 
Cameron have just dawned on the 
New York horizon with jazz trim- 
mings for their act. Fanchon and 
Marco are sister and brother and 
they, too, have succumbed to the in- 
spiration of the jazz.—Issue of No- 
vember 3, 1917. 


drop in business to the free concert 
of stars which was broadcast. 

While some drop in business is ex- 
pected after New Year’s Eve as a 
natural reaction, it has never been 
so marked as this year, and, while 
the managers admit the impossibility 
of checking the reason accurately, 
they point out that a much bigger 
drop than usual came coincidentally 
with the first big free radio concert. 
—Excerpt from an article in the 
issue of January 10, 1925. 


Sousa Serenades Billboard 


ST. LOUIS, Oct. 27—The St. Louis 
office of The Billboard was serenaded 
and given three cheers and a tiger by 
John Philip Sousa’s 100-piece naval 
band from the Great Lakes Training 
Station on Thursday. The band was 
in St. Louis assisting in the Liberty 
Bond campaign and took occasion on 
the day following to pay its respects 
to the paper.—ZIssue of Nov. 3, 1917. 


From Old Files of The Billboard 


Songwriters Talk Union as 


Gillmore Shows the Way 


WEAF First To 
Engage House Ork 


NEW YORK, March 27.—As the re- 
sult of several conferences held re- 
cently between a representative of 
the American Telephone and Tele- 
graph Company, which operates 
Radio Station WEAF, and Edward 
Canavan, chairman of Local 802 of 
the American Federation of Must- 
cians, that station will soon have its 
own “house” orchestra just as it has 
already its own grand opera com- 
pany. Other radio stations will prob- 
ably follow suit and organize their 
own orchestras within the near fu- 
ture, according to Canavan. 

The WEAF orchestra is being or- 
ganized now and will soon be ready 
to take to the air. A good many of 
the musicians being recruited for it, 
said Canavan, are being offered much 
more than the union’s scale makes 
obligatory inasmuch as the band will 
be a high-grade one. The orchestra 
will play exclusively from that sta- 
tion and will be called upon to play 
everything from jazz to grand opera. 
—Excerpt from an article in the 
issue of April 3, 1926. 


Gershwin Success at 21; 


Leans to Good Stuff, Too 

To take up music first at the age 
of 14 and have a musical comedy 
produced on Broadway at 20 is un- 
usual even in this age of airplanes 
and projected trips to Mars in a 
rocket. Still it has been done, and 
George Gershwin is the man (he is 
now 21) who did it. 

A little preliminary talk about 
music in general was necessary to get 
George Gershwin to talk about him- 
self. The symphony, the tone poem 
and grand opera were “fanned” over 
before the talk got to musical-com- 
edy level, which served to show that 
the interest of the young composer 
lies not only in the theatrical field 
but in the realm of formal music as 
well—Ezcerpt from an article in the 
issue of March 13, 1920. 


1908 Hit 


Roses Bring Dreams of You appears 
to be the one big ballad hit of the 
season, according to Maurice Shapiro, 
and is the leading favorite among 
singers of distinction and discern- 
ment.—Issue of April 18, 1908. 


Berlin, Barnett Collaborate 


Irving Berlin, the clever lyric writer 
of Ted Snyder successes, has written 
a vaudeville act in conjunction with 
Benjamin Barnett entitled The Tick- 
et Speculator.—Issue of Nov. 6, 1909. 


NBC Formed to Operate WEAF 
And Revolutionize Selling 


NEW YORK, Sept. 13.—After No- 
vember 13 Station WEAF will be con- 
trolled by the National Broadcasting 
Company, Inc., which has been or- 
ganized to take over the plant, 
which was recently bought by the 
Radio Corporation of America from 
the American Telephone and Tele- 
graph Company for $1,000,000. The 
purpose is said to be the broadcast- 
ing of the best programs available 
in the United States and nation- 
wide tieups with any other stations 
interested and willing to share the 
expenses. In the official announce- 
ment signed by General James G. 
Harbord, chairman and president of 
the Radio Corporation of America, 
and Owen D. Young, one of the main 
objects is to stimulate the sale of 
radio parts and sets. M. H. Ayles- 
worth will head the new organiza- 


tion, and he stated that in order 
that the public will be assured of 
the best possible programs an ad- 
visory board of 12 would be chosen. 

Coincident with the announcement 
of the new arrangement The Bill- 
board learns. that revolutionary 
methods in selling radio advertising 
are in the wind. The new plans call 
for the selling of complete series of 
programs of entertainment to the ad- 
vertiser as well as the use of the 
station. In the past the usual way 
was to sell the use of the station 
for so much per hour or, according 
to a longer contract, it may be so 
many hours per week at a cheaper 
rate. The advertiser had to supply 
his own orchestra or other talent 

In the new scheme one of the 
leading concert bureaus will act as 

(See NBC FORMED on page 40) 
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Television and the Show Business 


OR MORE than 50 years engineers 
and mechanics have been toying 
with the idea of sending pictures 

thru the air. Back in 1884 German 
Paul Nipkow invented a _ scanning 
disk. His general idea was to dissect 
pictures by utilizing a light-sensitive 
cell, a scanning disk and a lens. This 
was the leading principle of the early 
television systems. Other men came 
on the scene. In 1890 the American, 
N. S. Amstutz, sent a half-tone pic- 
ture 25 miles over wires in eight 
minutes. There were many other 
pioneers—too numerous to be men- 
tioned. They worked under the 
most trying difficulties. Often they 
lacked funds—always they worked 
without the modern knowledge of 
radio that present-day inventors 
have at their finger tips. Then, 
about 1910, interest in television 
waned. There were other things to 
be done. There were more “prac- 
tical” aims to be realized and tele- 
vision was more or less laid aside. 
Motion pictures became a dominant 
factor in show business and wireless 
developed into commercial radio. 

But the magic eye was never com- 
pletely forgotten. Technically mind- 
ed men continually look for new 
fields to explore—and there was tele- 
vision, a virgin field surely. In the 
’20s, before and after the crash, thru- 
cut the depression, engineers have 
kept on seeking to find the magic 
key that will admit its owner to a 
treasure-land. ‘ Today RCA, Bell 
Laboratories, Philco, BBC, British 
Baird and a host of others are in 
the search. Some work without fan- 
fare. They prefer that few should 
know of their activities. Others 
work with the public in mind—often, 
unfortunately, demonstrating crude 
and uncouth images to a public more 
anxious to knock than to boost. The 
Federal Communications Commission 
lists 27 television stations in the 
United States. It should be kept in 
mind that many inventors are doing 
intensive research work that does not 
necessitate licenses. 

Will television hurt or help show- 
folk, and if it is going to help—why 
and how? For purposes of simpli- 
city, this analysis is divided into the 
several divisions of show business. 


Vaudeville 


There is strong possibility that 
television may aid the vaudeville 
performer to stage a comeback. This 
does not mean that vaudeville as 
such will be revivified by television, 
but that the performer, as an indi- 
vidual, has much to gain. One of 
vaudeville’s strongest appeals is its 
personal, intimate, relationship with 
the patron. The large houses, de 
luxe super-temples, the 4,000-seaters, 
have destroved that personal appeal. 
Vaude has been left out of many of 
the bigger “barns’—if flesh was de- 
sired it had to take on more formal, 
ritualistic characteristics—presenta- 
tion stuff With television playing 
to a small family gathering in the 
home that intimate something will 
be needed. Vaude acts with “eye- 
and-ear appeal,” physically adaptable 
for television programs, should find 
television a new world to conquer. 

Legitimate 

The demand for television material 
should be terrific. Whether studio 
broadcasts or films are used, iegit 
has much to gain. Possibly some 
arrangement may be made whereby 
after a success plays Broadway and 
the remnants of the road there may 
be television productions. Here, of 
course, the more popular, the hokier 
plays will get the money. Television 
being family entertainment, the 
more delicate or virile or sensitive 
play will not get the reception the 
sure-fire hash will receive. Abie’s 
Irish Rose and its ilk will be more 
suited for television home consump- 
tion than any problem, “high-brow” 
play or play of ideas. 


Music and Orks 


In music there might be the usual 
division of popular and classical or- 


ganizations. The popular type, com- 
plete with fiery showmanship—not 
the conventional orchestra, but one 
with a baton-juggling leader, dreamy- 
eyed crooners and shapely blues- 
singers—will find an audience. For 
the more classical musical programs, 
closeups of, say, the leader, the first 
violinist and certain percussion play- 
ers should be of interest. Orchestras 
consisting of up to about 20 will 
have the greatest television possibili- 
ties. Small groups, duets, trios and 
quartets should also find a public. 


Motion Pictures 


Dr. Alfred N. Goldsmith, president 
of the Society of Motion Picture 
Engineers and a leading radio and 
film engineer, recently pointed out 
that it is quite possible that studio 
broadcasts rather than film will be 
more practical for television trans- 
mission. But m. p. players, particu- 
larly those with a legit, vaude or 
stock background, will not be at sea. 
This previous training will be in- 
valuable. In the matter of televising 
news and sports events Dr. Gold- 
smith believes that it will be neces- 
sary for television to flash these 
events almost instantaneously—not 
merely to rival m. p. theater news- 
reels. Television must show events 
as they occur—not several days after 
—if it is to be a dependable amuse- 
ment and news source. Other 
types of films will be suited—such 
as cartoons of the Mickey Mouse 
species. Possibly indie m. p. con- 
cerns will be able to furnish cheap 
quickies to indie television stations 
(if there are any). 

Radio 

Radio actors, particularly those 
with stage experience, will be in a 
key position when television breaks. 
We assume that they know mike 
technic, that they have “contacts.” 
They will surely be on the inside 
track. But they must possess the 
personality that will register on tele- 
vision. This is partly a matter of 
skill, experience and luck. Undoubt- 
edly television will quickly discover 
stars from the rear ranks. Some 
radio leaders will drop back to the 
rear. One has only to think back to 
what talkies did to certain names 
when sound succeeded the “silent 
drama.” 


THE STORY—— 


(Continued from page 34) 
RADIO COPYRIGHT BILL INTRO- 
BUCED IN CONGRESS — RADIO 
CONCEDES NEED OF PROFESSION- 
AL TALENT—WEAF TO HAVE OWN 
ORCHESTRA — ASCAP SUES STA- 
TION—RADIO SOON TO AFFECT 
SHOW BUSINESS — ALBEE CALLS 
RADIO OPPOSITION — RADIO 
BLAMED FOR CURFEW LAW (the 
last one pertaining to Nils Granlund 
dragging his WHN mike from one 
cabaret to another until all hours of 
the morning, with people keeping 
their loud-speakers going until the 
mayor ordered the night clubs to 
close earlier. And so on, until the 
new day of radio and the co-ordi- 
nated and central high-grade man- 
agement and policies. 

RCA already owned WJZ and 
bought WEAF from ATT as its New 
York key outlets. Aylesworth, the 
president of NBC in 1926, had a 
background of service with a public 
utility company in the West. He 
held on to McClelland, of WEAF, and 
made him his executive vice-presi- 
dent. McClelland organized an 
artists’ bureau and went after the 
commercials hot and heavy. He 
brought the West Coast affiliates in- 
to the fold (April, 1927). The adver- 
tising agency came into the picture 
definitely, but some of the big 
accounts took a look in on occasion 
only and put on an expensive show; 
an in-and-outer being Dodge motors, 
which splurged for $20,000 worth of 
talent for a one-hour show, paying 
Paul Whiteman $5,000 for a 15-min- 
ute tieup which picked up other name 
acts around the country. NBC added 


— 
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class thru its Victor Talking Machine 
tieup, the latter being bought out by 
the NBC parent concern, RCA. A 
regular performance of an dct from 
an opera was broadcast in Chicago, 
thanks to Samuel Insull’s desire to 
instill the love of good music in 
ordinary folks. Radio was gathering 
prestige. In early June, 1927, the 
Atwater Kent Foundation was estahb- 
lished, and a week later WLW started 
an artists’ bureau. An important, 
stabilizing effect on the industry was 
the sigring by President Coolidge of 
the bill creating the Federal Radio 
Commission on February 23. 


CBS Makes Debut 


The Victor company being affiliated 
with a broadcasting network gave 
the Columbia Phonograph Company 
something to worry about, and Co- 
lumbia was sold on the proposition 
of starting a chain and possibly in- 
creasing its sales of phonograph 
records, which were falling away to 
a new low. Its artists could go on 
the air and boost the records per- 
haps. At any rate, on September 18, 
1927, the CBS chain cleared its decks 
and inaugurated a series of programs 
over 15 smal! stations east of the 
Mississippi, plus its key outlet, WOR, 
of Newark. 


There were troubles aplenty in the 
offices in the Paramount Theater 
Building. Major Andrew White 
seemed to be the only well-known 
radio man connected with the outfit. 
Financial difficulties were bruited 
about. The chain functioned for a 
limited period of 10 hours per week. 
(Stations independently, however, 
could do as they pleased.) Somebody 
from Philadelphia was said to be 
the money man in back of it. In 
the November 26, 1927, issue of The 
Pillboard a story appeared to the 
effect that Jerome H. Loucheim, of 
Philadelphia, announced that CBS 
stcck was changing hands. 


One of the commercial programs 
on the original CBS network hap- 
pened to be the La Palina Hour, 
sponsored by the Congress Cigar 
Company, also a Philly concern. 
William S. Paley, then 27, was the 
advertising director of the cigar 
company (his father, Samuel Paley, 
owned it) and he took an active in- 
terest in radio; in fact, he made a 
close study of the new industry. In 
1928 he went hook, line and sinker 
for CBS and bought up most of his 
friends’ holdings. Young Mr. Paley 
had no idea at that time that it was 
to grow into one of the largest net- 
works in the world. 


In 1929, about 15 months after its 
birth, CBS was already a buxom 
beauty. with 49 stations operating on 
a Coast-to-Coast hookup. On Janu- 
ary 8 of that year a special broadcast 
linked the 27 Atlantic seaboard out- 
lets, with New England, Midwest and 
Northwest areas, with 22 new sta- 
tions, covering additional territory in 
the South, Southwest and on the 
Pacific Coast. The 10-hour weekly 
period of network broadcasting 
jumped to 21 hours and a half. 
WABC alternated with WOR as the 
key station, it being newly pur- 
chased, and in September, 1929, 
WABC became the sole key outlet. 


By 1930 CBS was using loads of 
talent and artists had an alternative 
if there was no break at NBC. It 
was already a powerful factor in 
building radio talent and developed 
radio stars of the first water. That 
same vear CBS added 11 stations, and 
later on sold 49 per cent of its stock 
to Paramount Pictures Corporation 
in a $4,000,000 deal that was also to 
bring Paramount film stars before 
the CBS mike. In March, 1932, Para- 
mount running into financial diffi- 
culties, CBS did not hesitate to ar- 
range to buy back the stock at 
approximately the same sum in- 
volved in the first deal. 


CBS now has 102 stations in its 
fold. Its artists’ bureau not only 
books as much radio talent as is 
feasible under present conditions 
when advertising agencies are pretty 
well in the talent-buying field them- 
selves, but also has made it possible 
for its acts to play vaudeville, and 
its band policy is all inclusive. 


WAGE WAR—— 


(Continued from page 39) 


dent Joseph N. Weber, who has just 
returned from the Denver conven- 
tion, “that we are to play nothing 
tut Beethoven Symphonies to Eden 
Park Sunday crowds, but it does 
mean that, whenever possible, unless 
otherwise requested, we will substi- 
tute music of some real merit for 
this ragtime trash and show the peo- 
ple the difference. We don’t have 
to play classics to play good music. 

“Why some bands have almost for- 
gotten how to play real music, and 
publishers won’t think of taking any 
compositions that are really meritori- 
ous. But just see how they snatch 
at A Ragtime Skedaddle and other 
ridiculous and, in some cases, ob- 
scure songs. 


“The ragtime craze has lowered the 
standard of American music as com- 
pared with other countries. We have 
duty as well as business to look after 
and we wili not give way to a popu- 
lar demand that is degrading.” 

John C. Weber, the well-known 
leader, has ideas of his own on the 
subject. At the Eden Park concert 
Sunday he played a rugume medley. 
“It’s like this,” said he. “Suppose 
you are a grocer. You don’t like 
Limburger cheese, but some other 
people do. When they ask for it 
you sell it to them, altho you can’t 
see how they can eat it. That’s the 
way with us about ragtime. If the 
people want it, why not let them 
have it? But there is no doubt that 
they are beginning to tire of it, and 
I am glad of that.”"—Ezcerpt from 
article in issue of May 25, 1901. 


NBC FORMED—— 
(Continued from page 39) 

a sort of booking office and supply 
entire programs, any one of which a 
prospective advertiser may choose, 
either moderate in price or expensive, 
and this, with the use of the station, 
will come under one complete 
charge. Better shows and a less ob- 
noxious way of advertising is ex- 
pected of the new plan. The concert 
bureau will be used by the largest 
broadcasting organization in the 
country as its source of supply for 
talent to sell the advertisers —From 
the issue of September 18, 1926. 


MUSIC PUBLISHING—— 


(Continued from page 37) 
in its own line as The Billboard has 
consistently been in theatrical trade 
journalism. 


So many memories crowd into 
mind as one writes an article cover- 
ing, no matter how briefly, the past 
four decades that it is difficult not 
to become sentimental about some of 
the gallant figures that have come 
and gone. Most of the giants of 
the ’90s have unfortunately passed 
on, the Victor Herberts. DeKovens, 
Harrises, Dressers and Rosenfelds, 
who wrote the Smoke Gets in Your 
Eyes and the Love in Blooms of their 
day. Just occasionally there is a 
link with the past, and that is why 
it was such a genuine thrill for me 
to issue recently a song collaborated 
upon by Rudy Vallee, certainly a 
representative standard-bearer for the 
moderns, and two of the most dis- 
tinguished oldtimers. The song is 
Just an Old Banjo (Without Any 
Strings) and Rudy’s co-writers are 
J. Rosamond Johnson, of the undy- 
ing team of Cole and Johnson, and 
Bartley Costello, whose Where the 
River Shannon Flows was a hit be- 
fore I started publishing. Vallee be- 
lieves that it is the best song John- 
son has written since Bamboo Tree. 
Perhaps it is. At least I am positive 
that it demonstrates what splendid 
tunes the boys of the old brigade 
can still turn out. 


If Just an Old Banjo revives mem- 
ories of the past, so too does this op- 
portunity to write for The Billboard; 
and I know that in wishing it con- 
tinued great success I am joined by 
the entire music industry; by those 
who glory in recollections and by 
those who look eagerly toward the 
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te: EXTEND my deepest appreciation not f 
zeee¢ Only to N. B.C. and their production 
and control men, engineers and all of their 


personnel who have helped broadcast our 
programs. 


but also 


To: Standard Brands, for their continued faith in me— To: John Reber 
and the radio staff of the J. Walter Thompson Company for their 
invaluable aid, friendship and psychological help — To: Every 


— 
— 


Radio Station, large or small, which at any time carried our 
programs—To: All the fine artists who, over some five | 
years contributed their artistry to the success of our 
broadcasts—To: The music publishers, their con- 
tact men, writers, composers and arrangers 
who have given us the songs we play and 
sing — To: My boys and my office 
staff, who have worked with me 
to continued success—To: Our 
listeners-in, who have 
been patient, loyal and, 
I hope, somewhat 


entertained. 


Microphonically, 


Lil 
Ne i 
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THE SEASON’S GREETINGS 
ee PF OBDBds wee 


CONSOLIDATED 


TO OUR PATRONS, STAFF, ARTISTS 


LEON sco FRIEDMAN 


Now Playing 40th Consecutive Week 


for the Same Management 


CASINO de PAREE—30 Weeks 
Now—MANHATTAN MUSIC HALL 


meee HELD OVER INDEFINITELY 
(Thanks to MR. YERMIE STERN) 


TO THE BILLBOARD 


Rounding out 40 years of service to show business, we offer three 


gifts ... THANKS .. . for your constructive efforts of the past. 
CONGRATULATIONS . . . on your unhalting progress. BEST 
WISHES . . . for your continued success. 


TO BOOKERS OF MUSIC AND ATTRACTIONS 


Great Name @ands are scarce. Rarely are they available. They are 
constantly in demand in big cities for long runs. WHEN THEY ARE 
open for special dates . . one-nighters, or a limited run, we 
will be glad to quote you. 


We Specialize in Attractions That Satisfy .. . 
At Prices That Satisfy 


The attractions we present are bona-fide box office . . . Their use 


places you in the class of seasoned buyers who succeed by pleasing 
their patrons. In our many years of service we have always delivered, 
because—OUR PRODUCT MUST HAVE RECOGNIZED VALUE and 
WE NEVER MISREPRESENT. 


TO BANDS AND ARTISTS 
UNDER OUR DIRECTION 


WE THANK YOU for helping to maintain our high standards. We 
know that you will continue in the future as you have in the past. 


TO OTHER BANDS AND ARTISTS 


We gladly make room, under our banner, for those of proven merit 
who desire considerate and constructive management. 


CONSOLIDATED RADIO ARTISTS, Inc. 


CHARLES E. GREEN, Pres. 
1619 Broadway, New York, N. Y. Columbus 5-4355, Direct Western Union Wire 


WILLIAM MSKINNEY 


CONDUCTING 


The Now 
First Going 
Great Stronger 
Colored Than 
Name Ever 
Band Before 
in Breaking 
America Records 


Now Appearing, Indefinitely, 
at the HOTEL KENTUCKY, Louisville, Ky. 


Broadcasting Nightly, Via WHAS 


¢¢ ¢@¢ @ 
Society’s and his 
Favorite NBC 
Maestro Orchestra 
The 
Past Direction 
Three M 
Years Cc 
at A 
HOTEL PIERRE 
Shee ‘Sau Personal 
HOTEL Management 
pres gy CHARLES 
“ E. 
OTEL STATLER — 
eee el GREEN 


Now Appearing 
CLUB DEAUVILLE, Miami, Florida 


*¢ ¢@¢ @ 


Le Roy Smith « Avis Andrews 


and Orchestra Southern Songbird 


NOMA 


World’s Only Sepia Fan Dancer 


SAMMY WATKINS orchestra 


WEBSTER HALL, Detroit, Mich. 


—-—- 
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“CONGRATULATIONS 


ASSOCIATES AND FRIENDS # # 


THE ORIGINAL* 


ANGELO FERDINANDO || HARRY RESER 


and His GREAT NORTHERN HOTEL New York city and his MUSIC 
ORCHESTRA 


‘ ’ 
“The Now, Via World’s 
Music NBC Premier 

*To avoid confu- Ban joist 
Y WRIGLEY’S J 
ou sion of _ similar ePeARMINT es 
Want” sounding names ad- | DECCA 
ee ; dress all communi- pe oy _ RECORDS 
on year o : — 
continuous broad- pay mp omnia EVERY 8 SOLID 
casting and popu- > ee SUNDAY YEARS 
larity — Contracted Manager. , 4:4 COAST TO 
for another year 4:30 TO 4:45 COAST. VIA 
Fall, Winter, Spring | WEAF , 
Seasons. NBC 


ANNUAL DANCE TOUR BEGINNING JUNE, 1935 


LISTEN IN! Broadcast Schedule— Tuesday, 6 to 6:30, WIZ; 
Thursday, 6 te 6:30, WJZ; Friday 11:15 to 11:30 WEAF; Saturday, Management Tour Direction 
6 to 6:30, WJZ or WEAF. Coast to Coast NBC Networks. 


One of America’s Finest Dance Orchestras 


Victor Records—Bluebird Records NBC CHARLES E. GREEN 
The The presenting NBC 
World 8s Only Mad BLUE 
yd New Melody Network 
veri Hot Feature 
Orchestra Idea ais masts 
Using a in Ravi — Victor 
avin 
$15,000.00 pt Rhythm Reverie: 
Portable Music Comedy— Okeh 
Pipe in Singing— Reseedh 
Organ 10 Years Dancing— — ae 
THE ourevanenes N ovetty 4 The Season's Newest Sepia Sensation 
& Radio and the Dance World 4 NOW PLAYING 
Vendome Hotel—Buffalo, N. Y. 
ae ‘Guaae Gee HELD OVER INDEFINITELY 


(Thanks to Bill Clore) 


DON KAY HOWARD WOOD DOROTHY VELMA 


sn j a DERRICK § % MIDDLETON 
ORCHESTRA ORCHESTRA Queen of the “Blues” 300 Pounds of Fun 
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ANTHONY TRINI 


THE ROMANTIC 


TTT 


FIDDLER 


AND HIS 


MUSIC 


NOW APPEARING 


BALLOON 
ROOM 


HOTEL 
GOVERNOR 
CLINTON 


MAKING HISTORY! 
Broadcast: WEAF, WJZ, WABC, 
_ WOR, WNEW, WMCA, WHN. 
Vaudeville: Loew’s, RKO, Warner 
Bros., Indie. 


1931 Greenwich Village Inn 

1932 Roseland Ballroom 

1933 Hotel Paramount-Longuevue 
1934 Village Barn 

1934-'35 Hotel Governor Clinton 


PERSONAL MANAGEMENT 


SOL TEPPER 
Hotel Governor Clinton, N. Y. C. 


a 


DON 
BESTOR 


SEASON’S GREETINGS 


From 


@Many thanks to Rudy Vallee, Abe 
Lyman, Fred Waring, Isham Jones, 
Nat Brusiloff, Joe Haymes, Charles 

Bush, George Hall, Jan Brunesco, — 

Allen Leafer, Emery Deutsch, Felix 

Ferdinando, Anthony Trini, Glen 

Gray, Leo Kahn, Art Kahn, Ernie 

Golden, Ed Ashman, Don Marton, |. 

George Haffely, Don Bestor, Dick 

Messner, Archie Bleyer, Dick Him- | 

ber, Howard Woods, Gene Kardos, 

Mike Dorso, Eddie Worth, Will Os- 

borne, Clarence Williams, Frank 

Munn, Gene and Glenn, Morton 

Downey, Fields and Hall, 


ous to mertion for their co-opera- 
tion in making a smash hit and 
success of the latest song, 


“IN THE SHADE | 
OF THE PINE” | 


@with lyric by James | 
merly featured in George White's 
“Scandals,"" and music by Tom 
Donnelly and myself. Published by 
Clarence Williams, Inc., 145 West || 
45th Street, New York. | 


Howard, for- 


DONNELLY 


@ Note: — Grateful appreciation to 
Willie Smith, Edith Stewart, Joe 
Sherman, Lawrence Wagner, who 
made the special arrangement of 
song; and last, but not least, Clar- 
ence Williams for his valuable ad- 
vice and encouragement. 
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SPECIAL RADIO-ORCHESTRA DIVISION 


ae “Che SBillboard’s goth “Anniversary ~ 


TO THE EDITORS: 


la RECOGNITION of the outstanding service 

which you have so consistently rendered to the 
amusement world... and in appreciation of your 
many services to the members of the profession, 
may I extend to you my sincerest congratulations 


on your fortieth anniversary. 


Further, I should like to thank you for your 
most encouraging support to me personally, both 


on the radio and in pictures. 


And, if I may, I should like to take this oppor- 
tunity to express my heartfelt thanks, both to the 
General Foods Corporation, the makers of Max- 
well House Coffee and Log Cabin Syrup, and to 
the executives and staff of the Paramount Produc- 
tions, Inc., for their loyal sponsorship of my work 
and for the many kindnesses which they have ex- 


tended to me. 


December 29, 1934 
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IREENE WICKER 


“The Singing Lady” 


1987 performances on N. B. C. 
For W. K. Kellogg Company 


| The Season’ S Gi lle 


ELK FERDINANDO 


Scripts and Lyrics by lreene Wicker 
a Heo-+48 

| | Also Appearing in 

| | **Today’s Children”? and “‘Song of the City” 
| Broadcasting | | e 

New 6 Nights 

t th Weekly 
nee WALTER WICKER 
| CASINO | "B.S. 3 Years Collaborating on Scripts and Producing 
| MONTCLAIR | W. E. A. F. “TODAY’S CHILDREN” 
} W. j. Z. Pilisbury Flour Mills Co. 

Hotel “+ Hit 

Montclair end Writing Scripts and Producing 

“SONG OF THE CITY” 

| New York W.O.R. For Procter & Gamble Co. 

| at Midnight e 

| : 

| i 

| a | WALTER and IREENE WICKER 
| N in the fourth month of an indefinite engagement combin | Radio Productions 

w in the fourth mon n indefinite en n+ = |) 

| “ee the best .. — 15 ws ee in dance 9 gies and | 43 East Ohio St. 
Hl Glapet ct the finest hotels aod-cuniecs oft over Garipe and. Anstsien Chicago, Illinois 


[> " 7: : 
‘othe artist | (FREDDY BERRENS 


wh O o1V e S BILLBOARD ON ITS 40 
radio its 


YEARS OF SERVICE TO 
THE PROFESSION 


e Now 
audience a 
THE 
FLYING 
TRAPEZE 
* New York’s Most 
BROADCASTING COAST TO COAST ||| Novel Place — 
Vm 
THE JOSEPH KATZ COMPANY 
Ad il CREATOR OF A NEW CYCLE IN 
sh MUSICAL ENTERTAINMENT! 
247 PARK AVE., NEW YORK: 16 E. MT. VERNON . 
irection 
PLACE, BALTIMORE ORCHESTRA CORPORATION OF AMERICA 
G. BENNETT LARSEN, Director of Radio HOTS Gresdway, New Verk, W. Y. 
o 2 
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ALBERT KAVELIN| “MAY | COME IN?” 
GS Ais Ovchestra 


ACKNOWLEDGE TO WISH YOU 


WITH GRATITUDE “‘BILL- THE VERY HAPPIEST OF HOLIDAYS 
BOARD'S” FRIENDLINESS 


AND GRACIOUSNESS .. . 
PARTICULARLY SO THE (BEE) 
CORDIALITIES OF MEM- 


BERS OF oo (RADIO QUEEN) 


Played at: Central Park Casino, Lexington Hotel, Book- 
Cadillac, Tavern on the Green in Central Park and PHIL ANDREWS—TOM FIZDALE 
again at the Lexington . . . on National CBS Hookup. Press Representatives 


32 W dol 
Under CBS Management. Columbia Records. gp ogg — 


@ N. B. C, Cc. B. S. 


O Ww S A H! Greetings to Billyboy | 


"© and GOOD LUCK CORNELIA OSG000 


to all yousee GUYS SIX YEARS DRAMATIC LEAD ON MAJOR NETWORKS 


Address care of COLUMBIA BROADCASTING SYSTEM, 
and GALS — ee Wrigley Bldg., Chicago, Il. 


| 

! B EN BEST WISHES TO THE 
BILLBOARD 
B E R N | E ON ITS 40TH BIRTHDAY 
AND 


SEASON’S GREETINGS 
TO ALL MY FRIENDS 


sein cna amiga BRRER £552 P A T K F N N F D y 
CHARLES PREMMAC J c:ctvonc Sr oe 


Tenor _ SSS = 
- sosensendl thok dnegheg aera 5 jew holiday greetings 
Personal management, Jesse S. 
@ Sponsored by Best Foods, Inc. 3 a Ave., earle ferris 
SSPES LAER L ELSE EERE ERE radio feature service, inc. 
£ERESZEEELERELEREREREEESSE 72 fifth avenue, new york 
| 


65 YEARS of SERVICE tips its hat 
to 40 e Congratulations, Billboard! 


We were 25 years young when you were born, Billboard .. . and we watched your growth, 
your struggling infancy, your virile childhood and manhood and now your entrance into lusty, 
hardy middie age. We extend our congratulations to you for having done a consistently fine 
Job. We hope to have vou with us for another 40 vears. 


ROBERT TELLER SONS and DORNER 


Music Engravers and Printers @ Established 1869 


£224624964444t144418141001 ———_— 
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Season’s Greetings 


ESEARSASSSATARAEE EES 


Expresses his grateful appreciation to 


Kraft-Phenix for their confidence and 
to John U. Reber and Herbert Polesi 
of the J. Walter Thompson Company | 
for their kind co-operation. 


THE KRAFT MUSIC HALL 


Each Thursday 10 P. M. to 11 P. M. Eastern Time—WEAF and the Red Network 


Sponsored by KRAFT-PHENIX CHEESE CORPORATION 


| WRITE—WIRE—PHONE FOR AVAILABLE DATES IN 1935 | 


PERSONAL DIRECTION, JACK LAVIN, PARK CENTRAL HOTEL, NEW YORK CITY 


VICTOR RECORDS NBC NETWORK A) 


Letina 


—— 
a ——— 
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Congratulations 
and my 


Very Best Wishes 


Congratulates 


The PROPHET of BOX-OFFICE PROFITS 


eed 


NORM SHERR 


CBS---WBBM 
Chicago 


Season’s Greetings to All GREETINGS TO | 
PERMANENT ADDRESS THE BILLBOARD 

P. O. Box 2, Station G, New York, N.Y. on Their 40th Birthday 
HERMAN MINERVA 


ULIS~ CLARK 


' With a Wish for Every Day in the New 


Year to The Billboard Readers remanent OU 
Stations KFIl and KNX and 


Fred Rosenthal 


Virginia Clark shea lnasia ose 


“THE GRUMMITS” 
featuring SENATOR FORD 


| BARRY DEVINE [|] owe: perry poset teem 


© 2 “. . . better than most script shows. - . .” 
Romantic Baritone E N.Y. Post. 


*. . Senator Ford is one of the country’s best joshers.” 
N. B. Cc. 3% YEARS N. Y. Evening Journal. 
. show deserves a sponsor.” 


NEW YORK BILTMORE .. . . 8% Months The Billboard. pe 

MIAMI BILTMORE ...... 8% Months LISTED IN “BEST BETS” BOXES IN 
RONEY PLAZA, MIAMI .. .. 6 Months METROPOLITAN DAILIES 
PALMER HOUSE, CHICAGO .. 4 Months 


NATIONAL MNT 3 88 ee NEW YORK CITY | 
7 Te a ee 
GREETINGS Compliments of 


HARRIET CRUISE || PAUL ASH 


i TL “Peiniinicl Sisctecs eb Dillane 
COLUMBIA BROADCASTING SYSTEM ee ee a ee ak 


If You Need UNIFORMS j 
Get Our Prices! 
A thousand and one types of Uniforms .. . al) ) 
> Bay | 


—_"s 


Sa a ae 


% Garavan of Greetings | 


| 
| TO ALL MY FRIENDS AND ASSOCIATES 
| IN THE PROFESSION 

| WHOSE ADVICE AND ENCOURAGEMENT 
| 

| 


from simple jackets and band uniforms to 
the regal doorman’s ensemble . . . all tt 
tailored to add a note of distinction. Don’t())> 
buy until you get Ruben prices on woolens, 
linens, washables. 

When writing, please indicate the type of 
uniforms in which you are interested. 


Marcus Ruben, Inc. 


Since 1879, the make they ask for 
Dept. M, 625 South State St., Chicago, Ill. 


HAVE BEEN SO HELPFUL 


i 
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CONTINENTAL ORCHESTRAS 


eames present - 


$ So BA 


AND HIS 


y ocitéra 


JAN CAMPBELL’S PAT HOKE, Directing 


WASHINGTON #, LEE ORCHESTRA | 


zZ> 


Season 1934 


PIER BALL ROOM, Old Orchard, Me. sedbsa 


jrreppy _ TEDDY _ * 
KAY BREWER JACK 
AND HIS ORCHESTRA ALBIN 

ORCHESTRA 12—Entertaining Artists—12 AND HIS) SA 

- mr ORCHESTRA 


For All Information Address 


Excuive CONTINENTAL ORCHESTRAS tote! usics |} 
Management C O R PO Q ATl ON Utica, N. Y. 
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SPECIAL RADIO-ORCHESTRA DIVISION 


“Good"’ Music On The Air 


By Jerry 


T IS indisputable that radio has 
contributed broadly to the musi- 
cal education of the listeners in 
the United States. It couldn't help 
but do so. In the past radio season, 
more than any other in the short 


Franken 


history of the industry, there has 
been a marked tendency toward an 
expansion in the sponsored use of 
symphonic music and symphony or- 
chestras. This in itself is the shat- 
tering of a radio precedent. Anyone 


NY 


, CHICAGO 3! 


TIED 
: WS cab 
SEASONS GREETINGS 


a THE PRAIRIE FARMER STATION 7 
~ 1230 W. WASHINGTON BLVD., CHICAGO, ILLINOIS 


Burridge D. Butler, President 
New York Office: Graham A. 


Glenn Snyder, Manager 
Robertson, 250 Park Avenue _ 


BXOLUSIVE ¥. L. S. ARTIST'S BOOKING =~ We Le Se ARTISTS ING. = BARL KURTZE, GEORGE FERGUSON 


Season’s Greetings 


EVA 
TAYLOR 


(Dixie Nightingale ) 
NBC ARTIST 
RY-KRISP PROGRAM 


Best Wishes to The Billboard 
On Its 40th Birthday 


in the field well knows it was a long 
time before advertisers could see 
anything other than popular music 
as a standby, with, of course, some 
exceptions. 

But while it is very true that there 
is a large amount of so-called “good” 
music on the air, according to mu- 
sical students accustomed to the 
opera or concerts, radio is simply 
waving a thin veil in the eyes of the 
public. That may not be so thru any 
desire on the part of radio executives 
themselves, but is true simply be- 
cause the public doesn’t want, or at 
least has failed to evidence any real 
desire for, the “heavier” works of the 
classics. 


From the standpoint of apprecia- 
tion, as expressed in about the only 
way a non-commercial program can 
be judged—fan mail—the public 
very definitely has no desire to go 
beyond the musical situation as it 
stands today. That means that the 
more familiar, less complex and 
boldly thematic favorites represent 
their fill of classical music. This 
may be partly denied, it is true, by 
reference to cccasional better pro- 
grams on the air, but taking the 
average, refutation is impossible. 
Proof is obtained by checking pro- 
grams, which has been done as a 
basis for this statement. 

Se 


a 


Returning to the question of fan 
mail, Theo Gannon, of the Columbia 
Broadcasting System, who probably 
more than any other radio executive 
bas been concerned since the early 
Gays of broadcasting with better 
class musical programs, is authority 
for the statement. Gannon figured 
in all of Columbia’s important sym- 
phonic acquisitions — the Philhar- 
monic and the Philadelphia—and as 
a radio veteran since the earliest 
days knows. From him comes the 
information that when compared 
with the average popular program— 
a dance band, singer or comedian— 
both symphony orchestras mentioned 
would be off the air 1f checked ac- 
cording to audience reaction as meas- 
ured by fan mail. The conclusion is 
obvious — that either the public 
doesn’t listen or its reactions are 
unfavorable. This, of course, applies 
to the majority, which is the radio 
yardstick. 

Tt is inevitable that any answer 
made to this claim will include refer- 
ence to some of the symphonic pro- 
grams now on the air. Excluding the 
Philharmonic, the Philadelphia and 
the Metropolitan Opera, proof can be 
given that the top has just been 
skimmed. A checkback into the pro- 
gram on one of the Sunday night 
concerts, which has been heralded 
widely as an advance in sponsored 
programs, showed that not one of the 
selections played could in any way 
be considered typical of a symphonic 
program. The numbers were not 
even semi-classics, but in the field 
between semi-classicals and out-and- 
out popular music. The program 
builders cannot be blamed for this, 
since they must, after all, keep in 
mind that the programs must have 
audiences. 


This is not to say in any way that 
there hasn't and isn’t a wealth of the 
best music on the air. Just as a 
check of some of the programs men- 
ticned above shows the side dis- 
cussed, another check shows that the 
best does come in for an airing. 
Obviously such programs as the Phil- 
harmonic and Philadelphia concerts 
are not going to be juggled or popu- 
larized by their conductors for the 
benefit of the radio audience. Ref- 
erence to past programs proves that. 
Such conductors as Howard Barlow 
and Frank Black, especially in Bar- 
low’s late evening series, have gone 
into the classics boldly. But to prove 
the attitude of the public, there is 
the commercially sponsored series 
running 15 minutes five nights 2 
week given by the Philadelphia. Mu- 
sically it may have been successful 
within the limits of the time and 
with exception made for the period 
stowkowski was away, but all reports 
seem to verify the fact that the pro- 
gram did not do what it was 
primarily designed to do — sell 
cigarettes. 


One reason that it has only been 
comparatively recently that the 
deeper works reached the air has 
been radio’s technical equipment, 
both for transmission and reception. 
This picture was changed completely 
with the introduction of ribbon 
mikes and high fidelity receivers. 


Another reason for the increasing 
amount of classical stuff on the air 
has been the increasing rapidity with 
which popular music is being used. 
The life span of a popular hit seems 
to be getting shorter and shorter, 
especially with longer hours of 
broadcasting on some of the smaller 
stations and all of these devoted to 
dance music emanating from hotels 
and night clubs with dance bands. 
Actually the broadcasters were forced 
into the classical field, especially 
when the greater number of good 
music compositions is considered. 
Besides, there is the fact that good 
music doesn’t burn out; first, be- 
cause there are so many more pieces 
and, secondly, because even when 
repeated they are not constructed to 
be hummed and whistled. That 
raises the point of educating the 
public and how much of the classics 
they retain. To the latter there can 
be no definite answer, but just how 
long radio has had this question on 
its mind may be answered by a quo- 
tation from The Billboard of Septem- 
ber 22, 1928. Even then the side note 
must be made that the attempts of 
Damrosch and Werrenrath were not 
in the purely classical vein, with a 
second side not anent the date of 
the attempt. 


“The notable experiments of Wal- 
ter Damrosch towards the symphonic 
education of the American people by 
radio are to be duplicated in the 
realm of song by one of America’s 
foremost baritones, Reinald Werren- 
rath. Encouraged by Damrosch’s 
success in the belief that radio pro- 
vides a unique instrument for the 
wholesale conversion of a nation to 
the cause of real music, Werrenrath 
will attempt a similar service for the 
worth-while lyrics of all time. The 
venture will be launched with the 
inauguration of a series of programs 
under the general title ‘Famous 
Songs and Those Who Made Them’ 
to be heard each Sunday night thru 
the stations associated with the 
National Broadcasting Company.” 


Dr. Damrosch today has a program 
en NBC that is of considerable im- 
portance in music appreciation, espe- 
cially as it bears on the future. 
Where the adult listener of today 
found it practically impossible, on a 
large scale, to absorb any musical 
knowledge years ago, the Friday 
morning program broadcast by NBC 
is one way of remedying that condi- 
tion. The program is broalcast for 
schools thruout the country and is 
aided in its purpose by a series of 
booklets on music appreciation, pub- 
lished by the network and used by 
the teachers of the classes listen- 


ing in. 
& 


The theory answering the claim 
that the music is mainly of the 
skimmed milk design is fairly obvi- 
ous. It is simply that the stations 
broadcasting that type music would 
lose listeners right and left with 
heavier programs because of the 
audience’s basic lack of musical 
knowledge. But this answer simply 
brings the entire affair back to where 
it started, since the lack of knowl- 
edge can be overcome only by in- 
creased use of “good” music. The 
largely increased percentage of classic 
programs at present is a favorable 
indication however. 


Jazz on the air has undergone its 
changes, growing up with the indus- 
try. Once radio was out of the nov- 
elty stage this development was cer- 
tain. Stock arrangements have no 
place in the field any more, and or- 
chestras relying on them find it out 
—and quickly. “Symphonization” of 
jazz, trick use of instruments and 
jazz trade-marks, as witness the mu- 
sic of Glen Gray, Paul Whiteman and 
Guy Lombardo, are essential to 
achievement of any lasting popu- 
larity. 
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IAL RADIO-ORCHESTRA DIVISION 


4 he “Billboard’s goth “Anniversary 


—___ Greetings to cAll Our Griends . 


E xclusive e7anagement 
eee ” 


AND 


BILLY HAYS oxctiestea 


Working in Philadelphia steadily the past mine years. Broadcasting 
over WCAU (CBS) the past two years. Making our first appearance 
in New York very shortly. 


HARRY BIBEN, Colonial Trust Building, Philadelphia 


Wishing Everybody 
A MERRY CHRISTMAS and 
A HAPPY NEW YEAR @ € 
Many Happy Returns to 
The Billboard - - - 


nacine on | ATO GUIZAR 


ATTENTION! 


ORCHESTRAS 


AND DANCE BANDS 


N OW vous mas SPECIAL F R F FE | 


R OR CARD 
DESIGNED G ENGRAVED 


IN THREE COLORS BY EXPERT POSTER ARTISTS 
GET YOUR OWN SPECIAL BILL WHICH NO ONE ELSE CAN USE. During the 
months of December and January only we will design and engrave special plates, 


for any orchestra, who orders and pays for 3,000 bills, three colors, in either 
size, at following low prices: 

Size 9'%4x22 inches, 3,000 bills............ 

Size 14x22 inches, 3,000 bills 

Size 11x28 inches, 3,000 bills ...... 
Remit $5.00 for three-color sketch; (this $5.00 will apply on your order). When 
you have approved the sketch, remit the balance: or you may remit one-half, 
balance C. O. D. All plates our property. Additional orders at regular prices, 
either cards or bills) THIS OFFER EXPIRES MIDNITE, JANUARY 31, 1935. 


MAIL OR WIRE YOUR ORDER OR WRITE FOR FREE 
DATE BOOK, PRICE LIST AND FULL SIZE SAMPLES 


CENTRAL SHOW PRINTING CO. 
MASON CITY, IOWA 


x 


* 
Season’s Greetings 

OLD STANDARDS WITH NEW ISSUES 

NEW ARRANGEMENTS 1 CAN'T DANCE, sgt ANTS IN 


EVERYBODY LOVES MY BABY } WON'T You COME iE OVER AND SAY 
"VE FOUND A NEW BABY IN THE SHADE OF THE PINE 
CRAZY. BLUES HARLEM RHYTHM DANCE 


Small Orchestration, 50c. Large Orchestration, 75c. 
Send for our Catalogue. join our Orchestra Club. 


“SITTING AT THE TABLE OPPOSITE You,” by Clarence Wil- 
liams and BEN BARNETT. 


CLARENCE WILLIAMS MUSIC CO., Inc. 


= West 45th Street, New York, N. Y. 


In preparation: 


* 


Harry J. BuDINGER 


Entering 7th Year 


Staff Percussion and Xylophone Soloist 


NBC CHICAGO STUDIOS 


Mutual Congratulations on our 
40th Anniversaries 


are in order and we wish to call 
the profession’s attention to our knockout 1935 catalog 


WHAT A DIFF°RENCE A DAY MADE 

YOU FIT INTO THE PICTURE 

WALTZ TIME IN VIENNA 

GIDDY-AP LITTLE ROCKIN’ HORSE 

JUST AN OLD BANJO (Without Any Strings) 
KING’S SERENADE 


and 10,000 standards, tangos, rumbas, 
old-timers and other Marks favorites 


EDWARD B. MARKS MUSIC CORPORATION 


223 W. 46th St. New York City 
Also established 1894 


Est. 1885. 1935 


THE XYLOPHONE SHOP 


XYLOPHONES, MARIMBAS,  VIBRATONES. SWISS HAND BELLS, SLEIGH BELLS. 
YRES AND NOVELTIES. 
OCTAX YLOPHONE—Tuned . Octaves and Played with rear rage 8 Mallets. — 
derful Tonal Effect. Also Made in Marimba Style. 3 Octaves, C to ©, 74 Not 
and Resonator. $140.00 Wheel F. R. 

SPECIAL—-2-Octave PICCOLO COW BELLS, $18.00. Leather Handles 
BARGAINS—5-Octave South American BUZZ MARIMBA. Gold Crystal Finish, on All 
Metal, Latest Style F. R., $125.00 
3-Octave F to e XYLOPHONE, in Case, with Resonator, $45. 0. 

2'2-Octave XYLO WHEEL, F. R., All Full Nickel, $30.0 
3-Octave MARIMBA, c er" C., Gold Crystal Finish, Wheel F. oa $50.00. 
3-Octave VIBRATONE, C to C, Gold Finish, Wheel F. R., $150.0 
All the Above Are New Goods. Buy for Cash and Save About Half. © Shales 


E. R. STREET, - - - 28 Brook Street, Hartford, Conn. 


PSS OOOOSO 
MESS JACKETS for ORCHESTRAS 
STRIKING JACKETS $3.95 and up 
COLORS CUMMERBUND 

e SASHES ... . $1.95 

WASHABLE 
Cees ARTHUR M. BERGER 

251 West 19th St., N. Y. 

e Mess Jacket Division of 

NEXPENSIVE Hoover Mfg. & Sales Co., Inc. 


‘gageeeEss 


ings 
Season’s Greeting 


to All My Friends 


JWLES VON TILLER 


illboard 
Returns of the Day te The Bi 
Many Happy *° 


peerage eeee eee? 


“SCRAM!” said DUCHESS wits, “get me ches HITS!” 


“SECOND-HAND SWEETHEART” 
“JUST ANOTHER GOODBYE” 
“FALLING FOR YOU”’ 
“VE WAITED FOR YOU” 


AND 


“SUCCESSFUL SONGWRITERS’ CHART” 


(Don’t miss this Songwriting Chart—1I5 Cents Postpaid) 


FORD MUSIC PUBLISHING CO. 
32 LEFFERTS PLACE, BROOKLYN, N. Y. 


December.29, 1934 
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IRVING AARONSON 
and His Orchestra. 


Exclusive Columbia Phono. 
Co. Artist. 

Plays at Hotel Congress, 
Chicago. 

Heard twice weekly on NBC 
Network. 

Management: 

Music Corp. of America, 
745 Fifth Ave., N. Y. City. 


TEDDY BREWER 
and His Orchestra. 


Now on Tour. 

Permanent address: 

Hotel Utica, Utica, N. Y. 
Management: 

Continental Orchestra Corp. 
Utica, N. Y 


LEON BELASCO 
and His Orchestra. 


Now playing nightly at Casino 
De Paree, New York City. 
WABC Network CBS. 

Sundays, Wednesdays, Thurs- 
days. Also Armour Hour with 
Phil Baker, 9:30 to 10:00 P.M. 
Station W]Z Every Friday Night 
Management Herman Bernie, 


1619 Broadway, N. Y. City. 


GENE BUCK 
and His Orchestra. 


Radio and Recording Artist. Former dates, 
Detroit Symphony Gardens, Detroit; Blue 
Lake, Indiana; Hotel Biltmore, Dayton, 
Ohio; Cocoanut Palms Club, Detroit; Grey- 
stone, Columbus, Ohio; Jefferson Beach, De- 
troit; Eastern Star Cafe, Detroit, and many 
other dates of prominence. 

Broadcast over WXYZ—-WMBC—WOWO. 
Unit is composed of 12 men. 

Featuring Dawn Lopez as a vocalist. 
Permanent address: 

1265 Winchestar Drive, Detroit, Mich. 


BEN BERNIE 

and His Orchestra. 

“The Old Maestro and His 
Blue Ribbon Company.” 
Pabst Blue Ribbon program 
Tuesdays 9-9:30 P.M. 
WEAF-NBC Network. 
Columbia Recording Artists. 
Permanent address: 

Care Herman Bernie, 


1619 Broadway, N. Y. City. 


etiam Sitthan Aaa tet atin al an: deplligted sso tis simatic. 


RUDY BUNDY 
and His Orchestra. 


Now playing Casa Madrid 
Club, ‘Louisville, Ky. 

Station WHAS. 

F.D. Perkins, Personal Manager 


Permanent address: 


7418 Dellenbaugh Ave., 
Cleveland, Ohio. 


FREDDY BERRENS 


and His Music. 


Opening December 27 at the new 
Flying Trapeze Cafe, New York 
City. Broadcasting NBC, Coast to 
Coast. twice weekly. 

Management: 

Orchestra Corp. of America. 


Permanent address: 
Essex House, New York City. 


CAB CALLOWAY 
and His Orchestra. 


Exclusive Brunswick Recording 
Artist. 

Travels throughout the country 
playing at all leading theatres. 
Management: Mills Artists, 
799 Seventh Ave., N. Y. City. 


DON BESTOR 
and His Orchestra. 


Exclusive Brunswick Recording 
Artist. Playing at Arcadia 
Cafe, Philadelphia. 

Broadcasts twice weekly. 
Broadcasts “‘Jello’’ Program, Jack 
Benny, 7:00-7:30 P.M., Sunday, 
NBC Network. 

Management: MCA. 

745 Fifth Ave., New York City. 


DEL CAMPO 

and His Orchestra. 

Featured CBS two years as so- 
loist and on NBC with orches- 
tra. Now playing at Hotel 
Roosevelt, New York. 
Permanent address: 

Hotel Roosevelt. 

Versatile ‘‘Del’’ is a singer, di- 
rector, dancer, dramatist and 
composer. — 

Business representative, 
Irving Grayson. 


December 29, 1934 
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ANGELO FERDINANDO 


and His Orchestra. 

Hotel Great Northern, N. Y. City. 
NBC-WJ]Z, WEAF. 

Victor Records. 

Management: 

Charles E. Green, 

1619 Broadway, New York City. 
Permanent address: 

Hotel Great Northern, 


118 West 57th St., N. Y. City. 


CASTRO CARAZO 
and His Orchestra. 


Now at the beautiful 
‘Fountain Grill,” 
Roosevelt Hotel, 

New Orleans, La. 

Daily broadcasts through 


Stations WDSU and WWL. 


JOSEF CHERNIAVSKY 
and His Sympho-Syncopaters. 


Now playing Joseph Urban Room, Congress 
Hotel, Chicago, and doubling as featured 
conductor of the Chicago Theatre Orches- 
tra for second year. 

Heard nightly on WMAQ, 11:00-11:30 p.m. 
CST, and WENR, 12:30-1:00 a.m. CST. 
NBC coast-to-coast network, Sundays, 
10:30-11:00 p.m. CST and Tuesdays, 11 :00- 
11:30 p.m. CST. 

Cherniavsky is featuring his “singing cello” 
with his dance arrangements. 
Management: National Broadcasting Com- 
pany. 

Permanent address: 

450 Wrightwood Ave., Chicago, Ill. 


FELIX FERDINANDO 
and His Music. 


Hotel Montclair, New York City. 
NBC-Coast to Coast and 
WOR, Newark, N. J. 
Permanent address: 


Hotel Montclair, New York City. 


EMIL COLEMAN 
and His Society Orchestra. 


Exclusive Columbia Phono. Co. 
Artist. Plays nightly at Hotel 
Plaza, New York City. 

NBC Network twice weekly. 
Orchestra a favorite with so- 
ciety folk and specializes in 
smart tangoes, rhumba, etc. 
Permanent address: 

18 E. 48th St., N. Y. City. 


TED FIO-RITO 
and His Orchestra 


Exclusive Brunswick Recording 
Artist. Plays nightly Cocoanut 
Grove, California, Broadcasts on 
Campbell Soup Program Friday 
10-10:30 P.M. 

Management: 

Music Corp. of America, 


745 Fifth Ave., New York City. 


ee 


SNOOKS FRIEDMAN 
and His Orchestra. : 


Now playing at the Music 
Hall, New York. Broadcasting 
over CBS and WMCA. 
Permanent address: 

Care Consolidated Radio 
Artists, 1619 Broadway, New 
York City. 

Management: 


Charles E. Green, 
1619 Broadway, N. Y. City. 


JACK DENNY 
and His Orchestra. 


Continental Oil Co. program. 
Now playing Biltmore Hotel, 
New York. 

Management: MCA, 

745 Fifth Ave., N. Y. City. 


JAN GARBER 
and His Orchestra. 


Northwestern Yeast Program. 
8-8:30 P.M., E.S.T.—NBC— 


DUKE ELLINGTON 
and His Orchestra. 


Exclusive Brunswick Recording 
Artist. Plays at al! leading 


M ’ 
theatres and concert halls omens Ballroom, Chicago. 
throughout the country. Management: MCA, Chicago. | 
Management: 


Permanent address: ut 


5834 Stony Island Avenue, 
Chicago, Ill. 


Mills Artists, 
799 Seventh Ave., N. Y. City. 
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LUD GLUSKIN 
and His Orchestra. 


Exclusive Columbia Phono. Co. 


Artist. “Ex-Lax” Program, 
CBS Network, Mondays 
9:30-10 P.M. 


Permanent address: 
Columbia Phonograph Co., 
1776 Broadway, N. Y. City. 


CARL HOFF 
and His Orchestra. 


Radio Programs NBC and CBS. 
Opening December 25th the 
French Casino, New York, 
with the Folies Bergeres. 
Permanent address: 


Music Corporation of America, 
New York City. 


AL GOODMAN 
and His Music. 


“Colgate House Party’ pro- 
gram, Mondays 9:30 P.M., on 
WEAF-NBC network. Bromo 
Seltzer program, Fridays 8 :30- 
9:00 P. M., W]Z-NBC. Heard 
on numerous others in past. 
Brunswick recording artist. 

Now playing in “Life Begins 
at 8:40" at Winter Garden, 
New York. Permanent address: 
175 Riverside Drive, N. Y. C. 


SPECIAL RADIO-ORCHESTRA DIVISION 


ISHAM JONES 
and His Orchestra. 
Chevrolet Motors Co. Program 


Tuesdays 9:30-10 P.M. on 
CBS. Decca Record Artists. 


Permanent address: 
CBS Artists’ Bureau, 
485 Madison Ave., N. Y. City. 


BENNY GOODMAN 
and His Orchestra. 


Exclusive Columbia Phono. Co. 
Artist. ““The National Biscuit 
Program, NBC Network, Satur- 
days, 10:00 P.M.-1:00 AM. 
Coast to Coast Network. 


Management: 
Music Corp. of -America 
745 Fifth Ave., New York City 


HAL KEMP 
and His Orchestra. 


Exclusive Brunswick Recording 
Artist. Playing nightly at Hotel 
Pennsylvania, New York City. 
Broadcasts three times weekly, 
NBC Network and WOR. 


Management: 
Alex Holden, 
Hotel Pennsylvania, N. Y. City. 


JOHNNY GREEN 
and His Orchestra. 


Exclusive Columbia Phono. Co. 
Artist. Musical advisor to Co- 
lumbia Broadcasting System. 
Musical director ‘‘Oldsmobile”’ 
Program. Producer and con- 
ductor of ‘In the Modern 
Manner” Program. 


Permanent address: 
CBS, 


487 Madison Ave., N. Y. City 


HENRY KING 


and His Orchestra. 

Exclusive Columbia Phono. Co. 
Artist. Plays nightly at Hotel 
Waldorf-Astoria and broadcasts 
three times weekly on NBC 
Network. 

Management: 

Music Corporation of America, 
745 Fifth Ave., New York City 


JESS HAWKINS 


and His Orchestra. 


Now on CBS and NBC. 

Formerly on National Refining Co., 
White Rose Gas and Jersey Cereal 
Co. programs. Brunswick Record Artist. 
Musical Director at Radisson Hotel, 
Minneapolis, Minn. Permanent ad- 
dress: 3882 West 36th St., Cleve- 
land, O. Specializing in Ballrooms and 
Cafes. Featuring Eddie (Red) Evans. 
Management R. W. Stevens, Belmont 
'4dotel, Cleveland, O 


WAYNE KING 
and His Orchestra. 


Exclusive Brunswick Recording 
Artist. Plays at Trianon Ball 
Room, Chicago. Broadcasts 
NBC “‘Lady Esther,’’ Mondays 
10-10:30 P.M. and Sundays 
10-10:30 P.M. WABC. Tues- 
days and Wednesdays, 8:30-9 
P.M. WEAF. 


Management: 


Music Corp. of America, 
745 Sth Ave., New York City 
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SPECIAL RADIO-ORCHESTRA DIVISION 


4 The Billboard’s goth cAnniversary 
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LITTLE JACK LITTLE 
and His Orchestra. 


Exclusive Columbia Phono. Co. 
Artist. Plays nightly at Hotel 
Lexington, New York City. 
Broadcasts three times weekly 
on CBS Network. ‘‘Pinex’’ Pro- 
gram Sunday, Wednesday and 
Friday, 12-12:15, CBS Net- 
work. 

Management: 

Music Corp. of America, 

745 Fiftn Ave., New York City 


MILLS’ BLUE RHYTHM BAND 
Exclusive Columbia Phono. Co. 
Artists. Plays nightly at Cotton 
Club, New York City. 
Broadcasts three times weekly 
NBC Network. 

Management: 

Mills Artists, 

799 7th Ave., New York City 


GUY LOMBARDO 


and His Royal Canadians. 
““Lombardo-Land” Program on 
WEAF-NBC Network, Thurs- 
days, 10-10:30 P. M., Decca 
Records. Now on tour. Return- 
ing soon to Waldorf-Astoria 
Hotel, New York City. 
Management: 

MCA, New York City. 
Features Brothers Victor, Car- 
men and Lebert Lombardo. 


EDDIE MINICH 

and His Orchestra. 

Formerly Vanderbilt - Biltmore 
Country Club, Asheville, N. C., 
and Seven Gables Inn, Boston 
Post Road. 

Now en route through the 
Middle West. 

Permanent address: 

15760 Littlefield Ave., 

Detroit. Michigan. 

New York City address 

Care Norman E. Campbell, 
1175 Broadway. 


4 
4 


ABE LYMAN 

and His Orchestra. 

Exclusive Brunswick Recording 
Artist. Plays nightly Paradise 
Club, New York City. Five 
times weekly: Three WOR, 
Two WEAF. Tuesday night 
Philip's Dental Magnesia, 8:30- 
9, WABC. Friday night Philip’s 
Milk of Magnesia, 9-9:30, 
WEAF. 

Management: 

Bob Goldstein, 

230 Park Ave., New York City 


KEL MURRAY 
and His Orchestra. 
National Biscuit Program 


“Let's Dance,”’ Saturday Night 
WEAF, NBC Network. 


Permanent address: 
230 West End Ave., N. YY. C 


FREDDY MARTIN 
and His Orchestra. 


Exclusive Brunswick Recording 
Artist. Plays nightly at St. Regis 
Hotel, New York City. 

Three times weekly, NBC Net- 
work. ‘‘Vick’s’’ Program, Sun- 
day, WABC, 5-5:30 P.M. 
Management: 

Fred Mayer, 

St. Regis Hotel, New York City 


OZZIE NELSON 


and His Orchestra. 


Exclusive Brunswick Recording 
Artist. Playing nightly at Hotel 
New Yorker, New York City. 
Broadcasts four times weekly 
CBS Network. Commercial NBC 
with Joe Penner “Bakers” broad- 
cast, 7:30-8:00 P. M., Sunday. 
Management: 

Milton Roeher, 

1776 Broadway, New York City 


FRANK McSHERRY 

and His Orchestra. 

“The Ace Band of the South- 
lana’. A young man and his 
band who will bear watching. 
Formerly ‘‘Bread Vitality Pro- 
gram’ WGST. Now playing 
Biue Boar Cafeteria, Atlanta, 
Ga. Opening winter season, 
Sea Breeze Swim Club, Day- 
tona Beach, Fla., January 1}. 
Personal direction Nat Hanna. 
South Eastern Attractions, 
432 Hurt Blde., Atlanta, Ga. 


RED NICHOLS 


and His Orchestra. 

Exclusive Brunswick Recording 
Artist. 

Appearing thruout the coun- 
try in all principal cities. 
Management: 

CBS, 


485 Fifth Ave., New York City 


—— 
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SPECIAL RADIO-ORCHESTRA DIVISION 


EDDIE PEABODY 
and His Orchestra. 


Now on tour in New England. 
Management: O.C.A. 
Permanent address: 

Care Orchestra Corp. of 
America, 1619 Broadway, 
New York City. 


LEO REISMAN 

and His Orchestra. 

Exclusive Brunswick Recording 
Artist. Philip Morris Program, 
Tuesday, 8-8:30 P. M., WEAF. 
Rebroadcast 11:30-12 P.M., 
NBC Network. 

Permanent Address: 

130 W. 57th St., N. Y. City 


PAUL PENDARVIS 


and His Orchestra. 

Exclusive Columbia Phono. Co. 
Artist. Plays nightly at Wm. 
Penn Hotel, Pittsburgh, Pa. 
Broadcasts twice weekly NBC 
Network. 

Management: 

Music Corp. of America, 

745 Fifth Ave., New York City 


ALDO RICCI 
and His Phantom Strings. NBC. 


Violin-Conductor—Aldo Ricci 
Violin-Piano—Virginia Drane 
Violin-Viola—Mary Drane 
Cello—isaac Sear 
Viola-Violin—John Bouman 
Guitar-Mandola—Frank “Jazz” Caristo. 
Bass—Sam Heiss 
Piano-Arranger——-Milton Kraus 
Xylophone-Celeste—Milton Schlesinger 

Permanent Address: 

Care The Billboard, 

New York City. 


“DOC” PEYTON 

and His Orchestra. 

Formerly CBS, NBC, WGY. 
Lowry Hotel, St. Paul; Ken- 
more Hotel, Albany; Syracuse 
Hotel, Syracuse; Paradise Cafe, 
Troy, etc. Management: Or- 
chestra Corporation of Ameri- 
ca. Permanent address: OCA, 
1619 Broadway, N. Y. City. 
‘“‘Doc’’ Peyton featured pian- 
ist. Now touring New Eng- 
land for holiday and college 
parties. 


WILL RYSHANEK 
and His Orchestra. 


Now on KQV, WJAS, ABS 
Network. 

Now playing at Hotel 
Schenley, Pittsburgh, Pa. 
Management Music Corpora- 
tion of America. 

Featuring Ted Yearsley, tenor 
vocalist. Five Violins. 
Permanent address: 


Hotel Schenley, Pittsburgh, Pa. 


DAVE PIATES 


and His Orchestra. 

All NBC Artists. 

Now available for Hotels, Night 
Clubs, Radio, etc. 

Permanent address: 


525 Union St., Cincinnati, O. 


MARTY SCHRAMM 
and His Orchestra. 


Childs’ Gingham Club, Pittsburgh, 
Pa. Also in the orchestra booking 
field with innumerable commercial 
and remote broadcasts to his 
credit. One of the most popular 
orchestras in Western Pennsylvania. 
Permanent address: 


410 Cameo Blidg., Pittsburgh, Pa. 


HARRY RESER 


and His Orchestra. 

Wrigley’s Spearmint Program, 
NBC. Decca Records. 
Management: 

Charles E. Green, 

1619 Broadway, New York City 
Permanent Address: 

151 West 46th St., N. Y. City 


BILL SCOTTI 
and His Orchestra. 


Now on Tour. Opening Club 
Deauville, Miami Beach, Fla., 
in January. Broadcasting NBC. 
Direction: Music Corporation 
of America. 

Personal representative: 
Charles E. Green, 

1619 Broadway, N. Y. City. 
Permanent address: 

1619 Broadway, N. Y. City. 
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ERSKINE TATE 


and Orchestra. 
Radio Affiliations: N. B. C. 
Recording Affiliations: Okeh Record Co. Vocal- 


ion. 

Hotel, Ete., Affiliations: Sunset—Grand Terrace 
—~— Savoy — Edgewater Beach — Blackstone — 
Stevens, Chicago. P 
a. address: 4941 Champlain Ave., Chi- 
cago, Til. 

Management: Leo A. Seltzer, 4444 Broadway, 
Chicago, T. 

Specialties: Theatres, Hotels, Ballrooms, Cabarets. 
Orchestra Listing: Drums, James _McEndree; 
Tenor Sax, and Clarinet, Jimmy Hutchinson; 
2nd Trumpet, Jimmy Caldwell; 3rd Alto Sax and 
Clarinet, William Harris; Ist Alto Sax, Clarinet 
and Arranger, Artis Starks; Trombone, Edward 
Burke; Bass, Theodore Rudolph; 1st Trumpet, 
Jacob Wainfield; Piano, Fra Woods. 


Director. ERSKINE TATE. 


RUDY VALLEE 

and His Connecticut Yankees. 
The Fleischmann Yeast Hour 
—Thursdays, WEAF-NBC 
Network, 8-9 P.M., EST. 
Hollywood Restaurant, 

New York. 

Victor Recording Artists. 
Permanent address: 


113 West 57th St., N. Y. City 


ANTHONY TRINI 

and His Music. 

Governor Clinton Hotel, 
New York City. 
WOR-WNEW. 

Victor Recorders. 
Personal management: 
Sol Tepper, Hotel Governor 
Clinton, New York City. 
Permanent address: 
Hotel Governor Clinton, 
New York City. 


JACK WARDLAW 
and His Carolina Pines 


Orchestra. 

Carolina Pines Ginger Ale Programs WPTF- 
WRT, and other Southern stations 

Formerly University of North Carolina. 

Three summers European tours Recently 
Roseland Ballroom, New York City. Radio 
WARC-WHN. Steel Pier, Atlantic City, New 
Jersey. 

Radio WPG and Columbia Broadcasting Sys- 
tem coast-to-coast hook-up 

Featured Soloists Lucile Gregory, Roland 
McKellar, Bob Bland. ? 

Now playing Southern Hotels . 
Management: Columbia Artists’ Bureau, 485 
Madison Avenne, New York City 

Permanent Address, Box 363, Ralewh. N. C 


TOMMY TUCKER 

and His Orchestra. 

Listing in ‘‘America’s Young 
Men,” the official Who's Who 
among the young men of the 
nation. Recent engagements: 
Lucky Strike Program; Holly- 
wood Restaurant, N. Y. City; 
Roman Pools Casino, Miami; 
Wardman Park Hotel, Wash- 
ington, D. C. 

Personal representative, Joe 
Galkin. 

Management MCA, N. Y. City. 


ANSON WEEKS 
and His Orchestra. 


Exclusive Brunswick Recording 
Artist. Plays at Carter Hotel, 
Philadelphia, Pa. 

Broadcasts three times weekly 
NBC Network. 

Management: 


Music Corporation of America, 
745 Fifth Ave., New York City 


PETE UNDERWOOD 


and His Biltmore Radio Orch. 
Featuring Harry White and 


Betty Elliot, vocalists. 


Broadcasting twice weekly over 
Station WSB—50,000 Watts. 


Permanent Location: 
Biltmore Hotel, 


TED WEEMS 
and His Orchestra. 


Johnson Wax, Canada Dry, Florsheim, 
Lucky Strike, Shaeffer Pen radio 
programs. Victor, Brunswick, Blue 
Bird, Columbia recording artists. 
Now at the Palmer House, currently 
Bismarck Hotel, Lincoln Tavern, 
Roosevelt Hollywood. Permanent ad- 
dres: 32 W. Randolph St., Chicago, 
Wlinots. 


Management Music Corporation ot 


Atlanta, Ga. America. Specialties in rhythm, 
vocalists and novelty songs. 
PAUL WHITEMAN 

EMIL VELASCO 


and His Orchestra. 


CBS. Now on tour. Bruns- 
wick Records. 

Permanent address: 

1619 Broadway, New York City 
Personal representative: 
Charles E. Green, 

1619 Broadway, New York City 


and His Orchestra. 

“The Kraft Program,’ Thurs- 
days, 10-11 P.M., WEAF- 
NBC Network. Victor Re- 
cording Artists. Now on tour 
in vaudeville. 

Manager, Jack Lavin, 

Park Central Hotel, New York 
Troupe of vocal and instru- 
menta! artists-soloists. 
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Hotel, etc., affiliations: “Walk a Little 
Faster” show, starring Beatrice. Lillie, at TH E. 
St. James’ Theatre, New York. 
EMBASSY CLUB, New York. 
CARLTON CLUB, New York. 
N. Y. MIDNIGHT FOLLIES. 
CASINO, Monte Carlo. 


REX THEATRE, Paris. 


DORCHESTER HOTEL, London. Send Greetings From Europe 
PLACE PIQUALE, New York. cap 66 % . 
: EMPIRE ROOM, PALMER HOUSE, Theater, Plymouth, England. FOLLOWING 30 CONSECUTIVE WEEKS’ 
‘ Chicago. HEADLINING ENGAGEMENTS IN ENGLAND. 
: Permanent Address: ROYAL COMMAND PERFORMANCE, PALLADIUM, LONDON, MAY 
136 Waverly Place, New York, N. Y. 8, 1934. Returning to America for Second Vaude Tour in March, 1935. 
| Management: Louie Shurr, George M. P. A. FOSTER’S AGENCY, Piccadilly House, London, S. W. 1, England 
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in “Musical Moments” 


LOEW’S STATE THEATER, NEW YORK 
WEEK DECEMBER 21 


NEW DATE BOOKS 


FOR 1935-36 
NOW ON SALE 


Arranged Especially for Your Needs 


-areaty apna to The Billboard on Its 40th Birthday 
Direction—LEDDY & SMITH 


DATED FROM DEC. 1, 
1934, TO FEB. 1, 1936. 


The most convenient memorandum 
book for Managers, Agents and Per- 
formers in all branches of the show 
world, Actual size 2%x5% inches— 
Just fits the vest pocket, 


Many Happy Returns of the Day to The Billboard 
on Its 40th Birthday From 


POPS & LOUIE 


Holiday Greetings to All Our Friends Everywhere 
Direction: NBC 


Contains complete calendars for years 
1933-’34-’35, U. S, and World Maps, 
125 pages for daily memorandums, 
space for recording receipts and dis- 
bursements of money, census figures, 
addresses The Billboard offices, and 
much other valuable information. 
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4 Mullen Sisters nt for each line. world tor a oa 
MONICA-—MARY-—KATHLEEN—IMELDA CASH WITH ORDER 


Also Mother and the Boys, John Joseph, Patrick Anthony 
Extend Season’s Greetings to Their Favorite Agent 


SAM ROBERTS The Billboard Publishing Company 
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Changes in Wide Tce and 
Physical Presentation of Waude 


URING the many years that 
vaudeville has had an important 
place in the amusement indus- 

try it has undergone great changes, 
far beyond the dreams of the pioneers 
of that entertainment field. The 
theaters themselves have grown from 
comparatively small 1,400-seat straight 
vaudeville houses to amusement 
palaces of the type of the present-day 
Radio City Music Hall, the last word 
in theater comfort, with a seating ca- 
pacity of 6,200. The actual presen- 
tation of vaudeville has undergone 
similar changes, starting from the 
straight presentation of acts and 
moving along to traveling unit shows, 
stage-band policies and de luxe pres- 
entations. 


Years back there wasn’t a house on 
the Orpheum Circuit that seated over 
1,600. This includes such houses as 
the old Palace, Chicago; Majestic, 
Chicago; Chestnut Street, Philadel- 
phia; Maryland, Baltimore, and the 
original Keith’s, Providence. Now, 
with the building of modern theaters, 
the field is able to play to as high as 
6,200 people a performance. Of course, 
with this huge change in the struc- 
tures of theaters, the facilities for the 
presentation of vaudeville underwent 
a vast improvement. In the old days 
everything on the stage was white 
and black, but with the entrance of 
the new theaters there entered un- 
usual lighting systems to dress up the 
shows. There also entered velvets 
and velours for scenery, instead of the 
olios and the pinning of everything 
on canvas as in the old days. The 
wide improvement in the dressing 
rooms helped instill a better spirit 
into the performer. 


Some 30 years ago there was no 
Sunday vaudeville and but two mati- 
nees a week. For a long time the 
two-a-day policy prevailed. It was 
the Loew Circuit that went into the 
three-a-day, and the Orpheum Cir- 
cuit followed. The exception at that 
time was Alexander Pantages, who 
used to run from 8 to 10 shows a day 
in Seattle. All the headliners in the 
old days caused the circuits a lot of 
trouble with the entrance of three-a- 
day, such performers as Fanny Brice 
and Eddie Leonard refusing to play 
so often. The two-a-day played to 
reserved-seat houses, with prices scal- 
ing at $1 top in the old days, and 
later as at the Palace, New York, as 
high as $2.50 and $3. The three-and- 
more-a-day brought in popular prices, 
with a vaude and movie show going 
for 50 or 75 cents. 


Ms. 


oe 


Changes in the physical presenta- 
tion of vaudeville have been exten- 
sive. The old days used to see straight 
vaudeville shows of from 8 to 12 
acts. Hammerstein’s in New York 
even offered 22-act bills. The road 
had eight-act shows with intermis- 
sions. When films muscled into the 
vaudeville field it was necessary that 
a change in the presentation of vaude 
be made so that. movies could be 
given an allotted time on the pro- 


gram, and the result was that the 
stage portions of the shows were cut 
down to an average of a little more 
than a hour. 


When the movies entered the vaude- 
ville theaters the vaudeville was often 
dropped to make way for prologs for 
pictures Following that, vaudeville 
Was converted into unit presenta- 
tions, in which Balaban & Katz and 
Paramount-Publix dealt extensively. 
The vaudeville was still there, but it 
was embellished by elaborate scenery 
and wararobe, plus chorus girls and 
production numbers. Vaudeville 
wasn't recognizable in that form, but 
it was still vaude, for the unit presen- 
tations were made up of strictly 
vaudeville acts. 


Later a good many of the vaudefilm 
houses went into what was called 
stage band policies. Pit orchestras— 
and tn many cases special bands that 
were hired—went up on the stage, 
with the vaudeville acts working in 
front. The orchestra leader, besides 
waving the baton, did a light master 
of ceremonies, principally introducing 
the acts. This is still being done 
today. 


Then came the advent of the de 
luxe houses, turning vaudeville into 
spectacles entailing huge casts, elab- 
orate lighting, big stage crews and 
big orchestras. Previously, up to 
about 10 years ago, many Loew vaude- 
ville orchestras comprised only a vio- 
linist, pianist and drummer, and the 
supper shows used only the pianist, 


De luxe house stage shows were ex- 
travaganzas, but today the Radio City 
Music Hall is the only house that has 
continued on with that type of en- 
tertainment. The other de luxers are 
again using vaudeville acts, but em- 
bellishing them with unusually well- 
trained chorus troupes and produc- 
tion numbers, involving superb light- 
ing and tasteful scenery and ward- 
robe. 
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Today vaudeville is made up of a 
number of forms. There is the regu- 
lar five-act vaudeville show, used 
without any production embellish- 
ments or any other frills. The full- 
week houses have big budgets for 
these shows, while the split-week 
houses and the two, three and four- 
day plod along with “coffee-and- 
cake” budgets. The de luxe houses 
vary between spectacles and high- 
priced vaude shows with production 
embellishments. Of late vaudeville 
has been and is still using musical 
comedy units, which last season were 
netting as high as $7,500 a weck. 
Today they have come down to the 
$2,500 and $3,000 class. 


Despite all these changes in vaude- 
ville, the type of act still remains the 
same. There have veen many inno- 
vations—such as the master of cere- 
monies, who is not so frequent a 
visitor in the vaudeville houses today 
as he once was—but basically the tn- 
gredients of the vaudeville entertain- 
ment have remained unchanged. 


Season’s Greetings 


To All My Friends Everywhere 


Sri i 


International Comedy Dancer 


Featured at 


BEN MARDEN’S 
PALAIS ROYAL, 
NEW YORK. 


Engagement Indefinite 


Sole Direction—HARRY BESTRY 


* 


Season’s 
Greetings 


* 


Happy Birthday 
to The Billboard, 
which paper has 
done so much for 
our profession. 


Acknowledged the premier in 
the art of Card Manipulation 
and Modern Magic. 


* 
The GREAT — 


ENDORSED BY THREE PRESI- 
DENTS OF THE UNITED 
STATES AND SEVERAL 


Now Appearing at MONARCHS OF EUROPE. 


Pepy’s Chapeau Rouge 
Broadway, New York 


Headlined in all the Leading 
Vaudeville Theatres of the 
World. With a repertoire of 
more than 3,000 different ex- 
periments in Legerdemain. 


Permanent Address: 
147-51 West 43d Street, 
New York. 

Phone: BRyant 9-5400. 


December 29, 1934 
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SPECIAL VAUDEVILLE DIVISION 


‘ohe SPAN of the Big Gime 


BRIDGED BY THE BILLBOARD'S OPENING AND CLOSING REVIEWS OF 


From the Issue of April 5, 1913 


OPENING OF THE PALACE. 


NEW YORK, March 25.—(Special to The Billboard) —The much 
speculated upon and talked of opening of the new Palace Music Hall 
happened Monday afternoon, but it was not until the night show that 
the elite of showdom were on hand to witness the opening. 


The show offered can be called nothing else but a vaudeville show, 
altho if a regular vaudeville theater were to offer it as a regular bill 
patronage would undoubtedly be small after the Monday matinee. 


Viewing the show from the vaudeville standpoint: 


The show is opened by the Eight Palace Girls. The girls are good 
to look upon and have a routine of dance steps which they show in a 
snappy manner. There is no change of costume and taken as a whole 
the act would not get far in the regular vaudeville theaters. 


Hy Mayer was on in the number two position, the place assigned 
on the program to McIntyre and Hardy, who were out of the bill after 
the Monday afternoon show. Mayer is undoubtedly a master carica- 
turist, but as a vaudeville act he is terrible. There have been many 
acts of the kind in the two-a-day theaters, but seldom has there been 
anything offered that was as poorly conceived as is the act of Mr. 
Mayer's. He puts a teacup on his head and does an imitation. When 
nobody laughs he consults his written notes for the next funny (?) 
one. He tells some atrocious jokes and tells them about as poorly as 
could be told. Mr. Mayer is much too big and too clever a man to 
make such a spectacle of himself on the stage, 


Ed Wynn is a regular vaudevillian and the idea of the new skit 
which he is offering is a good One. That is about the best thing that 
can be said about the act. Wynn has been funny in the past and is 
undoubtedly a good comedian; but his present offering will in no way 
tend to increase his reputation as a funmaker. As said before, the 
idea is there for a good comedy act, but the material now offered is 
about as funny as a funeral. Wynn is assisted by two other men. 
They fit into the action of the act all right, but there is nothing for 
them to do save to enhance the general gloom. 


The Eternal Waltz is mostly froth. There is a great big flash, 30- 
odd people being used in the ensembles. The offering bears the names 
of a number of very clever poeple and is disappointing only because so 
much more is to be expected of the people connected with it. The 
music is by Leo Fahl, who has to his credit The Dollar Princess and 
The Siren. In spots the music is catchy, the waltz number being 
the most notable, but the work, as work of Leo Fahl, is very disappoint- 
ing. Auston Hurgon is responsible for a book that is very ordinary 
and the whole thing is produced by Joseph Hart under the direction 
and patronage of Martin Beck. Cyril Chadwick and Mabel Berra are 
among the principals. Enough names, truly. Chadwick is funny at 
times in the role of an English actor, and Miss Berra is seen as a 
Viennese singer with yearning to be heard in London. The piece is 
not up to expectation by any manner of means and is not worth the 
amount of money, time and trouble spent on it. 


Taylor Holmes was engaged after the Monday matinee to appear 
during the remainder of the week. Holmes is doing about half of the 


act which was reviewed in these columns last week, and much to the 


improvement of the said offering. Even so, the applause that greeted 
his efforts on Tuesday night was barely sufficient to cover a single 
legitimate bow. 


Milton Pollock and Company in George Ade’s comedy-playlet, Speak- 
ing to Father, was the only comedy to be found on the bill. That 
everybody loves to laugh was testified to by the amount of applause 
tendered the Pollock aggregation at the fall of the curtain. 


The Four Vannis have a crackerjack wire offering, the work of the 
male member who dresses aS a woman being particularly worthy of 
note. Not only is he a wonderful wire worker, but his makeup as a 
woman will pass muster almost anywhere and puts him in the Julian 
Eltinge class as far as looks are concerned. The four members of the 
Vannis troupe are all workers, not a staller among them, and they put 
up a brand of entertainment that is second to none of the kind. 


The applause hit of the bill was the violin playing of one Ota 
Gygi, billed as “Violinist of the Spanish Court.” In rather ill-fitting 
evening clothes and with no make-up to disguise the natural pallor 
of his face, Gygi came on and walked away with the honors of the bill. 
To be sure he didn’t offer the kind of music that is attempted by 
every other violinist playing vaudeville, but it doesn’t matter in the 
least what Gygi plays. It is very much the way he plays it. Gygi will 
be a great big hit. anywhere from vaudeville up to the highest of the 
high-brow concerts. So well was he appreciated that the applause ran 
well into the long introductory music of the dancing act that followed. 


La Napierkowska is offered as a pantomimist and dancer. The 
truth of the matter is tnat La Napierkowska is a mighty good-looking 
and shapely dancer of the “cooch” variety, formerly so often seen in 
the Oriental shows on the midway of a fair. But the young lady is 
some dancer of the kind. There isn’t a portion of her body that she 
cannot make wiggle at will and there is very little of it that isn’t con- 
stantly wiggling during the time which she spends on the stage in her 
offering, The Captive. She is supposed—so the story of the program 
runs—to have been stung by a bee and the gyrations that follow the 
stinging are consequent of the pain she feels. It must be some pain, 
for such wriggling has never before been seen on a high-grade vaude- 
ville stage. 
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THE PALACE, NEW YORK, AS THE ACE HOUSE OF THE TWO-A-DAY 
From the Issue of May 14, 1932 


The Palace, New York 


(Reviewed Saturday Afternoon, May 7) 

Make way for the grind, you slow pokes. The sooner the better. Let's 
get that box office out in the street and maybe add a barker or two to 
the front-of-the-house staff. The Palace’s quiet, pleasing days are over. 
Now the radio titan can gird his loins and give battle to civilized entertain- 
ment, decent conditions for actors, select audiences; in fact, everything 
that stands for that detestable institution known as the two-a-day. It is 
fitting and proper that the rapid-fire word slinger, Floyd Gibbons, who 
recently returned from the job of staging the big show in Manchuria, 
should be included among the personalities chosen to join the chorus in 
the swan song of the Palace that will soon be no more. Gibbons lined 
up against a Jim Thornton, the Pat Rooney of the old days, Leo Beers 
and countless others so closely identified with real vaudeville in its hey- 
day makes an incongruous setup. So would a pair of youngsters who 
stopped the show cold this afternoon and had them hee-hawing at a gag 
that is dirtier than the stuff they pump out of constipated sewers. 

The Palace of Elmer Rogers and weekly subscribers who supported the 
showcase of vaudeville since they wore knee pants is being thrown into 
the scrapheap. George Godfrey lined up a good show, even if plenty of 
self-conscious backs of seats greeted the performers at the opening show. 
The lineup is weak on “names,” a chronic failing in a house that has 
paralysis of the purse strings, but it plays superbly. Specialties are well 
balanced and laughs are never lacking. Bill Demarest did well as m. c., as 
was proved by the great reception he got in his own act after squeezing 
out plenty of laughs via the introducing route. 

ALLAN MANN AND DOROTHY DELL, assisted by Helen O’Shea, dished 
out a cleverly staged combo of song and dance in the opener. Miss Dell, 
monikered “Miss Universe” in the windup of a beaut tourney and late of 
the Follies, has very pleasing pipes, a professional beauty face and an 
attractive figure. Mann and Miss O’Shea are capable steppers, and Miss 
O’Shea is particularly skillful at toe work. The various specialties are 
dotted by special material that fits in nicely with the scheme of things. 
The trio went off to a great hand. 

ADA BROWN, the capacious sepia warbler and a familiar item here, 
was handed the deuce spot and show-stopped with little effort. In fine 
voice and spirit, Miss Brown did more than her share to give the show a 
great start. Harry Swanagan at his old ivories position. 

HENRY SANTREY is staging a comeback with a band that beats by 
a wide margin anything that he has done within this reviewer’s memory. 
Bill Demarest made his first appearance preceding Santrey and gave the 
erstwhile world traveler a fitting sendoff. Santrey’s act is dotted with 
swell music, punch specialties and—more important than these—is beau- 
tifully staged. A special attraction for this engagement is John Pio, of all 
things, a performing parrot who sings, talks, whistles and does authentic 
imitations. Other outstanding bits are a brass display by the 15 bandsmen 
and a punchy finale to the circus idea, wherein a girl appears in the back 
inset as a Roman rider astride two white horses galloping away on a re- 
volving treadmill. Santrey should hit the high spots with this one. His 
reception was sensational here. 

ROSETTA (TOPSY) DUNCAN had a clear field ahead of her all the 
way and wound up with an even better reception than on the occasion 
of her debut here as a Single March a year ago. Opened with topical 
special and fairly slew them next with her Maypole number. Pat Casey 
filed part of a wait with a solo, and then some clowning with Demarest. 
Miss Duncan’s Topsy interlude was considerably heightened in comedy 
effect this time by new material and gorgeous ad libbing. Her sob number 
in this guise apparently stirred the audience deeply, and she wound up 
with a rendering of Waltz in Three-Quarter Time, reminiscent of the bit 
with Ed Wynn that wowed them here last season. Another show-stop. 
Miss Duncan is one of the cleverest singles in her line today. 

WILLIAM DEMAREST AND ESTELLE COLLETTE did surprisingly well 
as follow-up laugh contenders to Miss Duncan. Demarest took more and 
harder falls than his Vanities colleague, Mahoney, and rarely failed to get 
his full measure of laughs. Demarest is sometimes not quite as refined as 
he might be, but he is almost always funny. The pair play violin and cello 
capably, but the net results would have been the same had these been 
omitted. Just a decoration like buttons on sleeves. 

FLOYD GIBBONS made his fast gab do 10 minutes as faked talk for 
a series of newsreel clips on the Sino-Japanese trouble before he came out 
on the apron for an informal chat on his experiences. The clips were in- 
teresting, but most of them had been seen at one time or another by 
fairly steady moviegoers. Gibbons had a sermon to preach in his exposi- 
tion of conditions in the Far East. Floyd says: “Keep your heads, but 
keep your powder dry.” Apparently he has been imbued with a few grains 
of Hearst political philosophy. Outside of his cocksureness about the 
archaic thing known as preparedness, Gibbons reflects a likable personality, 
and his seven minutes on were evenly interesting. 

FRANK MITCHELL AND JACK DURANT, pioneers of the break-your- 
neck school of hoke, are opening the second half on their second week, 
and not less careless about their well-being. With Demarest handy, they 
put on their sensational knockabout antics in a setting similar to that 
used in Vanities, with Bill playing the role of the person who is audi- 
tioning their “play.” The boys drew a deafening hand and deserved every- 
thing they got and more. 

CHARLIE JORDAN AND JOHNNY WOODS, a pair of very capable 
youngsters, whose stock in trade is burlesquing radio personalities and com- 
mercial features, experienced no difficulty in retaining interest in their 
vast array of impersonations, both straight and clowned. Others are work- 
ing along their line, but not as intensely and with considerably less display 
of mimicking versatility. With that one gag out in the Amos 'n’ Andy 
takeoff, they should meet with more than passing approval anywhere. 

DAVE APOLLON’S third week finds him ready with new tidbits of 
dialectic clowning and sock specialties. Augmenting his Filipino ensemble 
on this lap are eight Negro rhythmicians and a quartet of Albertina Rasch 
Girls doing well by a Chopin waltz. An unbilled adagio team also did well, 
and the usual warm reception awaited the dancing of Danzi Goodell and 
Nora Williams’ warbling. 

Martin Beck came back to save vaudeville. The Palace is going into a 
grind. And Martin Beck is in Europe with Roxy lining up talent. The Palace 
is dead. Long live the International Music Hall. ELIAS E. SUGARMAN. 
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The History and Evolution of Vaudeville 


NLY a. generation ago vaudeville 
dominated the amusement in- 
dustry in this country. From 4 

vast, flourishing and profitable busi- 
ness it has slumped into its present 
state—an auxiliary of pictures in a 
few scattered theaters. 

Variety acts, of course, are still 
finding work—whether or not vaude- 
ville of the theater variety is dying. 
Variety entertainers are making good 
in cafes, pictures, radio and musical 
comedy. But vaudeville as we know 
it today—that is, as shown in thea- 
ters—is at its lowest point. 

“Vaudeville will come back!” At 
least that is what the agents, the in- 
dependent bookers, the variety per- 
formers and the oldtimers say. They 
say it every summer just before the 
new season opens. And when the 
new season comes and goes they 
murmur, “Wait, nothing can stop it 
next season!” 

Many others will tell you vaude- 
ville will never come back. “Vaude- 
ville is dead. The people don’t want 
it. They want pictures, or they stay 
at home and listen to the radio.” 
That’s what the less sentimental say. 
They accuse the vaudeville bookers 
of being wishful thinkers. 


be 


Who is right? What is vaudeville’s 
chance of coming back? 

Nobody really knows. All one can 
do is guess. 

But there are certain factors worth 
examining. For one thing, the pub- 
lic may react against pictures—just 
as it once got tired of minstrelsy, 
melodramas and vaudeville. Perhaps 
the public will get tired of radio and 
refuse to accept television when it 
arrives. Perhaps some important 
theatrical combine will turn in des- 
peration to vaudeville on a large 
seale. And if the public comes thru 
with support then perhaps the com- 
petitive theaters will have to answer 
with more vaudeville. And then 
vaudeville may come back. 

Or, on the other hand, the film 
code administration or Congress it- 
self may smash block booking and 
enable more theaters to use vaude- 
ville because their film shows will 
be more flexible. 

Perhaps this, too, is wishful think- 
ing. But anything connected with 
vaudeville’s “comeback” must be 
vague because of the nature of 
vaudeville itself. Vaudeville is not a 
complete entertainment form any 
longer. Vaudeville acts merely fill 
out programs in picture houses. 
Vaudeville’s chances are tied up com- 
pletely with pictures and theater 
operation. Vaudeville’s chances do 
not depend on demand and supply 
as most other commercial products 
do. The consumer (the theater 
audience) has practically nothing to 
say about his vaudeville. Because of 
circuit operation and pooling ar- 
rangements the theater patrons get 
what the theater wants to give them. 
This odd setup puts vaudeville in its 
peculiar situation. 

After all, the key to the presenta- 
tion of vaudeville is the theater. If 
the theaters were owned by inde- 
pendent showmen and if no mo- 
nopoly of any sort existed, then per- 
haps vaudeville could come back if 
the public wanted it to. As theater 
operation exists now the number of 
theaters using vaudeville does not 
necessarily reflect the demand of a 
theater-going public. 

There are probably fewer than 50 
theaters in this country and Canada 
now that pay “decent” money for 
ects. A few hundred other theaters 
are either paying starvation salaries 
or offering heartbreaking percentage 
ceals to traveling units and acts. 

Vaudeville undoubtedly touched 
bottom last season. This season has 
been slightly better—but not much. 
The Loew and RKO booking offices 
are offering jointly about 30 regular 
weeks in addition to dates in “on 
end off’ houses. Compare this with 
Keith and Loew vaude 10 and 15 
years ago! 


Let us go back and examine the 
beginnings of vaudeville and see 
what made it grow so rapidly and 
what killed it. 


In the first place, vaudeville is 
really as old as recorded history— 
and older. The entertainer is a 
Biblical figure. The ruling classes 
thruout history had their entertain- 
ers to amuse them. The entertainers 
were sometimes jungle dancers, or 
jesters for kings, or gladiators in the 
Roman arena, or dramatic actors in 
the Greek festivals, or strolling min- 
strels in the Medieval Ages, or ex- 
temporaneous poets. 


The entertainer who lived by his 
wit, his skill and personality has al- 
ways been with us. And as long as 
human beings are bored or tired with 
humdrum existence so long will the 
professional entertainer find a place 
in society. The entertainer—as op- 
posed to the actor in a play—is a 
permanent fixture. The only thing 
that changes is his form of pres- 
entation. Even tho stage vaudeville 
dies, the vaudevillian will still be on 
mobile display in cafes, night clubs, 
private entertainments, musical pic- 
tures, revues and musical comedies. 


But to get back to American 
vaudeville. No one can pin it down 
to a specific origin, but it is safe to 
say that modern vaudeville is an out- 
growth of the “specialty shows” and 
the “museums” that flourished as 
far back as 1835. In those days 
vaudeville entertainment was usually 
“for men only.” The “shows” served 
as lure to the saloons and beer gar- 
dens. “Respectable people’ dared 
not frequent the shows. 

Minstrelsy was a later development, 
and a purely American one, too. It 
mirrored—cr pretended to mirror— 
the life of the American Negro. The 
first minstrel show is supposed to 
have been presented in 1843 at the 
Chatham Theater, New York. At 
that time America was music-con- 
scious and European artists were 
being imported for tours. 

The dime museums and the nickel- 
odeons, the immediate forerunners of 


variety shows in theaters, were mak- 
ing money for enterprising showmen 
about that time, too. Just before 
the Civil War clever showmen were 
making huge profits by offering a 
peculiar combination of education 
and entertainment to the public. 


P. T. Barnum, a retired minstrel, 
for example, became enormously 
wealthy by exhibiting curios in his 
museum in New York. He developed 
the “lecture room,” in which live ex- 
hibits posed to the awe and wonder 
of the curious folk. Barnum showed 
his live exhibit twice a day and three 
times on holidays. He exploited such 
famous exhibits as the Woolly Horse, 
the Albinos, the Fiji Mermaids, the 
Wild Men of Borneo and the original 
Siamese Twins, Chang and Eng. Then 
he toured his star exhibits and made 
more money. 


The “lecture rooms” expanded to 
the point where they were the main 
a traction. Showmen found it prof- 
itable to hire real personalities and 
stage shows that included various 
types of entertainment. Thus we 
had variety, the basis and corner- 
stone of vaudeville. 


The showmen began to scour about 
for the best of each field. They 
booked minstrel acts, gymnasts, opera 
singers, jugglers and dancers. Soon 
the museums and the nickelodeons 
became too small for these shows 
and the more enterprising showmen 
went ahead and built special struc- 
tures for them. They were the fore- 
runners of modern de luxers. 


Of course, the shows had to be 
scrubbed and made presentable for 
“the better people.” B. FP. Keith was 
one of the very first to see the re- 
markable possibilities of variety and 
the necessity for taking it out of the 
for-men-only class. 


About this time the men who were 
to shape vaudeville history were en- 
tering the field. Keith, E. FP. Albee, 
Marcus Loew, Percy G. Williams and 
F. F. Proctor were pioneers in de- 
veloping vaudeville in the East. 

The word vaudeville was used for 
the first time in reference to variety 


To the Editor of The Billboard: 


affectionately call it. 


Greetings from ‘Winchell 


New York City, December 4, 1934. 


a: Thanks for inviting me into the 40th Anniversary Number of 
Billyboy, which they called the best of the theatrical weeklies away 
back in 1920 when I shelved hoofing—and which | hope they still 


Except the newcomers, most of the gentlemen and gentlewomen 
of the show shops can remember away back when “that” Winchell 
person flopped in the deuce spot in any theater on the WVMA, Gus 
Sun, Sullivan & Considine, Loew and Pantages chains. It was a grand 
apprenticeship, too, being rebuked and rebuffed by critics, stagehands, 
house managers and baggagemen. And, of course, audiences. 

If it weren't for that training around the country and in Canada 
I am afraid | wouldn't have been prepared to tussle with the news- 
paper headaches that come in bunches. It is no cinch, this routine of 
mine in the paper, my dear editor. You and your brave lads and lassies 
have an entire week in which to ferret out your news and those of us 
on the daily grind have to change our act every 24 hours. 

When I say here “‘my dear’ editor—you, Mr. Hartmann (whom 
1 have never had the pleasure of thanking in person), know what | 
mean. | mean that if it weren't for you, sir, away back in the latter 
"19s (or was it the earlicr 1920s?) | might never have landed a job 
on a gazette. | want your staff and others to know again that it was 
The Billboard and you that first published my stuff when it was called 
“Stage Whispers’’ and signed “By the Busybody” and only once—the 
last | did for The Billboard—was it signed “W. W.” 

1 am really grateful to you and The Billboard for helping so 
much to give me the start | hungered for when | was “looking for 
next week"’ in the vaudeville that is hardly any more. 

Faithfully yours, 


ty 


entertainment about 1880. It is © 
French word meaning worth the vil- 
lage, or the people’s money's worth. 


In 1895 the first moving picture 
was shown in a New York theater. 
It was imported from France as the 
latest novelty. It was regarded as 
an act in the variety show and was 
undoubtedly viewed as very interest- 
ing. We wonder how many dreamed 
that it would one day dominate the 
amusement industry thruout the 
world! In this fashion did vaude- 
ville bear the seed of its own de- 
struction. 


By the turn of the century vaude- 
ville was ready to become “big busi- 
ness.” It was a very popular amuse- 
ment form; the country was expand- 
ing rapidly industrially; the popula- 
tion was increasing: economic con- 
ditions were good and the masses had 
sufficient leisure time in which to 
seek entertainment. 


In 1900, to be exact, we see the be- 
ginnings of the vaudeville trust. The 
Western Managers’ Vaudeville Asso- 
ciation and the Eastern Managers’ 
Vaudeville Association were organized 
that year. The organizations were 
very friendly and typified the sort of 
managerial close co-operation that 
eventually built up a booking and 
theater monopoly. 


The Keith and the Orpheum cir- 
cuits were the outecrowths of these 
associations. Prior to their forma- 
tion vaudeville theaters § (straight 
vaudeville, of course) were owned 
either independently or in very small 
groups. They booked thru_inde- 
pendent agents in New York or in 
Chicago. William Morris was one of 
the outstanding agents at that time 

But with the circuits coming into 
the picture vaudeville history ws 
changed Vaudeville was built up 
into a million-dollar industry by the 
circuits and then killed by the 
same circuits. 


The Keith Vaudeville Exchange was 
incorporated in 1906 under the name 
of the United Booking Office. This 
office sought to bring all big-time 
vaudeville under its wing. It did 
this thru the usual tactics employed 
by the ruthless capitalists of the 
American expansion era. The Keith 
group forced independents to come 
into the fold by pulling or breaking 
up their shows, by threatening ‘o 
build competitive theaters and by 
blacklisting acts playing the opposi- 
tion. Thus in a short time the Keith 
and Albee crowd had consolidated the 
vaudeville interests in the East, and 
Martin Beck did the same west of the 
Mississippi. 


These huge combines signed con- 
tracts dividing the territories and 
limiting expansion and then acted 
together to crush competitors. They 
reduced salaries for actors, and when 
the actors rebelled and unionized 
they crushed the unions 


ML 
ne 
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When pictures developed and be- 
gan to encroach on vaudeville the 
circuits promptly went into film 
production to protect themselves 
Pictures gave them an added weapon 
to beat the independent exhibitor 
They now controlled both factors 
necessary tc the life of most thea- 
ters: vaudeville and pictures 

Of course, the rise of pictures as 
an entertainment form for the 
masses completely changed the 
makeup of vaudeville. Many houses 
began to divide the bills into vaude- 
ville and pictures and to run con- 
tinuously. And as pictures gained 
theaters began to throw vaudeville 
out altogether. 

Soon there were two classes of 
theaters: the big-time spots with 
two-a-day high-prieed vaudeville and 
the small-time theaters with con- 
tinuous low-priced vaudeville and 
pictures. The “small time” soon be- 
came the break-in ground for the 
newer talent. Later the strength of 
the Keith and Orpheum booking 


(See THE HISTORY on page 81) 
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The Evolution of Salaries 


in Vaudeville 


By SIDNEY HARRIS 


O CALL them “good old days” was 
just propaganda, as can be seen 
by a comparison of the salaries in 

vaudeville today with those dating 
back 40 or even 15 years ago. How- 
ever, the comparison is hardly fair, 
for the high four-figure salaries of 
today are in proportion to current 
conditions. The theater capacities, 
the many shows a day, the luring of 
attractions from other fields, all are 
conducive to the fantastic salaries 
received now. Oldtimers were in 
vaudeville while it was developing, 
and their salaries were commensurate 
with conditions. And many received 
what might have been considered 
fantastic salaries, considering that 
those were the days before the high 
cost of living set in. 


For one, the high grosses in the 
theaters today have caused the in- 
crease in earning power of the per- 
former. Two years ago the Capitol 
Theater, New York, paid Al Jolson a 
straight figure of $20,000 on the week 
—a record—and did not stand to lose, 
for the house could gross in the 
neighborhood of $70,000 with its seat- 
ing capacity and as many as six shows 
a day. Radio City’s Music Hall has 
hit grosses of $100,000 a week. In the 
old days, the Four Cohans in their 
prime were a $1,000 act—but $5,500 
grosses in their time were tremendous. 
Then, too, 30 years ago there were no 
Sunday shows and only two matinees 
a week, and a 1,400-seat house was 
considered gigantic. 


Furthermore, in the old days there 
were no such items as overnight at- 
tractions, except in the case of freak 
acts. Today vaudeville draws on the 
movies, radio and legit for names 
commanding huge salaries. However, 
the freak attractions of years gone 
by got big money. In 1909 the late 
William Morris offered James J. Jeff- 
ries, ex-heavyweight champ, 20 weeks 
at $2,500 a week. John L. Sullivan 
was also in the four-figure class on 
the basis’ of his fighting fame. To- 
day the freak attractions are few and 
far between, since vaudeville gets 
enough -headliners from the other 
fields. What might have been a 
small-salaried act a couple of months 
ago can graduate overnight into the 
headline class by means of radio and 
films. This is seen in the case of 
Burns and Allen who jumped from 
a $750 act to a $5,000 box-office at- 
traction in a short space of time be- 
cause of radio and screen popularity. 


However, there were some acts, be- 
sides freaks, which rated heavy 
salaries. Twenty-five years ago Eva 
Tanguay got $2,500 a week. And 
about the same time the late William 
Morris offered E. H. Sothern and Julia 
Marlowe, then the last word in the 
theater, the record sum of $7,500 for 
a week at the American Theater, New 
York. That figure for a team is still 
a high mark to shoot at today, but 
nothing compared to the $20,000 for 
Jolson, the $8,000 for Eddie Cantor, 
the $7,500 for most prominent band 
acts, big units, and so on down the 
line. 

PS 

Twenty-five to 30 years ago most 
of the big money went to European 
attractions, which rated salaries of 
from $1,500 to $2,500. Today such 
attractions are meaningless to the 
American public, except in rare in- 
stances; in fact, circuits have prac- 
tically called a halt on the importa- 
tion of acts. Years back four-figured 
salaries went to such attractions as 
Vesta Victoria, Vesta Tilley, Alice 
Lloyd, Wilbur Bard, Harry Lauder and 
the original Chevalier. About 17 
years ago Gaby Deslys came in for a 
huge salary because of a report that 
King Emanuel of Portugal had given 
her some jewels. Some 12 years ago 
marked the start of the downfall of 


European attractions in America. 
Among those falling by the wayside 
were Gracie Fields, Lucienne Boyer 
and Mistinguette. Mlle. Boyer, of 
course, has now returned to score in 
legit and night club work. 


An example of conditions today 
can be seen in the case of Eleanor 
Powell. She was around for some 
seven years as a dancer, but never 
soared to any financial heights until 
about seven months ago. She then 
shot up in vaude from a $250 act to 
an $850 act. Today she’s working on 
the production of a George White 
musical film for $1,250 a week, with 
various film companies bidding for 
her services. Vaudeville will probably 
see her again to the tune of anything 
from $2,500 up. The same has been 
the case in the last several years with 
such headliners as Joe Penner, Jack 
Pearl, Block and Sully and George 
Givot, who were made famous by 


radio. 
Ps 


Back in 1914 and 1915 headliners 
of today were making ridiculously low 
salaries working for the Keith office 
at the Globe, Philadelphia. Frank 
Fay was a member of a three-people 
act, Dyer and Fay, the whole act 
getting $250 on the week. Clark and 
McCullough got $200; Joe Cook, $175; 
Bert Wheeler and Company, $200; 
Jesse Lasky’s Hoboes, $275; Jack 
Donahue and Rosalie Stewart, $200; 
Fred and Adele Astaire, $150; Cooper 
and (Irene) Ricardo, $175; Mosconi 
Brothers, $150; Will Morrissey and 
Dolly Hackett, $150; John and Mae 
Burke, $275; Moss and Frye, $125; 
Ray Dooley Trio, $250; Keno and 
Green, $275, and Miller and Lyles, 
$175. Bill Mack, now an agent, was 
of the team of Williams and Seigel, 
which got $125, and Dick Henry, also 
an agent, was of Henry and Adelaide, 
a $60 act. 

The evolution of salaries can easily 
be seen in comparing the earnings of 


BELLE BAKER and _ Sophie 
Tucker DOING THEIR STUFF in 
1916. The above picture is re- 
produced from The Billboard of 
July 22 of that year and the 
original caption read: “NEW 
ACROBATIC ACT—Sophie Tucker 
and Belle Baker in feats of agility. 
—Notice, however, that it is a 
ground act. We will bet neither 
would trust the other in a flying 
act—anyhow not without a net. 
And notwithstanding the fact 
that there is no _ professional 
jealousy existent between the two 
—not a trace.” 


those 1914-’15 folks with what they 
receive today. Fay is a four-figure 
man when he works, while the same 
goes for Astaire, Cook, Clark and Mc- 
Cullough and Bert Wheeler. The late 
Jack Donahue was a highly paid per- 
former. Keno and Green’s daughter, 
Mitzi Green, is one of the industry’s 


Vaudeville’s Contributions to 


AUDEVILLE can be a proud par- 

ent and point today to many 

stars in other branches of the 
amusement world, saying, “He’s mine.” 
Practically all branches of indoor 
show business contain stars who got 
their start in vaudeville and thru its 
natural resources rose to the heights. 
Today more than ever vaudeville is 
a natural for other fields to draw 
upon. 


Radio has taken many blood trans- 
fusions from vaudeville. Among those 
vaudevillians who are now high in 
radio circles are Myrt of Myrt and 
Marge, Ed Wynn, Will Rogers, Eddie 
Cantor, George Jessel, Jack Benny, 
Phil Baker, Fred Allen, Belle Baker 
(in England), Joe Cook, Ben Bernie 
(who did a two-act in the old days 
with Phil Baker), Burns and Allen, 
Amos ’n’ Andy, Ponselle Sisters, Block 
and Sully and Dave Rubinoff, who can 
be claimed by vaudeville because 
Louis K. Sidney of Loew picked him 
up when he was a pit leader in Min- 
neapolis. 


The film industry has not done 
badly in taking vaudevillians and 
making movie stars out of them. 
Such radio stars as Rogers, Cantor, 
Burns and Allen and Amos ‘'n’ Andy 


AL. JOLSON, 


Black Faced Comedian with the Operatic Voice. 
WEVER IDLE. Address BILLBOARD, Cincianal, ® 
REPRODUCTION of an ad 
from The Billboard of January 12, 
1907; reduced to half size. 


Other Branches of Show Business 


are prominent flicker folk also. Wal- 
ter Huston used to troupe in vaude- 
ville as a member of the team of 
Whipple and Huston. George Ban- 
croft was of the act of Bancroft and 
Broske—a deuce-spot turn in the bare 
gain. Fred Astaire trouped in vaude 
with Sister Adele, and so did Buster 
Keaton in the days of the Keaton 
family. Charlie Chaplin is another 
of vaudeville’s favorite sons. Even 
Jack Coogan can be claimed by the 
two-and-more-a-day, because his 
parents were dyed-in-the-wool vaude- 
villians. Recent vaudeville contribu- 
tions to the movie industry are 
Jimmy Savo, Chick Chandler, Eleanor 
Powell and Roger Imhoff. 


Ms 


The legitimate field has not passed 
up vaudeville people either. Most of 
those vaudevillians who are today 
stars of the radio and movies went 
up the success ladder by means of 
legit. Most of them were in musical 
shows, which are more or less glori- 
fied vaudeville. Walter Huston, how- 
ever, was one of the exceptions, for 
he made his mark in the drama. The 
Astaires were big people in legit and 
Victor Moore is another of vaudeville’s 
sons to make a go of it in the eight- 
shows-a-week field. 


In the night club field there are 
many true children of variety. Now 
playing in that branch of the busi- 
ness are Milton Berle, Morton Downey, 
Sophie Tucker and a countless num- 
ber of others. The vaudeville people 
today are finding much work in the 


night club field and many of them 
couble between vaudeville and clubs. 
Even the opera has vaudevillians in 
the Ponselle Sisters. The Broadway 
columning field, a branch of show 
business if you stretch a point, is 
represented by Walter Winchell, an- 
other of vaudeville’s children. 


Vaudeville must admit that most 
of the prominent comics came up the 
ladder by way of its rostrum, tho 
they really originated in burlesque. 
That goes for such names as Jack 
Pearl, Bert Lahr, Willie and Eugene 
Howard and Weber and Fields. But 
about six years ago burlesque stopped 
being a source of star material, and 
now vaudeville is in a position to 
claim many of its present children 
as the stars of tomorrow. This is 
proved by the interest in vaudeville 
talent shown by the movie moguls, 
who are elated with the success of 
musical films and are searching for 
new song-dance talent to satisfy the 
demand for new faces. 


Radio, too, is currently looking to 
vaude as its source of supply for 
future talent. This should be enough 
reason for both the radio and theater- 
Owning picture companies to keep 
the vaudeville branch of the business 
alive, even if only as a farm or proving 
ground for talent. 


ae 


Not only have vaudevillians grad- 
uated into other branches of the 
amusement industry as performers, 
but they have also turned to the 
business end of the various fields. 
A great number of successful agents 
have been vaudevillians. An im- 
portant factor in the film industry, 
Jesse Lasky, was a vaude producer 
years ago. Ben Piazza, former vaude- 
ville executive, is now in the picture 
business also. Martin Beck was not 
a performer, but he is one of vaude- 
ville’s own and today he is a legit 
producer and legit theater owner. 
George White was a vaudeville hoofer, 
and Max Gordon is a former vaude- 
ville agent and producer who became 
tops as a legit producer. 


While vaudeville has been a large 
and important contributor to other 
branches, it is destined to become an 
even more important factor as the 
birthplace of the stars of tomorrow 
for the other fields. That is, pro- 
vided it survives the dog days thru 
which it has been going these last 
years. It is the ony field these other 
branches can conveniently scout, and 
it is the only stepping stone for likely 
talent out of burlesque, tabloid and 
the lesser arms of the industry. 


| 
| 
| 
| 


LA MARILYN, better known to 
stage folks as Marilyn Miller, of 
the vaudeville act “The Five 
Columbians.” Little Miss Miller 
will soon reach the age where the 
Gerry Society need not be feared 
and a sensation is predicted on 
her New York premiere.—From 
The Billboard of July 6, 1912. 


——— 
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From Old Files of The Billboard 


Two-Reelers Seen 
As Big-Time Finis 


NEW YORK, Aug. 17.—The end of 


the prevailing style of big-time 
vaudeville, consisting of eight and 
nine acts only, and the beginning 


of a new era in vaudeville, whereby 
all theaters will play a combination 
policy of pictures and acts, is seen 
with the injection of two-reel come- 
dies into the programs of all Keith- 
Albee, Moss and Proctor theaters be- 
ginning August 31. 


On that day, under arrangements 
recently made by these circuits with 
the Pathe and Hal Roach motion 
picture producing organizations, all 
big-time houses, which have in the 
past confined their film presenta- 
tions to newsreels, Topics of the Day 
and Aesop’s Fables, will play the 
first of a series of two-reelers pro- 
duced and distributed by those com- 
panies in conjunction with the rege 
ular vaudeville bill—Ezxcerpt from 
an article in the issue of August 22, 
1925. 


Rogers Palace Manager 


NEW YORK, Nov. 22.—Next Mon- 
day Elmer Rogers, whe built up the 
Union Square from a picture house 
to a big-time vaudeville theater, 
moves up to the Palace as resident 
manager. He is one of the youngest 
men in B. FP. Keith’s employ as well 
as among the oldest in point of con- 
secutive service under the Keith 
management. It has, generally, been 
his portion to be assigned to houses 
that required building up, and he 
has always delivered the goods. To 
a disinterested observer his promo- 
tion to the active management of 
the biggest vaudeville house in 
America, as well as the most beauti- 
ful vaudeville house in the world, 
is an honor rightfully earned and as 
rightfully bestowed. His place at 
the Union Square will be taken by 
Arthur Klein, the late manager of 
Eva Tanguay‘s company, and previ- 
ously employed in a _ confidential 
position with Percy G. Williams.— 
Issue of November 29, 1913. 


Benny Leonard Misses: 
So Does Palace Patron 


NEW YORK, March 9.—For the 
first time in the history of Keith’s 
Palace Theater here eggs were 
thrown at a performer on the stage, 
Benny Leonard, retired lightweight 
champion. being the target for the 
“hen fruit,’ altho its recipients were 
patrons seated down front in the 
orchestra. It was during Leonard's 
last performance for the week, Sun- 
day night, when someone in the bal- 
cony or gallery stood up and yelled 
something to the effect of “You're 
a rotten actor.” and opened a bar- 
rage of unhatched chicks. 

The miscreant. who escaped from 
the theater before ushers or special 
officers could lay their hands on him, 
evidently had not gone into spring 
training, for most of the eggs fell 
short of the stage by several rows, 
landing on the heads and clothing 
of patrons. Leonard cut his act short 
and did not take his usual number 
of bows.—Issue of March 14, 1925. 


Husband Does His Best 


BOSTON, Mass., Dec. 28 (Special to 
The Billboard) .—Miss Kittie Bingham, 
one of Boston’s favorite comediennes, 
of the team of Pisano and Bingham, 
now playing at the Hub Theater, had 
a little six-pound giri born to her 
just before the matinee Monday after- 
noon in her dressing room. Her hus- 
band, Fred Pisano, did his best to work 
single during the afternoon and eve- 
ning.—Issue of January 7, 1911. 


FRED AND ADELE ASTAIRE as 
they looked to readers of the Sep- 


tember 21, 
Billboard. 


1912, issue of The 


Canned Vaude’s First Assault 


NEW YORK, March 7.—Ten acts 
of vaudeville each week will have to 
look for work elsewhere as the re- 
sult of the dissipation of this num- 
ber of potential engagements at the 
Commodore, which tossed vaudeville 
out of the house last night to per- 
mit Vitaphone to make its entrance. 
The house marks the first in New 
York proper to drop acts in favor of 
the “canned vaudeville.” — £zrcerpt 
from an article in the issue of March 
12, 1927. 


Casey the Super-Agent 


Pat Casey is now a real live book- 
ing agent. His agency has been in 
existence less than two weeks and 
yet he already has exclusive control 
of more than enough acts to keep 
him busy and worried about the time 
he has to lose sleeping. His popu- 
larity and ability make it a cer- 
tainty that the Pat Casey Agency 
will be one big success. His an- 
nouncement that he can place 100 
acts at once sounds like business.— 
Issue of April 11, 1908. 


Ted Lewis’ Vaude Debut 


No, 8—Ted Lewis, the Jazz King, 
took the honors and stopped the 
show. Lewis has a pleasing smile 
that is contagious; in fact, his per- 
sonality is half the act. Whether 
playing the clarinet, dancing, sing- 
ing or talking, he is jazzing all the 
while. He has a four-piece orches- 
tra, the trombone player being espe- 
cially noticeable. This is Lewis’ first 
appearance in vaudeville, altho he 
has appeared at several Sunday night 
concerts, but after his sensational hit 
today he could easily stay a month 
at the Palace. His shimmy was a 
scream. After innumerable curtains 
he was compelled to make a short 
speech. Alf Wilton is the lucky 
agent.—Exzcerpt from review of tne 
Palace Theater, New York, issue of 
August 30, 1919. 


*The Man Without a Country’ 


No. 9—Henry Chesterfield offers in 
this spot a story of American pa- 
triotism, by William Anthony Mc- 
Guire, based on the well-known 
classic by Edward Everett Hale, The 
Man Without a Country. The offer- 
ing is most timely and bears the 
earmarks of perfected stagecraft. 
production, and is exceptionally well! 
cast. It will well add tone and color 
to any bill, any place, any time. 
Twenty-six minutes.—Exzcerpt from 
Palace, New York, review in the issue 
of April 15, 1916. 


F&M in Deuce Spot 


No. 2—Fanchon and Marco, one 
man, one woman. The man offered 
a violin specialty and also danced 
with his partner while playing the 
instrument. Their whirlwind dance 
finish put them over in good style. 
Nine minutes, in three; two bows.— 
Excerpt from Palace Theater, New 
York, review in. the issue of Decem- 
ber 20, 1916. 


Vitaphone Is Opposish 


NEW YORK, Feb. 12.—Vitaphone 
or any other synchronizing device 
has been declared strict opposition to 
vaudeville by the Keith-Albee Cir- 
cuit, with immediate cancellation of 
contracts to the artist the penalty 
for violation—Ezxcerpt from an 
article in the issue of February 19, 
1927. 


Albee Lays Down Law to Act 
That Can’t Take the Razz 


What with cut salaries, play-you- 
when-we-need-you bookings, agents’ 
and subagents’ commissions to pay, 
advertising gyps to contend with. and 
not forgetting the high cost of coffee 
and cakes, it would seem that the 
artiste would be used to getting the 
razzberry in all its varied forms. But 
he isn't. He still draws the line at 
penny-tossing. However, he will 
have to swallow what little profes- 
sional pride he has left and put up 
with this latter form of “indignity” 
in the future—Mr. Albee says so! 


Mr. Albee hasn’t any sympathy 
whatsoever for the artiste who has 
put up with so much so bravely— 
improved conditions and all that— 
and who goes and welches just be- 
cause somebody out front happens 
to show his appreciation of the 
artiste’s efforts in a pecuniary 
fashion. If his chosen profession 
hasn't developed the artiste’s stamina 
to a degree where he can pass up so 
fiattering an insult as this. he’s a 
long way out of luck. Mr. Albee has 
spoken, or rather written, to that 
effect. And here’s how it all hap- 
pened: 


A well-known team, appearing at 
the Empire, North Adams, Mass., re- 
cently got the “bird.” So they de- 
cided to do a “Dear Mr. Albee.” Pen 
in hand, they told of having pennies 
tossed at them—college boys did it, 
and, what’s more, smacked their lips 
in a most insulting fashion. After 
three coins had clinked over the 
footlights the team didn’t wait to 
count any more—“there was nothing 
else to do but walk off, as this was 
an insult to my wife and self.” 

Putting their action squarely up 
to the vaudeville’s court of last ap- 
peals, they wrote: “Mr. Sullivan, the 
manager, is leaving it up to you as 
to the right course in the matter of 
salary. He is withholding the full 
salary, awaiting your reply. I am 
sure any fair-minded manager would 
have paid me and said that what I 
did was right.” 


What Albee Thought 


“After describing your conduct in 
walking off the stage on account of 
being annoyed by some college boys 
in the audience, you state that Mr. 


(See ALBEE LAYS on page 81) 


Pawnbrokers Accept 
Shubert Contracts 


NEW YORK, Oct. 29.—-Ceorge Rose- 
ner, who plays an old actor in vaude- 
ville, is responsible for the discovery 
tkat Broadway pawnbrokers will ac- 
cept playing contracts for Shubert 
Vaudeville as collateral for loans. In 
England, where long-time engagements 
prevail, it is a common practice to 
hypothecate playing contracts, the pay- 
ment being deducted in small install- 
ments at each theater played. Rosener 
was discussing this with a performer 
just back from abroad and ventured to 
bet a small amount that he could do 
the same here. The two repaired to 
a Times Square loan office for the test 
and Rosener won.—Issue of November 
5, 1921. 


Morris Holds Out 
As Leading Indie 


It is said that in connection with 
the withdrawal of Klaw & Erlanger 
from the vaudeville field, William 
Morris was approached to act as 
agent of the United Booking Offices, 
who guaranteed him $25,000 a year 
in commissions. He declined the of- 
fer. As long as William Morris con- 
tinues to run an independent book- 
ing agency there is a possibility of 
his organizing an opposition to the 
people now in control of the vaude- 
ville situation. The William Morris 
Amusement Company now controls 
two houses, one in Springfield and 
the other in Worcester, and William 
Morris says that he will continue to 
operate them as vaudeville houses. 
It is understood that he also does 
the booking for the New Hippodrome 
in Cleveland and the new American 
in St. Louis. 

In a recent interview Mr. Morris 
said: “I gave my final answer this 
morning. I shall continue at the old 
stand, ready to do business with any 
artist or manager who has business 
to transact. I always have main- 
tained my independence and always 
shall. Such money as I have made 
encourages me in the belief that my 
policy pays. 

“The proposition was made to me 
to retain my own offices but to book 
acts for the United. For that I was 
to charge 10 per cent. I was guaran- 
teed $25,000 a year. I never was in- 
clined to accept it, and the more I 
thought it over the more certain I 
was that I preferred to have the old 
sign out and use the same old sta- 
tionery. 

“T haven't any definite plans, to be 
candid. I haven't had time to pull 
myself together yet. But I am ready 
for such business as may present 
itself.”.—Issue of November 30, 1907. 


Dow Parodies Okeh 


No. 5—Dow and Dow entertained 
their auditors with patter that went 
over to the utmost satisfaction. 
Their parodies are gems, and went 
over big. Sixteen minutes, in one: 
four bows.—Excerpt from a review 
of McVicker’s Theater, Chicago, in 
the issue of January 29, 1916. 


Brilliant Future Predicted 
For Ponselle Sisters 


‘No. 4—Ponzilla Sisters, two statu- 
esque cantatrices, with wonderful 
voices, absolutely stopped the show. 
A kindly suggestion to one of the 
ladies would be to wear her hair au 
natural and refrain from acting. This 
is mere detail, however, as the ap- 
pearance and the voices insure them 
a successful future in vaudeville. 
Nineteen minutes, in two; five bows, 
two encores.—Ezcerpt from a review 
of the Colonial Theater, New York, 
in the issue of Mow 13, 1916. 
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MARTY WHYTE, Gen. Mgr. MAX KALCHEIM, Associate 
Artist Representative 
BOOKING EXCLUSIVELY WITH ALL MIDWEST OFFICES STATE-LAKE BLDG., CHICAGO RANDOLPH 8936-2262 


ee 


Alex Hanlon presents The Class Comedy Act of 1935 


LARRY RICH | 3--WALTONS--3 || | 


with Good 'Till the Last Drop ] 


(With Apologies tc Maxwell House Coffee) 


CHERIE in “RICH MOMENTS” HEADLINED AND FEATURED 


in the following first-class theatres of America and Europe 


with 
RADIO CITY MUSIC HALL . NEW YORK 
JANE SHIRLEY ROXY THEATRE ... . NEW YORK 
CHICAGO THEATRE .. . . CHICAGO 
TONY LANG PALLADIUM THEATRE . . . LONDON | 
par SAVOY HOTEL... . . . LONDON | 
KABARAY DE KOMIKA . . . BERLIN | 
LARRY RICH, JR. TIVOLI AND ASTORIA . . . BREMEN 
CIRCUS SCHUMANN . . COPENHAGEN 
EAST—William Mack WEST—Jack Kalcheim ov an SILLY POTTER. Mar. 


440 E. 138th Street, 


BARNES-CARRUTHERS FAIRS New York, N. Y. 


Read what Matthew Norgate, of the “New Britain” = ’ 
Magazine, had to say “The Political Humorist”’ 


“A Design for Living worth the notices 


Sn Sy Te ill SENATOR MURPHY | 
DOLORES, ANDE & D’MITRI sero 


Booked solid until February 10, 1935 
THE INTERNATIONAL DANCERS 


Just returned from Europe, where they concluded a successful run of 
8 months, returning in May. 


Represented by JACK KALCHEIM Western Representative, JACK KALCHEIM 


oe 


Return engagement at the STATE-LAKE THEATER, Chicago, week 
Feb. 3, 1935. Just returned from Europe after a successful 1-year run. 


BILL sac LESTER | 
ARONSON HARDING 


M. Cid Rainbo Garden, Chicago 


(Now French Casino ) 
Also Detroit Athletic Club Concluded successful week at STATE-LAKE, Chicago 
Booked for indefinite rum Week December 23d 


Personal Management, JACK KALCHEIM 


Represented by 
JACK KALCHEIM 


“Brilliant Young Baritone” 


Originator of the Black-Face Effect as created spotlighting and as used 
in Bill Aronson’s, Al Jolson and Amos ‘mn’ Andy impersenations. 


THE DAYTON, O., PAPERS SAY 
Opening his Western Tour at the 


One colored team of rope dancers did About that time Danny and Edith come 
State-Lake Theater. Chicago, il... something which the reviewer thought out for the famous rope skipping 
he would never see here again—it dance. And this is one of the neatest 
January 13, 1935. stopped the show This used to hap you've seen They bring everything 
pen occasionally when Dayton was in the house down but the ventila 
stage-minded. But that seems a long, tors 


long time ago 


“oun” BLAKE DANNY and EDITH | 


Western Featured With 
Representative, 


JACK KALCHEIM “Presenting People You Know” “THE PASSING REVUE” 
Personal Management—JACK KALCHEIM 
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NEW YORK HOLLYWOOD CHICAGO 


...apat on the back 
from the 
36-YEAR YOUNG 
AGENCY OF SHOW BUSINESS 
to the 
40-YEAR YOUNG 


TRADE PAPER 
of 


SHOW BUSINESS i" q 


WILLIAM MORRIS AGENCY, INC. 


Mayfair Theater Building, Broadway at 47th Street, New York, N. Y. 
PRESENTATION _ _MUSICALS-CAFES-HOTELS 


VAUDEVILLE MOTION PICTURES toll 
LEGITIMATE RADIO OUTDOOR ATTRACTIONS 
ROAD SHOWS 


WITH COMPLIMENTS 


SOPHIE 
TUCKER 
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a he “Billboard’s 40th “Anniversary 


BOOKERS! 
MANAGERS! 


READ THIS TWICE 
IT’S MONEY IN YOUR ae 


PRINCESS 


VONNE | 


“WORLD FAMOUS PSYCHIC” 


HOUSE RECORDS SMASHED 


And your house is no exception. This startling, 
amazing act will pack any house, break any record. 
Unheard-of feats of mental phenomena performed 
in a grand, miraculous manner. Princess YYONNE 


e offers $200.00 to anyone in the audience she can- 
if ~*~ not call by his or her right name. Picture the pub- 
licity possibilities with an offering like that. And 
SRO that is only one small part of this stupendous act. 
Write for open dates, prices and all other informa- 
Put up this sign tion TODAY. Don’t pass up this sure-fire box- 
Now! office attraction. GUARANTEE YOURSELF A 
Princess JAMMED HOUSE. A short note requesting infor- 
mation today will put up your S. R. O. sign soon. 
YVON NE Write Now! 
is coming! 
Ma DOC.M. IRVING 


4313 Rooseveit Boulevard 
iain Pa. 


CORN nantes RS “BELLY BOY, a 40th Anniversary 


ae 
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_f# he “Billboard’s 40th “Anniversary =“ SPECIAL VAUDEVILLE DIVISION 


. J 
— ||(Congratulations 
i AARON J. JONES, JR., Managing Director 
y- 4 JOHN Jj. JONES, BOOKER THRU THE BILLY DIAMOND AGENCY 
eh FRITZ BLOCKI, pusticity JACK HUNT, MANAGER SAM LEVIN, ASss’T MGR. 
CHAS. NIGCEMEYER MRS. C. A. NIGGEMEYER 
PRODUCER DANCE DIRECTOR 
VERNE BUCK 
MUSICAL DIRECTOR 
STAGE CREW MUSICIANS STATE-LAKE SWEETHEARTS 
JOHN POHLO EMIL VANDAS RONNIE HAIGH, Captain 
ae GLEN TABOR CHARLOTTE SCHUCH 
TOM KERINS EUGENE NASTRI VIRGINIA JUSOTA 
AL MAY JAMES BLADE VIRGINIA JENNINGS 
EDDIE BREITENBACH HARRY GREENBERG MARINETTE MEMHARD 
C. JOHNSON HOWARD DAVIS DOROTHY JAYNE 
{ TOM MURPHY JEAN KENNELLY 
LEWIE HAASE ORY CARSENS EANETTE KENNELLY 
AMES LOWE HARRY WAIDLEY ae ah senines 
— ng ANNETTE SOLOMON 
OPERATORS FLOYD ESTEP tes ll 
ee CHAS. BUCKWALTERS LOLITA ESTEN 
LARRY STRONG CASHIERS SUNNY ‘RAY 
CLARENCE JALAS 
JAMES SISCO BLANCHE WIDERGREN DEE DEE JENNINGS 
PEGGY FISHER 
MAINTENANCE MEN DOROTHY BUSH STAGE DOORMEN 
DAN FAGAN GRANT BLACK ROCKWELL RYAN 
JOE KERRIGAN Chief of Service BILL WHAELAN 
WHITE WAY SIGN SERVICE COSTUMES BY MONI, CAPITAL BLDG. 
STATE-LAKE CtHEAtee 
- CHICAGO 
AMERICA’S LEADING VAUDEVILLE THEATRE 


Season’s Greetings to All Our Friends 


KAY and JIMMIE 


THE 


neEcE | LEGHITARAING 


Ivy 


SMART o DIFFERENT 
Personal 
Management 
HARRY 
‘ YOUNG 
THE Paramount 
SEASON'S Tatewe titds.. Represented by 
BEST TO ALL 1501 Broadway IND.—wWilliam Shilling, 1560 | RKO—Jack Hart, Little Palace 


Broadway, New York, N. Y. Bidg., New York, N. Y. 
OUR FRIENDS New York, N. Y. 


FAIRS — Herman’ Blumenfeld, | CLUBS — Frederick C. Walker, 
George A. Hamid, Inc., 1560 | George A. Hamid, Inc., 1560 
Broadway, New York, N. Y. Broadway, New York, N. Y. 


SOQ QOL ML MQQOWODHOYE> 


Congratulations to The Billboard 


SOOO OER OOOO OOO OOOO 


N2m<aman 
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SPECIAL VAUDEVILLE DIVISION i “Che SBillboard’s goth cAnniversary > ‘| 


CONGRATULATIONS TO 


THE BILLBOARD 
ON ITS 40th BIRTHDAY 
AND 


»* 
Vas 


Season’s Greetings 


Merry Xmas BALABAN & KATZ q 


T 
and a 
) AND } 
Happy New Year LOUIS R. LIPSTONE | 


(Production Manager) 


MANAGERS & PRODUCERS FROM 


KINDLY NOTE THAT THE CHARAC- 


TERS AND MATERIAL OF THE “POLISH JOS. CHERNIAVSKY = FRED EVANS 


LABORER” AND THE “PIN HEAD” ARE ee een a 
MY OWN ORIGINAL PROPERTIES AND 
FULLY PROTECTED. GEORGE PARRISH = LOUIS ADRIAN 


wry oto ge Musical Director 


THEY ARE REGISTERED WITH THE | 
BILLBOARD'S NEW MATERIAL PRO- LEO STAHR = FRANCIS D. PALLESTER : 
TECTION BUREAU. COPYISTS WILL Designer of Scenic Effects 
BE FULLY PROSECUTED. 


Costume Designer 


Musical and Production Staff 


Personal Management CHICAGO THEATRE 
HARRY YOUNG ACE HOUSE OF BALABAN & KATZ 
Paramount Theatre Bldg. New York, N. Y. CHICAGO 


We Congratulate 


) | 
he RIMACS 40th BIRTHDAY 


And Take This Opportunity to Thank our Many Friends for Their Courtesy } 
Carioca Rhumba Orchestra and Help in the Past and Wish Them All a . 
CIRO RIMAC, Director Merry Christmas and 
—_ A H . P N v] Y 4 
CHARLEY BOY and CARITO appy rosperous eu ear 
* 


Making their way from the Tropics 


——— THREE FONZAL BOYS 


The Happy Ending to Any Stage Show 
or Vaudeville Bill yy 
Direction: 


ROMM-MEYERS-SCHEUING 


1313 Paramount Bldg.. New York, N. Y. Po. ae = a... e A. e pen vee 
SSSEREETIP ERE SLL EEREEE” 
vm Congratulations, Billboard, 7 Boston Branch 
> on ees AL EX GE RBER RADIO-KEITH-ORPHEUM 
tae T ,pwn XI i 
” PRODUCER OF VAUDEVILLE ATTRACTIONS al V AUDEVILLE EXCHANGE 1 
‘¢ 1560 Broadway, New York City ial 162 Tremont Street 
Holiday Greetings re CHARLES 8S. BREED, Manager 
LAR SALAS SARARRRARAAA AS 
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_ ‘Che Billboard’s goth Anniversary a SPECIAL VAUDEVILLE DIVISION 


-_ A. and B. 
oy 4 Magh dis 
27, Lea ” oO 
Pow Dns \d gr 
In i jan 30 te wg 
* han st 
lave MOTE Ty now iM ne BOOKING AGENCY e. 
indie circ cu LEADING -~—. 
i INDEPENDENT > 
VAUDEVILLE On 
BOOKING 2 
OFFICE + ~ 
IN x ————_—_—__——_——__—— rd 
THE « (7 
EAST ud 
- With Eddie Dowling’s > 
n ne ke Booking the oa 
e jer 4.wee iat «sali lites Broadway Show, 4 
i 0 ye most houses. “THUMBS UP” < 
Absuys x ° 
looking for u << 
the best talent > Oo 
1 * Personal >> _ 
s A. and B. ‘ar [4 
se YOUNG | < 
x 0 W 1501 Broadway || @ 
— lso New York = & 
ed by . one- 1619 Broadway | 
Book thre Skoures New York 
Cueto 7-0768. 


Piano Accordionist, 
ny 


GREETINGS 


ae tet||| RUBY LANG 
WILL JOIN PARTNER. PRIMA DONNA 


AND TALKING WOMAN 


IN VAUDEVILLE WITH BOOB BLAKE’S ACT, INCLUDING 
PAUL RYAN, RUBY SHEILDS AND ISABELLE SINGER 


GRONER 


WISHING THE BILLBOARD 
MANY HAPPY RETURNS OF THE DAY e « me, too 


SIX wae ee R U T H 


DANWILLS ROYE 


THE INCOMPARABLES 


Y INDEPENDENT VAUDEVILLE BOYLE WOOLFOLK 


IN 
uy BOOKING OFFICES, Inc. 


GEORGE A. GODFREY---JACK LINDER 
CZ 


BOOKING EXCHANGE 
“THE BOX OFFICE TELLS THE TALE” 


1560 Broadway, New York VAUDEVILLE—UNITS—SPECIAL ATTRACTIONS 
BRyant ee 


908 WOODS BLDC. CHICAGO 
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SPECIAL VAUDEVILLE DIVISION £ @he Billboard’s 4oth Anniversary 3 | i 


1 


: ADR ee. nic | 
LOAD. : ADMERINNG 


4 fame toe ote lus ts New Barus (ns bere te far Boers 


(ongratulations to 


~ Dod a 

conan, a, ie ak | 
Bho —e THE ORIGINAL 
Bulioard ee |e 


CARDINI 
The Original! 


RADIO CITY “sa 
MUSIC HALL a. Ken 


ROCKEFELLER CENTER 


ee ee os 


CARDINI 
The Original! 


Extends to his 
many friends thru- 
out the civilized 
world a _ genuine ; 
wish fer health, ' 
wealth and  hap- 
Piness in their un 
dertakings during 
the coming year 

P. S.: That goes 
“double in spades” 
for Mrs. Cardini. 


A NEW SENSATION 


BERNARD —9-—" | 


S10FALLS RAY VAUGHN! | 


THE MENTAL MAGICIAN “America’s Greatest Novelty Xylophonist” 
Oe 
‘AM Unusual Feats of Memory — 


Best wishes to The Billboard on its and on my own 40th Birthday 


Now Playing Indefinitely Thruout Australia for 


AVAILABLE FOR FIRST-CLASS CLUB AND SOCIETY ENGAGEMENTS “FRANK NEIL” (3d Time There) . 
Broadside giving complete details of act on request Permanent Address: Tivoli Theatre, Melbourne : 

113-21 UNION TURNPIKE, Forest Hills, N. Y. 

A 7 f TO THE MOST USEFUL SPECIALIZING IN ALL BRANCHES OF SHOW BUSINESS 
OCSU--- FORTY YEARS EVER LIVED! ASSOCIATED 


THE BILLBOARD’S FORTY YEARS! 
The Season’s Best to all my friends, everywhere 


“1S” RAPPAPOR 


THEATRICAL INQUIRIES 
* ENTERPRISES [SOLICITED 


Suite 1507 
ACK * 162 N. State Street 


General 


Gi Chicago 
F anager Telephone Dearborn 3611 
HIPPODROME THEATER, BALTIMORE, MD. * ERDIE ws hata 


URI rR RENN Ca 


i 
a 


Greetings to THE BILLBOARD 


Irving Schneider 


299 Broadway, New York 
G2 tnt, Nw Sat 


WILBUR CUSHMAN AGENCY 


“AMERICA’S LARGEST UNIT CIRCUIT” 


REFERENCES: Any Division Head West of the Mississippi. 
HOME OFFICE: Albuquerque, New Mexico. 
BRANCH OFFICES: Chicago, Los Angeles, Seattle, Salt Lake City, Denver. 


FSD LLL DLLLPLLPLDLELLPALPLLLLDLLLLLLDPLLSSAMS, 
® congratulations to an old friend, The Billboard } 
se 


ee 
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SPECIAL VAUDEVILLE DIVISION 


Pewee Peewee 


= he SBillboard’s 40th cAnniversary — 


| 


COLORFUL! 3 
SPEEDY!!! 
ROUSING!!! 


ay’ | 
PETER RAY ) x 
THE SINGING! % 
HOTTEST DANCING!! 
COLORED SPECIALTIES!!! % 
SHOW : 
OUTSIDE 


OF 
az eve 
Address: 


Care of THE BILLBOARD, CHICAGO 


Season's Greetings 


To Friends Everywhere 


Don CuMMINGS 


Personal Management: 
HARRY YOUNG, 1501 Broadway, New York, N. Y. 


Mbt ttt >> bbb bbb bbb 


BEST WISHES 
to “Billyboy” on its 40th Birthday 
HOLIDAY GREETINGS 


to all my friends 


DAVE 
MORDECAI 


Musical Director, PALACE THEATER, New York | 


Congratulations to The Billboard and 
Holiday Greetings to the Profession 


I. ROBERT BRODER 


Palace Theater Bldg. 1564 Broadway, New York 


PEST ESTES ECSESESTESLLEYS T' 


ARTHUR FISHER 


SELECT VAUDEVILLE AGENCY 
1560 Broadway New York, N. Y. 


* 


Congratulations Holiday 
on Your ; 
40th Birthday Greetings 


oo 
as 


*s Gre retings 


40th Birthday to 


0 The Billboard 


Season s 


Fel 


America: Johnny Hyde 


10th WEEK—Starring ‘‘New Faces” 

Revue, Melbourne, Australia. 

Thanks to Frank Neil, Australia 
and LUBOW 
“CRAZY PEOPLE” 


7m OR OMS 


Congratulations to 


The Billboard 
on its 40th Birthday 


Season’s 
Greetings 


) 


DIRECTION 
Cooke & OZ 


Just completed 10 weeks at Para- 
dise Restaurant, New York. Now 
at Palmer House, Chicago, Ill. 


BOB RIPA 


WORLD’S JUGGLING GENIUS 


LE -RACONTEUR - DISTINGUE 


BERT WALTON 


CONGRATULATES 
LE-BILLBOARD 
ON ITS 40TH ANNIVERSARY 


DIRECTION: ROCER MURRELL JACK MANDEL 


JOHN SINGER 
JOHN BILLSBURY 
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SPECIAL VAUDEVILLE DIVISION £ Ghe Billboard’s 4oth Anniversary 4 i 


ULIS & CLARK THE ANDRESENS ||)“ Season’s Greetings 


“The Perfection Pair’ Sensational Aerialists 


AL GORDON GAUDSMITH BROS. 
MARCY BROS. and BEATRICE HARRY YOUN G | 


Fa atnentanhceeal THEATRICAL PERSONALITIES | 


e 4 
@*'} © y 

BOOKED IN MIDWESTERN TERRITORY BY / 

FRED ROSENTH A q Would consider placing under my direction some young i 

person whose talents merit special consideration. In i| 

BUTLER BUILDING CHICAGO i] 


effecting such an association every effort will be made 


to create and attain important recognition in the branch 
of show business for which this person is best suited. 


On The Billboard’s 40th Anniversary **¢¢ | 
To My Old Friend, “BILL” DONALDSON .. . . 
a | 1501 Broadway, New York, N.Y. | 
May this great ae of your Suite 1616 Lackawanna 4-2320 
publication stand, Bill — as a 


monument — To You; to the 
good you accomplished while 
you were with us, and to the 


My Best Wishes to 


fine ideals for which you stood THE BILLBOARD 
and which are being carried on ON THEIR 40th ANNIVERSARY AND 
| so nobly today. 


Season’s Greetings 


TO ALL MY FRIENDS 


LEW PARKER 


DIRECTION: CHARLES V. YATES—BOB HOPE 


| 


IKE ROSE 
Ni The GLADYS HIGHT "sae eae | 
School of Dancing | : 


ee 


Established 15 Years 
AGENC Y | 159 N. Michigan Ave., Chicago 
3 n C > Geer 
NEW YORK _ | | Dai pratniona ln in Bat, 
RKO Building—Radio City Acrobatic 
COAST OFFICE BETTER YOURSELF! 
California Bank Bldg., Beverly Hills — eed Gund 
LONDON 
His Majesty's Theatre Offices, Haymarket 


& 


Pictures—Legitimate—Radio— audeville 


DANCERS WANTED 
for our Units 
The demand for 

GOOD DANCERS 


is greater than the supply! 


Congratulations to BILLYBOY! 


from the 


LACKAWANNA 4-0263 LICENSE No. L-612 


GEN. PISANO |[e Coe er 
RETAIL LIQUOR STORE 


268 W. 46th St., New York. Free Prompt Delivery 
SHEP WALDMAN ---- Associates ---- RAY MYERS 


125 West 45th Street, Room 1001, New York 


THEODORE MITCHELL CHAS. F. LAWRENCE 
| (President) (Secretary-Treasurer) 
PT TT TTT TT TTT TTT Te ET et Eee EET TPES 


er 
ooo 
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__4 Che Billboard’s 4oth Anniversary 3 SPECIAL VAUDEVILLE DIVISION 


Best Wishes to The Billboard on its 40th Anniversary and 


ONE OF MY “LITTLE MAN’S” The Season’s Greetings to All of our friends 
BIRTHDAY PRESENTS THIS CHRIST- HENRY A. KALCHEIM 
MAS DAY WILL BE A MESSAGE a 
FROM HIS MOTHER TO SAY HOW MAX ZAIDENBERG 
HAPPY SHE HAS BEEN ON THIS, psn aas reps 
HER FIRST VISIT TO ENGLAND, ; 
WHERE SHE HAS MADE SO MANY Congratulations to The Billboard! 
DEAR FRIENDS. ABE |. FEINBERG JOE FEINBERG 


TO ALL FRIENDS — OLD AND 


NEW — BOTH IN ENGLAND AND JOE FEINBERG AGENCY 


BACK HOME IN AMERICA—1I SEND Room 903, 1560 Broadway, New York 
SINCEREST GREETINGS. “Dependable Theater Service’ | 
BELLE BAKER Holiday Greetings to Everybody | 
“SEABEE” HAYWORTH 
and his “BROADWAY NOVELTIES” with 
MARION ANDREWS 
Vf GUS SUN ond tan gen eae in, See iead, Mae or nape. Se nee ee 
SUN’S REGENT THEATRE BLDG., SPRINGFIELD, 0. LEONA & EMIL SENSATIONAL. a 
BOOKING OVER 40 THEATRES WITH HOUSE MANAGERS NOTE. Fis unt eauped tay fen une ne onal 
DE LUXE STAGE UNITS and NOW BREAKING ALL HOUSE RECORDS EVERYWHERE 
STANDARD VAUDEVILLE For open time, write, wire, phone No. 413 South Main St., High Point, N. C. 
OLDEST AND MOST RELIABLE ESTABLISHED 1904 | || SSS 


DH TO ALL MY FRIENDS, EVERYWHERE 
~~ BOOKING AGEN “og f A Merrier Christmas than you’ve ever had 


and a more joyous and prosperous New Year 


NOW IN THE MIDDLE WEST CHAS. W. KOERNER 


RKO New England Division Manager 


FREDDIE CRAIG, JR. —— 


Boston, Mass. 


THE BEST IN MENTAL MARVELS TO THE BILLBOARD AND STAFF 
Congratulations and Very Best Wishes | 


PLAYING BALABAN & KATZ THEATERS AFTER TRIUMPHANT 
SUCCESSES IN ENGLAND 


Sole Direction: MAX RICHARD, RADIO CITY, N. Y. TO 
THE BIGGCIES AND THE SMALLIES 
THE SHORTIES AND THE TALLIES 
THE BOLDEST AND THE MEEKEST 
TO THE BILLBOARD: THE STRONGEST AND THE WEAKEST 
We're with you on your 40th Birthday, THE VERIEST MERRIEST CHRISTMAS 


. ‘ Sincerely 
just as we have been with you on all your 


birthdays in the past 15 years. ‘mt BENNY DAVIS 


MEDLEY & DUPREY | ssvasascaezcees 


Season’s Greetings® 


EEE LEREREEEEE 
GaeE Fosr ER) 


Congratulations to Billboard 
| Congratulations to The Billboard on its 40th Birthday 
comers 


— oon 
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ace = ome amen + al 


SALUTATIONS 
TO 
THE BILLBOARD 
ON ITS 40TH BIRTHDAY 
AND 
SEASON’S GREETINGS 


eee eo ee eee 


Ceoecee 


‘We (Congratulate Ghe Billboard 


<a tO Poe 


oonvovonvrvrevenrnovveorvrvreveerr oe ¢ 


TO ALL OUR FRIENDS 
On Its 40th SBirthday Or | 
cAnd extend SHoliday Greetings 25 | 
o the ‘Profession. | 


JONES, LINICK 
aso SCHAEFER 


+. © © .% © .% © © © © @ © © © © © © © © © © © © © oO. OO OO. DO. OO oo 
ero eerrrerr www ws 


CFanchon & eNlarco, Inc. 


Soedeateatoetentontontoetealoeteateatontentestoeteeteateateazeatenteatoetenteezeeleaieaseazeaze ate siestoetoszerserae tueeserieeseesees® 


wwewrwewyewyee 


yee ete te ban P fak B) me Piet Biot Sie Pie Bier Fier Foor F: Pipe Pier Bier Bier Dior Bier Ee | 
Season’s Greetings CHICAGO 3 | 
speeeteteteceetetenteteceetetentecteeeetenteteceeeetetenteoeetetesteteeeafenteteeeetntectecteefetetecnetetetoeietetet 
HA M N 4 te eeee ESSERE RE - 
i on His soneane _ a” THE MANAGEMENT OF THE % 
“THE SWEET L a : 
ty (VIRGINIA VALLANCE— PEGGY JO LOVE—MARCELLA DIESEL) ” HOTEL “e 
bg BETTY CASTLE KEITH HANKINS <¥ ai 
Felicitations to The Billboard : 
5 » CHESTERFIELD # 
c 
onan z extends HOLIDAY GREETINGS to iis “ 
ghost = FRIENDS and PATRONS = 
THE BILLBOARD - i=s 
On Their 40th Anniversary and & Congratulations to The BILLBOARD %S . 
Season’s Greetings To All Our Friends on its 40th Anniversary = 


HOTEL CHESTERFIELD & 


JOE MORRIS “ae 
CURTIS “and ALLEN WITH DOROTHY RYAN SRAASAAAAAAALAE PA : 
New York a en ee ey ee 


Congratulations to The Billboard 
and Season’s Greetings To All 


“IRENE VERMILLION” 


REVUE CONTINENTAL 
with 
THE DART ENSEMBLE 


GEORGE WieST and RAY STANTON 


“A NEW DEAL IN LAUGHS” 


Personal Management—PHIL OFFIN, 
SIMON ACENCY, RKO Bidg., New York City 


Direction 
ROGER E. MURREL, The Playhouse, 137 W. 48th, New York City 


Congratulations to 
THE BILLBOARD 
On Its 40th Birthday 

THE EXTEMPORANEOUS CHAP 


BOB HALL 


(The Original—Not the Announcer) 

STILL MAKING UP SONGS . 

WITH A WISH THAT EVERYONE'S XMAS 
WILL BE AS MERRY AS MINE 


Best Wishes to 
THE BILLBOARD 


on their 


40th BIRTHDAY 


| BILLY DIAMOND AGENCY 


WOODS BUILDING CHICAGO 
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a Che Billboard’s 40th cAnniversary 3% SPECIAL VAUDEVILLE DIVISION 


Season's 


Greetings 


“COOKIE” 


BOWERS 


Personal Management HARRY YOUNG 
Paramount Theatre Bldg., New York, N. Y. 


ye oe Dom De gar De ge Ze Ze ose poe rae gee gee he es Bed fe ed BER Er h eh Der De | 
y BOBBY MAY! “HARRY BURNS| 
=! Wishes all his friends here and abroad, 
= including himself, a Merry Ghristmas and | (“I Tink You Touch’) | 
oy Ha id Prosperous New Year. @ 
us gir iit Pai nm : || Wishes a Merry Christmas and Happy New | 
v EDW. 8. KELLER---R.K.O. Accompanied by VIRGINIA SULLY, HELEN LOCKWOOD and 
ry ecned vita shvemaiede England | TONY DE LUCA | 
ed 

aera — ea “ee 
KceeESESESEEESERESEEAEESM 8-77) CHARLOTTE 
thi extend a Merry Christ- 
ms Compliments of the Season! : R R FE N mas and a Happy New 
ae Year to Everybody 
=~ RED DONOHUE ff Ooimcx an 
ae — Bie as JOHNNY 
ot “ONO” * ag 
“h irthday to The Billboard aha 
pot Happy Birthday to The oar al Birthday to 
led JOAN DONOHUE .. . ME, TOO! ine The Billboard 
yo 1 WAS BORN NOVEMBER 26, 1934 be gS) 
KEEPS LERERE ES ERER ERE Ex = 


WILLIAM MORRIS JasAdeicas | ty 
OF CHICAGO, ILLINOIS. coe ~4 FOR ALL OCCA SIONS 
“ae Geeokk isonhee, “Uae Je : withT RICK CHALK STUNTS 
Twelfth Floor Butler Bldg., Chicago. ( 7 that tickle the Funn bone! 


Phones: State 3632, 3633, 3634. 
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SPECIAL VAUDEVILLE DIVISION 


> 


a Che Billboard’s 40th cAnniversary 


— 


THE HISTORY—— 


(Continued from page 65) 
Offices made it possible to force head- 
liners to play these small houses at 
cut salaries as part of their routes. 

The actors, finding the vaudeville 
trust regimenting them, tried to 
unionize for protection. The White 
Rats’ union was organized in 1900 to 
protest against sweeping salary cuts. 
Fred Stone, Dave Montgomery, Sam 
Morton and George Fuller Golden 
were among the founders. 


The White Rats went on strike in 
1901. The managers quickly gave in. 
The White Rats, lulled to sleep by 
this victory, lost militancy. In 1910 
it started gaining when it founded 
the Associated Actresses of America, 
@ women’s auxiliary. They joined 
with other groups and won an AFL 
charter. The new White Rats Actors’ 
Union then made great gains in 
membership, but it declined again. 
In 1917 it made a desperate do-or- 
die attempt to gain a closed shop. 
The managers, thru their Vaudeville 
Managers’ Protective Association, 
promptly crushed the strike and 
then set up a company union, the 
National Vaudeville Artists. The 
actors have never recovered from 
that blow. 


But getting back to the vaudeville 
theaters, the vaudeville trust under 
the dynamic and ambitious E. F. 
Albee had become so powerful thet 
the Federal Trade Commission was 
forced to investigate the vaudeville 
industry in 1918 after the defeated 
White Rats had made formal charges 
against the “trust.” The FTC de- 
clined to indict the “trust” on the 
ground that the vaudeville industry 
was not involved in interstate com- 
merce and therefore was outside of 
the purview of the federal anti-trust 
laws. Previously the Department of 
Justice had declined three times to 
act against the “trust” on the same 
ground. 


The famous suit for $5,250,000 by 
Max Hart, agent, against the Keith 
group in 1923 dramatized the whole 
situation. Hart claimed the vaude- 
ville monopoly had prevented him 
from making a living. The vaude- 
ville interests hired U. S. Senator 
Wharton Pepper and William Travers 
Jerome to defend them. Pepper had 
previously successfully defended the 
major baseball leagues against a 
monopoly charge and had used the 
argument that major league baseball 
was not interstate commerce. This 
same defense was pushed by the 
vaudeville interests and it won—but 
only after a long-drawn-out and 
expensive legal battle. 


Vaudeville was now pretty near its 
peak. There were about 1,000 houses 
using vaudeville, and at least half 
were still big-time houses. The 
Keith-Albee and the Orpheum crowds 
virtually controlled the vaudeville 
business, and what they did not con- 
trol they kept in line thru the power- 
ful VMPA. The only near competitor 
was Loew, and so long as he kept to 
ecmbination policies and did not 
tread on the Keith toes the Keith 
office did not bother him. 


At this time the Keith Vaudeville 
Exchange had about 400 houses 
booking thru its small-time depart- 
ment. It was booking the Proctor, 
Moss, Keith, Poli, Gordon, Wilmer & 
Vincent, Interstate and smaller 
groups. Meanwhile the Orpheum 
Circuit had sewed up the West and 
was booking the Butterfield, Junior 
Orpheum, Frank Thielen, Finkelstein 
& Rubin, Lubliner & Trinz and 
smaller circuits. Alexander Pantages 
was a potential threat as an inde- 
pendent, but he was kept in line 
thru threats on his film supply. 


Me 

= 
From 1923 on it was easy sailing 
for the vaudeville trust. It made 
plenty of money. The only problem 
was how to keep the boys in line and 
keep the money rolling in. But by 
1926-"27 the film competition was 


on the way out. The handwriting 
was on the wall for vaudeville. 


The vaudeville interests merged 
and eventually became the Keith- 
Albee-Orpheum Circuit. Then they 
concentrated on films more than 
ever. They grabbed up FBO and 
then Pathe and then formed Radio 
Pictures. William Fox had already 
turned away from vaudeville and 
went in for picture production in a 
big way. So had the other big cir- 
cuits. Loew by now was strictly a 
picture outfit thru MGM and used 
vaudeville as a filler-out for weak 
pictures or in competitive situations. 


After Albee had retired his com- 
pany went thru some violent up- 
heavals. Several banking syndicates 
took it, squeezed it dry, and then 
passed it on. When they got thru 
only a shell was left. That shell is 
now a relatively unimportant affiliate 
of the electric trust which sneaked 
into show business thru the depend- 
ence of radio and talkies on certain 
patents it controlled. 


Vaudeville’s decline the past few 
years has been rapid. From 1927 to 
1932 circuit vaudeville declined 70 
per cent—an alarming trend. And 
even then the downward trend did 
not stop. Of course, there was an 
increase of independent vaudeville 
booking, but not enough to balance 
the loss. 


We might say that vaudeville’s 
decline is the result of a stupid at- 
tempt to promote it thru circuit 
operation and monopolistic tactics. 
After all vaudeville was molded by 
individual showmen. They picked 
the talent, staged it, dressed it up 
and exploited it. They gave it per- 
sonal attention and it blossomed. 


But along came the trust—a natu- 
ral development in any profitable in- 
dustry—and it tried mass production 
methods. These methods do not 
work. A low-paid house manager is 
not going to break his neck is pre- 
senting a vaudeville bill. A salaried 
booker is not going to stay up nights 
laying out his shows and scrimping 
on costs. A theater circuit which 
also produces its own pictures is cer- 
tainly going to push its pictures 
rather than the vaudeville. And the 
major stockholders are interested 
more in profits than problems of 
showmanship. 

ee 
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Show business, and _ especially 
vaudeville, thrives on showmanship. 
And highly centralized corporations 
cannot provide showmanship — at 
least they haven't been able to up 
to now. 


Furthermore, vaudeville cannot 
stand the competition of pictures 
and radio. Pictures. meaning the 
talkies, offer vaudeville personalities 
en the screen with remarkable fidel- 
ity. They can make the comedian 
even funnier than he could be on 
the stage. And their spectacular en- 
semble numbers make it absurd for 
any sort of flash act to follow on the 
same program. Pictures dim vaude- 
ville’s glamour. 


Not only that, but the huge de 
luxers, with their demand for spec- 
tacle group shows rather than in- 
dividual personalities, also hit vaude- 
ville a body blow. As for radio, the 
vaudevilie comedians look pretty bad 
after the latest batch of gags has 
been heard on the air. And this 
despite radio’s limitations in arous- 
ing the listeners’ imaginations. 


Vaudeville now is really a stopoff 
for the more ambitious performers. 
They play vaudeville but their eyes 
are on radio and their hearts are in 
Hollywood. Vaudeville cannot offer 
them big money. Vaudeville is only 
good after they make their mark in 
another field and return for a few 
“personal appearances.” 


And so vaudeville is dying—as you 
may have suspected all along. 
Whether it will pass into theatrical 
history as an interesting phase of a 
purely American theater form or 
whether it will catch the public’s 
imagination again no one knows. 
Vaudeville depends too much on a 
possible breakdown of pictures. And 


PRONUNCIATION—Bad pronun- 
ciation is a serious handicap in 
every business or social circle. 
Correct your pronunciation by 
| Webster’s Collegiate. 
| SPELLING—When you are in 
doubt as to the correct spelling 
of a word, don’t guess—consult 
| Webster’s Collegiate and be sure. 


Webster’s 


SYNONYMS—Exactly the right 
word for every purpose is pointed 
out in the full synonym treatment 
contained in Webster’s Collegiate. 


VOCABULARY—Bui!ld the com- 
prehensive vocabulary that is 
worth so much by daily reference 
to the 106,000 words in Web- 
ster’s Collegiate. 


DEFINITIONS —Sure knowledge 
of words and their exact mean- 
ings is offered in the clear and 
authoritative explanations in 
Webster’s Collegiate. 

WORD USAGE—Why let blun- 
ders in your speech and writing 
handicap you? Depend upon | 
Webster’s Collegiate. 


A Treasury 
Of Usable 


Information 


Collegiate 


K Nleriuam-Webste 


106,000 words, with definitions, etymologies, 
use—a dictionary of Biography—a Cazetteer 
tions, the rules of punctuation, use of capit 


phrases—1,268 pages—1,700 illustrations. 


Pronunciations, and indications of proper 
—a special section showing, with illustra- 
als, abbreviations, etc.—Foreign words and 


The Best Abridged Dictionary 


The largest of the Merriam-Webster abridgments. 
dexed: Cloth, $3.50; Fabrikoid, $5.00; Leather, $7.00: Pigskin, 
$8.50. Purchase of your bookseller, or send order and remittance direct to us; or write 


for information. 


G. & C. MERRIAM COMPANY, 486 Broadway, Springfield, Massachusetts 


Fourth Edition: Thin-Paper. in- 


dark blue or natural, 


Our Congratulations, “Billboard,” 
to you and to your entire efficient staff... 


BENNY 


* MAXINE STONE 


ROSS + 
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pictures have displayed a remarkable 
lesistance to everything and every- 
body, including censors. 


ALBEE LAYS—— 


(Continued from page 68) 
Sullivan, the manager, has left it up 
to me as to the payment of your 
salary in full. I do not agree with 
you that any fair-minded manager 
would pay you for the performance 
which you did not complete. I cer- 
tainly would not, and I am not in 
sympathy with what you have done. 
It is not possible for the managers 
at all times to control their au- 
diences, at least momentarily, and 
particularly in the case of college 
boys. If you had been a good sport 
and had not weakened they would 
have thought more of you, but when 
they could lick you as easy as you 
were licked they took advantage of 
it. You should have gone ahead and 
finished your act, ignoring them al- 
together, and the entire audience, 
with the exception of these few boys, 
would have been with you. 


“The next time you run into any- 
thing of this nature, continue to do 
your act, and say to them: ‘Why be 


cheap and throw pennies? Throw 
up a few dollar bills. If this had 
been done to me I would have fin- 
ished my act and then made a little 
talk to them, stating that the ma- 
jority of the audience came there to 
be entertained, and it was too bad 
they had to have their pleasure 
marred by a few inconsiderate 
youths, who should find an outlet 
for their pent-up energy and mis- 
chievous fun other than in a theater, 
where they were enjoying themselves 
to the detriment of those who had 
to earn a living on the stage and the 
audience who paid to see the show. 
I trust that these same young men 
will never be obliged to make their 
living as we do and be subject to 
such annoyances and discourteous 
treatment.’ 


“If you cannot remember the 
above, just write it down and have 
it with you so that you can read 
same, but don't ever weaken and 
walk away. 

“I think the retaining of your sal- 
ary for two performances will teach 
you a good lesson. 

“Sincerely yours. 
“E. F. ALBEE.” 

Issue Of December 30, 1922. 
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SPECIAL NIGHT SPOTS DIVISION 


THE MUSIC HALL 


HE music hall, father of the 

straight vaudeville theater of 

fond memory, recently poked its 
head from its grave and looked 
around. While it saw a completely 
new world, it seemed to like that 
world fairly well. So much so that 
New York now has two music halls 
and the country may have many 
more in what may be a complete 
overhauling of night-life entertain- 
ment. Should that happen it will 
be the second important after-dark 
change in recent years. The first 
was from the speakeasy to night 
clubs and cabarets that flourished in 
the open with the rebirth of John 
Barleycorn. While such a change is 
more or less problematical, it leads 
into a brief discussion of the music 
halls of the 19th century. 


There aren’t very many in the 
country today qualified to speak on 
the subject, and of those one name 
in show business that comes to mind 
is Gus Hill. Hill is a walking en- 
cyclopedia of show business, having 
observed practically every change in 
amusement methods since 1860. This 
then is really Gus Hill’s article. 

Music halls had three names then, 
the other two being concert halls 
and “free-and-easys.” The latter 
catered practically only to men and 
were so nicknamed because a thirsty 
buck could walk in and drink and be 
merry. That very fact is one of the 
contributing causes of the passing of 
music halls. Hill remembers many 
of them in the period around 1868 to 
1872. Owney Gugan’s, Atlantic Gar- 
dens, Pacific Gardens et al. Here 
the customary form of entertainment 
was, besides the absorption of fer- 
mented yeast as it combined with 
various other items, singing waiters 
who also were good for a specialty 
number of their own, boxing and 
wrestling and some acts. At the 
Atlantic Gardens, remembers Hill, 
there was a stage with an all-female 
orchestra, plus the acts. There was 
no admission take — but enough 
drinks were consumed to float the 
owner, whose name was Kramer, to a 
large fortune and the ownership of 
several other halls. Only on Satur- 
‘day night was there a toll. Then it 
Was a quarter. 

One of the best known music halls 
was Harry Hill’s place, a name that 
even today is familiar. Here such 
names as Maggie Cline, Annie Hart, 
Seanlin and Cronin, Gus Williams, 
Frank Bush, the Big Four, Frank 
Livingston, Kenny and Murphy and 
the best of the variety entertainment 
of that day played. They were paid 
every night, altho they may have 
played the place for as long as a 
year. It was a bookkeeping foible of 
the day. At this same time prac- 
tically every saloon had its variety 
show, with posters abaft the swing- 
ing doors listing the acts. 

The popularity of these variety en- 
tertainments led to vaudeville ‘then 
unknown as a name) in theaters. 
The birth of straight variety, accord- 
ing to Hill, started in this way. 
Around 1868 and 1878 the city had 
a number of minstrel houses, where 
all shows were in blackface. Charlie 
White, the owner of one of them, 
engaged William Horace Lingard and 
his wife, Alice. Lingard was an 
English quick-change artist, and 
when White asked him to do his 
stuff in blackface Lingard said it was 
impossible. Instead he suggested 
that he and his wife work straight 
in their part of the entertainment. 
This policy was followed and scored 
an enormous success overnight. It 
was quickly picked up by other 
theaters and spread thruout the 
country. 

After years of popularity these 
variety houses declined somewhat in 
the class of attractions they played 
end in the admissions charged. 
These cheaper theaters, too, made 
money. Lots of it. All this time 
music halls grew fewer and fewer in 
number. The theaters served drinks, 
and that helped considerably. In the 
midst of this propriety era B. F. 
Keith, with E. F. Albee working for 
him, came on the scene and changed 


oo 


the picture. Hill says he remembers 


Keith’s first vaudeville house. It 


was the Bijou, an up-one-flight spot 
in Boston. Thus the Keith chain 
started, forcing the former variety 
houses into burlesque policies. This 
is explained by Keith’s policy of 16 
acts as against nine offered by the 
variety houses, with Keith’s on a 
lower admission scale. As Hill re- 
calls it, this was about 1882. 


The music hall held on to its thin 
thread until 1915. Around that time 
there were still some thruout the 
country. One easily recalled was 
Pabst’s in Harlem. Then came Vol- 
stead and Company—and Curtain. 


As to the future, Hill is not alone 
in seeing great wealth for music 
hall entrepreneurs. The low cost of 
admission allowed by the triple ave- 
nues of revenue—for the show, food 
and drinks —means three fonts of 
meney. Another factor is the pres- 
ent-day custom of both male and 
female drinking in public, a practice 
virtually unknown in the music hall 
and “free-and-easy” heyday. It is 
claimed that plenty of dark houses 
can be converted into music halls, 
where an evening’s entertainment 


ATLANTIC 


GARDEN, 


G15 Vine St., bet. 6th and 7th. 
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Electric Orchestrion 


Can Be Heard Daily From fl a.m. 
to 12 p. m. 
In connection with EDISON’S LARGEST 


IMPROVED PHONOGRAPH WITH 
FINEST and LATEST RECORDS, 


RESTAURANT AND BILLIARD HALL 
IN CONNECTION. 


JOHN LEDERER, Prop. and Mgr. 


REPRODUCTION of an adver- 
tisement that appeared in The 
Billboard of April 26, 1902. 


costs less than either today’s cabarets 
or a theater and supper thereafter. 
It boils down to a question of the 
bargain offered. Music halls offer 
eating, drinking, dancing, entertain- 
ment. That should be enough. 


mechanical departments—Navaro 


paper for long periods. “Among 


27 years), A. Hartmann 


23 years), Clifford Niemer 


ness department—22 years). 


Man Who Set Type of the First 
Issue Still With The Billboard 


There is one man on The Billboard mechanical staff today 
who has the distinction of having set type matter for the first issue 
which was dated November 1, 1894. He is Ralph Navaro and he 
still pounds away at the keyboard of a linotype machine. 
having its own mechanical departments when The Billboard entered 
business this work was farmed out, the type composition going to 
the Cincinnati Directory, of which Navaro was an employee. 
years later—The Billboard in the meantime having installed its own 


While Navaro had a hand in setting the type for the initial 
issue of The Billboard, to Joseph Church goes the honor of being the 
oldest employee in point of service. 
joined the composing room staff, 
1898, and operated the first machine. 

There are others with The Billboard who have been on the 


20 years are Charles Wirth (editorial department—31 years), E. W. 
Evans (business department—29 years), Charles Snyder (composing 
room—27 years), Charles Steinborn (composing room—27 years), 
Ralph Reinhart (Cincinnati and New York advertising departments— 
(editorial 
William Holt (business department—24 years), Elmer Jarvis (job 
press department—23 years), John Knoechelman (composing room— 
(composing room—22 
Kohiman (composing room—22 years) and Lillian McHenry (busi- 


Not 


Several 


joined the composing room force. 


Church, also a linotype operator, 
to the best of his knowledge, in 


those with records of more than 


department—25 years), 


years), George 


General Indoor Material 
From Old Files of The Billboard 


The Show’s the Thing, 
Even in the Dansants 


That dancing thing, it would 
seem, is on the wane—yea, even on 
the blink—at least in New York. 


Florenz Ziegfeld’s Midnight Frolic, 


Grant Stewart 


Pauses in the Heat and Turmoil of the 
Battle To Make a Courteous 
Acknowledgment. 


“The thanks of the Actors’ Equity 
Association are due to The Billboard 
for the splendid way in which it is 
covering the present struggle. Fully 
80 per cent of our applications for 
membership that are now coming in 
are made out on The Billboard’s forms. 

“Members who read The Billboard 
will get full and truthful information 
about the situation. 

“GRANT STEWART, Secretary.” 
—Box from issue of August 30, 1919. 


produced a short while since in his 
trottery on top of the New Amster- 
dam Theater, is the straw which first 
pointed to the wind that bore the 
chilling frost. 

How? 

Just like this—it has bred like a 


erm. 

The Midnight Frolicis a brand-new 
departure in entertainment, which 1s 
conceded on all hands to have come 
along just in the nick o’ time to 
save the dancing dens from what 
threatened to be the last throes of 
dissolution. 

The “push-diminuendo” in the 
dansants is no longer in such an- 
guishing evidence, because those re- 
sorts which have no shows on the 
order of the Midnight Frolic are, 
with one exception, all closed. The 
ones which have are thronged nightly 
with crowds that come to dance a 
little, but more to look on between 
times at a stage show given on a 
ballroom floor. 

Right there you have it—the dis- 
tinctive difference which makes this 
style of entertainment NEW. 

It lies solely in the absence of the 


oe 


barrier usually furnished by the 
footlights and orchestra—in the very 
closeness and intimacy of the artists 
and their performance. 


It is plain to see that these pa- 
trons consider professional dancing 
on the stage one thing and the same 
thing within arm’s length of their 
table, and on the very spot where 
they themselves have just been 
dancing, quite another. 


That’s what (and all) you see in the 
Jardin de Danse on the New York 
roof. and, if it is a bit chilly, you 
see more goose flesh than gauze. 
There are at least 50 young women 
in the company at this place and 
you could pack their entire dancing 
wardrobe in a reticule. Bare feet 
and legs prevail entirely. There 
isn’t a shoe and stocking in the 
whole outfit. 


This makes it classic. 


They have another midnight frolic 
at Reisenweber’s and another at 
Bustanoby’s and still another at 
Healy’s, and more of them are being 
made ready as rapidly as possible. 
All of the performances begin at 
midnight and last, with intervals for 
public dancing, until about 2 a.m. 


The first of these entertainments, 
being departures from ordinary 
forms, were, naturally, rather crude. 
Some of them are still very much 
the same way. But the one on the 
roof of the New Amsterdam Theater 
(Ziegfeld’s), which is the most pre- 
tentious, has developed into a ratner 
impressive affair. 


There are artistic and pleasing 
color effects, with lights and cos- 
tumes, and such a well-paid and 
well-known artist as Bernard Gran- 
ville has become one of the perform- 
ers. There are 700 seats here at $2 
each, and all are sold every night. 


When the show in the Jardin de 
Danse was produced, patronage had 
fallen to such a low ebb there that 
it was expected that the resort must 
soon be closed. Now it is impossible 
to get a decent seat after 11:30. Ad- 
mission here is $1, and there are 
more than 1,000 seats. The fanctest 
kind of prices are charged for food 
and drink at most of the dancing 
places. ... 


There is one very convincing evi- 
dence of the ascendancy of the new 
craze over the ordinary dancing 
fever. At Castles in the Air, a most 
beautiful place on the roof of the 
44th Street Theater, where the 


Handy Device 


Mrs. William K. Tubman, of Balti- 
more, Md., who is known on the stage 
as Roberta Keene, has invented a hat- 
holding device that should appeal to all 
women playgoers. Every theater has 
wire racks for holding men’s hats be- 
neath all seats, but heretofore patrons 
of the gentler sex have been com- 
pelled to hold their head-coverings 
during the play in their laps or leave 
them in the Oriental room. In nearly 
all theaters ladies are requested to re- 
move their bonnets when the curtain 
goes up, and the custom of complying 
with this wise and humane request 
has grown, but in none of the theaters 
have there been suitable devices for 
holding and protecting the delicate and 
expensive creations. Mrs. Tubman’s 
invention solves the problem simply 
and effectively. 

Her hat holder is composed of a 
bent wire screen, which projects at an 
angle from the back of the theater 
chair. Sloping downward from the base 
is a convex mirror. The fair theater- 
goer removes her hat, places it over 
the holder, “stabs” her hat pin thru 
it and thru the wire screen—and there 
you are. The hat is safe and it is out 
of the way. When the play is done its 
owner withdraws the pin, replaces the 
hat, wiggles it into position by aid of 
the mirror—and goes out. Her hat 
was out of her way while she viewed 
the play, and it is on straight as she 
leaves. She is relieved of the care of 
it and of all the attendant mental 
anguish.—Issue of September 26, 1903. 
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Congratulations to The Billboard on its 40th Anniversary 


OTTO THURN’S BAVARIANS 


The Original Bavarian Band 
Playing Concert, Dance, Brass, o Broadcasting Thru 
Schrammel Music. WHAM, Rochester, N. Y. 


Now Playing Our 56th Successful Week = Heidelberg at Pittsford Inn, 
Pittsford, N. Y. 


Entertaining and Radio Artists 


ORCHESTRAS 
ENTERTAINERS 
ATTRACTIONS 


* 


STANLEY H. 
WILLIS 


AMERICA’S NEW DEAL 
BOOKING OFFICES 


OFFICES: 
NEW YORK CITY 


Brill Bidg., 1619 Broadway 
Telephone Circle 7-2767 


BOSTON 
340-341 Little Bidg. 
Telephone Liberty 7820-21 


and, Doubling at Warfield Theatre, San Francisco 


EL 


————— 


| Benito C. Collada, Managing Director 


“As Spanish as Spain” 
80 Grove Street, New York, N. Y. 
extends congratulations to 


THE BILLBOARD 
on its 40th Anniversary 


LEO B. SALKIN, INC. 


WOODS BLDC. CHICAGO 
BOOKING THEATERS, NIGHT CLUBS AND RADIO 


WANTED AT ALL TIMES—OUTSTANDING TALENT SUITABLE FOR 
NIGHT CLUBS, HOTELS, THEATERS AND UNITS 


Castles themselves dance nightly, 
they have no midnight show, and 
consequently an astonishingly small 
patronage.—Issue of March 6, 1915. 


never produce a play again. The 
Times ran this and the rest of the 
papers got on the trail the next day. 
All of them printed the yarn, but in 
The Tribune of today the story sim- 


mered down to a declaration by 
Cohan that “I may never” produce 


P Many Happy Returne to The Billboard Vv ALBANY MIAMI 
E Happy and P sean? 1935 to Everybody E TT No. Pearl Ste” Dial 4.7445 Gtynghs theses Bile. 
m 
. That Sensational Titian-Haired Bundle of Dynamite 7 Sparkling Floor Shows, Singers, Entertainers and 
° DOROTHY ROBERTS ; a 

T The most spectacular attractions and orchestras in 
: Vocaliste Dance-iste I America 
L Also Producing and Mistress of Ceremonies L 
I 20th consecutive week at CLUB EQUITY I © 
T 45 Eddy St., San Francisco, Calif. T 
Y Thanks to A. H. “Happy” McDonald, Manager Y 


George M. Cohan Grabs 
Thirty Feet of Publicity 


NEW YORK, June 11.—The wise 
ones on Broadway are giving George 
M. Cohan credit for putting over the 
best publicity stunt in a long while 
when he started the dailies here on 


another play. 


To date the story has netted Cohan 
359 inches of publicity, including 
four editorials, one humorous com- 
ment by Don Marquis, of The Sun, 
and an eight-column headline on 
the front page of The Evening World. 
At average space rates this would 


CONGRATULATIONS! 8% SEASON'S GREETINGS 
BILLBOARD ---- FRIENDS ---- BOOKERS----PRODUCERS AND ALL 


A Consistent 
“‘Holdover’”’ 
The Frolics 
Club Royal 
Edgewater Beach 
Blackhawk 
(with Hal 
Kemp) 
Suburban 
Gardens 
Cocoanut Grove 
Hotel Park 
Central 
Walton Roof 
Sky Club 
Mt. Royal Hotel 
Hotel Kenmore 
RKO 


Creators: 
Musical “WailtzUnique”’ 
Comedy *‘Americanter” 


“Danse L’Mort”’ 
‘Danse L’Amour’ 
““Wouldn’t 
Soldier and 
the Girl” 
**AdagioRisque”’ 
“The Man— 
The Devil” 
“The Beauty 
and the Beast’ 
—Our Newest 
and ManyOthers 
Emploving  In- 
dividual, Com- 
plete Costuming 
and the Most 
Beautiful Ward- 
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a wild story about his quitting pro- have cost the comedian over $2,500, robe in America 
ducing because of the “Equity Shop.” and he got it without spending one 

He started out with a positive decla- cent.—Ezxcerpt from an article in the 

ration last Thursday that he would’ issue of June 18, 1921. LO RT TOR re 
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The Evolution of Motion Pictures 


HE evolution of motion pictures 
has been swift. In their com- 
paratively brief span they have 

caused untold millions of dollars to 
be spent and created an industry 
that ranks near the top in this coun- 
try. The motion picture industry is 
a big business despite its humble be- 
ginning. 

Altho various inventors had tried 
to make pictures move for hundreds 
of years, it was not until George 
Eastman made a strip of film for 
Thomas Edison, in 1889, that pictures 
as we know them came into being. 
Before that time sensitized paper and 
glass were used for images, but no 
means could be found to give them 
motion. Eastman’s film came about 
after intensive research at the behest 
of Edison. 

Edison invented a machine with 2 
sprocket by which the film was run 
thru the projector, and the first real 
motion picture machine was ready to 
give the public motion pictures. 

At the time of his invention Edi- 
son was unaware of the real value 
of his brain-child. He saw little 
commercial value in it aside from the 
peep show, but others could see 
ahead, and soon producers were mak- 
ing split-reel pictures, which in turn 
brought about the nickelodeon, the 
forerunner of the de luxe theaters of 
today. It was in 1895 that pictures 
were first flashed on a screen, which 
was found to be the ideal means of 
showing pictures to the greatest 
number at one time. 

With the demand for pictures came 
a period of reckless spending and in- 
vesting in picture companies. They 
sprang up overnight and died as soon 
as the bank roll was shot, which in 
most cases was not long. 


te 


Practically all of the first pictures 
were shot at Fort Lee, N. J. Studios 
sprang up, and soon that sector be- 
came nationally known as the world’s 
film center. Today it is dead. Most 
of the early Westerns were photo- 
graphed in the plains of Jersey near 
the Palisades, and many an Irish In- 
dian bit the dust there in one-reelers. 

The weather in Jersey being what 
it is, there were many days in which 
the sun did not shine, and since the 
studios depended entirely on sun- 
light a move was started to make 
pictures in California, where the sun- 
light was better. One by one the 
producers moved to Hollywood, until 
now little or no production is car- 
ried on in New York. 

It was not alone the sunshine that 
broke up Eastern production, for the 
companies soon learned to use arti- 
ficial lighting, but the unions in the 
East made what were regarded as un- 
reasonable demands on producers and 
the cost of shooting became pro- 
hibitive. ‘There are now but three 
studios in the East capable of turn- 
ing out feature pictures, and altho 
there has been much talk of bringing 
production back to the Atlantic sea- 
board, the prospect is not very prom- 
ising. 


In 1903 the motion picture pub- 
lic was startled by The Great Train 
Robbery, which flickered its way thru 
three reels. Its success as a thriller 
started producers on the way to 
multiple reelers. In the early days 
the producers proudly announced in 
their ads that Bertha, the Beautiful 
Clock Model, would be seen in three 
parts. 

Competition in the production 
field became intensive, and _ this 
stimulus hastened the perfection of 
pictures. Producers discovered that 
names in a picture meant something, 
and the star system began. Broad- 
way legit players were offered huge 
salaries to lend their talents to pic- 
tures. In many instances the players 
refused to fall for films, believing 
them to be below their dignity. Later, 
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CONSTANCE BENNETT as she 
looked in 1922. The above picture 
is reproduced from the October 
21, 1922, issue of The Billboard 
and was originally captioned, 
“Junior Leaguer snapped on Park 
Avenue—photo of Miss Constance 
Bennett, daughter of Richard 
Bennett and a popular member 
of the Junior League, taken on 
Park avenue, New York—photo 
copyright by Underwood & Un- 
derwood, New York”; reduced to 
half size, 


however, practically every legit player 
had eyes on Hollywood. 

When in 1915 David Griffith pro- 
duced The Birth of a Nation the mo- 
tion picture industry was firmly 
established. This became the first 
road show and carried its own or- 
chestra. Due to‘the nature of the 
picture, it was banned thruout the 
South and in many Northern cities, 
but in most instances the censors 
relented, and practically the entire 
population of the country saw the 
epic. Before it was thru its course 
it had grossed $3,500,000, and made 
Griffith the outstanding figure in 
pictures. 

About this time the exhibitors were 
getting out of the storeroom type of 
theater and building houses that 
would attract the carriage trade. The 
Strand, in New York, became a de 
luxer, and Samuel L. (Roxy) Rothafel 
put on the first presentations as we 
know them. They at once proved suc- 
cessful and drew a class of patronage 
that the film houses needed. 

In 1921 Metro was in a shaky fi- 
nancial position. It had just made 
The Four Horsemen, starring Ru- 
dolph Valentino. The picture grossed 
$4,500,000 and put Metro in a strong 
financial position which it has never 
relinquished. It also’ established 
Valentino as the greatest drawing 
card in pictures. 

In 1923 Dr. Lee DeForest gave the 
first public demonstration of sound- 
on-film talking pictures at the Rivoli 
Theater, New York. With the use of 
amplifiers he was able to step up 
the sound to any desired volume. The 
demonstration was a huge success. 
Sam Katz, under whose control the 
Rivoli operated, returned from 
abroad and learned that talkies were 


showing in his theater. He is quoted 
as demanding that the equipment be 
removed, saying talking pictures 
would never be a success and he 
would never tolerate them in any of 
his houses. 

In 1927 Warner Brothers, then a 
struggling company, produced the 
first all-talkie, The Jazz Singer, star- 
ring Al Jolson. In spite of the fact 
that few houses were wired at the 
time, the picture grossed $3,500,000. 
The sound was on disc, which was 
used by Warners for several years 
before they changed to film. 

The success of the picture threw 
the entire industry out of joint. 
There was a mad rush for recording 
equipment. Studios were sound- 
proofed and lisping heroes and dumb 
heroines were forced to go back to 
the truck and tray respectively. 

Not only were the studios in a 
panic, but the exhibitors were in the 
middle. Many diehards refused to in- 
stall sound equipment and were 
forced out of business. The cost of 
good equipment was prohibitive, and 
the so-called “bootleg” equipment 
was worse than none at all. It 
meant millions of dollars spent in 
redesigning houses for acoustics, but 
in the end it was profitable. 

With the sound problem out of the 
way the producers, in their efforts 
to outdo each other went in for 
larger film. Fox was first with 
Grandeur, which was 50 mm, while 
others ranged as high as 70 mm. The 
exhibitors were in a panic again, for 
unless the wide film were stand- 
ardized it meant different projectors 
for each company’s product. An ef- 
fort was made to standardize, but 
each wanted the other to use his 
width. In the end the wide film lost 
out entirely. 


The production of pictures has not 
been a bed of roses for producers. 
They are always faced with tempera- 
mental players, lack of good stories, 
exorbitant salaries and the ever-pres- 
ent dread of other companies steal- 
ing stars built up at great expense. 
That they ever get out a picture 
seems a marvel. 

There is no industry in the world 
publicized as much as pictures. While 
this has built stars and helped the 
box offices, it attracted the attention 
of that class which is always med- 
dling. This has cost the industry 
plenty. For years it was considered 
smart publicity to announce the sal- 
aries of gtars. This was finally 
abandoned after a great deal of ill 
will had been developed. 

The grinding out of films now 
comes under the head of big busi- 
ness. In most companies there are 
bankers’ representatives on the 
boards, and budgets are made and 
kept. It is no longer the hit-or-miss 
system that drove so many producers 
out of the business. The public has 
invested millions in the picture busi- 
ness and little of it has been re- 
turned. There seems to be an une 
ending flow of money to the field, 
but stock and bondholders are find- 
ing it dificult to reconcile themselves 
to their losses. ‘ 

The day of the sharp-shooting 
ducer has passed. For years there 
were snipers on the outer circle who 
could always dig up a bank roll for a 
quickie, but those days are gone. 
Pictures today must be good enough 
to stand the most relentless competi- 
tion, and to make them requires 
capital. It is to the credit of the 
industry that the parasites have been 
driven out. 

An industry of the proportions of 
motion pictures requires brains to 
operate. It required brains to build, 
and, altho it is not yet on a firm 
financial foundation, it is making 
strides in that direction. Last year 
producers spent more than $110,000,- 
000 for product. The picture indus- 
try, including theaters, employs 250.- 


——-. 


000, with a total investment in this 
country of $1,750,000,000. There are 
18,000 film theaters, with a seating 
capacity of 11,000,000. 

Until this year the United States 
had little competition in any part of 
the world, but due to better pictures 
from England this country is finding 
inroads made in its markets. These 
inroads are likely to continue, for 
foreign film producers have at last 
found the American formula and are 
following it closely. English pictures 
are even hitting the Americans in 
this country. 


While American pictures abroad 
enjoy greater patronage than those 
of any other country, the markets are 
Narrowing. Again many countries 
are erecting barriers against Ameri- 
can product which makes the cost of 
operating in those countries prohibi- 
tive. Germany and France are the 
worst offenders against American 
films, and mav cause America to 
withdraw entirely. 

Ms 
Bred 

This year American producers will 
turn out approximately 500 features 
and 900 shorts at a cost of $113,000,- 
000. The pictures will undoubtedly 
be better than any turned out in 
previous years, but the competition is 
going to be more difficult. No one 
company has any great edge over 
another as far as product goes. Each 
turns out about the same number of 
hits, but some can get by with fair 
pictures by substituting a name 
player. On the other hand, the pub- 
lic is becoming more and more dis- 
criminating, and only the best fea- 
tures will be patronized. This will 
mean that the hit pictures will have 
to pay for the mediocre. 


It is the opinion of many that too 
many pictures are being ground out. 
Each company sets its schedule at a 
maximum and goes thru with it, 
knowing that half of the number 
will bring in practically no profit. 
This system has been followed re- 
ligiously and has been costly. It has 
been pointed out that 25 good pic- 
tures would certainly prove more 
profitable than 50 pictures with half 
the number good. 

The theater public since the de- 
pression has learned to shop for en- 
tertainment, and this is a tough 
break, for the theater owner who can 
only book mediocre films. It is con- 
ceded that the country is greatly 
overseated, and unless pictures are 
consistently good the exhibitor is the 
one to suffer. 


To those on the sidelines the fact 
that the picture industry has con- 
tinued to exist is a marvel. It has 
lived on in spite of many blunders 
and each year grows healthier. Those 
at the head of the various companies 
sincerely strive for perfection of 
product, and the day may come when 
the industry will settle down to a 
business basis and enjoy the pros- 
perity to which it is entitled. 


The Evolution of 


Newsreels 


HERE is probably no type of mo- 
tion picture so universally pop- 
ular as the newsreel. Its appeal 

is not confined to any particular 
group, and it has become an integral 
part of practically every theater pro- 
gram. 

Pathe Weekly was the first news- 
reel in the United States, established 
in 1910, and the name Pathe became 
synonymous with newsreels. Even 
after other producers turned out 
newsreels the general public con- 
tinued to call every newsreel “Pathe.” 
For years Pathe was the only news- 
reel in the field and built up an 

(See NEWSREELS on page 86) 
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OR years exhibitors have been 

struggling with the problem of 

organization. To date they have 
not succeeded in getting anywhere. 
Many times the prospects were 
bright, but each time petty politics 
crept in and the confidence of the 
members was destroyed. Why ex- 
hibitors cannot blend themselves in- 
to an organization is a problem that 
is difficult to fathom. 

With so much at stake the logical 
conclusion would be that they would 
effect an organization national in 
scope to deal with the many prob- 
lems that confront them. Their op- 
position, the producers, have one of 
the strongest organizations in the 
country, . yet the theater owners 
struggle along as individuals whose 
strength is negligible. 

In the early days of the nickel- 
odeon a movement was made to or- 
ganize, and as early as 1911 the Mo- 
tion Picture Exhibitors’ League came 
into being. It functioned hap- 
hazardly for a time and was finally 
dissolved thru lack of funds and lack 
of cohesion on the part of its mem- 
bers. From that time forward na- 
tional organizations have had little 
weight. 

PY 

The first real national organization 
with prospects of becoming a power 
was the Motion Picture Theater 
Owners of America. This outfit grew 
until it had a unit in every State, 
and when it raised its voice it was 
heard and heeded. 

Under the leadership of Sidney 
Cohen, New York exhibitor, the or- 
ganization grew to power. It fought 
the producers tooth and nail and was 
outspoken in its demands and un- 
relenting in its fight. It made life 
miserable for the Hays organization. 
and seemed to be getting somewhere 
until politics crept in and ruined its 
value. 

There were members who aspired 
to bigger and better things and de- 
cided to use the organization as a 
means of getting somewhere. It was 
with great relief that the major pro- 
ducers saw the breaking up of its 
power. 

State Senator James J. Walker, who 
later become mayor of New York, was 
counsel for the organization, and 
thru his efforts many bills in the 
| Legislature that would have proved 


detrimental to the theater owners 
were killed. The MPTOA showed 
strength and lawmakers feared its 
weight. 

Charlie Pettijohn, Hays’ lieutenant, 
was once counsel for the organiza- 
tion, but, as he stated at a luncheon, 
the organization could not pay him, 
so he cast his lot with Hays. 

After a few years of wrangling 
Sidney Cohen declined re-election to 
office and henceforth showed little 
interest in the meetings. He was fol- 
lowed in office by a rapid succession 
of presidents, including Mike O’Toole, 
R. P. (Pete) Woodhull, Joe Seider, M. 
A. Lightman and the incumbent, Ed 
Kuykendall, of Mississipp!. 
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At the beginning the organization 
refused to admit producer-owned 
theaters to membership, limiting it 
strictly to independents. Later, how- 
ever, thru a decrease in membership 
and the need for funds to carry on 
the affiliated houses were permitted 
to join. This move killed whatever 
value the organization ever had to 
the independent. It meant that, in- 
asmuch as the affiliated houses con- 
tributed most of the funds for oper- 
ations, they also dominated the votes. 
It became practically a Hays sub- 
sidiary. This move cost many mem- 
bers and, altho it helped the ex- 
chequer, it killed the organization’s 
usefulness. When the Hays office 
wishes to point out its amity with 
theater owners it refers to the mem- 
bers of the MPTOA as satisfied cus- 


tomers. 
date. 

A group of dissatisfied members 
of the MPTOA grouped together and 
formed the Allied States Association, 
under the leadership of Abraham 
Myers, formerly of the Interstate 
Commerce Commission. It was the 
endeavor of the organization to ob- 
tain a unit in each State, and it has 
been more or less successful in this 
direction. 


Allied has had more or less radical 
leanings, but above all it is inde- 
pendent and voices its opinions on 
every subject relating to theater 
owners’ problems. 

Allied has been against the motion 
picture code, and thru its efforts has 
kept a great many exhibitors from 
signing assents. It has been con- 
tended by Allied that the Code Au- 
thority is dominated by producer 
votes and that it is merely another 
Hays group. 

Sidney Samuelson, of Newton, N. J., 
is president of the national organiza- 
tion, and Abraham Myers, of Wash- 
ington, is chairman of the board. It 
is a militant organization, and prob- 
ably has more legislative influence 
than the MPTOA. 


Allied has a system of local units 
directly contacting State legislators, 
thus bringing pressure to bear when 
adverse legislation is in sight. It has 
been successful in killing many bills 
aimed at picture theaters. 


This has fooled no one to 


we 
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In many States there are exhibitor 
units affiliated with neither Allied 
nor MPTOA. These exhibitors have 
lost faith in national organizations 
and are content to work out their 
own destinies. These units usually 
get what they go after. They are free 
from politics and give their undi- 
vided attention to the business at 
hand. 

These groups include the California 
Theaters’ Association, Independent 
Theater Owners of Northern Cali- 


fornia, Independent Theater Owners 
of Southern California, Rocky Moun- 
tain Theater Owners’ Association, At- 
lanta Theater Managers’ Association, 
Southeastern Theater Owners’ Asso- 
ciation, Exhibitors’ Association of 
Chicago, Associated Theater Owners 
of Indiana: Independent Exhibitors, 
Inc., of Boston; Independent Theater 
Owners, Inc., of Kansas City; St. 
Louis Theater Managers’ Association, 
New Mexico Theater Owners’ Associa- 
tion, Long Island Theater Owners’ 
Association, Cleveland Motion Picture 
Exhibitors’ Association, Ohio Valley 
Independent Exhibitors’ League, The- 
ater Owners’ Protective Association of 
Texas and the Intermountain Thea- 
ters’ Association, Salt Lake City. 


In New York City the Theater 
Owners’ Chamber of Commerce has 
been functioning for 12 years. It is 
a metropolitan group, headed by 
Charles O’Reilly. Altho there is no 
rule against it, no circuit-affiliated 
houses have membership. The sole 
purpose of the organization is to bat- 
tle adverse legislation, both city and 
State. 


Another New York group is the In- 
dependent Theater Owners’ Associa- 
tion, headed by Harry Brandt. Re- 
cently it has been in conflict with 
labor, employing only members of the 
Allied operators’ union. Some con- 
tend that it is a company union, but 
this has always been denied. 
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At present there is a struggle be- 
tween Allied and the MPTOA for su- 
premacy in the national field. Each 
is striving for new members and each 
is catering to the independent State 
organizations in an effort to wean 
them into national membership. 

For the last few years the trend 
has been away from nationals, and 
unless either Allied or MPTOA does 
some outstanding piece of work on 
the exhibitors’ behalf the independ- 
ent movement will continue to grow. 

Both national organizations are 
cramped for funds, altho the MPTOA 


The Evolution of Shorts 


N THE beginning of motion pic- 
tures there were nothing but 
shorts. Gradually stories de- 

veloped that demanded greater foot- 
age, and the feature came into being. 
For several years after this there 
were no shorts as we know them. 
There were split reels of slapstick, 
but no attempt was made to create 
continuity that would carry one or 
two reels. 


The first shorts of any consequence 
were those made by Vitagraph,. fea- 
turing Flora Finch and John Bunny, 
and the Mack Sennett shorts which 
glorified the Keystone Cops and Sen- 
nett’s Bathing Beauties. 


The Finch-Bunny comedies were 
stories of domestic life and these 
popular shorts focused the attention 
of producers on the value of this 
type of picture. Soon the market 
was flooded with imitators. 

It was, of course, Mack Sennett 
who revolutionized bathing suits by 
choosing the most beautiful and 
shapely girls in Hollywood to appear 
in what were then daring costumes. 
It was Mack who gave the tired busi- 
ness man an eyeful of joy. Many of 
the greatest stars of the screen are 
graduates of Sennett’s school. Many 
comedians can thank Sennett for 
bringing them to the attention of 
feature producers. 


Next came cartoons, with Aesop’s 
Fables paving the way. These Pathe 
moral-pointers enjoyed years of non- 
competitive existence. In due time 
came Bud FPisher’s Mutt and Jeff 
series, but they did not equal the 
Fables in technic or originality and 
failed to last. 

By this time producers decided 


that the popular demand for good 
shorts was worthy of more money 
and attention, and soon shorts pro- 
ducers started turning out product 
that were miniature features which 
sometimes stole the program. The 
competition became so keen that 
often name players could be found 
doing an important short. Today 
the short is on a plane with features. 
In most instances the condensed en- 
tertainment value is greater. 
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The field of shorts is not lacking 
in diversity. It has grown from the 
point where a custard pie deftly 
caught by the comedian’s pan was 
the height of sophistication to where 
travel, comedy, drama, revues and, in 
fact, all phases of emotion touched 
by features are included. Most fea- 
tures as now presented are little 
more than glorified shorts, wherein 
an idea is padded to occupy six 
reels, which could easily be con- 
densed to two to great advantage. 

There is no denying the fact that 
shorts are growing more and more 
in importance. Where once the fea- 
ture alone was up in lights, display 
is now shared with shorts. The trend 
of shorts is clearly indicated by the 
fact that theaters devoted exclusively 
to shorts are springing up in many 
key cities. Every picture fan is a 
confirmed lover of this type of pic- 
ture. 

Not so long ago Charlie Chaplin 
and Harold Lloyd were doing their 
stuff in two-reelers. As late as a 


few weeks ago a two-reeler of Chap- 
lin was playing at the 56th Street 


(See SHORTS on page 86) 


Exhibitor Organizations 


with its affiliated membership is in 
the best financial condition. It is 
doubtful if the Hays organization 
will permit the MPTOA to die. 

In recent years the national con- 
ventions of the MPTOA have been 
practically fruitless, for the simple 
reason that the affiliated houses vote 
against anything that will aid the in- 
dependent at the expense of the pro- 
ducer. 

Last year’s convention in Los An- 
geles developed into a social event, 
and it has been reported that the 
lack of business organization has 
caused many members to drop out. 
It is still, however, the national 
leader in memberships. 

Allied has been gaining ground 
during the past year, and if it can 
accomplish what it sets out to do 
during the next session of Congress. 
it will! no doubt become a power 
Myers, the leader, knows Washington 
thoroly and has a good sense of pub- 
licity. 

Ed Kuykendall, head of _ the 
MPTOA, is one of the most prolific 
speakers in the industry, and his 
itinerary carries him across country 
and up and down during the course 
of a season’s campaign. For months 
he spoke on the advantages of the 
motion picture code and advised ex- 
hibitors to adopt it. 


Me 


Z 


The history of the Motion Picture 
Theater Owners of America has not 
been one of accomplishment. In its 
early days it had all the earmarks of 
success, but whatever strength it may 
have now lies with the State units 
Whatever has been accomplished has 
been done thru the State units. The 
national organization, which is sup- 
posed to keep an eye on Congress, 
has done little or nothing. 

The organization can do nothing 
so long as it permits affiliated houses 
to membership, and if it divorces the 
producers its funds will grow too 
weak to carry on. It ts in a difficult 
spot and the solution seems to be in 
following the line of least resistance. 

Allied is as yet too young to show 
what it can do. The coming season 
will tell whether or not its voice is 
strong enough to penetrate the walls 
of Congress. If it shows promise it 
will undoubtedly cut deeply into the 
ranks of the MPTOA and gain the 
confidence of many of the independ- 
ent groups who are on the sidelines 
watching the fight. 

Exhibitors realize the importance 
of a national organization. All agree 
that there is room for but one, but 
they have been burned so often they 
are not anxious to sign up until they 
are convinced that the one they join 


is the one. 
PS 


There have been several questions 
lately that called for unity among 
exhibitors, but it was not forthcom- 
ing. In the ASCAP tilt of theater 
music tax the MPTOA was in favor 
of a seat tax to raise a battle fund, 
but Allied declined to enter into the 
arrangement. Allied fought the code 
= the MPTOA was for it tooth and 

As long as there is going to be an- 
tagonism nothing will be gained, for 
it is conceded that to build solidly 
one of the two organizations must 
cease to function or a new national 
group be formed to do more than 
talk. 

Exhibitors cannot see the idea of 
paying dues to an organization mere- 
ly for the privilege of seeing their 
president’s name in the trade press. 
They want something more tangible. 
and until it can be had they will be 
content to nurse along their own in- 
dependent State units and work out 
their own salvation. 

The future for national organiza- 
tions is dark. Altho there is a cry- 
ing need for exhibitor unity, it re- 
mains on the far-distant horizon. 
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Talkie Fadeout in 
6 Months--Schenck 


NEW YORK, Aug. 25.—Talking 
films are doomed to fade out from 
vogue in about six months, according 
to Joseph M. Schenck, president of 
United Artists, who discussed his 
views with newspapermen early this 
week following his return from a trip 
abroad. Tho he feels that canned 
musical accompaniment to films 
and synchronization of sound effects 
are an aid to the better appreciation 
of films, Schenck states that the so- 
called all-talking pictures are a pass- 
ing novelty and are not meeting with 
public favor. 

Altho United Artists will go in for 
the talkie racket this season, Schenck 
said that this will be done only to 
satisfy a passing fancy. It would be 
foolhardy, he added, to make elab- 
orate plans for the development of 
the production of talking pictures 
when even at this early time the 
public is showing keen disappoint- 
ment over heavily ballyhooed all- 
talking pictures. “No talking pic- 
ture is any good . . . they are uni- 
formly uninteresting.”—-From the 
issue of September 1, 1928. 


Billboard Suggests 


Picture Investments 

The growth of motion picture show 
business presents a most interesting 
spectacle. Its only parallel at this 
time is the growth of the film busi- 
ness itself, which is distinctly allied 
with an essential dependent upon the 
theaters that display animated pic- 
tures, just as producers everywhere 
are dependent upon consumers. 

It is a field that offers a big real- 
ization on small investments. For 
this reason The Billboard feels it 
pertinent to suggest that excellent 
opportunities are presented to the 
summer show people who are about 
to retire without definite plans for 
the investment of small capital for 
the winter. 

There is an abundance of new ter- 
ritory to be opened for the 5-cent 
theater, or nickelodeon, and the 
vogue of this institution promises a 
great future.—Ezcerpt from editorial 
in the issue of October 13, 1906. 


AFL Brands “Academy” 


As Company Union 

NEW YORK, Aug. 8.—For the first 
time since the fracas started on the 
West Coast over the slashing of 
actors’ salaries the American Federa- 
tion of Labor has come out with a 
definite and presumably official 
opinion of the Academy of Motion 
Picture Arts and Sciences. In the 
Official bulletin issued Saturday from 
the labor headquarters in Washing- 
ton, extensive reference is made to 
the situation of the movie players, 
and the Academy is_ caustically 
branded as “the producers’ company 
union.” Disapproval is expressed of 
the actors who rushed to the labor 
camp when they thought they were 
going to be hurt and then failed to 
grasp the opportunity of organiza- 
tion offered them by Frank Gill- 
more, executive secretary of the Ac- 
tors’ Equity Association. — Excerpt 
from an article in the issue of Au- 
gust 13, 1927. 


First Motion Picture Ad 


Edison Manufacturing Company, with 
main office and factory at Orange, 
N. J., was the first motion picture 
company to advertise in The Billboard, 
advertising both projection machines 
and films. Ad appeared in the issue 
of April 27, 1901. New York sales- 
room address was given as 135 Fifth 
avenue, and Chicago salesroom, 144 
Wabash avenue. 


Old Files of The Billboard 


Shaking the Skeleton 


This production is deserving of noth- 
ing more than passing recognition that 
it is the cheapest, most vulgar, low 
“show” to have dared to open in New 
York this year. It is a disgrace to all 
those connected with it. 

The piece is not just low entertain- 
mert. It is not entertainment at all. 
Poorly written, poorly acted, horribly 
staged. “Sex” does not even contain 
anything for dirt seekers. The theme 
is trite and the lines are dull, while 
the action is simply disgusting.— 
—Cordon M. Leland’s review of “Sex,” 
a comedy-drama featuring Mae West 
and presented at Daly’s 63d Street 
Theater, New York, April 26, 1926— 
From the issue of May 8, 1926. 


Genesis of a Suit 


NEW YORK, March 27.—One of the 
most important of motion picture 
announcements for months is that 
Theodore Dreiser’s work, An Ameri- 
can Tragedy, now sweeping the 
country, will be made into a film by 
Famous Players-Lasky Corporation. 
This is Dreiser's most pretentious 
literary attempt and probably his 
most successful. 

The picture will be produced for 
Famous by D. W. Griffith and be 
shown in legitimate theaters thruout 
the country. Practically every mo- 
tion picture producer has been try- 
ing to obtain the screen rights to 
the Dreiser story since it became a 
hit. It is understood Famous paid 
a record-breaking price and had to 
give Mr. Dreiser guarantee that the 
story would be filmed exactly as it 
is written—From the issue of April 
3, 1926. 


Guinan’s Charleston Dancer 


NEW YORK, Jan. 2.— Texas 
Guinan’s 300 Club, with Miss Guinan 
and her gang, including Georgie 
Raft, Charleston dancer, opened 
Wednesday night. The West 54th 
Street place was purchased last week 
by the famous “Tex” and her part- 
ner-in-padlock, Larry Fay.—From the 
issue of January 9, 1926. 


Laemmle Column 


With the Film-O-Graphs contrib- 
uted by Carl Laemmle we are inaug- 
urating in this number a department 
that is to be devoted regularly to 
news and discussion of the moving 
picture and film industry. The de- 
partment will be of interest to man- 
ufacturers and renters of films as 
well as to myriads of people who are 
interested in the operation of pic- 
ture shows and nickelodeons thru- 
out the country.—Ezcerpt from an 
editorial in the issue of February 2, 
1907. 


Genesis of Newsreels 


S. Lubin, the enterprising manu- 
facturer of films for moving picture 
machines, is first in the field with 
an announcement that his photog- 
raphers stationed in the West Indies 
have been successful in securing 
magnificent life motion pictures of 
the volcanic eruptions, the rescue of 
the wounded and the many weird 
scenes which took place in Mar- 
tinique. This will be the greatest 
set of films ever put before the pub- 
lic, and enterprising managers 
should wire Mr. Lubin for particu- 
lars at once, so that they can be first 
in the field and secure the big 
money awaiting the first exhibition 
of views from that section.—Issue of 
May 24, 1902. 


NEWSREELS—— 


(Continued from page 84) 
enviable reputation. This reel] still 
serves the public. 

The first newsreel shots were 
jJumpy and the photography as a 
whole pretty bad. This was due to 
poor equipment—altho it was the 
best available at the time—and to 
working under adverse weather con- 
ditions. The variety of shots, how- 
ever, were as good as they are today. 
The cameramen and film editors had 
their eyes on the world and were on 
the job at every major news event. 

The second newsreel in the field was 
Educational, followed soon after by 
Fox, Universal and Paramount. The 
competition was a good thing for the 
movie fans, for it created better pic- 
tures and more diversity. It also 
created heated rivalry which at times 
brought bloodshed. The cameramen’s 
loyalty to their outfits became so 
acute the companies were forced to 
get together to eliminate the ill-feel- 
ing growing among rival newsreel 
shooters. 
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The World War probably did more 
to build up the newsreel than any 
other single thing. Cameramen fol- 
lowed the armies and sent back shots 
that created a fever of patriotism. 
Every company outfit outdid itself to 
give the actual happenings in the 
trenches and were encouraged by the 
Allied governments. 

The next big event to affect news- 
reels was the coming of sound. In 
most quarters it was said that getting 
sound on outdoor shots would be im- 
possible and that action shots would 
have to be entirely elminated. Fox, 
however, announced a sound news- 
reel under the name of Movietone. 
The success of this venture soon 
brought every newsree} to sound. 

Due to the fact that it was almost 
impossible to score a beat in any 
news event, the producers went in 
for unusual feature news _ shots. 
These have proved popular and every 
film editor impresses his cameramen 


Chaplin Sets Salary Record 
In Deal With First National 


NEW YORK, July 2.—Charlie 
Chaplin, admittedly the highest paid 
individual in motion pictures. has 
just signed a contract whereby he 
agrees to produce eight pictures 
within the next 18 months for the 
First National Exhibitors’ Circuit, for 
which he will receive the sum of 
$1,075,000, or the equivalent of $717,- 
666.66 salary per year, %46,000 per 
annum in excess of his famous 
$670,000 salary with Mutual last 
year. The new Chaplin~ pictures 
will consist of two and three-reelers, 
produced under the exclusive direc- 
tion of the noted English comedian, 
and will be turned over to the First 
National Exhibitors’ Circuit imme- 
diately upon completion for distri- 
bution among the members of that 


organization. Without a doubt this 
is the biggest deal of this nature ever 
put across in film circles. It has 
been no secret for the past week or 
10 days that Syd Chaplin, the come- 
dian’s brother, who acts as his busi- 
ness manager, had given the Exhib- 
itors’ Circuit an option on Brother 
Charlie’s services, and the final de- 
tails have just been perfected. 
Under the terms of the agreement 
Chaplin is to be the sole arbiter in 
the matter of productions. He is 
being given a free rein to produce 
whatever pictures he desires, the 
eight to be completed within a 
period of 18 months, for which he 
will be given $1,075,000 agreed upon. 
—Excerpt from article in the issue of 
July 7, 1917. 


1913 Talkies in Vaude 


THE KINETOFONE—Talking motion 
pictures; second in nine-act show; 
time, 13 minutes; subjects, “The 
Headstrongs,” a comedy, and “A Few 
Shamrocks From Ireland,” a singing 
novelty. 

While the “‘talkies’’ synchronize a 
little better than usual this week, the 
light applause proves that Loop audi- 
ences are rapidly tiring of them and 
that their days in Chicago are num- 
bered.—Excerpt from a Review of the 
Majestic Theater, Chicago, in the issue 
of May 10, 1913. 


with the importance of this phase. 
Paramount’s mctto grew to be “Every 
news shot a miniature feature.” 


Probably the greatest news shots 
ever attained were those of the recent 
assassination of King Alexander. The 
actual filming of the murder has set 
a new high mark and proves the 
thoroness of the camera-crankers. 


Each day sees the newsreels im- 
proving in photography and sound. 
The necessity of moving a heavy 
sound truck to the scene of action has 
not caused a loss of motion. It has 
brought newsreels to a_ perfection 
that five years ago seemed impossible 
of attainment. 

Every exhibitor knows the value of 
the newsreel and knows it to be one 
of the most acceptable features of his 
program—and rightly so. 


SHORTS—— 


(Continued from page 85) 
Theater, New York, ang the baggy- 
trousered funny man drew gales of 
laughter. Undoubtedly the demand 
for these Chaplin shorts will con- 
tinue for years. They have been 
modernized to the extent of dubbed 
musical accompaniment, but they 
still rely on their real entertainment 
value. 

In the good old days the making 
of shorts was a more or less hap- 
hazard job of rushing thru a comedy 
in a day, with no thought of con- 
tinuity. No regular schedule was 
drawn up, and few producers knew 
how many shorts they would pro- 
duce in a season. It all depended 
on the speed of the director. 


It was Walt Disney who brought 
the cartoon to the front as a work 
of art. His have been lauded by the 
press, put up in lights and the name 
of Mickey Mouse is a household 
word both here and abroad. Mickey 
is better known than most feature 
players. 

Laurel and Hardy, Hal Roach’s 
funny men, will draw customers who 
may have no desire to see the fea- 
ture that these comedians accom- 
pany. They are box-office names in 
spite of the fact that most of their 
work has been done in two-reelers. 

Vitaphone gives the movie public 
entertainment names that the or- 
dinary person could not afford to 
enjoy if the players were in the 
flesh. The best bands, comedians, 
radio stars, all add their accumu- 
lated efforts to the once poor 
Orphan Annie, the shorts. 

Universal, Columbia, Educational 
and Paramount all realize the value 
of shorts to the exhibitor and spare 
no expense to give the director every 
advantage in the competitive race 
for supremacy. 


A few years ago the exhibitor 
cared little for the shorts booked 
into his theater. Many times he 
never knew what he was getting 
until he opened the can. To him 
one was 1s good as another. Today 
it is quite a different matter. The 
theater owner knows by his patrons’ 
reactions just what shorts will click 
with them. He knows he can often 
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cover a weak feature with a good 
short and pretty well pacify his au- 
dience and make them forget 90 
minutes of blatant bosom heaving 
with 15 minutes of well-planned 
short entertainment. 

Ma 

This year shorts producers will 
turn out more than 900 subjects, ex- 
clusive of newsreels. This will be 
approximately two shorts for every 
feature. The number of shorts pro- 
duced is based largely on the num- 
ber of features, for the average pro- 
gram consists of two shorts and a 
newsreel with each feature. 

AJtho the competition in the shorts 
field is terrific, these subjects are 
more easily disposed of abroad, since 
they are more understandable in 
countries where English is not 
spoken. The popularity of American 
shorts in foreign countries has given 
American producers virtually a 
monopoly in this field. ; 

Where shorts were once associated 
with low-brow comedy, they have 
now reached the stage where they 
have every essential for popular en- 
tertainment and their possibilities 
grow brighter each day. 


NICKELODEONS 


T IS a far cry from the Music Hall 
in New York, with its symphony 
orchestra and elaborate stage show, 

to the nickelodeon of the early days 
of motion pictures. Where the nickel- 
odeon was looked upon with a great 
deal of suspicion by the general pub- 


gave the public what it wanted at 
that time and the theater suited the 
pictures. 

The first films were split reels, 
usually chase comedies, with an oc- 
casional bit of what was then known 
as drama. Some of the pictures 
were pretty bad, but they moved, 
which was the primary object. 

It was not until the pictures im- 
proved that the nickelodeon started 
to emerge from its roughneck ap- 
pearance and take on class. It was 
always the theater that followed the 
improvement of the pictures; never 
did the theaters improve until the 
pictures took the initial step. 


ae 


The nickelodeon was the means of 
introducing many of the current 
leaders in the motion picture indus- 
try. William Fox and Carl Laemmle 
started as small theater operators. 
The late Marcus Loew built his chain 
of theaters and took control of 
Metro after learning the business in 
nickelodeon days. 


The first to focus real attention 
upon the possibilities of pictures was 
The Great Train Robbery, an epic in 
three parts. From this stage the 
number of reels increased until: a 
full feature came about. This meant 
the passing of the nickelodeon and 
the graduation of pictures to the 
realm of art, with its subsequent de- 
mand for a better framing. 

The nickelodeon died hard. It put 
up a terrific battle but it was soon 
found that aitho the general public 
favored motion pictures it did not 
care to sit thru a two-hour show on 
hard seats. Ventilation, too, was 


Cincinnati, O. 


edition. 


Mayor Bacharach Congratulates 


(Telegram) 


Atlantic City, N. J., Dec. 5, 1934. 
ROCER S. LITTLEFORD, President, 
The Billboard, 25 Opera Place, 


Atlantic City congratulates you on the 40th anniversary of 
The Billboard and wishes you every success for your special anniversay 
The Billboard’s accuracy and fairness in portraying the 
progress of the amusement industry in the worlds’ greatest health and 
pleasure resort has made you a host of friends in Atlantic City. 


HARRY BACHARACH, Mayor. 


lic, limousines now drive up to the de 
luxe picture theaters of the nation 
disgorging the social elite. 

The nickelodeon, as most adults 
remember it, was a converted store- 
room, where collapsable chairs were 
arranged as orderly as possible and 
the screen was of ordinary muslin or 
merely a patch of wall painted white. 

The passerby was treated to @ 
repetition of phonograph music, while 
the patron’s nerves were shattered by 
a piano played by tired hands. 


The nickelodeon, however, was the 
direct forerunner of the present pa- 
latial movie house, where comforts 
are offered sometimes to the point of 
boredom. 


The nickelodeon made no pretense 
to be anything other than what it 
was. It was operated for the sole 
purpose vf showing whatever pictures 
were available and getting as many 
nickels as possible in the process. It 


something foreign to the cheap 
movie, and when the enterprising ex- 
hibitors built houses especially for 
pictures the nickelodeon sang its 
swan song. 


It is impossible to estimate the tons 
of plaster of paris used in the casting 
of pot-bellied Cupids for lobby deco- 
rations, or the amount of gold paint 
to give the impression of grandeur, 
but it must have been hundreds of 
tons. 


No one laments the passing of the 
nickelodeons, but they served their 
purpose and made this country 
movie-conscious. The process of evo- 
lution from the nickelodeon to the 
de luxe theater has been slow, but 
pictures in the early days were a 
gamble and until it was firmly es- 
tablished that they were here to stay 
the exhibitor fought shy of any im- 
provements other than an occasional 
new phonograph record. 


142 out of 150 


Western Electric Sound Systems — installed 


seven years ago — operate today in the same 


theatres, with unmatched quality. 


x 


Unit design—highest possible standards of manufacturs 
—ERPI Service — have made this possible. 


Northern Electric in Canada — 
Unstributed by 


Electrical Research Products Inc. — 


250 West 57th Street, New York 


TALKING MOTION PICTURE 
EQUIPMENT WITH SERVICE 
NEW YORK---NEW JERSEY---NEW ENGLAND 


KING COLE'S ENTERTAINMENT SERVICE, inc. 


203 EAST 26TH ST., NEW YORK, N. Y. 
Licensed to use 


16 MM 


pc een et 
SOUND] SYSTEM 


LExington 2-9850 
35 MM 


be 


Congratulations 


BUDDY 
ROGERS 
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THAT | ~~ M LION! 


THE GREATEST COMBINATION 
IN SHOW BUSINESS! 


LOEW'S—M-G-M 


Many happy returns of the day to The Billboard! 
Many happy returns at the Box-Office to you Mr. Showman! 
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N NOVEMBER, 1894, when the first 

eight-page issue of The Billboard 

was coming unostentatiously off 
the press in Cincinnati to start a 
new era in theatrical journalism, 
Broadway was already entering its 
modern age. It had not yet become 
the Mecca and Shibboleth of the 
show business, as it is today, but al- 
ready production and theatrical ac- 
tivity were centering upon the street. 
A visitor to New York (from, say, 
Cincinnati) could find plenty of 
amusement—almost as much, in 
fact, as can be found today. 


Already operating in the second 
year of its existence was a theater 
that still stands as New York’s ace 
legitimate house. Early in 1893 
Charles Frohman had opened his 
Empire Theater, far uptown at 40th 
street and Broadway, with David Be- 
lasco’s The Girl I Left Behind Me, 
drawing the smartest throngs In the 
city. Just before the first issue of 
The Billboard appeared, John Drew 
had opened there in The Bauble 
Shop, with Maude Adams and Ar- 
thur Byron in his supporting cast. 
On December 3, just after The Bill- 
board’s appearance, the house saw 
the American premiere of Henry Ar- 
thur Jones’ The Masqueraders, with 
Henry Miller, William Faversham, 
Viola Allen, Robert Edeson, Alice 
Fischer, Elsie de Wolfe, Ferdinand 
Gottschalk and others in the cast. 
That was the standard of Empire 
shows, and the high $2 price for or- 
chestra seats was felt to be justified. 
Late that season the house held the 
American premiere of Oscar Wilde’s 
The Importance of Being Earnest, 
with Miller, Faversham, Miss Allen 
and May Robson included in the 
cast. 
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Also offering ace attractions was 
another new house, Abbey’s Theater 
at 38th street and Broadway, more 
familiarly known to modern play- 
goers as the Knickerbocker, which 
had opened in 1893 with an engage- 
ment of Henry Irving, Ellen Terry 
and their English company. In the 
fall of 1894 it played musicals, with 
Francis Wilson and Lillian Russell 
starred, and then housed a season of 
Mr. and Mrs. Kendal’s_ repertory. 
Early in 1895 it was the scene of 
two famous American debuts, those 
of Beerbohm Tree and Mme. Rejane. 
Al Hayman took it over in 1896 and 
renamed it. 

Another new house was the Gar- 
rick, which opened late in the sea- 
son of The Billboard’s founding, on 
April 23, 1895, under the manage- 
ment of Richard Mansfield, who held 
a five-year lease at $18,000 a year. 
Mr. Mansfield played there himself, 
opening with The Devil’s Disciple, 
supported by A. G. Andrews and 
Katherine Grey, and as an innova- 
tion dispensing tea, coffee and ices 
in the basement. Before he took it 
over and remodeled it the house had 
been known as Harrigan’s, and early 
in the season had briefly sheltered 
several Harrigan plays. 

Always catering to the best was 
the 1,200-seat (with room for no less 
than 400 standees) Garden Theater, 
which late in the season saw the 
American premiere of Trilby, with 
Wilton Lackave, as Svengali: Virginia 
Harned in the title role. and other 
parts played by Burr McIntosh, John 
Glendinning, Alfred Hickman, Leo 
Ditrichstein and Edwin Brandt. 
Earlier in the season it had housed 
that popular extravaganza, 1942. 
Before and after the 1894-’95 season 
it played engagements of Bernhardt, 
Modjeska and all the best, even in- 
duiging in opera. 


Me 


In 1894-’95 and shortly before and 
after, Palmer’s was the name used 
for the house which earlier and later 
was known as Wallack’s, Wallack 
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Broadway 40 Years Ago 


By Eugene Burr 


having closed his famous stock com- 
pany four years before. Early in the 
season Lackaye and Maurice Barry- 
more were among its players, while 
the famous Olga Nethersole joined 
its more or less permanent company 
to make her American debut October 
15. On November 12 Annie Russell 
returned to the stage after several 
years of illness, appearing in The 
New Woman and other plays at 
Palmer's. The spring season was 
featured by Mrs. Langtry, and a 
benefit June 16 for the Actors’ Or- 
der of Friendship, in which Thomas 
Q. Seabrooke, William H. Crane, 
Kathryn Kidder, William Gillette 
and others took part. In the sum- 
mer an automatic baseball exhibit, 
which reproduced real games, was 
shown, but it failed dismally. 

The Lyceum, down on 23d street, 
long a fashionable resort, opened the 
season with E. H. Sothern in The 
Victoria Cross and followed with a 
long line of well-known actors and 
plays. In the spring Cecilia Loftus, 
who had made her American debut 
in variety earlier in the season, when 
she had been known as Cissy, ap- 
peared at three matinees in a duolog 
called The Highwayman. The follow- 
ing season the Lyceum opened with 
an undoubted success, The Prisoner 
of Zenda. 

Another new house, the Herald 
Square, also showed outstanding at- 
tractions. Almost entirely rebuilt (it 
had formerly been the New Park 
Theater, on the site of a boob-bait- 
ing “Indian encampment”) it opened 
September 24 with Mansfield in 
Arms and the Man, with which he 
seemed to like to open. He followed 
with the rest of his repertory, in- 
cluding among others Beau Brum- 
mell, Dr. Jekyll and Mr. Hyde, The 
Scarlet Letter and what he called a 
“public dress rehearsal” of a new 
play, Lorimer Stoddard’s Napoleon 
Bonaparte. He was followed by a 
huge success, the musical Rob Roy, 
by Harry B. Smith and Reginald de 
Koven, which ran for 22 weeks, the 
orchestra prices being boosted to $2 
on December 24. The spring season 
saw Mrs. Brown Potter, Kyrle Bel- 
lew and Frank Mayo, the latter in 
Pudd’n’head Wilson. 

as 

The Broadway played a mixed fare 
of drama and music, as fancy or 
booking expediency dictated. It 
opened the season with Dr Syntax 
on September 3, the players includ- 
ing De Wolf Hopper, Cyril Scott and 
Edna Wallace Hopper. During the 
run Mr. Hopper dislocated his arm 
and the audience for that night had 
to be dismissed, but the next night 
he appeared with the injured arm in 
a sling. Later the Broadway played 
Prince Ananias, with music by Vic- 
tor Herbert; James K. Hackett in 
Madame Sans-Gene, and various op- 
eratic and Shakespearean repertories. 

The season’s chief engagement at 
the Standard (which had been 
opened in 1875 as the Eagle) was 
that of Too Much Johnson, written 
and acted by William Gillette. It 
opened November 26 and ran out the 
season. The Standard, on Broadway 
between 32d and 33d, was later 
known as the Manhattan. 

Miner’s Fifth Avenue had a fair 
season, starting with a pantomime, 
Humpty-Dumpty Up to Date, done 
in German, with “The Lilliputians” 
in the cast, and following with en- 
gagements of Carrie Turner, Fannie 
Davenport and William H. Crane. 
The previous season had ended with 
a production of The Mikedo that ran 
all thru the summer, possibly be- 
cause there were “seven Japanese 
dancing girls” in the cast 

The Bijou played solid legit en- 
gagements despite the fact that its 
past was checkered. It had started 
as John Morrissey’s sporting end 
drinking saloon, being turned into 


the Brighton Theater in 1878 by J. 
W. Warren znd John Farrington. the 
latter an ex-secretary of Boss Tweed. 
They had planned a spot tc feature 
the can-can, but Captain Williams 
of the Tenderloin police vetoed that. 
During the season of The Biilboard’s 
founding the Bijou was taken over 
by Canary & Lederer and played 
musicals, plus engagements of Camille 
D’Arville and Marie Dressler. The 
season ended abruptly on May 22. 
when the cast of The Passport struck 
for salaries. 


There were various houses that 
played legit with regular weekly 
changes of play and players. One 
was the Harlem Opera House, Oscar 
Hammerstein’s first theatrical ven- 
ture and the first theater to be built 
north of Central Park. Another was 
the American on 42d street, which 
had been opened the year before by 
T. Henry French, and which also 
included a roof garden. Another, 
also a Hammerstein house, was the 
Columbus, which in 1900 went to 
continuous vaudeville as Proctor’s 
125th Street, and which in 1894 
played a bit lower-grade show than 
the neighboring Harlem Opera 
House. Still another was Jacobs’ 
Third Avenue Theater, which some- 
times plaved vaudeville shows in the 
midst of its drama, and which saw 
the dramatic offerings of those emi- 
nent actors, John L. Sullivan and 
Bob Fitzsimmons. 


Another theater operating in 1894- 
‘95 was the Germania on Fourth 
street, under the management of 
Adolf Phillip. Its biggest success of 
the year was The Corner Grocer of 
Avenue A. Phillip himself wrote 
many of the company’s plays. All 
were in German. 

Vaudeville was strongly repre- 
sented. Chief of the vaude houses 
was Tony Pastor’s 14th Street, which 
had been rented by the impresario in 
1888 at a yearly figure of $10,000. 
Just before the 1894-’95 season the 
famous Vesta Tilley had made her 
American debut there. Among the 
"94-'95 debuts were those of Antoin- 
ette Barga and Kitty Nolan. In the 
spring Miss Tilley came back with a 
qucta of new songs, including The 
Man Who Broke the Brokers Down in 
Wall Street, Some Dance the Lancers, 
French Mamzelle and Down Rotten 
Row. 

Koster & Bial’s Music Hall, which 
had been opened in 1892 by Ham- 
merstein as the Manhatten, started 
the season with a show including 
the American debuts of many Eu- 
ropean performers. An “aerial bal- 
let” flopped and was pulled after 
the first performance. Among the 
season’s interesting artists was 
Eugenie Prestescu, opening December 
3, who danced, walked on stilts, used 
crutches and performed various other 
interesting feats—-all of them upside 
down. Cissie Loftus made her 
American debut at Koster & Bial’s 
January 21 with emphatic success. 


Among other vaudeville spots was 
the Central Music Hall, which had 
just been opened in the Turn Verein 
Building by Jacob Ruppert. Need- 
less to say, smoking and drinking 
(beer, preferably) were permitted. 
Mr. B. F. Keith was offering con- 
tinuous vaudeville from 11 am. to 
11 p.m. in his Union Square Theater, 
which had been a well-known legiti- 
mate house until the year before. 
Proctor’s 23d Street was also playing 
continuous vaude, from 12:30 to 
10:30, at a 15, 25 and 50-cent scale, 
with J. Charles Davis as managcr. 
It had opened years before with Neil 
Burgess as Aunt Abigail in The 
County Fair (a play which is still 
touring), and had housed all types 
of entertainment, from Dockstader’s 
Minstrels to Bronson Howard’s Shen- 
andoah. 


Madison Square Garden, which 
had opened as the Grand Ceutral in 
1871, after having been successively 
a milk depot and a passenger station, 
had a typical season. It tncluded 
roof-garden concerts, Hagenbeck's 
animais, the National Horse Snow, a 
toy fair, a deg show. a cat show and 
Bailey’s Circus. The latter opened 
March 28, and in it Evetta, a female 
clown, mace her American debut. 


The Metropolitan Opera House 
opened its regular season November 
19 after a short engagement of the 
Melba Concert Company. The roster 
included many famcus names, among 
them being Melba, Eames, Bauer- 
meister, Nordica, Scalchi, the De 
Reszkes, Tamagno, Rinaldini, Maurel 
and Plancon. That was just a sam- 
ple—and an imposing one. The open- 
ing performance was Romeo et 
Juliette, with Melba. the De Reszkes 
and Plancon, and the season's “firsts” 
included Manon and Falstaff. De- 
cember 3 Maurel made his first ap- 
pearance in 20 years as Iago in 
Otello, and November 21 marked 
Libia Drog’s inauspicious debut. She 
was sO Overcome with stage fright 
that she gibbered to Mancinelli, the 
conductor, and then ran off the 
stage. Tamagno dragged her back 
but, infected, did a runoff himself. 
He returned to hold an animated 
conversation with La Drog on the 
stage, but their duet was never sung. 
Two nights later the same pair sang 
Aida with no ill results. Ysaye, the 
violinist, made his American debut 
at a Sunday concert November 25. 


Another musicai center opened 
during the season. the Harlem 
Music Hall, adjacent to Hammer- 


stein’s Harlem Opera House, which 
started December 17 with a “public 
rehearsal” of the Harlem Philhar- 
monic under Henry Thomas Fleck. 
It played occasional concerts there- 
after, but in 1897 it was leased by 
Hurtig & Seamon, and its subse- 
quent fate is history. 


Me 
ay 
Miscellaneous amusements teem- 
ed. There was, of course, the fa- 
mous Eden Musee on 23d street, in 
some respects the pride of New Yerk, 
which also ran occasional concerts and 
dance recitals. The Oriental Theater 
on the Bowery offered Yiddish plays, 
being the first Yiddish theater in 
New York and perhaps in America. 
A Chinese theater operated on Doy- 
ers street, having opened in 1893 un- 
der the direction of Chu Fong, with 
the Hu Yu Yen company. All seats 
were prieed at 75 cents. In 1897 its 
scenery and costumes were confis- 
cated by the sheriff, after trouble 
about Sunday performances. 


St. James Hall near 28th street, 
played whatever it could get, includ- 
ing in its season operetta, opera, a 
minstrel show with Willis P. Sweat- 
man and Burt Haverly on the ends, 
drama, a series of lectures inauegur- 
ated by Garret P. Service and ama- 
teur shows, including a performance 
of Harvard's Hasty Pudding Club. 
The house, incidentally, probably 
had more names than any other 
theater in the city It had opened 
in 1874 as the San Francisco Min- 
strel Hall, and had had 15 names up 
to the turn of the century. 


The Berkeley Lyseum on West 44th 
street was used for amateur plays 
and other entertainments. Proctor’s 
Pleasure Palace was in the course of 
construction on 58th street, between 
Third and Lexington avenues. Web- 
er & Fields’ famous Broadway Music 
Hall was then known as the Impe- 
rial, and played only sporadically. 
Koster & Bial’s on 23d street, origi- 
nally known as_ Bryant's Opera 
House, had closed the year before. 

Broadway ... 40 years ago... as 
the first cight-page issue of The Bill- 
board came off the press, 751 miles 
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Equity--- The Actor’s Bulwark 


By Alfred Harding 


ARD as has been the actor’s lot 
in the past few years, it would 
have been infinitely harder 

without the presence of the Actors’ 
Equity Association on the scene. 
Eouity, it is true, could not provide 


£0 Equity went back to work on 
an affiliation with labor, and after 
more than 18 months of intensive 
effort the White Rats Actors’ Union 
of America was persuaded to turn in 
its charter covering the amusement 


with the Producing Managers’ Asso- 
ciation, tho it did establish definitely 
Equity’s position as the representa- 
tive of the actors of the legitimate 
theater. So persistent was the op- 
position of the producers’ association 


policy in a sweeping decision, and the 
Equity membership, despite the bar- 
rage of propaganda set down on the 
proposition, voted it in by the im- 
posing score of 3,398 to 115. 
Thereafter there was just one issue 


werk for all who desired it, nor could field. In its place there stood the and so effective some of its tactics tetween Equity and the Producing 
the Association keep the wage scale Associated Actors and Artistes of that in a year or so Equity found Managers’ Association—the Equity 
where it had been in happier times, America, which granted Equity itself compelled to revise its own Shop. The producers were willing 


but Equity did prevent such ex- 
ploitation of the actors of the legiti- 
mate theater as was visited on all 
actors who were not so organized; and 
it was able to assure its members 
of the salaries for which they did 
contract to play. Once more it 
proved to be a splendid bulwark of 
actors’ rights and privileges at a time 
when such protection was most 
needed. 


Yet there would have been few 
who would have said with any as- 
surance that an actor’s organization 
could function so when Equity was 
organized on May 26, 1913, 21 years 
ago. 

The condition of actors as a group 
was most unfortunate at that time. 
The producing managers, upon whom 
they depended for their livelihood, 
were, with a few notable exceptions, 
business men who regarded plays and 
players as commodities to be bought 
and sold or traded in for any and all 
the profit that could be obtained 
from any transaction. These man- 
agers were highly organized, they 
possessed relatively great sums of 
money to support their actions, and 
had access to most of the channels 
of public information. 


The actors, on the other hand, were 
almost completely unorganized, had 
almost no money (the munitions of 
a modern struggle) and had, more- 
over, only the tradition of failure in 
every such actors’ enterprise of which 


they knew. 
PS 


The original membership of the 
Association, of which Francis Wilson 
was elected first president, was 112, 
with sufficient others signing the 
members’ agreement to qualify 143 
founders. They were all actors, for 
women were not elected to member- 
ship until there was some indication 
as to the likelihood of Equity’s suc- 
cess. This was so soon apparent that 
the first actresses were elected to 
membership within two months. 


During its first years Equity con- 
centrated on getting a standard con- 
tract and in rectifying some of the 
more prevalent and galling of the 
abuses which had become part of the 
contracts issued to actors by most 
managements. It was a hard cam- 
paign, an unpleasant one, and for 
some time unproductive of apparent 
results. 


In October, 1917, however, the pro- 
ducers’ organization, the United 
Managers’ Protective Association, 
alarmed by certain Equity gestures 
in the direction of the American 
Federation of Labor, did consummate 
the first basic agreement and stand- 
ard minimum contract ever issued to 
ectors in the American theater. 


Almost immediately this putative 
victory was nullified by a resumption 
of the running quarrel between the 
Shubert and the Erlanger factions of 
the managers’ association. In the 
stress of this campaign basic agree- 
ments and standard contracts alike 
were ruthlessly jettisoned as impedi- 
menta to a fight to the finish. 


The next year was a bad one for 
Equity. Not only were its labors of 
four years little more than scraps of 
paper, but it found itself confronted 
by a new and definitely hostile 
managerial association. During its 
rather more than five years of life 
the Producing Managers’ Association, 
a wheel within the larger circle of 
the United Managers’ Protective 
Association, was never more than 
neutral towards Equity. Much of the 
time it was actively hostile. 


affiliation with the American Federa- 
tion of Labor on July 18, 1919. 

Three weeks later, on August 7, the 
greatest strike the American theater 
has ever known was precipitated by 
the refusal of the Producing Man- 
agers’ Association to recognize Equity 
as the representative of its members 
or to deal with it in any way. 

The campaign of the next 30 days 
was furious beyond anything the 
theater had ever known. Battles 
raged in and out of stage doors, 
courtrooms, railroad yards, police 
stations, restaurants, rehearsal rooms 
and hotels. The actors were joined 
by stagehands, musicians, truck 
drivers, billposters and members of 
other unions. The fight spread to 
eight cities, closed 37 plays, pre- 
vented the opening of 16 others, and 
cost all concerned an estimated loss 
of $3,000,000. The strain of the 
struggle was terrific to all involved, 
but, contrary to general expectations. 
the managers cracked under it before 
the actors did. The peace terms 
signed on September 6 embodied 
practically all the terms for which 
the actors had struck. 

The success of this fight by no 
means ended Equity’s difficulties 


methods and, to assure a continuous 
flow of new members, to institute 
a form of the closed shop in all com- 
panies whose managers were not 
members of the Producing Managers’ 
Association. 

The Equity Shop, as this was 
known, is an agreement among the 
members of the Actors’ Equity Asso- 
ciation that in any company in 
which there is an Equity member all 
members of the company must be 
Equity members in good standing. It 
was limited to the independent pro- 
ducers at that time, because a clause 
in the basic agreement specifically 
prohibited its application during the 
agreement’s continuance. 

Me 
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Altho exempted from its applica- 
tion, the first organized resistance to 
this policy developed from the Pro- 
ducing Managers’ Association. Simul- 
taneously it launched a campaign to 
persuade Equity members to vote 
down Equity Shop and demanded 
arbitration of Equity’s right to en- 
force it against any managers. But 
on both counts the managers were 
worsted. Federal Judge Julian W. 
Mack, the arbitrator, upheld Equity’s 


40. Years of Legit 


By Eugene Burr 


TTEMPTING to write about de- 
velopments in the legitimate 
field since the founding of The 

Billboard, confining the article to 
the space allotted, is like trying to 
copy the entire Koran on the head 
of a pin. The field is so widespread 
and so diverse, its developments have 
been so many and along lines so dif- 
ferent, that little more than general 
trends can be given. If this article 
seldom achieves the specific, due al- 
lowance must be made. 

In the fall of 1894, when The Bill- 
board came into existence, the legiti- 
mate theater was in the final stage of 
a metamorphosis that was destined 
to be both sweeping and lasting. The 
theater, in other words, was passing 
into the hands of big business. Al- 
tho its leading spirits remained show- 
men until the overinflation of the 
war decade, their processes and ac- 
tions were influenced by investment 
rather than the stage. 


A brief background is necessary: 
When, after the Civil War, touring 
stars began the practice of carrying 
their own companies with them, no 
longer trusting themselves to the 
tender mercies of the supporting 
stock companies in the various 
towns, modern theater business was 
born. Running the local theater was 
no longer a question of establishing 
a resident troupe and negotiating 
with stars for their appearaces. En- 
tire companies had to be booked in, 
and, theatrical real estate being even 
then an appreciable financial invest- 
ment, the bookings had to be ar- 
ranged as carefully as possible. To 
that end local owners came to New 
York, as the common central point of 
activity, and made the rounds of 
producing managers. 

It was this, too, that started the 
eventual restriction of legitimate the- 
ater activity to New York. A com- 
mon producing capital was needed, 
and from that concept grew the 
Manhattan predominance that aided 
in strangling the theater during the 
lean years. 

With owners making the rounds of 
managers, what more expedient than 


to simplify the process thru the cre- 
ation of central booking agencies? 
With producers seeking to route their 
shows advantageously, what more ex- 
pedient than doing business with 
combinations of theaters, sometimes 
aligned as chains and later under a 
form of common ownership? From 
these simplifications the theater 
Syndicates were formed and big busi- 
ness entered the world of the stage. 

Just two years after the founding 
of The Billboard the first huge syn- 
dicate, formed of the Klaw & Er- 
langer interests, came into being. 
For years it kept its knee upon the 
theater's throat, with unfortunate 
independents vainly wailing to the 
stars. The Federal Government even 
took a hand early in the 1900s, but 
the syndicate was declared to be no 
trust, under the Sherman definition 
of that early-century bugaboo. 


Only one group of independents 
managed to grapple successfully with 
the octopus: the Shuberts. Aided 
by Harrison Grey Fiske, David Be- 
lasco and others, and fortified with 
mcney that came from The Bill- 
board’s own home town, they issued 
their defi to the powers that were and 
fought thru to success. ' 

But, far from breaking the stran- 

gle hold upon the theater, Shubert 
success meant only a second hand 
reaching for that much-abused wind- 
pipe. 
There followed a great and long- 
drawn war between the two syndi- 
cates, in the course of which many 
of the theater’s present woes were 
born. Houses were built, in fierce 
competition, until the overproduction 
began to tell. Road productions in- 
creased feverishly to meet the de- 
mands of the new houses, but, with 
all the production, it was evident in 
the period around 1913 that hitherto 
busy theaters on the road were be- 
ginning to have weeks of darkness in 
midseason. That fact served to in- 
crease the fevered production in the 
managers’ effort to keep their houses 
open and profitable. 

Meanwhile, New York was growing 
larger and larger in the perspective 


to grant anything and everything but 
that. Nothing else seemed likely to 
be permanently valuable to Equity. 

A showdown was necessitated by 
the expiration of the basic agreement 
en June 1, 1924. Prior to that it 
had become evident that a sizable 
minority of the producers would not 
be willing to go thru another such 
fight as that of 1919. And when the 
majority bound itself not to make 
peace with Equity, by an agreement 
from which its members derived the 
name of Round Robins, the minority 
seceded, formed the Managers’ Pro- 
tective Association and signed a 10- 
year contract with Equity in May, 
1924. 

That was the end of the Producing 
Managers’ Association. It maintained 
a gradually weakening fight on 
Equity and the new agreement all 
during that summer, but the court 
decisions were all against it and the 
affairs of the Association were wound 
up in the fall of that year. 

The forces of depression and the 
contrary pulls of individual interest 
were too powerful for the Managers’ 
Protective Association to withstand. 
Its basic agreement was tinkered 
with on several occasions, but its 
members eventually proved unwilling 
or unable to live up to its provisions 
and an arbitration finally permitted 
Equity to abrogate the agreement, 


(See EQUITY on page 92) 
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of the theater. Runs of successful 
plays were constantly increasing, and 
the run system as we know it today 
was definitely established. Every- 
thing connected with the theater in 
New York—property., the houses 
themselves—all became increasingly 
valuable. 

This fact, together with fevered 
production for the road, began the 
road’s downfall. Managers, confi- 
dent that the back-country would 
continue to support their offerings 
as it had in the past, no matter what 
their merits, sent out inferior com- 
panies and cheap productions. Long 
runs kept first companies in New 
York indefinitely; the hinterland had 
to wait for its plays, and when it 
got them they were often inferior. 
Dissatisfaction grew. 


Meanwhile, in New York, all things 
connected with the theater were in- 
flated far beyond normal value. All 
went along smoothly enough, with 
showmen still managing the inter- 
ests of the show business, until the 
war came with its newly made for- 
tunes and its newly created moneyed 
class. Many of the newly rich want- 
ed excitement and quick, high-per- 
centage investments; the theater of- 
fered both. 

Theater values had _ skyrocketed. 
Altho salaries and expenses were ex- 
tremely high (the various crafts 
unions were not slow to seize the 
chance to boost their wage scales 
beyond the dreams of sanity), the 
return on investment, if successful, 
Was correspondingly large. The tales 
of millions made on small invest- 
ments lured excitement-seeking fi- 
nanciers. Some of the tales were 
true; but for each million made there 
were several lost. 

With the hit system turning plays 
into huge successes or complete fail- 
ures, the successes received the pub- 
licity, and large sums of private cap- 
ital were lured into the field. Men 
from other walks of life invested and 
set themselves up as producers, eager 
to cash tn on the quick returns; the 

(See 40 YEARS on page 96) 


we 


seem, 


othe tines. *i. 


i PageS E | 


December 29, 1934 


ee 
ane 
Er 
—| | i 
ee | 4 
SEE 


SPECIAL LEGITIMATE DIVISION 


a “Che “Billboard’s 40th cAnniversary — 


— 


From Old Files of The Billboard 


Marie Dressler 


Work as Chorus Equity Head : 


Marie Dressler’s brave efforts in be- 
half of the most helpless branch of 
the theatrical profession—the chorus 
—met with sympathetic approval 
everywhere. 

Seen by an editor of The Billboard, 
Miss Dressler reported that all of the 
managers are living up to the con- 
ditions of settlement with the Equity 
except the Shuberts, John Cort and 
Flo Ziegfeld, all of whom, she states, 
refuse to accept the boys as under 
the head of: “chorus.” In other 
words, a chorus man is not, accord- 
ing to their interpretation, legiti- 
mately entitled to the concessions 
won by the Equity for the ‘chorus”; 
only thie chorus girl is entitled to 
the increase in salary. 


“The Shuberts refuse to pay more 
than $25 to the boys and employ 
other methods of quibbling by desig- 
nating companies as No. 2 which are 
actually No. 1 companies. 

“Some,” said Miss Dressler, “are 
blue penciling the clause providing 
for sleepers. 

“The Shuberts,” she continued, 
“insist on making their own inter- 
pretation of the contract, a matter 
which was thoroly discussed and 
understood by everyone concerned at 
the strike settlement. We have com- 
plaints that Mr. Ziegfeld has shown 
discrimination in giving the striking 
zir's of his chorus two weeks’ notice, 
keeping within the letter of the law, 
but directly violating the under- 
standing in the agreement. 

“IT have some tricks up my sleeve, 
and if the managers mentioned force 
me too far I shall play them, and 
thev may yet experience the ‘real’ 
surprise. 

“Mr. Samuel Untermeyer, who has 
stood behind me and even consented 
to conferences while on a sick bed, 
will continue to donate his brilliant 
services to my boys and girls of the 
chorus should it become necessary.” 

Miss Dressler is much occupied 
producing her revival of Tillie’s 
Nightmare, a musical comedy which 
is to have new scenery, also new 
music by A. Baldwin Sloane. The 
play will open in Toronto October 
13, playing New Majestic, Buffalo, 
finally to Broadway. A picturization 
of the production has been offered 


Legit House Shortage 
On Broadway in ’23 


NEW YORK, Oct. 5.—The predic- 
tions made by many of the Broad- 
way producing managers at the be- 
ginning of the season that they 
would not present many plays this 
season are rapidly being shattered. 
The reason they advanced for a cur- 
tailing of producing activities was 
the unsettled state of the theater 
which would result as the conse- 
quence of the expiration of the basic 
agreement between Equity and the 
Producing Managers’ Association. 
They held that lack of knowledge of 
what would happen after June 1, 
1924, the expiration date, would 
cause them to hold off on this sea- 
son's productions. As a matter of 
fact. shows are being forced off 
Broadway because there are not 
enough theaters to go around and 
productions are being kept on the 
road waiting for a chance to get into 
Broadway. 

No theater which can properly be 
calle@d a Broadway house is dark. As 
a matter of fact, the Lenox Hill The- 
ater, far from the beaten track had 
to be taken by The Shame Woman, a 
success of last season, which had to 
move from the Provincetown Theater 
and could not get a Broadway house. 
-—Excerpt from on article in the issue 
uf October 13, 1923. 


Discusses 


Miss Dressler by several motion pic- 
ture concerns. 

Besides her many other duties Miss 
Dressler has been speaking for the 
Vacation Girls’ movement and other 
organizations. 

“From my late experience in labor 
matters,” said the clever comedienne, 
“TI can only express a fear for the 
great unrest thruout the working 
world. Unfortunately the capitalists, 
so called, are apparently blind to its 
deep and full significance.”—Issue of 
October 4, 1919. 


Philly Papers, 
Please Copy 


Miss Boro Manhattan is scandal- 
ized—shocked to a satanic scarlet 
tint. Gossip tongues  pattering 
jangles the serenity of Fifth avenue. 
All because Miss Barrymore is cred- 
ited with calling attention to the 
fact that New York women are pig- 
gish, selfish, along with sundry other 
minor social deficiencies. 

The actress was immediately in- 
jected athwart the publicity calcium 
punk. Immediately, too, the please- 
talk-about-me puppets wheedled 
themselves into print. Of course, the 
latter, prompted only by disinterested 
virtuous indignation, wanted one rap 
at the Barrymore escutcheon. 

All signs portend to a momentous 
pink-tea sensation—gushingly awful, 
doncherknow! 

Of course, Miss Barrymore stands 
fire like a veteran. She meant it, 
and more, too! And—Not on your 
life. Enough frenzy-worded denials 
are strung along the telegraph wires 
to make the Western Union look like 
a laundress on wash day, 

When trouble comes it’s moving 
time for everybody. 

The public stands limp-kneed and 
wonders the why of it all. 

It’s simpler than you think. Here’s 
the logic talk. Either a newspaper 
in one of these show-me towns has 
gulped a choking, libelous fake. big 
enough to cuddle over a twenty-four 
stand, or a questionably enterpris- 
ing press agent has earned his 
quietus. 

Miss Barrymore instructs her man- 
ager to energetic denial. So far, no 
intimation of a slander suit against 
the paper has borrowed aeroplane 
wings. 

it's only just to Miss Barrymore to 
presume that she is the victim of a 
scurrilous publicity scheme.—Issue of 
October 10, 1908. 


Equity Opposish to Sundays 


NEW YORK, Dec, 1.—The Actors’ 
Equity Association held a meeting 
at Hotel Astor yesterday afternoon, 
attended by about 1,500 members, at 
which FPrancis Wilson presided. A 
resolution was adopted putting the 
association orm record as opposed to 
the giving of Sunday theatrical per- 
formances in New York and author- 
izing the sending of a representative 
to Albany to oppose legislation which 
might be introduced in the Legisla- 
ture to legalize them.—Ezcerpt from 
an article in the issue of December 
6, 1919. 


Effects of War 


As a result of the war now going 
on a number of the big producers 
will have to postpone the openings 
of their shows. A number of actors 
and actresses spending their vaca- 
tions abroad will.be late in reaching 
their destinations on this side.—Fr- 
cerpt from article in the issue of Au- 
oust 15, 1914. 


VICTOR MOORE and Fay Tem- 
pletion in “Forty-Five Minutes 
From Broadway.’ — From The 
Billboard of August 11, 1906; re- 
duced to half size. 


$110 Premiere 


NEW YORK, Aug. 14.—Earl Car- 
roll is the latest to join in the absurd 
game of raising prices for premiere 
performance seats and he has 
jumped all the others by $55. A 
block of 100 seats at $110 apiece will 
be placed on sale Monday for the 
August 24 opening of the new 
Vanities at the Earl Carroll Theater. 
The top to date was the $55 charged 
by George White for his latest 
Scandals. On that occasion most of 
the high-priced seats had to be given 
away at the last minute. The theory 
advanced by all the various pro- 
ducers who have tried the sky tax 
is that there are certain theatergoers 
who will pay fabulous prices so that 
they can talk about it afterwards.-— 
Excerpt from an article in the issue 
of August 21, 1926. 


30,000 Miles in 52 Weeks 


The itinerary for the forthcoming 
tour of Miss Blanche Walsh in The 
Test shows that the actress will fill 
one of the most remarkable seasons 
ever covered by a famous star. She 
will travel for 52 solid weeks before 
her return to New York, will traverse 
more than 30,000 miles, or an average 
of more than 500 miles every week, 
and will visit every city of any im- 
portance in the United States and 
Northwest Canada. 

Miss Walsh will inaugurate her 
season by opening the new William 
Penn Theater in Philadelphia on 
September 11. She will then go to 
Norfolk and within the following 
three weeks appear in every the- 
atrical center in the South. Next 
she will visit Cincinnati, Toledo, 
Cleveland, Chicago. St. Louis. Kan- 
sas City, Omaha, Denver, Seattle, Los 
Angeles, San Prancisco, thence to 
British Columbia, Manitoba and back 
over the Northern route to Buffalo, 
where her season will come to an 
end. Miss Walsh will make her tour 
in a private car and at its conclusion 
will return immediately to New 
York, where she will begin rehearsals 
of a new play by Jules Eckert Good- 
man, which will be produced at 
Wallack’s Theater.—Issue of Septem- 
ber 4, 1909. 


EQUITY —— 


(Continued from page 91) 
which Equity did in the summer of 
1933. Since then it has had no basic 
agreement with any managerial 
group. but has continued to issue 
end to change as necessity has in- 


dicated its own standard minimum 
contracts. 
ML, 
The organization of motion picture 
actors has been on Equity’s mind for 
some time, and from time to time it 
has embarked on campaigns calcu- 
lated to achieve that end. Such 
campaigns rose to a gradual cre- 
scendo from 1924 thru 1927 to the 
summer of 1929, when Equity’s most 
ambitious attempt, a matter of 11 
weeks, came extremely close to suc- 
cess and was only then thwarted by 
the defection of certain important 
and hitherto loyal members. 


The outcome of that campaign 
was due in a large measure to 
the foresight of the managers 
in organizing a company union, the 
Academy of Motion Picture Arts and 
Sciences. In their gratitude the pro- 
ducers gave the Academy many of 
the things which had been refused 
Equity a few months before and 
which had been termed impossible. 
For a time the Academy was a power- 
ful factor in motion pictures. 

But in the end it found, as all 
such organizations must, that it 
could not serve the interests of both 
the producers and the actors. Its 
behavior in the negotiation of the 
code of fair practices for the motion 
picture industry completely forfeited 
the confidence of its actor members. 
Almost to a man they withdrew, re- 
organized in the Screen Actors’ 
Guild and continued to negotiate for 
better conditions without the domi- 
nation of the producer - controlled 
Academy. 

As these negotiations continued it 
became increasingly evident that the 
producers had no intention of toler- 
ating an independent actors’ organi- 
zation, no matter what its name. By 
October, 1934, the producers had 
broken with the Guild and, as the 
legitimate producers had done with 
Equity, were refusing to recognize it 
as representing actors or to deal 
with it. 

In this impasse the Guild turned 
to Equity and gained Equity's assent 
to a proposal that it petition the 
Four A's for a charter covering the 
motion picture field. 

Me 
& 

Equity’s attention is at this mo- 
ment centered on the radio broad- 
casting industry, which to this point 
has not vet been organized. Moving 
thru the radio code and otherwise, 
Equity is preparing to give broad- 
casting performers that protection to 
which they are entitled and which 
they have never had. 

Meanwhile Equity protection of its 
members has not been limited to 
contract requirements, important as 
they are. In other directions Equity 
has brought into control the employ- 
ment agents and personal representa- 
tives who serve its members; has 
laid down regulations to restrict the 
competition of alien actors; has 
fought the extension of territory in 
which Sunday performances may be 
required; has argued for regulation 
of ticket speculation and against 
censorship and excessive taxation of 
theater tickets. and has persuaded 
the government, for the first time 
in the history of the country, to pro- 
vide work relief for unemployed 
actors by presenting dramatic pro- 
ductions in schools, hospitals, parks, 
the Civilian Conservation Corps 
camps and other institutions, and is 
working on even more ambitious 
projects. 

Without the protective offices of 
such a strong, experienced and reso- 
lute organization as Equity the lot 
of the actor would have been miser- 
able indeed. Its survival and the 
continued maintenance of its pres- 
ent power, and the extension of that 
power. ought to be a matter to en- 
gage the concern and support of 
everyone, not merely every Equity 
member, but everyone interested in 
and concerned with the continued 
welfare of the theater in America. 
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SPECIAL LEGITIMATE DIVISION 4 Che SBillboard’s goth Anniversary — 


—NI RS. JAMES=—| SAM H. HARRIS presents | 


a 5 “Merrily We Roll Along” | | 
TRAHAN | | | 


A New American Play by 


“Manhattan Music Hall Re- MUSIC BOX THEATRE 
vue,’ N. Y., is grateful to 


The Billboard for its many NEW YORK CITY 
encouragements during the 
past and wishes The Bill- 


board a Happy Birthday. | Clifton Helen Dorothy 
| WEBB BRODERICK STONE 
In the Best of All Revues 


“AS THOUSANDS CHEER” 


By Irving Berlin and Moss Hart 


—_—_}-- oe GEORGE S. KAUFMAN AND MOSS HART | 
With { 

cones ot Ree | KENNETH MacKENNA MARY PHILIPS 
husband Comedian 

Vike Anvtttean: Pelrenapel WALTER ABEL CECILIA LOFTUS | 
JESSIE ROYCE LANDIS i 

AL TRAHAN “The Hit of the Year'’—Gilbert Gabriel-American 
- 

Now appearing in the NOW PLAYING 
| 

i 


-_ 


SEASON'S with Ethel WATERS | 
a s Staged and Lighted by Hassard Short 


NOW ON A TRIUMPHAL TOUR OF THE COUNTRY 
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SEASON'S GREETINGS + SPE ee ee ve 
; Season’s Greetings b : 
DE WOLFE, METCALF & FORD 3: oe eT] | 
5 b 
’ si ; 
“What! No Rumba?” " is 
Twenty Consecutive Months in Europe. Now Featured Dancers in + is 
London’s Foremost Musical Comedy, ‘Bing Boys.” i Every Wednesday 7:30 P. M. Season 1934-35 hi ; 
England U. S. A.—William Morris Agency ie 3 WMCA (atte) Second Avenue Theatre ri 4} 
Fosters Agency Personal Rep.— George Libby phe the toehe toehe the tt # the ct Ae ib} ehe che the at te che ohe a ‘ 
BESSeSSSSS SESSA SALAS SSS: i 
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Waurtrorp 
KANE + “Svcs 


“HIDEOUT” “THE FIRST LEGION” | _° e 
(MGM) (Lytell & Green) e E 
Address: SMALL-LANDAU CO... Hollywood, Calif. L L 


WINTER GARDEN cere Mscinces Thurs and Sat 


The Musical Success 


LIFE BEGINS «8:40|| CRORCE Auuotr 


With 
’ VJ J 
BERT LAWK ay potcer wea cer ||! PILI DONNING 
“The Season's One Incontestable Hit”—Richard Lockridge, N. Y. Sun. 
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GREETINGS 
TO 
THE BILLBOARD 


ACTORS’ EQUITY 
ASSOCIATION 


CHORUS EQUITY 
ASSOCIATION 
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- WARNESSON' S13 
THEATRICAL 
MAKE UP! 


The Choice of the Theatrical 
Profession Since 1879! 


SEND FOR FREE SAMPLES AND PRICE LIST 


PROF. J. WARNESSON) 
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CHICAGO | 


934 West 44th Street 
“PAGE 
MISS. 


Producing 
Director 


GLORY” 


_ ST. LOUIS 
MUNICIPAL 
OPERA 


At the 
MANSFIELD 
THEATRE, 
New York 


In Association 


it 
PHILIP DUNNING 


SUMMER 
SEASON 
1935 


Congratulations to The Billboard! 


appreciate a continuance of your patronage. 


LIBBIE PRINTING CO. 


JAMES H. MURPHY, Gen. Mer. 


242 Dover Street 


We, too, have had 40 years of progress since our advertisement appeared in the 
first issue of THE BILLBOARD on November 1, 1894. It has been our great 
pleasure to service the show industry in these intervening years. We would 


BOSTON, MASS. 


From one Oldtimer to Another 


HAPPY 40th BIRTHDAY 


on a job well done. 


SAMUEL FRENCH 


(Founded 1845) 


Attractive Assortment of Plays. 
25 WEST 45th STREET, 
811 WEST 7th STREET, 


SAMUEL FRENCH, now in its 90th year, congratulates you, Billboard, 


The Oldest Play Publisher in the World, with the Newest and Most 


NEW YORK, N. Y. 
LOS ANCELES, CALIF. 


GREETINGS 


from the 


D'OYLY CARTE OPERA 
COMPANY 


FROM THE SAVOY THEATRE, LONDON 
En Tour 
Dec. 25, 3 Weeks, FORREST THEATRE, PHILADELPHIA 
Jan. 14, 4 Weeks, COLONIAL THEATRE, BOSTON 
FOLLOWED BY 
NEW HAVEN ® BALTIMORE @ PITTSBURGH 
WASHINGTON © TORONTO @ MONTREAL 


Presenting the Operas of Gilbert and Sullivan, 
According to Savoyard Traditions, 


ARTIST-PHOTOGRAPHER 


PORTRAITS of DISTINCTION 


Setting a New Standard in Lobby Displays 
MAYFAIR THEATRE BUILDING, NEW YORK CITY 


MURRAY KORMAN,» 


Bry 9-4791-2 


1935 CATALOGUE WORLD'S BEST PLAYS FREE 


1001 ONE MINUTE BLACK-OUTS (Wright)... .. 2... 0.0000 ccc cee $2.10 
(A New Collection of Jokes, Gags and Black-Outs) 

VAUDEVILLE WHAT-NOTS, Nos. 1, 2 and 3 (Carter), each.............005. -60 
(Clever Acts, Bits, Black-Outs and Monologues) 

THIRTY-TWO READINGS, MONOLOGUES and PLAY-O-LOGUES (Stedman).... .75 

MODERN MAKE-UP (Gall and Carter) . ccecenveseee Mae 


(The Most Practical Text- “Book on ‘the Market) 
FULL EVENING PLAYS—ONE-ACT PLAYS—MINSTRELS—STUNTS 
MUSICAL COMEDIES—MONOLOCGUES—COMIC SONGS 


Send For Your “BANNER CATALOGUE” Today 


BANNER PLAY BUREAU, Inc. 


111 Ellis St., San Francisco, Calif. (or) 137 West Fourth St., Cincinnati, Ohio 
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SPURIN- | 
“LIFE BEGINS ar 8:40” | CALLEIA 
* 


\| 
| WINTER GARDEN, NEW YORK 


SALUTE TO NEW YORK’S BEST PAGE OF WANAGEWENT 
DRAMATIC CRITICISM' CHARLES HARRIS 
226 W. 49nd ST. N. Y. C. 
RB * 


N HENRY HAMMOND, JR. | = 
JOHN HENRY HAMMOND, JR KLIEGL BROS 


UNIVERSAL ELECTRIC STAGE LIGHTING CO., Inc. | 


“BRUCE MACFARLANE || Sheoticad Detatine Specular Lighting 
“steak heme rite fr THE NEW 


a Or hoe Do 


To - fs . i 
OUR . , 
“PAGE MISS GLORY” LATEST liegt Ats 
AM | LUCKY! Bulletin-Catalog on 7 
Best Wishes to The Billboard and the Legitimate —__——7 i ; 
Stage Department 321 West 50th Street New York, N. Y. 
ae Sees NOW PLAYING Civic sss INDIVIDUAL ROOMS FOR 


CATTARO® Modern Depository for the Safekeeping o 
“PEACE ON EARTH” . 1933 edera Depository for the Sefckeeping of 


REPERTORY THEATRE, 
sense ; SMALL LOTS AT 
“SAILORS of hia REASONABLE RATES 
(Clore. 


Ks VEDORE” 1934. Gis sale eebeeus aren UIst Trunks Accessible Without Charge 
STE e 6 @ 6 “STEVEDORE”’ For VALUABLES Columbus Avenue and 67th Street 
Address: THEATRE UNION, INC. a NEW YORK CITY 
Civic Repertory Theatre, 14th St. & 6th Ave., New York ‘acpanacemaneids | aaa Telephone, TRafalgar 7-2977 


DRAPERIES ® SCENERY 


ALEXANDER McKAIG _ |}]$"445,niccinc *nrenion peconarion 
e have en specializing in 's wor or over fifteen years. 


EXPERT WORKMANSHIP. LOW PRICES. 
1430 BROADWAY INQUIRIES INVITED 


NEW YORK NOVELTY SCENIC STUDIOS, wc. 


611 WEST 43d STREET, NEW YORK, N. Y. 
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SPECIAL LEGITIMATE DIVISION 


Revues 


HE revue, with all the splendor 

that it attained under the guid- 

ance of such past masters of 
theatrical luxury as Ziegfeld, White 
and Carroll, is really an outcropping 
of the comparatively lowly vaudeville 
show, tho when nudity and splendor 
were rivaling each other for primary 
space there were claims that the dis- 
tinction should rather go to bur- 
lesque. 

The first enduring and sensational 
mark in the revue field was, of course, 
made by Florenz Ziegfeld, whose 
name, in fact, came in time to be 
the epitome of those shows that fea- 
tured lovely girls and scenic magnifi- 
cence. His Follies series endured un- 
til he died—and, in fact, survived 
him, with the Shuberts buying the 
name from his widow and continuing 
with Follies productions. Many other 
series grew into fame; the names of 
just a few are easily recalled: the 
Passing Shows, the Artists and Models 
editions, George White’s Scandals, 
Earl Carroll’s Vanities and many 
more. As revues became more and 
more popular they relied more and 
more upon their eye-filling scenic in- 
vestiture and the extent to which 
they could strip their corybants in 
the posing numbers. 

me » - 


Another series, in which the visual 
production played a smaller part 
and in which the emphasis was 
greater upon wit and humor, was the 
line of Music Bor Revues. They were 
nearer the pattern of the “smart” or 
intimate revues that attained promi- 
nence after the public appetite for 
huge musicals had become a bit jaded. 

The intimate-revue vogue was 
started by the first American visit 
of the rotund M. Nikita Balieff and 
his jovial Chauve-Souris. Then came 
the flood, with intimate or “art” 
musicals appearing in almost every 
New York byway, ranging from the 
Cherry Pie that made its appearance 
in Cherry Lane to the revusical that 
ran (briefly) at the Heckscher Thea- 
ter on 106th street. The juniors of 
the Theater Guild put on their Gar- 
rick Gaieties (among the better and 
more successful offerings) and a series 
that became even more important 
than the Gaieties was that put on by 
the Neighborhood Playhouse, the 
Grand Street Follies. 


The flood of Tom Thumb musicals, 
which soon drained away, gave rise to 
a new big-revue type. These shows 
discarded luxury and feminine flesh 
for the delights of sophistication and 
topical satire, the latter on the order 
of European revues. The first Ameri- 
cana was an early example of biting 
satire in an American musical. The 
Little Shows took the town by storm, 
and Max Gordon cashed in on the 
genre with his Three’s a Crowd. 

Developing from these came Mr. 
Gordon’s The Band Wagon, in which 
the old revue formula went entirely 
by the boards; and the type reached 
its climax in last season’s Sam H. 
Harris production, As Thousands 
Cheer, in which chorus work in the 
accepted sense was entirely eliminated 
and the whole revue was built upon 
a framework of topical events and 
news. 

Both types still endure, each draw- 
ing certain features from the other. 
The new formula continues to 
change. It remains to be seen what 
innovations will be incorporated in 
coming shows. 


40 YEARS—— 


(Continued from page 91) 
hanger-on of the theater canvassed 
other fields for backing for his wild- 
cat production schemes, content if 
his play lasted two weeks and en- 
abled him to make a tidy profit on 
his expense sheet. Angels and shoe- 
stringers appeared — in countless 
droves. 

The old-line theatrical manager, 
who had produced consistently and 
conservatively and who knew the 
field in which he worked, was buried 
under the avalanche. The theater 
passed into the hands of promoters, 
thrill-seekers, faddists and downright 
racketeers. The number of produc- 
tions soared skyward; so, too, did 
the percentage of failures. 

More productions were made than 
the 80 New York theaters could pos- 
sibly hold. There were waiting lists 
of plays, and owners of houses made 
exorbitant demands. The demands 
were eagerly met. 

The road, meanwhile, had slowly 
but surely continued its decline. 
Many causes contributed to its down- 
fall, but chief among them was the 
blind confidence of the managers 
that whatever they sent out would 
make money, together with their 
consequent slipshod methods. They 
failed to heed the signs until the 
hinterland, chief source of profit and 


the backbone of the theater, had 
fallen beyond possible relief. 

The managerial emphasis upon 
New York was a contributing cause. 
So, too, was the popularity of radio, 
exorbitant union demands and, later. 
the rise of talking pictures and the 
death-dealing blow of the depression. 
But these things were not primary; 
the road would have died without 
them. The theater itself killed the 
source of its own strength. 

t 7 


With the almost complete death of 
the road during recent years the 
backbone of the theater was broken. 
New York found itself unable to 
keep up without the aid of the 
revenue of touring companies. At- 
tendance in the metropolis itself fell 
away dishearteningly. Angels fled 
the field and promoters found them- 
selves with nothing to promote. The 
number of productions fell to a tiny 
fraction of what it had been in the 
middle 1920s. 

Once-proud theaters which had 
demanded huge guarantees stood 
empty for seasons, despite the fact 
that they offered many concessions 
to producers. Empty houses were 


taken out of the legitimate fiela. A 
large number of them went over to 
films, night clubs and even bur- 
lesque. 

But the public, which had been 
drained away by a variety of causes, 
had been drained away from below. 
The remaining supporters of the 
legitimate field represented, for the 
most part, the more tasteful and in- 
telligent patrons. Those patrons had 
been alienated by the floods of trash 
thru which they had had to wade in 
the days of overinflation, but they 
were still ready to support plays that 
met their fancy. Shoe-stringers were 
driven out of the business by the 
lack of cash; established producers, 
with only a limited amount of 
money, began choosing their plays 
very carefully, presenting fewer shows 
and only the best. With the best 
again dominating the _ theatrical 
scene, those patrons who still re- 
mained began revisiting the show- 
shops. The ills of the theater seemed 
almost to be righting themselves. 

Meanwhile certain shows of the 
better type began once more to find 
success on the road. The managers, 

(See 40 YEARS on page 223) 


FRANKWYN 
PRODUCTIONS, inc 


* 


ARCH SELWYN 
HAROLD B. FRANKLIN 


BOOTH THEATRE, NEW YORK 


DWIGHT DEERE WIMAN PRODUCTIONS 


Dwight Deere Wiman and Auriol Lee 


Present 


SYBIL THORNDIKE 


in John van Druten’s 


THE DISTAFF SIDE 


“A Masterpiece of our time.’”—Robert Garland, World-Telegram 
with 
ESTELLE WINWOOD and VIOLA KEATS 
MATINEES Wednesday and Saturday 
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SCHEDULED FOR JANUARY OPENINGS 


ROLAND YOUNG 
DISTANT SHORE 


A New Play by Donald Blackwell and Theodore St. John 
RIP IPM IP IWM 


Dwight Deere Wiman and George Kondolf 
will present 


THE ROOM IN RED AND WHITE 


(Now in Preparation) 


234-236 West 44th Street, 


ARTHUR DREIFUSS 
AND 


WILLARD G. 


Legitimate Productions 


GERNHARDT 


New York City 


ances while learning.) 
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John Golden, Oliver Morosco, etc. 


Think what it means to train for Stage and Talking 


Pictures from the Teachers and Directors who taught 


Fred Astaire, Una Merkel, Lee Tracy, Zita Johann, 


Debuts. (Appear- 


Classes limited. Write Sec'y 
Bell for Bulletin 88. 66 West 85th Street, New York. 
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The Evolution of Dramatic Stock 


HEN Lester Wallack moved up 

to his theater at 30th street and 

Broadway, theatrical history 
was in the making. The name of 
Wallack already had an important 
bearing in the theater, and in 1887 
his productions definitely established 
the younger Wallack as one of the 
most important producers of the day. 
His biggest rival was Augustin Daly, 
who was developing one of the out- 
standing light-comedy troupes of all 
time, and who introduced to New 
York such luminaries as Fanny Daven- 
port, Clara Morris, James Lewis, John 
Drew the Second, Adelaide Neilson, 
Maurice Barrymore and Helena Mod- 
jeska. Bronson Howard had written 
Saratoga to help out the name of 
Daly on the theatrical map. 


The Frohmans, Charles and Daniel, 
entered the field. Daniel formed the 
Lyceum Company and Charles built 
the Empire Theater, which eventually 
became the goal of every playwright 
and actor in the country. The list of 
stays Frohman brothers introduced 
to this country is almost endless. 
There was Minnie Maddern, who later 
became Mrs. Fiske, with her interpre- 
tations of Ibsen, as Nora, Hedda Gab- 
ler and Rebecca West. There was E. 
H. Sothern and later his wife, Julia 
Marlowe, for Shakespeare. Sir Arthur 
Wing Pinero and Henry Arthur Jones 
made their debuts as playwrights to 
an American audience under the 
Frohman banner. Olga Nethersole was 
brought over from Europe to play 
the title role in Sapho and shock the 
stolid New Yorkers. And no list would 
be even half complete without men- 
tioning Maude Adams, William Gil- 
lette, Otis Skinner, Virginia Harned, 
William Faversham, Maxine Elliott 
and Henry Muller. And later still, 
Ethel Barrymore and Elsie Furguson. 

David Belasco received his early 
training with them as a stage man- 
ager and later acquired fame as a 
playwright. That was background 
that no doubt aided him in presenting 
such successes as The Heart of Mary- 
land, with Mrs. Leslie Carter; the 
memorable Zaza; The Music Master, 
with David Warfield, not to mention 
The Auctioneer, Blanche Bates in The 
Girl of the Golden West, Frances 
Starr in The Easiest Way, and in 
later years to build such stars as 
Lenore Ulric and the most recent, 
Helen Gahagen. 

As Leslie Howard, Dame Sybil 
Thorndike, Gladys Cooper, Yvonne 
Printemps and Elisabeth Bergner visit 
this country today, thus did Coquelin 
grace these shores in his immortal 
portrayal of Cyrano. And Bernhardt 
as L’Aiglon, and Duse in any of her 
classical pieces. 


RV 


Altho New York was always the 
center of the theater in this coun- 
try, until after the war dramatic 
stock could be found in almost any 
large city, not to mention the tour- 
ing stock companies that played in- 
numerable hamlets and villages. Here 
the ambitious young aspirant to his- 
trionic honors could receive a sound 
and thoro training; a training filled 
with hard knocks too, that was de- 
void of the dilettante atmosphere and 
Hollywood-minded surroundings that 
one encounters today in the so-called 
stock and summer theater groups 
scattered about the countryside. 


But with the motion pictures, the 
talkies and the mass appeal of the 
radio, the business of such firms as 
Samuel French and the Century Play 
Company was shot full of holes. To- 
day. instead of selling several hun- 
dred plays a year to as many stock 
companies, they are forced to deal 
with schools, colleges and amateur 
groups. Only a few stock companies 
are alive now. In Denver, in the Mid- 
dle West, with practically none in 
the South. 


The decline of stock is due to three 
things. First, the motion pictures, 
with their theaters. numbering thou- 


By Frank 


sands, all over the country. For 10 
cents or for one dollar people may 
see what they have learned to con- 
sider the best acting, the best technic 
and, for the most part, the best 
drama. Second, the radio, which is 
free with the exception of the initial 
cost and a nominal electricity charge. 
Simply a voice propelled mechanically 
into your living room. It is cheap, 
convenient and really one of the few 
things people have for amusement 
these days. Third, the prominence 
and the large salaries that the star 
system has brought forth, which 
really prohibit any manager from 
offering a plain stock company pro- 
duction to the public. Why should 
anyone want to see Mary Smith in 
Strange Interlude after Norma Shearer 
has done it on the screen? And 
again, why should anyone want to see 
the same Mary Smith in What Every 
Woman Knows when, with the flick 
of a dial, the voice of Helen Hayes 
is brought into your loudspeaker, 
pronouncing Barrie's lines? 


Me 


Thus the stock company, a former 
national institution, has met opposi- 
tion that has proved too big with 
which to cope. Yet the population 
of the United States is larger than it 
ever was. Each day dozens of young- 
sters discover the theatrical bee in 
their bonnets. Some outlet had to 
be found. The amateur groups and 
the summer theater are the answers. 


From Old Files of The Billboard 


Stock War 
In Zanesville 


ZANESVILLE, O.. Oct. 15—This 
town has been going from one ex- 
treme to another in the amusement 
business. Last spring it was a vaude- 
ville war; this fall it’s stock shows 
that are overcrowding the market. 
Monday O. G. Murray’s Orpheum, 
erstwhile vaudeville house, will begin 
an indefinite season of stock with the 
Russell Company opening in The 
Man on the Bor. Now comes the an- 
nouncement that the Reis Circuit 
Company. lessee of the Schultz Opera 
House, which has been dark since 
the termination of the vaudeville war 
last spring, will open October 24 with 
Raab & Keller’s Stock Company in 
a list of royalty plays, starting with 
Strongheart. On top of this W. C. 
Quinby, of the Casino. is rehearsing 
stock for his house. .. . The two for- 
mer houses will play at 10, 15 and 
20 cents; Quinby at a dime.—Issue of 
October 22, 1910. 


L. Moss 


The word amateur may be used here 
because, until recently, very few of 
the summer theaters used all-profes- 
sional casts. 

The recent interest in the summer 
theater may be traced to very definite 
sources. For the professional it offers 
the chance to do a varied number of 
roles and still spend a healthy and 
pleasant summer. For the amateur, 
whose interests were aroused by the 
time and effort devoted to drama in 
schools and colleges, it provides an 
outlet for talent. 

Yale, Carnegie Tech, Columbia and 
Cornell have nationally known dra- 
matic groups. The Cleveland and 
Pasadena Community Playhouses, not 
to mention the American Academy, 
and hundreds of teachers send count- 
less youngsters forth with the hope 
of securing work and experience that 
will lead them to fame and fortune. 
All those who can come to Broad- 
way, because they know it is the only 
place left. But eventually these same 
people begin to realize that managers 
and movie scouts sometimes wander 
into dark and strange places to dig 
up talent. With dreams of Cornell, 
Lunt, Fontanne, Hepburn and Garbo, 
and a mind that said, “We've got to 
show ourselves; never mind how, 
where or why,” the summer theater 
was born. 


se 


From Maine to Texas these barn- 
yard theaters have popped up on the 


Spooner’s Eighth Anniversary 


The Spooner Stock Company cele- 
brated the eighth anniversary of its 
existence in Brooklyn last week and 
there was much adoo at the Bijou 
Theater all week. Informal recep- 
tions were held and Mrs. Mary Giggs 
Spooner and her talented daughter 
came in for much praise from the 
theatergoers of Brooklyn. Marie 
Fitzgerald, the ever-watchful press 
agent for the Spooners, says it has 
really been nine seasons, counting 30 
weeks to a season, for the company 
has played 262 weeks, but, she adds, 
Mrs. Spooner has decided to con- 
tinue terming the seasons from the 
public standpoint.—Issue of Febru- 
ary 23, 1907. 


Taxes on ‘Uncle Tom’ Shows 


The county court of Howard 
County, Mo., has fixed a prohibitive 
tax of $200 a day on all presenta- 
tions of Uncle Tom’s Cabin. Howard 
was the largest slave-holding county 
in Missouri.—Issue of July 18, 1903. 


The Advantages of Stock 


It is very probable that at no time 
in the history of the country has 
the stock company taken such high 
rank, nor has the summer season 
ever seen so many stellar lights of 
the American stage engaged in stock 
work. 

In many of the less than metro- 
politan cities the roster of casts now 
occupying parks and lesser theaters 
reads like a list of Broadway at- 
tractions. Take, for example, the 
city of St. Louis. At the parks are 
now playing. with superb support, 
Mrs. Leslie Carter, Amelia Bingham, 
Edna Wallace Hopper and other 
prominent, but perhaps lesser, lights. 
In many other cities of importance 
stock engagements are being played 
by the higher priced artists. who 
seem to realize that the public is 
ready and willing to financially sup- 
port meritorious mid-season  pro- 
ductions. It is quite probable that 
the impetus given stock work by so 
general a resort to it will tell in the 


future of theatricals. Tho there has 
been much talk in the past of the 
éxpediency of resorting to old-time 
methods of producing stock reper- 
toire, the present state of the drama 
seems to justify it beyond question 
and the common experience of this 
season shows the cordial reception it 
is almost certain to receive. Besides 
all that, the actor would be, in many 
respects, better off than under the 
system which has prevailed in later 
years. The fixed and permanent em- 
ployment of a large number of artists 
who otherwise might be walking the 
rialto in search of positions with un- 
tried plays, or possibly, worse still, 
attaching themselves to illy backed 
productions, cannot but favorably 
contrast with the uncertainties of 
road life. Should there be a general 
reversion to stock it is believed the 
result would be of untold benefit to 
the rank and file of professionals.— 
Issue of June 12, 1969. 


horizon. Many were born and have 
died. Some continue year after year. 
never doing anything more than aver- 
age work. Others have definitely es- 
tablished themselves by turning out. 
on occasion, a fine production. 


For one, there is the Jitney Players’ 
group, which travels both winter and 
summer and does its plays on the 
back of a truck. Virgil Geddes has 
his theater in Brookfield, Conn., one 
that he built himself. The Westport 
Theater of Lawrence Langner is well 
known; the Guild and other first-line 
managers sometimes allow him to try 
out things for them and every young- 
ster would like to play there. Then 
there is the Robin Hood Theater at 
Arden, Dela.; the Mt. Desert Play- 
house at Bar Harbor, Me., with Leigh- 
ton Rollins holding sway and cater- 
ing to the elite; Ogunquit has Wal- 
ter Hartwig and a group of old-time 
theater people, even Maude Adams 
playing there in A Midsummer Night’s 
Dream. Skowhegan, Me., is another 
spot where devotees of the drama 
gather for the summer months. 

At Dennis, Mass., Raymond Moore 
controls things and manages to en- 
tice names up to play. At Martha's 
Vineyard, Phidelah Rice has had a 
theater for several years. Province- 
town, the home of O'Neill, brings envy 
to the hearts of all youthful play- 
wrights. At the Berkshire Playhouse, 
FP. Cowles Strickland is lord and mas 
ter; Katharine Hepburn and Jane 
Wyatt received early training there 
And more glamour for the East may 
be found at West Falmouth: Locust 
Valley, L. I.; White Plains, South- 
ampton and Suifern, N. ¥. In Moy 
lan Rose Valley, just outside of Phil- 
adelphia, Jasper Deeter has had one 
of the few stock companies running 
all year round. This is its first year 
on tour. Newport. of course, has its 
theater, while at Putney, Vt.. a group 
has a social-minded repertory theater 
that has New York and national am- 
bitions. Robert Edmond Jones, the 
scenic designer, works at Central City. 
Colo., doing a single big production 
each summer. In California the 
Pasadena Playhouse, regarded as the 
Theater Guild of the West. plays win- 
ter and summer and is subsidized by 
that city. The Elitch Gardens at 
Denver, one of the few old-time stock 
companies, still plays. 

This list is far from complete. It 
excludes all places that spring up 
overnight and disappear almost with- 
in the hour. Most of these theaters 
have schools, too, that urge the be- 
ginner to work with seasoned pro- 
fessionals at nominal rates. The real 
hope for the actor, whether he be 
professional or amateur, is that some 
New York manager will see him and 
offer him a part on Broadway. And 
since many of the managers have an 
interest in one way or another in the 
summer theaters, the actor’s chances 
are better than usual. 


The summer theater, with its often 
hasty and haphazard method of pro- 
duction, has not yet proved itself a 
worthy successor to dramatic stock. 
It has yet to show us any outstand- 
ing actors, directors or playwrights 
that it has developed. Its few con- 
tributions to the theater have been 
comparatively insignificant when one 
analyzes the time, effort and money 
spent. 

In New York the Group Theater has 
built up a permanent company, but 
at the moment is far from being a 
stock company. It is forced to play 
one script, like Men in White, for 
many months in order to gain any 
sort of a living. The Theater Guild 
uses many of the same people in its 
plays but is far from a stock com- 
pany. 

The movies, the radio and the star 
system, not forgetting the depression, 
all have taken their toll on dramatic 
stock. It has been killed in its old 
form. Time alone can evaluate its 
new form, the summer theater. 


—— 


December 29, 1934 


ZH Page 97 | 


ee ene 


rea 


ee ee ee Se 


t 
; 


TTT YT 
tid 
| cL 
= | 

| 

i=] 
||| 
= ae Sea 

ail 


_4 he SBillboard’s 40th cAnniversary ~ 


SPECIAL REPERTOIRE DIVISION 


T WAS in the early winter of 1894. 
I was just a small boy, to be ex- 
act, 12 years old. I was standing 
in front of the old opera house in 
Butler, Mo., waiting for the doors 
to open. I had my dime in my 
pecket and was going to be one of 
the first to get in so I could get a 
front gallery 
—_ “Sa seat. While I 
don’t remem- 
: ber the com- 
pany, I believe 
it was the Fred 
and Sadie Ray- 
mond Show, as 
it was one of 
the popular 
shows in that 
part of the 
country in 
those days. A 
few minutes 
before opening 
time the boy 
that had al- 
ways swung the 
storm doors 
failed to show up. The house man- 
ager called me; wanted to know if 
I wanted to work my way into the 
show. Of course, it was a big thrill. 
In those days a kid’s dimes were 
limited, and instead of having to sit 
in the gallery I could get a front 
seat on the main floor as soon as 
the show started. 


| I was on the job early every night, 


J. Doug Morgan 


and Prosperity. 


KANSAS CITY, 
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Looking Back in Repertoire 


By J. Doug Morgan 


and when spring broke and the 
storm doors could be propped open 
I had little to do. However, I had 
by this time made good with the 
manager and when he wanted some- 
one to run his errands I was ready 
and willing. This, by the way, let 
me in the box-office and gave me 
the opportunity to make the 
acquaintance of many road mana- 
gers. Thus I could hear their con- 
versation, in which I was greatly in- 
terested. I had fully made up my 
mind before the season was over that 
I was going to ve a showman. 


Me 

a 
In the fall of 1895 I saw my first 
ccpy of The Billboard, and, after 
reading it, made up my mind that 
I wanted to be a show agent, not be- 
lieving it possible for me to become 

an actor. 


The following season brought sev- 
eral changes. I was growing and 
taking an interest in everything 
around the theater. It wasn’t long 
until there wasn’t anything I could 
not do around the house. In 1897 
I started working backstage and in 
1898 the Flora DeVoss Company took 
me on as property man. This was 
the great chance of my life. For 
me it was really an opportunity. 
There wasn’t a thing back in the old 
home town that I could do that 
would pay $10 a week. However, I 
was doing better than this now and 
I had the good fortune to be able to 


A Merry Christmas 
A Happy New Year 


We extend the season’s greetings to our thousands of 
friends and customers in all sections of the United 
States. We sincerely hope that the year just ending 
has been kind to you in every way, and that the New 
Year will bring you an abundance of Health, Happiness 


GORDON-HOWARD CO. 
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SINCE REP SHOWS are play- 
ing “The Devil."—From The Bill- 
board of September 26, 1908; re- 
duced to half size. 


earn my livelihood in the profession 
I loved so well. It wasn’t long be- 
fore I was considered a good actor 
in light comedies and juvenile parts. 


Imagine my first big thrill in 1900 
when I received a contract to go 
with a one-piece show called For Her 
Sake out of Chicago at a salary of 


From Old Files 


Strenuous Time 


The members of the Jere Mc- 
Auliffe Company had quite a strenu- 
ous time of it in New Brunswick. In 
the Northumberland Straits the 
steamer on which they were travel- 
ing became frozen in the ice and 
the crew and passengers were forced 
to flee for their lives. Arriving on 
the Pictou island they received food 
and shelter, but were forced to re- 
main there seven days.—Issue of 
April 6, 1907. 


“Uncle Tom” Will Never 
Be Seen in Louisville Again 


The Daughters of the Confederacy 
at Louisville, Ky., are jubilant over 
their victory in their fight against 
the presentation in that city in the 
future of Uncle Tom’s Cabin. The 
play was seen there two weeks ago, 
but was so strongly boycotted that 
it proved a financial frost. Manager 
Stair of the Avenue Theater had 
booked the attraction some months 
ahead, and when the bills announc- 
ing its coming were posted his of- 
fice resembled a female seminary. 
Old women, young women, women 
of doubtful age, pretty women, ugly 
women, all kinds of women, swarmed 
in upon him with demands that the 


$25 a week. 


I turned down the of- 
fer to remain with the repertoire 
show to which I was now a valuable 


asset. The manager had offered me 
one-third of the show’s profit to 
remain, playing a line of parts and 
assisting him in the management of 
the show. I remained there until 
the spring of 1905. In the fall of 
1204 I was married to Elsie Jones, 
of Savanna, Ill... who has been my 
paitner and constant companion 
ever since. We had two children. 
The first boy passed on at the age 
of three-and-one-half years. The 
other boy is now 13 and is attending 
school in Hollywood 

Me 

a 

The repertoire shows of the old 
Gays differed little from those of 
today. There were many repertoire 
shcws then, most of which were 
good. The actors those days had to 
be clever to play the strong line of 
plays that were presented. They 
couldn’t rely upon vaudeville acts to 
put the show over. However, spe- 
cialties were always introduced be- 
tween the acts, but mostly by the 
comedian, as there were very few 
dramatic people who could do spe- 
cialties. 

The prices in those days, in the 
larger towns, were 10, 20 and 30 
cents. However, when the shows 
Played split weeks in the smaller 
towns they usvally charged 15, 25 
and 35 cents. The repertoire shows 
in Eastern cities began to enlarge in 
the early 90s, and as vaudeville was 
well under way at that time, the 
reps were getting many outstanding 
features from that field. I well re- 
member one of the big Eastern shows 
that had the Keaton Family as a 


(See LOOKING BACK on page 223) 


of The Billboard 


engagement be canceled. This Mr. 
Stair refused to do, for the rea- 
son that such a course would make 
him liable to a damage suit. but he 
assured the ladies that he would 
adopt no measures to force their at- 
tendance. 


Now Mr. Stair announces that 
Uncie Tom will never more be seen 
at his house. Other cities south 
of the Ohio will likely follow Stair’s 
example. Verily, the days of Uncle 
Tom seem to be numbered in Dixie. 
—lIssue of May 14, 1902. 


Opera House Flooded 


During the engagement of the 
Burke-McCann Stock Company at 
Brookville, Pa., March 12, in Wedded 
But No Wife, the Red Bank Creek 
Overflowéd its banks and flooded the 
opera house. A _ serio-comic panic 
resulted and actors and patrons 
waded for their lives.—Issue of April 
6, 1907. 


First “Tom” Ad 


The first “Uncle Tom’s Cabin” ad in 
The Billboard was placed by Leon 
Washburn and William Kibble in is- 
sue of September 29, 1900. They had 
two companies at the time, Eastern 
managed by Washburn and Western 
by Kibble. 


PLAYING SINCE 1907 AND STILL WELCOMED 
WITH OPEN ARMS ALL OVER TRE NORTHWEST 


We Personally Knew Your Founder 


MR. W. H. DONALDSON 
and Congratulate 
His Present Billboard Organization 


AULGER BROS. 


STOCK CO. 


Mankato, Minn. 
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The History 


URLESQUE goes back many years 
its original association being not 
with “leg shows” but with trav- 
esties. In fact, the accredited defini- 
tion of burlesque is that it was a 
name given in the later 19th Century 
to a form of musical dramatic com- 
position. These musical burlesques 
developed from the earlier extrav- 
aganzas of J. R. Planche, written 
frequently around fairy tales. They 
then split into two parts, one part 
becoming musical comedy as we 
know it and the other modern bur- 
lesque. 


History claims that The Black 
Crook, produced in New York in 1866, 
marked the birth of modern bur- 
lesque. This was the first time in 
which, as historians put it, “the 
feminine form divine had been dis- 
played in all its fullness and beauty.” 
This show averaged up to $3,000 a 
performance, and netted a profit on 
the season of $650,000. Lydia Thomp- 
son and her troupe of Brtish blond 
burlesquers are claimed to have 
pioneered modern burlesque, deb- 
uting in New York in 1868 at Wood’s 
Museum with the show Irion; or, 
The Man at the Wheel. 

se. 

The daddy of American burlesque is 
purported to have been M. B. (Mike) 
Leavitt, who, in 1870, introduced an 
organization comprising minstrelsy, 
vaudeville and burlesque. This was 
Madame Rentz’s Female Minstrels, 
also known as the Rentz-Santley 
troupe. Tony Hart joined this show 
on its first year, leaving soon after 
to team up with Edward Harrigan in 
Chicago. It was thru this show that 
the public’s taste was directed to the 
natural wit and humor contained in 
many travesties. 


Going on thru the years until the 
time of the formation of the burles- 
que circuits, which was early in the 
20th Century, there were many other 
troupes following Lydia Thompson 
and Mike Leavitt. Among them were 
Emily Soldene and her English Opera 
Bouffe, E. E. Rice, the Worrell Sisters’ 
Field of the Cloth of Gold, the Flor 
ence Burlesque troupe, and such 
shows as Lucretia Borgia, M. D.; 
Black-Eyed Susan, Evangeline and 
Columbus. 


Among the performers of those 
times were Jennie Kimball, Alice 
Oates, Harrigan and Hart, Alice Dun- 
ning Lingard, Elise Holt, Little Corin- 
ne, Minnie Foster, Stuart Robson, 
Kitty Blanchard, Henry E. Dixey, 
Richard Golden, John A. McKay, Pay 
Templeton, Harry Beckett, William B. 
Cahill, Pauline Markham, Liza Weber, 
Ada Harland, Willie Edouin, John L. 
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ARCHITECT'S sketch of Col- 
umbia Theater Building “erected 
to provide a Broadway home for 
Eastern Wheel Burlesque.”—From 
The Billboard of November 13, 
1909; reduced to half size. 


of Burlesque 


Hall, Emily Wiseman, Rose Coghlan, 
Rose Massay, Kate Santley, Eliza 
Weathersby, Amy Sheridan, Rena Mer- 
ville, Marie Williams, Marion Elmore, 
Ada Jenoure, Lillian Walters, Florence 
and Lillian Barkhart, Florence FPran- 
don, Mille Marion, Rose Newham, 
Lillie Alliston, Christine Blessing, May 
Belle Raymond, Eva Beaumont, Bren- 
da Harper, Joseph W. Herbert, Charles 
H. Kenny, J. B. Radcliffe, J. W. Brad- 
bury, Harry Starr, Louis Kelleher, 
Fritz James, Alice and Emeline Zavis- 
towski, Kate and Sallie Partington, 
Joey and Adelaide Goughenheim; 
Agnes, Jennie, Minnie and Maud 
Wallace; Nat Goodwin, Selina Dolaro, 
Lizzie Kelcey, Nellie Larkelle, Louise 


Montague, Pauline Hall, Bessie Cleve- 
land, Anna Sutherland, Marie Halton, 
Leonora Broadley, Topsy Venn, Lilly 
Post, May Trenbrook, Hilda Thomas, 
Louise Allen, Louise Royel, Murtha 
Porteous, Hattie Grinnell, Anna Boyd, 
Ada Richmond, Mabel Santley and 
Emma Carus. 


About 1898 Harry Morris came along 
with A Night on Broadway, and his 
success was huge. Other producers, 
followed the pattern of his show. Be- 
fore that there had been such produc- 
ers as Rice & Barton, Sam T. Jack's 
Lilly Clay Company, Bob Manches- 
ter’s Night Owls, Gus Hill’s Vanity 
Fair and the Riley & Wood shows. 
Some principal performers in those 
days were Pat Riley, Bob Van Austin, 
Bill Hart, Bowman Brothers, Lizzie 
Mulvey, Harry Emerson, Ida Siddons, 


The Future of Burlesque 


HAT there is still a future for 

the burlesque field, despite the 

general belief that the industry 
is on its last legs, is attested by the 
opinions of many who are a vital 
part of burlesque today. They are 
unanimously agreed that the possi- 
bilities for burlesque are there, tho 
they differ as to what type of bur- 
lesque show would make the field's 
future a success. It is also agreed 
that. the shows are in need of talent, 
while some prophets stress the need 
of cleanliness, some insist that strip- 
ping is needed, and one attacks the 
type of manager in the business to- 
day. 

I. H. Herk, president of the Code 
Authority for the industry, states 
that the future rests with the return 
to a large circuit, with the shows 
a combination of vaudeville and mu- 
sical comedy, eliminating to a great 
extent the stripping and returning 
to the fundamental principles of 
building a show based on comedy. 
He feels that women of song-dance 
talent are needed. All this, he be- 
lieves, would again make burlesque 
the minor league for movies, radio 
and the other fields. 

Tom Phillips, president of the Bur- 
lesque Artists’ Association, says that 
there is a future for burlesque, but 
that there must be a complete 
breakdown of present conditions be- 
fore it can be brought about. He 
decries the entrance into the field 
of men who are there to make all 
they can in whatever way possible, 
without having seasoned burlesque 
showmen to run their theaters. He 
feels that the theaters should be 
individualistic, and not be a part of 
a group where one man produces as 
many as six shows. The field today, 
he avers, is more or less a mechan- 
ical form of entertainment, and not 
the elementary school for stars that 
it once was. New talent, in his opin- 
ion, must be secured. But the pub- 
lic for burlesque is still there. 


Gus Hill, one of the pioneers of 
burlesque, stresses the need of get- 
ting comedians and clever principal 
women before the future of bur- 
lesque can be assured. He states 
that burlesque shows should use 
many vaudeville acts, as in the old 
days, with the shows to be a com- 
bination of burlesque, musical com- 
edy and vaude; that new theaters 
are needed and the field should cater 
to a new clientele. He is of the 
opinion that the name of burlesque 
should be dropped. Posing can re- 
main, but the people in the num- 
bers must remain stationary, because 
one move brings it into the dirt 
classification. 

Max Wilner emphatically states 
that there are great possibilities for 
the field. He is of the opinion, how- 
ever, that there must be enough 
spice to please the “ordinary red- 
blooded human being.” He claims 
that the days of 15 years ago are 
gone, and that you can’t bring the 
girls out in stockings. The spice 
must not go beyond reasonable 
bounds, he adds. He, too, feels that 
new talent is needed. 

Sam A. Scribner, another of bur- 
ly’s pioneers, sees a future in bur- 


lesque, which is best indicated by 
his return to ‘the industry after a 
long absence. He is emphatic in 
stating that there must always be a 
good show. 

Charles Franklin, another of the 
oldtimers, remarks that there is no 
future for burlesque until a new 
Moses takes the field out of the 
wilderness, and reverts to entertain- 
ment instead of a series of nude 
women, lacking in talent. He states 
that there is a public for burlesque. 
but that audiences come for com- 
edy, which they haven't been getting 
for the last four years. Burlesque 
should be a combination of vaude 
and musical comedy, employing the 
best features cf both forms, says he. 

Madden, Rudnick and Quittner, 
burly operators, see a future for bur- 
lesque also, but they realize that 
burlesque must be good entertain- 
ment. They, too, feel that new tal- 
ent is essential. 

Paul Weintraub, counsel for the 
Code Authority, states that mere imi- 
tation of vaudeville or the revue will 
not insure burlesque’s future. He 

(See FUTURE OF on page 102) 


the Washburn Sisters, May Howard 
and Frank Finney 

At the beginning of the 20th Cen- 
tury the circuits came into being. 
There was the Columbia. Circuit, cov- 
ering the East, and the Empire, cov- 
ering the West. Eastern franchise 
holders included Hurtig & Seamon, 
Jacobs & Jermon, Jack Singer, Fred 
Irwin, Charles Waldron, Bob Man- 
chester, W. S. Clark, Phil Sheriden, 
Gus Hill, Charles A. Robinson, Gor- 
don & North, Louis Robie, Dave Ma- 
rion, Al Reeves, Harry Hastings, Harry 


Bryant, Peter Clark, Gallagher & 
Shean, W. S. Campbell and Max 
Spiegel. Also with the circuit were 


Sam A. Schibner, J. Herbert Mack, 
Rud K. Hynicka, Edward Siegman, 
Richard Hyde and Charles Bartin. The 
Western circuit had James J. Butler, 
Hubert Heuck, James E. Fennessy, 
John H. Whallen, James L. Kernan, 
Harry W. Williams, W. T. Campbell, 
George, George W. Rife, James P. 
Whallen, and H. Clay, Edwin D. 
and Thomas W. Miner. The produc- 
ers for this circuit included Butler, 
Fennessy, Thomas W. Miner, Barney 
Gerard, James Lowery, Hughie Ker- 
nan, Frank Calder, Drew & Campbell, 
Harry Martell, Billy Watson, Maurice 
Jaccbs, Sim Williams and Henry 
Dickson. 

With the advent of the circuits vul- 
garity started to creep in. There was 
much ad libbing and also suggestive 
posing. The circuits had censors, who 
were instructed to keep out all the 
dirt possible. 

The wheels also used added attrac- 
tions. Among the stars of those days 
were Al Lipman and Irene Franklin. 
Later the West and the East consoli- 
dated, and later there were more con- 
solidations and dissolutions as off- 
shoots from these circuits. 

There was the Progressive Circuit, 
which lasted but two years. This 
group comprised Dr. George E. Loth- 
rop: Ed Star, of Toronto; Charles 
Franklin and Dave Kraus. Following 
that was the American Circuit, of 
which George Peck was president and 
general manager. About a year after 

(See THE HISTORY on page 102) 


From Old Files of The Billboard 


Rose Sydell Prepares 
Triumphant Farewell Tour 


NEW YORK, Dec. 1—(Special to 
The Billboard)—The Rose Sydell 
Show is laying off here awaiting the 
three days at the Park, Bridgeport, 
and Billy Campbell and Rose Sydell 
are entertaining many of their old 
show friends at their home at State 
street, Brooklyn. 

In spite of many rumors to the 
contrary, Mr. Campbell assures us 
that this will be the last and fare- 
well season of the popular burlesque 
queen and the remainder of the tour 
over the Columbia Circuit will be a 
succession of farewell banquets and 
greetings to the many friends of Mr. 
and Mrs. Campbell. Johnny Weber, 
the clever German comedian, who 
has been identified with Rose Sydell's 
London Belles for so many seasons, 
will take over the show next season, 
which will operate under the appro- 
priate title of The Rising Sun. The 
old act made popular by W. S. Camp- 
bell and his various partners, the 
last of which has been Johnny 
Weber, will be made a feature of the 
book which is to be written around 
the sketch. Jack Sydell, for many 
years advance agent for his sister, 
will remain with the show in the 
same capacity.—Issue of December 7, 
1912. 


Future of Burlesque 


Among the measures, wise and 
otherwise, which were adopted at the 
recent meeting of the burlesque 
managers of Cincinnati the one 
banishing smut transcends all the 
others in impertance. Had all the 
rest failed and this one alone pre- 
vailed the meeting would still have 
been a most unqualified success. Ten 
years ago, when all the knowing ones 
were prophesying the early death of 


this form of entertainment. when the 
papers were printing articles on th 

“Passing of Burlesque” and man 
hesitated to book the 

Biliboard predicted that 
would live, and it has lived. 

In spite of the cheap and 
manner in which most of it has 
presented, handicapped by witless 
dialog, and above all, damned by 
coarse and pointless vulgarity, it has 
endured. Why? Becouse of the 
women. Nothing cr earth so in- 
terests a man as a Nothing 
on earth is quite so inieresting to a 
woman as—another won.an. Cut out 
filthy lines, eliminate the suggestive- 
ness, do not admit salaciousness and 
women will patronize the shows, 
business will boom and _ burlesque 
will become as popular as the panto- 
mimes in England. What is more to 
the point, it will command as good 
prices. If the managers are in 
earnest they are on the eve of an era 
of prosperity that will surpass the 
wildest dreams of avarice.—Issue of 
February 22, 1902. 


Clark and McCullough 
Established on $2 Cireuit 


NEW YORK, Aug. 23.—According 
to latest reports, Clark and McCul- 
lough, the featured comics in Jean 
Bedini’s Peek-a-Boo, en tour last 
season on the Columbia Wheel and 
the summer-run attraction at the 
Columbia Theater and more recently 
at Shubert’s Central Theater on 
Broadway near 47th street, where 
they entered the 82-attraction class, 
are now scheduled to continue 
mounting the ladder of fame in Jean 
Bedini’s Frivolities of 1919 over the 
82-circuit This is merit rewarded 
which should prove an incentive to 
other burlesquers to strive for a 
higher round on the burlesque lad- 
der.—Issue of August 30, 1919. 
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_# he Billboard’s 40th Anniversary >s SPECIAL BURLESQUE DIVISION 
A ppeaeacneriecaanal 


BURLESQUE ARTISTS ASSOCIATION 


Takes this opportunity to congratulate The Billboard on its 40th birthday and to state 
that it will never forget the co-operation, the expert advice and the encouragement that 
has been given it by The Billboard, its Editor and associates. It is our sincerest wish that 
The Billboard will carry on for many more years in guiding the membership of the 


theatrical profession. 
HOLIDAY GREETINGS 
*=> TO THE PROFESSION 


We wish to extend our greetings for a Very Merry Christmas and a Happy and Prosperous New | 
Year to each and every member of the Burlesque Artists’ Association and at the same time to 
extend Holiday Greetings to the entire theatrical profession, 


The Burlesque Artists’ Association also extends its Season’s Greetings to Mrs. Dorothy Bryant, of Chorus 
Equity, and Paul Dullzell, of Actors’ Equity. 


THOMAS J. PHILLIPS, President and Executive Secretary | | 


Joe Forte, Ist vice-president; Murray Briscoe, Charles MeNally, recording sec’y; John Ragland, 
2d vice-president; Lou Devine, 3d vice-president. sergeant-at-arms; Iris Conrad, office manager. 


EXECUTIVE BOARD 


Joe Forte, Charles McNaily, Jack Gate, Pat Kearney, Frank Silk, Jules Howard, Charles Marshall, Gene 
Shuler, Allen Forth, Frank Penny, Floyd Hallicy, Wenn Miller, John Ragland, Harry Steppe, Lou Devine 
and Johnny Cook. 
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mm The Russian Beauty ie THE PRIMA DONNA WITH THE HAUNTING VOICE 
mail Always a Best wknd ee ae Box-Office bie With John Grant’s “SPEED GIRLS” 
prey JIMMY LAKE, HON. NICKEL, H. KAY MINSKY " INDEPENDENT BURLESQUE CIRCUIT 
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Eraser | 
BIRTHDAY GREETINGS TO THE BILLBOARD | GREETINGS 
A 
BABE ABBOTT DIAS 8 MERCEDES 
| D 
‘ The Vivacious Soubrette Featuring Their Sensational 
WITH JOHN GRANT’S “SPEED GIRLS” cama DANCE 
INDEPENDENT BURLESQUE CIRCUIT and THE GODDESS OF LIBERTY ‘(ADAGIO) 
Direction—JACK BECK Direction—NAT MORTAN 
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: NEW YORK CITY 
112 W. 44th Street, Phone, BR-yant 9-1073 N. Y. CITY THE HOMES OF GLORIFIED BURLESQUE 
Morr0—r0 PLEASE AND SATISFY && |] comumentrsor MAX R. WILNER 
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SPECIAL BURLESQUE DIVISION 


4 Che SBillboard’s goth “Anniversary = 


Greetings of the Season 
To The Billboard and Everybody 
IN SHOW BUSINESS 


CLEO DOUGLAS 


Number Producer at the PEOPLES, BOWERY, N. Y. 


City, and Associate Producer of ALLEN GILBERT at 
the IRVING PLACE THEATRE, N. Y. City 


} BEST WISHES 


“Ronyia® Du‘ Val 
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Greetings of the Season 
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ELTINGE THEATRE, N. Y. CITY, INDEFINITELY 


EVELYN YIYERS 
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EVA COLLINS 


THEATRICAL COSTUMES FOR ALL PURPOSES 
LARGEST PLANT AND FACILITIES 

165 W. 47th St... Phone LO-ng Acre 5-9651  N. Y. City 
WRITE, WIRE OR PHONE WHEN YOU ARE IN NEED 
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CONGRATULATIONS TO THE BILLBOARD AND 
HOLIDAY GREETINGS TO THE PROFESSION 


“ISSY” HIRST 


Operating the 
TROCADERO and BIJOU THEATERS, PHILADELPHIA 
President of the Independent Burlesk Circuit 


The Success of 


SUPREME 
BURLESQUE 
CIRCUIT 


triumphantly playing 
principal cities in U. S. 


BILLY MINSKY’S REPUBLIC, N. Y. 

BILLY MINSKY’S BROOKLYN, BROOKLYN, N. Y. 
PARK THEATRE, BOSTON, MASS. 

CAPITOL THEATRE, ALBANY, N. Y. 

NEW EMPIRE THEATRE, NEWARK, N. ]. 
SHUBERT THEATRE, PHILADELPHIA, PA. 
PALACE THEATRE, BALTIMORE, MD. 


New links to this successful chain will be announced later 


These PRODUCERS make this CIRCUIT SUPREME 


PAL BRANDEAUX FRED CLARK 
KENNETH ROGERS IDA ROSE 
ELEANORE COOK 


All Productions Under Personal Supervision of 


H. KAY MINSKY 
ASSISTED BY EDDIE LYNCH 


| All Supreme Costumes designed and 
executed by Lucille Webster 


Scenic Productions executed by | 
Phil Brenner 


SUPREME SHOWS STAND FOR “ACE” BURLESQUE 


MINSKY’S NEW GOTHAM: 


125th ST. & 3d AVE.., NEW YORK CITY 
Featuring 
MILDRED CLARK 
DOLORES DAWN 


IRENE AUSTIN 
JO ANN DARE 
and 
ANONYMOUS, THE DANCER 
I Must My Second 
Be Good BILLY KOUD "aes 
PT TTT ETT EEE ET 


Holiday 
Greetings 
to the 
Profession 


ECK 


1560 Broadway 
Suite 807 
New York. N. Y. 
(Bond Building) 


Lengacre 5-8558 


Congratulations 


t 
BILLBOARD 
on Its 
40th Anniversary 


\|ACK 


Burlesque 
Agency 


‘Let “Beck” Book ‘U’) 
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GREETINGS TO THE BILLBOARD 
AND ALL FRIENDS 


MABEL FRANCIS 


A THE HURRICANE OF BURLESQUE 
& Sew we 


December 29, 1934 
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SPECIAL BURLESQUE DIVISION 


Many Happy Returns to The Billboard 
Greetings to Everybody 


KENNETH ROGERS 


PRODUCER 
SUPREME CIRCUIT 


oe 

: GREETINGS * 
= JINMIE LER ARI}; | AR | TILE © 
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wm ra 
oy REAL WOP COMEDY AND REAL VOCAL HARMONY eh 
vn A SHOW STOPPER AT EVERY PERFORMANCE te 
eal 2nd—TIME AROUND WITH INDEPENDENT CIRCUIT—2nd ie 
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Direction ALLEN CILBERT 
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Greetings to THE BILLBOARD 


AND ALL FRIENDS 
3 SUPREME CIRCUIT 
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(Continued from page 99) 

feels that to maintain its very exist- 
ence the field must of necessity pro- 
vide a rational type of entertainment 
at reasonable prices. It is his opin- 
ion that strip numbers and girl pos- 
ing features are distinctive and es- 
sential criteria of modern-day bur- 
lesque. The scenes, he feels, must 
be based on more creative material. 
He winds up by saying that a return 
to the burlesque of the halycon days 
of the Columbia wheel is no more 
possible than a reversion to the horse 
and buggy in the present era of the 
airplane and automobile. 


THE HISTORY. 


(Continued from page 99) 

its organization I. H. Herk stepped 
in and took charge. It lasted about 
three seasons. Then the Mutual Cir- 
cuit came into being and ran for 
about 12 years. It started with John 
G. Jermon, Charles Franklin, Dave 
Kraus and Dr. Richard Tunison. Herk 
came into it shortly afterwards. The 
New Columbia Circuit came into be- 
ing in 1932, headed by Herk, and the 
following year brought the New Em- 
pire, also headed by Herk. In 1933 
there was only the Max Wilner Won- 
der Wheel, and this year, 1934, there 
are the Supreme Circuit, comprising 
H. K. Minsky, J. H. Weinstock and 
Madden & Rudnick, and the Inde- 
pendent Burlesk Circuit, headed by 
Issy Hirst. 

An important event in the history 
of burlesque was the formation in 
1933 of the Burlesque Artists’ Asso- 
ciation, which later received its char- 
ter from the Associated Actors and 
Artistes of America, identifying it 
with the American Federation of 
Labor. Thomas J. Phillips is the 
president of this organization, which 
has brought about a standard con- 
tract with the managers, and has 
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GREETINGS OF THE SEASON TO 
EVERYBODY 


PAT PEROT 


“THE PARISIAN DOLL” 


BIRTHDAY GREETINGS TO 


THE BILLBOARD 


ON ITS 40th ANNIVERSARY 


from 


FRED HURLEY, Mor. 


f th 
F. & H. PRODUCTIONS, INC, 
AND HIS MERRY GANG OF BURLESQUERS 
Now in their 14th week at the GAYETY THEATER, Louisville, Ky. 


GREETINGS 


WAX KRROLL 


ORPHEUM THEATRE and ORPHEUM BAR AND GRILL, 
PATERSON, N. }. 
A Link in a Growing Chain 
INDEPENDENT BURLESK CIRCUIT 
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secured a closed shop in all theaters. 
It has also brought about pro rata 
for performers for midnight shows, 
and other valuable improvements for 
the players. 


Also important was the establish- 
ment of a code of fair competition 
for the burlesque industry, which was 
approved by the National Recovery 
Administration. This set a higher 
salary minimum for principals and 
chorus people, and granted other im- 
provements in conditions for labor. 
With this went the establishment of 
a Code Authority for the industry, 
headed by I. H. Herk. 


Recent seasons have seen many 
clashes with the authorities. When 
Paul Moss became the License Com- 
missioner of the city of New York he 
had the burlesque managers before 
him on many occasions. After many 
meetings with him, the managers ap- 
pointed Herk as their own censor and 
shortly afterwards the runways were 
eliminated. Only recently the License 
Commissioner refused to grant a 
license to Max Wilner to open the 
Apollo Theater with burlesque, which 
decision was later overruled by the 
Supreme Court. Recently, also, the 
Eltinge Theater, New York, was raided 
by the police on the grounds of an 
indecent performance. Some months 
before that the Irving Place, New 
York, had been raided, with the 
— dismissing the indecency charge 
ater. 


The entrance of stripping, dirty 
dialog and other forms of vulgarity, 
as charged by the authorities, has 
been recent, dating back not more 
than 10 years. It is generally be- 
lieved that Ann Tobie was the first 
strip woman, while Carrie Finnell was 
the first teaser. The runway, now 
abolished in New York, is said to have 
been originated in burlesque by the 
Minskys in Houston street, while 
others claim that Sam Raymond in- 
troduced it over in Brooklyn. 
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SPECIAL BURLESQUE-TABLOID DIVISION 


Tabloids and the Times 


By Lewis Mack 


HAT is a “tab” show? The 
question has been asked thou- 
sands of times and thruout the 

theatrical world it is still a question 
that has been answered in every way 
and with a different definition from 
almost every one. 


A “tab” show, to my mind, is 2 
miniaturized or condensed form or 
version of any play, whether it be a 
farce comedy, 
drama or mu- 
sical comedy. 
However, the 
title “tab 
show” was orig- 
inated and 
used long be- 
fore my entry 
in the show 
business. 


At the time I 
entered the 
“tab field” we 
would use two 
choruses of 
any fast, popu- 
lar tune for 
the opening 
ensemble. I can 
still hear the 
never-to-be-forgotten line from the 
straight or leading man: “They have 
plenty of money and we will get it 
from them by fair means or foul,” 
followed by, “As I live, here they 
come now.” Two comedians would 
then make their entrance to the 
blare of trumpets (usually played 
upon the piano) and the betting bits 
would begin, the principal comedian 
always finishing with all the money. 
Musical numbers or specialties were 
used in between the bits or black- 
outs. The length of the show was 30 
minutes, and the number of people 
carried with the show was from 10 


Lewis Mack 


to 12; four or five principals and 
four to six chorus girls. 


Me 


In 1915 there were hundreds of 
these tabs playing thruout the 
United States thru booking offices 
that were doing a flourishing busi- 
ness. Chief among the latter were 
the Gus Sun Booking Exchange, 
Springfieid, O.; Larry Hyatt, Minne- 
apolis; Lawrence Leon, Chicago; 
Ensley Barbour, Muskogee, Okla.; 
Amy Cox, Kansas City, Mo.; Bentley 
& Corrigan, St. Louis; Joe Spiegel- 
berg, Atlanta, and many others. 
Shows were routed from Coast to 
Coast with never a layoff and all 
making money. Not big money per- 
haps, but a good living just the 
same and tabsters were a happy 
people. 

From the tabloid field came some 
of the oustanding stars of the screen, 
radio and stage. Among them were 
James Barton, York and King, Bob 
Hope, Joe Penner, Rae Samuels, the 
late Marie Dressler and many others. 

Among the outstanding tabloid 
producers of that time were Bob 
Shaw, now general manager of the 
Gus Sun Booking Exchange; Claude 
(Kid) Long, Curly Burns, Howard 
Paden, Raynor Lehr. Bert Smith, Ed 
Gavin, Dalton Brothers, Jack Van, 
A. B. Marcus, Jimmie Eviston, Roy 
Fox, Halton Powell, Rex Jewell and 
myself. I could mention many more 
who were successful with tab shows, 
but the above names were the best 
known. 
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The titles of the various shows 
will bring a smile to the oldtimers 
and give the present generation a4 
laugh, I am sure. I can recall Bob 
Shaw’s Blue Ridge Lassies, Burns & 


Holiday Greetings to The Billboard and Friends 


MARY SUNDE 3) SUNYA ‘smies” SLANE 


The Million-Dollar Smile Cirl 


“The Blonde Venus” 
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In Memory of 
W. H. (BILL) DONALDSON 
“Gone, But Never Forgotten” 


WANTED—People all lines. Chorus Girls. 
Principal Women. 
and Eccentric. 
Piano or Violin, who can arrange plenty. 
SOCK NOVELTY ACTS. 

SUBMIT RECENT PHOTO. 
closed without notice. 


In Honor of 
OLD BILLYBOY" S 40th ANNIVERSARY 
“May He Live Forever” 


A MERRY CHRISTMAS AND A HAPPY NEW YEAR TO THE WHOLE SHOW WORLD. 
ACK and BETH ARNOTT 
AND THEIR “ODDS AND ENDS” REVUE. THE PRESENTATION DE LUXE. 

Nothing but the best. 

All must possess real singing voices. 
One Ballroom, Adagio, Rhumba, etc. 
read, fake, transpose, entertain, throw plenty of dirt, and do it both sweet and hot. 
Consider organized band. 
All must have youth, 
essentials to travel with FAST and HOT THIRTY-PEOPLE UNIT. 
Safe return guaranteed. 
Rehearsals Atlanta, Ga., 


Comics, Straight Men, 
TWO Dance Teams, one Tap, Rhythm 
Musicians, all Instruments, double, 
Leader, 
SHOW STOPPING 
appearance and all 
EVERYONE MUST 
Tell all first letter. —- "~~ 
Jan. 8. Go to Florida, then to Pacific 


experience, ability, 


Coast. Year ‘round work. No lay-offs. Salary sure, but make it sensible. People engaged 

in South report Atlanta. Those engaged in North report Buffalo, N. Y. Also place real 

Advance Agent who understands all angles = business, including newspaper publicity. MUST 

BE STRICTLY SOBER. No Collect Wire 

JACK ARNOTT’S “ODDS & ENDS” REVUE, 106 Suppers Avenue, Buffalo, N. Y. 
S. Tommie, O. Nat, M. Babs, A. Valdez & Peggy, Dion & Dea, Collins Bailly and 

others who have worked with and for me before, communicate immediately. 


Greetings to Everyone 


Diane Jounson 


(THE BLOND BOYVRSHELL) 


Paden’s Cute Little Devils, Lewis 
Mack’s Sweet Stuff Company, Prank 
Monrose’s Million - Dollar  Doiis, 
Charles Burns’ Fluffy Ruffles, Golden 
& Long’s Buzzin’ Around and others. 

The comedians featured with the 
different shows at that time in- 
variably added a descriptive title to 


their names, such as “Kid,” “Bumps,” 
“Skinny,” “Fat,” “Bozo,” “Skeeter,” 
“Lasses,” “Happy,” “Red,” and 


“Clothes.” A person without a nick- 
name wasn’t considered much of a 
comedian. 

As time went on the different pro- 
ducers changed their ideas If my 
memory serves me well, Billy Malone 
was the first to use a farce comedy 
with musical numbers interpolated 
With his advent to the “story shows” 
other producers followed suit and in 

(See TARLOIDS on page 104) 
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Greetings of the Season to Py Billboard and all friends 
in the show business 


SONIA RUBIN 


Gostume Greator 
For the Irving Place Theatre, E. 15th Street and the 
Apollo Theatre, a 42nd Street, N. Y. Gity 
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= Tue PEERLESS HOTEL : 


bad The Recognized Home of the Profession 


WITHIN EASY DISTANCE OF ALL THEATRES 


yp 116-7 18 W. 45th St. phone BR-yant 9-3582 New York City yy 
Home Comforts 


Low Rates 
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Courteous Treatment La mm 


LEO JUDSON, Manager a 
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GREETINGS TO EVERYBODY 


WITH THE SUPREME CIRCUIT 
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TED WHITE 


Stage Director 
(Second Year) 


IRVING PLACE THEATRE, E. 15th ST., N. ¥. CITY 
IN ASSOCIATION WITH ALLEN GILBERT 
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GREETINGS 


HOWARD EVANS _ 


ENSEMBLE—NUMBER PRODUCER 


| 
| 


“My SIXTH ‘CONSECUTIVE SEASON PRODUCING BUR. | 
| LESQUE SHOWS, MUSICAL SHOWS AND REVUES AND | 
VAUDEVILLE UNITS IN NEW YORK CITY. 


NOW WITH HAROLD RAYMOND’S BURLESK STOCK 
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Season’s Greetings 


ALLEN GILBERT | 


THE FOREMOST PRODUCER of BURLESQUE 


“The No. 1 Producer of Bur- 
. . Surpasses all others.” 


—VARIETY. 


“‘Number producing genius... 
a clever boy who'll probably go 
places before long.” 


—BILLBOARD. 


42nd ST. APOLLO and IRVING PLACE THEATRES 
Ry NEW YORK CITY S 


“‘Last word in new type bur- 
lesque producers.” 
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Thanks to Mr. and Mrs. Max R. Wilner e 
Ny and Mr. Sam A. Scribner 
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Greetings to The Billboard and All Friends 


UANITA S EDDIE "= CASSIN 


MIKE SACHS 


-- AND -- 


ALICE KENNEDY 


-- WISH -- 
MR. AND MRS. WILNER, SAM SCRIBNER AND 


Direction DAVE COHN 


Singing, Dancing and Talking Soubrette| Something ALLEN GILBERT 

and Entirely Original Wop Comedian Different BEST OF SUCCESS 
| WITH ALL THEIR THEATRICAL ENTERPRISES 
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TABLOIDS—— 


(Continued from page 103) 
a short time all were using “script 
bills.’ and the number of people 
with each show was increased to 15 
and 18. 

Long stock runs were then estab- 
lished, with the companies staying in 
a town for months at a time, chang- 
ing their shows two and three times 
a week. The longest run that I know 
of was made by Raynor Lehr at 
Columbus, O. It lasted more than 
two years. One of my companies 
played Lansing, Mich., for 63 con- 


secutive weeks, one year at Philadel- 
phia and one year at Louisville, Ky. 
+ * * 


Then came the hunt for new ma- 
terial. The outcome was the “tab- 
bing” or cutting down of the best of 
Broadway successes from two and a 
half hours to one hour. Companies 
augmented to as high as 65 people 
but they were still called tab shows. 

When the talking pictures came in 
tab producers had thousands of 
dollars invested in material and 
equipment. Each of my shows car- 
ried two 70-foot baggage cars, and 
the same goes for A. B. Marcus, Bert 


Smith, Halton Powell and several 
others. 

New York ideas were carried out to 
the letter and shows were staged and 
produced as near the original as 
possible. Name shows were pur- 
chased from the play bureaus and 
the royalty was paid. Special paper 
and advertising were arranged, and 
many playwrights were paid for spe- 
cial shows written for some particu- 
lar comedian who was content to 
stay in the tab field but still wanted 
the best of plays to work in. 


Then the talkies took hold, and 


with the booking of percentage pic- 
tures the tab show dwindled to its 
present state. However, now that 
the country has started the ery of 
“flesh” on our stages again there is 
no doubt that the tab show will 
again come into its own. 

Last year there were about a dozen 
tabloids playing the smaller towns 
in the Middle West and South, but 
at present there are more than 190, 
with many more being organized. 
This means only one thing—the 
COMEBACK of the tab show. 
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The History of Theatrical Unionism 


HE power of theatrical unions 

today is the culmination of 

three distinct movements going 
as far back as 50 years. The actor 
movement has been the most publi- 
cized, of course, but the story of the 
rise of the musicians’ union and of 
the mechanical crafts is not one bit 
less exciting. 

At this time the American Federa- 
tion of Labor has charters out cov- 
ering practically every type of amuse- 
ment worker. There are live unions 
having jurisdiction over the actors, 
the stagehands, the musicians, the 
engineers, the theater service em- 
ployees, the studio workers, the cafe 
workers and the theater managers 
and press agents. Even television is 
not being overlooked. Equity has al- 
ready declared a closed shop for 
actors in television and the Inter- 
national Brotherhood of Electrical 
Workers considers the _ television 
studio its territory. 

About the only important amuse- 
ment field not strongly unionized is 
the outdoor show world. The 
American Federation of Actors has 
jurisdiction over outdoor performers, 
but has not yet really broken the 
ice. The International Alliance of 
Theatrical Stage Employees and 
Motion Picture Machine Operators 
claims jurisdiction over certain 
laborers with outdoor shows, but it, 
too, has not made much headway. 
The non-acting laborers of circus, 
carnival and tent shows are not 
unionized. Altho there have been 
many abortive attempts to unionize 
outdoor amusement workers during 
the past 15 years there has been no 
real progtess. The latest attempt 
is the United Amusement Workers’ 
Union, which is not affiliated with 
the AFL and which is attempting to 
set up a “vertical” union, in the out- 
door fields to begin with. 


Me 
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As the American Federation of 
Musicians is the oldest and largest 
theatrical union in the country it 
would be appropriate to examine it 
first. The AFM is, first of all, a 
refiection of the dynamic personality 
of Joseph N. Weber, who is to most 
people plain Joe Weber. 

Back in 1863 we had a musicians’ 
mutual protective union in New 
York City. Other such societies were 
formed as time went on, but the 
movement was never co-ordinated or 
given a definite union policy until 
after 1886. At that time a confed- 
eration of protective societies was 
organized and it soon became divided 

’ into union and guild factions. 

Finally, in 1896, the few locals that 
went into the AFL were banded into 
the AFM and Owen Miller became its 
first president. Weber became presi- 
dent in 1900 when Miller stepped 
aside to become secretary. From 
then on the Federation grew stead- 
ily until today it claims a member- 
ship of 136,000. It exercises a reg- 
ulatory power over musicians every- 
where in this country and Canada. 
Weber has been a vice-president of 
the AFL for years and is easily the 
most powerful of theatrical labor 
leaders 

Of course, the AFM went thru the 
usual internal dissensions. Even to- 
day the question of loeal autonomy 
for the New York local is a serious 
problem. But, ip the main, the AFM 
is a strong and well-knit organiza- 
tion. 

Me 


As for the actors, they, too, went 
thru a period in which they yacil- 
lated between the professional guild 
and the union idea. The early actor 
organizations could never make up 
their minds whether their best 
chance lay with the AFL or not. 

Back in the fourth century B. C. 
the actors of Athens formed a union 
with branches in Thebes. Opus, 
Chalcis and Argos. They exercised 
| great influence, we are told. 


By Paul Denis 


Today the most powerful actors’ 
union is the French organization. 
The World's League of Artistes con- 
sists of the French, Austrian, Bel- 
gian, Czechoslovakian, German, Brit- 
ish, Hungarian and Russian unions, 
and tries to co-ordinate the work of 
its component organizations 

Here we have the Associated Actors 
and Artistes of America. It is a 
paper organization dominated by 
Actors’ Equity. However, some of the 
bodies affiliated with the Four A's 
are strong. Equity, with its closed 
shop in legit and its announced in- 
tention to organize radio and tele- 
vision is still powerful. And this de- 
spite a drop of 70 per cent in num- 
ber of members in good standing 
since 1929. 

The Screen Actors’ Guild and its 
affiliated Junior Screen Actors’ Guild 
loom as a potential giant in the 
Four A’s. At this writing its entrance 
into the AFL, thru an arrangement 
with Equity and the Four A’s, seems 
assured. This comes as a dramatic 
aftermath to Equity’s abortive or- 
ganization attempt in Hollywood 
from 1927 to 1929. In a sense, Equity 
has returned thru the back door. 

A separate organization, altho di- 
rected by Equity, is Chorus Equity. 
The chorus union is really a chance 
by-product of the spectacular Equity 
strike in 1919. In the pellmell of 
strike organization work chorus peo- 
ple were taken into Equity. But 
later it was decided to segregate 
these members into an auxiliary or- 
ganization. Dorothy Bryant, a young 
reporter, volunteered her help at that 
time and before long had been given 
the title of executive secretary. 
She’s still on the job. Chorus Equity 
now has jurisdiction over chorus 
singers and dancers in all indoor 
fields but burlesque. 

The other major units of the Four 
A’s are the American Federation of 
Actors and the Burlesque Artists’ 
Association. The AFA is heir to the 
famous White Rats’ charter which— 
as Paul Dullzell said when he turned 
it over to the AFA—still drips with 
tears and blood. 


ie 


Going back a little we will re- 
member that the White Rats and 
the Actors’ Union of America—the 
first actor unions in this country— 
joined in 1909 to form the White 
Rats Actors’ Union, with AFL juris- 
diction over all actors in this coun- 
try and Canada. Under the militant 
leadership of Harry Mountford and 
James William Fitzpatrick the White 
Rats built a powerful organization. 
After many small skirmishes it made 
a bold effort to tie up the field in 
1915-16. 

The White Rats’ strike was quickly 
met by the managers, organized in 
the powerful Vaudeville Managers’ 
Protective Association. The VMPA 
set up the NVA Club and trounced 
the White Rats. Under pressure the 
White Rats turned back its charter 
and the Four A’s was organized in 
July, 1919. The Four A’s_ gave 
Equity and the White Rats equal 
power, but the White Rats’ union 
Was soon on the decline ard passed 
out officially in 1980. Equity, how- 
ever, entrenched itself and never lost 
its hold on legit. 

The Actors’ Betterment Associa- 
tion, organized to fight benefits, 
came along early in 1983 and, during 
the legit and vaudeville code hear- 
ings. swung definitely into union 
channels. For a time it threatened 
to run riot and even upset Equity. 
After many conferences and sensa- 
tional hearings it was given the old 
White Rats’ charter March, 1934, 
altho burlesque was chipped off and 
given to the new BAA, and Chorus 
Equity was granted an extension of 
its jurisdiction into the vaude fields. 

The ABA was then shelved and 
the AFA formed to operate as an 
AFL union, with Ralph Whitehead 


remaining as executive secretary. It 
is now engaged in an ambitious 
membership promotion project. 

The strength of the BAA is due 
largely to the efforts of one person- 
ality, Tom Phillips, just as the AFA 
is a reflection of Whitehead’s dili- 
gence and planning. The BAA re- 
ceived its AFL charter just before 
the AFA did. ang in its short span 
of life has done wonders to correct 
the many flagrant abuses and evils 
in the burlesque field. It now has a 
closed shop in the East and is stead- 
ily gaining in the Midwest and the 
West. As the first burlesque actors’ 
union in the country it was looked 
upon with much skepticism, but it 
has earned prestige and power and 
now seems firmly established. 

The smaller AFL actors’ unions 
are the Hebrew Actor unions, the 
Hungarian Actors’ Union, the Ger- 
man White Rats Actors’ Union and 
the Grand Opera Choral Alliance. 
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From the actors we go on to a 
powerful union, the “IA”—which is 
the shortest way to denote what is 
probably the longest union title in 
the country, the International Al- 
liance of Theatrical Stage Employees 
and Motion Picture Operators of the 
United States and Canada. The IA 
started back in 1884 in somewhat the 
same manner as did the musicians. 
The stagehands organized locals at 
first and finally, about 42 years ago, 
Lee Hart brought 11 of them to- 
gether into a federation. Since then 
the IA has grown until it now has 
locals in almost every city. 

When film exhibition came the IA 
was quick to take in the picture ma- 
chine operators and in cities where 
the membership is large segregating 
them in separate iocais. By taking 
in the operators the IA saved itself, 
as the slow death of stage shows 
threw thousands of stagehands out 
of work. The IA has also intrenched 
itself in the film studios. 

And, incidentally, the stagehands 
are an excellent example of the 
‘vertical union” idea at work. Ordi- 
narily the backstage carpenter, elec- 
trician and property man would be- 
long to different unions. But the IA 
cuts right into these other juris- 
dictions. 

In the last few years the IA has 
been having jurisdictional battles 
with the International Brotherhood 
of Electrical Workers. They are now 
clashing over men employed in radio 
studios and in the film studios. In 
fact, the film producers recently 
broke the IA’s closed shop in Holly- 
wood by playing the IBEW against 
the IA. 

More recently the theaters’ front- 
of-the-house employees and _ the 
ushers and cleaners have been trying 
to organize. Theater treasurers were 
given an AFL charter in May, 1924, 
but they were attacked and expired 
as an organized group quickly. Later, 
in August, 1928. a new charter cover- 
ing all front-of-house employees was 
granted the Association of Theatrical 
Agents and Managers, with Theodore 
Mitchell as president. The organiza- 
tion is strong in legit, but has not 
yet made much progress in the pic- 
ture houses. 

The Building Service Employees’ 
International Union is now attempt- 
ing to organize cleaners and ushers 
in amusement spots. It has made 
fair progress in the larger cities. A 
few unsuccessful strikes were called 
last season. 

The Theatrical Wardrobe Attend- 
ants’ Union was chartered July, 1919. 
It has a foothold in New York and 
Hollywood. Most of its strength is 
in legit. Mrs. Augusta Ocker is its 
secretary. 

In the hotel and cafe field we have 
the Hotel and Restaurant Employees 
and Beverage Dispensers’ Alliance, a 


growing organization that has been 
given new life by Repeal It has 
jurisdiction over waiters, cooks, bus 
boys, bartenders and soda jerkers. It 
wields an influence in hote) dining 
rooms, cafes‘ and night clubs using 
talent, of course. In New York City, 
for example, Local 16 has closed shop 
contracts with most of the big 
cabarets. 

In the film producing field we 
have many organizations, these 
classed as company unions, profes- 
sional guilds and out-and-out un- 
ions. The Academy of Motion Pic- 
ture Arts and Sciences, set up by the 
producers after Equity’s abortive 
strike, is considered a _ precaution 
against unionization of the studio 
salaried employees. It almost died 
last year, but the threat of the new 
Screen Actors’ Guild has forced pro- 
ducers to prop it up. 

There is also the American Society 
of Cinematographers, located in 
Hollywood and built on guild lines. 
The Associated Assistant Directors of 
the Motion Picture Industry, an AFL 
union, is strong only in the Eastern 
studios. The Motion Picture Make- 
up Artists’ Association and the Mo- 
tion Picture Location Managers’ As- 
sociation are Hollywood organiza- 
tions. 

We have also the Authors’ League 
of America, which has a Screen 
Writers’ Guild branch in Hollywood 
and a Dramatists’ Guild branch in 
New York. They are not unions, 
protecting their members mainly 
thru legisiation and litigation. 

Scenic artists in the Ezxst have 
their own union, Local 829 of the 
painters’ international. It controls 
the iegit situation in New York. Lo- 
cal 235 of the United Scenic Artists 
of America holds sway in the Holly- 
wood studios. 
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In the music publishing field there 
is only a faint tinge of unionism 
Songwriters have tried several times 
to organize along yague union lines, 
and more than a decade ago a song- 
writers’ union known as Composers 
and Lyric Writers’ League threatenea 
a “strike” because of dissatisfaction 
over royalties. Three years ago 2 
Songwriters’ Protective Association 
was formed and it is still in exist- 
ence. It is not a union. 

In Hollywood Arthur W. Levy has 
organized an American Society of 
Recording Artists, Inc., aiming to 
protect the interests of recording 
artists. The widely publicized Amer- 
ican Society of Composers, Authors 
and Publishers, which regulates 
music royalties, is another fine ex- 
ample of a protective society that 
performs certain union functions 
but cannot be called a union. 

Despite the apparent blanketing 
of show business by unions, guilds 
and protective societies, new groups 
of employees continue to attempt 
unionization almost weekly. Radio 
studio engineers, radio announcers, 
film shipping clerks, cafe checkroom 
girls and theatrical costumers are 
among the latest groups to open 
unionization campaigns. 

The older unions, of course, are 
now jockeying to maintain their 
prestige, adapt themselves to changed 
conditions in show business, fight off 
other unions from encroaching on 
their jurisdiction and minimize in- 
ternal organizational dissension. The 
newer unions must, of necessity. 
concentrate on closing their ranks, 
building up membership and a treas- 
ury and then battling for recognition 
from the employers. 


Me 


From this brief survey it is obvious 
that theatrical unions are scattered 
and far flung. Except for chance 
meetings during the annual AFL 
conventions the union leaders rarely 
(See Theatrical Unionism, page 223) 


1 


December 29, 1934 


Z Page 1055 


27a Ses ee 


wee er rae ey I 


Cad 


San 


ee 


Se eye 


- _ ‘ 

“a + 
ZZ - _ 
iz | a 


| £ he SBillboard’s 40th cAnniversary =~ SPECIAL LABOR DIVISION 
= | 


OUTSTANDING SERVICE 
TO THE ACTOR 


DADDY BILLBOARD 
40 Years Old 


BABY AMERICAN FEDERATION of ACTORS 
9 Months Young 


* 


P. S.-BOTH DOING WELL, THANK YOU! 


~—— 


ONGRATULATIONS 


to The Billboard 
on its 
40th Anniversary 
[NTERNATIONAL _ ~\ 


ALLIANCE of 
‘THEATRICAL 
STAGE 


EMPLOYEES nie 


MOVING PICTURE MACHINE 
OPERATORS OF THE 
UNITED STATES and 


| CANADA. nowt A ademas 
| 1450 Broadway New York, N. Y.. 
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_AOMPLIMENTS 
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ORGANIZED 
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JOE N. WEBER || | 


| 


the first Secretary of this Association 
WE DEDICATE THIS SPACE 
and in his name congratulate The Billboard on its splendid co-operation 


Or , A DENVER MUSICAL PROTECTIVE ASS'N | 
203-4 Quincy Building, Denver, Colo. H 


Compliments of 


CHICAGO FEDERATION OF MUSICIANS 
Local No. 10, A. F. of M. 
JAMES C. PETRILLO 


President 


AS A TOKEN OF APPRECIATION TO JOE WEBER | 


compliments of 


Se ‘ 


Congratulations and Best Wishes to The Billboard 
Seasonal Greetings to our Brother Unions 


A M E. R I Cc A N/] Moving Picture Machine Operators’ Protective Union | 
F E; D E R AT | oO NJ Local 224—Mather Bldg., Washington, D. C. 
OF MUSICIANS Greetings ' 


Theatrical Stage Employees 
1267-6th Avenue NEW YORK CITY Local No. 4, IATSE & MPMO 
544 ATLANTIC AVENUE BROOKLYN, N. Y. 
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CONTINUED SUCCESS 
To 


THE BILLBOARD 


* 
x 
% 
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AND ITS PATRONS 


ALLIED PRINTING TRADES COUNCIL 
OF CINCINNATI AND VICINITY 


Congratulations, “Billyboy” 


\ MAY YOU GO ON FOREVER 

i CINCINNATI 

| TYPOGRAPHICAL UNION No. 3 

\ In Cincinnati Since 1846 

\ 207 Railway Clerks Bldg. Cincinnati, O. 
a —<————=z° 
. = 


SINCERE CONGRATULATIONS 
ON YOUR 40th ANNIVERSARY 


IT’S ALWAYS BEEN A PLEASURE TO WORK WITH AND FOR YOU 


CINCINNATI ELECTROTYPERS’ UNION NO. 31 
¥ 


= 
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Congratulations to 


THE BILLBOARD PUBLISHING CO. 


40 Years is a long time, but—Life begins at 40 


om 


PRESSMEN’S UNION NO. 11 AND PRESS 
ASSISTANTS’ UNION NO. 17 


~ 


J 
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Congratulations to 

; THE BILLBOARD 

Best wishes for your continued success and the 
constant growth of the Amusement Industry 


MAILERS’ UNION NO. 17 
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——= (ongratulations! 


Progressive Group Committee of Local 306 


NEW YORK 
EXECUTIVE COMMITTEE: 
JULIE LIBIN 
MAX _LEMKOWITZ 


HARRY APSEL 


WILLIAM PASTER 
AtL_GOLDENBURG 


LOUIS PELETIER 


ACTORS’ FUND 


of AMERICA 


(53rd Year) 


DANIEL FROHMAN- 
President 


SAMUEL A. SCRIBNER- 


Treasurer 


WALTER VINCENT- 
Vice President 


MAJOR B. F. REINOLD- 
Chairman,Executive Committee 
R. C. CAMPBELL- 


Secretary 


Offices - 1619 Broadway, New York, N. Y. 
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* UNITED SCENIC ARTISTS * 
OF AMERICA 


LOCAL UNION 829 
Brotherhood of Painters, Decorators and Paperhangers of America 
251 West 42d Street - - - New York City 


— 


———— 
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Greetings to a friend of Labor! 


LOCAL 95, THEATER AND AMUSEMENT EMPLOYEES UNION 
LOCAL 135, CHECKROOM ATTENDANTS UNION 


(Both affiliated with the Building Service Employees International Union 


and the A. F, of LJ 
New York, N. Y. 
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INTERNATIONAL 
7 Greetings 
) BBrotHerHoon oF Ba 
FELectRICAL mont 
Wishes 
5w Workers 


on its 40th ANNIVERSARY 


INTERNATIONAL ALLIANCE 
°~ BILLPOSTERS AnD BILLERS oF \2 
UNITED STATES anD CANADA 


‘Affiliated with the A. F, L.) 
WM. McCARTHY, Int'l Sec’y A. THOMAS NOONAN, Int'l Pres. 


f 
CONGRATULATIONS TO THE mere | 


LEO ABERNATHY, Int'l Treas. 
Longacre Building, 42nd St. and Broadway (Room 821), New York, N. Y. 


CONGRATULATIONS! 


Theatrical Wardrobe Attendants Unions (A. F. of L.) 


IN CHICAGO—LOS ANGELES—NEW YORK—PHILADELPHIA— PITTSBURGH 
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From Old Files of The Billboard 


EMPIRE CIRCUIT FIGHT—Con- 
ference of the directors of the Em- 
pire Circuit of vaudeville houses 
with the committees of managers 
representing Eastern Circuit of bur- 
lesque houses and the Traveling 
Managers’ Association in the early 
part of 1902, in Cincinnati, resulted 
in an utter rout of the Eastern 
forces and an overwhelming victory 
of the Empire Circuit. 


EMERSON DEATH—“Billy” Em- 
erson, 56, at one time considered the 
topnotcher of minstrelry, died at 
Boston, February 23, 1902. 


BEHMAN DEATH—L. C. Beh- 
man, 47, junior member of the firm 
of Hyde & Behman, theatrical man- 
agers, died in New York City Feb- 
ruary 28, 1902, of heart failure. 

RICE DEATH—“Billy” Rice, pop- 
ular minstrel, died of dropsy at Hot 
Springs, Ark., March 1, 1902. 


GIGANTIC TRANSFER — The 
New York Theater Block passed in- 
to the hands of Klaw & Erlanger in 
September of 1902. Block extended 
from 44th to 45th street on Broad- 
way. 

LEW WALLACE DEATH—Gen- 
eral Lew Wallace, one of Indiana’s 
foremost soldiers and diplomats, and 
the author of “Ben Hur,” died at 
his home in Crawfordsville, Ind., 
February 15, 1905. 

HAMMERSTEIN RESIGNATION 
—Oscar Hammerstein resigned as a 
member and director in the The- 
atrical Managers’ Association in 
April, 1905. 

HIPPODROME OPENING— 
Thompson & Dundy’s New York 
Hippodrome was opened Wednesday 
evening, April 12, 1905, before a bril- 
liant audience that filled the colossal 
house to the doors. Boxes for the 
opening performance were auctioned 
off and brought more than $9,000 
apiece. 

JEFFERSON DEATH — Joseph 
Jefferson, veteran actor, died April 
23, 1905, at his Florida home, The 
Reef, Palm Beach. 

SHUBERT DEATH—Sam Shu- 
bert, widely known theatrical man, 
died in May, 1905, in Harrisburg, Pa., 
of injuries sustained in a wreck 
of the Cleveland and Cincinnati Ex- 
press near Harrisbury. Interment 
at Cypress Hills Cemetery, New 
York City. He was about 28 years 
old. 

PROCTOR-KEITH COMBINE— 
B. F. Keith and F. F. Proctor pooled 
their interests in May, 1906, insofar 
as Keith's New York and Newark 
theaters wer® concerned. Proctor 
entered all of his New York and 
Newark thente™s in the pool. 

IBSEN DEATH—Henrik Ibsen 
died at his home in Christiana, Nor- 
way, on May 23, 1906. He was 79 
years old. 

VAUDE COMBINATION EF- 
FECTED—Announcement was made 
on February 12, 1907, of the merger 
of the interests of B. F. Keith and 
F. F. Proctor with those of Percy G. 
Williams and Oscar Hammerstein. 
Company formed was to be known 
as the United Booking Offices of 
America. 

SYNDICATE NO TRUST—.Jus- 
tice Rosalsky of the General Ses- 
sions Court of New York County, 
ruled Klaw & Erlanger Theatrical 
Syndicate no trust in case brought 
by the people of the State of New 
York in June, 1907. 

BROADWAY UNAFFECTED BY 
PANIC—In December, 1907, Broad- 
way was still going strong, unaf- 
fected by what was then the great- 
est financial panic in American his- 
tory. Theaters were doing a tre- 
mendous business, selling out far in 
advance. 

DECISION ON PICTURE ROY- 
ALTIES— United States Circuit 
Court Judge Lacombe handed down 
a decision in May, 1908, declaring 
that film exhibitions come within 


the Copyright Law. 
TONY PASTOR DEATH—Antonio 
(Tony) Pastor died August 26, 1908, 


Brief Items of Some of the More 
Important Events and Happenings 


at his home in Elmhurst, L. L, after 
an illness of two weeks. He was 72 
years old. 


HERALD SQUARE THEATER 
FIRE—Two minutes before curtain 
time in the Herald Square Theater, 
New York, on December 22, 1908, 
the house caught fire and in less 
than 30 minutes was destroyed. 


MODJESKA DEATH — Madame 
Helene Modjeska passed away on 
April 8, 1909, at her home near Bay 
City, Calif. She had been in virtual 
retirement for many years and her 
death followed many months of suf- 
fering. 


SHUBERTS LEAVE TMA—The 
Messrs. Shubert announced in April, 
1909, their withdrawal from the 
Theatrical Managers’ Association. 
Max Anderson, partner of the Shu- 
berts, had withdrawn from the TMA 
shortly before. The Shuberts an- 
nounced they would proceed to form 
their own association. 


THEATRICAL STAGE EM- 
PLOYEES’ UNION WINS — The 
Theatrical Stage Employees’ Union 
won in 1909 the official decision of 
the AFL executive board in refer- 
ence to jurisdiction over moving 
picture men. 


INDEPENDENT FILM ALLI- 
ANCE FORMED—The Nitional In- 
dependent Moving Picture Alliance 
was formed on September 11, 1909, 
at the La Salle Hotel, Chicago. 
There were present 38 representa- 
tives of film exchanges; nine repre- 
sentatives of manufacturers, and 
five representatives of accessory 
firms. William H. Swanson was 
elected as temporary chairman. 


ANDERSON SELLS SHUBERT 
STOCK—Max Anderson sold to 
George B. Cox, Cincinnati political 
boss, his interest in the Shubert 
Amusement Enterprises in October, 
1909. 

FILM INDEPENDENTS COM- 
BINE—At a meeting in the La 
Salle Hotel, Chicago, on May 6 and 
7. 1910, the Motion Picture Dis- 
tributing and Sales Company ef- 
fected its organization. The officers 
of the corporation were Carle 
Laemmle, president; Pat Powers, 
vice-president; Charles Bauman, 
treasurer, and Herbert Miles, secre- 


tary. 

GOVERNOR HUGHES SIGNS 
WHITE RATS’ BILL — Governor 
Charles E. Hughes, of New York, 
signed early in July, 1910, the so- 
called White Rats’ Bill, introduced 
by Assemblyman Green. The main 
feature of the bill affecting vaude 
interests was a clause !imiting to 
5 per cent the gross weekly com- 
missions on actors’ salaries. 

WEBER FORMS BURLESQUE 
CIRCUIT—A new Eastern Burles- 
que wheel was incorporated in 
November, 1910, as the L. Lawrence 
Weber Co-Operative Booking Com- 
pany. Associated with Weber were 
R. K. Hynicka; J. Herbert Mack and 
Sam Scribner. Operation was 
to start in August with 40 theaters. 

KEITH-PROCTOR SPLIT—Pub- 
lic knowledge of the break-up of the 
Keith-Proctor firm came at a hear- 
ing February 18, 1911, on the pro- 
posed receivership of the firm. 

MORRIS - LOEW COMBINE— 
The Morris-Loew deal pending for 
some time was closed in February, 
1911. 

MAURICE SHAPIRO DEATH— 
Maurice Shapiro. famous music 
publisher, died suddenly on June 1, 
1911, at his home in New York City. 
He was 38 vears of age. 

W. S. GILBERT DROWNS—Sir 
William Schwenk Gilbert, librettist 
of the Gilbert and Sullivan oper- 
ettas, was drowned on May 29, 1911, 


set 


while swimming in a lake at 
residence at Harrow, England. 

HARRY MOUNTFORD OUT—It 
was announced October 1, 1911, that 
Harry Mountford resigned as inter- 
national secretary of the White Rats 
Actors’ Union, ana from the position 
he held in the allied organizations, 
the Associated Actresses of America 
and the White Rats Publishing 
Company. 


BECK INVADES NEW YORK— 
Martin Beck, general manager of 
the Orpheum Circuit, announced in 
December, 1911, that he would open 
a theater in New York, on the south 
side of 47th street just east of 
Broadway. 


GEORGE FULLER GOLDEN 
DEATH — George Michael Fuller, 
better known as George Fuller 
Golden, founder of the White Rats 
Actors’ Union of America and promi- 
nent vaude performer, died of tuber- 
culosis on February 17, 1912, in Los 
Angeles. 


DEATH OF HENRY B. HARRIS 
—Henry B. Harris, famous the- 
atrical manager, was among those 
who met death at the sinking of the 
White Star liner Titanie in April, 
1912. His widow was one of the 
survivors. 

HUGE VAUDE MERGER—It was 
announced on April 28. 1912, that 
B. F. Keith had purchased the Percy 
G. Williams circuit of vaude thea- 
ters in New York and a deal had 
heen completed whereby practically 
all the vaude interests in the coun- 
try had been consolidated. 


FOURTH FILM FACTION 
FORMED—The newest film faction 
was organized in New York in May, 
1912, bearing the name of the Uni- 
versal Film Manufacturing Com- 
pany. The concern was a merger 
of Charles A. Bauman, P. A. Powers, 
William H. Swanson and Carl 
Laemmle. 

FIRST “UNCLE TOM” DEATH— 
Professor William Fairbanks Wil- 
lets, 79, first actor to play the title 
role of “Uncle Tom,” died at Wash- 
ington C. H., O., on June 30, 1912. 
The body was cremated. 

FAMOUS PLAYERS FORMED— 
Famous European and American 
theatrical stars entered films under 
the banner of the newly formed 
Famous Players Film Company, 
which numbered among its members 
Daniel Frohman and Adolph Zukor. 

NATION CATHOLIC THEATER 
MOVEMENT—A proposed boycott 
of allegedly immoral plays grew to 
national proportions in Nevember, 
1912, with plans to organize the 
National Catholic Theater Move- 
ment, which was indorsed by Car- 
dinal Farley and approved by Pope 
Pius X. 

INDEPENDENTS WIN GREAT 
VICTORY — United States Judge 
Shepard of the Court of Appeals in 
a decision on December 2, 1912, ren- 
dered the Edison Patent on per- 
forated film invalid after suit 
brought against the Chicago Film 
Exchange had been won by Edison 
in all lower courts. 

FOX LOSES PATENTS SUIT— 
The long standing suit of William 
Fox, owner of the Greater New 
York Film Exchange, against the 
Motion Pictures Patents Company, 
was brought toa close on February 
6, 1913. The decision of Supreme 
Court Judge McCall denied Fox a 
motion for an injunction to further 
secure films from the Patents Com- 
pany. 

COLUMBIA - EMPIRE CIRCUIT 
MERGER—Fortvy-four of the most 
prosperous burlesque theaters of 
the Columbia-Empire Wheel merged 
in March, 1913, and the Columbia 


his 


Amusement Corporation controlled 
the burlesque situation thruout the 
United States and Canada. 

FIRST EQUITY MEETING— 
About 300 members of the Actors’ 
Equity, which had been formed six 
months before, met at the Little 
Theater, New York, on November 
14, 1913, to discuss the matter of 
contracts. It was voted to submit 
sample contracts to the Managers’ 
Association. 


ASCAP FORMED—The American 
Society of Composers, Authors and 
Publishers was formed on February 
13, 1914. George Maxwell was 
elected president; Victor Herbert, 
vice-president; Glenn McDonough, 
secretary, and John L. Golden, 
treasurer. The object of the organi- 
zation is to put into effect the 
rights of composers, authors and 
publishers for compositions used 
by orchestras in hotels, cafes, etc. 


S.& C. CIRCUIT SOLD—A syndi- 
cate, headed by Marcus Loew, 
Adolph Zukor, Joseph Schenk and 
Jones, Linick & Schaefer, bought out 
the Sullivan & Considine Circuit 
at the end of February. 1914. 


B. F. KEITH DEATH—B. PF. 
Keith, dean of American vaudeville, 
died on March 27, 1914, at Palm 
Seach, Fla., of heart disease. 

FIVE PER CENT COMMISSION 
—In May, 1914, the New York City 
Commissioner of Licenses ruled 
that agents could collect only 5 per 
cent of the salaries of dramatic 
artists for the first 10 weeks of each 
engagement. 


UNITED MANAGERS’ PROTEC- 
TIVE ASSOCIATION FORMED— 
Theatrical managers joined in one 
association early in June, 1914, with 
both the Klaw & Erlanger and Shu- 
bert interests represented. The or- 
ganization, the UMPA, was formed 
on June 10, 1914, with Mare Klaw, 
president; Lee Shubert, first vice- 
president; E. F. Albee, second vice- 
president; Henry W. Savage, third 
vice-president; Charles A. Bird, 
secretary, and Sam Scribner, treas- 
urer. 


HAMMERSTEIN DEATH—Wil- 
liam Hammerstein died on June 10, 
1914, at the Perrigo Sanatorium. 
He was 40 years old. 

SUNDAY VAUDE APPROVED— 
The New York City Administration 
reached an agreement wth the vaude 
interests in August, 1914. as to what 
would be permitted in vaude shows 
given on Sunday. Asa result forces 
opposing Sunday performances were 
placated. 

FILM BOARD OF TRADE—The 
National Independent Motion Pic- 
ture Board of Trade was formed at 
a meeting at the Hotel McAlpin, 
New York, on October 24, 1914, with 
William Fox elected temporary 
chairman and L. Walter Sammis, 
secretary. 

DECISION ON FILM RIGHTS— 
On Wednesday, January 13, 1915, a 
decision of the United States Cir- 
cuit Court of Appeals gave the 
author of a book the privilege of 
disposing of the photoplay rights 
regardless of how the dramatic 
rights had been sold. It was ruled 
that dramatic rights was a separate 
matter. 

METRO ORGANIZED—The Metro 
Pictures Corporation, with a capi- 
talization of $300,000 was formed in 
January, 1915. It was almost en- 
tirely composed of the exchange 
men who held franchises with the 
Aleo Company. Richard Rowlands, 
of Clark & Rowlands, was elected 
president. 

SOCIETY OF MUSIC PUBLISH- 
ERS—The Music Publishers and 
Dealers’ Association of Greater New 
York got under way at a meeting at 
the Hotel Breslin on February 16, 
1915, with 49 men present. 

EVANS DEATH — George 
(Honeybov) Evans, one of the lead- 
ing minstrels on the American stage, 
died of stomach in 
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Baltimore on March 5, 1915. Inter- 
ment at Streator, Ill. 

BUNNY DEATH—John Bunny, 
famous film comedian, died at his 
home in Brooklyn on April 26, 1915, 
of a complication of diseases. 

PATENTS COMPANY MONOP- 
OLY —Judge Oliver Dickinson in 
the United States District Court in 
Philadelphia handed down a decision 
on October 9, 1915, in favor of the 
Government in its suit to dissolve 
the Motion Picture Patents Com- 
pany on the ground that it was 
violating the Sherman Law in re- 
gard to interstate and foreign com- 
merce. 

VMPA MADE PERMANENT—At 
a meeting of the Vaudeville Man- 
agers’ Protective Association, held 
in New York on March 10, 1916, the 
temporarily revived organization 
was once more made permanent, the 
ostensible reason being increased 
activities on the part of performers, 
Sam Scribner was elected presi- 
dent. 


FITZPATRICK HEADS WHITE 
RATS—James W. Fitzpatrick was 
elected president of the White Rats 
at their meeting on March 31, 1916, 
defeating Edward Esmond, reputed 
Mountford candidate. 

NVA FORMED—The NVA, Incor- 
porated, filed articles of incorpora- 
tion with the Secretary of the State 
of New York on May 1, 1916. The 
incorporators were Eddie Leonard, 
George McKay, Hugh Herbert, 
Henry Chesterfield, Oscar Lorraine, 
Bert Fitzgibbon, Bob Allbright, 
Harry Carrroll, Al Lydell and Hale 
Norcross. 


EQUITY VOTES AFL—At the 
annual meeting of the Actors’ 
Equity Association on May 29, 1916, 
the membership by an overwhelm- 
ing majority of 1300 to 20 voted in 
favor of affiliating with the AFL. 

INTERNATIONAL THEATRI- 
CAL UNION — Samuel Gompers, 
AFL head, in June, 1916, announced 
a plan for an international union of 
theatrical performers with sepa- 
rate charters for organization in 
each field. The White Rats thus 
lost their fight to have Equity and 
other associations affiliated with 
them. 

FAMOUS PLAYERS- LASKY 
MERGER — The Famous Players 
Company and the Jesse L. Lasky 
Feature Play Company merged late 
in June, 1916, into one corporation 
capitalized at $12,500,000, to be 
known as Famous Players-Lasky 
Corporation. Adolph Zukor was 
elected president of the new come- 


pany. 

WILLIAM HARRIS SR. DEATH 
—William Harris Sr. died on No- 
vember 20, 1916, at his home in Bay- 
side, L. I. He was 72 years of age. 

WHITE RATS FIASCO — A na- 
tion-wide strike of the White Rats 


turned out to _be a fiasco, with The 
TRantboara reporting that there was 


t the slightest possibility of a 
sympathetic walkout, and that 
vaudeville business was as good, if 
not better, than usual. 

MPPA FORMED — After months 
of deliberation the Music Publish- 
ers’ Protective Association was 
completely —— in New York 
on April 29, 1917 

EQUITY CONTRACT ADOPTED 
—At a meeting of the UMPA held 
June 10, 1917, the contract drawn up 
by Equity was finally adopted, cli- 
maxing four years of work by the 
actors’ organization. 

WILLIAM WINTER DEATH — 
William Winter, dean of- American 
critics, died on June 30, 1917, at his 
home in New Brighton, Staten Is- 
land. He would have been 81 years 
old the following July 15th. 

NATIONAL ANTHEM ADOPT- 
ED — In May, 1918, Representative 
McFadden of Pennsylvania intro- 
duced a resolution that America of- 
ficially recognize the “Star-Spangled 
Banner” as the national anthem. 
Little, if any, objection was ex- 


pected. 

ADMISSION TAX DOUBLED — 
The House Committee on Ways and 
Means which is framing the New 
War Revenue Bill decided upon 
doubling the tax on admission in 


August, 1918. Under the revised 
schedule the tax is to be 20 per cent 
and 25-cent motion pictures will be 
included, 

A. PAUL KEITH DEATH — A. 
Paul Keith, son of B. F. Keith and 
president of the B. F. Keith vaude- 
ville circuit, died October 30, 1918, 
leaving E. F. Albee supreme in 
American vaudeville. 

TAX VICTORY — The protests 
of theatrical people succeeded in 
bilccking the proposed 20 per cent 
tax on admissions in January, 1919. 

NVA CLUBHOUSE OPENS—The 
NVA clubhouse, at 229 West 46th 
street, opened on March 27, 1919, 
with members of the press, agents 
and stage celebrities as guests. 


“PLAY OR PAY” CONTRACT — 
E. F. Albee conceded the “play or 
pay” contract laid down in April, 
1919, abolishing the two weeks’ 
cizuse in contracts made thru the 
Keith Agency. 

EQUITY ARBITRATION OF- 
FER — William H. Taft and Charles 
E. Hughes offered to arbitrate the 
differences between Actors’ Equity 
Association and the producing man- 
agers in June, 1919. Eauity had ree 
peatedly sought arbitration, with 
the managers refusing it. 


FROHMAN TO FAMOUS PLAY- 
ERS—The Famous Players-Lasky 
Corporation took over Charles 
Frohman, Incorporated, in late June, 
1919. The Frohman Company was 
to be continued as a separate entity 
of which Adolph Zukor was presi- 
dent and Alf Hayman, treasurer 
and general manager. 

EQUITY GOES AFL—At exactly 
4:37 p.m. on July 18, 1919, repre- 
sentatives of the White Rats Actors’ 
Union and the Actors’ Equity Asso- 
ciation signed an agreement to af- 
filiate both organizations under a 
charter of the AFL. The name of 
the international was changed to 
the Associated Actors and Artistes 
of America and separate charters 
under that association were issued 
to the White Rats Actors’ Union 
and the Actors’ Equity Association. 

EQUITY STRIKE — On August 
7, 1919, the Actors’ Equity Associa- 
tion went on strike in 13 New York 
theaters. Rehearsals of other shows 
were also stopped and a general 
strike was in prospect. ° 

ALLIED CRAFTS WALK — The 

IATSE and the AFM struck in sym- 
pathy with Equity on August 16, 
1919. 
EQUITY WINS — In the early 
hours of the morning of Saturday, 
September 6, 1919, the Equity strike 
was won. Managers, faced with 
financial ruin, were forced to give in 
and agree with all of Equity’s chief 
points. 

COHAN AND HARRIS DIS- 
SOLVE PARTNERSHIP — George 
M. Cohan and Sam H, Harris termi- 
nated their career as partners July 
1, 1920. Cohan planned to produce 
independently and Harris likewise. 


FILM CRAFTSMEN WIN 
—The strike of laboratory workers 
in the film studios ended August 2, 
1920, with victory for the workers. 
The National Association of the 
Motion Picture industry agreed to 
recognize the union and enter into 
immediate negotiations. 

PLAYWRIGHTS RATIFY CON- 
TRACT — The council of the Dra- 
matists’ Guild of the Authors’ 
League of America met late in Oc- 
tober, 1920, and ratified a contract 
drawn between their body and the 
Producing Managers’ Association. 

FIELD DEATH—AI G. Field, 73, 
proprietor of Al G. Field’s minstrels, 
died April 3, 1921, at his home in 
Columbus, O., of Bright’s disease. 

WHOLESALE OUSTING OF 
MUSICIANS — The Musical Mutual 
Protective Union, Local 310, of New 
York, the largest musical union in 
the world, numbering more than 
9,000 members, was expelled from 
the American ao of Musi- 
cians early in July, 1921 

FILM ASSOCIATION PLANNED 
—It was rumored early in December, 
1921, that the motion picture indus- 
try was to be completely reor- 
ganized, with Postmaster-General 
Will H. Hays as its czar. Hope of 


=———— 


combating censorship was given as 
the reason for planning the or- 
ganization. 

ASCAP NOT A TRUST — The 
Federal Trade Commission dis- 
missed the complaint entered by the 
Motion Picture Theater Owners of 
America against the American So- 
ciety of Composers, Authors and 
Publishers in January, 1923. The 
complaint had alleged the ASCAP 
to be combination operating in vio- 
lation of the Sherman Anti-Trust 


Act. 

WALLACE REID DEATH—Wal- 
lace Reid died January 18, 1923, in 
a sanitarium in Hollywood follow- 
ing a lingering illness. 

BERNHARDT DEATH — Mme. 
Bernhardt died March 26, 1923, at 
her home in Paris after an illness of 
many months. 


DULLZELL LEADS FOUR A’'s— 
Harry Mountford lost his position 
as head of the Associated Actors 
and Artistes of America at the an- 
nual meeting of that organization 
May 10, 1923. Paul Dulizell, assist- 
ant executive secretary of Equity, 
was elected to fill the position of 
executive secretary of the Four A’s 
which Mountford had held. 

KELLAR DEATH — Harry Kel- 
lar, 73, master magician, died at his 
home in Los Angeles March 10, 
1922, of pulmonary hemorrhage su- 
perinduced by influenza. 

HERTZ DEATH — Carl Hertz, 
prominent American magician, died 
in Coventry, England, in March, 
1924. Left estate valued at $1,000,- 


000. 

COPYRIGHT UPHELD ON AIR 
—Judge Charles F. Lynch, of the 
United States District Court of 
Newark, handed down an opinion 
early in August, 1923, in favor of M. 
Witmark & Sons in the music pub- 
lishers’ copyright infringement suit 
against L. Bamberger & Company. 
This was the specific instance used 
by the ASCAP in its fight to stop 
radio stations from using its works 
without license. 


ALLIED STATES FORMED —A 
meeting of the Theater Owners’ 
special committee, called by Chair- 
man Al Steffes at the Congress Ho- 
tel, Chicago, early in April, 1924, re- 
sulted in a decision of State presi- 
dents to recommend to their organ- 
izations the formation of the Al- 
lied States Organization of Motion 
Picture Theater Owners. 

PMA SPLIT — The Producing 
Managers’ Association was _ split 
early in May, 1924, when 20 man- 
agers left the parent body to form 
the Managers’ Protective Associa- 
tion. The split was caused by 
Equity’s closed shop demands, and 
immediately after the split the MPA 
signed a 10-year basic agreement 
with Equity. The PMA was shortly 
afterwards dissolved. 

DOCKSTADER DEATH — Lew 
Dockstader, 68, famous minstrel and 
blackface comedian, died October 
26, 1924, in New York City. 

RADIO COPYRIGHT SUIT — In 
a decision March 9, 1925, the United 
States Circuit Court of Appeals, 
Cincinnati, revised a judgment of 
Judge Hickenlooper of the United 
States District Court which dis- 
missed the suit of Jerome H. Remick 
Company against the Crosley Radio 
Corporation, holding that broad- 
casting by radio of a copyrighted 
musical composition was an in- 
fringement of the copyright act. 

PLAYWRIGHTS’ CLOSED 
SHOP — The Dramatists’ Guild 
won its fight for recognition when a 
representative ‘group of theatrical 
managers accepted its closed-shop 
clause at a meeting in New York 
March 19, 1926. 

BIRTH OF NBC — It was an- 
nounced in September, 1926, that 
after November 13 Station WEAF 
would be controlled by the National 
Broadcasting Company, Inc. organ- 
ized to take over the plant which 
had been recently bought by RCA 
from the American Telephone and 
Telegraph Company for $1,000,000. 

VITAPHONE-PUBLISHER TIE- 
UP — Contracts were ready to be 
signed October, 1926, whereby the 
Vitaphone Corporation agreed to 


pay the Music Publishers’ 
tive Association $104,000 a year for 
the rights to mechanically repro- 
duced compositions owned by the 


Protec- 


MPPA. 

HOUDINI DEATH — Harry 
Houdini, 52, died in Detroit Octo- 
ber 31, 1926, of peritonitis. Was 


president of Society of American 
Magicians for nine terms. Burial 
in New York City. 

CAMERAMEN UNIONIZE—Film 
cameramen were finally organized 
under the tentative title of Motion 
Picture Photographers’ Association 
of United States and Canada, and 
their Local, 644 of the IATSE, was 
given jurisdiction November, 1926, 
over all men operating cameras in 
the motion picture industry. 


FEDERAL RADIO COMMIS- 
SION — President Coolidge on Feb- 
ruary 23, 1927, signed the compro- 
mise bill for control of radio traffic, 
creating a commission of five mem- 
bers to be appointed by the Presi- 
dent and confirmed by the Senate 
and to have general regulation and 
control over radio communication 
for a period of one year, after which 
the control was to pass to the Sec- 
retary of Commerce. 

WALES PADLOCK LAW — The 
Wales Padlock Law went into effect 
in April, 1927, after stage folk had 
delayed too long in asking for a 
hearing. The bill provided for the 
padlocking of theaters convicted of 
housing immoral shows and for the 
arrest of cast and management. 

FILM ACTORS VOTE AGAINST 
EQUITY SHOP — More than 1,000 
film actors at a meeting in Holly- 
wood July 19, 1927, voted against 
establishment of an Equity shop 
policy. 

MARCUS LOEW DEAD — Mar- 
cus Loew, theatrical and film mag- 
nate, died September 5, 1927, at his 
home in Glen Cove, L, I. 

KEITH - ALBEE - ORPHEUM 
MERGER — First official confirma- 
tion of the merger of the Keith-Al- 
bee and Orpheum circuits was made 
October 29, 1927, by E. F. Albee and 
Marcus Heiman. 


NEW EQUITY - MANAGER 
AGREEMENT—The amended bas- 
ic agreement between Equity and 
the MPA was signed July 16, 1928, 
becoming effective immediately, su- 
perseding the original contract and 
running until 1934. The new agree- 
ment allowed Equity to regulate re- 
lation of its members to employ- 
ment agencies. 

EQUITY AGENT LICENSES — 
Equity, at a general meeting held 
September 21, 1928, voted that all 
agencies doing business with mem- 
bers must be licensed by Equity. 


RCA - KAO DEAL — The RCA- 
KOA deal, involving a _ reported 
$6,000,000, was closed October 22, 
1928. David Sarnoff was set as 
chairman of the combined RCA- 
KAO interests, which were to be 
known as Radio-Keith-Orpheum. 


CANNED RADIO MUSIC RUL- 
ING — The Federal Radio Commis- 
sion ruled in October, 1928, that 
when a phonograph or player piano 
Was used over the air it had to be 
announced in such a way that the 
listener would not be fooled. 


RCA - VICTOR MERGER — Ra- 
dio Corporation of America and the 
Victor Talking Machine Company 
merged early in January, 1929, in a 
deal involving $140,000,000. 

EQUITY SUSPENDS FILM 
FIGHT — Reputing its action to be 
a result of Ethel Barrymore's un- 
favorable statement, Actors’ Equity 
suspended its efforts to establish 
uniform shop conditions among film 
players in August, 1929. Frank Gill- 
more, Equity president, returned 


east. 

ERLANGER DEATH — A. L. Er- 
langer, 69, died March 7, 1930, at his 
home in New York City. 

ALBEE DEATH — BE. 
72, died March 11, 1930, at Palm 
Beach, Fla., of heart disease. 

FOX SELLS INTERESTS — wWil- 
liam Fox sold his 151,000 B shares 
in the Fox Film Corporation and 
Fox Theaters Corporation to a syn- 
dicate headed by Harley L. Clarke, 


F. Albee, 
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president of General Theater Equip- 
mert, early in April, 1930. 


LEO FEIST DEATH—Leo Feist, 
61, died at his home in Mt. Vernon, 
N. Y., June 21, 1930. He was a 
pioneer music publisher. 


AAF DISSOLVED — The charter 
giving the American Artistes Feder- 
ation (formerly the White Rats) of- 
ficial sanction to organize the 
vaudeville and burlesque fields was 
surrendered to the Four A’s on No- 
vember 28, 1930. 


THEATER LEAGUE EXPANDS 
—At a meeting of the newly formed 
League of New York Theaters held 
March 5, 1931, it was decided to 
widen the scope of the organization 
to include producing managers. 


TELEVISION CLOSED SHOP— 
Equity council in its meeting Sep- 
tember 29, 1931, passed a resolution 
restricting the appearance of Equity 
members in television broadcasts to 
those programs which employed as 
actors only members of Equity. 


SHUBERT CORPORATION IN 
RECEIVERSHIP — The Shubert 
Theater Corporation, which had 
been near financial rocks since it 
passed interest on its 6 per cent de- 
benture bonds in June, 1931, was 
thrown into equity receivership Oc- 
tober 20, 1931. The Irving Trust 
Company and Lee Shubert were ap- 
pointed receivers. 


ZIEGFELD DEATH — Florenz 
Ziegfeld died in Hollywood July 22, 
1932, from a_ sudden attack of 
pleurisy. He was 63 years old. 

WILLIAM MORRIS DEATH — 
William Morris died suddenly No- 
vember 2, 1932, as he was playing 
ecards at the Friars Club. He was 
59 years old. 


KAPLAN OUSTER — Sam Kap- 
lan, president of Local 306 of the 
Motion Picture Machine Operators, 
was removed from office by the in- 
ternational in December, 1932. 


STAGE RELIEF ORGANIZED— 
At a mass meeting December 13, 
1932, in New York, Rachel Crothers 
initiated the Stage Relief Fund to 
aid needy actors in the depression 
crisis. 


RADIO CITY THEATERS OPEN 
—The two theaters in Radio City, 
Radio City Music Hall and the RKO 
Roxy, opened on December 27 and 
December 29, 1932. 


PARAMOUNT, RKO RECEIV- 
ERSHIPS — Late in January, 1933, 
receiverships were declared by Par- 
amount-Publix and Radio - Keith - 
Orpheum and bankruptcy for the 
Orpheum Circuit, RKO’s Western 
Corporation (Pantages houses) and 
RKO’s Southern Corporation (In- 
terstate Circuit). 


BANK HOLIDAY HITS THEA- 
TERS — Theater business in all 
phases was hit a terrific blow by 
the national bank holiday early in 
March, 1933, receipts falling off siz- 
ably everywhere, particularly in the 
outlying districts. 

ABA FORMED — The Actors’ 
Benefit Association, which planned 
to wipe out the benefit evil, held a 
preliminary meeting, presided over 
by Pat Rooney, March 18, 1933. 

SHUBERT CORPORATION 
ENDS — The Shubert Corporation 
officially ended April 7, 1933, when 
the properties were auctioned off to 
the only bidder, Select Theaters 
Corporation, of which Lee Shubert 
was president, for the sum of $400,- 
000. 

LEGIT CODE SIGNED — Presi- 
dent Roosevelt signed the basic code 


for “full length theatrical dramatic 
or musical plays” August 17,1933. 


SCREEN ACTORS’ GUILD 
FORMED — Twenty-five actors, 
dissatisfied with actions of the 
Academy of Motion Picture Arts and 
Sciences regarding the picture code, 
resigned early in October, 1933, and 
organized the Screen Actors’ Guild. 


FILM - VAUDEVILLE CODE 
SIGNED — President Roosevelt 
signed the code for the film indus- 
try November 26, 1933. It went into 
effect 10 days later, and included as 
one of its divisions the vaudeville 
code. 


RADIO CODE SIGNED — Presi- 
dent Roosevelt signed the code for 
the radio broadcasting industry De- 
cember 1, 1933, it becoming effective 
December 11. 


ABA GETS WHITE RATS’ 
CHARTER — The Actors’ Better- 
ment Association was granted the 
old White Rats’ AFL charter Jan- 
uary 13, 1934. In accepting the 
charter the ABA voluntarily relin- 
quished jurisdiction over burlesque 
and a special burlesque charter wus 
then issued to the Burlesque Art- 
ists’ Association. 


CWA PLAN STARTS—The CWA 
plan for relief of needy actors, for 
which $28,000 had been appropriat- 
ed, started in January, 1934. 


RADIO NEWS BUREAU — Ra- 
dio’s leading networks went under 
the 10-Point Plan March 1, 1934, 
and sent out news bulletins as sup- 
plied by the newly formed Press- 
Radio Bureau of the Publishers’ Na- 
tional Radio committee. 


BURLY CLOSED SHOP — The 
Burlesque Artists’ Association was 
granted a closed shop by the Na- 
tional Burlesque Association of 
America, the managers’ group, in 
March, 1934. 


1A ADMINISTERS LOCAL 306— 
The national administration of the 
IA took over Local 306’s affairs in 
July, 1934, with Third Vice-Presi- 
dent Harland Holmden of the LA in 
charge. Members of the Local had 
voted to recall Harry Sherman, Lo- 
cal president. 


MARIE DRESSLER DEATH — 
Marie Dressler died July 28, 1934, at 
Santa Barbara, Calif. She was 62 
years of age. 


DILLINGHAM DEATH—Charles 
B. Dillingham died in New York 
August 30, 1934. 


GEORGE F. McCLELLAND 
DEATH — George F. McClelland, 
pioneer in radio industry and origi- 
nator of commercial broadcasting, 
was found dead in his office in New 
York City October 12, 1934. 


WILLIAM FOX’S COMEBACK— 
As a result of a decigion of the 
Supreme Court early in October, 
1934, refusing to review the decision 
of the Circuit Court, William Fox 
was catapulted into complete con- 
trol of the recording and reproduc- 
ing sound situation in America. It 
was estimated that the decision 
would bring him a sum of about 
$100,000,000 in damages from the 
RCA Photophone and Electrical Re- 
search Products Equipment for in- 
fringement. 


EQUITY - SCREEN GUILD TIE 
—Negotiations with producers hav- 
ing fallen thru, the Screen Actors’ 
Guild signified its desire October 17 
1934, to engineer a tieup with the 
Actors’ Equity Association and 
thru it with the American Federa- 
tion of Labor. 
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---lf You Want--- 


Good Engraving 


FIND OUT WHO DOES THE WORK 
FOR THE BILLBOARD 
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Congratulations and Best Wishes to The 
Billboard and Its Entire Organization 


MINSTRELS MAKE MONEY 


@ IF YOU WANT TO RAISE FUNDS quickly and easily, let our Free Service Depart- 
ment tell you how—no obligation. 


@ If you follow the Hooker-Howe Pian they quarantee you TWO for One—Two Dollars for 
every one invested. 
DISTANCE NO BARRIER—Our Serv- 


Bee fA lh ream foe went into 44 out of the 48 States last 


season. 
HOOKER-HOWE pays the transporta- 
vurrrt tlen—ships open account as far in ad- 
vance as you want—if satisfactory you 
; Permit, if not you adjust without question. 


a “Broadway Service at Haverhill Prices” 
, HOOKER-HOWE COSTUME 
COMPANY 


46-52 South Main Street, 


HAVERHILL. MASS. 


CREATE 


vour OWN rortuNne 
With the “UNIVERSAL BUDGET”, World's 


most Unique System of Personal Finances. 
Strongly endorsed by America’s foremost 
editors and professors of Home Economics. 


MAIL 10 CENTS FOR SAMPLE COPY NOW 
REPRESENTATIVES WANTED. 


UNIVERSAL SYNDICATE 


MARINER TOWER —MILWAUKEE DEPT. B 


CHICAGO STAGE LIGHTING CO, Inc. 


STAGE LIGHTING EQUIPMENT 
FOOT LIGHTS—DIMMERS—BORDER LIGHTS 


SPOT LAMPS FOR RENT FOR ENTERTAINMENTS, BANQUETS, Ete. 


55 WEST WACKER DRIVE 
Telephone FRANKLIN 2715 


(ATTORNEY) 


FELICITATIONS TO 
THE BILLBOARD 


On their 40 years of service to the theatrical profession and the show 
world, to whom | extend Christmas Greetings 


PHILIP R. DAVIS 


CHICAGO 


BEST WISHES TO 


* BILLBOARD” 
PAUL WEINTRAUB 
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HISTORICAL DIVISION 


A Story of Achievement 


Account of The Rise and Growth of The Billboard 


t fe BILLBOARD was founded by 
W. H. Donaldson and James 

Hennegan in Cincinnati toward 
the end of the year of 1894 under 
the name of Billboard Advertising. 
When the first issue bearing date of 
November 1 came off the press the 
publication office was located at 11 
W. Eighth street. Seven months 
later it was moved to 127 E. Eighth 
street. The beginning was humble. 
The initial issue contained only 
eight pages, the contents being de- 
voted principally to _ billposting, 
poster-printing and advertising 
agency interests. 


The Billboard was started as a 
monthly, and it was still being issued 
monthly when an agricultural fair de- 
partment was added June 1, 1896, and 
a circus department May 1, 1900. In- 
stalling these two editorial features 
was an entirely natural proceeding in 
the light of the subsequent success 
of them, but a proceeding which at 
the time of its undertaking was ac- 
companied by much travail on the 
part of the proprietors—proprietors 
at that time of a lot of debts only, so 
far as the paper was concerned. The 
billposting field had not proved a 
lucrative one. There was little paid 
advertising — even little advertising 
that was inserted with the under- 
standing that it was to be paid for 
and collections were bad. No modern 
newspaper has ever profited from its 
circulation returns; so it Was a ques- 
tion whether the addition of a couple 
of more departments (which would 
necessarily increase the space used 
and the distribution of copies) would 
entail only a proportionate additional 
expense or constitute a source of re- 
venue thru the new business that 
might be attracted. It was a prob- 
lem that caused the proprietors con- 
siderable anxiety. Not that the na- 
ture of the step bothered them, but 
the time for taking it. They were 
progressive but their means were lim- 
ited. The shadow of the bailiffs dis- 
turbed their complacency. But they 
took the step. 


As early as two months after its 
founding The Billboard began issuing 
special editions. The first one was a 
New Year's Number bearing date of 
January 1, 1895. The first Christmas 
Number was dated December 1, 1895, 
and the following year two new spe- 
cial editions were issued. Mid- 
summer Special on July 1 and 
Thanksgiving Number on Novem- 
ber 1. 


Beginning with the issue of July 1, 
1897, the name of the paper was 
changed from Billboard Advertising to 
The Billboard after being announced 
five months in advance. A circus de- 
partment was installed with the last 
monthly issue of May 1, 1900, and 
four days later, under date of May 5, 
The Billboard became a weekly. 

Late in 1900 the paper changed 
hands, being taken over by The Bill- 
board Publishing Company, Inc., an 
Ohio corporation. This company was 
formed in May of that year and capi- 
talized at $10,000, but one thing and 
another prevented the actual transfer 
until November 27. The officers were 
S. F. Cary, president; I. M. McHenry, 
secretary and treasurer: directors: 
James H. Hennegan, C. F. McHenry 
and John Hennegan. 

When James Hennegan retired and 
W. H. Donaldson assumed the entire 
indebtedness of the paper as an al- 
ternative for buying his partner out 
(for the concern was insolvent), The 
Billboard was printing a few hundred 
copies monthly. As interest in the 
newly created fair and circus depart- 
ments grew the circulation automat- 
ically increased by leaps and bounds, 
and Mr. Donaldson was so encour- 
aged that he decided to break into the 
theatrical field with the paper. Here 
success also attended his temerity. 


Meanwhile the street fair vogue came 
on and The Billboard became the 
medium of its expression — and a 
very gratifying part of its “expressing” 
was done at the rate of so much a 
page — not a line or an inch, but a 
page, for the carnival proprietors and 
promoters disdained the smaller space. 
This marked the beginning of the 
years of plenty, following the years of 
famine. The first Special Street Fair 
Number was dated March 23, 1901. 


So rapid was The Billboard’s growth 
during 1901 that it became impossible 
for its business department to handle 
the thousands of papers that were re- 
quired for news stands, trains, etc. In 
order that no reader would suffer, the 
publishers entered into a contract 
with the Cincinnati News Company to 


supply Billboards to all train agents, ' 


news stands, news agents, etc. This 
meant that The Billboard was on sale 
at that time on every train and 
in every depot in the United States 
and Canada, to say nothing of the 
news stands and branch newspaper 
agencies which were supplied by the 
Cincinnati News Company. It was in 
June of that year that The Billboard 
moved to 420 Elm street, a few blocks 
from the former location. It was 
around this time the first increase in 
advertising rates was made. 


Me 


Altho a few theatrical notes ap- 
peared in The Billboard as far back 
as 1900, it was not until October 15, 
1901, that these notes became numer- 
ous, appearing under such heads as 
“Stocks and Repertoire,” “Music and 
Opera,” “Minstrels,” “Burlesque,” 
“Vaudeville,” “Across the Water” and 


“Odds and Ends,” the last-named col- 
umn being devoted to managers and 
agents. By this time, too, The Bill- 


board was enlarging its fair, racing, 
street fair, carnival and park depart- 
ments. 


Up to 1902 Mr. Donaldson did prac- 
tically all of the editorial copy in ad- 
dition to working as salesman for the 
Donaldson Lithographing Company. 
It was during that year that he en- 
gaged an editor torelieve him of some 
of his strenuous duties. 


In September, 1902, The Billboard 
moved from 420 Elm setreet to 422-424 
Elm street, the steady growth of the 
paper rendering this course necessary. 
It was here that the paper had its 
first offices on the ground floor. Two 
years later, early in November, 1904, 
publication offices were established at 
416 Elm street. 


In The Billboard of July 16, 1904, a 
new headline for the title page was 
introduced, with this announcement 
made in several issues previous to 
that time: “While the De Vinne title 
has served its purpose well, we believe 
that a new heading of a more modern 
style will enhance the value of The 
Billboard, both for the readers and 
advertisers.” At the top of the title of 
The Billboard appeared “Theaters- 
FPairs-Musical-Circus” and at the bot- 
tom “America’s Leading Theatrical 
Weekly.” 


The first Fourth of July Number 
was issued undér date of July 4, 1904. 
It was during that summer that of- 
fices were first opened in New York 
City and Chicago. 

The Billboard celebrated the 10th 
anniversary of its founding with the 


you and your associates. 


Governor’s Greetings 


MR. R. 8. LITTLEFORD, 
The Billboard Publishing Company, 
Cincinnati, Ohio: 

My Dear Mr. Littleford—I am very glad to ex- 
tend to you my congratulations in the issue of The 
Billboard commemorating its 40th Anniversary. 
This is an excellent record of continuous service to 
your readers, offering a splendid commentary of ac- 
complishments which must be highly gratifying to 


I have had opportunity to observe, on many oc- 
casions, the manner in which members of the the- 
atrical profession have responded in support of any 
worthy cause by devoting themselves unselfishly 
and by contributing promptly to the relief not only 
of members of their own calling, but wherever there 
was opportunity of relieving distress. 

I feel, therefore, that it is fitting that I should, 
thru the medium of The Billboard, convey this word 
of appreciation to those who have so genuinely re- 
sponded to any call of human need. 

With renewed congratulations to you, and my 
best wishes for the future, I remain 

Very sincerely yours, 


j phat fyb. 


Governor, State of New York. 


November 22, 1934. 


issue of November 5, 1904. The edition 
contained 80 pages. The first Park 
Special Issue was dated April 29, 1905. 
Beginning with the issue of June 24, 
that year, a law department was in- 
stalled as a feature. 


A music column for New York pub- 
lishers’ notes was started in the issue 
of June 16, 1906, and an inquiry col- 
umn in the issue of September 22, 
that year. Skating rinks were flour- 
ishing in these days and a department 
was opened for them and the profes- 
sional skaters. Theatrical Mutual 
Association was also given recognition 
with a column at that time. 


Then the moving picture vogue 
came on. The previous years of 
plenty were as empty as a drained 
flask compared to those bounteous 
ones which followed. Advertisers 
fairly scrambled for the preferred po- 
sitions — and they, like the street fair 
people, disdained small space. The 
most desirable pages were customarily 
sold months in advance. 

54 

Meantime The Billboard executives 
were not sleeping. As they had made 
the advertising space not only worth 
to the carnival man all he paid for it 
anl more, but checked every effort of 
rival publications to share the busi- 
ness accruing by increasing the effi- 
ciency in a proportion they could not 
hope to emulate, so no effort or ex- 
pense was spared to reach every 
branch and ramification of the film 
business advertisers of The Billboard 
were seeking. This was done by 
making The Billboard the best news 
medium in each of the fields to 
which it was devoted. 

And again the advertising rate was 
increased. 

He who thinks below the surface of 
things will realize that to do this 
there would have to be the circulation 
in each of the branches of the amuse- 
ment business catered to in order to 
justify it. Circus folks, for instance, 
would not have tolerated an increase 
in their advertising rate because of 
any increase of circulation among the 
street fair or motion picture people— 
and vice versa. But The Billboard 
knew its strength in each particular 
field and was constantly on the alert 
for means of increasing it. On neith- 
er occasion was the advertising rate 
increased without full confidence in 
the paper’s ability to render value re- 
ceived to all advertisers to whatever 
line they may have catered. 


And then, too, the increase in the 
advertising was a matter of expe- 
diency. On two occasions — first 
when the carnival vogue started and 
again at the inception of the motion 
picture vogue — The Billboard’s pop- 
ularity as an advertising medium was 
on the point of proving its commer- 
cial undoing. This sounds paradoxi- 
cal but it is true. The synchronous 
growth of the advertising patronage 
and the circulation necessitated the 
printing of so much bigger paper and 
sO many copies thereof that the ac- 
cretion in expense threatened to more 
than neutralize the increase in reve- 
nue. The proportion of the increase 
in rate was therefore worked out and 
determined upon a scientific system 
of profits and this The Billboard has 
maintained. 


While moving picture items ap- 
peared in The Billboard. in small 
measure for a few years previous, it 
was not until the issue of October 19, 
1907, that a department was estab- 
lished for them, and the title of the 
department was “The World of Mov- 
ing Pictures.” Shortly after it was 
changed to “The Moving Picture 
World.” The first Special Film Issue 
was dated June 27, 1908; the second 
January 28, 1911. 


The carnival department was en- 
larged beginning with the issue of De- 
(See Story of Achievement, page 114) 
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H. DONALDSON was born in Dayton, Ky., April 19, 1864, the son of 

e Mr. and Mrs. William M. Donaldson. After completing his education 

in Dayton he went to work for his father, who then conducted an 

art store and picture-frame establishment in Cincinnati. His father shortly 
thereafter established a poster-printing business at 127 East Eighth street, 
Cincinnati, and this marked the be- 
ginning of the now widely known firm 


The Life of the Late WV. H. Donaldson 


Born April 19, 1864 Founder of The Billboard Died August 1, 1925 


manager of The Billboard today. Mrs. Donaldson since the death of her hus- 
band has been spending her time at her home in Sarasota, Fla., making oc- 
casiona] visits to Mr. and Mrs. Littleford in Ft. Thomas, Ky. Besides the 
widow and daughter there are two brothers, Andrew and Archibald, and 
two sisters, Mrs. Charles Longley and Mrs. Dr. George W. Brown, still living 

Up to about 19 years ago Mr. and 


of the Donaldson Lithographing Com- 
pany, of Newport, Ky. 


From the art store and picture- 
frame business W. H. Donaldson went 
with his father in the poster-printing 
field, where he acted as salesman. 
In this line of work he was a success 
from th> start and it was only a 
matter of a short time until he was 
looked upon as the best poster sales- 
man in the country. In his traveis 
selling posters he built up a big 
requaintanceship with  billposters, 
show printers, outdoor advertising 
men and showmen. There were pub- 
lications in those days catering to 
certain branches of the amusement 
business, but none covering the field 
of billposters, show printers and 
outdoor advertising men. Then and 
there Mr. Donaldson, who had just 
reached his 30th year, conceived the 
idea of a publication for the promo- 
tion of the interests of these men. 
He took the idea to James H. Hen- 
negan, of the Hennegan Printing 
Company, and soon a partnership 
between him and Mr. Hennegan was 
formed to publish such a paper. An 
office was opened at 11 West Eighth 
street, Cincinnati, and the title 
— selected for the publication was 

4 Billboard Advertising. The first issue 
made its appearance on November 1, 
1894, and three years later the title 
was changed to The Billboard. The 
partnership with Mr. Hennegan lasted 
only a short time. 


During the first 10 years or so of 
The Billboard W. H. Donaldson con- 
tinued his connection with the Don- 
aldson Lithographing Company, but 
took every minute he could spare. 
and especially at night. and devoted 
it to the new publication. In the 
early years he held down every desk. 
as the revenue was far from being 
sufficient to warrant engaging help. 
However, he did have the assistance 
of his good wife. who, the same as 
her husband, deprived herself of 
many pleasures to see The Billboard 
move ahead. It was not until after 


Mrs. Donaldson made their home in 
Ft. Thomas, where they owned a 
beautiful residence. From there they 
moved to New York City, spending 
several weeks in Plorida each winter 
In February of 1924 they bought a 
home in Sarasota, Fla., and in Octo- 
ber of that year, when Mr. Donaldson 
became somewhat less active on The 
Billboard, they moved in to stay, ex- 
cept for occasional trips made by 
him to the publication office in Cin- 
cinnati. It was at this home that 
Mr. Donaldson died at noon on Sat- 
urday, August 1, 1925. Without any 
indication of immediate danger, the 
curtain was rung down on his life. 
Mrs. Donaldson at the time was on a 
visit to her daughter in Ft. Thomas. 


For a number of years Mr. Donald- 
son doctored for stomach trouble. 
but he was never inactive except for 
brief intervals. The winter and 
spring before his death his stomach 
was greatly improved. Two days he- 
fore his demise he complained of 
feeling ill and a physician was sum- 
moned. After taking medical treat- 
ment he awoke the following 
morning in apparently fine shape 
and, as usual, took a swim in his 
pool that day. Early the next morn- 
ing he had another sick spell and 
his physician was called again. Later 
that day, about 10 o’clock in the 
morning, he went into a deep sleep. 
and in a couple of hours passed on 
—sleeping away. 

The body was laid to rest in Ever- 
green Cemetery, Newport. The de- 
ceased was a member of the Ma- 
sonic Order. 

Without doubt no man had 
larger acquaintance in the theatrical 
and show world than W. H. Donald- 
son. Friends he had everywhere—1in 
the United States, in Canada, in 
Europe, in South America, in Austra- 
lia and other foreign countries. 

And no man had a bigger heart 
for the showman, the actor, the 
actress, the artist, the musician, the 
concessioner. in fact, all professional 


the seventh year that the paper 
started to show a profit and it was then that Mr. Donaldson engaged an editor. 
This, however, did not mean that Mr. Donaldson became less active on the 
paper. On the contrary, he laid plans for a bigger and better publication, threw 
all the money into it that he possibly could and his efforts were well rewarded. 
In 1885 Mr. Donaldson married Jennie Hasson, daughter of William Hasson, 
a prominent cordage manufacturer of Dayton, Ky. They had one daughter, 
Marjorie, who is Mrs. Roger S. Littleford, wife of the president and general 


folk, than he did. To help them was 
his mission, and that he succeeded 
goes without saying. Generous to a fault, his kind deeds were numbered by the 


score. He possessed a remarkable foresight, his broadmindedness was beyond 
question, and he was an indefatigable worker. Many were the times that he was 
drawn upon by theatrical and amusement people for what they termed father- 
ly advice, and he gave it willingly and unstintedly. It was a real pleasure for 
him to forego pleasure for the purpose of serving readers of The Billboard. 


HE year of our Lord 1894 cannot be pointed to as a period in which 

the United States was enjoying any great degree of prosperity and 

joy. On the contrary, it was a year of financial depression and sorry 
failures which followed fast upon one another. Railroad companies were 
going into the hands of receivers, banks were going to pieces by hundreds. 
mercantile houses of great repute were falling, all classes of shows and 
theatrical enterprises were at a very low ebb and panic prevailed every- 
where, 


It was a mighty poor time to start a new enterprise and especially 
to undertake to launch an entirely new paper Yet at this time James H. 
Hennegan and W. H. Donaldson, of Cincinnati. thought they saw an 
opening for The Billboard. The idea, which was Donaldson's, was first 
advanced in a joking way about the middle of October. Some two or 
three days later, Mr. Hennegan, who had been thinking the matter over 
carefully, pronounced it all right and signified his willingness to “take 
a piece of it.” He thought a half interest would be enough. Mr. Donald- 
son acquiesced, the plans were hurriedly gone over again, the prospects 
canvassed and the new partners adjourned to a near-by caravansar) 


A Brief Account of the Partnership That Led to the Birth of The Billboard 


(Written by the Founder, but never before published ) 


where the articles of co-partnership were ratified over two big schooners 
of beer. 

Mr. Donaldson agreed to edit the paper and keep the books. M1: 
Hennegan agreed to get the paper out. That was all there was to it 
There was no written agreement between the members of the firm, no 
attorneys were called in and no capital (not a cent) was subscribed 
The publishers worked entirely on credit and bluffed their way thru on 
nothing but their prospects. The first issue came out November 1, 1894 
It consisted of eight pages. The prospectus had brought in barely enough 
money to mail the edition, small as it was. The first number: barely 
exceeded the prospectus as a producer of coin, but it did do it a little 
better. The third issue aroused some interest, but it was not until the 
fourth issue had been sent out that bona fide subscriptions began to 
come in. 

Thereafter there was little trouble about money for mailing, postage 

nd pettv cash. But it looked as if there never would be a time when 
there would be enough money taken in to pay the bigger bills for paper, 
rress work and binding. Still the prospects were there, just as big and 
as plainly discernible as ever, and the partners stuck to their task 


— 
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HISTORICAL DIVISION 


Story of Achievement 


(Continued from page 112) 
cember 11, 1909, when a special fea- 
ture, “Carnival Conversation,” was 
added. In 1910 the first Burlesque 
Special Number was issued, bearing 
date of November 12. Starting with 
the issue of March 25, 1911, aviation 
was treated as a form of amusement 
and a department for it installed. 

In February of 1912 The Billboard 
moved into its new six-story, concrete, 
fireproof building, with a basement, 
at 25-27 Opera place, where it is still 
located. 

a 


Covers of the special numbers since 
first issued have been printed in col- 
ors, but beginning with the issue of 
June 28, 1913, the colored cover was 
adopted for the weekly edition. It 
was at that time a new post was 
created — that of general traveling 
representative. 

The Pipes for Pitchmen Department 
became a weekly feature of The Bill- 
board with the issue of August 9. 
1913, and The Corral with the issue of 
August 14, 1915. 

It was in December of 1916 that the 
price of the paper was increased from 
10 to 15 cents. This was due to the 
increase in prices of all materials that 
enter into the production of a paper. 
Inks had advanced 100 per cent, 
printing paper 100 per cent, type 
metal and supplies 50 per cent, and 
engraving material from 100 to 300 


*’ per cent. 


A special edition called the NVA 
Number was issued May 12, 1917. It 
was at this time that The Billboard 
became a member of the Audit Bu- 
reau of Circulations and it still is. 
The first Magic Department was run 
in the issue of November 10, 1917; the 
first Chautaugua Special Number was 
issued September 14, 1918, and the 
first Fair Number was dated June 28, 
1919. Starting with the issue of No- 
vember 6, 1920, and for a few years 
thereafter The Billboard contained a 
department for the Negro branch of 
the profession. The first Forum or 
Open Letters department started in 
the issue of April 2, 1921, altho open 
letters by themselves were published 
quite frequently in previous years. 
The Annual Fall Special started with 
the issue of August 6, 1921. A de- 
partment for trade shows, indoor ex- 
positions, museums, etc., was started 
in the issue of November 5, 1921. 

Ma 
= 

The Amusement Machine Depart- 
ment became a permanent feature of 
The Billboard in the issue of March 
19, 1932, altho news and advertise- 
ments of this field had appeared in 
the columns occasionally as far back 
as the early ‘90s. The first Night 
Spots-Gardens Department ran in 
the issue of April 15, 1933. A special 
edition called the Ringling Golden 
Jubilee Number was issued April 29, 
1933, in honor of the 50th anniver- 
sary of the entry of the Ringlings 
in show business. The first Endur- 
ance Show Department was published 
in the issue of February 24, 1934, 
altho news of this field had been 


carried occasionally for several years 
previous to that time. 

Hundreds and hundreds of those 
engaged in the amusement business 
have contributed special and other 
material to The Billboard since its in- 
ception, but none for a longer period 
than Charles Bernard, who resides at 
Savannah, Ga. His “Old-Time Show- 
men” series has been running since 
February 1, 1930 — almost 140 articles 
to date — and is really a record for 
circus-history articles under one title 
head and by the same writer, in one 
publication and no registered com- 
plaints of the articles not being au- 
thentic. 


Me 


The Billboard has ever taken pride 
in the service it was able to render its 
readers and patrons in the way of in- 
formation furnished and mail for- 
warded. Applications for information 
are always given prompt and pains- 
taking attention, no effort being 
spared to furnish the applicant the 
minutest details regarding any sub- 
ject about which he may inquire with- 
in reason. In the matter of mail for- 
warding, we render the quickest and 
most conscientious service. All mail 
matter addressed in care of The Bill- 
board to mem*ers of the amusement 
profession is readdressed immediately 
and returned to the post office, pro- 
vided we have the address of the per- 
son to whom it is sent — and we have 
hundreds of addresses in our files at 
all times. It requires the undivided 
efforts of two experienced mail clerks 
all the time at the publication office 
to keep this list of addresses revised 
and to forward and deliver the mail 
addressed in our care. On an average 
of 2,000 letters and parcels addressed 
to others in care of The Billboard are 
received and remailed or delivered 
personally to the applicants each and 
every week. When we have not the 
forwarding address we advertise the 
name in our Letter List, and the mail 
is forwarded upon application by the 
addressee. The post oftice permits the 
forwarding of first-class mail in the 
same envelope and under the same 
stamp originally used. So there is no 
delay in the handling of transients’ 
mail thru The Billboard. We do not 
advertise the mail in our Letter List 
unless we haven't the address. We 
also have mail - forwarding depart- 
ments in our New York, Chicago, St. 
Louis and Kansas City offices. The 
first Letter List in The Biilboard ap- 
peared in the issue of January 5, 
1901. in verv small form, with men’s 
and women’s names mixed. Starting 
with the issue of July 27 of that 
year it was separated. Today the list 
is arranged according to the office 
to which mail is addressed but still 
under two classifications—men and 
women. It occupies between two 
and three pages of space the biggest 
part of the year, and during or im- 
mediately following the holidays 
generally runs more than _ three 
pages. 

; 3% 


Another big service of The Billboard 


large rotary presses and three automatic 


Holiday Creetings Number. 


ents are recognized as bona fide news 
other amusement institutions. 


in the locality he desires to cover. 


Louis, Los Angeles and Kansas City, we 
The Billboard’s business, while we have 
and other foreign cities. 

The following list gives the 


hb 


The Billboard’s Facilities 


ITH its own composing room, electroyping department and pressrooms, 
The Billboard has facilities that rank with the best of class publications. 
With five linotype machines, one monotype machine, a color press, two 


to handle issues even larger than the size of this, the 40th Anniversary and 
In addition there are two job presses to handle 
printed matter for The Billboard’s own use. 

The Billboard's repertorial and editorial facilities are superior to those of any 
other amusement paper in the world. We have correspondents in every large 
city in America and also in many resort and other show towns. These correspond- 


No applicant is ever considered for the position 
of representative for The Billboard unless he can obtain three recommendations 


In the large cities, such as New York, Chicago, Philadelphia, Boston, St. 


gang-stitching machines, it is equipped 


gatherers by managers of theaters and 


maintain offices devoted exclusively to 
representatives in London, Paris, Berlin 


regularly employed in each 


mechanical departments. 


interesting. 


great vitality. 


were close and intimate. 


stage. 


How The Billboard “Broke” 
Into Circus, Theatrical Fields 


HE reasons for The Billboard entering the circus and theatrical fields are quite 
During its first year the best it got was an indulgent smile. 
Quite generally it was the raucous laugh. But it was born endowed with 
in time the billposters took it up in a listless, half-hearted sort 
of way, but even this grudging recognition proved electrifying. 
billposters used to leave the paper tying around the shops, and their employees 
(the real knights of the brush) took to reading it. 
monotony of existence in those days with summer engagements ahead of circuses. 
Soon The Billboard was found on the advance cars, and the circus agents and 
advance men “got the habit” of reading it. 

Also in the ‘90s relations between journeymen billposters and stagehands 
Doubling was far from being uncommon, so The Bill- 
board soon invaded the billrooms of the theaters, and thence made its way back 
That was all the paper needed. Like the camel it had gotten its nose in. 
But it was not easy, nor was it quickly accomplished. 


The managing 


The latter used to vary the 


department of The Billboard’s Some offices and plant in Cincinnati: 


Editorial Department .... wc cccccccccccccccs 7 
Dustnaes DUPRE Wyn... ccc cee cccvcvsacs 5 
ee EPPECETER CLIT Te 7 
Advertising Department itis... 2 sc ccscccccsce 9 
Mail-Forwarding Department ........5-..56-65 2 
Competing Department .. 2. Sas ccccccsccccs 25 
te os «wh a oe OR ieae Sas 8a RES NV 
Electrotyping Department ...............-++- 5 
a ja 64s DOSS SK web anes Sale 9 
SPER ETE CE 5 
Mailing Department ........0.csccccccvtcese 8 

EE ee eee LETT. te 93 


Additional help is engaged when handling special editions, particularly in the 


of peopl 


to its readers almost since the time 
the first issue came off the press has 
been the publication of lists of va- 
rious kinds. Fairs were the first to be 
carried, they appearing in the issue of 
March 1. 1895. Before the end of that 
vear conventions and poultry shows 
were included. Racing dates started 
in the issue of June 1, 1896; tent show 
winter quarters in the issue of Feb- 
ruary 1, 1900: vaudeville theaters in 
the issue of January 6, 1906; repertoire 
and one-night-stand theaters in the 
issue of September 1, 1906; dramatic 
editors of daily newspapers in the 
issue of December 15, 1906; skating 
rinks in the issue of December 15, 
1906. Other lists were added as time 
grew on. 

Among other service features has 
been the route department with the 
itineraries of circuses, carnivals, 
vaudeville performers, show units of 
various kinds, legitimate attractions, 
stock and repertoire shows, bands and 
orchestras and miscellaneous shows. 
The first routes to be published in 
The Billboard were those of circuses 
and Wild West shows. These appeared 
in the issue of May 5, 1900. There 
were 10 shows, consisting of Buckskin 
Ben’s Wild West, Forepaugh-Sells 
Shows, Gollmar Bros.’ Wagon Show, 
Harris’ Nickel Plate Shows, Walter J. 
McDonald’s Show, Norris & Rowe 
Shows, Rice & Davis Shows, Ringling 
Bros.’ Shows, Wallace Shows and 
Welsh Bros.’ Shows. Starting with 
the issue of August 17, 1901, the 
routes of all classes of tent shows 
were published, also a list of miscel- 
laneous shows such as opera, minstrel, 
vaudeville and burlesque, as well as 
bands. Carnival routes were first pub- 
lished in the issue of May 24, 1902. 

There is no other amusement jour- 
nal that gives its readers such a di- 
versity of news and information as 
The Billboard. 

Neither is there another amusement 
paper that gives its advertisers such @ 
wide field of distribution. 


When The Billboard first flung its 
little cap in the big ring, it was cus- 
tomary for papers, especially of this 
class, when printing a portrait of an 
actor, manager, agent, actress or 
vaudeville artist to charge for the 
cut. As a matter of fact the charge 
exacted was three, four and even five 
times the cost of the cut. It was, 
in fact, an indirect, and in The Bille 
board’s estimation a wholly uncom- 


mendable, method of selling adver- 
tising. 

We determined never to sell a por- 
trait. As the portraits were almost 
always accompanied by biographical 
sketches or reading notices, we re- 
solved never to sell these either. 

Very early in the first year of the 
paper’s life it was ruled that The 
Billboard would not trade them; that 
is, offer them as an inducement for or 
to obtain display advertising. Shortly 
thereafter the rule was extended to 
embrace reading notices of all kinds. 
Tf the paper boosted—and little else 
was done — it was because The Bill- 
board honestly thought the person, 
firm, merchandise, device, article or 
what not really deserved boosting, 
and not as a means of currying ad- 
vertising favor. 

The Billboard at its beginning, as 
stated in the fore part of this story, 
was devoted solely to billposting, pos- 
ter-printing and advertising agency 
interests, and tho this department 
was later relegated to the minor im- 
portance of one of the auxiliary fea- 
tures, the paper long continued to 
be the only reliable organ of the bill- 
posting business, which was then in 
the formative period of existence. It 
early disagreed with the leading 
spirits of the Associated Billposters’ 
Association. The issue was the 
“close” association idea which ob- 
tained versus the open association 
scheme which The Billboard cham- 
pioned. The split, thus occasioned, 
led to the publishers of The Bill- 
board divorcing it from all official 
and active participation in the field 
of outdoor publicity, altho it has 
never ceased to take a friendly and 
lively interest in billposters and bill- 
posting affairs. Billposters, therefore, 
were the occasion, if not the instru- 
ment, of The Billboard’s birth. 

This was The Billboard’s first declar- 
ation of independence; it was the first 
occasion for its refusing to subniit to 
dictation or to prostitute itself to 
subsidy. But it was not the last— 
far from it. Since then it has been 
threatened and cajoled, urged and 
pleaded with by one or another of 
the interests that make up the amuse- 
ment business. That it was as fear- 
less as it was fair is evinced by the 
fact that no faction in any branch of 
the business has ever been able to use 
it as an instrument for the further- 
(Story of Achievement on page 206) 


THE FIRST ISSUE 
is reproduced in the next eight pages 
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We Make a Specialty of Large Block and Type Work for Mercantile and 
Theatrical Advertising. 


TT 
Classified Advertisements. | 


Za Classified Advertisements 
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American Advertising & Bill Post~ | 452 ENGRAVER AND PRINTER. | Association. M. M. CURRIER, Treas 
ing Co., 280 Madison Ave., Chicago, llls. 3 a2 ; eee anne 

+ N.Y..D oe A Line in Billboard Advertising 
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A Freak in Texas! Reliable Bill | ao -— —— - -—- ~ Groesbeck, Tex. Limestone County 
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Pop-. See BURNITT. the Bill Poster, | & rhe Fair Bills and Posters. 


Boards For Sale. Good Live Town. 
Cheap foreash. Address B-21, this office 
; ; For Sale. One-Third interest in 


Bill Posting business. to a man of experi 
ence. Address, B-5. care this office 


The DONALDSON LITHO CO.,, Cincinnatl 


, PD) Billboard Advertising, for Fairs. 
Aj Advertise in it. Subscribe for it. 


‘LE, Shedman Bros.’ Kuno-Drome. A 
Si Great Attraction. Address SHEDMASS 


RKOS , Elizabeth, N. ¢ 


Billboard Advertising isa Journal _ —— ee 
or advertisers. Good thing—push it along | / ' ; A fe LUBLUSUK sec : 
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POSTER AND BILL WRITERS. © ; te | a a i Newspaper Cuts for Fairs. Write 
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I Write Bills and Posters. 
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5 e wn 8. ace, Cincinnati, “i “ : ii oe ; ' 
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Heuck’s Opera House, Cincinnati, O = : , ie a 
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G. A. Hartford, = 
j ; Fountain Square Theatre, Cincinnati, O. Sok ed ee 5 as 
2 Do you need work? If $0 A j 
y Say itin BILLBOARD antaineee meri 

of ; | 


your can Adv ertising & $17, Clay*St. and '512-514°$16 Commercial St. 


“SAN FRANCISCO.“CAL,’ 0 


) CIRCULAR DISTRIBUTORS. | j 
|| | Bill Posting Company 


All Kinds of Advertising Matter | reeenns to ten Commercial and Show Printers, 


Reliable, prompt. Reference. 


SPP SAE. ASI, Beoadway & Treyser and Geo. A. Treyser Billposting Companies. 
Steinbrenner, 313 Vine .Cineinnath The Largest and Best Equipped Advertising and Billposting Company in Existence. POSTERS AND COLOR WORK 
: Distributors. Aévertice! Own and control more Billboards, Fine Locations, Car Line Displays | than any 
ia MIELGOARG AbVERTioNG. We Teach | other Billposting Company in America. Advertisers invited to investigate care 
ait the large advertisers, Strictly legiti- fully our facilities 208 MADISON STREET. Designs Furnished. Work Guarnteed 
ee ewe ROBT. CAMPBELL, Pres’t. CHICAGO, ILLS. 
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HISTORICAL DIVISION 


F Che Billboard’s 40th Anniversary a 


Billboard Advertising. = 


en 


printer will frequently be found to pos- 


BILL WRITING. , fo pos 
sess ability of no mean order in this 


A Few Facts Regarding the Manner direction. In any event it would be well 
to bear in mind constantly that effect 


of Preparing a Poster. |eannot be obtained by redundant effu 


—t 
THE BAILEY SHOW. | 


R. C. CAMPBELL. 
The rumored acquisition by Mr. Jas. A —— 
sailey of the interest in the Barnum & | 


The frontispiece of this, our 
Bailey Shows, held by the Barnum Es 


Initial 


In all probability a very Jarg* propor- 
tion of the persons who use the bill | 
boards from time to time, with but fair | 
or indifferent success, have come to think | 
that they cannot he made as effective | 
and immediate in their results for com- | 
mercial usage as they are tor theatrical | 
and show purposes. This is a mistake, 
and the fault lies not with the boards, 
but with the advertisers themselves. 
Business men are for the most part un- 
skilled in the art of concise and lucid 
expression; hence, their bills prepared 
by themselves are as a usual thing heavy 
and slow. 

This can be capitally illustrated by a 
stroll through almost any thoroughfare. 
The commercial posters with but few 
exceptions are disjointed, unattractive, 
technical and absurdly long. In justice 
to mercantile men, it should be remem- 
bered that they are greatly given to en- 
grossing business details, which is us-, 
ually not conducive, to fluent speaking 
But this excuse must not carry too much 
weight, inasmuch as some of the very 


sions of undue length. Be brief. Be 
concise if you can, but be brief 
WyLpown. 


SAM. M. DAWSON. 


The above cut portrays with remark- 
able fidelity, the features of a man who 
is known from Maine to California, a man 


tate, is of peculiar interest and import to 
| the readers of BILLBOARD ADVERTISING. 
| What a splendid example this gigantic 
| enterprise is of the efficacy of posters 
| and distributing work. With wares, than 
| which there exists naught uader the sun 
less staple— with a market which has to 
be created from day to day at almost in- 
credulously short notice— with the count- 
less d:fficuliies which beset and prey upon 
all intinerant organizations, it has yet 
been enabled to build up and amass for 
its owners fortunes so vast, so enormous, 
that mere figures fail to convey any idea 
of their colossal proportions, 

Should the report prove true that Mr. 
Bailey is now sole owner of this great 
enterprise, it will afford great gratifica- 
tion to the innumerable admirers o his 
energy, for while there is no gainsaying 
the genius and marked ability of the 
late P T. Barnum, it cannot be denied 

jthat the present magnificent size and 
cuviable position of the Barnum & Bailey 
shows is due almost exclusively to the 
efforts of Mr. Bailey alone 


number is a portrait of Mr. R C Camp- 
bell, President and General Manager of 


the American Advertising and Bill Post- 


the Associated Bill rosters’ Association, 
(the National Organization ), and Treas- 
urer of the Illinois State Bill Posters 
Association. No more fitting tribute can 
be paid to Mr. Campbell than to state 
that he is a man of infinite resource, pro- 
xressive ideas, and tireless industry, and 
in selecting his photograph for the first 
number of this magazine, the Editor was 
actuated by the fact that he is the ac- 
knowledged leader, the foremost and 
most eminent man in the field which we 
aim to cover. 


He has bought advertising on the 


boards in such magnificent quantites, 


has handled such stupendous contracts 


and directed such vast armies of bill 
| posters, that he is unquestionably en- 
| titled to the enviable position which he 
| Occupies in the estimation of everybody 


|idenufied with the boards :hroughout 
the United States and Canada 


ing Company, of Chicago, President of 


Mr. Barnum, during the latter years oO. 


best bills that have ever gone on the 
boards, bills that have been the very 
embodiment of terse pointed expression, | 
have been the work of business men. 
They are the exception, however, and 
not the rule. 

The generality of commercial adver 
tisers, merchants and retailers who only 
make an occasional trial are much less 
fortunate in this respect, not because | 
they are more absorbed in their business, | 
hut because they write vaguely or ex-| 

| 


press themselves obscurely. 

Some of them no doubt have a deficient | 
sense of language, but others openly 
scorn graceful diction, and make uno| 
attempt at novel or popular style. In 
deed, it would seem that they often 
purposely try to obtain a form and| 
expression as unattractive and vague as 
possible. In doing sothey misapprehend 
the real secret of successful utilization of | 
the bill boards even while continuing to 
devote much time and money toit. They | 
forget that this class of advertising must 
above all things, be brief and to the| 
point, that it cannot be prepared after | 
the manner of a newspaper card. The} 
*saders of posters are not seated in a| 
comfortable arm chair when the catch 
line arrests their attention. Quite the 
the contrary, they are passing and very 
frequently to, in a hurry; hence, the | 
poster that catches their eye+must tell) 
its story, and all its story almost at a 
single glance, or its entire effect is lost. 

But no doubt even those who do 
realize this and who are truly anxious 
to have their wall work conform with 
the ideas here advanced, find it difficult 
to avoid the stereotyped ruts naturally 
worn by their every day routine, and 
experience great difficulty in divesting | 
their copy of this garb of dense vol- 
uminousness Why not have posters 
prepared by experienced bill writers? 
There are many such in all the larger 
cities, and in the smaller towns the 


| who in hie particular line stands right at 
the head and front of his compeers, and 
enjoys the reputation of being one of the 
very best and thoroughly competent ad- 
vertising agents in America. 

There is no nice little anecdote, re- 
counting, in a semi-romantic way, the 
accidental manner in which Sam Dawson 
On the 
contrary, his entry was entirely deliber 
ate and premeditated. Endowec with 
ample leisure and a natural iove of the 
theatre in his early years, lie became ad 
dicted the Clipper reading habit, which 
grew upon him with such great rapidity 
that finally, in 1878, it obtained com- 
plete mastery over him, and he joined 


first broke into the business. 


out with Kernan’s Theatre, in Baltimore. | 


ais life, could no more have handled its 
mastodonic volume, than the vericst 
tryo. It had grown so big that it uu- 
uerved him, anc he gladly turned from 


| the seemuingless detat, incident to its! 


management, allowing the burden to 
devolve upon Mr. Bailey, whose Napo- 
leout’ cerve and infinite resource have 
ever proved equal to this onerous task. 
tence it is thac the many who are con 
versant with the facts rejoice greatly at 
the prospect ot its heing handed down 
to posterity as “The Bailey Shows,” and 
| go ringing down the future ages, a fit 
ung monument to the man who really 
made it what it claims to be, and what it 
aciualty is—T he Greatest Show on Earth. 


The summer of '79 found him a humble, | 


but zealous student of the world re- 
nowned Barnum Show. In '80 and ’s1, he 
was with Morton's Big Four Minstrels, 
which was followed by engagements with 
Sells Brothers Circus, the Forepaugh 
show, and Thatcher, Primose & West's 
Minstrels. In’88 he was with Proctor, in 
Wilmington, and in the summer season 
with Howe’s Circus in a tour through 
Canada. In ‘89 he went to Pittsburg 4s 
business manager of the Bijou Tieatre, 
remaining in the Smoky City, three con 
secutive seasons. Since which time he 
has been on the road ahead of A. Y, 
Pearson, and Springer & Welty, leaving 
the service of the latter to cuter upon 
his present engagement with Brady & 
Garwood as advertising agent of Heuck’s 
Opera House, Cincinnati. 

“Col.” Dawson s record is a most envi- 
able one He has made more money for 
other people in all probability, than any 
other man of his years. He has evolved 
more clever schemes and successfully 
launched more valuable ideas and devices 
in theatrical advertising than any other 


advertising agent in the country, with 
but two or three possible exceptions, to 
whose ability no one is more ready to 
testify than the doughty Colonel himself. 


CARE IN LETTER WRITING. 


Letter-writing is the one thing abso- 
lutely essential to education, tor every 
man must show himself in this style of 

| writing. It is practical, for our letters 
enter into all the affairs of every-day 
1ife, and occupy a large part of our time 
and thought. A mar’s whole success in 
tife sometimes depends upon a letter. 
By nothing are we judged more keenly 
than by ietters. 
so quickly to the contempt of the world 
or the pity of our friends as the breaking 
of some unwritten rule of’ courtesy or 
etiquette in writing aletter. Our letters 
development of mind and character. 
They quicken our perceptions of the 
best things, widen our sympathies, give 
us a deeper insight of life. There is no 
culture like that of writing, no talent is 
more susceptible of cultivation. 


It would be interesting to know the 
extent to which the advertising of articies 
in some sections of the country infiu- 
ences their sales in sections where they 
are not advertised.—Priniers’ Ink. 


This page is nine-tenths of its original size 


Nothing will expose us | 


have the most direct influence upon the 


In the circus world his fa.we is inier- 
| national, Beginning at the bottom- 
| must round of the ladder as bill poster 
| with the advance forces of W. W. Cole, 
in 1876, he advanced rapidly, and in 1886, 
when, after ten years of service, he se- 
vered his connection with the enterprise 


he was general agent thereof. 


He had in the meantime devoted his 
winter seasons toward 


directing the 
tours and advertising the attractions of 
Charles, Daniel and Gustave Frohman. 
achieving great distinction for perspi- 
cacity and foresight in the theatrical 
branch of the business. In 1887 he was 
engaged as contracting and excursion 
ageat with the Forepaugh Shows. In 
1888 he was promote to the position of 
General Agent and continued in that 
Capacity until 1893, in the 
meantime organized and incorporated 
The American Bill Posting Company, of 


Having 


Philadelphia, in 18g0, and carried the 
He de- 
cided to abandon circus work, and to 
this end on December Ist, 1893, in part- 
nership wiih W. W. Cole and Col. Burr 
Robbins, he purchased the Broadway & 
Treyser and the Geo. A. Treyser Bill 
Posting Companies, of Chicago, which 


venture to a successful issue. 


were merged into one concern, and are 
now operated under the firm name of 
American Advertisirg and Pi)! Posting 
Company, with Mr. Campbell as Presi- 
dent and General Manager. 

If there is any one man on the face of 
the globe who can be considered an in- 
fallible expert and a reliable authority 
; on that particular branch of the science 
| of advertising embraced by the billboard, 
| that man is unquestionably R. C. Camp. 
| bell. 


handled it ou commission He is familiar 


He has bought it, sold it, used it, and 
j 

| with its detail and conversant with its 
BILLBOARD ADVERTISING 
is proud to be enabled to offer him this 


tribute. 


| every usage. 
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One Page, - 0 
One-half Page, , eed 
One-third Page,- - -%. “ 
One.guarter Page, - 40. 
Smaller advertisements 25 cents an agate 
line with the following discounts, viz: 
10 per cent. off on advertisements amount- 
ing to over 20 lines and less than 50 lines. 
20 per cent. off on advertisement amount- 
ing \to over 80 lines and less than a quarter 
of @ page. 


RUNNING ADVERTISEMENTS. 
(Repeated or continued insertions.) 


Rates on one page, one half page, one third 
age and one quarter page advertisement 
or two or more insertions quoted upon 

application. Sinaller advertisement 25 cents 
a iine subject to the regular discun, on sin- 
gie insertions and the following additional 
uiscounts, viz: 


19 per cent. off for three insertions. 

15 per cent, off for four insertions. 

20 per cent. off for six insertions. 

25 per cent, off for twelve insertions. 

READING NoTices.—With @@ o. *.°%, 

cents per line brevier measurement, (which 
equals about eight words to the line) subject 
to the same discounts that obtain for single 
and continued advertisements. 


SPACE ConNTRACTs.—Special rates on con. 
tracts of 1,000 agate lines aud upwards may 
bad on application. Changes in matter 


are made without charge as often as the 
advertiser or agent may require. (Copy for 
all such changes must reach us before the 
25th of each month ) 


SPECIAL ADVERTISEMENTS.—See page 2. 
PORTRAITS. 
First Page, - $2500 ColumnCuts, - $5.00 
All portraits are engraved from photo- 
graphs by tiie half tone process and include 


a reading notice of reasonable length. Terms 
on portraits are cash in advance, 


SU BSURIPTION. 
One Year, in advance, 9 cents. 
Six Months, 50 cts. Single Copies, 10 ct» 


Billboard Advertising is sold in London at Low's 
Exchange, 57 Charing Crose, and at American Adver 
tising Newspaper Agency, Trafalgar Buildings. North- 
umberland Ave... W. C aris, at Brentano's. 


17 Avenue del Opera. The Trade supplied by ail | 


News Companies 
Remittances should be made by cheque, post office or 
express money order, or registered letter. 
e Editor cannot undertake to return unsolicited 
manuscript 


When it is necessary to wire us copy and 
instructions for advertisemeuts, great sav 
ing may be had by recou *he Donaldson 


Cipher, Weare conversant with the use of 
the Code. 


Address all comunications, for either the editorial or business departments, to 


BILLBOARD ADVERTISING CO. 


No. 11 West Eighth Street, 


Cincinnati, Ohio. 


BILLBOARD ADVERTISING, which ap- 
pears herewith forthe first time, although 
au innovation in journalism—and as far 
as the editor can ascertain, entirely with- 
out precedent—will, it is believed, be 
accepted as both timely and valuable by 
those to whose interests it is devoted. 
It will serve greatly towards demonstrat- 
ing the efficacy of the bill board as an 
advertising medium and increasing the 
number of adherents of which this form 
of advertising now boasts. The pub- 
lishers aim to have it always newsy, 
bright and interesting, to cover the field 
it is intended to occupy carefully and 
conscientionsly and to maintain a high 
and exacting standard of exceilence in 
all articles appertaining to the interest 
of its readers. 


S. © 
* 


ALTHOUGH only in its swaddling 
clothes, its success is already absolutely 
assured, Tke fesponses to the very 
vnodest prospectus demonstrated that 
beyond all doubt or peradverture Two 
thousand and twenty-one paid subscrip- 
tions before the initial number was is 
sued and a most gratifying vumber of 
advertisers besides Surely a journalistic 
youngster was never started upon a 
career under such auspicious circum- 
stances. 


2 
. 


THE interest manifested in the under 
taking has been so lively and the appro- 
bation so pronounced, that the tempta- 
tion has been strong to turn it at once 
into a weekly; but mindful of the old 


adage that ‘‘a slow growth is the best 
growth,” and owing to the fact that ail 
plans and contracts have becu laid and 
entered into under the supposiition that 
it would be issued monthly, the original 
plans will be adhered to. 


> a 
* 


s 

HENCE our readers may look forward 
to a regular monthly visit from Bitt- 
BOARD ADVERTISING until’ November 
I, 1895, when we will see you weekly. In 
the meantime we will carefully canvas 
the field we have entered, ascertain its 
needs and requirements, and ground 
ourselves thoroughly in the principles of 
a policy that will enable us to best 
achieve our aims. 


Is there anything that shows less of 
novelty than the campaign posters. 


Those hewspapers who do not boast of 
that profitable adjunct, The Job Rooms, 
have about as much regard for a bill 
poster as the latter has use fér a barbed 
wire fence, and they are tireless in voic 
ing the fact. Neverthess the billboards 
are steadily increasing in popular favor, 


and are beginning to number among | 


their most zealous adherents, some of 
these self-same journals. 


BILLBOARD ADVERTISING will grow 
larger as it grows older. 


Bear in mind, our columns are open at 
all times to Bill Posters, Show Printers, 
Advertising Agents, Secretaries of Fairs, 


etc. Correspond with us, 


Billsoard Advertising 


| i dcellnsaeihatalies 
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SOMETHING NEW. 
| At a meeting of the Brooklyn Pub j rae 
| Itshers’ Association, held October 5, 1394,; The wise advertiser knows the value 
: . PS 194 

- following minute was unanimously | of the boards, knows that no other me- 
| adopted: Pr fe iq , 

The importunities to advertise in pro i ye =. mee — a 
_grammes, catalogues and other tempo | promptly and immediately, and justifies 
| rary publications are increasing to such | that belief by adopting all the latest and 


few erin that it pe poe with — | most uovel methods in vogue. Origin- 
legitimate business of newspapers, and arity ; , is : 
in self protection, we, the Brooklyn | ity in design, finish and execution, and 


Publishers’ Association, hereby agree C4T€ im the selection of localities to be 
not to advertise our newspapers in other | covered—all claim his careful attention, 
than established publications. |not in the half-hearted way that cbar- 

The above articie, which appeared in | acterizes the methods of so many of the 
Printers’ Ink, October 17, is somewhat fraternity, but with an ever-watchful and 
misleading, no mention of posters being | earnest zeal, which iw itself inspires in- 
made in the resolution in question. Had | terest and insures success. 

. i > “Ss ' _ 
= aren Seen ‘Rented oats Art| | saadncank tite en 
sarred in Brooklyn,” it would have been | : ‘ 
muuch more in keeping with the facts | Out Gent forget the coustry. shove ~ 
|many a couniry route that will yield 
| more actual returns on the investment 
jiuvolved in covering it. than will the 

‘most crowded thoroughfare in a city. 


Posters are Barred in Brooklyn. 


WHAT THEY THINK OF US. 


We regard it as a much needed me- 
dium.—Curvran Bill Post Co, Denver. 


It should have been started long ago | 


CINCINNATI is now being entertained 
—Al. Bryan, Cleveland, O. | 


with a newspaper war. The Tribune, a 
, comparatively new mornin aper, bav- 

_ Start the new paper in a small and| ing built ios large poh: th mainly 
inexpensive manner, and let its growth | through the medium of posters, profusely 
| be natural. Do not force it. You will and judiciously used, has been boycotted 
a carnage bneeg is'a field for it—| by the Enquirer and Commercial-Gazette. 
Car. Seer: aes The Tribune engaged a brass band, and 
1 believe it will be a great success.— | three or four wagons with large banners, 
J. Ballard Carroll, Albany, N. Y. declaring they were “Boycotted and 
| Booming.” The other two papers em- 
It will be appreciated and patronized | ployed about twenty five boys to fo:low 
‘rom the start.—Sam Dawson Cincinnati) the band wagon, carrying signs, and 


j 


lad — q | yelling lustily for their favorite papers. 
Glad you «iced to publish such a | However the war may end, it proves one 


Sa nrg ie oesantianliesarsc | thing conclusively—that posters are the 
_ RAE. SM, Alexandria, | very best medium of advertising for 
— nearly all classes of business. 

I hope it will fill a long felt want— | 


B. R. Clayton, Clayton, Mich 


’ rrespondents. 
Wish your magazine a long and pros | os taste asl <t 


perous life.—A. D. Gavito, Mauberret s, | S. L. H., McGregor, fa.—Common 
New Orleans. | 


|salt im proportion of one pint to two 

Tams very auuch interested tu whet it | gallons ot paste will keep it from freezing 
1s claimed to contain.— 7ony Aingra/fer, 
Shelby. O. 


H. M. S., Savannah, Ga.—Not that we 
are aware of. 


1 think it is a good thing —C. Frank 


David, S. S., Mexico, Mo.—Corrosive 
Trott, Junction City, Kas, 


sublimate will correct the evil. 


I heartily wish you success, asit isa) / /. S, Newcastle, Wyo —The Donald- 
n ove in the right direction—“‘a long felt | son Guide will likely prove what you are 
want supplied.’—W. R. Burnitt, Honey | in need of. 
Grove, Tex, 


J. H. D., Dayton, O.—Write to L. B 
Think you will cover a field that has} Decker, Salem, Mass. 

long needed a publication.—R&. C. Camp 

bell, President of the Associated Bill 

Posters’ Association. 


W. D. H., Peoria, /11—Have you ever 
heard of the New York Clipper? It 
covers the field admirably. 


A Bill Posters’ Monthly. 


} . : Rf. J —1: The Ameri 

| In Cincinnati, there is to be issued - whe oe ; rine i ee 
|about November 1, a new paper in the | Newspaper Directory, published by Geo. 
| * 


| mterest of bill posters, to be called Bili | P. Rowell & Co., No 10 Spruce Street, 
Printers’ Ink. 3: The 


board mpeppmanes = The new ener will | New York. 2: 

| start as a monthly magazine, published ide. 

| by the Billboard Advertising Company Densitson Guise 

and managed by James H. Hennegan.| 77 ¢, S¢. Louis, Mo.—The Diamatic 
{t will contain information of value to a The D tic Mi cath out 
| every person in the United States con- News oS Se en pub- 
|nected in any capacity with the bil! | lished in New York. 
| posting industry, and should prove an 
| important and interesting addition to 
the periodical literature of the time | ing them a copy of BILLBOARD ADVER 
| Se ie nat eee tee TISING, say for three months. Vt will do 
nati—Leander Richardson's Dramatic\ more toward stimulating their interest 
News. than any other available means, 


L. B. S., Sacramento, Cal.—Try send- 
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BILL ROOM GOSSIP. | 


Newsy Notes About the Bill Room) 


and Those Connected With It. | 

} 

The next Annual Convention of the | 

Bill Posters’ Association, of Illinois, will | 
be held at Peoria, April 16th, 1895. R 

C. Campbell, President of the American | 

Advertising and Bill Posting Company, | 

of Chicago, and also President of the} 

Associated Bill Posters’ Association, is 

Treasurer of the Illinois Association 


| 
} 
; 


Harry Stoops, of Chattanooga, is the | 
latest aspirant fora big city effice He} 
is said to have his eyes fastened long- | 
ingly on the Cincinnati boards. Gun-) 
ning has evidently concluded to keep 
out of the Queen City 


The American Advertising and Bill 
Posting Company, of Chicago, have 
broken the record in the matter of odd | 
and unusual contracts. They recently | 
posted twenty four thousand snipes and | 
two hundred stands consisting of twenty- | 
five sheets each, measuring five by five. | 
for the Salvation Army, which-was fol-| 
lowed by one thousand eight-sheet 
stands, two by four, for the Y. M. C. A.) 
Truly an innovation in advertising, but 
there is no reason why they should not | 
find the boards as promptly effective as, 
their antithetical competitors, the show- | 
meu 


Chas. Mozier put in the tag end of the 
circus season on the Wallace car No. 1 


It is said that B. M. Drake, the well- | 
known general contracting agent with 
the Ringling Show, would like to buy 
the boards in some live town. Locality 
and price being right he would try it on 
at least for the winter | 


That bill posting war in St. Louis is| 
likely to be duplicated in Detroit very | 
shortly. } 

Odd as it may seem, a careful canvas | 
of the field shows a larger percentage of 
women regularly engaged in bill posting, 
owning their own boards aud conducting 
their own busivess, than almost any 
other business usually deemed a strictly | 
masculine vocation. | 


F B. Kirsh, of Galesburg, Illinois, is 
President of the Illinois State Bill Post- 
ers’ Association. 


J. T. O'Mealia, Treasurer of the Asso- 
ciated Bill Posters’ Association, was 
among the first subscribers entered upon 
the subscription list. 


A. G. Ringling, (Gus) who manages 
the boys on Car No 1 with the World's 
Greatest, was unable to finish the season | 
on account of illness. He was replaced 
by Ralph Peckham, who put in the | 
greater part of the season with Barnum 
& Bailey. 


Dan. F. Cline, of Peoria, Ills., is a 
member of the Protective League of 
American Showmen, and Secretary of 


j}complaining of a lack of commercial 


on. Only a few. 


_ Billboard Advertising. 


The Litho-Tint, or hand-painted stand 
seems to be holding its own, especially 
in the smaller towns 


Among the Agents. 


Quite frequen ly 
the productions evince artistic merit of a | 


3 They Are Located. 
most commendable degree of excellence 


- M ior = 


The Libbie Show Print Co., ordered 


What the Boys Are Doing, and Where | Music, in Pittsburg, is so well billed that 


a 2 


James Weedon is one of the youngsters 
in the business, but the Academy of 
it shows conclusively that “limmie" 1s 


fast forging to the front. He is a self 


Thomas Cash has deserted | made man, and deserves lots of credit for 


: . , Boston and is now with the Grand Opera his progress 
one hundred copies of the first issue for 


. : ; House Pittsburg 
distribution Those hill posters who are ; . 
giant in stature, but his worth is me 


‘ gatherian in quality. It is his first sea 
patronage, might ponder over this hint 


with profit. A copy of BILLBOAD AD 
VERTISING in the hands of your local 
advertisers will accomplish more good 
than may be had from a week's soliciting 
Try it. 


a name in that “burg” for himself already 
He has a lovely family and is justly proud 
of his little folks He put in the summer 
with the Wild West 


srooklyn 


at Ambrose Park, 


Donaldson paper is now all pasted on 
the shingle plan—that is, the upper 
sheet overlapping the under sheet and 
shedding much rain after the manner of 
a shingled roof, 


. James Dedsen has been transferred by 
Messrs 
Hustler’ 


We all know that 


Davis & Keough from “The 
Company to “Down in Dixie 

‘Jim’ earns his salary 
at all times, and while he may not be a 
diplomat, still he is loyal to the back 
Joliet, Illinois is well looked after py hone, and his show is well represented at 
S. V. DeLong, who, in addition to direct- all times 


ing a flourishing business is also Vice ie 

P . _— “he » Se » of he 
President of the Bill Posters’ Association; Charlie Seymore, one of the 
of Illinois 


oldes 
Landlers of paper in the country is at the 
ea. | head of that department for the Bijor 
How is your local patronage ? Theatre, Brooklyn le may be a ‘littl 
Do the merchants of your own town | bit the senior of some of the boys, but 
patronize the boards? | his work is that of a two-year-old, and 
No? | while the opposition may get a little 
Then, why not? 
Four leading questions these, and ex- | and bis house is sure to be away “in the 
tremely pertinent. We will take it for| push.” 
granted that you have canvassed the | 
town thoroughly, that you have argued 
with them, reasoned with them, all to no bas been quite a lengthy one, prove: 
purpose 
resource. 


warm, Charlie iooms up as serene as ever 


Ben Cullen, whose stay in Pittsburg 


You have exhausted every ‘hat he is one of the “front line” boys 
Now let us try. Pick out a 4nd Manager McCullough, of the Du 
few of the leading ones to experiment Guesme Theatre was lucky to engaxs 
Send us their names »im. Ben circused for iny a sunimer 
and addresses, with ten cents in stamps aud believes in putting out paper at al! 
for each name, and we will send thew. “™€s 
BILLBOARD ADVERTISING for three 
months. They will read it, and mark “AL” 
you, they will heed it. We will make ;‘#&°: and as Al has been handli 
converts of them. 
patrons of yours. 


Beaumont is at the Schiller, Cln 


4 } ape r 
We will make them } i" Chicago for the past fifteen years, 
Its worth trying goes without saying that he knows the 


ft ESS UN value of good paper as well as any man 


THE PROTECTIVE LEAGUE. 


jin the show business. It was not an un 
wise move that Manager Pryor made 


when he appointed him chief of the ad 
The Protective League of American 


Showmien will hold its Second Annual 
Convention at Cincinnati, O., January 
8th next. The Queen City will be full | 
of the boys for a few days. Many city 
bill posters are members of this order 
and will be on hand for the festivities. 


vertising department 


an old school of circus people being a 


in special boards, and the number 


f 


———$<—<—______—. years he has held his present position is 
Absolute Certainty Possible. 
—_ has a host of friends in the city by the 
While it is unquestionably true that! lake, and McVicker’s is one of the Lest 
there are many advertisers who do not | advertised houses in America 
succeed, it should be remembered, also, 
that nearly every person who has suc-| ‘“‘Gus” Miller is one 
ceeded is an advertiser. Following up| boys, who knows a good thing when he 
the idea a little further, we are led to ob- | sees it, and in consequence the Fifth 
serve that for the most part all successful | Avenue Theatre is one of the best billed 
advertisers are those who began in a/ houses in New York. Since J. Charles 
small and cautious manner, carefully | Dairs is at the helm, Gus will get a 
feeling their way and studying diligently | chance to let all the good people know 
from day to day, the results of previous | about the magnificence of the attractions 
effort. Advertising conducted upon lines! playing that beautiful society resort 
like these is as certain in the matter of; Mr Harry Miner secured Gus’ services 
results as is the fact that the day will | when he acquired the lease some years 


a guarantee of his excellent work. He 


of the “steady 


c 
} 
} 
i 


the Illinois State Association. 


follow the night. |se° 
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“Tommie” is not a| 


son in the Smoky City, but he has made 


Frank Haight. advertising agent at | 
McVicker’s Theatre, Chicago, comes of 


nephew of Andrew Haight, and believes ; 


Ed” Giroux, who used to bill the 
Windsor in Chicago so well, is now in 
idvance of the “Tornado,” and is billing 
that company as if it was a circus. The 
excellent business done testifies as to 
the excellent quality of his work 


So ‘ Biit’” Clark has returned to his 
former love, the Bowery. Well, he made 
i great record at the Peoples for Manager 
Miner, and as Biff is back among his 
‘friends, it goes without saying that be 
| will get a great showing for all companies 
playing the Peoples. 


Cliff Wilson, who has been the adver 
using agent for the Bijou Theatre, Pitts 
burg, for the past ten years, has a host 
of friends among the traveling managers 
ind bis town is invariably well billed 
Cliff's specialty is ‘ barricades,” and as 
he was never known to make a promise 
and break it, he stands well in his native 
city among the best of the business peo 
ple. He is quite a politician over in his 
ward. 


Chas. Welch, who is at the head of all 
the advertising dune for Hoyt’s attrac- 
tions in New York, with headquarters at 
Hoyts Theatre, (formerly the Madison 
Square Theatre) is one of the best known 
auveruusers in New York City. Charlie 
large acquaintance among the city 
ytheials, and is a genUleman oi stertine 
worth and whose hand is ever in his 
pocket to needy friends. Heis supposed 
to be the highest salarted man in his 
business in America He is in high 
favor with Manager Frank McKee, and 
s his work stands out so well bis berth 
is a most secure one. In summer, Mr 
We'ch has lots of outside work and is 
deservedly successful 


Barney Link, who was chief of the 
ulvertisers last summer for Buffalo Bill, 
managing the Americen Bil) 

Posting Company, in Brooklyn 


s now 


Barne\ 
has a host of friends who are rejoiced at 
| his success Brooklyn has doubled the 
number of boards it bad last year, and 
they are full al] the time, as the New 
Yorkers beijieve in billing Brooklyn 
Success to Barney Link 


John Reilly 


the adverising of the Avenue Theatre 


1s personally looking after 


Louisville, and as Jack 1s one of the get 
a move boys,” his house ts sure of a good 
| billing. By the way, Jack 
have it to burn this season?” 


I bear you 


Good luck 
to you 


CORRESPOND WITH US. 
Items of interest are always acceptable 
for the columns of BILLBOAKI: ADVERK 
TISING. Address al] communications to 


| No. 11 W. Sth Street, Cincinnati, O 
' 
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IN GOTHAM. 


The indefatigable and Tireless Indus- 


try of the Bill Poster. 


As it Appears to the Casual Observer 
in the Metropolis. 


We take it that in the matter of p ain 
industry the bill poster stands alone. 
with no man worthy to beasecond. The 
hill poster is busy the year round and 
rejoices in leap years; but he seems to 
make an especially violent effort about 
this season He sleeps a little, we fancy, 
at other times, but now he scorns any 
such display of weakness, and sticks bills 
through the long night as well as through 
the hurrying day. {t is not likely that 
he wants to sleep. A building might 
burn down somewhere, and if he were 
asleep he would not get the hot and tot- 
tering walls covered with posters in time 
to catch the eye of the man running to 
get the 5 a.m. train. If he were at home 
in bed he could not crowd through the 
fire lines and post bills on the top story 
while the firemen were fighting the 
flames on the floor below. He loves to 
be out on the street at night, when, 
should he discover a fire, he can bill the 
front of the building and then turn in an 
alarm. 

If the spirit of restless industry which 
pervades the ranks of the bill posters 
could be made to permeate the rest of 
the comimunity, who dare say how much 
it would add to the national wealth? If, 
for instance, the bill posting zeal could 
take hold upon the messenger boy, the 
change which would be wrought in the 
social and business world is scarcely con 
casvable. There eppears to be no danger 
that the idea of the messenger boy will 
infect the bill poster. Fire nor water 
nor night nor storm nor policeman can 
stop him. The only thing which ever 
gives him pause is the dreaded and hated 
sign of “Post No Bills.” 

It must not be supposed by the unob 
serving that pasting up the gigantic bills 
which cover fences and sides of houses 
is the bill poster's only work. These to 
be sure are his great works, the ones 
which call forth his genius; but bis long, 
steady, untiring, day-in-and-day-out la- 
bors are directed at the humble ash can 
The pile of bricks, the dry goods box, 
the new building, all attract him, but 
none of them give him that pure tran- 
quil joy which he feels when a new ash 
barrel swims into his ken. He loves to 
bill and rebill an ash barrel every morn- 
ing a new bili, whether or not the old one 
has been damaged, till the barrel is pad- 
ded with paste and paper, upholstered in 
bills, takes on an obese aspect, becomes 
broader than it is long and looks as if it 
were wearing extremely pronounced crin- 
oline. But it is when rival bill stickers 
decend upon the ash cans of a given 
street, ore detachment waiting around 
the corner till the other has affixed its 
loathed bills, and then swooping around 
and sticking its own over the others with 
a slap of wet brushes and a swirl of paste 
around each like red fire around a pin- 
wheel—then it is that an ash can grows a 
bark like a cork tree. 


| P. O. and Menasha; J. D. Lawe, Kau- 


Is it possible that bill posters, perados- 
ical as it seems at first sight, are mes- 
senger boys of a larger growth? that all 
of the vast oceans of energy conserved 
and stored up while in the larva state of 
a messenger boy burst forth in riotous 
profusion in the perfect condition of 
bill poster? There are whole intellectual 
restaurants of food or thought in this 
idea; but we leave it to sume profes 
sional essayist.—Harpers Weekly 


ADVERTISERS’ RICHES. 


If the fortunes made by judicious and 
wide-spread advertising in the past one 
hundred years could be ascertained and 
added together, the sum would be of 
such infinie magnitude, that eveu the 
mind of au expert mathematician would 
be utte:iy unable to grasp it. 


WISCONSIN BILL POSTERS. 


The following is a list of the members 
of the Wisconsin State Bill Posters’ As 
sociation : 

E.A Hartman, I'resident, 
W. C. Tiede, Racine, Vice President; 
Frank A, Fitzgeraid, Secretary. Milwau 
kee; E. J. Kempt, Treasurer, Sheboygan, 
Cream City Bill Posting Co, F. A Fitz- 
gerald, Manager, J Shannon, Presi- 
dent, Milwaukee and Suburbs; Aug. 
Erickson & Co., La Crosse ; Henry Sarau, 
Oshkosh; W. €. Tiede, Racine; Karl 
Stussy, Eau Claire; E. J. Kempf, Sheboy- 
gan; G. W. Harwell, Ashland; Mrs. John 
Reiner, Madison; P. B. Haber, Fond du 
Lac; John T. Condon, West Superior; 
S H.H. Barnhart, Appleton; Wm. H. 
Stoddard, Janesville and Chippewa Falls; 
John B. Hebert, Menominee Mich. P. O 
and Marinette; Geo. W. Evans, Water- 
town; John Mallory, Green Bay P.O. and 
Ft Howard; Adam Meyers, Stevens 
Point; E. A. Hartman, Mantowoc,; Jake 
J. Disch, Kenosha; Will Lansing, Neenah 


Mantowoc; 


oF 
| 


kauna; 


Billboard Advertising. 


SHOW PRINTERS. 


Points About the © Peopie Who Print 
the Posters. 


The Morrison Show Print Company of 
No. 11 Jefferson Avenue, Detroit, Mich. 
has entered the field under the guidance 
of Mr Jos. Cohen. It gives promise of 
proving a most lively competitor and a 
vigorous candidate for theatrical patron- 
age. For the time being, they will con- 
fine themselves to engraving on pine, 
and color printing, both block and pic- 
torial, and type work in all its branches. 


“ Billy” O'Malley, who for years ran 
the stock and shipping at the Empire in 
Chicago, is now engaged in a similar 
capacity for the Donaldsons, of Cincin- 
nati. 


James Winterburn, President of the 
Winterburn Show Printing Company, o. 
Chicago, has assumed the management 
of the Walker Whiteside Co. and will 
direct the tours and conduct the business 
of that rising young — 


Samuel Booth has again opened up, | 
much to the gratification of his numer 
ous friends 1n the show business. 


located at No. 332 Seventh Avenue, New | 


York, where he has a splendidly equipped | 
establishment. 


Mauberret's Show Printing House, ot | 


New Orleans, the oldest and best show 


printing concern in the South, believe | 


that BILLBOAKD ADVERTISING is a good 
thing. and give substantial evidence of 
their endorsement in the shape of a 
subscription and an advertisement, which 
appears in this issue on another page. 


H. J. Anderson, manager of the En- 
quirer Job Rooms, of Cincinnati, has 
succeed in producivg results in zinco- 
graphic pening that are truly wonderful. 


M. O. Rowell, Beaver Dam; W. 


A. Foster, Tomahawk; E. L Palmer, | 
Oconomowoc; A. W. Rumsey, Grand | 
Rapids, bP. O., Centralia; Wut. Putnam, 


Marshfield. 


_ 


Posters judiciously ond yield the | 
promptest returns of any advertising 
medium extant. They will not sell 
goods, however. Neither will circulars, | 
newspapers, or any other medinm, but 
they will render valuable aid to tHe 
salesman who does. 


} 
A SPECIAL. OFFER. | 


To every person subscribing for BILL 
BOARD ADVERTISING before December 
1st, 1894, we will send, postpaid. A Hand- 
some Calendar for 1895. To avail your 
self of this offer, you must send Money 
Order forgoc, with subscription blank 
properly filled out to reach us not later 
than December ist 1894 


Many of the bill posters who advertise 
in BILLBOARD ADVERTISING not only | 
benefit themselves, but the whole town 
in which they are located, as well. 


The Show Printers’ Association, of 
which Thos. S. Dando and Moncrief 
Clelland are the ruling spirits, has ac- 
complished more real good in the matter 
/of adjusting credits and affording im- 
munity from loss to the members of the | 
Association than any similar organ- 
ization or movement that has ever beer 
projected. Twenty-six show printing 


|concerns are members of the league 
| which is flourishing splendidly 
pone in comparison with the services | 


The 


| rendered are merely nominal. Inquiries 
should be addressed to Moncrief Clelland 
No. 34 S. Third St., Philadelphia, Pa. 


Francis & Valentine have entirely 
recovered from the effects of their recent 
disastrous fire, and are now located at 
No 517 Clay Street, San Francisco. They 
carry in stock a complete line of the 
Donaldson pictorial paper. 


He is | 


Hennegan & Co., of Cincinnati, are 
rapidly building up a splendid business. 


ing the last year necessitated their en- 
larging their facilities. 
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The Libbie Show Print. Company, of 
Boston, than which there exists no office 
in America better equipped for all kinds 
of poster printing, are making a specialty 
of large block and type work for both 
mercantile and show advertising. This 
well known house is one of the most 
progressive and enterprising of all the 
Fastern firms in their line. They have 
hold upon the estimation of a large 
number of patrons, both in the commer- 
cial and the mimic world, and the num- 
ber of their customers is growing at a 
most gratifying rate. Their unequalled 
facilities, rare courtesy and uncommon 
tact have contributed greatly towards 
their success and enabled them to assume 
their present enviable position among 
their competitors. The friends of C. F- 
Libbie, Jr. are legion. 


E. W. Goggin is no longer connected 
with the Francis & Valentine Co 


It is significant that among the vast 
number of failures which occurred dur- 
ing the recent panic, but one show 
printing house went under, (The Em- 
ah es of Chicago) and its downfall was 
directly attributable to a combination of 
| circumstances totally outside of its reg- 
| ular business. 


| Ed. Sprague, formerly of the Empire 
\1s now with the Central Show Printing 
| Company, —e 


B. Thurber, (Charley) with the 
|Shober & Carqueville Company, 
genial, 
No one has more friends among shcw- 
men than Mr. Thurber. 


is as 
pleasant and well hked as ever. 


THE Ault & Wiborg Co, of Cincinnati, 
is one of the most progressive ink houses 
in the country. The rapid growth of 
this concern has been truly phenomenal 
Their inks are known far and wide, and 
their label on a can of ink 1s a guarantee 
of excellence. Their poster inks are un 
doubtedly the best in the country. The 
ink used on this publication is from the 
above firm. 


HOLIDAY TRADE. 


| It behooves bill posters to get started 


right now and secure some of the Holi 
day Trade. Don't let the newspapers 
have it all. See your merchants, expiate 
on the advantages of the boards as a 
holiday advertising medium. 
take long to convince them. Start one 
and they will all follow. Send to Don- 
aldson for a sample of their new Holiday 


It won't 


| Poster—it will interest your patrons and 


start "em — 


A HORSEY TALE. 


Pittsburg has the reputation of pos- 
sessing the greatest hustling aggregation 
of bill posters of any city in the country 
Seldom, indeed, does a box or a barrel of 
any description escape these enterprising 


| bill stickers, but it remained for one of 


their number to gain a record second to 
Their growing patronage has twice dur. | 


none by posting a half-sheet on the 
carcass of a horse while the body was 
still warm. 
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MANY FINANCIAL LOSSES. 


The season just ended has proved, | 
with a few exceptions in widely distant 
and isolated localities, the most disas- 
trous that Fairs and Races have experi- | 
enced in a decade. Last year, it is true, | 
those few brave souls who undertook to 
buck the World's Fair, especially those 
in territory immediately adjacent to 
Chicago, experienced a cold and chilling 
frost of most pronounced severity and | 
depressing effect, but a great many fairs | 
in the extreme East, South and West did | 
well. This year, however, bad business | 
was general From every direction comes 
reports of very light attendance, deficits | 
and great financial loss. Truly this is a 
very uncertain world. “What's that?” 


crats!” Well, maybe so, maybe so, 


The Hamilton County Fair, 
which was held at Carthage, 
Ohio, was the most successful 
ever held in the history of 
the Society. Thirty thousand 
people were in attendance on 
the last day. 


a 


Wy. ask all Secretaries of 
Fairs to send us any intor- 
mation pertaining to their 
coming exhibitions 


—- ——__ -- -_ 


There has been a marked 
improvement in the last few 
years in the quality of the 
fair posters. Some of the 
lesigns issued last year were 
real works of art. This year 
will see many more of a high 
order. 


—_—_—— 


The Danville (Tlls.) Fair, in 
addition to the general depres- 
sion which affected all alike, 
had the additional drawback 
of a very wet week. The weather was 


worse than it really turned out. 


under whose auspices the Fair is held, is 
regularly incorporated, and has been, 
we believe, since 1890. They have one 
of the best mile tracks in Northern 
Illinois, and no doubt will retrieve next 
year, <.cir unhappy experience this 
sason 


There is nothing that will contribute 
in a greater degree towards the success 
of next year’s fair than an early start. 
| New Year’s day next ought to see the 
officers elected and the organization | 
perfected of every fair that is to be held 
during the season of 1895 
and one advantages accrue to the soci- 
eties who adopt this course, not the 
least of which is that it leads to an early 
decision in the matter of the fair date, 
and tends greatly toward avoiding the 
| enc 


important question. 
date early and let the laggards worry. 


“ 


*A PERTINENT SUGGESTION 


A thousand 


We OS 
AND a | 


— , RAC ES: ; : Wats > € . “i 4 ml 
se d ~) “ee ~~, +* 


lless annoyance and vexation which 
usually attend the settlement of this 


Decide upon your 


| 


Cyrus T Fox is the Secretary of the 


Pa 


“The world’s all right—its the Demo-| perks County Fair. resident at Reading, 


; The Helleberg Photo-Graving Co., | 
simply vile,and the wonder is that the are getting some wonderful results in| the few that came through with a balance 
showing made, though but poor, was not the way of half tones and line cuts | on the right side of the ledger 


The Tolbert Combination of Horses | Bill Posters’ Association, is in New York 
and Riders gave their exhibitions at a | closing contracts to cover the entire Pa- 
great number of Fairs this season They | cific coast 
were accorded gteat receptions wherever 
they appeared 


Read the “Special Notice.”’ 


o~ , “y° - “s 2 P Nery? 7 aro 
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P The, Their latest production in color plates 
Danville Fair and Trotting Association, are truly marvelous. 


__ Billboard Advertising. es aes: 7 


F.P Kispert, the efficient and hustling | AN OPPORTUNITY--WILL YOU GRASP IT? 
Secretary of the Fair at Jefferson, Wis 
which is held under the auspices of the We intend to make BILLBOARD AD- 
Jefferson County and Rock River Valley ; VERTISING especially valuable to Secre 
Agricultural Society, reports very good | taries of Fairs, and all who are interested 
business, considering the season. There | in Fairs and Races. To accomplish titis 
is some talk of making the track at this |we desire to have the co-operation of 
point a fu'l mile every Fair Secretary in the country; we 
—— — want you to subscribe and advertise, 
Geo. M Robinson finally acknowledges when possible, and correspond with us, 
absolute defeat. He made a splendid | giving us such information as you may 
effort to place the Elmira Inter-State have, asking us for points on which you 
Fair on a paying basis and delayed to be enlightened. In return for 
marked ability in the methods he em-| your subscription, we intend, as far as it 
ployed. Floods and the general depres | iS in our power to do so, to make our 
sion proved too much for him, however, |paper of such value to you that you 
and the Elmira Fair, as a consequence, at would not be without it for five times the 
least as far as Mr Robinson’s connection | mount of the subscrijtion We will, 
with it is concerned is a thing of the from time to time, introduce illustrations 
past and articles on the “Best way to adver- 
tise a fair,” “What are the best attrac- 
and where to 
Tis 


tions for fairs, 
obtain the same.” “New 
plays,”’ ete 

Directors bave heretofore ex 
perienced great delay and much 
vexation in obtaining the prop™ 
er “Special Attractions” for 
their ‘Fairs, sometimes not en- 
yaging them until the last week 
not giving them time to adver 

¢ same properly, and when 

our special attractions are not 


thor ughlw advertised they ioose 
» half their value We will 
‘\viate all this if you give us 


Our columns 


f suggestions, on 


your support. 


will be ful: 


1is subject as well as adver- 


tisements of those, who make a 


business of furnishing attrac 


tions to Fairs. and onlv those 


whom we know to be reliable 
nd of a bigh order will be per 
mitted to advertise in our paper 
No fakes or humbugs 
Try a years subscription, and 
our word for it, you will be am- 


ply repaid by its monthly visit 


SPECIAL OFFER 


Every one sending us a 
years subscription by 
December Ist. will 
receive free,a 


lhe Brockton (Mass) Fair 1s one of 


Arthur M. Plato, of San Francisco. the 
hustling Secretary of the Pacific Coast 


W R. Burnitt, of Honey Grove, Tex , 


is one of the live bill posters of Texas | Ha ndsome Calendar! 


who takes great interest in his calling. 


. stems fF 2 
oefore Dec > 


we will send, prepaid, a Handsome Calendar for 1895. 
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= he “Billboard’s goth cAnniversary _ ae HISTORICAL DIVISION 


BRANCHES | 


Billboard Advertising. 
) TH E AULT & WI BO RG CO. The Largest and Most Complete Poster House South 
| THE 56ST" MAUBERRETS. PRINTING HOUSE 
ite SS it Rl NT! NG T N AS near CAMP STREET. NEW ORLEANS 
O Rs OUR SPECIALTIES: 
oat —#®: Poste d Stands of All Sizes, 

: COSTERS. =: ENGRAVED, or PRINTED from TYPE, 

68 “ALL COLORS ABD GRADES. : S$: In as many Colors as Desired. 
82 Sherman St. Chicago. GANCiNnati, O.| Goop WORK - LOW PRICES - QUICK DELIVERY 

WANTED vw THE BOARDS. 
In any good live rE! Ati, A 00? and E Boe RDS | they ° Zesigners and Ongravers ailing 
: can he obtained at a reasonable figure, for cash Address with fu'l particulars : 

E. M. BURK, Car Central Hotel Covington, Ky RES ihe 2" re TH 

| PRI NT POSTERS, | 


Not the ordinary Posters you will note. for | N i 0 
understand my business thoroughly, Some| @& sang ©) 
s people say | charge a good price, All agree Sc | iL % hs oO? 
3 that! do good work, Everybody knows that good a a ™ ™ 
: work is always cheaper than poor. You can find CS D 
i me at 332 Seventh Avenue, New York City, 0) F 
|| SAMUEL BOOTH. Sh ‘ 
R NEW WHOLE SHEET " ee 
GHRISTMAS © POSTER! &% 
By THE DONA! DSON LITHO. CO. @ f 
ae a a 3 
; "d ‘ 
! & 
: ! 
, : % 
4 
Ghe Helleberg Photo- tenting Ro. 
3 245 SYCAMORE STREET. 
eh | |SEND FOR SAMPLES. CINCINNATI. O. 
. & 4 SHOW PRINTING CO. 
; Winterbarn 166 Clark, Chicago. 
3 , , {DON'T FORGET THE NUMBER.) 
: Descriptive and Pictorial Posters, 


OF ALL KINDS. 


; i; ‘nd Ze Vis: Naif re ae | 
t ep ais ster Printer 
} te es : fe ¥en, ™ 
1 bg tse” ists Sct % i : ‘ 
; iy S j “ > 
| e 
: 
: 


CINCINNATI, OHIO. 


4 _. POSTERS OUR SPECIALTY. 


FINE COLOR PRINTING, 
‘ Lithographed in Four Colors, size 30x40 inches. 


We allow a ccmmission of 20 per cent. to Job Printers and Bill Post 
on all orde-s received through their iaaoae hadelacient by seit ve STATION ERY, PHOTO-ENGRAVING. 
receipt of gc. in stamps. Address 


THE DONALDSON LITHO. CO., CINCINNATI, O. CORRESPONDENCE SOLICTED 
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HISTORICAL DIVISION 


__4 Che Billboard’s goth Anniversary 


Sn Hemoriam 


a 
x, 


“x9 pu 


As we of The Billboard celebrate 


its 40th Birthday Anniversary, 

we pause fo bow our heads in 

reverence to those of the amuse- 

ment world who habe passed on, 

and to their memory twe dedicate 
this page. 


December 29, 1934 
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The Circus That Was, Is and Will Be 


By R. M. Harvey 


HEN President Taft had about 

completed his swing around 

the country from Coast to 
Coast his itinerary brought him to 
Jackson, Miss., on the date the Wal- 
lace Circus was exhibiting there. 
Local newspapers co-operated with 
us in giving a circus party for the 
highbrow metro- 
politan press 
representatives 
who were in the 
President's 
| party. 
Never had we 
seen as at- 
tentive and 
thrilled a group 
of spectators 
under a_ circus 
top as those 
journalists 
proved to be. 
At the conclu- 
sion of the per- 
formance one 
rather elderly 
Man was lavish 
in his comments 
to the writer. 
This’ particular 
New York City scribe wore a Chester 
A. Arthur set of sideburns: he ap- 
peared to be extremely fastidious and 
one to whom the term highbrow 
could be very aptly applied. He 
declared: “This is the first circus 
I ever saw and I am over 60 years of 
age.” Then he added: “Of course I 
have seen shows in Madison Square 
Garden annually, but they are just 
huge vaudeville shows—this today is 
the first circus I have seen.” 

Apparently a circus is not always 
a circus. 

As important as they are, the pro- 
gram of acts and list of performers 
do not constitute a “circus.” There 
is something more. It may be un- 
seen, it is not definable; it is even 
elusive, yet that mysterious some- 
thing IS the “circus.” 

During the twoscore years The 
Billboerd has been recording amuse- 
ment history and directing the bent 
of the same to a great extent, the 
circus has made a few minor changes, 
possible improvements, but not any 
radical change has been made, for 
to have done so would have been to 
destroy the circus. 


PS 

Forty years ago the ring-maker of 
the circus was as important as the 
seatman and the riggers of today. 
Dirt rings were plowed and to this 
day if riders had their way they 
would prefer the old dirt ring—they 
were safer. Now we have the wooden 
curb rings, hastily thrown together. 
Instead of sawdust in the rings we 
have mats, pads and even rugs and 
carpets. We have perfect electric- 
light plants instead of the old oil 
and gas systems; instead of cleaning 
the lot at night by the aid of a 
dirty smoky lantern we have the in- 
tense electric searchlights: we have 
the air calliope assisting the band. 
Other minor changes might be men- 
tioned as having been beneficial. 

In the meantime there has been a 
complete evolution in the circus 
world. Within this period of 40 
years we have seen the picturesque 
wagon show transferred to railroad 
cars. The mud shows passed out of 
existence with very few exceptions. 
As a consequence the small rural 
centers were deprived of the annual 
visit of the circus. This mattered 
little, tho, as these folks now go 
quickly to the larger centers of pop- 
ulation in their auto cars. Then 
ambitious, progressive circus men en- 
larged and merged their shows into 
gigantic proportions until they are 
about to become unwieldy and un- 
profitable, as well as unsatisfactory 
to the spectators on account of the 
show’s magnitude. Now the cycle of 
the evolution is being completed by 
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the passing of the railroad show back 


to the mud show class as motorized 
circuses and by the launching of 
several new enterprises as motorized 
shows. Once again the rural centers 
find themselves on the circus routes. 


Forty years ago and longer many 
famous circus stars were found with 
the mud shows. Then with the con- 
stant enlargement of railroad shows 
the ambitious arena stars deserted 
the mud shows, some of them even 
accepting smaller salaries with a 
railroad circus merely for the sake of 
getting with one, just as many a 
vaudeville turn accepts a booking in 
a metropolitan theater at a low sal- 
ary for the sake of getting on that 
program. However, on this side of 
the picture the evolution is being 
completed and many of the best and 
higher salaried circus celebrities of 
today prefer to be with a high-class 
motorized circus on account of the 
comforts and conveniences being so 
much greater than with a railroad 
show. 


In 40 years we have had the cycle 
of evolution completed in the circus 
world and we know not what the 
next two or three decades may bring 
forth—possibly the evolution may be 
repeated. However, there is one ad- 
vantage the railroad show will al- 
Ways retain, namely, the excitement 
at “the runs” meoerning and night 
when the show is being unloaded or 
reloaded. 


The rough, the crude side of the 
circus appeals to the public, altho it 
may not realize that fact. Take away 
the crudity, make it too perfect, too 
comfortable, too grand, too classy-— 
then and there the circus appeal is 
lost. People want the entertainment 
in the big outdoor open spaces; they 
want the stakes and poles in their 
way; they want the butchers to be 
shouting and to be climbing around 
and over them; they want the great 
mass of ail sorts and eonditions of 
people running, crowding, pushing, 


A Review of Cireus Fans’ 


Association of America 


By KARL KAE KNECHT 


HE last 10 years of The Bill- 
board’s 40 has found this unique 
organization going right along 

with Old Billyboy in a mutual work, 
that of helping to further and better 
the circus world. 


While The Billboard is celebrating 
its 40th anniversary, the CFA is en- 
tering its 10th year of being. We 
wonder how many of the members 
or circus folk thought, when in 1925, 
at the request of Marshall L. King, 
of Alexandria, Va., and Robert John- 
son, of Concord, N. H., I organized 
the Circus Fans’ Association, that we 
would be in existence for 10 years. 
We have seen the association grow 
from the 82 names on the original 
charter list (augmented to over 100 
by those who attended the organiza- 
tion meeting in Washington, D. C., 
in 1926) to a. membership that has 
totaled to date close to 800 members. 
Death has removed quite a number 
of distinguished members in our 10 
years, which, with others who left 
for various reasons, leaves us around 
600 active members today. 

The many fine deeds put over to 
help circuses in these 10 years by the 
association, by the Stute Tops and lo- 
cal Tent organizations and by the in- 
dividual members would fill many 
pages of The Billboard, but space 
will not permit their recording. 
Suffice to say the CFA has been of 
immeasurable help to the circuses 
and circus people. This is attested 
in no small manner by statements, 
public and private, of circls execu- 
tives and by expressions in the past 
of The Billboard itself. 

No small feature of the associa- 
tion has been the wonderful friend- 
ships that have resulted between 
the members in all sections of this 
country, in Canada and abroad. Like- 
wise the friendships between CFA 
members and the folk of the circus 
world. 

We are happy to see a kindred or- 
ganization of the same name now be- 
ing started in England by persons 
who were members of our CFA of 
America for years. 

In our formative years, and ever 
since, The Billboard has been with 
us and has supported us and given 
us much publicity and we in turn 
have supported it and given it as- 
sistance. For this we are proud. 
From the beginning The Billboard 
has given regular space in the cir- 
cus pages of each issue for a column. 
I was happy to provide such notes 
for a period of eight years. John 
Shepard, of Wheaton, Ml., has been 


the CFA correspondent for the last 
two years. 


We started our own periodical, 
The White Tops, in 1927. It was my 
pleasure to edit it until July of this 
past year when Mr. Shepard suc- 
ceeded me. 

We have had some wonderful men 
as our guiding genius as presidents, 
beginning with Marshall L. King, of 
Alexandria, Va., who served the first 
two years, after having been tempo- 
rary president in 1925 as well. Clint 
Beery, of Chicago, for one term. Jacob 
A. Wagner, of Des Moines, Ia., be- 
came president in 1929. Then Harry 
Hertzberg, of San Antonio, Tex., for 
two terms. Harper Joy, of Spokane, 
Wash., came on for two years and 
now Frank Hartless, of Chicago, 
elected last June, is guiding the CPA 
to bigger and better things. 

Our first annual meeting, organ- 
ization meeting, was held in Wash- 
ington, D. C., in May, 1926. The sec- 
ond was in West Baden, Ind., in 
April, 1927. In 1928 we met in 
Philadelphia in May. In July, 1929, 
we were in Chicago. The 1930 
meeting was held in Des Moines. 
Traveling to the far East in 1931 
we met in Boston, and in September, 
1932, we went to the Sunny South in 
San Antonio. Our 1933 meeting was 
in conjunction with (thru the CFA 
suggestion) the Ringling Brothers’ 
Golden Jubilee celebration in Bara- 
boo, Wis., in August. This past year 
the ninth national meeting was held 
in Norwich, Conn. The 10th annual 
will be held in the spring of 1935 
in Cincinnati, the home of The Bill- 
bocrd, where we anticipate a record 
meeting and where we will all be 
able to extend first-hand congratu- 
lations and thanks to The Billboard. 

We are still, as The Boston Tran- 
script so ably put it when we started, 
“the 400 of associations,” and as The 
New York Times wrote of us, “the 
most altruistic organization in the 
world.” 

The youngsters who carried water 
to the elephants, to be sure no longer 
young—now CFA, but still youngsters 
on circus day, who still (and always 
will) get a big kick out of the ad- 
vance cars and the hanging lithos of 
gorgeous hues, of the incoming 
trains of the billowing white tops, 
the calliope, the parade, the setup 
and takedown, the pink lemonade, 
the performance—and the day and 
nieht dreams, every day and day 
thereafter ever waiting for— 
another circus to come—may they 
never end. 


exclaiming, all eager to enjoy the 
clean, wholesome circus. They don’t 
mind the mud. The woman who lost 
her slippers in the mud at the last 
circus is eager to do it again. 


“My first circus” is the rightful 
heritage of every child and adult. 
The experience of “my first circus” 
is never forgotten, and unfortunate 
and to be pitied is that mortal who 
never had that experience. It is with 
the expectancy of seeing a repetition 
of “my first circus” that prompts 
many to escort others to the circus 
as each individual craves a repeti- 
tion. To do anything to destroy the 
lure of “my first circus” would ruin 
circus business. Hence it is advis- 
able not to change the character of 
the circus; it is best not to make 
it too classic, too exclusive, to at- 
tach too many adornments to it— 
let’s just keep it as “my first circus,” 
as is recorded in every man’s mem- 
ory. 

Pe 

However, there are two unfortu- 
nate hindrances to the circus today 
that could be profitably eliminated. 

The word “circus” is often improp- 
erly used, and, we regret to say, in- 
tentionally se, by unscrupulous men 
who have questionable wares to 
force on to the public under the 
guise of the charm of the word 
“circus.” 


The ethics of the publicity depart- 
ments of circuses could be im- 
proved, as they have never been of 
as high order as prevail in other 
vocations. One department. store 
would not think of slandering, be- 
littling or wilfully damaging a com- 
petitor; a railroad does not attack 
another competing line no matter 
how inferior it may be; a druggist 
does not attempt to ruin his rival 
across the street by verbal or printed 
propaganda. But for some reason or 
other up to date it has been per- 
missible for circus people to slander 
and maliciously try to ruin each 
other, financially and otherwise. 
However, in this advanced age of 
fair dealing in the commercial world 
there is doubtless a reaction on the 
part of the public which is not con- 
ducive to cultivating good will 
toward the offending party. 

With these two minor faults elim- 
inated the circus as such will pros- 
per best if not compelled to undergo 
any unnatural changes. 


Never in circus history have there 


been as many truly meritorious 
arenic stars and features as at 
present. 


It seems to be every showman’s 
ambition to see his show grow big- 
ger and to become better. It was 
this ambition which, coupled with 
the exodus of farmers to the cities 
and the popularity of pictures, 
started the evolution of the circus. 

“My first circus” as exists in the 
memory of everyone is the very 
hope and life of the circus today. 
Any radical change in the general 
conception of that word “circus” 
would be quite upsetting and we 
dovbt if a man’s love for the circus 
would permit him to assimilate any 
such shocks as would be occasioned 
by any radical revamping of the 
circus. 

The circus has been proclaimed an 
eternal institution. Even if it 
withers it cannot die. Its appeal to 
the public is not effervescent but 
permanent. It is more than popu- 
lar because it is universal. 

The circus that was, is and will be. 


First Circus Ad 


The Barnum G Bailey “Createst Show 
On Earth” was the first circus to ad- 
vertise in The Billboard. Ad appeared 
in issue of December 1, 1895, and 
was signed by Louis E. Cook. 
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orty Years of Circus Advertising 


By A. Morton Smith 


HANGES in the advertising poli- 

cies of the circus in the four 

decades since the first issue of 
The Billboard rolled off the presses 
have been so gradual and lacking in 
radical departures that only by con- 
trasting 1934 publicity methods di- 
rectly with those of the early ‘90s is 
it possible to realize how completely 
circus press departments have kept 
step with the march of progress. 

Posters, lithographs, heralds or 
couriers, handbills and newspaper 
advertising have been employed as 
publicity mediums ever since the cir- 
cus became an institution of national 
import, and today remain effective 
methods of creating a desire on the 
part of the public to see the wonders 
of the big tops. 

Me 

The passing of 40 years has seen a 
number of changes in the circus pro- 
motion field. Radio has come into 
its own as a pcpuiar method of 
arousing the enthusiasm of young- 
sters and adults alike for the circus. 
And while the ether waves were being 
adapted to its advantage in attract- 
ing crowds, the railroad circus was 
at the same time discarding a one- 
time very effective and traditional 
method of ballyhoo—the street pa- 
rade, 

Newspaper advertising campaigns 
have been strikingly altered; hand- 
bills and heralds have kept pace with 
new developments in the engravers’ 
and printers’ arts, and the posters 
and lithographs have been modern- 
ized to meet demands of new condi- 
tions. 

Circus newspaper advertising of to- 
day is far less expansive than it was 
in the 90s, but more expensive, and 
in my opinion more effective. The 
average advertising campazign of 
Ringling Bros. and Barnum & Bailey 
Circus of 1934 amounts to approxi- 
mately 20 per cent of the display 
space used by the Ringling Bros.’ Cir- 
cus of 1894, newspaper files reveal. 
But advertising rates heave mounted 
60 to 300 per cent during the same 
period. A circus rarely contracts for 
as much as one-quarter page nowa- 
days, but 40 years ago it was not un- 
common to use a half-page display 
daily for a week or 10 days, particu- 
larly when combating strong opposi- 
tion. 

SMe 
= 

The difference in the effectiveness 
of circus advertising, as I see it, les 
in the reading notices which are pub- 
lished in conjunction with the dis- 
play advertising by newspapers, 
usually in exchange for compli- 
mentary tickets. Referring to the files 
of a Texas newspaper of 1894, when 
the Ringling Bros.’ Circus made its 
first Texas tour and played opposi- 
tion to Sells Bros., the acknowledged 
leader in the field at the time, and 
the lesser Lemen Bros.’ Show, I find 
that the first announcement of the 
impending visit appeared three weeks 
in advance of the show date, and 
large display advertisements daily 
were the rule. But during the three 
weeks’ campaign there were but half 
a dozen readers devoted to stereo- 
typed facts and figures without 
illustrations of any kind. 

Contrast this publicity campaign 
with that of the Ringling-Barnum 
Circus in 1934, when reading notices 
in the same newspaper occupied 300 
per cent more space than paid ad- 
vertising, and there were picture lay- 
outs of from one to four columns 
daily for two weeks prior to the en- 
gagement. The arrival story com- 
manded an eight-column banner line, 
a two-column layout of lot scenes 
and a two-column boxed feature giv- 
ing statistics about the show. 

If the newspaper adage that one 
picture is worth 10,000 words is taken 
literally, certainly the advertising 
campaign of the current season was 
far more useful than that of 1894. 
even tho five times as much display 
space was used in the old days. The 


1934 publicity material pictured 
everything from the trains being un- 
loaded, the tents being set up, down 
to the daring artists in action, and 
accompanying stories featured per- 
sonalities with intimate yarns of cir- 
cus life and human interest and lo- 
cal angles played up. 
Me 


x 


In addition to the wonderful im- 
provement in publicity material and 
the space accorded it by present-day 
newspapers, the modern system of 
routing press agents, to my mind, 
is far more effective than the old- 
time method. Following the visit of 
the contracting press agent who con- 
tracted for space and placed routine 
press releases came the advance press 
agent or story man three to five days 
ahead of the show to check up on use 
made of publicity material, develop 
and write special features and iron 
out any difficulties that may have 
arisen over the show's advertising 
and publicity. Then came the press 
agent back who traveled with the 
show, handled the arrival story, ar- 
ranged interviews for the newspaper 
reporters assigned to cover the show 
and looked after the newspaper peo- 
ple on the lot. 

Nowadays the story man or ad- 
vance press agent is assigned to a 
town for two or three days—one or 
two days to a stand in advance and 
one day to double back on show day, 
handling the duties formerly as- 
signed to the press agent back. It 
is obvious that his previous contacts 
make him better acquainted with 
local conditions and having frater- 
nized with the newspaper people in 
advance of the engagement is able 
to get better co-operation on show 
day in publicizing the enterprise. 
Likewise, the newspaper editor can 
rely upon fulfillment of promises of 
any courtesies made by the advance 
press agent when he knows that he 
can look to the same man for them 
when the circus comes to town. 
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It has often been said that modern 
circus advertising material lacks the 
vivid superlatives and stirring ad- 
jectives of the “golden age of cir- 
cuses,” but is it really true? 

Two generations ago the heralds 
of the Ringling Bros.’ Circus de- 
scribed the opening spectacle as “a 
mighty moving panoramic display of 
opulence, grandeur, magnificence and 
splendor, presented by the new in- 
vincible monarch of the circus world 
—Ringling Bros.” Stupendcus New 
Consolidation.” 

Quite forceful and iavish, ‘tis true. 
But it must be remembered that 
Roland Butler, general press repre- 
sentative of the Ringling-Barnum 
combine, is no slouch when it comes 
to putting together circus publicity 
copy. Compare the elaborate claims 
of the 1894 edition of the Big Show 
with Butler’s modest description of 
the past season’s spectacle in those 
attractive heralds scattered over the 
length and breadth of the land: 

“Ringling Bros. and Barnum & 
Bailey Combined Circus, this year 
reaching the zenith of its glorious 
reign over all amusements, introduc- 
ing 1,000 amazing new international 
features and innovations, including 
the most sublime spectacle of all 
ages. The Durbar of Delhi, by far the 
most stupendous and  dazzlingly 
beautiful production ever conceived 
for the delectation of circus audi- 
ences.” ; 

The heralds of the "90s were inter- 
esting pieces of advertising material. 
Their lavish covers in many colors, 
duplicating in miniature the posters 
of that era, with dozens of pages de- 
picting in line engravings the fea- 
tures of the show, together with 
extravagant use of descriptive 
phrases, made them interest com- 
pelling literature 

The 1934 herald is contrasting in 
appearance. Instead of bright, multi- 
hued covers, it is uniformly printed 


in brown rotogravure, with only the 


dat mprint in flaming red. But 
its illustrations, marvelous halftones 
of such fine screen they appear al- 
most to be photographic prints, trend 
toward human-interest topics and 
intimate details of the circus in the 
same manner as do the modernized 
publicity stories They take the 
readers behind the scenes and ac- 
quaint him with those interesting 
little trifles which make the circus 
more interesting than merely as an 
exhibition of people and animals do- 
ing unusual things. In other words 
the circus ts represented as human, 
and reaiism dominates present-day 
litereture, motion pictures and art— 
why not the circus? 

Circus Jithographs and posters of 
the present differ from those of two 
generations ago principally in ab- 
oreviated copy and the use of larger 

’ we illustrations, more truly 
representative of the actual wonders 
of the how. 

I have before me three-sheet 
poster used by Ringling Bros. Cir- 
cus in the late ‘90s which contains 


380 words of copy and 11 illustra- 
tions. Most of the space is con- 
sumed by exaggerated claims of su- 
periority and greater size than any 
other traveling amusement enter- 
prise, which no doubt were effective 
in their time. The copy was suf- 
ficient for a four-page herald of the 
modern variety. 

Imagine, if you can, a person driv- 
ing a high-powered automobile of 
this era attempting to read even the 
largest type on one of these posters 
at 100 feet. And because we live in 
a motor age the modern poster has 
been altered to meet current require- 
ments. Seldom does the copy on a 
circus poster of today exceed 50 
words, and illustrations, as a rule, 
deal with only one feature of the 
show. 

In other words, the modern poster 
merely suggests what the circus has 
to offer, whereas the poster of 40 
years ago apparently sought to ac- 
quaint the reader with the full scope 
of the shoyw’s program. 


Me 


It was 10 years ago that the first 
announcements pertaining to circus 
entertainment were broadcast by 
radio, but it was not until 1929 that 
the radio advance agent was added to 
the circus pay roll. Klara Kae 
Knecht, formerly a playground su- 
pervisor and sister of Karl K. Knecht, 
well-known circus fan and newspaper 
cartoonist, became a member of the 
publicity staff of the Sells-Ploto Cir- 
cus that vear. Her duties consisted 
of visits to the principal cities in 
which the circus was to exhibit to 
make radio talks, telling circus 
stories particularly appealing to the 
kiddies, in which there was always a 
plug for the impending visit of the 
big top 


Miss Knecht’s interesting radio 
tales were matched by the men- 
agerie yarns spun for several years 
over the air by Beverly Kelly, as 


radio advance agent of the Ringling- 
Barnum show, his imitations of ani- 
mals adding color to his broadcasts 
In recent several 


vears outstanding 
performers of the 


circus have fre- 
quently broadcast programs on show 
day, notably Mabel Stark, Arthur 
Borella and Clyde Beatty. It is now 
becoming a routine publicity gag to 
interview circus stars over the air 
when the Big Show comes to town, 
and last spring the entire perform- 
ance of the Big One was put on the 
air from Madison Square Garden over 
one of the major networks. 


Ms 


= 
About the time The Billboard came 
into being circuses vied with each 
other in the length, splendor and 
novelty of their parades In those 


davs the street spectacle was worth 
going miles to see. It continued to 
lure the rural populace to town from 
distant sections of the country year 


after year until the automobile be- 
came established as the most popu- 
lar mode of travel. Ever-increasing 
traffic problems, the rapidly dimin- 
ishing number of close-in lots, and 
a tendency of people to drive into 
town in the afternoon or evening to 
see the show and not appear on the 
streets during the morning hours 
convinced circus executives that the 
parade as an advertising medium had 
lost its value to some extent and 
existing obstacles made its abolish- 
ment logical. 

The last of the big railroad show 
parades disappeared from the streets 
about a decade ago, and only this 
year has an experimental parade been 
made a part of the daily routine of 
a big railroad circus again. Whether 
or not the parade is to be restored 
generally remains to be seen. Un- 
doubtedly the 1934 parade draw large 
crowds to the business districts of 
the cities, but whether or not it was 
a novelty which millions of young- 
sters had never seen in their short 
lifetimes snd which revived pleasant 
memories for their elders that would 
in time lose its appeal is probably 
another controversial question. 

Me 


Along with the direct advertising 
employed by the circus and made 
possible thru iarge expenditures of 
money for printing, newspaper space 
and salaries of publicity experts, the 
circus of today obtains much more 
indirect advertising than before the 
turn of the century. 

In recent years magazine and 
newspaper editors have found there 
exists a very definite appeal for arti- 
cles and stories of the circus and 
ever alert to anticipate the whims of 
their readers, hundreds of periodicals 
publish circus stories nowadays. Fre- 
quently a circus feature written by 
Courtney Ryley Cooper, Earl Chapin 
May and others who make a specialty 
of the big tops in their literary ef- 
forts appears in the Sunday maga- 
zine section of a big city daily just 
prior to the circus, and what a 
break that is for the press agent 
Many circus personalities have been 
revealed so attractively in these 
magazine articles that they have 
their fans in every city and town in 
the same manner as do stage, film 
and sports celebrities. 

Surveying the field in perspective, 
it appears that circus advertising has 
been given serious thought by clever 
and courageous press agents, who 
have not hestitated to adopt some- 
thing that is new if it will fur- 
ther the interests of the circus—and 
who have waved tradition aside to 
eliminate time-honored customs and 
formulas in carrying the message to 
America that “the circus is coming to 
town, bigger and better than ever.” 


Circus-Wild West 
Shows Since 1900 


The statistical data below has been 
compiled from the time that The Bill- 
board first published routes of circuses 
and Wild West shows (1900) to date. If 
gives the number of shows that were listed 
in the last issue of July of each year. One 
will note that in late years the shows were 
smaller in number than some years ago. 
This, in part, is due to the fact that many 
shows requested that their routes not be 


published. 

Year Number Year Number 
1900 15 1918 16 
1901 37 1919 5 
1902 36 1920 21 
1903 39 1921 18 
1904 43 1922 20 
1905 41 1923 19 
1906 1924 18 
1907 36 1925 22 
1908 35 1926 21 
1909 37 1927, 18 
1910 31 1928 25 
1911 4) 1929 20 
1912 27 1930 4 
1913 29 1931 5 
1914 24 1932 13 
1915 5 1933 8 
1916 26 1934 13 
1917 21 
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SPECIAL CIRCUS DIVISION 


incinnatt, 


ERE are three names that, linked 

together, fairly breathe the ro- 

mance of the past in a study of 
American amusement. Cincinnati, the 
Queen City, early became the me- 
tropolis of the vast empire settled 
west of the Appalachian Mountains, 
which movement was in full swing 
following the Revolutionary War and 
the establishment of our nation. 
With commercial prosperity the city 
took on the refining influences af- 
forded by music, art, the theater and 
other forms of amusement as well as 
sports. Early musical and theatrical 
stars, Jenny Lind, Forrest, Cushman, 
Booth and others found certain and 
profitable patronage in their visits to 
the gateway of the West and South. 


The Ohio-Mississippi river system 
was the only practical transportation 
highway for amusement companies of 
the better class, and circuses such as 
Purdy Brown’s, Spalding & Rogers’, 
Dan Rice’s, John Robinson’s, Spencer 
Stokes’ and others had either their 
own river steamers or leased them. 
Cincinnati was the base of supply and 
organization of these early circus 
companies, and a number of its 
citizens, from time to time, were in- 
terested in this business, 

The Clipper Annual of 1874 con- 
tains the brief statement that “A 
circus performance was given at Cin- 
cinnati in 1827 on the site of the 
old National Theater.” The Daily 
Gazette, published in Cincinnati, 
under date of January 3, 1829, an- 
nounced the exhibition of a circus 
company consisting of equestrians, 
wire and rope walkers, vaulters, tum- 
blers, singers and dancers in an arena 
that was located on Sycamore street 
between Third and Fourth streets. 
Tickets at 25 and 50 cents, on sale at 
Woodruff’s bathhouse. Later on the 
same newspaper informs us (July 9, 
1829) that N, M. Ludlow, manager of 
the Mobile Theater, and J. Purdy 
Brown, a circus proprietor, had taken 
over the Woodruff place on Sycamore 
street, remodeled it and announced 
that it would open on July 16 with a 
comedy, Laugh When You Can, on 
the stage, and equestrian exercises by 
Mrs, Williams, and rope walking by 
Mr. Minnich. These notices would 
seem to indicate that a temporary 
building on the site now occupied by 
the old National Theater was used 
first for a circus in 1827-’29, and later 
on refitted into a combination theater 
and circus. Finally this was replaced 
by the permanent structure now 
standing but not used for many years. 

Certainly this old theater, long re- 
garded as the finest in the West, used 
by the great operatic and dramatic 
companies and occasionally for cir- 
cuses by putting a ring on its large 
stage, is with the ground on which it 
stands an object of sentimental re- 
gard by those interested in old Cin- 
cinnati history. Its manager, during 
the winters of the early ’60s, was 
John Robinson, 

It was the coming of the John 
Robinson Circus to make its head- 
quarters in Cincinnati that really 
put the circus trademark on the city, 
and established the name of the great 
showman and his descendants (now 
the fifth generation) indelibly in the 
roster of leading citizens, 

The original John Robinson was 
born at Little Falls, N, Y., July 22, 
1807 (the year 1807 is given in obitu- 
ary notices in newspapers, but his son, 
Gil Robinson, in his book, Old Wagon 
Show Days, states it was 1802). Asa 
boy he grew rapidly and developing a 
powerful physique, his father de- 
termined to apprentice him to the 
blacksmith trade. Young John, not 
being satisfied with this decision, ran 
away and joined Blanchard’s Circus, 
and for a number of years drifted 
about the country as a hostler with 
the small shows of the period. By 
persistent practice he became a four- 
horse rider and on the old Rockwell 
show in the early ’20s was featured 
as its star performer, cor which he re- 
ceived a salary of $5 per week. 

In 1824, it is said, while en route to 
join a show he met a couple of circus 


the Circus & John Robinsons 


By C. G. 


THE ORIGINAL JOHN ROBIN- 
SON, who was the father of “Gov- 
ernor’ John F., Gil, James H., 
Frank M., Charles M.and Katie V. 
Robinson. 


owners who had been driven away 
from their property by a gang of 
roughs who had seized the show. 
Young John was appealed to for help 
and by the aid of a gun and bold 
surprise tactics the mutinous gang 
was completely routed and Robinson 
installed as manager and part owner 
of the property. Little is known of 
his life for about 10 years during the 
period following but, about 1834, in 


A Review of 
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Sturtevant 


partnership with Gil N. Eldred, a 
famous clown, the Robinson & 
Eldred Great Southern Circus was 
organized. During the pre-Civil War 
days when sectional feeling was run- 
ning high, the billing employed, 
“Southern Men, Southern Horses and 
Southern Enterprise Against the 
World,” with the excellent perform- 
ance given, made this circus supreme 
in the South and the name Robinson 
so continues to this day, 

In 1852 the winter quarters of the 
show were established at Cincinnati 
|} and Mr. Robinson located his home 
there. He had married Eliza Frances 
Bloomer, of Madison, Ind., and to 
them six children were born: Five 
sons, John F., Gil, James H., Prank 
_ Charles M., and a daughter, Katie 


The Robinson home, at 7th and 
College streets, was conducted on a 
grand scale and the hospitality dis- 
pensed was proverbial. Uncle John 
as head of the family was not only 
successful and became wealthy in the 
circus business, but was interested, 
from time to time, in the ownership 
and management of theaters in New 
Orleans; Charleston, S.C., and Cincin- 
nati. He built the Robinson Opera 
House in the last named place and 
was interested in many ways in the 
welfare of the city, both in civic and 
commercial affairs. His personality, 
strength of character, love of fun and 
anecdotes made him a favorite every- 
where. Speaking of “rugged in- 
dividuality,” he hadit. The friends of 
himself and family, in and out of the 
show business, were legion. 

At the end of the season of 1856 
Robinson sold his interest in the cir- 


the Cireus 


Saints and Sinners Club 


By F. P. 


HEN one talks of the Circus 

Saints and Sinners, a club 

incorporated in the’ State of 
Virginia, he must think immediately 
of its slogan: “For the Old Trouper 
and a Home,” for it is the determina- 
tion of this organization to make this 
home a reality. After five long years 
of planning and working, the club is 
nearer its objective today than ever 
before; particularly with Samuel W. 
Gumpertz, general manager of the 
Big Show, so interested in the project 
that he has set aside the night of 
April 11, 1935, as a benefit night for 
the club, and several other big show 
owners pledging themselves to support 
the group in its work in the coming 
season. 


When the club’s objective was fifst 


PITZER 


thought of five years ago, it met with 
a great deal of pessimism. “It will 
require a fortune,” “it can’t be done” 
and many other discouraging remarks 
were heard, but the little group that 
met in Sardi’s was determined and it 
could easily withstand verbal lickings. 
As the New York Tent was originally 
organized it was felt that the propo- 
sition could not be put over. We had 
to interest people worthwhile in what 
we were doing. We had to spread 
out. Frank V. Baldwin Jr., one of 
the organizers, spent several weeks 
in Richmond, Va., organizing the 


W. W. Workman Tent down there, for. 


the son of this showman was living 
there and became one the club’s 
charter members. This tent grew 


(See A REVIEW on page 166) 


BERT DAVIS AND HIS WIFE 
Hiram Birdseed and Aunt Lucinda. 
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They are ,eatured with the Two Bills’ 


Show.—From The Billboard of September 3, 1910. 


cus to Eldred and hastening to Buf- 
falo bought the Plagg & Aymar 
show at auction, which he brought to 
Cincinnati. After rebuilding and en- 
larging it he appeared on the road 
the following season with one of the 
best equipped properties in the coun- 
try. He later had William Lake as a 
partner for two years (1861-’62), but 
from then on his circus was a family 
affair. 


During the many years of the de- 
mand for first-class equipment, cos- 
tumes, printing and other supplies by 
the Robinson show there gradually 
became established in Cincinnati vari- 
ous business enterprises that invested 
heavily {n real estate, buildings and 
facilities to supply the wants of the 
entire amusement business. Some of 
the finest lithographed and engraved 
paper ever produced has been the 
product of the several plants that 
have operated during the long period 
of years. Tents, wagons, carved 
chariots, band wagons, dens, steam 
calliopes, properties of all kinds, uni- 
forms, costumes, showboats, cars and 
numerous articles have been or are 
being produced in the city, which has 
greatly added to its commercial pros- 
perity. 

While the Robinsons for over 80 
years have been the greatest con- 
sumers of these goods, other Cincin- 
nati capitalists who have been in- 
terested in the operation of circuses 
are Col. R. E. Miles and John Webber 
in the Great Eastern and American 
Racing Association Shows; Spencer Q. 
Stokes, in the circus bearing his 
name; John H. Havlin in the Hagen- 
beck show, and several] others. 


The Cincinnati Zoo, the second 
oldest in the country, no doubt owes 
much of the interest taken in it by 
the co-operation of the Robinsons in 
presenting and loaning animals to it 
in its early days, and today John G. 
Robinson III is one of the trustees 
operating the Zoo for the City of 
Cincinnati. 

That great showman’s periodical. 
The Billboard, developed to its present 
high standard in this centrally lo- 
cated and amusement-loving city, and 
was another factor in making Cincin- 
nati a circus center, second to none. 


Cooper & Jackson 
Circus Back in 783 
By LEW NICHOLS 


The Cooper & Jackson Circus and 
Menagerie, a good-sized wagon show, 
made an 18-month tour in 1883. We 
went into the interior of Old Mexico 
as far as Monterey and back out, 
then up to the Dakotas. O. J. Fer- 
guson was the manager and Lynne 
Jackson and Charley Cooper the 
owners. I handled the side show 
T had for a side-show feature the 
Electric Boy Wonder, my dear friend 
Harry Pierce, who has had charge of 
all the tickets in Riverview Park, 
Chicago, for a number of years. 
Harry at one time had some big pro- 
ductions on the road. He had the 
10-Nelson Family down in Mexico 
playing bull rings one or two winters 
and did a big business. He was in- 
deed a clever showman. 


The Cooper & Jackson Show made 
ts winter quarters at Valley Falls, 
iIan. It has an elephant called Add, 
named after Add Sells, a good per- 
forming bull, handled by Alex Mur- 
vine. There are many interesting 
stories I could tell about that show. 
Tt love to think of those good old 
days and the hardships of a wagon 
show, but we were happy and con- 
tented. It’s a pleasure to think of 
the good old American showmen. I 
can see Gil Robinson, Lew Sells and 
Eph Sells coming on the lot on a 
rainy morning wearing rubber boots, 
coat and hat, and carrying a smile. 
Once in a while they issued an order 
in the language of the day, but we 
all loved them just the same. 
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Justice to Circuses 


A retired railroad official recently 
observed that a railroad could almost 
afford to carry a big circus free of 
charge by reason of the profit derived 
from its excursion business. Of the 
merits of the remark we know little, 
but we do know this: The railroads 
have got to deal more justly with the 
shows in the matter of tariff or the 
shows have got to find relief. Trans- 
Portation charges have been advanced 
until they are outrageously high. And 
now some railroads are talking of cut- 
ting off bill posters’ passes. The rail- 
roads, when-they give an excursion of 
their own, will not only pay bill posters 
a salary, but will pay for the printing 
as well. The circus furnishes both, 
yet cannot obtain transportation. That 
is railroad logic—big, broad-minded 
reasoning.—Issue of February 22, 1902. 


Abandonment 


Of the Parade 


The abandonment by the Barnum 
& Bailey Show of the street pageant 
has occasioned a great deal of in- 
terest. Show managers all over the 
country have heen watching the ex- 
periment. .With Barnum Show it has 
certainly been successful. They have 
never had a bigger season than this 
one has been so far. . 

There is little doubt that all man- 
agers weigh the consideration pro 
and con. They argue that the street 
display attracts people from the out- 
lying districts; it swells the excur- 
sion list; operates after the same 
fashion as a window display or an 
attractive billboard or lithograph. 
They argue further that a large per- 
centage of the people form an 
opinion of the show’s merit from the 
appearance of the parade, and that 
the receipts consequently are in pro- 
portion to the miles of congested 
thorofare covered. 


On the other hand. they consider 
the expense of the tableau wagons, 
horses, trappings, salaries of men 
neecssary to load and unload them, 
take care of the horses and keep the 
wagons and harness clean, transpor- 
tation, provisions and all the outlay 
incidental to producing the parade. 
They argue that many people are 
satisfied when they have seen the 
parade and do not follow it to the 
showgrounds.—Issue of June 23, 1906. 


Automobile Cireus 


An important conference was held 
in Philadelphia recently at the hand- 
some home of John Welch, now sole 
owner of the title of the famous 
Welch Bros.’ Show. 


If the plans discussed at this con- 
ference mature—and there is every 
reason to believe that they will. for 
there are men with not only brains 
but unlimited capital behind the 
movement—next sprihg, “when the 
bluebirds fly,” will see the circus 
business of this country revolution- 
ized by the introduction of an en- 
tirely new idea in the handling of 
circuses. 

This revolution is to be effected by 
the revival of the old-fashioned 
wagon show. 

However, this circus will not be 
drawn across the country by horses. 
The equine is to be relegated to the 
rear, or rather, only employed in the 
performance in the circus ring. The 
entire circus, menagerie, baggage, 
people and all, is to be mounted on 
automobiles. 


It will be the first automobile cir- 
cus in the history of the world. 

To Mr. John Welch belongs the 
credit of originating the revival idea. 
In discussing the question with him 
at the conference, Mr. Welch told me 


Old Files of The Billboard 


The First Circus Poster in 


The United States Unearthed 


The first circus poster in the 
United States was unearthed last 
week at Plymouth, Mass., while one 
of the landmarks in that South 
Shore town was being dismantled. 

About a century ago the first cir- 
cus to tour this counfry landed at 
Plymouth from the brig Eliza Haley, 
commanded by Captain Clark. It 
came from Prance. The proprietors 
were Pepin & Bischaud, and a couple 
of small tents were pitched at the 
rear of the old Winslow house on 
Winslow street. There the little 
handful of employees were busily 
engaged for about three weeks in 
putting things to rights after the 
voyage. For a few weeks after that 
daily exhibitions were given. 

Last week the so-called Brookside 
Building, which was used for many 
years as a fish market, was partly 
torn away to receive repairs in the 
shape of new side wall. The build- 


It Was a True 


A year and a half ago The Bill- 
board alluded to the fact that the 
Trolley Car Circus was bound to 
come, and how prophetic this utter- 
ance was at the time is best shown 
by the recent announcement in the 
Eastern press that Herbert Barnum 
Seeley, grandson of the late P. T. 
Barnum and heir to a large share of 
his fortune, is about to organize this 
type of a circus. Mr. Seeley already 
has plans on foot for two circuses, to 
be transported by trolley and to ex- 
hibit in parks maintained by trolley 
companies thruout New England, 
New Jersey and Pennsylvania. 

The rolling stock of these circuses 
wili consist exclusively of trolley 
chariots, trolley baggage wagons, 
trolley stock cars, trolley sleeping 
cars and trolly cages. Mr. Seeley has 


ing, altho nearly 100 years old, had 
only been shingled once. On remov- 
ing these shingles, the nails in which 
had nearly rotted away, two posters 
of a faded yellowish green color 
were found. One was wasted with 
age, but the other was almost intact, 
except for nail holes. 

The poster was about half the size 
of a newspaper page. Across the top 
was a wood cut of a man in Spanish 
costume standing on a galloping 
horse. He was represented as using 
no saddle, and was reaching high 
into the air with an American flag 
in each hand Che poster read: 
“Circus—Performance will take place 
at 3 o’clock this day, for the last 
time in this place, with a variety of 
new entertainments. Tickets to be 
had at the bar of Mr. Gleason’s 
Hotel, as no money will be taken at 
the door. Box, 50 cents; pit, 25 
cents.—Issue of April 5, 1902. 


Prophecy 


thoroly canvassed the region in which 
he intends to exhibit, and park man- 
agers have hailed his project with 
enthusiasm, offering as an induce- 
ment free transportation, light, ad- 
vertising, license and _. lots As 


these expenses are large items on 
the accounts of the average tent 
show, the trolley circus should 


be a paying venture. Side shows 
and all the usual complements of a 
circus will be carried, and two-day 
and week stands will be made in the 
large cities. It undoubtedly looks 
good, and there is a grand opportu- 
nity for the press agent. Yes, the 
trolley car circus should certainly be 
a successful innovation, and it may 
not be long until some of the larger 
circus organizations will change to 
this mode of transportation.—Issue 
of February 9, 1907. 


The First Open Den 


There are a few of the old ones left 
who will remember Cal Weeks. Cal 
was a character who way back in the 
early ‘60s owned a little wagon show, 
with headquarters in Jamaica, Long 
Island. He has a circUs in the sum- 
mer and in the winter was landlord 
of a hotel just on the outskirts of 
the village. His hotel was frequented 
by all the wiseacres of the village, 
much to the discomfiture of their 
better halves. who regarded a circus 
man as a monument of immorality, 
but a circus man and hotel keeper 
combined was, in their opinion, the 
embodiment of everything worldly 
and wicked. Cal was a gcod story 
teller, a practical joker and an all- 
round good fellow, so much so that 
the men folks found him and his 
apple jack much more agreeable than 
the quilting parties at their own fire- 
side In the same village dwelt a 
good and true dominie who was never 
accused of even smiling and who had 
never been found guilty of dissi- 
pating to a greater extent than at- 
tending a church panorama. Like all 
really good and true dominies, he was 
a big favorite with the women folks, 


that the idea came to him all at 
onoe one day, some two years ago, 
the wagons in a town they were bill- 
ing were in use, thev engaged two 
automobiles and billed the country 
surrounding in half the usual time, 
going up hill and down hill with the 
speed of the fabled centaur... . 
~.Bu Will S. Heck in issue of October 
26, 1907. 


and as he was over the threescore 
and ten mark of life, the men folks 
Offered but little objection. It was 
to him the women folks applied and 
when, by reason of the fact that all 
begged that he use his persuasive 
powers to reform “Old Cal" Weeks. 
He consented, and one spring after- 
noon found the dominie and Cal in 
the barnyard in the rear of the hotel. 
The dominie wanted to convert Cal, 
and Cal was busy getting his outfit 
in shape for the road. Cal was re- 
spectful and listened to all the good 
man had to say until that individual 
tried to convince him that it was sin- 
ful to keep animals caged up in the 
menagerie cages. There was an 
empty cage near by. in which a new 
floor had just been put, and in argu- 
ing that the animals were more com- 
fortable in these cages on wheels 
than they were in the wilds Cal suc- 
ceeded in having the dominie inspect 
one—the floored one The devout 
man entered the cage but had no 
more than done so when Cal closed 
the door behind him, took down the 
sides and then hitching a team of 
horses to the open cage drove the 
dominie thru the main street home 
The dominie begged and prayed alter- 
nately during the ride and even ap- 
pealed to members of his flock who 
came out of their stores, but in vain, 
for they all feared Cal might even 
up matters with them. The dominie 
never called on Cal again, and those 
who knew Ca! and heard the story 
give him credit for introducing the 
first open den on the streets.—-Issue 
of December 19, 1903. 


How He Explained 


A circus was to exhibit in a South- 
ern town on the first of September 
and two old darkies stood looking at 
the flaming posters on which the paste 
was still damp. 

One of them slowly and laboriously 
spelled out the hugh letters, Dash and 
Blank’'s Createst Show on Earth. Then 
he said to the other: ‘“‘Now lookee 
heah, Rastus, dat ain right. Even de 
birds of de a'r knows dat John Robin- 
son's’ Circus is de greates’ show on 
earth.” 

Uncle Rastus replied: “Cose, Brer 
Remus, you is talkin’ de livin’ truth. 
Still, howsumdever, dat up dar is all 
right. You ain ‘terp’eted hit fully. Ef 
you read ergin you gwine ter see dat 
hit say: ‘Greatest Show on Earth, 
Sept. one.’ Cos dey is ceptin’ John 
Robinson’s show.”—Issue of May 7, 
1904. 


The Passing of 
James A. Bailey 


Last week witnessed the passing of 
the greatest showman of all ages. 
But James A. Bailey was more than 
an executive of circus affairs. Viewed 
in the aspect of a man, without any 
consideration of the infiuence he has 
exerted upon the uplifting, develop- 
ing and purging of the show busi- 
ness, he is not divested of one iota 
of the quality of true greatness. It 
is a mighty purpose that inspires a 
man to build up a reputation and a 
fortune from nothing. The story of 
James A. Bailey’s life is one of per- 
sistent effort and unassailable prin- 
ciple. Like those Plebeians of an- 
cient Rome, who gained the confi- 
dence and support of the multitude, 
and by sheer force of character and 
ability rose to the dictatorship of the 
greatest system in all history, he 
built his foundation upon the rock 
of honesty and square dealing, and in 
his own world of amusement rose to 
the highest position of influence and 
power. His lot chanced to fall in the 
show business, but he would have 
been equally great in any field of en- 
deavor.—Issue of April 21, 1906. 


The Tallest Woman 


The tallest woman in the world is 
Ella Ewing and she is known the 
world over as the Mississippi Giant- 
ess Miss Ewing has visited many 
lands, but she never found her equal 
in height. 


Years ago she announced her de- 
termination never to wed until she 
found a man as tall as herself, but a 
few years agc she came near break- 


ing her vow She met “Cowboy” 
Beaupre, known as the Montana 
Giant, and they became engaged 


The wedding day was set and all 
preparations made, but almost at the 
altar Miss Ewing jilted her affianced 

“My great height is no end of 
worry to me,” said the giantess, 
“Everything from my clothing to my 
household furniture is made to order 
I wear a shoe that is No. 24 in size 
It takes 30 yards of silk or satin to 
make me a dress. My skirt length is 
66 inches. and my waist—well, I 
guess I won't tell. 


“The house I live in when I am at 
home, and which I gave to my father 
and mother, was built especially to 
accommodate me. All the doors are 
9 feet 6 inches in height and the 
ceilings are 15 feet high I sit at a 
table built especially for me, and my 
chairs and my boudoir furniture were 
also made to order. My bed is 10 feet 
long and 5 feet wide.” 

Ella Ewing wes born in La Grange, 
Mo., nearly 27 years ago. Her father, 
B. F. Ewing, was a farmer, and was 
6 feet 15%, inches tall. When Ella 
was born she weighed 61, pounds.— 
Issue of October 31, 1903. 
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Joke or Sarcasm? 


General Manager E. M. Burk, of the 
Great C. T. Burch Shows, purchased an 
advertising car from the Pullman Com- 
pany and sent them copy for the let- 
tering as follows: “Department of 
Publicity, The Great C. T. Burch 
Shows.” The car arrived in San Fran- 
cisco the other day over the Santa Fe, 
but instead of the wording as sent by 
Mr. Burk, his gaze fell upon this, 
“Compartment of Duplicity, The Great 
Cc. T. Burch Shows.” It is needless to 
say that painters were put to work im- 
mediately.—Issue of May 11, 1907. 


Old Files of The Billboard 
The First Baby Elephant 


The birth of an elephant in cap- 
tivity in the winter quarters of Ring- 


ling Bros.” Shows at Baraboo, Wis., 
has attracted a great deal of interest 
and is the cause of much comment. 
It has been stated that this is the 
only elephant born in this country, 
but such jis not the case. The 
Biliboard is glad to be able to fur- 
nish the history of the first and only 
elephant ever born in captivity in 
the United States. 


Permanent Circus Artistically 
A Success in Greater New York 


Disregarding the custom to bill 
strongly in advance or otherwise 
adopt those advertising methods gen- 
erally considered indispensable in 
heralding the advent of a circus, 
Messrs. Boyle & Stevens opened on 
Monday, June 9, and gave their pre- 
miere performances under a mam- 
moth tent pitched upon that favorite 
circus location known as Olympia 
Field, at 135th street and Lenox ave- 
nue, New York City. 


The proprietors of this permanent 
circus have planked down their hard 
cash to cover the rentai of the lot 
and all municipal licenses for three 
months, consequently they are dur- 
ing that period protected from the 
rivalry of any other circus that 
might desire to break into New York 
and pitch its tents in competition. 


To those who attended the initial 
performance and to the many who 
have witnessed any of the excellent 
performances which have since been 
given twice daily, it remains a mys- 
tery why the management has re- 
frained from adopting the usual cir- 
cus methods of giving wide publicity 
to the superior character of the 
show. Probably the management 
relies upon the sterling qualities of 
the high-class bill it presents, be- 
lieving that its undoubted strength 
and attractiveness will sooner or 
later become fully known and recog- 
nized by the public. 


This policy of avoiding all outdoor 
advertising expenses and lavishly ex- 
pending on the best acts obtainable 
the cash equivalent of what is often 
spent on imposing street parades or 
pageants, with their attending gor- 
geous Conestoga wagons and gilded 


The CFA 


It begins to look like Stanley F. 
Dawson struck a real thing when he 
founded the Circus Fans’ Association. 
The platform of the association, as 
we understand it, is: “To perpetuate 
an interest in the circus, to discour- 
age laws and ordinances which seek 
to hamper its movements, and to 
facilitate in every way possible a con- 
tinuance of its existence as a true 
American amusement institution.” 
All of which sounds worth while. 
Every effort is being made to increase 
the membership among persons not 
connected with the active circus 
business interests. The association 
if handled in the right way has real 
possibilities—Issue of January 23, 
1926. 


Motorized Show Prediction 


While it would take away from the 
circus one of its chief glories, it is not 
beyond the pale of possibility that 
within another decade some enterpris- 
ing manager will introduce an automo- 
bile show, doing away with horses al- 
together.—Issue of November 19, 1904. 


allegorical fioats, may appear very 
creditable, but such a line of action 
would certainly lead to bankruptcy if 
adopted by a traveling circus either 
in this or any other country. 


It is an acknowledged fact that 
many old-fashioned circuses like 
Hengler’s or Newsome’s in English 
provincial cities or towns like T.iver- 
pool or Newcastle-Upon-Tyne, with 
but one tithe of New York’s popula- 
tion, have times out of number proved 
that a clean, well-conducted circus 
will thrive and prosper for months 
at one place, and moreover, so far 
as the writer remembers, very few of 
such English permanent circuses 
ever gave a show that could be com- 
pared to what Boyle & Stevens are 
now quietly and without any osten- 
tation offering New Yorkers... . 


It remains to be seen whether the 
Management can continue to play 
this waiting game long enough to 
turn the trick of public favor and 
fill half those 8,000 seats by relying 
solely upon the undoubted quality 
of the goods it offers, or whether 
it will make matters more secure 
by at once adopting the more 
strenuous aggressiveness of the 
American advertiser and try to 
create a call for its line from the 
jump-off point, not at the tail-end 
of the race for the almighty dollar 
we are all after in this free, en- 
lightened, trust-ridden country.— 
Issue of June 28, 1902. 


When the Cooper & Bailey Show 
retugned from a trip around the 
world, and James A. Bailey had lost 
about all his earthly possessions 
when he arrived at New York, he was 
supposed to be what show people 
term as “broke.” 


The Howe’s London Show, which 
was largely indebted to Dr. Reilly, 
the New York printer, who had taken 
possession of the show at the end of 
the season on mortgage or bill of 
sale, was placed in winter quarters at 
Augusta, Ga. When Mr. Bailey ar- 
rived at New York the first place he 
visited was Dr. Reilly’s printing of- 
fice. The doctor asked him of his 
trip around the world with the show, 
etc., and during the conversation he 
learned the financial condition of Mr. 
Bailey. Dr. Reilly told him that he 
now owned the Howe’s London Show, 
located at Augusta, Ga., and that 
they could take the show; that is, 
Messrs. Cooper and Bailey, and could 
pay for it out of its earnings. Within 
a short time—perhaps two or three 
days—Messrs. Cooper and Bailey and 
Dr. Reilly went to Augusta, Ga., and 
the transfer of the show was con- 
summated there and taken from its 
winter quarters and shipped to 
Philadelphia and placed in the for- 
mer winter quarters of the Cooper & 
Bailey Show. 


During this winter the first baby 
elephant ever known to be born in 
captivity was born at the winter 
quarters, and it is claimed was the 
foundation of James A. Bailey’s for- 
tune, as the following year it was 
made a feature of the Cooper & 
Bailey Show. During the season they 
met the old Barnum Show in opposi- 
tion at P. T. Barnum’s home, Bridge- 


(See THE FIRST BABY on page 176) 


Chinese Circus Bill 


Norris G Rowe got out a special 
pictorial courier for distribution in 
Chinatown, San Francisco. It is printed 
in Chinese and looks very odd. This is 
believed to be the first Chinese circus 
bill printed in America.—I!ssue of April 


16, 1904. 


A Winter Circus 


Conditions and tastes on the part 
of the public seem to demand a re- 
turn to the “old-fashioned one-ring 
ecircuses”—that which our grand- 
fathers and grandmothers described 
to their grandchildren as far more 
marvelous in their eyes than the big, 
glittering, mystifying three-ring cir- 
cus of today... . 

With the tremendous increase of 
population in America, circuses have 
grown within the past few years 
from one ring to two, three and 
four. The effect has been wonderful 
and bewildering to the people, and 
circuses have no doubt proved 
money-making institutions to the 
proprietors, but with all this glitter- 
ing effect there has been a desire 
upon the part of thousands of peo- 
ple to see the old-fashioned one- 
ring circus where the public could 
feast their eyes on the performers 
they knew and loved... . 

To prove the fact that the old- 
fashioned one-ring circus has re- 
mained dear in the hearts of the 
people, many of them have made 
reasonable fortunes every year in 
different parts of America, and in 
many parts of the country they are 
preferred to the big shows. . 

The winter circus has been at- 
tempted many times in cities, with 
an effort to make it a permanent in- 


(See A WINTER CIRCUS, page 176) 


Preying on the Circus 


The old notions of morality that 
gave rise to the laws and ordinances 
of extortion toward the eircus that 
still obtain in many places were 
long since exploded. The traveling 
tent show is no longer regarded by 
the people as legitimate prey fer 
county and city officials. The old 


Lesson in Hustling Is Given French 


Army by B. & B. Circus Contingent 


Under orders the general staff of 
the French Army were all present on 
the scene of the battle of Sedan the 
day Barnum & Bailey’s Circus ar- 
rived for the purpose of receiving 
an object lesson in American organ- 
ization in moving, housing and feed- 
ing an army of people. At 5 o’clock 
the first of the four big trains ar- 
rived, and the others followed in 
rapid succession. At 9 o’clock a hot 
and elaborate breakfast was served, 
with seats at nice tables for the 700 
circus people. Every tent had been 
erected meanwhile and every seat 
mounted. The costumes had been 
unpacked, and 400 horses stabled, 
curried and fed. ‘The general staff 
declared that even the crack regi- 
ments or artillery could hardly dupli- 
cate the performance. 

In order to test this the 36th Regi- 
ment of Field Artillery was ordered 
out of the barracks, and the guns, 
horses and all were ordered to en- 
train and detrain. Many faults in 
the tactics were pointed out to the 
officers by Mr. McAddon, the general 
superintendent of the circus, and 
Mr. Bailey himself. The suggestions 
were thankfully received by the gen- 
erals, who had a stenographer tak- 
ing down their remarks, to be later 
embodied in a report to the Minister 
of War. The staff were served with 
supper in a circus dining tent, after 


which they received a practical dem- 
onstration of American agility. The 
whole circus, where vast multitudes 
were entertained during two per- 
formances, was pulled down, en- 
trained and sent away toward the 
next town in three hours.—Issue of 
October 11, 1902. 


Must Die or Bust 


Peter Sells recently remarked within 
the hearing of The Billboard that there 
were only two ways for a man to get 
out of show business. “The first,” said 
he, “is to die,” and the second, last and 
only other alternative, “is to bust.” 
There is a word of trath in Mr. Sells’ 
aphorism. And yet it is a truth that 
showmen, especially young showmen, 
do not recognize sufficiently nor con- 
sider as carefully as they should. If a 
man would only see it clearly, look the 
fact right in the face—and say to him- 
self, now | have got to get my living 
in this business all my days, there would 
be less of broken promises, fewer vio- 
lated contracts, a more careful regard 
for obligations. The credit and stand- 
ing of the rank and file of showmen 
would be higher, if they could see this 
one truth clearly.—Issue of March 7, 
1903. 


laws endure simply because no local 
opposition is ever made to them. 
Where these laws are of recent origin 
the authorities are solely responsible 
for them. It is high time, then, 
that the people be encouraged to 
make their wishes cnown in this re- 
gard. Their local newspapers are the 
agents thru which this may he ef- 
fected; and as the newspapers are 
the mentors for the public, no fitter 
instrumentality could be engaged. 
They have already sccomplished 
much in the segregated districts; but 
it is meet that an appeal be made to 
them to blazon the iniquity of the 
practices aimed at the circuses and 
to call upon the people for a general 
remedy. 


The circus of today is a vastly im- 
proved institution over that of a 
generation ago. It is operated on a 
strictly business basis, with all the 
pristine features of zraft and faking 
eliminated. The people get what 
they pay for--yes, more than they 
pay for on the old scale of values, 
for while the performances have 
undergone a continual process of im- 
provement, the admission fee has not 
been increased. In order to meet the 
augmented expense of uperation the 
seating capacities have been in- 
creased to the highest degree prac- 
ticable, and the individual pays no 
more for the improved, expurgated 
entertainment than he did for the 
infinitely inferior shows of a ccuple 
of decades ago—Issue Gf April 6, 
1907. 


Ticket Fakirs 


The ticket fakirs can be extermi- 
nated only by the uniform refusal of 
managers to furnish transportation to 
unknown actors and performers.-—is- 
sue of September 8, 1906. 
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From Old Files of The Billboard 


Circus Men 


The national organization of cir- 
cus managers, known as the Protec- 
tive League of American Showmen, 
will assemble at Cincinnati, O., 
January 8 next, for its second an- 
nual convention. This association, 
which is purely defensive in char- 
acter, is the direct outgrowth of the 
many abuses which have been heaped 
upon all itinerant organizations in 
general and circus people in par- 
ticular. 

These evils had grown so pro- 
nounced as to. seriously menace 
the: future of tent shows when the 
league was formed, and it has already 
been the means of materially check- 
ing the growth of antagonistic in- 
ituences. Altho but little over a 
year old it possesses a very strong 
membership. . . Ultimately it bids 
fair to accomplish much good. . 

Large bodies move slowly but they 
also move exceedingly sure.—Issue of 
December 1, 1894. 


Unions Must Deliver Goods 


With but few exceptions the cir- 
cuses of the country continue to hire 
union and non-union billposters im- 
partially. Almost every advance 
force will be an “open” one. That 
the reason for the split is almost en- 
tirely the fault of the Alliance, or 
rather certain officers thereof, is 
quite generally admitted. The day is 
close at hand when every union will 
have to deliver the goods or at least 
convince employers that it is trying 
its level best to do so. Men who 
peddle tickets are thieves, and no 
union can afford to shield a thief. 
Stronger unions than the Alliance 
have tried it and failed. Unionism 
has come to stay, but the sooner the 
incompetents, dishonest drones are 
stung out of the organization the 
better it will be for the unions, the 
employers and the public.—Issue of 
February 4, 1905. 


Some Class! 


Some class to these Ringlings. 
Once upon a time their motor car 
was carried upon a flat car just like 
a common or ordinary auto. Not 
now; no indeed; far from it. Now 
it is inclosed in a_ hermetically 
sealed, germ-proof wagon which in its 
turn is placed on a flat car. Pos- 
sibly next year the flat car in its 
turn will be inclosed in—but why 
speculate?—Issue of September 24, 
1910. 


Acetylene Light 


H. W. Koehler, proprietor and man- 
ager of the Duquoin Gun and Cycle 
Company, of Duquoin, Ill, has just 
completed his experiments with acety- 
lene light. He now has a gas outfit 
weighing only 50 to 100 pounds, ac- 
cording to space to be lighted. All can 
be packed in a very small box. It 
makes a light 10 times stronger than 
gasoline and at one-fifth the cost. 
With this outfit an explosion is im- 
possible. This light will stand much 
longer than gasoline. He already has 
orders to furnish several shows, and 
from the way things look now he will 
be running overtime making the out- 
fits before the season is over.—Issue 
of April 26, 1902. 


When Is Show a Circus--Not? 


The court of civil appeals of the 
State of Texas on April 28 affirmed 
the case of the State of Texas and 
Travis County vs. Wm. F. Cody 
(Buffalo Bill), thereby holding that 
the Buffalo Bill Wild West Show is 
not a circus, and is only an exhibi- 
tion and therefore does not have to 
pay a circus tax, only a concert tax. 
This case arose over the last exhibi- 
tion of Colonel Cody in Austin. It 
has always been his custom to pay 
the concert tax, but his old ranger 
friend, Capt. Bill McDonald, disputed 
the buffalo hunter’s right to exhibit 
under the tax, and sought by moral 
suasion to persuade Colonel Cody 
that he owed the State $750. . 
—Issue of May 15, 1909. 


Siamese Twins 


The Siamese Twins are buried in 
North Carolina in a beautiful spot 
on a knoll near Mt. Airy on one of 
the farms which they owned. Sev- 
eral of the descendants of the most 
famous monstrosity the world has 
ever known are still living. One of 
the sons of Eng is a prosperous mer- 
chant. The people of that section 
of North Carolina have many in- 
teresting stories to tell about the 
brothers whose Anglicized names 
were Eng and Chang Bunker. 

The Siamese twins were born in 
Siam on April 18, 1811. They were 
brought to the United States in 1829 
and for many years were exhibited 
all over the civilized world, Barnum 
and others realizing immense sums 
of money. 


The brothers were entirely unlike 
in tastes and disposition. Chang 
was intemperate and irritable, while 
Eng was sober and quiet. In Au- 
gust, 1874, Chank suffered a para- 
lytic stroke but did not die until 
January, 1875. His brother was asleep 
at the time, but it is said was so 
startled over the death of Chang that 
he died a few hours later. The doc- 
tors of those days said that it would 
be certain death to attempt to dis- 
unite them, but in this age they 
would have been great subjects for 
the X-rays. 

It is a singular coincidence that 
Millie Christine, the double-woman, 
has purchased a farm in North Caro- 
lina not very far from the former 
home of Chang and Eng.—TIssue of 
July 12, 1902. 


Journalistie Ignorance 
Of the Cireus Business 


Publishers of newspapers and 
writers for newspapers know prob- 
ably as little about the circus busi- 
ness as it is possible for them to 
know about anything they have to 
discuss thru their columns. This is 
because the circus is a traveling in- 
stitution. It comes but once or twice 
a year and stays but a day or two at 
a time, even in the larger cities. 
Newspaper men, therefore, have very 
little opportunity for acquainting 
themselves with the inside facts of 
circus operation and manage- 
ment. . . .« 

Fully 20 per cent of the receipts 


The Origin and Growth of the Circus 


The modern circus is the lineal 
descendant of the ancient Olvmpic 
games of Greece. The Romans 
adopted this form of popular amuse- 
ment from the Greeks. The name 
“circus” is Latin, meaning a circle; 
and it was used to indicate the place 
in each city where chariot races, 
athletic contests, etc. were held. 
The circus flourished in Rome 2,500 
years ago, and for 10 centuries later. 
With the decadence of the mistress 
of the world came a decline of the 
circus in character, and it was fre- 
quently debased by revolting spec- 
tacles, such as the throwing of those 
obnoxious to the government, in- 
cluding Christians, to wild beasts. 
Doubtless it was this that gave the 
church a prejudice against the cir- 
cus which is today still held by 
some extremely conservative church 
people. 


The modern circus has about it 
nothing debasing. Mankind has al- 
ways held physical achievement in 
high esteem; its heroes are those who 
have done something notable. Espe- 
cially are courage and the display of 
leadership on the battlefield held in 
high esteem. The military hero 
stands highest on the popular roll 


of fame. Physical prowess delights 
the average man; and in the athletic 
exhibitions of the circus the racing, 
the display of consummate horseman- 
ship, and so on, which are the lead- 
ing features of a circus exhibition, 
nearly every one, young or old, takes 
pleasure—aird a pleasure that is most 
certainly innocent. 


Within the past half-century or 
so the circus in America hes moved 
to a much higher plane than it ever 
before occupied. The exhibitions are 
unobjectionable on the score of 
morality; the comfort and _ con- 
venience of spectators are carefully 
conserved: there is no more fear of 
meeting insult or disagreeable inci- 
dents than there is when attending a 
lecture or a theatrical performance. 
As a result the old-time prejudice 
against the circus as a proper amuse- 
ment for all classes, ages and sexes 
is rapidly disappearing. The love of 
diversion and harmless amusement 
for all classes, ages and sexes is in- 
born in man. To forbid them is to 
turn counter to human nature. The 
Creator would not have implanted 
this desire for amusement in man- 
kind were it detrimental—Issue of 
June 18, 1904. 


of any circus are left in every city in 
which it exhibits, and in addition to 
the money left in a town thru the 
purchase of provisions, licenses, post- 
ing space and numerous other essen- 
tials, there is a great amount of 
money attracted into it from the 
surrounding country. This is money 
that probably would not be attracted 
in any other way... . 

Those who know maintain that a 
circus, thru the money it spends 
itself and thru what it attracts into 
a town from the surrounding terri- 
tory, leaves a great deal more money 
at every stand than it takes away 
with it. 

The circus man is wont to supple- 
ment his argument to this effect by 
showing that a theater might be con- 
sidered as a drain upon a city, where 
the circus contributes to the money 
in circulation in every town it visits; 


Origin of Circus Tights 


Tights were first introduced into the 
American circus in 1828. The Buck- 
ley and Wicks Show deserved the dis- 
tinction, even tho it was accidental. 
The performers all wore short jackets, 
knee breeches and stockings. One 
afternoon Nelson Hower, a bareback 
rider, was forced to appear in his knit 
underclothes, having failed to receive 
his costume in time for the perform- 
ance. immediately tights became the 
fashion.—Issue of June 16, 1906. 


First American Circuses 


The first American circus of which 
we can find any record was Rickett’s 
Circus and Greenwich Theater, near 
the Battery, New York City, opened 
in 1795. The second season it was 
called the Pantheon. The next sea- 
son it was called the Broadway Cir- 
cus and was leased to Dwyer & Mc- 
Kenzie, who, with Mons. Breschard, 
an equestrian director, presented a 
mixed entertainment. On May 20, 
1812, this circus was given the im- 
posing name of the New Olympic. 
After that they presented spectacular 
acts, such as Timour, the Tartar. 

The next attempt was made at the 
Mt. Pitt Circus on Broome street, be- 
tween Anthony and Ridge streets, 
November 28, 1826. The building 
was made of wood with a brick front 
and was, at that time, the largest 
place of amusement in America. In 
this house Dick Sands threw his first 
“fiipflap.” The building would seat 
3,500 persons. . . . D. B. M. Eaton, 
issue Of March 27, 1915. 


Out of Retirement 


After being in retirement for two 
years, Bert Chipman will again re- 
turn to the white tops, having signed 
with J. C. O’Brien as orator and an- 
nouncer with the Campbell Bros. 
Shows. Mr. Chipman was formerly 
connected with Frank Bostock, Sells 
& Downs, John Robinson's Ten Big 
Shows and other well-known organ- 
izations—Issue of March 14, 1908. 


— 
—— 


for the playhouse, the circus man 
contends, keeps in the town only the 
manager’s percentage of receipts: 
while the company carries away the 
balance. We have never heard it 
argued that a theater is a detriment 
to a town. It is about time that 
those who revile and abuse the cir- 
cus learn something about its merits 
—acquaint themselves with the ar- 
guments that show its advantages.— 
Issue of May 25, 1912. 


The First Circus in the U. S. 


A memorial to the first elephant 
brought to the United States and to 
the spot on which the first circus 
this country ever saw was erected 
stands at Somers, Westchester 
County, N. Y. 


The monument, which is near a 
country inn called the Elephant 
Hotel, was erected 60 years ago to 
“Old Bet,” which was the elephant’s 
name. Her owner was Hackaliah 
Bailey. His brother was a sea cap- 
tain. and one day while taking on 
a cargo on the Asiatic Coast he 
bought the elephant at a bargain 
and reached New York with her on 
his sailing vessel in 1821. 

It took the vessel many months to 
sail to New York, and “Old Bet” had 
no keeper to look after her like the 
circus beasts do nowadays, but she 
stood the trip well. She was very 
fat, and she devoured everything she 
could put her trunk on. Hackaliah 
Bailey immediately purchased the 


elephant on the arrival of his 
brother and started out to exhibit 
her. He made “Old Bet” walk all the 
way to Somers town, traveling only 
at night and giving exhibitions dur- 
ing the day, charging 10 cents ad- 
mission “to see the greatest show 
elephant on earth.” 


“Old Bet” proved to be the great- 
est attraction ever seen. Crowds fol- 
lowed her at night and those who 
didn’t have 10 cents ran ahexd to 
the next show place and hid in hay 
mows until the beast arrived. 


On reaching Somers, and where the 
monument now is, Mr. Bailey put up 
a tent. and started a circus with the 
elephant as the main and oniv at- 
traction and her owner made a barrel 
of money 

The primitive circus lasted in 
Somers for months before Mr. Bailey 
sent “Old Bet” on a tour of the 
United States—Issue of April 30, 
1904. 


a 


oo 


December 29, 1934 


Z Page 131E 


UH 
san 
-— 
| 


2b plata beh ik 


ey 
i 
1 


fF Che Billboard’s 40th Anniversary x SPECIAL CIRCUS DIVISION 
oes 4 


en ANIMAL 
AO 
9 


miGR. 
IN THE ANNALS OF CIRCUSDOM, NO TOUR WAS EVER MADE LIKE THIS 


STAFF| J.B. AUSTIN THEO. FORSTALL JACK YOUDEN 


WM: COLP LEONARD HARSH TURNER THOMASSON FRANK, CHICARELLE 


FLOYD KING BERNIE HEAD | cms ean ADVANCE 


aa Advance Car No. 2; KENNETH COOK, Special Agent; CEORCE LOWE, Boss 
: GENERAL PRESS AGENT STORY MAN Billposter; DON HANNA, Banner Squarer; ED DeBORDE, Boss Lithographer; 
ce R. P. HUTH, Boss Bannerman; JIM FOWLIE, Bannerman. Bannermen: CENE 

Es HODCEMAN, MACK POWELL, R. FLANIGCAN, C. EVANS, H. WILSON, J. 

; CLIFF McDOUGALL FARL De GLOPPER LaBECK. Lithographers: H. ANDERSON, C. O. MAXEY, E. McCUIRE, A. 
wae ; LEPINE, F. MAHERY, J. LANE, D. CONNOR, C. MALLEY, H. COLLINS, ART 
— BEETH, F. McDONNELL, S. HACERNESS, D. O'BRIEN, S. MICHAUD. Bill- 


STORY MAN CONTRACTING PRESS AGENT posters and Paste Maker: G. HUDSON, NEIL LAKKA. 


BILL CURTIS WALTER McCLAIN EDDIE TREES 


SUPERINTENDENT OF ELEPHANTS SUPERINTENDENT OF ANIMALS 


PATENTED SPOOL FOR LOADING CANVAS: ASSISTANT 

; - DRIVER, AND CHAIN SYSTEM FOR PORTA- CHAS. MORGAN JAKE POSEY 

a ASSISTANT BOSS HOSTLER 

: SIDE SHOW 
a ROBERT THORNTON A. A. WINDECKER MEL SMITH 

7 | MANAGER ASSISTANT MANAGER 

EQUESTRIAN DIRECTOR GEO.GENAC THOS. DAWSON FRANK RICHARDSON 
TICKETS 
GEO. TIPTON FRANK RICHARDS 
AR : 

| SUPERINTENDENT ELMER MYERS CHAS. FRANK srewaan AD WAITER 

i, MARK KIRKENDALL NEAL EASTMAN PAT PARENT FOREST VAN VLECK 
“t WHITE WAGON TRACK ASSISTANT BUTCHER 
aoa DAN PARKER FRANK SCOTT and HARRY LEVY HERMAN WALTHER and CARL LEWIS 

ek UPTOWN TAX BOX CHEF BAKER 

e 

7 CHAS. E. REDRICK, Musical Director CHESTER PELKE, Superintendent 
-_ EMILIO DE HERNANDEZ, Solo Trumpet; HARRY SHELL, FRED ALGIERE and | !!MMIE THOMASSON, Cashier; ARTHUR STAHLMAN, Purchasing Agent; 
my 6}. L. EARLE, Trumpets; E. STRELETZSKI, WM. TAGGART, Clarinets; w. Ww. | SHERMAN COWEN, CHAS. JOHNSTON and HARRY CORSACK, Novelties; 
ee KORPI, Saxophone; R. H. RANSOM and LORENZO AZCOMA, Baritone; AL- | HOMER CANTER, VERYLL ARNOLD; CLIFF MANLEY and KENNETH MAPES, 
i BERT MITCHELL and LOY B. EVANS. Trombone. DALLAS D. DAVIS and SOL | Outside Stands; ROBT. CUSSON, JACK DAVIS, GLENN GRANT, WM. HAYES; 


DRISCOLL, Sousaphone: MILEY THOMAS and JACK THOMAS, Drums, and | /NO- KEITH; A. MARCOVITCH, AL ROSEN, GLENN SHAW, MIKE SILVERS 
P. M. HEATON, Calliope. and JNO. STEVENS, Seat Men. JEFF BARKSDALE, Porter Ice House. 
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SPECIAL CIRCUS DIVISION 


 G. 
Ci 


WILD ANIMAL 


GR. 


AA 


Ce md THAT’S DIFFERENT — WORLD'S —e CIRCUS! 


rcus 


ASSISTANT EQUESTRIAN DIRECTORS 


CAPT. JNO. R. SMITH 
JIMMIE WOODS = RUBY WOODS 


ALSO BIG SHOW ANNOUNCER FEATURED AERIALIST 


“POODLES” HANNEFORD 


and Family 


THE CLARKONIANS 


THE GREAT 


CANESTRELLIS FAMILY 


WORLD'S GREATEST ACROBATIC UNSUPPORTED LADDER 
SEASON 1932 RINGLING BROS. AND BARNUM G&G 
CENTER | 1933, HAGENBECK-WALLACE CIRCUS. 

RING 1934, AL C. BARNES CIRCUS. 


OTTAVIO CANESTRELLIS, Mgr. 


ACT 
BAILEY 


ESCALANTE FAMILY 


PHILIP ESCALANTE ESTHER ESCALANTE 


DANCING ON THE SILVER WIRE 


CHATITA ESCALANTE 


PRIMA DONNA 
FAMOUS MEXICAN CIRCUS STARS; WORLD'S CREATEST! 


BERTIE YOUDEN 


AERIALIST AND MENACE 


LA VERNE McCLAIN 


PREMIER SIDE SADDLE EQUESTRIENNE 


CHAS. CLARK 


and Versatile Girls 


A FANTASTIC NOVELTY. WORLD'S CREATEST JUCCLING ACT. 
PERMANENT ADDRESS—2721 WILLARD AVE., MADISON, WIS. 


SHIRLEY BYRON 


MENACE, ELEPHANTS AND ROMAN RACES 


BOB HAMTON 
SUPERINTENDENT OF PROPS. 


Dr. GEO. W.T. BOYD 


Medical Director 8 Seasons 


AL MOSS 


Superintendent of Ushers 


24 HOUR MAN 
WM. (Billy) FARMER =, w. PETTERSON 
24-Hour Man (23 years with show) 


DAN DIX 


MARIE LOUISA RUIZ 


PRIMA DONNA 


MAMIE WARD JOE BELOVOCKEY 


3 SEAL ACTS 


AL WEIR 
BANNERMAN 


SIDE SHOW --- DUKE KAMAKUA & His Paradise Radio Hawaiians 


SEASON 1931-32 HACENBECK-WALLACE. LATE STAR R. K. O. CIRCUIT. 
BEFORE MIKE ON MORE THAN 100 STATIONS IN UNITED STATES, CANADA 
AND MEXICO. 

PERMANENT ADDRESS—811 27th STREET, OAKLAND, CALIF. 


Mie. VIRGINIA, Merl. MONYA PODRES 


Two Seasons Gc. eee 
ALLACE = Seasons HAG Ive Season Dancer and: Snake Charmer 
SELLS-FLOTO CIRCUS. circus.  } } °;°;”;”»”» © © & Seasons 
HERBERT 9T MARSHALL FRANK ( Jersey ) jersey) SCHANCK 
BANDLEADER—6 Seasons BOSS CANVASMAN—14 Seasons 


DINING & SLEEPING CARS 
WM. DENNY srr. 


DINING CAR No. 1 SLEEPING CARS 
LEONARD WAKELING, GEORGE WILLIAM MILLER, No. 42 


RALPH JOHNSON, No. 41 
READER, WHITEY STEPHAN. CHARLIE HOLT, No. 40 


LOUIS FARRINGTON, No. 39 

FRED LANGILLE, No. 46 
LEON DRURY, No. 45 

WILLIAM HITCHCOCK, No. 
JACK WEST, No. 43 


DINING CAR No. 2 
MAX WALTHER 


44 
CARL SMITH 


2 RE AA LE TR RR RRR 

FOR FORTY YEARS BILLYBOY HAS BEEN THE FLAG CARRIER FOR THE SHOW WORLD. RIGHT OR WRONG, HE HAS 
BATTLED FOR SHOWMEN, PERFORMERS AND ALL THE FOLLOWERS OF THE “BIG TOP,” TO THE LOWEST BLOCK BOY— 
HERE’S WISHING 40 MORE YEARS OF DESERVED SUCCESS AND CONTINUED PROSPERITY. « « « « « « « « « « « 


AL. G. BARNES CIRCUS 


° & a 
ey 
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, “Ohe “Billboard’s 4oth “Anniversary = 


SPECIAL CIRCUS DIVISION 


a true friend of the (Pircus! 


CONGRATULATIONS, Old Friend, on your fortieth 
birthday. You don’t look a day older to us than that day 
many, many years ago, when bold as brass you picked up 
the cudgel in your baby hands and said: ““‘We’re going to 
see that the Circus gets a square deal!” You have seen to 
it, “Billyboy,”” and as you’ve grown stronger and wiser 
you've stood by and fought for that grand old institu- 
tion, the Circus, right down through the years. 


We bring these felicitations to you, not only as the 
Ringling Bros. and Barnum & Bailey Combined Circus, the 
Greatest Show on Earth, but as a representative of the 
Circus as an institution. For we realize that in you we, 
as one great show in Circusdom, and Circusdom itself, 
have a true friend. 


We hope that you, “‘Billyboy,”’ will go on and on in 
the fine work you are doing—for the performer, for the 
managements, for the Circus as a whole. We hope that 
your next forty years will be crowned with even greater 
achievements, greater success than you have had in your 
first forty years. We know that we will be with you, 
just as you have been with us, through good times and 
bad, through prosperous days and depressed days. .. . 
Here’s a toast, “‘Billyboy,”’ to you—‘‘To You and to the 
Circus’’—Everlasting Success! 


FOR THE SEASON 1935 


The following shows will be on tour: 


Hagenbeck -Wallace Wild Animal Circus 
Adam Forepaugh-Sells Bros. Combined 


Circus 


Al G. Barnes Trained Wild Animal Circus 


and 


the greatest show on earth ¢ # « 


December 


29, 1934 


~ HEGLIDES THRU THE-AIR WITH 
| | THEGREATEST OF 
@ | 
| ‘oo ‘The “Billboard... SS ; 
es i 
. . 
| es 
| —— 
a) ia ’ | 
|) 7 RINGLING BROS... 
i BARNUM: BAILEY 
ee { > ae Combined Circus 
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_ ‘Che Billboard’s 40th cAnniversary ~~ 
s 


WHEN MOTHER WAS A GIRL- 
Peakeors 


--- She saw the Show under canvas with 


this Tradeeskh Cw Co Ue 


{ SINCE 1870 


ear ar 197 


ate sex MANUFACTURER OF 


PT oh Le cee 


Qa ALL KINDS OF TENTS, ‘ 
Was FROM A CIRCUS CANVAS IM, 
, TO A CHILDREN'S PLAY TENT, <a 

2 KANSAS CITY,MO.,U.S.A. act 

: y : BY 


(Maybe this was the outfit. The cut is old enough!) 


Now Daughter is showing Granddaughter the wonders under another Big Top with the same Trade- 
Mark. And because we have enjoyed the Friendship and Business of the Show Trade all these years, 
we take this cpportunity to extend our wishes for the happiest of Christmases and New Years ) 


To THE THOUSANDS OF SHOW PEOPLE who 


have been and are our friends and customers: 


To THE BILLBOARD, which has brought our mes- 
sage to YOU, and the Down-to-the-Minute 
News of The Most Interesting Profession to 
US, almost since its first issue: 


To OUR OWN FAITHFUL EMPLOYEES, whose 
careful attention to your interests has kept 
this friendship in good condition: 


MERRY CHRISTMAS 


A visit from you will be welcomed. Or call or 


write us when in need of any canvas equipment, 
NEW or USED ---- 


2300 McGEE, 


YOU WILL SEE THE “BAKER” MARK ON--- 


Tents: Dramatic, Concession, Side-Show, Big Tops, Pit-Show, Living, 
Kitchen, Dining. Cook-House, Refreshment, Menagerie, EVERY 
kind of tent. 


Marquees, Prosceniums, Side-Wall, Fence-Wall, Wild-West Canopy, 
Ball-Game Hoods, Bally Curtain, Snake-Pits, Ring Carpets, 
Ring Curbs, Mangers, Ticket-Wagon Awnings. 


Merry-Go-Round Tops, Kiddie-Ride Covers, Ferris-Wheel Covers, 
Caterpillar Covers. 

Chairs, Blues, Chair Back Covers, Reserved Seat Netting, Seat End 
Masking, Cushions. 

Side-Show Banners, U. S. Flags, Cage Flags. 

Engine Covers, Tarpaulins, Sheets, Wide Duck for Truck Tops. 


----AND A HUNDRED OTHER ITEMS--- 


BAKER-LOCK WOOD MFG. CO., Inc 


KANSAS CITY, MO. 
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= he Billboard’s goth Anniversary SPECIAL CIRCUS DIVISION 


| || AMERICA’S GREATEST FRATERNAL CIRCUS 


CONGRATULATES 
AMERICA’S FOREMOST AMUSEMENT WEEKLY 


EASTERN STATES INDOOR CIRCUS 


OPERATING 


POLACK BROTHERS CIRCUS 


Now booking dates for 1935. Circus presentations in Armories, Auditoriums and Dance 
Halls. Write Irv. J. Polack, director, for further details. An invitation is extended to 
IRV. J. POLACK Fraterna! Organizations to visit a successful Fraternal Circus, that not only offers a prof- LOU STERN 
1 DIRECTOR itable production, but presents clean, high-class amusement. Opening 1935 Season MANAGER 


at Beaumont, Texas, December 31 to January 5. 
2 


Christmas Greetings 


| ; THE OLYMPIA TROUPE _| internationally Famous Wizard of the High Spanish Wire 
Thee Boys, Three Horizontal Bars and Sensational Flyers DON LA VOLA 


Robert Owen—Rellen Johnson—Donald Hammond 


Greetings to The Billboard and Polack Bros.’ Circus 


FRANK DE RIZKE & CO. 


UPSIDE-DOWN HEAD BALANCING 


. WISH 


The Billboard and Polack Bros.’ Circus Continued Success 


SEASON'S GREETINGS 


from 


| FELIX MORALES TROUPE 


Four People featuring Four Acts 
Seventy-Five Foot Head Slide From Balcony to Stage 


Season's Compliments to The Billboard GREETINGS TO THE BILLBOARD Greetings to Billboard 


Success to Polack Bros.’ Circus Eugene Randow, Manager and Polack Bros. 


THE Aunt Jemima and Her Three Pancakes EVERETT 
ENOS TROUPE Booked solid with Polack Bros.’ Circus 


& 
Thanks to Irv. J. Polack and Louis Stern, Managers 
Rue Laura Elaine and Rue, Jr. : , : ; CONWAY 
Eugene Randow’s Clowning During the Show a Specialty ; 


Fe ed ae ont CNB 


GREETINGS AND BEST WISHES TO SUCCESS TO THE BILLBOARD AND POLACK BROS.’ CIRCUS 
THE BILLBOARD AND POLACK BROS.” CIRCUS 


BELLE McMAHON TRIO IRON JAW MOTT 


Belle McMahon—Vivian Nelson—Pete McMahon THE BLACKSMITH STRONG MAN 


ai ; Congratulations—Billboard 
From the Privilege and Refreshment Greetings from the isin Sheesh: alk. so nite 


Department of the 


4 Polack Bros.’ Circus PROMOTERS OF THE ADVANCE SAM T. POLACK 


Treasurer and Auditor 


Greetings to The Billboard Polack Bros.’ Circus 
MR. and MRS. G. O. DUPUIS MICKEY BLUE 
‘ Season 1935 with Polack Bros.’ Circus Greetings, Billboard 
T. DWIGHT PEPPLE HOWARD WYNNE 
‘re a ee JIMMIE KLING 
j ee ee eee WILLIAM MARCUS Superintendent Polack Bros.’ Circus 
1 } 
z., Good Luck, Billboard and Polack Bros.’ Circus — Jean Kathryn Warner, Secretary, Polack Bros.’ Circus 
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SPECIAL CIRCUS DIVISION £ he SBillboard’s 40th cAnniversary ~~ 


Heartiest Congratulations 
to The Billboard 


Upon Completion of 40 Years 
of Service to the Show World 


TOM MIX and TONY | 


Heading 


| TOM MIX CIRCUS AND WILD WEST 


World’s Largest Motorized Circus 


Just completed its 1934 tour of 14,000 miles in 33 
weeks—longest tour and season of any circus this year. 


WINTER QUARTERS—COMPTON, CALIFORNIA 
WANTED—TO HEAR FROM FIRST-CLASS CIRCUS ACTS! i 
WRITE 


TOM MIX CIRCUS and WILD WEST, Winter Quarters, Compton, California. 


——A- 
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JESS 
ADKINS 


MANAGERS 


CLYDE BEATTY 


Greatest Wild Animal Trainer of All Time 


Featured With 


eCOLE BROS. 


CIRCUS 


MERRY CHRISTMAS «1 HAPPY NEW YEAR 


TO ALL FRIENDS 


S14 


WLLL hah b hhh CLLh hhh bbbbbl bhi WLLL daaaaaaaadaaiiiciiiisdsssssiddibe SMM SSAA SSS A a Ea oa 


4qLLLLLLLLLLLLBLLL.LALLLLLLLLLLLL dada ddd adda daaaddddiddddddiddddddddddddddddddbdddddlddddddsdlddddddbddsstidbdddddddldddadddbdddddddddddddddidd 


W-_-_L~L~L~LL,_LLLALALAAAAAAQAADlnnuaiiaddiédiiaidddididddddldddiddddddidddlbdddbddddibhdsdddddddddddddbdlbddbddddddddddddddddde 


CONGRATULATIONS TO THE BILLBOARD 


THE DONALDSON LITHOGRAPHING CO. 


NEWPORT, KENTUCKY 


(OPPOSITE CINCINNATI, O.) 


® 


LITHOGRAPHERS AND PRINTERS 
TO THE ENTIRE AMUSEMENT FIELD 
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SPECIAL CIRCUS DIVISION 


a ‘Che Billboard’s 40th cAnniversary _ 


as mete ee 4 
the 


OUTDOOR 
> SHOW TENTS 


Fulton Bag & Cotton Mills 


Manufacturers Since 1870 | 


ATLANTA 


MINNEAPOLIS BROOKLYN 


CIRCUS mini 


Dates, Posters, Cards, Heralds, Banners 


The QUALITY kind that attracts and gets the money. Finest Snow White or we 
Yellow poster paper; brightest, flashiest ink colors, absolutely sunproof. One, 

and six sheet date figures always in stock. The shows we serve are am 
for they use the right kind of paper. Our newspaper heralds will double your 
attendance if properly distributed. Get samples now and let us figure on your 
season’s paper. 


LOW PRICES—PROMPT SHIPMENTS 
Write for Date Book and Price List 


CENTRAL SHOW PRINTING CO. 


MASON CITY, IOWA 


ST. LOUIS 
NEW ORLEANS 


DALLAS 
KANSAS CITY. KAN. 


Congratulations and Best Wishes to 


THE BILLBOARD 
On Their 40th Anniversary 
May It Live Long and Prosper 
FRANK H. HARTLESS, President 


Circus Fans Association 


The 
CIRCUS FANS ASSOCIATION 
of AMERICA 


Congratulates 
THE BILLBOARD 
ON ITS 40TH ANNIVERSARY 


Wishing You Prosperity and Success for Many, 
Many Years to Come. 


FRANK H. HARTLESS, President 


Great Lakes Lithographing 
& Printing Co. /nc. 


235 West Ohio Street, CHICAGO, ILL. 


POSTERS 


Circus, Carnival, Parks, Fairs, Rodeo, Theatrical 
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£ Che Billboard’s 4oth Anniversary _ 


SPECIAL CIRCUS DIVISION 


® Season’s 
Greetings 
to All 
My Friends 
thruout 
the World 


ee Se REL — eT 


MIS 


Queen of the Trapeze Balance 


® Opening Empire Theater, 
Paris, France, December 28th 

® Reengaged for Ringling Bros. and 
Barnum & Bailey Circus Season 
1935, following European Tour 


Best Wishes to 
The Billboard 
jor a Happy Birthday 


Re eS See ee eee ee eee 


If The Billboard's next 40 seasons are as enjoyable in 
every way as mine was this season on the publicity staff 
of the Hagenbeck-Wallace Circus — well, | sincerely 
hope so. 


GREETINGS TO ALL MY FRIENDS 
IN THE CIRCUS WORLD 


TEX SHERMAN 


CON 
COLLEANO 


Congratulates 


THE BILLBOARD 


on its 


40th Anniversary 


GEO. WOHLSTADT CO. 


186 GREENWICH STREET, NEW YORK CITY 
Direct Importers of Forest Bred Animals 


Monkeys -- Chimpanzees --Snakes-- Birds 


| Shipments arriving weekly, Send us your name for — 


ULVERA 


WANWEL KING 


Pm baa’ 


THE WORLD’S YOUNGEST LION TRAINER 
With His Den of Ten Performing, Fighting African Lions 
Without an lota of Doubt, the Most Sensational Act in the World 
APPRAISED AS SUCH BY PUBLIC AND PRESS EVERYWHERE 
UNPRECEDENTED IN THE ANNALS OF THE AMUSEMENT WORLD 


Read the following, taken from the Nov. 3, 1934, issue of The Billboard 


King a Hit at Dallas Fair 


DALLAS, Oct. 27.—What is unquestionably the most sensational 
act of its kind for a youngster, not only in America, but in the world, 
is that of Manuel King, a feature attraction at this year’s State Fair 
of Texas. The writer (representative of The Billboard) has seen 
many great wild animal acts where grownups took their lives in their 
hands, but here is a youth of 10 who fearlessly steps into a cage of 
10 ferocious African lions, beats them into submission and puts them 
thru a fast 15-minute routine of tricks. No audience can help but 
awe at the daring of this boy Manuel King. The act registered heavily 
at the State Fair. 


Permanent Address: care SNAKE KING, Brownsville, Tex. 
(Have Several! Trained Wild Animal Acts for Sale) 


Season’s Greetings to Friends Everywhere 
einen ————— 


Greetings and Best Wishes, 
of course, to The Billboard 


CAPTAIN 
DANIEL E. FOX 


AND HIS “‘SPOTTED HORSE TROOP” 
New York State Troopers 


| ...and the Season’s Sidney, 
Best to all the rest New York 


| 
| 


Headquarters for Cireus Paints 


Brilliant—Flashy—Permanent Colors! 


For more than 30 years Phelan’s Circus Finishes have proven their 
ability to withstand the abuse and hard usage to which Circus, Carnival 
and Amuserent Park Equipment is subjected. They protect and add 
to the life of your cars, wagons, seats, etc. The biggest names in the @ 
outdoor show world order from Pheian’s, year after year—there must ¥ 
be a reason. ( 


Write for FREE Color Card 


PHELAN-FAUST PAINT MANUFACTURING CO. 
932 Loushborough Avenue St. Louis, Mo. 


our Mailing List. 


‘Sn S$ 8“ 6 “i “eS 


and Special Prices Today 
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SPECIAL CIRCUS DIVISION 


1 


; S. W. GUMPERTZ 


Congratulates 


THE BILLBOARD 
on its 40th birthday 


WLLL ddldddddddlldddddddddidllldbdiiddiddllslidddddddddddddddddddddbdddddddditdddddd) 


JOE COYLE 
KOKO THE CLOWN 


23 Weeks on the Enchanted Island 
Century of Progress —- Season 1934 
Clown-Suit Ensemble Trade Mark Registered 


Address Billboard, Chicago, Ill. 


WL dddddddddddddddddddde. 
We ldddddbddddddddddddddddddddddddddddedhe 
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Kiddddddddliddddddddditdddhitddddddddddddddddddiddddddddddddddddddbddddlldidddiddddddddsddddbdddddddddddddddddda 


_BILLBOARD, Take a Bow 


And we return the bow to the greatest circus chronicler of them all on the occasion of its 
FORTIETH ANNIVERSARY CELEBRATION. 


When you're in New York, visit 


BUDDY HUTCHINSON 


(Formerly of Ringling-Barnum, Sells-Floto, Hagenbeck-Wallace and Sparks) 


The Showfolks’ Mecca. 
Good Food—Good Drinks—Good Cheer. 
NOTE——Three-Ring Gabfest. 


At the 
MARKWELL BAR AND GRILL, 
220 West 49th Street. 
Hickering 4-8639. 
ti Performance. 


From 


A FRIEND of the CIRCUS... 


and 


FOR IT ALL THE TIME! 


Congratulations to Billboard 
on Your 40th Anniversary 


Forty years ago we were making quality 
show canvas. The list of those we have 
served and are still serving in that period 
reads like a Blue Book’ of “Who's Who’ 


in the outdoor show world. Keeping to 


our policy of ‘Quality at Fair Prices’ we are 
confident that we will live to congratulate 
The Billboard on many future anniversaries. 


For over forty-five years the House of 
QUALITY AND SERVICE 
Direct your inquiries to AMERICA’S HOUSE of QUALITY and SERVICE 


UNITED STATES TENT & AWNING CO. 


701-9 N. Sangamon St. CHICAGO, ILLS. 


We Extend Our Heartiest Congratulations 
To The Billboard, Recognizing As We Do Forty 


Years of Real Unselfish and Constructive Service. 


The CIRCUS SAINTS and 
SINNERS CLUB of 
AMERICA 


For the Old Trouper and a Home in 1935 


a he SBillboard’s goth cAnniversary =~ 


—-—- --— 


Reet ive rinm or CARL HAGENBECK, Hamburg, Germany 
BERR R SERRE RRR RRA KERTEREE 


HJ Advenised in the FIRST BILLBOARD Issued and - 
- Still Use It To Get RESULTS 3 
= For WILD ANIMALS, BIRDS, REPTILES «= 
- DIRECT FROM THE JUNGLE -- 
mw write, JOHN T. BENSON -4 
~ ANYTIME NASHUA, NEW HAMPSHIRE jg 
ih : 


Compliments of 


F, DARIUS BENHAM 


President 


Circus Saints and Sinners Club of America 


December 29, 1934 
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SPECIAL CIRCUS DIVISION 


_ ‘Che SBillboard’s 40th cAnniversary A 


Things like these can never fade: 

They are the songs by angels made. 

Forty fiamecs in glowing beauty 
Like jewels flame up high. 

Forty candles brightly shining 
Forty years gone by! 


| Forty Candles Shining 


By WILL V. HAMMERSLEY 
(An Old-Time Trouper) 
Forty candles brightly shining, 
Forty years zone by, 
Forty flames in glowing beauty 
Like jewels flame up high. 


First Indoor Circus Ad 


The first indoor circus ad in The 
Billboard was that of The Interna- 
tional Exhibition Company, Dr. C. D. 
Gray, manager, care The Billboard, Cin- 
cinnati, 0., in issue of June 16, 1900. 


Forty years of mem’ries bright 

Our joys and tears re-live tonight. 

Friendships made in days of old 

All are dearer than finest gold; 

Our hearts recall those happy hours 

When life was sweeter than the 
flowers, 


0 


A GUARANTEED SHOW 


BUCK TAYLOR'S, Inc. 
CIRCUS«WILD WEST +RODEO 


THREE SEASONS MILLION-DOLLAR PIER, ATLANTIC CITY, N. J. 
FOUR SEASONS WILLOW CROVE PARK, WILLOW GROVE, PA. 
TWO SEASONS AT MINEOLA FAIR, MINEOLA, LONG ISLAND. 


Is That Guarantee Enough? 


TAKES TO THE ROAD LATTER PART OF APRIL. 
125 HEAD OF STOCK 100 PEOPLE 


BUCK TAYLOR 
' WINTER QUARTERS CHURCHVILLE, PA. 


| HENRY TREFFLICH’S SPECIAL OFFER | 


2 MALE LEOPARD CUBS, 1 Year Old, Rae meee eee rece cecceeceesecccce $250.00 


1 FEMALE GREAT GREY KANGARO 


weeoencesaseescese 200.00 
1 FEMALE GREAT GREY KANGAROO, Ze ‘onthe Ola Ceccescrecsccces 150.00 
1 PUM UB, 1 PE 55a 6 6 bb gin aw 6440's 0 base O06 6500% cr% 75.0 
1 FEMALE CHIMPANZEE, 3 Vears Old. Tame........ccecccccsccees 225.00 
SOR CEs POG sos oo scenes cscs cece escscceweescvccns 40.0 
8 INDIAN REGAL PYTHONS, 14-Foot, Good Feeders. Each............ 100.00 
1 PAIR ANUBIS BABOONS, 1'72 2 t ep glttoapmiere peggy: 60.00 
RHESUS MOTHER AND BABY “COMBINATIONS. Per Combination...... 27.50 
ee OUNCE SEM wc nconine § cesedsstscnseerosseevecs 8.50 


ALWAYS ON HAND SPECIAL ANIMAL BUYS 
Also Young CANARIES for Wheels at $12.00 per Dozen. 
Healthy Condition and Live Arrival of All Stock Guaranteed. All Prices F.0.B. New York. 


E_ HENRY TREFFLICH, 215 FULTON ST., NEW YORK CITY 
‘4 NATIONAL PRODUCING CO, In. 
+48 PRESENTS i+ 

BOB MORTON CIRCUS CO. 


NOW COMPLETING 


18th ANNUAL TOUR 
AMERICA’S OUTSTANDING INDOOR CIRCUS 
“TEN MILLION PEOPLE CAN’T BE WRONG” 
~ ANTONIO, TEXAS 
or Bookings Write 
BOB MORTON, 1327 Spruce Street, PHILADELPHIA, PA. 


IGHTING PLANTS ; 


Manufactured by 


UNIVERSAL MOTORS 
4-5 K. W. 110 V. D. C. 


Small 4-Cylinder Sets, capable of lighting 100 a 0-4 
lamps. Many other sets and machines in stock. Write 
today or at any time for your lighting needs. 


LIGHT @ COMPACT @ ECONOMICAL 


EDWARD SAMARA, Inc. 


41 OLD SLIP NEW YORK, N. Y- 


CIRCUS PICTURES Coitccionrs 


We have Photographed every Circus playing Eastern Territory in the 
last 12 Years. Pictures are size 12x20 inches and show various Groups, 
Departments, Equipment, Parades, Specs, etc. Our File contains hundreds 
of Classic Circus Pictures and most every Celebrity in the Circus World is 
recorded in our Pictures. 
Send $1.25 for the Most Outstanding Show Group ever made—1,000 
Ringling-Barnum Personnel in one Grand Picture. 


Write for Complete List 
E. J. Kelty--“CENTURY,” 74 West 47th St., New York, N. Y. 


“Vll Be Seein’ Yer in 1935” 


O. HENRY TENT & AWNING CO. 


CHARLIE DRIVER 


1S GLAD TO ANNOUNCE HIS ASSOCIATION WITH 
THE ABOVE MANUFACTURER AS MANAGER AND 
WANTS HIS FRIENDS TO KNOW THAT HE WILL 
RENDER THE SAME QUALITY AND _ EFFICIENT 
SERVICE KNOWN AS— 


“CHARLIE DRIVER SERVICE” 
NO ORDER TOO SMALL TO BE APPRECIATED — 
NO ORDER TOO LARGE TO BE PROPERLY EXE- 


CUTED. 
PHONE - WRITE 


WIRE - 
O. HENRY TENT & AWNING CO. 


3830 SHEFFIELD AVE., CHICAGO, ILL. 


Greetings from ‘Winchell 


New York City, December 4, 1934. 
To the Editor of The Billboard: 


Thanks for inviting me into the 40th Anniver- 
sary Number of Billyboy, which they called the best 
of the theatrical weeklies away back in 1920 when I 
shelved hoofing—and which I hope they still affec- 
tionately call it. 

Except the newcomers, most of the gentlemen 
and gentlewomen of the show shops can remember 
away back when ‘‘that’’ Winchell person flopped in 
the deuce spot in any theater on the WVMA, Gus 
Sun, Sullivan & Considine, Loew and Pantages 
chains. It was a grand apprenticeship, too, being re- 
buked and rebuffed by critics, stagehands, house 
managers and baggagemen. And, of course, audi- 
ences. 

If it weren’t for that training around the country 
and in Canada I am afraid I wouldn’t have been 
prepared to tussle with the newspaper headaches 
that come in bunches. It is no cinch, this routine of 
mine in the paper, my dear editor. You and your 
brave lads and lassies have an entire week in which 
to ferret out your news and those of us on the daily 
grind have to change our act every 24 hours. 

When I say here ‘‘my dear’’ editor—you, Mr. 
Hartmann (whom I have never had the pleasure of 
thanking in person), know what I mean. I mean 
that if it weren’t for you, sir, away back in the latter 
19s (or was it the earlier 1920s?) I might never have 
landed a job on a gazette. I want your staff and 
others to know again that it was The Billboard and 
you that first published my stuff when it was called 
‘*Stage Whispers’’ and signed ‘‘By the Busybody’”’ 
and only once—the last I did for The Billboard—was 
it signed ‘‘W. W.’’ 

I am really grateful to you and The Billboard 
for helping so much to give me the start I hungered 
for when I was ‘‘looking for next week’’ in the 
vaudeville that is hardly any more. 

Faithfully yours, 


[ot Huy 
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SPECIAL FAIRS-EVENTS DIVISION 


Appeal of the Old-Time Fairs 


HE BILLBOARD has asked me to 
write you an article dealing with 
the changes in fairs for the last 

40 years, or as far back as I can go. 
Well, I can go back beyond 40 years; 
not that I have been connected with 
fairs for that period. Thirty years 
would be closer to the mark, as I 
commenced this fair business 29 
years ago. Of course, I knew nothing 
about the fair 
game at that 
time, and real- 
ly I know I 
don’t know 
much now, as 
there is always 
something new 
to be learned. 

I am not go- 
ing back to 
Biblical times 
and cite you to 
all the many 
references in 
the Good Book 
to fairs. Just 
a few will suf- 
fice. The Old 
Testament 
abounds in 
many references to fairs, for fairs 
existed long before the time of 
Christ. 


We read in the book of Ezekiel as 
follows: 


“Tarshish was thy merchant reason 
of the multitude of all kinds of riches: 
with silver, iron, tin and lead, they 
traded in thy fairs.” 

“They of the house of Togarmah traded 
in thy fairs with horses and horsemen 
and mules.” (Ezekiel 27:14.) 


“Syria was thy merchant by reason of 
the multitude of the wares of thy mak- 
ing: they occupied in thy fairs with 
emeralds, purple and broidered work, and 
—. and coral and agate.” (Ezekiel 


J. W. Russwurm 


“Dan also and Javan, going to and fro, 
occupied in thy fairs; bright iron, cassia 
and calamus were in thy market.” 
(Ezekiel 27:19.) 

“The merchants of Sheba and Raamah, 
they were thy merchants: they occupied 
in thy fairs with chief of all spices, and 


with all precious stones and gold.” 
(Ezekiel 27:22.) 
& 


There are also references in the 
Bible relative to the great Temple of 
Ephesus. It was at this place while 
a fair was going cn that Paul came 
along, establishing the Christian 
churches. Paul introduced a new 
God. This did not please Demetrius 
the silversmith, who made images of 
Diana standing in the door of the 
Temple, and he sold these souvenirs 
to the fair visitors. Of course, 
Despleanter Brothers and Max Good- 
man are disciples of Demetrius. 


Now it is not necessary to bother 
about calling attention to these fairs 
recorded in the Bible and to tell the 
story of Ahasuerus holding a fair for 
six months to show the glories of 
his kingdom. This was 500 years 
before Christ. Nor is it necessary to 
tell the story of Vashti and Esther 
and run in the celebration of the 
Feast of Purim, known to every 
Hebrew, even down to the little ones. 
These stories are the greatest in 
fiction. 


Of course, all the fair secretaries 
and concession men and amusement 
men read their Bibles. Some of them 
have to read different Bibles. There 
are Sam Levy, Max Goodman and my 
old friend Hirsch, of Louisiana—they 
have to read a different Bible from 
the one read by Ed Carruthers; Corey, 
of Iowa; Rob Roy, Charley Nash and 
Ralph Hemphill. Maybe Hemphill 
has to read a different Bible from 
these others, as I understand he is 
a stanch supporter of the Pope. If 
this is so, then he will have to do a 
little more reading of his Bible than 
the others, and he will have to in- 
clude the books of the Apocrypha 


and read the stories of Bel and the. 


Dragon, Susannah, Judith, Tobit and 
others. 


Lienaeaniesncnennemnentnenaaptivian 


By J. W. 


I just had to run in a little about 
the early fairs to get a starting 
point. Of course, there were Greek 
fairs, Roman fairs, French fairs, etc. 
We have records of Alfred the Great 
taking charge of English fairs. Listen 
to the edict of the king: 


“During the reign of Alfred the Great 
(about the last half of the ninth century) 
legislation was passed restricting alien 
merchants to the ‘four fairs’ and per- 
mitting them to remain in England for 
not more than 40 days. This was the 
first recognition given by the crown to 
foreign merchants attending the fairs. 
Whether they previously were forbidder 
to attend the fairs is not known. 

“By the end of the 10th century we 
find further privileges and protection be- 
ing extended to foreign merchant ships. 
Ships loaded with goods for any English 
omy were proclaimed to be at peace. 

his proved to be very helpful to foreign 
traders who wished to attend the English 
fairs. In 1215 further legislation extend- 
img the scope of the previous act was 
passed. All merchants, whether on land 
or sea, were given security and safety in 
going to and from England and during 
their stay in England. Such security re- 
lated to all buying and selling without 
unjust exactions or evil tolls. The scope 
of this and the full significance of such 
a law cannot be appreciated except as 
we remember what were some of the pre- 
vailing customs of the day, capealuity 
between countries on the mainland. One 
ancient custom that was common up te 
this time, which existed for many years 
after, was te hold any or all foreigners 
accountable for the debts, or even crimes, 
ef other foreigners of the same country. 
Thus if two merchants from the same 
country were in a fair and one contracted 
debts the other might be charged for the 
indebtedness. This act of 1215 and an- 
other of 1275 entirely freed such in- 
dividuals from the responsibility of debts 
incurred by fellow countrymen. Other 
similar unjust practices were abolished 
and individuals were more at liberty to 
act as individuals. 

“In 1283 legislative action was taken 
with the idea of assisting merchants in 
the collection of debts. The following 
extract is taken frem this act: 

“‘And a seal shall be provided that 
shall serve for fairs, and the same shall 
be sent unto every fair under the king’s 
seal by a clerk sworn or by the keeper of 
the fair, and the seal shall be opened 
before them, and the one piece shall be 
delivered unto the aforesaid merchants 
and the other shall remain with the 
clerk: and before them or one of the 
merchants, if both cannot attend, the 
—e- shall be taken as before 


Away back yonder 40 years ago; 
yes, 50 years ago, fairs in the South 
were very crude. ‘These fairs had 
only one building and that was 
known as the Floral Hall. This 
building was circular, with a wide 
walk at the top, where boys and girls 
and lovers and old people would 
promenade. At one end of the 
building at the top was the floral 
department, where there were ex- 
hibits of women—such articles as 
were woven from the loom, soft soap 
and some preserves and molasses. 
Yes, a few flowers. 

Inside the arena was the show 
ring. They would lead in mules, 
jacks, cows and horses, regardless of 
age. Inside this ring was the judges’ 
stand, and in the top or loft of the 
judges’ stand was the music. Under- 
neath this arena were stalls for 
mules, cattle and other live stock. 

Collections of 10 per cent of the 
premiums were made as animals en- 
tered the show rings. Prizes were 
never over $4 to $5, which included 
a ribbon cut off a bolt. There were 
no printed or embossed ribbons 
showing winners. Only colors of blue, 
red and white were used. No pre- 
mium extended beyond third place. 

At conclusion of judging awards 
were announced from the grand 
stand and ran something like this: 
Premiums for jacks, first to John 
Overton Jr., Davidson County: sec- 
ond, Mark Cockrill, Maury County: 
third, Allen Harlan. Williamson 
County. After this announcement 
the crier would call cut to the loft 
above, “Music,” and the band would 
start. There were no white bands 
in those days like those of XKryl. 
Creatore, Thaviu. No, sirree. These 
bands all were made up of Negroes. 


Russwurm 


And a band consisted of a fiddle, 
banjo, bass fiddle, clarinet and 
cornet. Cornet and clarinet would 
vie with each other as to who could 
reach high C the quicker. No re- 
gard was paid to harmony. If the 
music was off key, so much the 
better. The score consisted of only 
six tunes. Not over seven different 
pieces were ever played during a 
season. 

As nearly as I can remember, these 
tunes consisted of Leather Britches, 
Billy in the Low Ground, Arkansas 
Traveler, Love in the Piney Woods, 
Sweet Eva-Lena, etc. In the band 
we had in Sumner County (my home 
town) there was a man of doubtful 
nationality. We never knew whether 
he was colored or a white man. Any- 
way he played for the fair on week 
days and played in the Presbyterian 
Church on Sunday, thus serving the 
devil for four days of the fair and 
the Lord on Sunday. He has long 
since gone to his reward and I sup- 
pose St. Peter let him pass in with- 
out questioning. 

a 

The forms of amusement in those 
days were a Punch and Judy show 
and a Sleeping Beauty. an alabaster 
figure draped as angels should be 
draped, where men only were invited. 
This figure was shown with tin- 
reflector lamps. My. there was a lot 
of mystery as to whether or not this 
figure was alive. Ladies were not al- 
lowed to view this sleeping beauty, as 
a well-turnea ankle wus exposed. 

Yes, there was the tournament. 
Little arms were tacked up, and at 
the end of these arms were rings. 
Knights would mount horses and 
speed around. spearing these rings 
The xnight who speared the most 
rings was counted winner. Of course, 
a lady had to be crowned queen, and 
the night the tournament was com- 
pleted a grand ball was given and 
the knight and queen led the ball. 

The same bands played for the 
balls that played for the fairs. The 
same tunes were played also. Of 
course, they had the square dance, 
the schottische, polka and waltz. 
The only change in the musical pro- 
gram was that the Negroes would 
sing their tunes at the dance as they 
played them. They would strike up 
on Sweet Eva-Lena and all would 
sing. The words ran like this: 

“Sweet Eva-Lena, 

The first time I seen her 
I stole a verbena 

Right out of her hair.” 

These were the only words and 
there were many verses al! the same. 
If a waltz were called for Sweet Eva- 
Lena was sung in slow time. If a 
polka were called for Sweet Eva-Lena 
was speeded up a bit. 

Me 
= 


Of course, we had no trolley cars 
or autos to get to the fairs. The 
white folks would pile into a spring 
wagon or carryall, the children would 
mount their ponies and the colored 
folks would follow’ in’ two-horse 
wagons. In these wagons the Negroes 
would bring the dinner. all done up 
in big hampers. There were pickles, 
cold ham, chickens, all kinds of cakes 
and pies, etc. Cooking would go on 
for days getting ready for the fair. 
At dinner time the good women 
would spread tablecloths on the 
ground under shade trees and when 
ready all were invited to eat. It 
looked like one big, happy family. 
The tablecloths would meet and they 
would be stretched for a mile, it 
seems to me. There were no hot- 
dog stands in those days. Nothing 
was sold. Barrels of lemonade, but- 
termilk and sweet milk were all free. 

After festivities of the day all 
would load up and the caravans 
would start for home. Cattle. mules 
and horses were either driven in 
droves or hitched behind wagons, all 


to be brought beck the second day 
of the fair. Nothing was left on the 
grounds at night. Nobody pretended 
to do any work the week of the fair. 
Negroes and whites alike had a holi- 
day. All work that was done was to 
feed the live stock and milk cows 
We didn’t even churn during fair 
week. 

Our good daddies would get us out 
early to feed, and when the bell 
would ring we would know that 
breakfast was ready. Before we had 
breakfast we had to have a toddy. 
already mixed for us, which we all 
drank before we washed up for 
breakfast. We had no bathtubs in 
those days. In getting ready for our 
white shirts to wear to the fair we 
went to the creek and took our wash. 


As far back as I can remember, and 
I can go back a iong ways, we had 
no drunks ‘n any of our families, yet 
everybody took a drink when they 
wanted to. A bottle or jug was on 
the sideboards at all times! Lord! 
How things have changed since that 
time, with our multiplicity of laws 
against this and that. It is you 
mustn't do this and you mustn't do 
that. It looks as tho now all the 
good things in life are in the mustn't 
column. You mustn't take a drink. 
You wouldn't play the races. You 
mustn’t dance. You mustn't love. 
You wouldn't play cards. In fact, we 
wouldn’t do the things you want to 
do the most. 


You can taik about anything you 
want to so long as you don’t do it, 
and you can do almost anything you 
want to so long as you don't talk 
about it does not hold good any 
longer. We are so hedged in by these 
mustn’ts that we can’t act naturally 


AVA 


Such things as night shows did 
not exist 40 years ago. It is true 
night shows were put on in the cities 
where the day fairs were held. It 
was before we had picture shows. 
There were street shows, wire walk- 
ers, trapeze performers, etc. Yes, 
animal shows too. These shows were 
put on by merchants in the towns 
trying to do something for the peo- 
ple who stayed in the cities at night. 


The fair people took this up and 
put on night shows, getting a double 
whack at the people who attended 
at night and couldn’t go to the fair 
in the daytime. 


About the first person I remember 
putting on these night shows at fairs 
was Frank P. Spellman. I remember 
way back when Jim Fleming's father 
was secretary in Columbus, O., and 
he was the first secretary I remem- 
ber who put on these night shows. 
After his death his son, Jim Fleming. 
took up the secretaryship, and A. P. 
Sandles was the president in Colum- 
bus. Frank Spellman’s wife had a 
baby bear act. It was good, too. 

Wire walkers and fireworks. Yes, 
they were good shows. Not satisfied 
with day fairs. we had to have night 
fairs. And the fair that put on the 
biggest shows had the biggest fair. 

There have been wonderful ad- 
vancements in fairs in the last 40 
years. There ts more interest in 
fairs than ever before 


Give little heed to the man who 
speaks or writes of the “decadence” 
of the fair. Its utility is unques- 
tioned. It presents an illumined 
record of development from year to 
year and portends what is to be 

Decadent, non-progressive commu- 
nities. States or nations do not or- 
ganize or hold fairs or expositions. 
Those lethargic people who are satis- 
fied with mere existence and are con- 
tent with whatever is have no need 
of exhibitions but where there are 


industry, intelligence, a spirit of 
progress and abounding life and 
energy fairs will continue to grow in 


numvers and usefulness. 
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SPECIAL FAIRS-EVENTS DIVISION 


International Assn. of Fairs-- 
Its Hopes and Achievements 


By RALPH T. HEMPHILL 


N the late 80’s, some of the brave 
souls who were fighting the battle 
of the Fair world, decided that in 

union there is strength and so a few 
of them gathered together and out of 
their meeting came what was later 
known as the American Association of 
Fairs. 

The probiems of the fair secretary 
at that time were many and aried. 
Then, as now, there was the never- 
ending question of what dates each 
fair could have, there was the prob- 
lem of the concessioner who jumped 
the lot, the objectional exhibits, and 
the problem of properly circuiting the 
fairs so as to be able to get the maxi- 
mum of exhibits. There was also at 
that time, as now, the possibility of 
getting together in an exchange of 
ideas that would be helpful and edu- 
cational. 

And so the annual meetings in the 
fall after the fairs were over came to 
be an institution and it is hard to 
look back over the history of the fairs 
of the past and not recognize that 
this banding together has played an 
important part in the development of 
the great fairs of today. Out of the 
meetings have come a better under- 
standing, an atmosphere of helpful 
rivalry, and an intelligent spirit of 
co-operation and a broader view of 
‘he entire picture. 

In the early days a great deal of 
time was given to the question of 
dates. The records show that great 
discussions were had, many harsh 
words were uttered, many feelings 
were hurt, and many petty jealousies 
were started that took years to erase. 
Then, one day. the American Associa- 
tion of Fairs awoke to the fact that 
the question of dates was one that 
could not be settled by an association, 
that it was one that need not even be 
argued on the floor, that it was pure- 
ly a local question and that when 
dates interferred one with another, 
the only people who could settle the 
matter were the ones affected. There- 
fore. a resolution was passed banning 
from discussion on the floor this 
question, and thruout all these years 
it has been lived up to religiously. 

ML 
= 

Thuout the 90’s and the early part 
of the present century, the question 
of advertising was a vital one. The 
old practices were passing and the 
new forces were emerging that were 
to revolutionize the methods of adver- 
tising. The general principles of ad- 
vertising were as true then as they 
are now, but the methods to be used, 
when and how to use them, and the 
rapidly changing conditions of the 
times made it necessary to give much 
thought to this very interesting sub- 
ject. Many very learned papers on 
this subject have been read before 


this association and many helpful 
discussions have been had. Thru it 
all there has come a better realization 
of the problems, a better understand- 
ing of how to advertise and, conse- 
quently, a better fair, better able to 
serve its community, and, therefore, 
more firmly entrenched in the minds 
of the public. 


Even 20 to 25 years ago, the prob- 
lem of the slick-fingered concessioner 
was important. The association of 
fairs established what was known as 
the “Board of Appeals.” Each fair 
presented to this board its com- 
plaints of concessioners and those 
by whom the fair had been mis- 
treated. The defendant was given an 
opportunity to be heard. Maybe the 
case was tried at length with much 
evidence being taken, but out of it 
came a feeling by the concessioners 
that if they did not do right, they 
would probably be hailed before this 
tribunal and, perhaps, would be bar- 
red from going to any fair. I am sure 
that the Board of Appeals has done 
more for the fairs than any other 
committee and, yet, today it is only a 
name, its work is done except that it 
is advisable to keep the committee in 
existence as a reminder to him who 
would stray from the straight and 
narrow. Not a single case has been 
filed before it in the last ten years. 
Out of it has come a much higher 
type of concessioner who has helped 
to make the better fair of today. The 
high-class concession man has come 
to take the place of the shyster and 
the slick-fingered gentry have passed 
from the picture. No one who knows 
can help but stop for a moment and 
pay a tribute to the fine men and wo- 
men who have made this business 
their life work. 

Ms 

Then came the Great War with all 
of its problems. With it came the cry 
from the misinformed that the fairs 
should be closed. Again the associa- 
tion arose and thru a large commit- 
tee met with the powers at Washing- 
ton, and the merits of the fair were 
discussed at length. President Wood- 
row Wilson attended some of this dis- 
cussion. When the meetings were 
over and the facts gathered together, 
the great President recognized that 
fairs played a very important part in 
the scheme of civilization and his de- 
cision was that the fairs should go 
on, that they should have the support 
of the Government to make them of 
greater value to the nation, and here 
another forward step was taken which 
was to play an important part in 
bringing the fairs up to what they 
are today. 


About the time of the close of the 
war, bitter jealousies and personal 


J. W. RUSSWURM AND FRED A. CHAPMAN, first president (after 
uniting of two fair factions) and 1934 president, respectively, of the 
International Association of Fairs and Expositions. 


MODEL METHOD of advertising a fair. Above are shown the Ad- 
vertising Route Wagons which are being used in the interest of the 


Southern State Fair. 
starting out about a fortnight ago. 


This picture was taken just as the wagons were 


The poster behind the wagon is a 


24-sheet Bryan stand that the boys have just put up. These wagons 
travel constantly thru the State until the opening of the fair, posting 


bills and distributing advertising matter. 


The Southern Interstate Fair 


will post thruout the country and in the larger cities about 180,000 


sheets of paper. 


This method of advertising, having wagons built es- 


pecially for the purpose, conveniently arranged so as to hold paper and 
equipment, and sending a manager and billposter with each wagon, is 
somewhat new in the South.—From The Billboard of September 15, 1900. 


animosities between delegations from 
widely separated sections caused a 
split in the American Association of 
Fairs and this great work was carried 
on by two separate organizations. The 
best thought of both was that it was 
a great blunder, a mistake that should 
be corrected, that the bitter feelings 
should be healed and that the two 
factions should be brought back to- 


First Fair Ads 


Fairs advertised in the very first is- 
sue of The Biliboard dated November 
1, 1894. Three were represented in 
Classified Column. They were: 

TRENTON, N. J.—Great Interstate 
Fair, John Guild Muirheid, secretary. 

IONIA, Mich.—lonia District Fair, 
M. M. Currier, treasurer. 

GROESBECK, Tex. — Limestone 
County Fair, Dr. S$. D. Bugg, secretary. 

The first fair display ad was that of 
Cotton States and International Ex- 
position of Atlanta, Ga. It appeared 
in issue of July 1, 1895. 


gether. Committees were appointed 
from each organization and the unit- 
ing of the two factions was accom- 
plished. J. W. Russwurm was selected 
to head the combined association and 
the name of the International was se- 
lected. Thus begins what has come to 
be known as the International Asso- 
ciation of Fairs and Expositions. 

While some may look upon the 
meetings in the fall as a great holi- 
day where frivolity reigns supreme 
and that all it amounts to is an op- 
portunity to meet old acquaintances 
and have a good time. underneath it 
all is the more serious thought of how 
to make the fairs better and how to 
make the International of more value 
to the members. 


Me 


In the early 20's. much thought was 
given to the question of establishing 
at the University of Chicago an an- 
nual school where a secretary could 
go and study to better advantage his 
problems. One schoo! was tried out 
and while something was accom- 
plished, it was decided that it was noi 
feasible. It was hard to decide who 
was going to be the teacher. There 
was no literature to use, not even a 
primer. Yes, many valuable pap-rs 
had been read at various mettings on 
the many problems of the fair mana- 
ger but where could these be found” 
No one seemed to have a copy of 
them. They had been printed in the 
annual proceedings of the meetings, 
but where were they? No one had a 
complete file and, if they did, they 
did not know where to look fo: what 
they wanted. Thus it was decided to 
establish a literature for the profes- 
sion. To make an attempt to get into 
writing the thoughts of the men in 
the game on the different problems 
that confront a fair secretary. 


First, it was decided to try to collect 
a complete set of the copies of the 
proceedings. After much effort and 
correspondence a fairly complete set 
was collected. From these proceed- 
ings the papers that had been read on 
advertising were assembled and pub- 
lished in one volume. This was a be- 
ginning. Now the man who asks how 
to advertise a fair can secure a copy 
of a book that records the experiences 
of those who have tried to advertise 
a fair. Certainly the most valuable 
information one can get is the exper- 
lence of some one who has passed 
down the road before. 

The question of budgeting and ac- 
counting is an important one and so 
the International attempted to get a 
volume on this subject. Again they 
used the experiences of those in the 
game and have in print a volume that 
represents their thoughts and ex- 
periences in budgeting and account- 
ing. 

The copy of the discussions of the 
First School in Fair Management con- 
tains many helpful articles and is in 
print so that he who cares may read. 

There is much yet to be done, a 
broad field of advancement that chal- 
lenges the imagnition and dares him 
who would to leave his mark also 
upon the sands of time. The dawn of 
a new day will see a still better fair 
with new problems and new respon- 
sibilities. 


Fairs Held Each 
Year Since 1895 


Below is given the number of fairs listed 
each year as of the last of July since The 
Billboard began publishing lists of fairs 
and expositions in the United States and 
Canada. A great increase is evident be- 
tween 1895 and 1934. The peak years 
ran from 1921 until 1930. However, a 
slump in the number of fairs listed does 
not always necessarily mean the lapsing of 
great numbers of them, inasmuch as in 
numerous instances fair boards merged 
their interests in the presentation of large 
district fairs to supplant several smaller 


ones in adjacent communities. First fair 
list appeared on March 1, 1895. 
Year 2.3. Con. Year U.S. Can. 
1895 748 W 1915 1,581 533 
1896 1,012 31 1916 1,631 611 
1897 850 55 1917 1,549 609 
1898 955 68 1918 1,274 532 
1899 760 63 1919 1,375 517 
1900 819 61 1920 1,545 664 
1901 873 52 1921 1,608 642 
1902 802 28 1922 1,713 652 
1903 905 26 1923 1,684 609 
1904 863 33 1924 1,717 548 
1905 864 59 1925 1,777 616 
1906 938 65 1926 1,816 545 
1907 1,068 137 1927 1,800 588 
1908 1,078 42 1928 1,820 606 
1909 1,046 69 1929 1,838 597 
1910 ‘1,181 75 1930 1,801 624 
1911 = 1,295 72 1931 1,575 601 
1912 1,022 214 1932 1,347 476 
(August) 1933 1,218 435 
1913 1,500 211 1934 1,303 437 
1914 1,658 650 
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SPECIAL FAIRS-EVENTS DIVISION 


~ he “Billboard’s 40th Anniversary 


From Old Files of The Billboard 


A Word to Fair Managers 


Of all the lessons which are to be 
learned from the comparing of the 
successes and failures among the fair 
associations during the past season, 
the one that stands out pre-eminent 
and one that must be seen and ad- 
mitted by all is, attractions are a 
necessity for financial success: the 
day of the purely agricultural fair is 
past; the city people who are used to 
shows, fakirs, etc., are, of course, not 
satisfied with seeing Farmer Jenks’ 
prize potatoes or Cy Smith's blue rib- 
bon cows. They must have something 
more exciting and entertaining. 
Neither is the farmer satisfied with 
seeing exhibits of farm products. 
These things are nothing out of the 
common to him. He also must have 
excitement, not because it has be- 
come a habit, as with the city man, 
but because he expects it. The fair 
day to him is a time set aside for the 
spending of his pin money, an oppor- 
tunity to see things which it is not 
his privilege to see at any other time. 

During the season just closed the 
managers and the entertainments, 
which we will call attractions, have 
been thrown into closer relation, and 
have come to a more pleasant and 
mutually profitable undertaking than 
ever before, for which we think The 
Billboard deserves some credit. How- 
ever, there were some cases where at- 
tractions were engaged, and either 
proved entirely unsatisfactory or did 
not show up at all. The managers 
cannot be too particular about en- 
gaging good, reliable features. It is 
very often the case that the engaging 


Pure Food Exhibits 
And Bicycle Races 


Pure food exhibits and bicycle 
races are going to be strong features 
at the fairs this fall. Many fairs are 
going to make a specialty of both. 
The pure food exhibit is not a fad or 
passing fancy, neither is the bicycle, 
and those fairs that devote a proper 
amount of favor to both will be sur- 
prised at the popular approval that 
will devolve upon their efforts. Ex- 
hibits of bicycles will be made at all 
fairs featuring bicycle races and ap- 
plications for space will fairly rain in 


of attractions is left until the last 
moment, and this plan almost in- 
variably results in the securing of 
only second or third-class people.— 
Issue of December 1, 1899. 


The Premium List 


The premium list is absolutely 
necessary for the success of the fair 
or harvest home, yet it is rarely even 
half done. The fair managers gen- 
erally recognizing that they must 
have a printed list of premiums, farm 
out the privilege to some local print- 
ing office, and then the advertisers 
are worked for all there is in it. A 
thousand or so are printed and pro- 
miscuously distributed thru the ad- 
vertisers, handed here and there. or 
mailed to the 50 or so who may ask 
forthem. As a rule, the fair premium 
list is a country job, not but that 
some country offices can do a good 
job of printing, but they rarely do 
make up an effective premium list. 
The attractions and list of premiums 
are so jumbled together with the ad- 
vertising that neither the fair nor 
the advertiser gets more than half 
of the benefit. . .. 


The success of any fair or harvest 
home is dependent on the spirit of 
competition it awakens. Every right- 
minded farmer, stock raiser and farm- 
er’s family are proud of their work, 
and to win the blue ribbon betokening 
superiority in any line is an honor 
which they seek. Let the premium be 
of sufficient value to reimburse them 
for the labor and expense of making 
the exhibit. But do not end with 
that. Let every possible competitor 
know beyond a doubt what the pre- 
mium is and all the conditions. To 
do that a printed premium list 
should be sent to all. A systematic 
distribution can be made by using 
the polling lists, or better still the 
assessor’s lists—By John L. Whelan 
in issue of April 1, 1896. 


Strange Tune Played Before 


President McKinley Was Shot 


CLEVELAND, Sept. 16.—Hon. 


Time To Organize 


Every State in the union ought to 
have a Fair Managers’ Association. if 
there is not one in your State begin to 
organize one. Don’t give it any high- 
flown name, simply call it the Illinois 
Fair Managers’ Association for in- 
stance. Everything else in the world 
seems to be organized. It is time for 
the fair managers of the country to 
organize. Those contemplating start- 
ing organizations might do well to cor- 
respond with The Billboard and get 
constitutions of similar organizations.— 
By Arthur Babbitt, in issue of June 1, 
1896. 


Airship as Amusement Device 


The success of the recent flying 
machine tournament at Los Angeles 
foreshadows the time, apparently not 
far distant, when the airship will be 
used in this country as an amusement 
device, or attraction, at big city parks, 
important agricu!tural fairs and other 
events of importance to the public 
and to the amusement world. 

Already has aviation assumed some 
definite form as an amusement in 
France, and with the American knack 
of turning all such popular fads to 
account, there is little doubt that the 
old-time balloon ascension will e’er 
long be superseded in public prefer- 
ence by flights in which the scientific 
means of propulsion are employed.— 
Issue of January 22, 1910. 


Dawley One-Man Fair 


The Dawley “One-Man Fair” will 
be held on the James Dawley farm, 
near Montpelier, Ind., October 8-11. 
Mr. Dawley is probably the only man 
in the United States who gives a 
fair by himself and his event is more 
interesting than some county fairs. 
Dawley has animals of many kinds, 
such as mountain burros, deer, 
goats, rabbits, skunks, etc., besides 
many fowls of interesting nature. 
Each day of his fair speaking and 
contests will be held.—Issue of Sep- 
tember 27, 1913. 


Leading Facts About 
Various World’s Fairs 


Call in Showmen 


To Show You How 


A fair is a show, and show-giving 
is a profession. 

Amateurs can give a fair, but it 
invariably turns out to be merely an 


affair—an amateurish attempt at a 
fair. 


Get showmen—professional show- 
men. They will plan it right, ad- 
vertise it right, put it on right, con- 
duct it right and make it pay. 

They will make it pay, not only 
much money, but in large measures 
of satisfaction and credit. 


If you entertain any doubts about 
the desirability of a fair and wish 
to dissipate those doubts the next 
time a circus comes to town let your 
bankers show and prove to you by 
their balances that instead of taking 
money out of a town a circus in- 
variably leaves not only more, but 
much more than was there before 
it came. 


The licenses charged circuses and 
shows that attract visitors to a town 
from long distances are all wrong. 

They are economical blunders— 
municipal mistakes. 

Fat-heads figure fatuously and 
their false findings furnish fools the 
fiddle-faddle with which they justify 
the circus license. 

If you want to give any kind of a 
benefit use professional talent. 

Use a professional showman, a pro- 
fessional press agent and professional 
actors and artists. 

The reason all of our big world’s 
fairs are gigantic financial failures 
is that they are managed by ama- 
teurs.—Issue of March 21, 1914. 


Amusements a Necessity 


After all is said and done, the fact 
remains that unless you have amuse- 
ments in plenty you will have no at- 
tendance. and without attendance 
your fair wields no influence and fails 
of its purpose. 

Plain and simple displays of stock 
cattle, swine, poultry, fruits. vegetables 
and produce will not draw flies, as the 
saying goes. 

You must have amusements. 
must have shows, features and good 


You 


on the society that conducts a well- Myron T. Herrick, a close friend of Columbian Exhibition, Chicago, attractions. You must draw crowds, 
ordered pure food exhibit on proper President McKinley, states that in 1893: 613 acres: 150 buildings; cost or no one will make exhibits. 
lines if they will make their inten- the course of a conversation with $40,000,000. You cannot, if you confine your- 
tions known. Professor Lund, the leader of the International Exposition, Paris, selves to dry and prosy methods and 
famous band stationed in the Temple 1900: 336 acres; 91 buildings: cost old and obsolete practices : 
Taken all in all, the outlook for m . . 
the fair season is especially promising of Music at the Pan-American Ex- $20.000,000 Have good attractions and adver 


just at this time. Indications all 


position grounds. when the Presi- 


International Exposition, Glasgow. 


tise them liberally. Make the fair a 


suc- Gent was shot, he had learned of an 1901; 97 acres; 45 buildings: cost festival and you will make it a suc- ; 

ont eames ae caine “a almost prophetic incident that oc- $3,000,000. cess. | 
tures already launched.—lIssue of May curred a few moments before the at- Pan-American, Buffalo, 1901: 350 Make it a lecture or a sermon, and ; 
1, 1896. “ tempted assassination “Mr. Lund acres; 64 buildings; cost $7,000,000. it will fail, as it ought to fail—IJssue 
said,” continued Mr. Herrick, “that South Carolina Exhibition, Charles- of September 1, 1898. 

— a@ moment or two before the ton, 1902: 160 acres: 43 buildings; - 

shot rang out in the big building his cost $1,750,000. ® s 
President MeKinlev’s orchestra had played a German piece Louisiana Purchase, St. Louis. Auto Racing at Fairs 

¢ of music, entitled The Cursed Bul- i£04: 1.068 acres: 250 buildings; cost 


View of Expositions 


While speaking at Buffalo Presi- 
dent McKinley, previous to the das- 
tardly attempt on his life, among 
other things said regarding exposi- 
tions and fairs: 


“Expositions are the timekeepers 
of progress. They record the world’s 


let.”"-—Issue of September 21. 1901. 


$30,000,000.—Issue of May 14, 1904. 


Where Ignorance Is Absurd 


It is unfortunate that some editors 
cannot or will not learn the va'ue 
of fairs and street fairs as a stimulus 


the State Pair was or ever will be. 
so it is not clear just where the 
claims of the managers of the State 


The Billboard. as the official paper 
for acricultural fairs, has been asked 
to suggest automobile racing at fairs 
to vary the monotony of light har- 
ness and saddle racing. Why not” 
There is little doubt that as a means 
of transportation the automobile has 
come to stay. It is true that it is 
only in its infancy as vet. but it is 
only 


a question of time when the 
advancement They stimulate the to business and when and where the Fair for a monoply come in. If the perfection of its manufacture and 
energy, enterprises and intellect of line between fairs and street fairs Milwaukee editors would onlv stop to its cheapness of price will put the 
the people and quicken human should be drawn. Just now the think they would realize that instead horseless carriage within reach of the 


genius. They go into the home. 
They broaden and brighten the daily 
life of the people. They open 


mighty storehouses of information to - 


the student. Every exposition, great 
or small, has helped to some onward 
step. Comparison of ideas is al- 
ways educational, and as such in- 
structs the brain and hand of men. 
Friendly rivalry follows, which is the 
spur to industrial improvement, the 
inspiration to useful invention and 
to high endeavor in all departments 
of human activity."—Issue of Sep- 
tember 21, 1901. 


Milwaukee papers are tearing their 
hair over the fact that Charles J 
Stumpf, a well-known street fair 
promoter, has set the date for hold- 
ing his Jahrmarkt (yearly festival) 
on the same date as that upon 
which the Wisconsin State Pair will 
be held at Milwaukee. The Milwau- 
kee papers seem to think that the 
Jahrmarkt will injure the attend- 
ance at the State Fair. tho in what 
manner none of the complaining 
dailies seem able to explain. Now, 
the Jahrmarkt in Milwaukee is about 
as old and certainly as popular as 


of injurine the attendance of the 
State Fair the Jahrmarkt being held 
at the same time will help it. The 
Jahrmorkt will draw to Milwaukee 
thousands of people who would never 
think of poultry, pumpkins and pop- 
corn without some additions! at- 
traction which is seldom if ever 
seen at a State or county fair. These 
people, who would not visit Milwau- 
kee to see the State Fair alone, wiil 
spend money in the city, and the 


merchants, if not the State Pair, will 
profit by their presence.—Issue of 
February 1, 1902. 


- mobile than by 


farmer, not only for pleasure but 
work on his farm, and if the tiller 
of the soil is to be kept up to date 
his agricultura! asscciation should 
show him the improvements in auto- 
mobiles. as well as in plows, harrows., 
pneumatic :ulkies, etc... and there is 
no better method of demonstrating 
the crowth and worth of the auto- 
racing them. The 
Billboard believes in keeping up with 
the band wagon. Let us have every- 
thing that is useful and instructive 
at the fuirs. and automobiles are 
both.—Jssue of April 19, 1902. 
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Loop the Loop 


If we are to believe one John Dick, 
of Springfield, O., and originally from 
Scotland, the Loop-the-Loop is not new. 
He says he saw the feat repeatedly suc- 
cessfully performed at a watering place 
in Scotland more than 40 years ago. 
The hair-raising journey was in those 
days made on a car running on rails. 
The rider was tied to the car, so that 
when the top of the loop was reached 
he could not possibly fall out.—Issue 
of july 19, 1902. 


Something New 


A. R. Rogéts, owner of the cele- 
brated educated horse, Jim Key. and 
so well known as president of the 
Midway Club at Charleston Exposi- 
tion, and in connection with his suc- 
cessful management of large exhibi- 
tions and fairs, has created a new 
field, which he calls “pet shows for 
fairs.” The first one ever held he 
got up and managed at Syracuse 
lately, and it was a grand success. 

The second on his circuit is at 
Rochester, N. Y., lasting two weeks, 
March 2-14, and given under the au- 
spices of the Gymnasium Committee 
of the Young Women’s Christian As- 
sociation. . This pet show fair 
is sure to be a great success. There 
have been cat shows, dog shows and 
pet stock shows, but these are the 
first shows that cover the entire 
field.—Issue of January 17, 1903. 


Association of Fair 


Followers Proposed 


I am a glass engraver by occupa- 
tion and have been attending fairs 
and conventions, doing fancy engrav- 
ing and display of fancy glassware. 
Your paper has been of considerable 
help in the way of information con- 
cerning dates and other interesting 
matter. While this has been my first 
year of traveling in this line, I find 
Many little incidents that happen 
which, if the people that follow the 
fairs (that do a legitimate business) 
could form an association it would be 
a great help. A great many men who 
have charge of selling space try to 
impose on people. For instance, I 
witnessed an incident at Terre Haute, 
Ind., at the street fair, where a party 
had written the secretary for a price 
on a space, 4x5. The letter showed 
that the price made was $5 for the 
space for the week. After the party 
got to Terre Haute the privilege man 
stated that the price would be 812.50, 
and the man had to pay it. If there 
were an association and a committee 
or representative to treat directly 
with the managers of fairs there 
would be fair play for all concerned. 
I think the street fair is the coming 
fair and in time the manufacturers 
can be induced to take an important 
part.—R. L. Hutchison. 


(Editor’s Note)—It would seem that 
Mr. Hutchison’s proposal is both 
valuable and useful. We think an 
association such as he outlines would 
be of great benefit to fair followers. 
In case anyone in this line desires to 
take the matter up, we suggest that 
they write Mr. Hutchison. His ad- 
dress is Box 385, Summitville, Ind. — 
Issue of December 1, 1898. 


County Fair Run by Woman 


Miss Emma R. Knell, of Carthage, 
Mo., has been made manager and sec- 
retary of a fair establishment at 
Muskogee, Okla. The association will 
spend $50,000 to make the fair a suc- 
cess. She has been virtual manager 
of the fair at Carthage, which was 
largely owned by her father, and it 
was largely thru her efforts that the 
fair has been a decided success.—Issue 
of June 4, 1910. 
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Old Files of The Billboard 


Expositions 


Successful from an educational and 
artistic standpoint the great exposi- 
tion shows of the past 30 years have 
nevertheless been financial failures 
thru lack of common business sagac- 
ity in the art cf promotion and ad- 
vertising. They have all failed in 
the one essential particular. None 
of them has properly attracted the 
masses from the start. As a result 
the crowds failed to come until too 
late. Each exposition failed to take 
advantage of its predecessor’s errors 
and hence, in turn, lost the immense 
advantage presented thereby. Splen- 
did as these exhibits were their great 
power as educators was only exer- 
cised in part. Had the management 
attracted from the start and made 
the opening day the star objective 
point, five times the attendance 
would have been secured and the in- 
fluence for good of the big shows 
would have been proportionately in- 
creased. ... 


The history of the Chicago World’s 
Fair points many notable examples 
of just such failures. Until late in 
August the attendance was so low 
that the expenses promised to pile 
up a debt almost as great as the 
original cost. The exposition had 
been run as a self-winding draw-all 
on a strictly educational basis. Any 
attempt to “feature” the Midway at- 
tractions was frowned upon. Re- 
sults—a select but cultivated au- 
dience, bankruptcy for concessioners, 
gloom for the management and dis- 


.may for the citizens. 


Then they woke up. Somebody re- 
membered that to truly educate, you 
must first get to the people. Some- 
body found out that they had a 
show—that all expositions are simple 
shows and that while many are in- 
terested in high-class art The masses 
want amusement sprinkled in with 
their instruction in order to enjoy 
the process. It was also remembered 
that even at the country fair, while 
it attracted passing notice, the prize 
pumpkin wasn’t in the class with 
“Bosco” as a genuine attraction and 
that human nature was human na- 
ture all the world over. 


So they spring the “hoochee coo- 
chee” and the fireworks, the high 
diver and the Streets of Cairo, and 
they spring them for all they are 
worth as genuine attractions. By 
October 1 the World's Fair was cir- 


Sinee 1875 


cused like a five-tent show, and from 
25,000 per diem in July the attend- 
ance reached 750.000 on October 9 
The live advertising features were 
confined, however, to Chicago. 


Where would the attendance have 
gone had the management used at 
first the judgment displayed later 
and had advertised strong three 
months before the gates were 
opened? 


It is all very well to say that an 
enterprise will advertise itself. but 
facts prove the contrary. The great 
captains of industry don’t wait, the 
great showmen get there from the 
jump, the great political parties in 
their educational campaigns never 
wait until the polls open to advertise, 
and the great educational exposi- 
tions have attained partial success 
only by featuring their show attrac- 
tions in regulation show style. . . 
—Issue of May 3, 1902. 


Need for National Assn. 


There is need for the American 
Association of Fairs and Expositions 
to enlarge its scope. While it is true 
that representatives of district and 
county fairs are welcomed at its 
meetings, and freely invited to par- 
ticipate in all its deliberations and 
proceedings, the fact that they are 
not eligible to membership will keep 
them from availing themselves of the 
privilege to any great extent. If the 
AAFE would rectify this state of 
affairs and admit them to member- 
ship it would be doing a grand, good 
thing. The fairs of America need to 
be associated. They need a govern- 
ment. The AAFE is what they neéd 
and if they are allowed to join it 
they will. They would make the 
AAFE a rich, powerful, influential or- 
ganization, capable of untold good. 
We cannot see any insurmountable 
difficulties in the way.—ZIssue of May 
1, 1898. 


Why We Win 


Because we are NOT yellow. 

Because we do not attempt to run 
anyone else’s business. 

Because we have no enemies to roast. 

Because we have no grudges to 
gratify. 

Because we strive to be fair. 

Because we boost whenever we can. 

Because we knock only when we have 
to. 

Because tho always impartial we are 
never indifferent. 

Because we always try our level best. 

Because we give the biggest dime’s 
worth. 

Because we give the best advertising 
results. 

Because every employee is interested, 
devoted, loyal.—issue of April 19, 
1913. 


First Free Act Ad 


Great Hanner Balloon Company, Cin- 
cinnati, 0., giving balloon ascensions, 
was the first free attraction to adver- 
tise in The Billboard. Ad appeared in 
issue of September 1, 1895. 


Shall Fair Showmen Organize 


There !s no gainsaying the fact 
that there now exist (and have 
existed for some time. for that mat- 
ter) conditions in the community in 
which those interested in fair and 
street fair attractions must neces- 
sarily mingle which are very much 
in need of alteration. Where is he 
who, fully and thoroly conversant 
with this branch of the amusement 
business, that which possesses a@ 
myriad of possibilities, w'll deny 
that unless he is exterminated the 
unscrupulous individual who ekes out 
his existence by preying upon every- 
body with whom he comes in con- 
tact, using methods that are below- 
board to carry on his illegitimate en- 
terprise, the fond hopes of many for 
the future of the business will be 
torn assunder. Somethine must be 
done to eliminate this unfair player, 
and quickly, too. 

Why carvinal managers and own- 
ers of fair attractions have been so 
dilatory in seeking a means of rem- 
edy is a question we shall not discuss 
here. True, several efforts have been 
made “to start something” by those 
realizing the necessity of the action. 
but these persons were compelled to 
see their efforts fede away ignomin- 
iously because of lack of response 
from those who should have snapped 
up the opportunity. 


It is obvious that the one brisht 
avenue to escape the clutches of this 
individual is by uniting forces 
against him. So far a few efforts 
have been made in this direction, but 
the labor of the various organizers 
did not meet with the appreciation it 
deserved. Still. the promoters have 
not given up hope and ambition. 


One institution, known as the 
Showmen’s Protective Association, 
has recently been formed, with Capt. 
W. D. Ament as its secretary. The 
object of the association is to drive 
from the business all illegitimate 
workers, and afford protection to 
members of the association against 
unfair methods. It is not the inten- 
tion of the association or its mem- 
bers to dictate terms of per cent or 
flat rates to be paid. All money paid 
in shall be used for publicity pur- 
poses only, exploiting the good of 
the cause. No money shall be used 
for salaries or personal use by the 
officers. 


The movement, primarily, is an 
excellent one, and with sufficient 
stamina and impetus behind it to 
bring it before the long-suffering 


victims there can be no doubt that 
the business as an institution will 
be benefited wonderfully.—Issue of 
February 26, 1910. 


The Reason Fair 
News Was Included 


We have been asked why We in- 
clude Fair News in our columns. The 
query is no doubt pertinent and our 
reasons therefore will likely prove of 
interest. Our reasons are fourfold. 
In the first place we were actuated 
by the fact that Fairs, and we use 
the word in its broad sense, which in- 
cludes expositions, food shows and in- 
dustrial and agricultural exhibits of 
all kinds, are in themselves advertis- 
ing mediums of more than passing 
importance. Secondly, by reason of 
their dependence on, and intimate re- 
lations with the billboards, for the 
same reason that we would have in- 
cluded theaters and circuses were 
they not so well represented by jour- 
nals already in the field. In the third 
place, because a medium of exchange 
and communication is badly needed 
by secretaries of fairs, and finally, be- 
cause many advertisers and billposters 
are interested in fairs. 


We believe also that the scope of 
our paper is broadened and its col- 
umns rendered correspondingly more 
interesting by reason of the double 
feature. Certain it is that Billboard 
Advertising has been elevated there- 
by to a position higher than that 
usually occupied by the average trade 
journal.—Issue of January 1, 1895. 


The Changing Times. 


Lots of men that we know of have 
got more sense and can do better 
work when they are half-pickled 
than quite a large percentage of the 
strictly sober and teetotaler variety. 

But the teetotalers and the 
strictly temperate fellows are the 
ones who are copping the good jobs 
and pulling down the best salaries. 

Things are changing. 


Time was when one had to be a 
good fellow if he wanted to enjoy 
any standing in the show business, 
and to be a good fellow one had to 
be a good souse. Let it be said in 
passing that the good died young 
in those days, too. 

Nowadays a good fellow is regarded 
as a cheap chump. 

Business is capitalizing the bright 
eye, clear complexion and steady 
nerve, and this predilection is fast 
finding its way into our field. 

Look about you. 

See who's placed and who is not.— 
Issue of August 23. 1913. 


First Booking Office Ad 


The first booking office ad to be 
carried in The Billboard was that of 
William R. O'Malley, manager Cincin- 
nati Amusement Agency, Donaldson 
Litho. Company Bidg., Cincinnati, in 


issue of March 1, 1895. 
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thanks for your loyalty 
and confidence .. . 
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Now read the next six pages 
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SPECIAL GEO. A. HAMID DIVISION’ 


Forward 


MARCH 


The Forward March spirit that 
has prevailed in connection with 
the George A. Hamid organization 
is pledged to our friends and 
clients with more vigor than ever 


before for the season of 1935. 


We pledge, too, the highest 
efficiency and service; we pledge 
our whole-hearted support and co- 
operation; we pledge our unceas- 
ing and untiring efforts in scouring 
the world for new material, original 
ideas, productions and_presenta- 
tions. 


We pledse every force at our 
command in helping to develop the 
ideas and conceptions of our many 


"Tt . 


co-workers and producers in the 
North Americn Continent. 


To our clients and friends who 
have helped to make this organi- 
zation possible, we feel that you 
owe it to yourself and your patrons 
to continue to give us your sup- 
port, for which we in turn will 
strive to be as deserving of such 
support in the future as we feel 
we have been in the past. 


We. invite your particular atten- 
tion to our past performances and 
always welcome the opportunity to 
prove our leadership in the field 
to which we have dedicated our- 
selves. 


ee 
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GEORGE A.HAMID 


INCORPORATED 


120 Boylston St. 
BOSTON, MASS. 


PARIS 


1560 Broadway 
NEW YORK, N. Y. 


LONDON 


752 Century Building 
PITTSBURGH, PA. 


BERLIN 
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gees: SSSSERLRERE ERLE LER ERE 
> Congratulations to The Billboard | 
and to George A. Hamid, Inc. 


CERVONE’S BAND = 


Cervone’s Band, armed with a Crooner and an ability a... 
turn out smooth, soft music, is a great improvement over * 
the usual brass accompaniment at fairs 


a, on ie See kl 


RICHMOND (VA.) TIMES-DISPATCH, OCT. 2, | 


DIRECTION 
GEORGE A. HAMID, 
1560 Broadway, New York City 
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Lenhart Press | 


Printers of the Hamid Catalog 


Congratulations to The Billboard and 
George Hamid 


PERMANENT ADDRESS 
752 Century Bidg., Pittsburgh, Pa. 
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— 


W. T. Lenhart, President 
|” 7-223 Barbadoes St. 


Norristown, Penna. 
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GERTRUDE AVERY 


and te Seer 


DIAMOND REVUE 


Three successful seasons playing State Fairs 
in the West 


WATCH US AT EASTERN FAIRS 
DURING 1935 SEASON! 


Thanks to GEORGE HAMID!! 


Pioneer of the Hippodrome 
Musical Extravaganza 
Producer of the 
Ernie Young Revues 


Greetings to 
The Billboard 


E R N I E. Greetings to 
i OUNG  oorse Hamid 


Greetings to Everyone 
162 N. State St. Chicago, III. 


Honey Family 


NRPS AT EE 


Congrats to Billyboy! 


NORTH CAROLINA FAIRS 
OPERATING COMPANY 


Raleigh State Fair 


Greensboro Fair--Rocky Mount Fair 


N. Y. Chambliss, Manager 


HE KKK x 
Greetings of This and Every Other Season (Of Course) 
to THE BILLBOARD and GEORGE HAMID — Always 
the Friends of the Show Profession. 


j CASTING CAMPBELLS 


America’s Premier Comedy and Sensational 
Casting Act 
Three Men — One Lady 


«xO 
— a ct 
Acrobatic bon De Luxe ~ LJ a > 3 g 
x 2 NV ww < Oc 22 
GOLDA |li'2..283 fs) 
Sosei gers Bt ze 
LiMddddiddbdsbddlddddddddliddddbhssddbbddbdsdidbiddddhaihdllle | va) _ © ru) cole a 1) c 9° 
On the Tight Wire Without Equal a > ir 28 
Playing Fair Season 1935 Regards to All Our Friends. Best Oo= < x 
Wishes to The Billboard and | 
Direction, George Hamid, Inc. George Hamid. | 
= al | 
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JUBILEE 

FLASH! 
My 25th Annivers- 
ary as an Auto 
Racing Promoter— 
proving that even 
The Billboard can’t 
have the “X” on 
Anniversaries, 


RALPH A. HANKINSON 


Affiliated with te DIRECTOR of HANKINSON’S SPEEDWAYS 
1 ye * A, Hamid Set 41ND THIS TRIO OF STARS 
9 es O BOB SALL 
spe : 21 000 1933 Eastern 
1 H ankinsott es With 3 Sait e AAA CHAMPION 
1 coh ut one state fairs, SUES caeags, TN BILLY WINN 
w Hig ankinso® ations of Heme Taance OP “ttyendance 1933-'34 
e bn ger total 4 Ra Raleigh HANKINSON 
K, No ~ city, U- of riy 250.00" te Fait ta fe* ANKINSO 
% 7 YOR Of New hn A. Hane al days ore carcli® “In 1983 Wea Han- * CIRCUIT CHAMPION 
ecdway>: ction pat SUC 8 63, w 
1 persona eo eon N- C204 und JOHNNY HANNON 
— in aut 1934 Eastern 
9 venso der poln AAA CHAMPION 
Za 
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their felicitations to The 
Billboard on its great 
achievements over 40 
years of Amusement Life 


America’s Greatest Circus Clown 
extends Congratulations to 
America’s Greatest Theatrical Paper 
and to 
America’s Greatest Booking Office 
11 


seasons 
with the 
same office! 


There must be a reason! 


EUGENE 
RANDOW 


MANAGER OF 


AUNT JEMIMA and her 3 PANCAKES 
To GEORGE HAMID: Thanks for a nice season 


Just closed one of our many suc- 
cessful fair seasons with our Nov- 
elty Wire and Comedy Rocking Tip 
Table Acts. 
Yhanks to George A. Hamid, Ine. 


Le DOUX ana LOUISE 


176 No. Central Ave.. Wollaston. Mass. 


'B. WARD BEAM’S 


INTERNATIONAL 


CONGRESS 
DARE DEVILS 


(Copyrighted ) 


100% to 900% INCREASE in GATES 
and GRAND STANDS of 37 FAIRS 
_ PLAYED in 1934 


This great thrill show will Already have 21 Fairs 
not only be bigger in 1935, booked for 1935. Will have 
but will have many new and 60 before Fair Season opens, 
sensational features. 


WRITE, WIRE OR CALL 
B. WARD BEAM. 557 W,. 141st St., New York,N.Y. 


* 


Best Wishes of 
Course From 


KANNAN Bomeayo 


@ tM Best Tumbler in the World on 
the Bounding Rope— Feature of 
Hagenbeck-Wallace Circus. 


December 29, 1934 
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: 3 years. 
’ 5 geascn of 1934 opened at tangnor® 
: speedway: near philadelphi® owned by reached _ 
: ; Hankinson interests. on april 28. A an increase of apout 
record crowd of more ¢nan 30,000 people 1933. 
attended, paying prices of gamission Registered arivers to the number of 
grom 31 to $4- A 190-mile AAA-sanc- 158 took part in programs staged ¢nru- 
ps tioned program was woo by jonnny out the season which, of course, in- 
. ; pannon. 1934 Eastern AAA dirt track cluded aii of the pig-league money win- 
$ champion- ners i the pecoration pay 500-mile 
/ race in qnaianapolls ana the four sec~ 
7 : puring she season 36 racing aates were tional champions of the united states. { 
, staged. including two 100-mile national Bob Sal. Eastern 1933 champion, cnes~ 
4 championsbiP events. THE qirst. at pli- S hae tart on 
g ; ugust ° ° 
; _ state were. springfield on toa angeles, and Billy, Win? Hankinson cir- 
: 25, was won bY Billy winn, Kansas city, ired 
Mo. at the second 100-mile national cult ena tl 1988. — = ros cir | 
cnampionsbiP race at New york state p mpionsb!P for } ‘4 
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- SCHOOLEY’S | 
| PRODUCTIONS 


EDGAR !I. SCHOOLEY 
General Manager 


: Congratulate T wo Great Show Organizations 
© GEORGE A. HAMID, Inc. 


»»» AND » » » 


THE BILLBOARD 


Beth etic een ere ett aacanapae tl 


| Congratulations 
| ’ | to The Billboard 
| America’s Greatest | on 40 Years of \ 
| High-Rigging Thriller | Honest Endeavor 


AERIAL QUEENS |Pat CHRISMAN’S Mildred | 
are glad to extend greetings and ARISTOCRATIC GOATS | 
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best wishes to The Billboard and Personal 

George Hamid, who have both Direction: 

reached the “heights.” GEORGE A. 
HAMID 


Congratulations, BILLB OARD and Staff : 


LE SMA W ILSON Long Live The Billboard! | 


? 
| “The Personality Girl of the Air’’ W I 3 WE L L 2 
Best Wish “ 
to The Billboard on Its LIZZIE of the SAWDUST 
40th Birthday! _ PHUNNIEST PHORD ON EARTH 
Now Playing Loew Time After Booked Exclusively . by Greatest of all 
a Successful Season of Fairs GEORGE A. HAMID, INC. Comedy Acts 


; PALLENBERG’S 


BEARS | he Jackson Troupe 


Wishes the best of everything for 
THE ONLY ACT OF ITS KIND The Billboard and George Hamid 
Direction George Hamid 


MGR. EMIL PALLENBERG. “Always working Fairs for the Hamid Office” 


December 29, 1934 
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JORGEN M. 
CHRISTIANSEN 


Trainer and Owner of 


- 


America’s greatest 


LIBERTY HORSES. 


Greetings to George Hamid and “Billyboy”’ |} 


. 


Best Wishes to The Billboard From 


MARY PALMER’S 
CIRCUS 


— DOGS AND PONY — 


WILL pg, ELEL’S 
Ce ane 


SOCIETY 
CLRCUWS 


WILL HILL, Owner, Trainer and Producer of the 
“PERSONALITY PACHYDERMS” 


deems it a pleasure to congratulate The Billboard on its 40th Anni- 
| versary and George Hamid on his pre-eminence in the booking field— | 
| It is an extreme honor to be associated with the Hamid organization 
| and an honor as well to greet America’s leading show publication. 


*« 


The rirstt CIRCUS UNIT TO BE ENGAGED FOR CARNEGIE HALL, 
New York, home of world-famous concert and opera stars. 
Second yedr repeat engagement at Hearn’s Department Store, New } 
York City,:which has presented the following, among others, 


EDDIE CANTOR—KATE SMITH—-MAYOR F. H. LA | 
 GUARDIA OF NEW YORK—FORMER NRA ADMINIS- 
y TRATOR HUGH S. JOHNSON—-HARLEM COTTON CLUB 

—BLOCK AND SULLY—MILTON BERLE. 


Goin DUST TWIN 
GEORGE a RAED. Ine. 


1934 Fair Route 


for a pleasant 
ee 


EMIL PALLENBERG 


IN HIS NEW OFFERING, THE 


CIRCUS ARISTOCRAT 


WITH SIX ROYAL 
DOBERMAN PINCHERS 
Direction George Hamid 


MGR. EMIL PALLENBERG, 


THE 4 Powis 


L) 
| World’s Greatest Perch Sensation 


Hagenbeck- Wallace Cireus 1934 Re-engaged for 1935 
A HAMID IMPORTATION 


Success to The Billboard and George Hamid 


(1922-1934) Past Performances Prove 


*HENNY COGERT & DICK MOTTO 


(more than) Please Press and Public Perennially 
Deepest gratitude to our manager, GEORGE A. 
HAMID, and to the Performer’s Best 
Friend, THE BILLBOARD 
4 


P. S.—Not forgetting our good friend. EDGAR I SCHOOLEY 


senavo, MARTIN. MARTIN soseranen. 


AERIALISTS and CONTORTIONISTS in a 


Distinct Novelty Trapeze 


Finished 19th week of outdoor November 3d—Signed up for 
Season 1935—Thanks to HAMID OFFICE and STAFF— 


GEO. A. HAMID—JOE HUGHES—H. BLUMENFELD—M. B. HOWARD 
—DOROTHY PACKTMAN a 


Congratulations to The Billboard 


The nationally known STETSON 
RADIO BAND of Boston GEORGE VENTRE 


DIRECTOR & MANAGER 
The decided hit of the Parks, Beaches and Fairs of New England. Booked 
through George Hamid, Inc.. 1560 Broadway, New York. We have traveled 
approximately 6,000 miles the past summer. We played at Nantasket 
Beach for the State of Massachusetts during the month of July to an 
audience averaging 12,000 people a day. We played 7 Fairs the past 
season, Grotto Circus in Buffalo, N. Y., and the General Motors’ Show 
in Boston. The Band is nationally known through Radio Broadcasts for 
two years. We carry 4 sets of uniforms and any number of novelties. 


* 
says — 


HAMID first, last and always. 
Fifteen weeks this season. 
Sixth consecutive year. You 
can’t go wrong if you book 
with Hamid. 
CONGRATULATIONS TO 
THE BILLBOARD 


THE 


MORRIS 


TROUPE 


ae 
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SPECIAL GEO. A. HAMID DIVISION 4 “Ohe SBillboard’s 40th cAnniversary — 


; 


| It is \) 
|| FITTING 


| 


. ..0n this occasion to share in the opportunity of joining the 


leading factors in the amusement industry in paying a tribute to 
a valuable publication . . . a publication that has striven for the 
high ideals of our profession ...a publication which has con- 
tributed much to the show business .... for these and count- 


less other reasons my organization and myself respectfully ex- 


_———= S#« 
— A 


tend to The Billboard hearty congratulations on its Fortieth 


Anniversary and hope its success will continue under the 


(prongs farmed 


same progressive policy. 


EE 


December 29, 1934 
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a 


On the Midway 
Carnival Night— , 
1934 State Fair of Texas 


Crowd Around Manuel 
King’s Free Lion Act 


Crowd at Race Track Entrance Birdseye View of Grandstand 


+ THE STATE FAIR OF TEXAS CONGRATULATES THE BILLBOARD ON ITS 40TH ANNIVERSARY + 


ALABAMA STATE FAIR 


BIRMINGHAM, ALABAMA 


“*The Fair of Hospitality’’ 
SHREVEPORT 


Congratulates The Billboard 
h TAKES PLEASURE IN EXTENDING ITS On Its 40th Anniversary 

. BEST WISHES ON YOUR 40th ANNI- 
VERSARY AND WISH YOU AND YOUR 


STAFF MANY, MANY MORE THE SURPRISE F AIR OF 1934 


Most talked of event of the Fair and Amusement 
We are happy to state that our 1934 


World this year 
Fair was the Greatest in our History . 


OUR 1935 DATES ARE 


GEO. FREEMAN W. R. HIRSCH SEPTEMBER 23-28, INCLUSIVE 
(President) (Secretary-Manager ) 
GLADYS McDUFFIE——-J. T. MONSOUR 
| F P. T. STRIEDER 
if Address: P. O. Box 1160, Shreveport Secretary-Manager 
a 


December 29, 1934 


| ee 
t 
— 
ow we ee oceail 
: ow cat” [e+ yg -G- fg ~ + . 
1 gw he abe. al. , : . 7 4 
- ch gdb RE ’ 
oe } ‘ ~ ae ai oe ee & cage Se S 4 : ? 
5 . : =) é é wee : ae me be ee i H frees i f Oh z 
te cea é 1" eer ele _ ; R: ~ = nae of Oe: Be : i : F i 3 %. ” on a ¥ “> $ ¥ 
; x — - “ og * Resta Feed’ dyortote : f . ce ono ¥ f, at t * 2 : “| MD 
; me el e LO ee ee ig Te Bee we 3 ~~ co ¢ agree 
Fx ne ” rets8 , eee —. =. | . ae ame : 
; i. 3 a 08 yt st ae saat 4 ES a mt : : ¥ pee ge: ex, § we 2 a ” i orc: ey : mas : 
 € pal ae ios i Set pe 4s 4 Oe 2% 4.24 i a kis Pak 8 Be es em oe ~ ie acs “% 3 eer aa 
ty “ul ae meg? ww » 4 ‘og ;= got eae + Jeet nee _ ; Poo. + e oe te. 
; ge a og Me # * ne Sn BS ae | fe fate 4 5 ee end : fy - aaa 
: . iy we: a3 4 “J < i 6 ae . gre wig, Poe S ‘s a Sees ae ees 
Pere i oe ‘a aie ; de € ig Us ye j *’ g Tae gh ey 7 eat SD 
iG ie ie r 2 | . a a —e FT ae! Bot wy CO 
t ; Y 18 . Re oe i a ss é 
Fe S 4S 2 ‘ : . gt dam = 3 ' wisi ; aby BPE Ei oe ater y 
: Be ; + ees PY 2 et ~ se MMMM ee, ‘ 
: . a » SO i s4 “< Re es 7s He ee ye z a a Be Ra - car s Le Go ae ‘nF 
i Cae a . SS ee ee 2 e ee ge Ss ~~ ~ ag Sue Be gee Bor: a & 
; or eae ee a: | seas eae a ghee ‘ AE 2 ke oo % Re Ber ee “ 
: ‘ femme 2 os a aa oe ee Bear es iS de a es. SRG ae of . 
4 t re 3 owe seen et Res 2 eee es nage Sh ae Pe. t Seti kes Re ee 
23 ; Se Sa a Bee, Ma, Ge 3 8 ee oe ee ee ne cs 
: oe cae. techs ARR es — dguaatec.* \ t < 
Ss se Pe oa eal os AE ans ~ ne. ated ie * E 
: « & I >. rere RS Sn Nr 5 < aM ails, : 
f ee og enenaagee pee: oS Tle ee Begg SE se aoe Teese fad x . ae a “2 
2 . ¥ Wine Neer ae Reg R RG See! ~ + SS. OM COC ia 7 Ne: GE age" ey . 
7 ” : aS Pi ee ae “ | sal MIEN Se: Seah Bi, ne 7 ee : a oe ES - ay eel ss ner 
} ibaa . ns Portage be het STE wre ees MEG REP Rs! 
iTAN i K [nin A aig epee a a es 
D ENTRANCE fe [nn es r a ee, ee = ae ae 
bo Se ° 4 ¥g a p 4 ao eee BS algae $ i Tae PSs ee Si ae AO IO One es Sate 
Ses ; eats 5 fine H Ae Ae hae . Pe oF, Bac Pite SS be F - . Sa oneqernteoes at 
y - oe oe ; 7 i | pe Re ee seemecemame Dy ae 
% * oa bow | . ‘TTRACK) ~yek ot di ats et: Be tee ee t Tae os ae “heh se - oe we, pg cane i. ee a re * it io 
i a - poe aap Ss 2 Waa : is F t ok Be i ~ were orn“ ee eee. ee FMS casi Ry Beate Rasy ge A eee re, ee ere aoe 
: Re. pee ae i S. Me Ete Speers: £0 in. E.* yee eee Ai BS Se sang 
pore pe: , Ne 3 fe * 7 . thes, ue ce ‘4 -— er 7 Mt eS _ * 4 Be Se eas “ae 
ADMISSION for Fe a Ce . a ee Se ed Oe e ee re : Se ae ieee 
pw 3) a oO eee é ems OK Ce, | mamma H ae. Pee oe tae. Ys Fe casei Bn : ie 
} a S % * : ee, RF yg Ze. ie ee he i | Same . ; | ae ee See * ¢ LES ne , : Pom ve ee ‘s vie Lope pecker a ee atk es ss ae ee °S boas 
e : A , 3 Ee 5, 3 2 aaa : ~ es i : cal ic : - Bree ee ates 
; f ae end , ee *. ; Wied: en ee ae 7 it a by, 3 Pe ee ie PR rd" eee Rg gg eer se he: eas 
Se aes ee 4 wg . 3 ice 2 rr, Sy " ay ree, Sie aga 1 tle 
- ; we oa _ P ? 2 . 3 oe : . PE Ate Z ee ae int ee pe Sa ers 
. ; 4 eR gh oy rots ‘ge pity — : > ad roy _oetey Pe Nett Se a Les eae gayi RE ra eee Re 
: ; a fe. : » S25 | | ae ae es ae spies Ce ae Da gee Ge ‘ Ki J vpeeen =! NS —a 
kW Be ae & MOE SB. Lo ee eo ue SE ee pe So 4 a utile ee ee me 
: Bitte SR. oo Fee ge “= Tg Eel nants Nhat Tae ie agents A Bn ene ROR a 
af ba ae —& eh g ee S. , ee ee ai, ee bes oN 2g as A i 
oe ea Hy . aes %, oi oe er ee rae cigs A SPREE ape : apes fae eee RE oie 
j Ks rol a $e see $ _ 2 . Es rp tes a - 4 Ray °. ian ee uit ed Se ee i sate e eat: See ie ee 
ba vO ae a ie oe Piet Gee Soke Re ges ee ee ie eee ee ae eer Se Boe her « i 
ssa Sie Se ae ea - . ae 3 “e oe Se ee ee Pear Re eee eee St ae a ge ee ft er 
. i Sig PER RR ‘ ¢ e ¥ Rc: eae a se Re ee ee OM gratia Leeman aks Sm OS Mages SE ie ao eet a oS ae ll ox 
4 ett % 7 b ee ae OR eet ae eS e ‘oe eee ee ie iy ‘ ee i es 2 
& + Pee rts P Lab ; oc ae Bilas ee a PP oe? ES ahs. Oe le aes a a: ait. ‘a 
Nae oo ry : 
: : ‘ . IQQAQAY Mint ZZ E 
4’ - SW oe a Zz nm 
me Ss he Za . 
aq q MANTA: Sa FZ 
aa. = AN 7/2 = SS aes Se v, =| Ey | 
_ a SSF aa se <q 4 e= Vy —s\ 
. — - = ———_ * ¥ 
t { xprnegge tet snd Ss — ——_ —— a 
7 ' 
7 are | | 
| 
ee 
| | 
2 | 
: 
2 ll —_-e-__---_- 
rr | 
: 
| BBs 
i ; | 
4 
‘ ——————————————————————————eEE 
; | 
re 
; —_ | 
) { : ———— | 
ae ee 
iy Z Page 154 __ | 
4 7 ‘ J 


SPECIAL FAIRS-EVENTS DIVISION 


_# Ghe Billboard’s goth Anniversary — 


ee fair world marches on! 


Reports from members of the International Asso- 


ciation of Fairs and Expositions show that gloomy 
days are gone. 


HERE IS TRIPLE PROOF 


' 1. Average increase of 17.8” in attendance for | 
1934 over average of ’31, 32 and ’33 for the same 
fairs— ) 

9. Average decrease of less than 1” in attendance | 


for 1934 under the average for those boom years | 
of °27, '28 and ’29— 


3. Average increase of 31.6% in carnival receipts 
for 1934 over 1933— 


Fulfilling a definite need, yet planning still greater days for Fairdom 


The International Association 
of Fairs and Expositions 


om 


~~ e 
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1915 — “Michigan’s Greatest Outdoor Event” — 1935 
Twenty-First Year Free Gate Admission 


IONIA FREE FAIR 


IONIA, MICHIGAN, AUGUST 12 to 17 


congratulations to The Billboard on its 40th Anniversary. 
Forty years of deserved success and fine achievement. Its contribution 
to the Outdoor Show World has been of immeasurable value and may 
it long continue to merit this approbation. Sincerely, 


FRED W. GREEN, President FRED A. CHAPMAN, Secretary 


December 29, 1934 a Page I5SE 
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SPECIAL FAIRS-EVENTS DIVISION 


SOUTH TEXAS 


STATE FAIR 
BEAUMONT 


Joins with the other Fairs of 
America in Congratulating 


“The Billboard” on its 40th 
Anniversary 


MAY YOU SERVE THE FAIRS FOR MANY 
MORE YEARS TO COME 


L. B. HERRING, JR. 


Secretary-Manager 


Norta Montana 
STATE FAIR 


Wishes To Congratulate The Billboard On 
Its 40th Birthday 


We join thousands of other Fair folks in expressing 
our appreciation for the splendid work that The 
Billboard has done for the fair. 


The North Montana Fair, begun in 1931, and held 
during the past four depression years, has been 
phenomenally successful. A $400,000 plant built 
and paid for, no debts and over $25,000 in cash left 
to bankroll the 1935 show. Actual paid attendance 
in 1934 was 195,231: in 1933, 147,112; 1932, 
131,063; in 1931. 129,617. 


Will present grand-stand attractions, horse and auto 
racing and many special events in August, 1935. 
Open for all offers. especially new and novel 
features! 


HAROLD F, DEPUE 
Secretary-Manager 
GREAT FALLS, MONTANA 


28 years ago... 


KLAHOMA’S first Fair 
marked the beginning of 
Statehood. 


a 
This The Fair set one day’s record 


for attendance— 


Drew the fourth largest gate 
Year * ¢© © admission total in its history— 


Showed the largest farm ma- 
chinery exhibit since 1929— 


Increased carnival and commer- 


cial percentages 22 per cent 
over 1933— 


And Paid Livestock 
Exhibitors in Cash ! 


Plan now to attend our half-century exposition in 1939 


OKLAHOMA STATE FAIR 
AND EXPOSITION 


OKLAHOMA CITY-—SEPTEMBER 21-28, 1935 


THE TRENTON FAIR 


| 

a . } 
Organized in 1888... 
| that's the record of the Trenton Fair, 
which started six years before The Bill- 


| 
| board. 


I can truthfully say... . 


that during my 16 years as manager of 
the Trenton Fair | have gained more 
knowledge and information about fair 
work thru the medium of The Billboard 
and thru my association with outstanding 
fair managers than in any other way. 


wishes to congratulate The Billboard on 
its 40th Anniversary . . . for the good 
it has done. and for the success it has 
achieved during these years and to hope 
for your continued success. 


J. FRED MARGERUM, 
General Manager, 
Trenton Fair, 


Trenton, N. J. 
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1933 LIFE FRONT 


Grer One Million Facd Admissions 


to LIFE”- 1933 AND 1934 


1934 HAWAII « 


tinceuenve 
ims 


5] OUFOUR-ROGERS 


PERMANENT AQORESS - CHICAGO, /LL. P.O. BOX 1853 
=" WORLDS FAIR ATTRACTIONS ' 
— 1933 - 1934 


A CcENTOe OF PROGRESS 
CHICAGO, ILL, 


TWO-HEADED BABY VOLCANO 


1934 
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BEAUTIFUL HAWAII THE SENSATION OF THE 1934 WORLD’S FAIR 
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Greetings 
from 


‘Theavle-Duffield Fireworks, Inc. 


AFTER TWO GLORIOUS YEARS AT A CENTURY OF PROG- 
RESS, WHERE OUR FIREWORKS DISPLAYS WERE EXCLU- 
SIVELY PRESENTED AS THE HEADLINE ENTERTAINMENT 
FEATURE, IT IS WITH PARDONABLE PRIDE THAT WE AN- 
NOUNCE THE UNANIMOUS OPINION OF THE MANACGE- 
MENT THAT OUR DISPLAYS ATTRACTED MILLIONS AND 
ENTERTAINED MORE PEOPLE THAN ANY OTHER ATTRAC- 
TION AT THE GREAT WORLD'S FAIR. 


THE SAME GRATIFYING RESULT WAS INDICATED BY 
SCORES OF STATE, COUNTY AND DISTRICT FAIR MANA- 
GERS THROUGHOUT THE UNITED STATES AND CANADA 
WHERE WE OPERATED IN 1934. 


WHILE WE ARE PROUD OF THE HONOR AND PRESTIGE 
BESTOWED UPON US, AS THE OFFICIAL PYROTECHNISTS 
FOR THE LEADING FAIRS AND CELEBRATIONS, WE WISH 
TO PARTICULARLY EMPHASIZE THAT WE ARE PREPARED 
TO RENDER IDENTICALLY THE SAME TYPE OF SERVICE 
FOR THE SMALLEST FAIR OR CELEBRATION AND THAT 
WE GUARANTEE THE SAME SATISFACTION TO ALL. 


FIREWORKS DISPLAYS WILL PROVE MORE POPULAR THAN 
EVER IN 1935. THE NATION IS FIREWORKS MINDED. OUR 
FAMOUS WORLD’S FAIR FIREWORKS ARE AVAILABLE TO 
ALL OUR PATRONS BOTH LARGE AND SMALL, AND WHEN 
QUALITY AND SERVICE ARE CONSIDERED WE POSITIVELY 
GUARANTEE THAT WE WILL NOT BE UNDERSOLD. 


WE RESPECTFULLY SOLICIT YOUR PATRONAGE AND IN- 
VITE YOU TO SECURE OUR FREE OUTLINES OF THE NEW, 
MODERNIZED AND GREATLY IMPROVED DISPLAYS AND 
SPECTACLES WE ARE OFFERING FOR 1935. 


‘TTHEARLE-DUFFIELD FIREWORKS, Inc. 


EXCLUSIVE CONTRACTORS FOR A CENTURY OF PROGRESS FIREWORKS DISPLAYS 
624 So. Michigan Ave. CHICAGO Phone Harrison 3252 


THE LARGEST PRODUCERS OF FIREWORKS DISPLAYS AND SPECTACLES IN THE WORLD 
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5 Days Running Races. 7 Races Daily. Grand-Stand Attractions, Poultry Show, ALWAYS BEGINS LABOR DAY 
A. K. C. Dog Show, Cattle and all that go to make a fair a go. SIX DAYS SIX NICHTS 
THE RAIN OR SHINE FAIR 
THE CUMBERLAND FAIR ASSN. Ra “gr 
MARRY A. MANLEY, General Manager CUMBERLAND, MD. President-Treasurer Acting Secretary | 
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Western Canada Association ATTENTION! MANAGERS 4X0 SECRETARIES 


on pt Ries |. NOW BOOKING SEASON 1935 
“s- OF Exnipiuons -.- THREE GREAT ATTRACTIONS 


Suitable for Parks, Fairs, Circus and Horse Shows 


Wishes to Congratulate 


THE BILLBOARD 


——— Denne Curtis’ 


W . a BLACK HORSE TROUPE—Six Beautiful Animals, Marvelously Trained. { 
estern Canada Association MLLE. EDNA’S DOGS—Doing an Unusual Routine of Difficult Tricks. 
of Exhibitions TAXIMETER MULE—A Headliner Anywhere. 
will be held in the Just closed a season of 20 weeks at A Century of Progress, Chicago, | 
Fort Garry Hotel, Winnipeg, Canada, on where they were a sensation. For time and terms write r 
January 21st, 22d and 23d, 1935 DENNIE CURTIS 
A. M. Mcintyre, K. C., Sid. W. Johns, Saskatoon, Canada, P. O. Box 547, Westmont, Ill. 
President Secretary 
Announcing 


The Ninctoeuth-Anous 54th Annual ... SEPT. ™", 2," 
EASTERN STATES EXPOSITION 


ecTRINRED MASS KANSAS FREE FAIR 


“America’s Premier Exhibition” 


For Information, Rates, Etc., Write to = TOPEKA - 


CHARLES A. NASH, Gen. Magr., 292 Worthington St., Springfield, Mass. 


— 


“The Fair that originated the Free Gate’ 


EIGHTY-FIFTH YEAR Now completing a gigantic, two year construction program 
“The Most Popular Fair on Earth” which includes the building of sixteen new, modern struc- 


HILLSDALE COUNTY AGRICULTURAL SOCIETY | met eesze’otr‘stnc'tctet doch, 2m 


Sunflower State. 
September 22-28, 1935, Hillsdale, Michigan 


We appreciate this opportunity in thanking The Billboard and the Press, all Booking THE PARADE GROUND OF LIVESTOCK AND AGRICULTURE 
Agencies, Outdoor Show People, Concessionaires and all interested in our Fair for M RICE W 

their loyal co-operation in helping make our past years a success and our wish to all AU . JENCKS, Mar.-Scy. 
is, A Very Prosperous New Year. 


H. B. Kelley, Secretary 


Best Wishes to The Billboard CONGRATULATIONS TO THE BILLBOARD 
EXPOSITION PROVINCIALE, QUEBEC ( CAN.) The World’s Foremost Amusement Weekly 


ANNUAL EXHIBITION (Under City Control) SINCE 1912. from I 
Industry—Agriculture—Horse Racing—Free Acts—Fireworks—Government Exhibits— 


conc mgewreven aso mpazexom |THE Coffey County Fait, "Kansas 


Merry-Go-Round Magnificent Grand Siand 


. 
Whip Coliseum or Live Stock Arena The Big County:Free Fair. with the Model Fairgrounds and 53 years 
Scooter Under Industrial Building without a miss 
Airplane Swings Contract. Arts and Agriculture Building W. L. Shaffer, president: Leo J. Wentz, vice-president: 
EMERY BOUCHER, Secretary, City Hall, Quebec 


H. E. Douglass, treasurer; John Redmond, secretary. 


emrveien 4 —— | BAY STATE CIRCUIT 


OCTOBER 14-19, 1935 aaa) | | World's Greatest Chain of Half-Mile Racing Tracks 
Wishes for The Billboard Another Forty Years and More ey gl Congratulates 
of the Good Help to the Whole Amusement World, BILLYBOY 
MAYOR WALTER A. SCOTT, Chairman . ” om On His 40th Year of Progress 
A. F, HAWKINS, Commissioner 


: es er ALLAN Jj. WILSON MILTON DANZIGER 
R. M. TAYLOR, Commissioner | . 
MABEL L. STIRE. Secretary-Manager os weesas Secretary-Tressurer 


BEST WISHES T0 THE BILLBOARD Best Wishes to The Billboard 


40 years is a long time, no matter what the business. 
We hope to enjoy as many and accomplish as much as 
you have. The Billboard has done a remarkable job. +] ab | 
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_# he Billboard’s 4oth cAnniversary 


IwARNING™N 


“The Show of a Century”’and “The World on Parade” 


THE TWO MOST SENSATIONAL AND SUCCESSFUL MUSICAL 

PRODUCTIONS THE FAIR WORLD HAS EVER KNOWN WERE 

ORIGINATED AND PRODUCED BY AND ARE THE SOLE 
PROPERTY OF 


BARNES-CARRUTHERS 


FAIR BOOKING ASSOCIATION, Inc. 


The interests of fairs desirous of contracting for either of the 1935 editions of these 
magnificent productions will be protected. 


+H ie 


SPECIAL INFIELD AND TRACK FEATURES— PLATFORM ACTS— REVUES—BANDS—MUSICAL 


N 


121 NORTH CLARK STREET 


EXTRAVAGANZAS— WESTERN STAMPEDES — EXHIBITION AND CONTEST RODEOS— 
. INDOOR CIRCUS AND PARK ACTS 


—SEND FOR 1935 CATALOG— 


CHICAGO 


BEST WISHES TO THE BILLBOARD 


Your Wonderful Co-Operation and Assistance Are Very 
Greatly Appreciated by the Fairs of Massachusetts 


MASSACHUSETTS AGRICULTURAL 
FAIRS ASSOCIATION 


KUTZTOWN FAIR ASSN. 


KUTZTOWN, PENNA. 


Will Book Independent Shows, Rides and Concessions 


Rates Low, Apply Early 
SAM H. HEFFNER, Sec'y 


THE NORTH CENTRAL KANSAS FREE FAIR 


BELLEVILLE, KANSAS 
At the Cross Roads of America 


Sends Greetings to The Billboard, and to our many friends 
associated with fairs, more power and joy to you all. 


W. R. BARNARD, Secretary 


L 


Congratulations and Best Wishes on Your Long Life 
of Usefulness to the Outdoor Show World and 
- Wishing Many More Successful Birthdays. 


W. R. HIRSCH 


SHREVEPORT, LA. 


MADAME & SIR VICTOR BEDINI 


Originators 


4 People, | Dog Jumping on Horse. Five seasons with Ringling Bros. (in middle 
ring, Coliseum, Chicago). Sir Victor Bedini, originator of famous “Yankee 
Doodie’’ Horse. Seven years with John Robinson's Circus. Also originator of 3 
Horses Dancing on Platform; originator of Pony sitting up and rising up to walk 
without aid of its front feet. 

Madame Bedini just completed successful engagement at “Merrie England” Village 
(Century of Progress, Chicago), was awarded plaque in recognition of distin 
guished service, signed by President and General Manager of Fair. 


Mrs. Eleanor R. Leonard, 100 Beacon St., 


BEACON ENTERTAINMENT EXCHANGE 
ATTRACTIONS 


For Fairs, Parks and Celebrations—High-Class Talent of Pleasing Variety 


The scope of our business and the unlimited resources at our disposal permit us to 
offer many unequalled acts and standard service at prices that are kept within rea- 
sonable limits of the times, within the reach of any and everyone, whether you be 
in the market for a small show or a large one. All we ask is a trial of our pains- 
taking service. ba 


BOOK-—BEACON—-ATTRACTIONS—AND—BLOT—-OUT—THE—RED 


Lib. 8928 Boston, Mass. 


December 29, 1934 
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SPECIAL FAIRS-EVENTS DIVISION 


PHIL LITTLE 


Extends the Season’s Greetings To His Friends 
and Congratulates The Billboard On 
Its 40th Anniversary 


Still making them sit up and take notice at the Cream 
of Fairs in the United States and Canada 


Permanent Address: 802 Newell St., Dallas, Tex. 


——+ 


BEN BEY 


= e AND HIS 
So Troupe of Acrobats 
i SENSATIONAL 
>: ee WHIRLWIND 
| f ARABIAN 
+ TUMBLERS 
Nes =| For bookings—wire or write 
= BEN BEY 
_ | 1154 N. Clark St., Apt. C, 
=. Chicago, or 662 8th Ave., 
= New York City 


NOW PLAYING MIDWESTERN TERRITORY 


CANADIAN NATIONAL 


TORONTO 
GREETS 


THE BILLBOARD 


On the Occasion of Its Fortieth Birthday Anniversary and Extends 
Season’s Greetings to the Show World Generally. 


DATES FOR 1935— AUG. 23 to SEPT. 7 


Colonel F. H. Deacon Elwood A. Hughes 
President General Manager 


i 


« « STILL IN THE RING » » 


OSCAR V. BABCOCK 


Journeying a Death Trap Loop and Flume Act at Zypher Train Speed 
(70 miles per hour) 

Combining two big acts into one. Length, 200 feet; height, 65 feet. 
More Flashy, Spectacular and Thrilling than ever before presented. 
One performer, one rigging. NO IMITATORS. 

Brilliantly Uluminated. Expensively Costumed. 

A new Sensational Thriller to the present generation and a guaranteed 
never failing crowd getter when properly advertised. 

Special Lithographed Paper. For open time and terms address 

OSCAR VARLEY BABCOCK, Monmouth, IIl. 


~~ ORANGE COUNTY 
ARICULTURAL SOCIETY FAIR 


Always in August at Middletown, N. Y. 


New York State’s Second Largest Fair will hold its ninety-sixth exhibi- 


WE ONLY HOPE OUR SUCCESS 


After Forty Years in Business 


WILL BE AS GREAT AND LASTING AS 
THE BILLBOARD'S 


American Fireworks Company of Massachusetts, SSey'tor Sve’ 


Producers of Super-Fine Fireworks Displavs 
“ASK THE MAN WHO HAS SEEN THEM!” 


<r ray’ Pre-NRA Prices, altho prices are going up. 
G 7%" Height. Each, with Base... $1.85 
9”’ Height. Each, with Base...... 3.40 
12” Helght. Each, with Base.... 4.50 


and His 


r OE BASABLE canavian Mounties 


Now at Madison Square Garden 


tion in 1935. Though old in years, it is still going strong. And the 
Society takes this opportunity to extend best wishes to that good friend 
of all Fairs, The Billboard, on its Fortieth Birthday. 


ALAN C. MADDEN, Secretary. 


ay RIBBON BADGES and CELLULOID BU TTONS } 
for Conventions, Fairs, Celebrations 


Quick delivery on special orders. No order too 
large; none too small. Write for Catalog CG. 


‘prize. LOVING CUPS 


—— Base Increases height of Cups 1 to 3 Inches 
We are rs for Tro pies, Medals, Pins, Plaques and Emblems. 
Special Designs for all kinds of events. Write for Catalog 8. 


RESKREM SILVER MFG. CO., 1123 Broadway, New York, N. Y. 


PPPS ESOS ES SSS SSSSE SES OS SSS SESE SESOSES OSES OSHS OSS OOS ESOS HOSE SSO SEOS ORE OOHSOESSOSOS HOHE OOOOH OOOH OOES 


i E.G. STAATS & CO., Inc. | 


THANKS 


To the Fairs, Expositions, Horse Shows and Events of All Kinds 
for the loyal patronage to us for the past years 


CONGRATULATIONS TO THE BILLBOARD FOR 
SERVING THE AMUSEMENT WORLD FOR 40 YEARS 


MT. PLEASANT, IOWA 
MANUFACTURERS OF 
Premium Ribbons, Rosettes, Badges and Silver Trophies 


PEPSSOSE SSS SSEES SESE ESOS ESSE SSE SESES HOES O SHES ESOS SO OESO EOS OSSSESEE OOS OS OSES OSESEOSOHO SOS ESOSEDOS’ 
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SPECIAL RINK DIVISION 


_4# ‘Ohe “Billboard’s goth 


cAnniversary A 


40 Years of Roller Skating 


By E. M. Mooar 


N PRESENTING a sketchy review 

of roller skating for the past 40 

years I will endeavor to cover its 
highlights and name a few who were 
part of the great army of workers. 
Many are still living who were spokes 
in the wheel and if not mentioned 
it is only because of limited space. 

The spert existed as far back as 
1872. A. P. Demers gave his first 

exhibition 

on January 1, 
| 1878, in Plymp- 
ton’s Parlor 
Rink, Boston. 
However, it was 
not until 1881 
that the writer 
became a con- 
vert, in Lucas 
Hall, Grand 
Rapids, Mich. 
Most authorities 
credit this as the 


year in which 
a craze broke 
out in this 


country and 
spread to the 
far corners of 
the world. 

Rinks and skates were crude af- 
fairs. Skates were devoid of ball- 
bearings and had wooden foot-plates 
until about 1864, when metal plates 
appeared, but as yet no ball-bear- 
ings. This, however, did not pre- 
vent a large number of very fine 
skaters from demonstrating the art 
and continuing to the present day. 
We were supplied with news by The 
Rink and Roller, American Mirror 
and New York Clipper. 


Nat Goodwin produced a farce 
comedy called Fun in a_ Roller 
Skating Rink. The cast consisted of 
Nate Salsbury, Nellie McHenry, 
Henry Jacques Kruger and others, 
all on rollers, with exterior and in- 
terior roller-rink settings. In those 
days stages were crudely built, con- 
taining trap-doors, vamps and holes 
for securing appsratus and scenery, 
yet Henry Simmons, Al Woltz and 
A. P. Demers did their wonderful 
stilt skating and Eddie Rexo found 
little difficulty in putting over a 
good act. Circuses also presented 
skating acts, among them the Stirk, 
Decker and Jackson families. 


Rinks had their quota of acts and 
figure skating was more popular 
than at present. A few were A. F. 
Smith, Billy Daniels. Arthur Ball, 
John and Harley Davidson, Robert 
Morningstar, Eddie Rexo. Frank 
Vernon; Lew Winegar. Petoskey In- 
dian boy: Fred Murree, Indian: 
Frank Ives, Bobbie Acington of Enc- 
land, Charles Beeson, and myself. 
Fred Nall, Cincinnati. was one of 
the Davenport Bros. Frank Ives 
later became billiard champion of 
the world. 

The feminine contingent consisted 
of Nellie Gilmore. Hattie Harvey. 
Ollie Garnsey, Mabel Silvester, Har- 
per Sisters, and Jennie Houghton. 
who also appeared again in 1908 ana 
once designed and manufactured 
skates. 

Roller polo attracted great crowds 
and teams toured the entire coun- 
try. Galesburg, Il!., had a team that 
held two records. It played the 
longest game on record, 3 hours 15 
minutes, against a team from Racine, 
Wis.; score, 3 to 2. It also played 
173 games, won 170, lost 2 and tied 
one. This was the season of 1885- 
*86 and Charles Beeson, now livine 
in Ocean Park, Calif.. was a member 
of this team and is one of the oldest 
living professional polo players. 


Me 
Ne 


E. M. Mooar 


Like skaters, there were many 
rinks, but space requirements per- 
mit naming only a few: Alhambra, 
Boston; Whitnev’s. Portland, Me.; 
Music Hall, Cincinnati; Washington. 
Chicago; Olympian, San Francisco: 
Pavilion, Portland, Ore. There were 
five rinks in Wheeling, W. Va., and 


eight in Pittsburgh. H. A. Skinner, 
said to be the tnventor of the first 
ball-bearing skate, was prominent as 
a speed skater along with John Bell, 
J. Snowden, Fred Murree, Frank 
Vernon, and Jack Donavan, who won 
the first individual six-day race held 
in Madison Square Garden and 
which was promoted by “Parson” 
Davies. Donavan died from the ef- 
fects of this grind shortly after. 
Sherman Wilson, Grand Rapids, 
Mich., won a similar race in that 
city. 

Although the sport was enjoyed by 
thousands many scandals cropped 
out and the craze was killed thru 
scathing rebukes from press and 
clergy. Incompetent managers and 
employees are given as the cause. Like 
its predecessor, the craze, which took 
root in 1906 and has continued to 
this day, began showing signs of life 
in 1992 as Lake Shore Hall on North 
Clark street, Chicago, was in opera- 
tion and in 1904 John Gazzola and 
Harry Gibbons opened the Waverly 
on West Madison street. I skated on 
both rinks. 

The real scramble began when L. 
B. Richardson leased the Chicago 
Coliseum. Pressed for an attraction, 
Fred Nall, who was manager, re- 
cruited Nellie Donegan, a dancer 
from the Ringling Circus, instructed 
her and introduced her as the open- 
ing atfraction. It is said that Rich- 
ardson, who was not very heavy with 


cash then, made $60,000 on this ven- 
ture and that this financed the mak- 
ing of the Richardson skate. About 
1908 the Chicago roller skate was 


produced and the rink skate field 
is practically held by these two 
companies, Henley, Munci, Fenton, 


Plympton, Evans and finally Wins- 
jow all going out of business. 
Charles Faust, who claims to have 
designed the Richardson, put the 
Rainbow on the market, but it did 
not survive long. 


MZ 


In 1907-’08 many large up-to-date 
rinks were built in all the principal 
cities and many of these still con- 
tinue, among them Madison Gar- 
dens, Chicago, which was converted 
from an old street car barn and is 
one of the best arranged and man- 
aged rinks today. Such large build- 
ings as Convention Hall, Kansas 
City; Auditorium, Memphis; Jai Ali, 
St. Louis: Madison Square Garden, 
New York, and Cincinnati’s Music 
Hail were pressed into service. The 
last named at one time had a rink 
in each wing, operating daily. In 
Hot Springs, Ark., a huge rink, the 
Bijou, was built, seating 3,000 peo- 
ple. Kansas City at one time had 
14 rinks. 

Expert skaters, managers, instruc- 
tors and other help were tn big de- 
mand, instructors in many instances 
making more than the managers. 


From Old Files of The Billboard 


History of First 
Roller Rink Cireuit 


The first circuit of rinks playing 
attractions was formed by Hilbert 
W. English, now general manager of 
the Carnival Court Casino, Buffalo, 
N. Y., in 1908. This circuit was 
called the Interstate Roller Rink 
Circuit and included rinks in Pennsyl- 
vania, Marviand, Virginia, West Vir- 
ginia and Delaware. The object of the 
circuit was to book all of the lead- 
ing skating attractions and furnish 
the managers with skating attrac- 
tions that were up to the stand- 
ae 


This was certainly some circuit and 
the skaters received three and four 
weeks’ work in succession and would 
probably have been in existence to- 
day if Mr. Fnelish would have been 
given more assistance to carry it 
thru. This is the reason the Rink 
Managers’ Association was organized 
last season, but it seems as tho the 
same spirit that is necessary to carry 
out an organization of this kind is 
lacking, especially among the man- 
agers who fail to reply to those who 
are aiming to help keep the skaters 
before the public.—Jssue of March 1, 
1913. 


Boston’s Artificial lee Rink 


W. T. Richareson, for several years 
a prominent figure in skating circles 
and for many vears connected with 
Barney & Beery Company and now 
residing in Boston. has at last ac- 
complished what he has worked sev- 
eral years for—an artificial ice rink. 
Mr. Richardson was in Chicago last 
week and informed his friends there 
that he wes reedyv to go ahead with 


First Rink in South 


To Edward S. Whiting is given the 
credit of introducing the skating rink 
into the South. He now conducts a 
string of these popular amusement 
places, with headquarters at Birming- 
ham, Ala.. and they are all meeting 
with first-class patronage. — Issue of 
August 25, 1906. 


his rink. Mr. Richardson is well ac- 
quainted with the skating business 
and no doubt his many years’ experi- 
ence along these lines will be a great 
assistance to him in putting some- 
thing thru that many others have 
tried and failed. It only takes one 
to start a craze going and it now 
looks as tho another year would see 
many ice rinks in the large cities 
thruout the country.—Issue of Octo- 
ber 9, 1909. 


Cioni’s Wonderful Race 


Skating the race of his life, Roland 
Cioni, the young Italian who claims 
Norristown, Pa., as his home but who 
has been skating for the past few 
months for the Riverview Rink. Mil- 
waukee, showed that he is the great- 
est piece of skating material the 
world has even seen when he crossed 
the tape on Wednesday evening, 
March 25, at the Place Rink, Detroit, 
a winner in the world’s professional 
roller skating championship. Cioni’s 
wonderful race will remain in the 
minds of the great crowd for a long 
time to come. His victory was one 
of the cleanest that was ever skated 
and he has won for himself the 
name of one of the squarest skaters 
that ever won a title —Issue of April 
4, 1914. 


Portable Skating Rinks 


Colonel Charles W. Parker. the car- 
nival king, of Abilene, Kan.. trans- 
acted business in Chicago Iast week 
and during 2 pleasant chat with our 
Chicago manager outlined seme of 
his plans for the coming summer 
season. 

There will be five companies op- 
erated under the Parker banner next 
summer, and for four of them new 
mechanical electrical shows, embodcv- 
ing several original ideas, are being 
built at the Abilene factories 

A portable roller-skating rink is a 
new wrinkle to be presented bv the 
Parker forces. Fach rink will require 
two 60-foot cars for transportation 
They will be operated independent 


of the carnival companies, making 
two weeks’ and month stands. Large 
military band organs will furnish the 


(Portable Skating Rinks, page 173) 


Private lessons were plenty at #1 per 
hour for plain skating and %2 per 
hour for fancy skating besides many 
good tips for being gailant to my 
fair lady. 

In 1908 Paddy Harmon vromoted 
and built the great Riverview with 
its banked track and brought to- 
gether the greatest speed skaters of 
this country and Europe. among 
them Davidson, Peters. Moore, “Pop” 
Carey and Wallenstein Not to be 


outdone, Madison Gardens. which 
also had just opened, brought the 
best fancy skaters of the day into 


Chicago for one week, displaying five 
and six acts twice daily I was on 
that dill for two performances by in- 
vitation, being at the time engaged 
in manaeing the F'deewoter on the 
North Side. a most exclusive rink. 

Today we have manv fine rinks 
from Coast to Coast. Of these the 


Rollerdrome, Culver Cit Calif.. is 
the largest and most bexutitul Then 
there are Fordham Palace. New York 
City; Plath’s, Brooklvn, and Palla- 
dium, St. Louis, always a fine rink 
and recently completely remodeled. 


Carey's Carman and the Chez Vous, 
Philadelphia, are well equipped and 
have always made money. 


Me 
OS 


Rink skating acts have practically 
disappeared from the rinks, but un- 
til 1910 or shortly after mcre than 
82 acts were on the road. Some who 
achieved unustial success were Reyn- 
olds and Donegan, El Rey Sisters. 
Adelaide D’Vorak, Billy Carpenter. 
Lillian Franks, Billy La Salle, Field 
ing and Carlos, Bertha Doud Mack. 
Hector De Svivia. Baby Margaret 
Chapman, Riggles’ Skating Bear. 
Jack MecLallan. Jack, Fotch and in- 
cluding the De Meres, Simmons, 
Davidson Brothers, Frank Vernon 
and Charles Franks from the ‘80s 
craze. 

Speed skaters who have done their 
bit well are Cioni, Carlson, Jesse 
(Pop) and Malcolm Carey, Clarence 
Hamilton, Midee Sherman, Allie 
Moore. Freddie Martin, Harley David- 
son, Rodney Peters, William Robin- 
son, Leon Kimm and Rollie Berk- 
heimer. 

Many claim there have been two 
revivals since 1906, but as I have 
been steadily employed in the game 
since then, I fail to verify this. In 
1910 there was a grand exodus of 
emplovees, expert anc speed skaters 
to Europe. but rinks here operated 
to fair success. Many were called 
to the colors in 191!7-'18, but the 
rinks kept  busv. Armories were 
availabie for skating, portables, were 
sent to army camps and business was 
good. 


ML 


a 

Among the many managers and 
owners who have gone into the hich- 
ways and by-wavs with portables L 
R. Lowe, C. V. Park. J. V. Morasca. 
Jonas Rigvles. H. D. Ruhlman and 
Willie Burton deserve mention be- 
cause they maintained strict disci- 
pline and their equipments were and 
are of the highest class: also they 
have beer of valuable assistance in 
boosting the pastime in small towns. 

A great deal remains to be done 
to bring roller skating on a par with 
swimming, ice skating and othe 
sports allied with the Olympic 
Games. and it will remain for the 
younger generation of roiler skaters 
to weigh with care the fine achieve 
ments of such men as Paddy Har- 
mon, Fred Nell. Hoffmann Brothers 
Charles McCormick. Rodney Peters. 
Al Flath. Mrs. Eddy. Mrs. Fergle. 
Oppenheim Brothers, Mort Wolf and 
others whose rinks are a credit to 
their efforts 

Last but far from least. we owe 4a 
ereat debt to The Billboard for its 
several fine trophies presented in the 
past as well as to its staff, who have 
aided us in sending our doings to the 
far corners of the earth May it 
carry on 40 years more and then 
some! 


December 29, 1934 
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4 Che SBillboard’s 4oth “Anniversary _ 


SPECIAL PARKS-POOLS DIVISION 


| 


N THE 40th anniversary of The 
Billboard we were asked, as one 
of the oldtimers, to review the 

development of amusement devices 
during that period. First, we want 
to express our satisfaction in having 
had the opportunity to contribute 
our mite in this great era of develop- 
ment in outdoor recreation. 

Our entry into amusement busi- 
ness was in 1888 at the Richmond 


(Va.) Exposi- 
n—_—,e,£, , tion. Our pre- 
vious train- 


ing had won 
an appoint- 
ment by G. 
A. Dentzel 
of Philadel- 
phia, as “en- 
gineer” of the 
little eight- 
horse - power 
steam boiler 
sitting by the 
Dentzel carou- 


sel and fur- 
nishing the 
motive power. 


An extra duty 
when not busy 
with the boiler 
was to stand by the organ and beat 
the drums, but rarely to the satis- 
faction of Mr. Dentzel, an energetic, 
aggressive business man, who de- 
manded volume, not tact, in drum- 
ming. 

We became intensely interested in 
the mechanical side of amusement 
devices and in 1891 received our first 
patent; it covered the Razzie-Dazzle. 
From that date progress was rapid 
and many other inventions followed, 
some vf no use whatever, others of 
considerable commercial value. 


Outstanding successes were the 
Hurdlers, Galloping Horse Carousel, 
1898: the ‘Tickler, 1907, and the Whip, 
1915. Perhaps no other American 
amusement device has enjoved such 
widespread popularity thruout the 
world as the Whip. Many minor suce 
cesses need not be mentioned here. 

Ms 


W. F. Mangels 


At the beginning of this century 
the groundwork for a great era of 
development in mechanical amuse- 
ment devices was laid. While we 
were busy in our own little way, an 
army of others were active and many 
novel devices appeared. The Patent 
Office was being swamped with new 
applications for amusement devices, 
and many of the inventions, being of 
a fantastic and unpractical nature, 
never saw daylight. The number of 
failures far exceeded the successes; 
nevertheiess, the great stream of 
amusement patents continued until 
the World War. 

Amusement inventions received a 
great impetus with the advent of the 
modern amusement park. Thompson 
& Dundy’s Luna Park and George 
Tilyou’s Steeplechase Park inspired 
many inventors. In 1884 L. A. 
Thompson installed the first Switch- 
back Railway in Coney Island, a 
momentous event that was to influ- 
ence development of amusement de- 
vices for many years to follow. 

The Switchback Railway consisted 
of a straicht-eway double-track un- 
dulated structure some 600 feet in 
lencth. On these tracks small trains 
of cars were operated by gravity. The 
trains would start from the high- 
est point and run down grade 
until stopped by their own momen- 
tum. Here passengers disembarked, 
attendants pushed the trains to a 
hieher level, passengers would again 
take their seats and the train rolled 
back to the point of beginning. 

Despite this crude arrangement the 
ride became immensely popular. A 
day’s receipts amounted to $600 to 
$700 and the news spread like wild- 
fire. Thompson was overwhelmed 
with orders for similar devices from 
many parts of this and foreign coun- 
tries. The spark had been set off to 


Evolution of Amusement Rides 


By W. F. Mangels 


a great American enterprise. Within 
a few years Thompson improved the 
design and trains would make a cir- 
cuit without interruption and pro- 
pelled up inclines with steam power. 
He also added tunnels and caves with 
pretty scenery. Ordinarily dark, these 
scenes would be flashed with light 
as the trains passed thru, adding 
additional pleasure. This became 
known as the L. A. Thompson Scenic 
Railway, which dominated the field 
for many years as the leading amuse- 
ment enterprise at expositions, fairs 
and amusement parks. Its slogan, 
“Ride it just for fun,” became fa- 
mous. 


Me 


While Thompson was developing 
his Scenic Railway others were ex- 
ceedingly active developing a ride 
that became known as the Roller 
Coaster. Alcoke, of Philadelphia, in- 
vented the circular Coaster in 1885 
and operated in several locations, in- 
cluding Coney Island. The cars of his 
Coaster resembled a park bench, the 
passengers riding sideways. Other 
inventors appeared with new designs, 
and the regular small Coaster car was 
evolved and the swift, inexpensive 
thrilling Figure 8 Roiler Coaster was 
created. Hundreds of these Coasters 
were constructed in all parts of the 
country and profitably operated. 
Pioneer work in development of the 
original Coaster must be credited to 
Yearick, Alcoke, Hinkle, Pusey and 
Merrill. 

ae 

While the Figure-8 Coaster satis- 
fied many operators, there were those 
who ventured further. Higher in- 
clines, deeper dips, more speed and 
above all, more capacity were de- 
manded. Then another race started. 
Roller Coasters became larger, faster 
and more thrilling, cars were coupled 
inte trains, number of trains were in- 
creased and dips of 80 and 90 feet 
became common. At this stage 
Coaster designing demanded engi- 
neering skill of the first magnitude. 
Safety rails, block systems and other 
devices became necessary, and the 
cost of a modern Coaster exceeded 
$100,000. Pioneer work of the modern, 
fast Roller Coaster must be credited 
to John A. Miller, Harry C. Baker, 
Philadelphia Toboggan Company, 
Pierce & Company, Prior & Church 
and several others. 

The most daring Roller Coaster was 
the Loop-the-Loop, developed by 
Preston in 1904. It consisted of a 
Coaster having in its track circuit a 
vertical loop, causing the cars with 


their passengers to turn a complete 
somersault. A recent development of 
high-speed Coaster with free running 
cars is the Flying Turns by Norman 
Bartlett. 

Thirty years ago the ancient Car- 
ousel was taken in hand by inventors, 
resulting in the modern Galloping 
Horse Carousel with the famous 
overhead transmission, entirely elimi- 
nating the old style track Merry-Go- 
Round. 


Me 
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The Pleasure Wheel, now com- 
monly known as Ferris Wheel, has 
great antiquity. Old prints of Eng- 
lish and Russian fairs in the 16th 
and 17th centuries show crude de- 
vices resembling a wheel and labeled 
“Ups and Downs.” In this country 
such wheels were unknown until the 
middle of the 19th century. Brooks, 
of Pennsylvania, made such a wheel 
of 2x4 joist, about 25 feet high. The 
first record of a regularly manufac- 
tured wheel was the Conderman 
Wheel, made of metal tubing, over 
30 feet high and operated by power. 

The name Ferris Wheel was un- 
known until George W. F. Ferris, a 
Chicago engineer, built the great 
wheel at the Columbian Exposition 
in 1893, and, it being tremendously 
successful, the name Ferris Wheel be- 
came widely used. Many people call 
any pleasure wheel, no matter whose 
product, a Ferris Wheel. 

Sullivan, of the Eli Bridge Com- 
pany, studied the giant wheel in Chi- 
cago and evolved a wheel that could 
be readily transported. It is known 
as the Eli Wheel and enjoys wide 
patronage. Other pleasure wheels 
such as the Phoenix Wheel, Parker 
Wheel, Shaw Wheel and Wonder 
Wheel appeared without marked suc- 
cess. 

With the advent of the automo- 
bile era attempts were made to ex- 
ploit the auto as an amusement de- 
vice. Roller Coasters having imita- 
tion automobiles were built. but 
proved no more attraction than the 
conventional Coaster. At some re- 
sorts regular autos that had seen 
better days were operated over a fixed 
course at 10 cents per ride, without 
outstanding success. Not until Cus- 
ter developed his small automobile, 
operated with storage batteries, was a 
practical auto amusement device 
produced. The little Custer Cars be- 
came instantly popular and had 
widespread use in many amusement 
parks. Later Smith’s Red Bug and 
Mangels’ Coney Car appeared, the lat- 
ter being operated from a third rail 
line, eliminating batteries. 


FIGHTING THE FIRE that threatened to wipe out Coney Island, 
N. Y. All four sides of the resort were swept by the flames, which then 


spread along Surf avenue, destroying everything in their path. 


Capt. 


Louis Sorcho’s Deep Sea Diver’s Show is shown to the left-—From The 


Billboard of June 3, 1911. 


During recent years a number of 
small autos equipped with small 
gasoline engines have made their ap- 
pearance. The bicycle craze in the 
Gay ‘90s brought out several types 
of bicycle carousels and bicycle rail- 
ways without marked success. 


Me 


The most thrilling ride in this 
country was for some time the Shoot- 
the-Chutes, a large scale amusement 
device developed by Paul Boynton in 
1901. It had great entertainment as 
well as revenue-producing value and 
became immensely popular. Many 
Chutes were installed in amusement 
centers. The essential factors of the 
Shcot-the-Chutes consist of a steep 
incline on which specially con- 
structed boats loaded with passengers 
slide down at high speed and at the 
base plunge onto an artificial lake or 
body of water, providing a great thrill 
to both riders and onlookers. 

Other devices based on _ boats 
plunging from inclines made their 
appearance. Jackman developed the 
Shoot the Rapids, a Roller Coaster 
and Chute combined. This method 
was further developed by the Phila- 
delphia Toboggan Company and 
others. About that time there ap- 
peared the Ojid Mill, invented by 
Boyce. It lacks the speed and thrill 
of the Chutes. In its narrow, 
serpentine sluiceway boats are kept 
in slow motion by a large paddle 
wheel which also acts as a bally in 
front. The sluiceway winds thru 
tunnels and caves with a display of 
scenery. 

Po 

The era of so-called flat rides 
started at the beginning of this cen- 
tury. Early in the field was Van 
Kannel with his ingenious Witching 
Waves, and Bradwell with the Scram- 
bler. Stock invented a self-moving 
amusement vehicle adapted to be 
controlled by the rider at will, taking 
electric current from metal ceiling 
and floor. He failed by attempting 
too much. His car had a dozen mo- 
tions, while only two were required 
for success. Stoerer developed this de- 
vice inio the very successful Dodgem 
and Lusse produced the Skooter. The 
Tickler, invented by Mangels in 1907, 
operated on a broad incline with 
bumping posts for the descending 
circular cars. It created a great 
flurry at the time. 


Frederic Thompson produced the 
Helter Skelter and Cagney introduced 
his miniature steam locomotives for 
miniature railways, to the delight of 
small children. Later miniature elec- 
tric as well as gasoline locomotives 
were developed by Vaszin, Mangels 
and others Other successful flat 
rides are the Heyday, Ridee-O and 
Lindy Loop, by Spillman Engineering 
Company; the Caterpillar, by Maynes; 
Leaping Lena, by Allan Herschell 
Company: Tilt-a-Whirl, by Sellner, 
and the Bug, by Traver. The out- 
standing flat ride, the Whip, by 
Mangels, became known thruout the 
world. 


Among the _ successful’ circular 
aerial rides must be mentioned the 
Circle Swing and Aeroplane Swing, 
developed by Traver, Uzzell, Eli and 
several others. 


During the last 15 years the so- 
called Kiddie Rides appeared. These 
are small editions of the lerger de- 
vices and are grouped into Kiddie 
Parks. They are primarily designed 
for small children and have proved 
very successful as a subdivision of 
regular amusement parks. Kiddie 
Rides were originated by Samuel W. 
Gumpertz end developed by Mangels, 
Pinto and others. 

Many novel and successful devices 
cannot be described here for lack of 
space. Nevertheless, they have done 
their share in promoting a _ great 
amusement industry and join in con- 
gratulating its loyal friend, The Bill- 
board, on its 40th anniversary 
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SPECIAL PARKS-POOLS DIVISION 


— “he Billboard’s 4oth “Anniversary = 


Progress of the Swimming Pool 


By Harry A. Ackley, of Ackley, Bradley and Nellis 


HE remarkable rise of swimming unsafe. 


as a sport and recreation during 

the last 20 years can be classed 
with the marvel of the automobile 
and the miracle of the radio. 

In 1933 more than 30,000,000 Amer- 
icans indulged in more than 1,000,- 
000,000 swims, mostly in artificial 
pools. The pop- 
ularity of swim- 
ming at these 
synthetic sea- 
shores can be at- 
tributed to a 
number of 
causes, among 
them bacteria, 
fashion, automo- 
biles, and, lastly, 
good engineering. 
The engineers 
and other tech- 
nicians have sim- 
ply supplied the 
demand. 

As one writer 
in Fortune mag- 
azine puts it, “This new great Ameéer- 
ican sport is somehow compounded 
out of the one-piece bathing suit, 
chlorinated water, the six-beat crawl, 
rubber giraffes and Gertrude Ederle. 
The rich and poor and the young and 
old can swim and so, too, can the 
male and female.” 


MAL 


= 
Now, returning to the subject and 
taking up the causes for the great 
surge of building swimming pools 
which was halted, but by no means 
killed, by the depression. 


Bacteria were feared in the early 
years of swimming pools, and rightly 
so; but now, with the bacteriologist, 
the chemist and the engineer allied 
and sometimes associated together to 
design the modern pools, all fear has 
been banished. A modern pool offers 
swimming water of better quality 
than any of the inland lakes or rivers 
and better in quality than the ocean 
itself in the vicinity of any of our 
large cities. It also offers regulated 
safety. 

Dame Fashion also took a hand and 
she played it well. Girls and women 
were freed from the comic costumes 
and the prudery of the Victorian Age. 
The ladies discovered the difference 
between “bathing” and “swimming” 
and also the difference between a 
“bathing costume,” with its two or 
more entangling skirts and baggy 
trousers which weighed as much as @ 
grindstone when wet, and a “swim- 
ming suit” with no skirts and prac- 
tically no weight. They also dis- 
covered that they had legs much the 
same as male humans and decided 
they didn’t care who else found it 
out. 


These two facts were portentious. 


___J] 


Harry A. Ackley 


Girls and women went swimming. 
They demanded better swimming 
places, better appointments, clear 


water, better service, better discipline 
and equality in the water with men 
and boys. They became a power 
and a magnet. They discovered swim- 
ming and the swimming industry dis- 
covered them. They made swimming 
the most popular of all recreations. 


2 

Time was, only 25 years ago, that in 
designing a bathhouse provision was 
made for about 150 women and 850 
men. Today it would be about 500 
and 500. 

Time was, only a few years ago, that 
92 per cent of the patrons rented 
their suits, but now 98 per cent have 
their own. Only 15 years ago there 
were laws restricting just about every- 
thing related to swimming but today 
only safety ordinances are enforce- 
able. 


The life guacd af yesteryear was 
generally an ex-sailor who could swim 
well and could slug a patron, in 
trouble in the water, hard enough to 


knock him out and then drag the 
unconscious victim to shore, where 
he probably did nothing further, not 
knowing how. Sometimes the vic- 
tim survived. The chances were 
against him. 


Today, thru such organizations as 
the American Red Cross, United States 
Volunteer Life Saving Corps, Boy and 
Girl Scouts, Y. M. C. A. and others, 
thousands of men and women and 
boys and girls are trained and in- 
structed each year in the civilized 
methods of rescue in the water and 
the art of first aid and restoration 
after landing the person on shore. 
Every beach and pool today is manned 
by people who are thus trained. The 
hazards of swimming are reduced to 
a minimum. 


With growing populations, rivers 
and ponds became contaminated and 


Parallel with this was a 
growing demand for more places for 
larger numbers of people to swim. 
The answer was the building of a 
great number of swimming pools, 
some good and some bad. 

With advance in use of concrete as 
a building material came also de- 
velopment of the modern filter, ad- 
vent of the chemical age, and appli- 
cation of bacteriology and chemistry 
to treatment of swimming pool water. 
These factors made for a remarkable 
change in design and operation of 
public swimming pools and are rapid- 
ly bringing about, by competent en- 
gineers, the redesign and rebuilding 
of many that were not built up to 
today’s standard. 


ad 
Discriminating people a few years 
ago shunned the public pool, but to- 


The Park Men’s Association 


From Its Inception to Date 


By A. R. HODGE 


ACK in 1917 with the imposition 

of admission and income taxes, 

and others that were envisaged 
by all branches of industry, a group 
of farsighted showmen decided to 
band together the outdoor showmen 
of this country in one great organiza- 
tion. The practicabilty of such a 
move was demonstrated by a huge 
gathering which took place at the 
Astor Hotel, New York, under the 
auspices of the Outdoor Showmen of 
the World, of which Frank P. Spell- 
man was president. When plans for 
an all-embracing organization were 
considered by the pioneers in the 
movement Chicago was determined 
upon as the logical location because 
of its geographical advantages. Ac- 
cordingly, invitations were extended 
to park, circus, carnival, State and 
county fair men and those engaged 
in ailied branches to attend an or- 
ganization meeting in the Congress 
Hotel, Chicago. 


A hearty response ensued and at 
this meeting was born the National 
Outdoor Showmen’s Association. W. 
H. Donaldson of The Billboard, idol 
of the industry and the outstanding 
personality in showdom, was, quite 
naturally, the unanimous choice for 
president of the newly born organ- 
ization, and Frank L. Albert was 
chosen as executive secretary. 


The National Outdoor Showmen’s 
Association, while only short lived, 
left a phenomenal record of achieve- 
ment in that thru its single-handed 
efforts amusements were exempted 


A. 8S. MCSWIGAN AND FRANK W. DARLING. 
president, respectively, of the National Association of 


— EEE 


from admission taxes. Incidentally, 
Mr. Donaldson was succeeded as 
president by Fred Ingersoll. pioneer 
park and pool operator, while Mil- 
ford Stern of Detroit served as vice- 
president, George A. Schmidt of 
Riverview Park, Chicago, as treasurer, 
and Frank L. Albert as secretary. 
= 

Time proved, however, at least in 
those days, that the interests and 
problems of the circus, carnival, fair 
and park men were so diversified as 
to make an all-embracing organiza- 
tion impractical, and when the prin- 
cipal aim of the National Outdoor 
Showmen’s Association, namely, the 
elimination of admission taxes, had 
been temporarily accomplished, all 
but the park men seemed to lose 
interest in the organization, and even 
many park men lost their enthusi- 
asm. Therefore, on January 15, 1920, 
a half dozen park men gathered at 
the William Pitt Hotel in Pittsburgh 
to devise ways and means for build- 
ing a trade organization primarily 
for park men which could effectively 
serve the interests of that branch of 
the outdoor shew business. It was 
decided to make one more heroic ef- 
fort in this direction and a meeting 
was set and called for the Audito- 
rium Hotel in Chicago, February 17 
and 18, 1920. The response was most 
gratifying. 

At this meeting was born the Na- 


tional Association of Amusement 
Parks and the following officers 
elected: A. S. McSwigan, president; 


first president en 


day they seek out the really modern 
ones and patronize them, and there- 
by hangs another tale. Good roads 
go from everywhere to anywhere. 
Automobiles operate in such numbers 
that every man, woman and child in 
these United States could be taken 
for a ride in a single day. Mr. and 
Mrs. John Public and family do not 
find it necessary to patronize a swim-, 
ming pool because it is situated near 
their home. If a better pool is to be 
found 10 or 20 miles away that pool 
gets their patronage. This fact pro- 
vides the stimulus that has advanced 
the average swimming pool from an 
indifferent depression, filled with 
more or less muddy water, to the high 
State of perfection our new pools 
demonstrate. 

That same urge to meet competi- 
tion will continue to act until the 
amphibians of North America can all 
have a healthful swim in sterilized 
water on any summer day without 
hazard to their lives or health and 
amid surroundings that would de- 
light the aesthetic senses of a Roman 
emperor—could he return. 


Milford Stern, vice-president; A. R. 
Hodge, secretary; George A. Schmidt, 
treasurer. 

Beloved “Andy” McSwigan served 
the association as president four 
consecutive terms and on January 
12, 1923, his untimely death brought 
to a close a brilliant career. John 
R. Davies, then vice-president, suc- 
ceeded to the presidency, to be fol 
lowed by Judge Charles A. Wilson, of 
Fontaine Ferry Park, Louisville, Ky.., 


in 1923. Judge Wilson served from 
that time until the 1925 meeting. 


Serving in this same capacity have 
been such other outstanding leaders 
of the industry as Prank W. Darling 
(1926, 1927, 1934); Fred W. Pearce 
(1928); D. S. Humphrey (1929); N. S. 
Alexander (1930-1931); Henry A. 
Guenther (1932-1933). Equally out- 
standing have been the men who 
have served NAAP as first and sec- 
ond vice-presidents (a second vice- 
president being added to the list of 
officers early in the association's 
history). A. R. Hodge and George 
A. Schmidt have served as secretary 
and treasurer of the association 
since its inception. 


= 

In 1921 a commercial exhibit of 
devices, merchandise, etc., was in- 
augurated in conjunction with the 
holding of annual conventions and 
this has developed into a marvelous 
adjunct and strong ecucational fea- 
ture of these yearly gatherings. 

While annual conventions have or- 
dinarily been held in Chicago. be- 
cause of its central location and the 
fact that it also is the meeting place 
of State fair and carnival men, 
NAAP held its 1932 convention in 
New York and this year joined with 
the International Association of 
Fairs and Expositions, the Canadian 
Association of Exhibitions, the Show- 
men’s League of America and the 
American Carnivals Association, Inc., 
in the greatest gathering of outdoor 
showmen ever held. 

Of recent years the phenomenal 
growth of the beach and pool in- 
dustry necessitated the organization 
of the American Association of! 
Pools and Beaches, which was insti- 
tuted as an affiliated organization of 
NAAP. During the current year the 
consolidation of these two organiza- 


tions became manifest, particularly 
because of the NRA code situation, 
with the result that the Toronto 
meeting saw the amalgamation of 
the National Association of Amuse- 
ment Parks and the American Asso- 
ciation of Pools and Beaches into 
the new National Association of 


Amusement Parks, Pools and Beaches, 
whose future is prophesied by all in 
the industry as a powerful army for 
good to all park, pier, pool and 
beach men. 
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SPECIAL PARKS-POOLS DIVISION 


ET us begin our thought by 
studying briefly a chart showing 
the trend of general business ac- 
tivity during the year of 1934, based 
on a survey made by the research 
department of The New York Times. 
Using the aver- 
age of the years 
1923 to 1925 as 
100 per cent or 
normal, general 
business began 
the year in Jan- 
uary, 1934, about 
78 per cent of 
the normal fig- 
ure. Between 
January and 
‘| April it showed 
| @ steady rise un- 
til by latter April 
it had attained a 
total of approxi- 
mately 87 per 
cent of normal. 
De Arv G. Barton. During May, 
June and July. 
it maintained this average percent- 
age. About July 10 there occurred 
a sharp decline in the general busi- 
ness curve. This decline continued 
and by September 15 the general 
business curve had dropped to the 
1934 low of approximately 71 per 
cent of the 1923-’25 average. 
The writer has recently completed 
a survey of amusement park busi- 
ness thruout the country during the 
1934 season just closed and an amaz- 
ing similarity is to be seen between 
the curve of general business and 
that of the amusement park indus- 
try. Almost without exception, dur- 
ing the early part of the season, 
amusement park business was the 
best for several years and was show- 
ing a steady increase each week. 
Then suddenly in early July, without 
warning, grosses began to tumble far 
below the expected seasonal fall-off 
and by Labor Day closing much of 
the advantage piled up in the early 
part of the season had been wiped 
out. In spite of this, however, the 
industry as a whole closed the year 
with an average advantage of be- 
tween 15 per cent and 20 per cent 
over 1933. 


Now what is the significant part 
of the above statistical comparison? 
Just this: THE AMUSEMENT PARK 
BUSINESS IS AS BASICALLY SOUND 
AS IS ANY OTHER BUSINESS AND 
WITH ALL OTHER BUSINESS IS 
DUE FOR RETURN TO NORMAL 
ALONG WITH THEM. The close re- 
lationship between park business 
and general business to a great ex- 
tent absolves park men from blame 
for their present plight and points 
a definite hope for the future. As 
an industry, we are not dead or even 
dying. Some of the individuals or 
units in it may be, but with the re- 
turn of general prosperity the park 
man who has had the courage and 
ingenuity to bring his park thru 
without allowing it to become cheap 
or tawdry in the eyes of his com- 
munity can feel certain of his much 
deserved reward. 

From the above facts and figures 
it is evident that I have no fear 
about a return to “normal” with the 
arrival of other businesses at that 
point. Truthfully, however, this is 
an under-statement of my faith in 
the future of our great industry. I 
predict that when general business 
has succeeded in getting back to the 
1923-25 normal the amusement park 
business will stand on the brink of 
an era of heretofore undreamed of 
prosperity. The so-called “normals” 
of the past will be left far behind 
and a new normal established many 
times greater than the old. 

Immediately I will be challenged by 
my readers as to the basis for this 
prediction of an approaching “golden 
age.” To an alert observer the signs 
are many and unmistakable. Prob- 
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Parks--- Today and I omorrow 


By De Arv G. Barton 


ably one of the most apparent of 
these signs is the GREAT SWING 
TO THE OUT-OF-DOORS which has 
taken place particularly during the 
past two summers. What outdoor 
amusement man has not noted the 
bicycle and roller-skating rages of 
the past two summers, which have 
in many places reached such propor- 
tion as to become actual street men- 
aces? 

When before in America has there 
risen such a popular craze for eat- 
ing and drinking out of doors, on 
sidewalks and in cool, shady gar- 
dens? What park man has not been 
greatly impressed and even alarmed 
by the increasing popularity of danc- 
ing out of doors under the stars in 
the cool of the summer evening? 
What showman could fail to be 
moved to serious consideration when 
he noted the increasing public favor 
of outdoor movies, outdoor concerts, 
outdoor prize fights, outdoor popu- 
lar opera and the many other types 
of heretofore indoor activities which 
are now seeking the healthful, pleas- 
ant advantages offered only by the 
out-of-doors? 

In spite of their frantic efforts to 
overcome their disadvantage by 
“manufacturing weather,” the opera- 
tor of the indcor theater, restaurant 
or club has been forced to recognize 
the fact that people are more and 
more becoming “outdoor conscious.” 
The great swing to the out-of-doors 
is on. It cannot be: denied or 
stopped. 


Greater by far, however, than any 
cther factor that is building toward 
“the golden age” is the new social 
philosophy of our nation. It says 
in essence: Sufficient pay envelopes 
for every deserving person with less 
working hours and, more leisure time. 
What park operator could have writ- 
ten a more perfect formula for the 
future of the industry? One might 
almost imagine that our national 
officials had a secret interest in some 
amusement park and were acting 
selfishly when they planned the eco- 
nomic and industrial future course 
of our nation. 

Most certainly they have presented 
us not only with the greatest oppor- 
tunity we have ever had but they 
have actually thrown to us a chal- 
lenge, making it our patriotic duty 
to bend every effort in assisting the 
government in the working out of 
a great new national problem—the 
furnishing of a clean, wholesome way 
to occupy this newly acquired leisure 
time of millions of wage earners. 

No commercial amusement, unless 
it be the motion picture, presents 
as great an appeal to the masses of 
wage-earning men and women as does 
the amusement park. It is this class 
that has always furnished the great 
bulk of our business, an! all of the 
bank failures and stock market 
crashes in the world would never 
have caused any major decline in 
the amusement park business had it 
not affected this wage-earning class. 
We cannot, therefore, deny the fact 
that as this new “national philos- 
ophy” again begins to furnish pay 
envelopes to these millions of wage 
earners and in addition gives them 
many hours of leisure time. the in- 
dustry to which we have dedicated 
our lives will come into an era of 
heretofore unknown prosperity, as 
well as giving us an opportunity for 
true public service. 

Me 
x 

With this picture of the future 
definitely established in our minds 
every park operator must face 
squarely this question: WILL I BE 
READY TO CLAIM MY SHARE OF 
THE ADVANTAGE OF THIS COM- 
ING ERA OF PROSPERITY? Don’t 
think for a moment that you can be 
carried along on the rising tide and 
be safely and securely beached in 


the “promised land.” Oniy the de- 
serving will ever see its shores or 
taste its fruits. The others will be 
lost in the backwash. 

The old style amusement park with 
its dilapidated rides and threadbare 
thrills will never reach the shore. 
The park that will surviv. in this 
land of plenty will be «~ MODERN 
park. it will present thrills which 
are real thrills to . modern mind 
attuned to high-speed airplanes, air- 
flow automobiles nd_ streamlined 
trains. It will present true natural 
beauty to the mind familiar with the 
well-groomed floral gardens, lawns 
and trees of a modern municipal 
park or forest preserve. It will pre- 
sent real wonders to the modern 
sophisticate who daily tunes-in the 
world on his radio and who has 
found A Century of Progress Expo- 
sition, the Taj Mahal and the New 
Orleans Mardi Gras as near as his 
neighborhood moving picture theater. 
These, Mr. Parkman, are some of the 
requirements you must meet if you 
are to share in the era of prosperity 
ahead. 

Take heart! We'll admit the park 
described above is a far cry from 
your park as it is today, but you 
have all of the essential physical 
factors necessary to attain the goal. 
Overhead you have by day an azure 
blue sky, by night a starry canopy. 
Under foot you have rich, fertile soil 
begging for an opportunity to cre- 
ate for you a glorious garden or a 
green grassy plot. 

All around you, you have people— 
true, modern people, but people 
starving for an opportunity to play, 
laugh, breathe fresh air, taste pleas- 
ant foods, experience novel sensa-+ 
tions and enjoy beautiful surround- 
ings. All these every park man has; 
all he needs in addition is the vision, 
courage and determination to begin 
molding from them a truly modern 
Playground with a truly modern ap- 
peal and his full share of the amuse- 
ment park prosperity of the future 
is assured. 


A REVIEW—— 


(Continued from page 128) 


very rapidly, until today it has a 
closed membership of 100, with a wait- 
ing list of 113. Three national presi- 
dents held office from Richmond: Dr. 
C. H. Rudd; Commonwealth’s Attorney 
Charles W. Moss, now the club’s coun- 
sel, and Charles Somma, manager of 
the Virginia State Fair. John C. 
Goode, commissioner of revenue, was 
elected to the vice-presidency last 
October. 


New York Group 


F. Darius Benham, soldier of for- 
tune and one of America’s leading 
promoters and publicity geniuses, un- 
dertook the difficult task of building 
up the New York group, but under 
the name Dexter Fellows that was not 
hard, and today there are 190 great 
names on the membership, with 140 
fully paid up. The roster includes 
some of the greatest names in the 
country. Luncheons are held once a 
month at the Hotel Gotham in New 
York City, with an average attendance 
of 100. This club is looked upon by 
many newspapers as the equal of the 
Dutch Treat Club. Lowell Thomas 
was its first president. Tony Sarg now 
holds that post and is keenly inter- 
ested in the welfare of the club. Mr. 
Benham is now national president of 
the CSSCA and promises, with his 
usual vivaciousness, a campaign of 
fulfilled promises. 

The writer, national secretary of 
the club and one of its past presi- 
dents, has had a hand in forming all 
of the policies of the club, has had a 
part in directing all of its movements, 
and has kept alive the club’s precepts 
and principles in his weekly column 
under the club title in The Billboard. 

Chalmers Lowell Pancoast, while not 
so active in the club’s affairs at pres- 


ent, has also played important parts 
in the club’s organization, and has 
just retired as national vice-president, 
having been succeeded by John C, 
Goode. 


Present National Officers 


The present officers of the cluy 
are as follows: President, F. Darius 
Benham; vice-president, John C. 
Goode; treasurer, Joe Kass; secretary, 
the writer. The executive board, in 
addition to the foregoing officers, con- 
sists of Dr. C. H. Rudd, Jack B. Colvig, 
A. D. Watson and E. F. Rose. Charles 
Somma is chairman of all committees 
and director of all activities. Jack B. 
Colvig is vice-president for the State 
of West Virginia; Fred J. Heckel, vice- 
president for the State of Pennsyl- 
vania; Harry Tucker, vice-president 
for the State of Virgina; Thorne Don- 
nelley, vice-president for the State of 
Illinois. Mr. Donnelley, owner of The 
Red Book, is the latest recruit to the 
ranks of the CSSCA and he promises 
great things in Chicago. Their 
luncheons will be held at the Hotel 
Blackstone and they already have 
equipment of tent, side-show banners, 
barker and freak stands, etc. The 
Poodles Hanneford Tent in Wheeling, 
W. Va., has done much toward mak- 
ing visiting circuses more comfortable. 
The W. W. Workman Tent has a 
splendid record of achievement in 
helping circuses. The Lillian Leitzel 
Tent in Bradford, Pa., carries on in 
its own way, and Freddie Heckel can 
always be depended on in any crisis. 


Proposed Home 


The club has looked over many 
Pieces of property in the last two 
years, and the last one contains 30 
acres, all under cultivation. If bought, 
it is expected to have local Richmond- 
ites continue cultivation of this land, 
add several cows, chickens and what- 
ever else is necessary to make the 
place self-sustaining during the sum- 
mer and winter months. The property 
would be bought outright so that no 
mortgage interest would have to be 
paid; it would be tax exempt and 
kept in repair by the local tent. The 
home would be purchased in 1935, a 
superintendent put in charge and ap- 
plicants for admission would be 
passed upon by a committee of circus 
owners, managers and reputable citi- 
zens as well as club officials. The 
home in the beginning would only 
cater to circus people who could prove 
long, efficient and honest service and 
who have met all of the qualifications 
set down by the building committee. 
The home in the beginning would ac- 
commodate 25 persons and be gradu- 
ally extended as it is endowed. These 
plans are all tentative, but they are 
the plans talked about and which we 
hope to make permanent, and will 
make permanent if we have the moral 
support of those who claim to love 
the circus. 


Walter Main Remembers 
The Billboard’s Start 


Walter L. Main can go back many 
years in the circus business, and well 
does he remember the time when the 
late William H. Donaldson started The 
Billboard. 

“I was in Cincinnati,” says Mr. Main, 
*“ looking over paper for the Main Cir- 
cus, as we wintered in Louisville, Ky., 
the winter of 1894-'95. Everyone 
was making fun of Mr. Donaldson’s 
mew paper and he didn’t know what 
to name it. |! remember he asked me 
if | thought well of the name ‘Bill- 
board.’ 1 told him it sounded okeh. 
He told me what a hard time he had 
obtaining money to buy paper and 
ink or getting credit. 

“In all these years |! have never 
missed reading The Billboard weekly. 
Have inserted many ads, all paid for, 
and have never had any trouble with 
the old Billboard.” 


December 29, 1934 
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From Old Files of The Billboard 


The Bicycle 
And the Park 


Nothing of late years in the way of 
amusements has grown and multi- 
plied at such a creat rate as has the 
traction perk. But a few years since 
and the park es an institution was 
comparatively unknown. Today there 
are over 500. 

It is not altogether easy to satis- 
factorily account for the great vogue 
they are erjoyine. Of course it is 
due in part to the support they ob- 
tain from the trolley companies 
which are willing to start and help 
to maintain a resort that people will 
have to ride to get to. It is also due 
to the desire of people to get out 
in the country during the summer 


season. But these reasons do not 
wholly account for it. 
To our notion, the bicycle is 


largely responsible for the existence 
of the great number of parks, sum- 
mer gardens and pleasure resorts. If 
this be true, and we think it is, it is 
another exemplificetion of the law of 
ccmpensation, for no device was ever 
more heartily cursed by theatrical 
folk than the bicycle when it was at 
the height of its reign a few years 
back. But while it was cutting off 
both ends of the theatrical season it 
was also opening the eyes of city 
folk te the beauty end charms of 
the country. . . 


The bicycle is rapidly passing, but 
the park is here to stay. It is a 
great blessing, too. People have as 
great or even greater need of amusee 
ment in the summer as they have in 
the winter, and actors and actresses 
have just as great need of employ- 
ment. The park vrovides both and 
thereby prcves a very usoful institu- 
tion. Its effect on professional peo- 
ple will be far reaching. When an 
actor finds his art in demand the 
whole year round, when he can rely 
on obtaining a living from it winter 
anc summer, he is bound to gain in 
confidence and stability. As he ad- 
vances in his own estimation so will 
the profession in the estimation of 
the public at large—Issue of June 
28, 1902. 


“Healthy” Organization 


Born but a few years since, and at 
the annual meeting tust about one 
year ago assuming its present name, 
the National Association of Amuse- 
ment Parks has developed into quite 
a “healthy” organization—a factor to 
be reckoned with 


Much has been accomplished in 
this short space of time, and greater 
things can be expected of the or- 
ganization as years roll by. 

And after all of the aims and pur- 
poses are fully carried out Parkdom 
will have much to be thankful for. 
—Issue of January 29, 1921. 


Park Attractions 


Now that the season of the parks 
is so close upon us, it is time that 
the managers should be considering 
the class of attractions with which 
they propose to increase their pat- 


ronage ard the profits over every 
previous year. 

Industrial conditions are good, 
prosperity is general, monry is Cir- 


cu'ating freely and the prospects for 
the open-air amusement season 
were never better. 


It is the duty of every manager to 
himself as well as to the patrons and 
clients to put in the best class of 
attractions and amusement devices 
that it is possible for hun to procure. 


He should secure something new, 
novel and meritorious in the way of 
mechanical equipment. 


The vaudeville feature cannot be 
given too much attention The man- 
ager who books his «ucts tho an 
agency should insist on quality and 
merit. The people whose tastes have 
been elevated by the excellent acts 
produced in the vaudeville houses 
during the winter will take no in- 
terest in a vaudeville program that 
is commonly allowed to fall below 
the level of the winter bill. . 


Special Days 
And Holidays 


There are a few naticnal annual 
holidays that come within the park 
season. Memorial Day is the first 
and Labor Day is the last in many 
places, tho in some parts of the 
country the season does rot open 
before June and closes in August. At 
the best there are few enough of 
these holidays that are given over to 
popular enioyvment away from the 
marts of trade. They afford oppor- 
tunity for special programs and: big 
crowds. 


There is no reason why every park 
could not add a few special days of 
its own. There is no logical reason 
for waiting from May 30 to July 4 to 
make a grand appeal to the people. 
The manufactories and shops may 
not be induced to close, but the 
women and children can be appealed 
to through the day and the hus- 
bands and brothers and grown-up 
sons will join in an evening's revelry. 
Every month or even every fortnight 
could have its special event. That 
a certain thing hes not been done 
before is no tangible reason why it 
shculd not be done at all.—Issue of 
June 23, 1906. 


Every building ought to be newly 
painted and brightened up, the walks 
repaired and every accessory placed 
in first-class condition. Tnere must 
be the effect, if not the reality, of 
a new resort. 


It should always be borne in mind 
that it is necessary to spend money 
in order to make it. Money well 
spent is well invested. 


If the manager is not enthusiastic 
about his own resort he cannot ex- 
pect his prospective patrons to feel 
anvthing of that sentiment. On the 
other hand, if he enters into the 
spirit of reconstructicn and !mprove- 
ment and maintains a sense of exul- 
tation in his advertising, he has 
created an asset that will pay big 
dividends.—Issue of April 28, 1906. 


Summer Parks 


Trolley cars have done more to 
build up a system of summer parks 
in this country than anything else 
that could have been devised. Many 
thousends of dollars have been made 
out of summer parks in the past and 
many more dollars can be made out 
of these amusement resorts if the 
preper methods are used to draw 
the peop'’e. Many managers of sum- 
mer parks hive said and are saying 
that the public is tired of them 
and that thev can no longer be made 
profitable. The reaction after the 
ehormous business done at the av- 
erage park during its first season or 
during the first two or three years of 
its existence is so great that the av- 
erage managcr at once claims that 
the people are not anxious to patron- 
ize parks. That business does fall off 
at these places is in most cases the 
fault of the managers or owners of 
the parks. If the cwners of the 
park are a trolley company and the 
amount of money received in fares 
from passengers falls off so that a 
Ceficit is shown they at once adopt 
a system of cutting down expenses. 
This is wrong. When the people 
show the least sign of Leing tired 
of a park the first and only method 
to correct this fault is to spend more 
micney than ever for attractions. . . 
—Issue of March 21, 1903. 


Fair Hit Is Park Frost 


The Ferris Wheel, which was be- 
yond question the “hit” of the Chi- 
cago World’s Fair, is an awful frost at 
Ferris Wheel Park, in the city of winds. 
People have tired of it, it seems.— 
Issue of May 31, 1902. 


Dangerous Devices 


A park device that is dan- 
gerous is a menace not only to the 
patrons of the park, but to the ulti- 
mate suceess of that park itself and 
to the success of other devices in the 
park and in other parks—a menace, in 
short, to the best interests of amuse- 
ment parks everywhere. 

The news of an accident spreads as 
rapidly as murrain among cattle. A 
fatality resulting from an accident of 
this kind places a popular embargo 
upon the devices at amusement parks 
and even red the attend. at 
the parks themselves. 

All this is the result of shortsighted- 
ness and the lack of perspective on 
the part of managers. They should ex- 
amine closely into the merits of the 
novelties offered. The most innocent- 
looking device may be the most dan- 
gerous, and vice versa.—lIssue of June 
1, 1912. 


The Hazards 


of Amusement 


While it is a fact that inventors 
of amusement devices and managers 
thereof take every precaution to 
avoid accidents, there is nevertheless 
a duty upon pleasure-seekers to as- 
sist in the work of avoiding danger. 
We are living in a high-speed era, 
and just as the fast express train 
has outerewn the prairie schooner so 
has the high-speed scenic railway 
and kindred devices outgrown the 
Merry-Go-Round with grown-up pa- 
trons of parks. Pleasure-seeKers look 
for sensations, and amusement pur- 


veyors, with an eve to meeting the 
demand, are constantly providing 
them with methods for satisfying 
their cravings for thrills. Whatever 


element of danger may rest 
high-speed 
easily be 


in the 
amusement device could 
discounted if those who 


patronize them would look as much 
to their own bodily welfare as do 
the inventors and operators... . 
Just because a reckless person enters 
an amusement device and heedlessly 
neglects to take necessary precau- 
tions against possible dangers does 
not by any means make necessary a 
return to the Merry-Go-Round as the 
sole means for providing out-of-door 
amusements. While the general pub- 
lic undoubtedly needs a rigid course 
of training in the matter of self- 
protection, it is very likely that for 
infinite time to come fools will keep 
on rocking rowboats and reckless 
persons will continue to endanger 
their lives because of heedless neg- 
lect of proper precaution while in- 
dulging 'n many forms of amvse- 
ment.—Issue of August 18, 1906. 


The Amusement 
Park Situation 


There is no gatnsavyine that last 
season was the most disastrous for 
parks in the histcry of the business, 
for as a business the enterprise of 
the amusement park is compara- 
tively very voung. It is within the 
past decade that all the more im- 
portant institutions operated on 
show principles have been developed. 
The fact that the season was bad 
postulates that there is something 
wrong and something that needs 
righting. 

The falling off has been almost 
without exception in the show de- 
partment of parks. The privileges 
and rides have continued to make 
meney, even showing an increase last 
year in many notable’ instances 
where the general receipts fell below 
those of the previous season. That 
this lamentable fact is due to the 
presentation of an inferior order of 


attractions must be taken for 
granted. This theory is further 
strengthened by the reports from 


parks where the superior quality of 
attractions are presented, those for 
instance, directed by such far-seeing 
and able showmen as Emmett H.~ 
McConnell, whose Monitor and Mer- 
rimac and Creation shows are among 
those presented in several of the 
principal parks of the country which 
have enjoyed the most gratifying 
business during the past couple of 
years. 


We have said that the park as an 
amusement institution has been de- 
velcped the past decade. It is like- 
wise during the past 10 years that 
the number of parks in the United 
States has been doubled and quad- 
rupled As soon as a number of 
showmen had taken hold of park 
property and made it so attractive 
to the public that the masses began 
to patronize it regularly and to an 
extent that made a popular park in 
a big city a very paying business en- 
terprise, local capitalists. seeing op- 
portunities for profits hardly equaled 
by any other form of investment, 
stepped in, and the multiplication of 
amusement parks was the result. 

But success in a commercial busi- 
ness does not always qualifv a man 
for profitably operating a park, for 
the park as much as the theater or 
the circus is a place of amusement 
and must be conducted on 


amuse- 
ment principles. The same policy of 
publicity and promotion must ap- 


piy to it. 


Now the present trouble is that the 
majority of the bie parks are run by 
directorates, or boards of directors 
who are not showmen but are men 
who made their money in commercial 
enterprises and who apply the same 
fiscal year plan of business to the 


park. The results of this kind of 
management are apparent every- 
where. —Issue of February 5, 
1910. 


Would Organize Parks 


A Southern park manager in a re- 
cent communication advocates the 
necessity of an association of park 
managers, especially in the South. A 
good suggestion, but why would not 
the same suggestion be well taken 
advantage of by the Northern man- 
agers?—-Issue of February 25, 1905 


First Park Ad 


Heim's Electric Park, Kansas City. 
Mo., with H. Willard as manager. 
placed the first park ad in The Bill- 
board. Insertion was made in issue of 
April 1, 1900. 


December 29, 1934 


ZT Page 1675 


A 
LF 
a 
Fy. 
San= 


9:00 Allee 


4 


i 


a 
a 
ys 
Y 
; 
| 
4 
ai 
} 
: 
sin 


Sve vind dans Jedi. 


SONNE ae nem ake 


‘ ded ps FS 
1 Milt RUST Alege cian ota 


= “he “Billboard’s 40th cAnniversary ~~ 


SPECIAL PARKS-POOLS DIVISION 


SSS SHESSSHSSESSEHSHSOSEHSSESHHSHS 


= 


SHSHSHSHHSHHSSHSHSSSHSHHSHHSSHSHSSSHSSHSSCSSHSS*SGHC*OSCSGSCVO+S 


PLAYING THE WORLD'S BEST 


Since 1898 


ATLANTIC CITY STEEL PIER 


ATLANTIC poe Bn Ni. J. 


THE AMUSEMENT CITY “AT SEA 


In Its 37 Years History Over 44,000,000 Satisfied Patrons Have 
Acclaimed the Stupendous Character and Quality of Its Shows! 


FFSSFF SSS FF SFSFSSFSSSSSSSoSee 


SPHSHSSSHSSHSSSSSHSSSHSSSSSSSSHSSOSSSSSSSCHOSOSCSCCSHHSM 


CARVER’S STEEL PIER 
DIVING HORSES 


Principal attraction of 


Outdoor Stadium of 
STEEL PIER 
For (6) Seasons 


With Best Wishes to Billboard on its 40th Anniversary and 
to Steel Pier and Frank Gravatt at start of 37th season 


Bookings LORENA CARVER 


Director, 


GEO. A. HAMID, INC. Quakertown, Pa. 


ALDRICH'S 


IMPERIAL HAWAIIANS 


E!GHTH SEASON AT STEEL PIER 
A Columbia Broadcasting Unit 
(Coast to Coast) 


NOW ON TOUR 


AMID Cenitinibeditns 
the STEEL PIER 


H| America’s Leading Showplace 
ou its 37th Anniversary 
| 
| 


and 


__ FRANK GRAVATT 
President 
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|} SPECIAL PARKS-POOLS DIVISION 4 “Che SBillboard’s 4oth cAnniversary _ 


Frank Elliott, Director ATL ANTIC CITY 


| STEEL PIER MINSTRELS 


Celebrating 35th Anniversary at STEEL PIER, Congratulates 
| THE BILLBOARD ON ITS 40th ANNIVERSARY 


1934: 


WILLIAM O’NEAL 


{ Original Company | 
| 1899: 


BONES . INTERLOCUTOR TAMBO Condos Brothers, Kelo Brothers, Mills and Shay, Tom-Dick- 

W. C. Fields Neal O’Brien Harry, Three LaMarr Brothers, Chas. (Cupie) Kemper, Eddie 

Alf A. Gibson er Ed Bogert (Nut) Kaplan, Joe Armstrong, Carl Mason, Joe Hamilton, 

OLD HOMESTEAD QUARTETTE George Haggerty, Lew Martin, Frank Ponti, Allen Sterling, 
J. C. Bradley, Fred Clare, J. B. Rogers, R. E. Rogers Leo Lee, Frank Duke, Joe Rankin, John Alexander, Bob Mack, 


America’s Greatest Comic Juggler, SEER Rees, Jimmy Jones and His Orchestra. 
W. C. FIELDS ; i, 


DIRECTION FRANK ELLIOTT 


Atex Bartua|™ «|The GREAT 
SEASIDE SERENADERS CHAS: Har, BRAVAS 


VICTOR RECORDING ORCHESTRA | Highe st Double Pole 


A Featured Steel “Pier Pro du cer Act in the World 


Attraction since 


1920 of = 


congyr atulates Featuring 


“Ohe Be lboard| STEEL Q@IER | CHANGING of Potes 


204 FEET IN THE AIR 


i timimanme— GUOMEDIANS a 


38 continuous weeks. 


Under Personal Management 


ee ae long term et & of Chas. Hart 


EDWARD SHERMAN, ne 


Philadelphia Office New York Office 


REAL ESTATE TRUST BLDG., a AGENcy, MAYFAIR THEATRE BLDG., 


Pennypacker 7595-7596 BRyant 9-1904-1905 


The Following Stage Attractions Were Booked Into 


STEEL PIER, ATLANTIC CITY, N. J. 
THE SUMMER SEASON OF 1934 


Paul Whiteman Band Gypsy Nina N. B. C. Show with 

Rise of The Goldbergs | Phil Harris and Orchestra | James Wallington 

Vincent Lopez and Orchestra Spices of 1934 Mary Small, Three X Sisters 
Ken Maynard and Tarzan Ozzie Nelson and Orchestra Sisters of The Skillet 

C. B. S. Show with Guy Lombardo and Orchestra Benny Davis and Gang 
George Jessel—-Do Re Me— l Howard Thurston MI Voice of Experience 

Charles Carlisle Ted Lewis and Band Ted Fio-Rito and Orchestra 
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y 2 “he SBillboard’s 40th cAnniversary x 


SPECIAL PARKS-POOLS DIVISION 


Here’s hoping that 
THE BILLBOARD has forty 


more years of success . . «+ 


FRANK W. DARLING 


ERNEST ANDERSON 


DESIRES TO FELICITATE 


THE BILLBOARD 


ON ITS QUATERN-DECADE ANNIVERSARY 


1894-1934 


You have risen from a paste-pusher’s pamphlet to a supremely 
successful show sheet. Long may variorum notae in its pulsating 
pages continue their creative course of enlightenment in the various 
branches of the world of amusement. 2 

Now a word to wise park men: We can convert obsolete and 
decaying shows into brilliant money-making propositions. 

See my “Jungle” Creations at Coney Island, Cincinnati, and 
Eastwood Park, Detroit. 


ERNEST ANDERSON 
Permanent Address: “BILLBOARD,”” NEW YORK CITY 


AS AN APPRECIATIVE GESTURE FOR THE VERY 
SPLENDID SERVICE 


The Billboard 


RENDERS THE AMUSEMENT PARK, POOL AND 
BEACH INDUSTRY, THIS SPACE IS UTILIZED BY 
THE GLEN ECHO PARK COMPANY, WASHING- 
TON, D. C., TO EXTEND ITS BEST WISHES FOR 
ANOTHER FORTY YEARS OF UNSELFISH 
SERVICE. 

LEONARD 

SCHLOSS, VICE-PRESIDENT & GENERAL MANAGER 


YOUNQ’S 


MILLION DOLLAR PIER 


Atlantic City’s Pioneer Amusement 


Enterprise 


Wishes THE BILLBOARD, - 
The Country’s Pioneer Amusement paper, 


success on its 40th Anniversary 


MILLION DOLLAR PIER NOW OPEN 
WITH WINTER SPORTS PROGRAM 


* & + 


BIG SUMMER SCHEDULE PLANNED 


Congratulations 


To the World’s Foremost Amusement Weekly 
ON ITS 40th ANNIVERSARY 


From the World’s Greatest Auditorium 


ATLANTIC CITY CONVENTION HALL 


ATLANTIC CITY, N. J. 


CONVENTIONS of Any Size. Ice Hockey-Ice Carnivals, Football, Horse Show, Horse 
Polo, Tennis, Basketball, Ice Skating, Boxing, Wrestling, Exhibits, Dancing. 


Sif 


CONEY ISLAND, Inc. 
CINCINNATI 


America’s Finest Amusement Park 
Congratulates 


THE BILLBOARD 


On its Fortieth Anniversary and extends its best wishes 
for a prosperous continuance of its superb service to the 
Amusement Industry of America. 


GEORGE F. SCHOTT, 


PRESIDENT. 


WL addsidsddddbddddddddie 


Liisidldiisdihissdidddiitdbddsidhddddddiidddddddddddidididithiddddddidddddddddddddidddddildidddaddacleccn 


Best Wishes to The Billboard on Its 


40th ANNIVERSARY 


of Service to the Show World 
And Many More Years of Success 


FRANK WiRTH 


1560 Broadway, New York City 


Little Ann Howe 


The Swing High Girl 
Congratulates 


THE BILLBOARD 
On Its 40th Anniversary 


7 of Service to Show Business 


ALL-SUMMER SMASH ACT OF STEEL 


PIER, ATLANTIC CITY. 
JOE EGAN, MANAGER 


FOR BOOKING WRITE 92 EUSTIS ST., REVERE, MASS. 
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It’s making profits for Park 
Owners in England, France, 
Australia, Spain, Hawaii, 
Mexico, Cuba, Denmark, 
The United States, etc., etc. 


"IN ENGLAND—A DODCEM installation 
at SOUTHEND-ON-SEA. 


THE THRILL OF 
SELF-PARTICIPATION 
AND COMPETITION 


NEW CAR FEATURES makes DODCEM the big attraction at every 
ARE BIG —y - is the yr ena of every growing 

y and girl to drive an automobile. The 

MONEY MAKERS DODGEM CAR satisfies this desire. NOW 
Modern streamline styl- we offer an even greater thrill in the new 
ing... .. Front wheel drive CYCLE RIDE which has proven equally 
—turning of yy pc coor attractive to both boys and girls. It is a 
mits operator to back up full sized motorcycle, specially redesigned 


get out of jams .. . new, fer thi y 
conomical construction is purpose, protected with the reg- 
ne = all parts interchange- ular DODGEM rubber bumpers. IT CAN- 


able . . . roller NOT TIP OVER. 

bearings throughout 

~ «. new demount- 

abie rubdver-tirea A CHANGE WILL STIMULATE 
steering wheel. NEW BUSINESS aoe a con- 


It will pay you to install some of the new 
type DODGEM cars, with their beautiful 
modern streamline appearance, as well as 
to add the CYCLE RIDE. FOLKS are al- . 
ways looking for something new and you : 

can give it to them with DODGEM. It’s 
an everlasting winner and in most parks 


the BIGGEST PROFIT PRODUCER. 


RYE, N. Y¥.—PLAYLAND, one of the 
biggest and most profitable 


DODGEMS. 

YY nee re 

! DODGEM CORPORATION, 
Congratulations to our Friends, The Billboard, We & — ces | 
from the Dodgem Corporation, Seed, Bieemetion about 
ye 1 
E M Cc O R Pp O R T | O N Na@Me 2... ccc cccceceeecereeeess 
DODG A eo : 
706 BAY STATE BUILDING, LAWRENCE, MASS. ee 

——— 
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Congratulations to ‘Ole Billyboy”’ 


Harry A. Illions 


Maynes-Illions Novelty Rides 
“The Rides Supreme” 


THE RAPIDS BOZO THE FUNNIES 
MAGIC CARPET 


100 KIDDIE MILES PER HOUR 


LET THIS LOCOMOTIVE PULL YOUR 
MINIATURE RAILWAY TRAIN 
AND WATCH RESULTS 


W. F. MANGELS CO. 


CONEY ISLAND, NEW YORK 


Music Rolls for Artizan (North 
Tonawanda) Instruments. Card- 
board Music for All Makes. Tun- 
ing and Repairing. 
Bargalns in Newly Transformed 
Organs. 
Expert Repairing. 


B. A. B. ORGAN CO. 


CAROUSEL ORGANS * 


Skee-Ball has withstood the 
test for the past 25 years. 
No game device has ever 


SUPER HEY DEY SUPER LINDY LOOP 
e matched Skee-Ball as a 
season after season money 
maker. 
* 


* 


Skee-Roll — Only 2 years 
old, but already a proven 
success at beaches and 


parks. The perfect set up 


for Fairs and Carnivals. e 
Write for Catalog. 
NATIONAL SKEE-BALL CO. R 0 L L 
Coney Island, New York 


340 Water St., N. Y. City 


NNMRHNMNOMMMMs 


Have Arrived Despite These Depressing 
Times with Prosperity Earning ke 
Records. Ps 


SCOOTA BOATS—= 


rei 2: 


At Coney Island, N. Y., in 1933, af 
fleet of Scoota Boats paid for themselves 1% 
and EARNED A PROFIT. f 

In 1934 the same fleet grossed over oe 
$3,000 more than in 1933. j 


A $100,000 Artificial Swimming Pool |” 
at Revere Beach, Mass., was converted 
from a losing venture into a profitable | #% 
Scoota Boat ride. 


At St. Louis, Mo., a Fun House, 
which was a loser, became a successful 
Scoota Boat ride. 


You can also convert a Merry-Go-Round Building, Dance Hall, Restaurant, Chutes Lagoon, 
or other unprofitable buildings or open spaces into a successful boat ride. 

Tnexpensively installed anywhere in Natural or Artificial water. If artificial water, it need 
be only 18 inches deep. Artificial Pool may be composed of wood, steel or concrete. 

SCOOTA BOATS ARE A PROVEN SUCCESS WHEREVER OPERATED. You can 
also earn substantial profits. Let us make your boats NOW to insure early delivery. 

Aeroplane Swings, New Rides, Used Rides, Kiddie Rides, Waves for Pools, exporting. 


R. S$. UZZELL CORP., 130 W. 42nd St., New York City 


HARRY C. BAKER, 1Nc. 


Designing, Construction and Remodeling of 
AMUSEMENT PARKS—ROLLER COASTERS—MILLS 


PARK STRUCTURES—SWIMMING POOLS 
SUITE 523, 205 E. 42d STREET, NEW YORK, N. Y. 
Cable Address, ‘“‘Harbak’”’ 


We Have Several Park Clients Seeking Concessionaires 
Applications Being Considered 


¢ 7 . 
-@ 


. ~~ . 
“OLD HAUNTED CASTLE AT 13 SPOOK ST.” 


Cuter “THE PRETZEL” “it } 


SPECIAL PARKS-POOLS DIVISION 


Used Rides—-Cames—Pool Equipment —. 
S J} IMPORTER EXPORTER DISTRIBUTOR 
260 Fifth Avenue (Suite 1602) Caledonia 5-0159 . 
PHILADELPHIA TOBOGGAN COMPANY | <5? F4NSHER, NEW YORK 
AQMNOMNO 
Carrousels, Coasters, Park Devices BERRY’S BETTER BOSTON; 
FEATURING 
THE SWAN RIDE sidiasy au Cuae “GEdlie Gilda: ‘Teesin tie oy"Eecteens 
(A Kiddie Water Ride) ROLL STEAMERS AND SANDWICH TOASTERS FOR EFFICIENCY 
A H 
THE LITTLE RODEO DISPLAY prea ae pice nteng 
(A new type Kiddie Merry-Go-Round) Se een © ae nee 
2 BEER DISPENSERS, COOLERS AND HARD LIQUOR BARS 
130 E. Duval m Germantown, Philadelphia, Pa. WM. B. BERRY CO., 100 North Street, Boston, Mass. 
menen wMenNenNe 
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SPECIAL PARK-RINK DIVISION 


“SLIDE for LIFE” 


e 
Wishing 
The Billboard * 
success 


* Your friend and 
mine for 40 years! 


TINY 
KLIN 


With kind regards and best wishes to all my 
friends on The Billboard from 


A. R. HODGE, Sec’ as 


NATIONAL ASSOCIATION 
AMUSEMENT PARKS, vane 
AND BEACHES 


The Home of “CHICAGG” Roller Skates 


A MODERN PLANT—LATEST DESIGN MACHINERY 


Expert Machinists 
Quality Products 
Satisfied Customers 
Write for 


It’s a Knockout—Full of Pep 


CHICAGO ROLLER SKATE CO.#27 W. Lake St, CHICAGO, ILL. 


1935 Catalog 


with thanks from .. . 
bert nevins . . . 120 w. 
45th street, nN. ¥. Ge « «© « 
amusement publicity 

of the stunt variety* 


The Sensational New Substitute Ice for 
Year Round Ice Skating. 


Admirably Adapted to Skating Acts or Rinks. 
SKATEON, Inc. Sedgwick Ave. & 167th St, New York, N. Y. 


Phone: Jerome 7-8960. 


* . . . the spice of life. 


CEDAR POINT ON LAKE ERIE 


FINEST BATHING BEACH IN THE WORLD 


Catering to Picnics, Conventions and Tourists. Excellent location for 
New Rides and Attractions 


NOW CONTRACTING CONCESSIONS FOR 1935 
Address 


THE G. A. BOECKLING COMPANY 
Cedar Point, Sandusky, O. 


GREETINGS FROM 


of 
WESTCHESTER COUNTY 
PARK SYSTEM 


PLAYLAND 


at 


RYE, N. Y. 


Portable Skating Rinks— 
(Continued from page 163) 


music and each rink will be equipped 
with an electric light plant which 
will assist materially in the decora- 
tive scheme for the interior of the 
rinks, the same to be on the order 
of Japanese gardens. Each rink will 
be 70x150 feet with a floor capacity 


of 50x125 feet, accommodating about 
700 skaters at one time The first 
rink will be ready for operation 
about April 1. 

Permanent locations for roller 
skating rinks are hard to secure and 
the portable affair, if it proves prac- 
tical, wil! solve a vexing problem. 
Rink managers will undoubtedly 
await the experiment with much in- 
terest—Issue of February 2, 1907. 


Permanency of Skating 


ROCKAWAYS’ PLAYLAND 


Wishes To Congratulate The Billboard on Its 
40th Anniversary — 1894-1934 


ROCKAWAYS’ PLAYLAND—The Million Dollar Amusement Park and Pool. The 
Pool Where the 1928 Olympic Tryouts Were Held. Always on the Lookout for 
New Rides and Thrills. 

ROCKAWAYS’ PLAYLAND 
ROCKAWAY BEACH, N. Y. 


A. JOS. GEIST, President. LOUIS MEISEL, General Manager 


GREETING—Best Wishes to Billboard 


We have opening for two New 
Rides or Amusements. 


FLINT PARK 


MICHIGAN’S FINEST AMUSEMENT PARK 


FLINT, MICHIGAN 


Roller skating, a pleasant sport 
and a much-needed exercise, which 
has in the past few years cinerged 
from the ashes of nearly 20 vears, 
has again taken on a revival in 
America and promises to be very 
popular for many more seasons. 

The conditions under which roller 
skating is conducted by legitimate 
rink managers today and those of a 
score of years ago differ vastly. The 
rowdy element is no more to be seen 
and as a result the better classes of 
people, who did not patronize the 
rinks years ago, today make up the 
people who are making roller skat- 
ing what it is today. Few among 
roller skaters of today know anything 
of the his-ory of this great pastime 
or its origin. It may seem to most 
of the younger generation that the 
roller skate is an invention of com- 
paratively recent date. However, 
such is not the case. There is re- 
corded under date of 1519 a patent 
to a Frenchman for a device on the 
principle of the modern roller skate. 
About the same time an Englishman 
invented a skate with tive narrow 
wheels in a row, so arranged that but 
two of them were on the floor at the 
same time. The next skate, sc far 


as can be learned, was made in 1828 
and patented in France. 

About 1850 Samuel E. Winslow, the 
great American skate manufacturer, 
tried to perfect the roller skate. The 
great difficulty with ail previous roll- 
er skates was that the curved move- 
ments which lend such added charm 
to skating at present could not be 
performed. Mr. Winslow solved this 
riddle, and this patent was issued in 
the United States in 1863 The first 
public rink in the world. so far as 
we are able to learn, was opened in 
1866 in Newport, N. Y., and was a 
great success. The next was at Cin- 
cinnati, O. The rinks were so suc- 
cessful that before many years 
elapsed every city of any importance 
boasted a rink. 


In 1882 the largest rink in the 
world, at that time. was opened up 
in Boston. The Sea Beach Palace 
Skating Rink was opened at Coney 
Island, N. Y., in 1884, and then came 
the craze that America saw nearly 
20 years ago. Now look at the ball- 
bearing cushion-roller skates and 
the fast floors and beautiful paiaces 
to sKate in. Is it any wonder that 
we of today should wish to see roller 
skating continue?—Issue of June 24, 
1911. 
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The Old and New Wild West 


By Guy Weadick 


LONG with many others, it has 
been my privilege and good for- 
tune to have known intimately 
and to have enjoyed the valued 
friendship of the late W. H. Donald- 
son, founder of The Billboard, and 
various members of his staff for over 
a quarter of a century. 

It is a genuine pleasure to express 
in this 40th Anniversary Number my 
sincere appreciation and gratitude to 
The Bill- 
board and 
staff for 
their most 
helpful and 
continued 
efforts, 
which have 


striving to 
promote the 
best inter- 
ests of those 
legitimate- 
ly engaged 
in every 
branch in what has been generally 
referred to as the “Wild West busi- 
ness” or more recently the “rodeo” 
business. 

What little can be said in this 
limited article is based upon actual 
experience, substantiated by proven 
facts, as well as faithful and un- 
biased observance of the work, meth- 
ods and the results obtained by 
others besides myself who have been 
engaged in this business—not upon 
theory or hearsay. 

Se 
a 

As I look back over the last 30-odd 
years in which I have been actively 
engaged in various branches of Wild 
West, in the capacity of performer, 
contestant and executive, many 
changes are apparent—changes both 
in the personnel of those so engaged 
and in the style and system of organ- 
ization, production, presentation and 
exploitation. In addition to this is 
to be noted the attitude assumed by 
the public regarding Wild West as 
entertainment. 

I realize that in the years gone by 
the people I have contacted, as well 
as being an active participant in the 
business during the various changes 
and existing conditions at different 
times, have taught me to appreciate 
the fact that those who are success- 
ful both in the old-style Wild West 
and the newer rodeo business must 
be experienced showmen, who keep 
their offerings up to the standard 
where they enjoy the confidence, 
good will and support of the public 
and the press. As well, they must 
have the respect and confidence of 
their performers and _ contestants. 
Honesty and fair dealing with all are 
absolutely essential in this business 
if they desire to continue and pros- 


Guy Weadick 


per. 

The old-time Wild West showmen, 
both large and small, who were suc- 
cessful were bona fide showmen and 
can be credited with laying the 
foundation for the Wild West busi- 
ness, which is in so much demand 
today. 

In the earlier days there were the 
shoestring, humpty-dumpty Wild 
West promoters and the incompetent 
performers—but they never got any- 
where in the final analysis. 


In the years gone by there were 
the big railroad Wild Wests that an- 
nually toured the continent, playing 
one-day stands for long seasons each 
year, appearing in the larger cities. 
There were smaller outfits which an- 
nually played summer engagements 
at parks, beaches and piers and later 
fall fair dates, either as a paid at- 


traction or as a grand-stand free at- 
traction. Also there were smaller 
outfits playing the smaller towns, 
not touched by the big ones, and 
there were small wagon Wild West 
shows that stayed in the sticks well 
off the beaten path year after year. 


Regardless of the size of these old- 
time Wild West shows, the program 
was about the same. The number of 
stock and people, as well as the class 
of talent used, was about the only 
difference. They all had cowboys, 
cowgirls, Indians, bucking horses and 
steers, and some had buffaloes. 
There were also the prairie schooner 
and the stagecoach. The events pre- 
sented as a rule were grand entry, 
introduction, fancy roping, trick rid- 
ing, trick and fancy shooting, qua- 
drille on horseback, riding on bronks 
both in saddle and bareback, riding 
of bucking steers, bulls and buf- 
faloes, steer bulldogging, Indian and 
Roman races, U. S. cavalry riding 
tactics, clowns and their mules; hold- 
up of the overland stage, usually 
driven by a long-haired character of 
the frontier scout type; imitation 
battles reproducing Custer’s last 
stand, the Battle of Summit Springs, 
the Mountain Meadow Massacre, the 
attack on Trapper Tom’s Cabin, at- 
tack on the overland wagon train, 


From Old Files of The Billboard 


Cheyenne Bill Weadick 


A clever exhibition of riding and 
roping was given the public of Cin- 
cinnati on the streets last week by 
Cheyenne Bill Weadick and Florence 
LaDue, who were appearing at the 
Lyceum Theater with Joseph Sant- 
ley in Billy the Kid. Cheyenne Bill 
hails from Gillette, Wyo., and Miss 
LaDue comes from Sisseton, S D. 
This is their second season with 
Joseph Santley.—Issue of October 5, 
1907. 


Cowboys Seek Stage 


PORTLAND, Ore., Jan. 4.—Ore- 
gon ranchmen have.a brand-new 


the chase for the bride, etc. 
typical of the frontier West. 

In the exploitation these showmen 
solemnly declared that their  per- 
formers were originals of the types 
they represented—not people dressed 
to play a part. They earnestly 
claimed they were presenting truly 
historical incidents as well as genu- 
ine sports and pastimes of the Far 
West. 


They jealously kept a Western at- 
mosphere around their shows in the 
setting, dress and equipment all the 
way thru. Each performer was bound 
by contract to dress in Western cos- 
tume at all times and to furnish his 
or her own complete wardrobe and 
outfit. Costume, saddle, bridle bits, 
spurs, boots, hats, an assortment of 
shirts, chaps, ropes, six-shooter, etc. 
No caps, shoes nor white flannel 
trousers were allowed to be worn 
around the early-day Wild West 
shows. It simply wasn’t done. 

These were the tools of the per- 
formers’ trade, and they were ex- 
pected to have them and to display 
their ability in the various events at 
least twice a day, rain or shine, re- 
gardless of arena conditions. All per- 
formers were engaged on a salary 
basis, no purses or prizes awarded, 
altho some shows often offered a cash 


All acts 


plaint. It is that the moving picture 
show is spoiling the cowboy. Film 
makers demand their services and 
pay them handsomely for riding 
bucking horses in front of the mov- 
ing picture camera or for taking part 
in an alleged “Western drama.” The 
cowboys like the idea of being actors 
and look lightly upon their former 
employers.—Issue of January 14, 
7911. 


Lorette and Caress 


Lorette, as the Dutch policeman, 
and Rube Bill Caress, with the Cali- 
fornia Frank Show, are a pair of fun- 
makers hard to beat.—Issue of Au- 
gust 12, 1911. 


“STEAMBOAT,” the Unconquered.—From The Billboard of October 


2, 1915; reduced to half size. 


——— 


amount to the owner of any horse 
brought to the show and which their 
cowboys could not ride. 


= 

Many such attractions covered the 
country annually in the years gone 
by. A few of them from memory were 
Buffalo Bill's Wild West, Pawnee 
Bill’s Wild West, Col. Cummins’ Wild 
West and Indian Congress, Kennedy 
Bros.’ Wild West, Dickey’s Circle D 
Wild West, California Frank’s Wild 
West, Col. Zack Mulhall’s Wild West, 
Irwin Bros.’ Wild West, Younger & 
James Wild West, Hunter & McKin- 
ney Combination, Charlie Tompkin’s 
Wild West, Idaho Bill Pearson's Wild 
West, Buckskin Bill’s Wild West, 
Buckskin Ben’s Wild West, Tiger 
Bill’s Wild West, Noxon’s Wild West 
and Hippodrome, Colorado Grant's 
Wild West, Capt. C. W. Riggs’ Wild 
West, Col. Uden’s Wild West, Dr. Car- 
ver’s Wild West, Bee Ho Gray's Wild 
West, Dick,Stanley’s Wild West, Scout 
Younger’s Wild West, Wyoming Bill’s 
Wild West, Barney Damerest’s Wild 
West, Kit Carson’s Wild West, 
Broncho John’s Wild West, Missoula 
Buffalo Wild West, W. W. Dilling- 
ham's (Dare-Devil Dillie) Wild West 
and many others. 


Among the noted bucking horses 
with the shows years ago were Jubi- 
lee, Candy Kid, Two Step, Idaho, 
Scarback, Lemon Squeezer, Kansas 
City Roan, Gin Pizz, Red Sandy, Ne- 
vada Kid, U-B-Dam, I-B-Dam, Car- 
son Black, Chain Foot, Porter Sorrel, 
Texas Black, Milwaukee Queen, Roan 
Mare and countless others. 

Bronk riders of another day with 
Wild West shows were Harry Shan- 
ton, Jim Kid, Johnny Frantz, Bert 
Schenck, Andy Belknap, Joe Lynch, 
the Gillman Brothers, Charlie Ald- 
ridge, Jack Joyce, Jim Parker, Johnny 
Mullins, Dan Dix, Ves Pegg, Burney 
St. Clair, T. Y. Simmons, T. Y. 
Stokes, Henry and Tom Grammer 
and many more. 

Some of the early lady bucking- 
horse riders were Bertha Kapernick 
(Blancett), Goldie Wooden (St. 
Clair), Prairie Rose Henderson, Lulu 
B. Parr, Annie Schafer, Blanche Mc- 
Gaughey, Fanny Sperry-Steele, Tilly. 
Baldwin and others. Cowgirl fancy 
ropers included Flores La Due, Lu- 
cille Mulhall, Hazel Moran and the 
Irwin girls. 


Trick ropers included Oro Paso, 
Fred Burns, Billy Craver, Will Rogers, 
Bee Ho Gray, Chet Byers, Sam J. 
Garrett, Tommy Kirnan, Art Boden, 
Bob Calem, Buffalo Vernon. Tex Mc- 
Leod, Hank Durnell and others. Trick 
riders included the Deer brothers and 
Louie Simpson (Wounded Buffalo), 
all Indians; Mexican George Hooker, 
George Elser, Hootis Killinger, Jack 
Jovee, Otto Kline, Harry Walters, 
Tommy Kirnan, Leonard Stroud and 
others. It is doubtful if any trick 
rider to date ever exceeded Jack 
Joyce, Otto Kline and Tommy Kirnan 
when it came to ease and grace in 
doing trick riding on fast-running 
ponies, and away back in 1906 Johnny 
Agee was doing a whirlwind cowboy 
trick riding act in cowboy costume in 
stock saddle mounted on his horse 
Burdick, going under the horse’s neck 
while dodging quarter poles on the 
hippodrome track of the Ringling 
Bros.” Circus. 

In the early days of trick-riding 
contests all work was done in the 
ordinary stock saddle. There were no 
special high-horned trick-riding sad- 
dles then, and when judgment was 
rendered the straps used and other 

(See OLD AND NEW on page 176) 


First Wild West Ad 


The Billboard published its first 
Wild West ad in issue dated July 1, 
1896. It was placed by Kemp Sisters 
Wild West. 
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.the story of The Billboard and Colonel W.T.Johnson’s Rodeos 


THE BILLBOARD . JOHNSON RODEOS 

For 40 years the Billboard has been a constructive Johnson Rodeos are the kingpin roundups of them 
influence in the show business. For many of those all. Outstanding successes in New York and Bos- 
two-score years — or dating from the time that the ton four years running, Chicago, Philadelphia, Kan- 
rodeo began to grow into a big business—your dis- sas City and Sedalia, Mo., Indianapolis and all the 
tinguished publication has helped to build up the rest. Johnson Rodeos have made an unequaled 
game, improved its standards, fought for progress and record of several million dollars in gross receipts 
fair play, boosted the honest ones and attacked the achieved by or other redeo producer. Carrying the 
poiscnous influences. My staff and myself deem it Greatest and finest axvay of stock, Johnsen Setene “ane 
6 a an “' on. Geflete ag 40 equipped to produce two-day or twenty-day shows. 

P e , an Ronor fo relcitate you on Johnson Rodeos are sure-fire money-makers and 
years of conspicuous achievement, and are glad to artistic triumphs from the colorful and spectacular 
join with countless others in paying tribute to old entry to the concluding steer-riding event. Book John- 
Billyboy. son Rodeos and the box-office will take care of itself! 


MIKE - TOM 
HASTINGS JOHNSON Jr. 
Superintendent of Live Stock and COLONEL W. T. JOHNSON Assistant Director and Manager 
Bird Nest Ranch, Spofford, Texas MANAGING DIRECTOR of Cowboy Mounted Basketball! 
“a —--—-— a tee 
New York and Boston Shows grossed well over HALF A MILLION DOLLARS $500,000.00 : 
WORLD'S RECORD, Madison Square Garden, New York, October 10 to 28, 1934. 19 days—27 
Ey I is 6. lala 'aavnd'y bd AR Oe Raa kde TS be El es pawn ha abtE --.......... $325,000.00 
ATTENDANCE, ee _. 251,000 
{ 60,000 more than in 1933 
Concessions and programs brought the total receipts to nearly ==. sssssisissiw“wssw se .......... $400,000.00 
Colonel Johnson's 1934 show in the Boston Garden, Boston, November 1-12, exceeded the previous year’s mark 
by $15,000 for the twelve days! Receipts on admissions were ....... «6. es $112,000.00 
I «Sani s vivid vu uwean's des qndhans weak at eebaceudssiwsieves<dédseeenaentaeebenen meres $ 25.000.00 
4 _ ee 
FRED ALVORD EVERETT COLBURN 
Arena Secretary Arena Director 


[ 
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SPECIAL RODEO DIVISION 


From Old Files:of The Billboard 


| Origin of the Wild West 


The origin of the Wild West as an 
educational exhibition in concrete 
form was given birth at North Platte, 
Neb., Buffalo Bill’s home town, on 
July 4, 1882, as a glorious celebra- 
tion of a unique and exhilarating 
character to fittingly illustrate the 
life and lessons of early frontier 
days by re-enacting some ot the 
scenes thru which the hardy pioneers 
had passed as rugged fighting 
patriots of the most indomitable red, 
white and blue stripe who were now 
resolved to display their prowess by 
depicting the events, pursuits and 
perils thru which they had struggled. 

Col. W. F. Cody (Buffalo Bill), 
chairman of the committee formed 
for the genuine “Old Glory Blow 
Out” in true Western style, was 
nominated to select the features, 
and true to his tradition he gave 
them an astounding surprise. When 
it was announced that the festivities 
of the day would heroically localize 
the life, hardships and occupation of 
the plainsmen, including a_ real 
roundup and general ollification, 
with wild buffaloes, wild steers, wild 
bronchos, wild Indians and noted 
marksmen personally identified with 
the wild enactments and stirring 
events of the mountains and plains, 
consternation was rampant. Great 
were the general misgivings. appre- 


Will Rogers, fancy roper, “he of the 
chewing gum,” writes he has been rest- 
ing for the past six weeks on his 
ranch in Oklahoma, having the time of 
his life. His father, “Uncle Clem” 
Rogers, formerly Governor of the 
Cherokee Nation, says this visit of 
Will’s has made him feel 20 years 
younger.—Issue of November 5, 1910. 


hension and remonstrance because 
of the fear that all this wild and 
woolly element could not be kept 
within bounds, as these strenuous 
attractions were mostly inclined to 
buck or stampede at the mere sight 
of civilization. 

The innovation was bold, the idea 
original, the attendance unprece- 
dented, the whole country and towns 
for a radius of hundreds of miles 
were temporarily depopulated. It was 
the making of an epoch... . 

The Wild West exhibition thus 
created by Col. Cody was so original 
and emphatic in its success that it 
was thoroly organized for public 
presentation, and the first profes- 
sional performance was given at 
Omaha, Neb., early in May, 1883, and 
the writer of this had the privilege 
of being present on that occasion.— 
Louis E. Cooke in issue of October 2, 
1915. 


THE FIRST BABY 


(Continued from page 136) 
port, Conn., and it is said that Mr. 
Bailey outbilled the Barnum Show 
and outclassed it in every way, and 
made what is termed a “clean scoop,” 
which attracted the attention of Mr. 
Barnum to Mr. Bailey's ability, and 
the following winter negotiations 
were made, or Br. Bailey was ap- 
proached to take an interest in the 
Barnum Show. Mr. Bailey’s propo- 
sition was that if Mr. Barnum would 
get rid of his partner he would pur- 
chase Mr. Cooper's interest and form 
the combination. 

James L. Hutchinson. who was 
quite a young man at that time, had 
attracted the attention of Br. Bar- 
num by conducting such large sales 
of his life and general ability with 
the Barnum Show. He requested that 


Rodeo a success. 


This rodeo, being the 
first successful rodeo 
in St. Louis, earned for 
me a contract for four 
consecutive years. The 
C. B. C. Rodeo for 
1935 will be held 
September 21 to 29, 
inclusive. 


My sincere best wishes to all of the 
boys whose splendid co-operation helped 
me make the Christian Brothers College 


SRE 


GREETINGS 


from 


John G. Phiambolis 


I am staging a Spring Rodeo 
in St. Louis in March — 
definite dates to be an- 
nounced later. This will 
give St. Louis two World 
Series Contests annually. 


My organization is now 
equipped to handle major 
promotions for worthwhile 
auspices in any locality. 


JOHN G. PHIAMBOLIS 
& ASSOCIATES 


SUITE 409 EQUITABLE BLDG. 


ST. LOUIS, MO. 


Mr. Hutchinson should be made a 
partner in the show, and the combi- 
nation was formed—Barnum, Bailey 
& Hutchinson.—Issue of December 8, 
1900. 


A WINTER CIRCUS—— 


(Continued from page 136) 
stitution such as exists in a ma- 
jority of the large cities of the Old 
World. 


. . Owing to the climatic con- 
ditions of this country successful 
circuses have always performed 
under canvas, but within the past 
year or two many large auditoriums 
have been erected, with an eye to 
the giving of general shows, and by 
small and inexpensive alterations 
dressing rooms for performers and 
stabling rooms for the horses have 
been built. . 

Dr. C. D. Gray, general manager 
of the International Exposition 
Company, has a very thoro knowl- 
edge of the circus business, having 
run away from home when a small 
boy to follow the red wagons, and 
having owned circuses of his own in 
South Africa and the Orient: and he 
proposes to send out old-fashioned 
one-ring circuses on a tour of many 
cities next winter, covering a period 
of 16 to 20 weeks. He will lease 
circuses and play them under the 
auspices of fraternal and social or- 
ganizations, and he has _ already 
guarantees assured him in the dif- 
ferent cities he has booked. There is 
no doubt, from the present indica- 
tions, that this new fad, a winter 
circus, will last for several years, and 
Dr. Gray's plan will be pushed by 
his company. 

Circus performers will thus have 
an opportunity for employment the 
year round.—Issue of May 2, 1900. 


First of This and That 
The first elephant exhibited in 
America was in 1797. Cook Bros. 
brought the first circus from Eng- 
land in 1797. Seth B. Howes took 
the first circus to England in 1857. 
Conklin Bros., consolidated with 
Yankee Robinson’s Big Show, were 
the first to travel by rail from Coast 
to Coast in 1872. E. F. & Jerry 
Mabies’ Show was the first to intro- 
duce cook tents and horse tents, in 
1857. Spalding & Rogers were the 
first to run a railroad show, in 1856. 
Dan Rice ran his one-horse show in 
1854. A regular amphitheater, 
known as the Floating Palace, was 
operated by Spalding & Rogers on 
the Ohio and Mississippi rivers in 
1856. Howes brought the European 
Circus to this country in 1863 and 
also brought the first hippodrome to 
this country from Paris in 1853. It 
was called Franconie’s Hippodrome. 
Levi J. Nerth and Harry J. Turner 
ran the first canal boat show in 1853. 
The first wagon show was run by 
Nathan Howes in 1831. John Robin- 
son’s Show was organized in 1824. 
. . . —Peter Conklin in issue of De- 
cember 19, 1914. 


OLD AND NEW—— 


(Continued from page 174) 
special gadgets outside of the regu- 
lar stock saddle equipment were 
marked against a rider. 

Some of the early bulldoggers with 
shows were Bill Pickett, Lon Seeley, 
Dell Blancett, Buffalo Vernon, Pat 
Long, Pred Wilson, Ed Lindsey and 
others. 

Today a new-style Wild West—con- 
test events—is the vogue. Programs 
are presented more along the lines of 
other competitive sports where cash 
purses, trophies and titles are award- 
ed. These competitions are given un- 
der various titles, such as frontier 
day celebrations, rodeos, stampedes, 
roundups, etc. They originated in 
the West before the oid-style travel- 
ing Wild West show had gone out of 
business. Were first held in various 
districts of the stock-raising West. 
Contestants originally were natives of 
the various districts who attended 
only a contest or two a season, usuai- 
ly held in their own local vicinities. 
With the coming of the automobile 
and good highways, people from 
other parts of the country saw these 
genuine Western contests held on 


their native heath, surrounded by a 
genuine historical and picturesque 
background with all the native at- 
mosphere. 

This style of Wild West became so 
popular that today such contests are 
held the length and breadth of the 
continent. 

But outside of the West the back- 
ground and local Western atmosphere 
do not prevail. Neither do the 
audiences understand the technical 
points upon which decisions are ren- 
dered as well as they are understood 
in the West. Despite this fact, the 
general public everywhere likes the 
rodeo performances and is becoming 
rodeo-minded more and more every 
vear. 

Now more than ever before is 
showmanship needed, in the exploita- 
tion, organization and presentation 
of this style of Wild West entertain- 
ment. Today people are not so much 
interested in the historical end of 
such presentations, especially in the 
East, as they are in seeing a fast- 
moving performance that clicks like 
clockwork—no waits or delays. They 
want action, thrilling, daring and 
dangerous—not just in the advertis- 
ing but in the arena—AT EVERY 
PERFORMANCE. Names of producers, 
contestants or horses don’t mean a 
thing unless they DELIVER. What 
was done at some other place doesn’t 
count. It must be done before the 
audience watching EACH PERFORM- 
ANCE. 

The contestants receive no salary, 
no guarantee except what purses are 
offered and what they can win by 
sheer ability. For that reason’ it is 
essential that purses worth while 
must be offered if real talent is to 
be expected to compete at anybody’s 
contest. 

Fair rules and decisions by honest 
and capable judges are absolutely 
necessary. The proper kind of stock 
in sufficient numbers must be had 
to give a creditable performance 
where real hands are contesting. All 
these things taken into considera- 
tion, as well as the fact that the at- 
traction must be properly exploited 
in keeping with the claims of the 
management, show conclusively that 
such attractions cost real money to 
produce. Also, unless there is an 
experienced staff to handle the vari- 
ous departments, with showmanship 
predominating everywhere, there is 
not much chance for success. 

The ever-increasing attendance at 
cowboy sports contests in all districts 
proves that when done right the pub- 
lic will generously support them. 
Many a fair has increased its grand- 
stand business, after playing every 
other kind of an attraction, with a 
rodeo performance. Some fairs were 
about all thru until they booked a 
rodeo and then came back with a 
surprising bang. The rodeo is one 
kind of an attraction that can be 
presented wild and woolly in weather 
that prevents other grand-stand at- 
tractions. 


| 
| 
Nineteen thirty-five will be a great | 
| 
| 
| 
| 
| 
| 


rodeo year. The sports that get the 
money will be the ones that use 
genuine aggregations of live stock 
and talented contestants, handled by 
experienced showmen at the head of 
each department. I mean experienced 
in Wild West and rodeo business. 
Spots playing these attractions want 
to concentrate upon having a show 
that will pull them in on its merits, 
rather than on the old stereotyped 
hooey that many have used in the 
past. The visit of some prominent 
personage to the show on one par- 
ticular day should not be depended 
upon to draw the business. The show 
itself should draw. 

Like commodities, these attractions 
cost in accordance with the quality 
of material purchased. Top stuff | 
can’t be expected at prices quoted by fj 
chiselers, shoestring promoters and f 
others simply looking for a booking 
commission. 

In engaging such attractions get a 
guarantee you will get what you bar- | 
gain for. And to contestants I would 
say assure yourself beyond a Coubt | 
that payment of purses promised is_ | 
guaranteed, whether it comcs in the | 
pate or not, before you enter. 
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««A NATIONAL ORGANIZATION OF SHOWMEN—FOR SHOWMEN>»>» 


Since the inception of the Showmen’s League of America on 
February 19, 1913, it has grown to be the largest body of 
organized showmen in the world. With the inspiration of 
its first president, Col. Wm. F. Cody (Buffalo Bill) and its 
founders the officers and members have carried on thru the 
years despite all the obstacles placed in its path. Thru the 
united and untiring effort of true showmen a national in- 
stitution developed and is built on a solid foundation. 


The Showmen’s League of America clubrooms in Chicago, 
meeting place for all showmen, is equipped with the finest 
furnishings which make it a cozy home for its members. A 
clubroom that is comparable to the finest clubs and lodges 
in the country, where good fellowship reigns supreme at all 
times. A place that members of the League can call their 
home, for it was built by Showmen and for Showmen. It is 
the rendezvous of good fellowship. You should become a 
member without delay. 


If you are a showman or) © 
associated with any branch |*% 
of show business and feel 
the pride of your work and 
love in your heart for the 
profession, The Showmen’s 
League of America wants 
you for a member. .. . 
And, you need the League. 
Ask any member about the 
high principles of the | 
League. There is no finer 
organization in the entire 
world. 


VIEW OF LOUNGE THRU ARCHES 


BILLIARD AND CARD ROOM 


| 


Eligible showmen who are 
not members will be mak- 
ing their best investment 
by placing their application. 
We cordially extend an in- 
_ vitation to you to become 
a a member of the greatest 
_and oldest Showmen’s Or- 
ganization in the world. 
| Ask any member for an ap- 
|) plication blank. Do it now 
i| and we can assure you it 
| will be the happiest move 
of your life. 


MEETING HALL 


SHOVMEN’S LEAGUE OF AMERICA 


165 WEST MADISON STREET Telephone: DEARBORN 5623 CHICAGO, ILLINOIS 


—==== 
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SPECIAL CARNIVAL DIVISION 


RESUME of the origin of the car- 

nival, as we now know it, must 

necessarily begin with the 
World’s Columbian Exposition at 
Chicago in 1893, at which was born 
the idea of taking the salient fea- 
tures of its mighty midway to the 
millions who had heard of but had 
not seen the “Highway of All Na- 
tions.” 


The way for the coming of the car- 
nival had already been paved by the 
most gigantic publicity stunt of all 
time. So effective, in fact, was the 
advertising that made the carnival 
possible that altho 40 years have 
elapsed showmen have and still are 
cashing in on the reputation of the 
Midway Plaisance. 


As the inside information upon the 
subject has never been published it 
may prove interesting, even at this 
late date. 


It was when the World’s Fair of 
1893 was nearly half over that the 
concessioners (shows, etc.) began to 
realize the seriousness of the fi- 
nancial situation. The officials of 
the fair, who had noticed no letup 
in their social honors, had not 
grasped the import of the slim at- 
tendance. They even attempted to 
kill the goose that was to lay the 
golden eggs by offering official re- 
strictions to the showmen, enjoining 
them against door-talking and out- 
side demonstrations of all kinds. 
These orders were most effective in 
stilling the midway, and would prob- 
ably have held had it not been for 
the babel of protest from the 
treasury of the exposition against 
the threatening shortage of receipts. 


Let it be known that altho the 
United States has had more world’s 
fairs than any other country, yet 
each exposition has made the same 
mistakes, as each fair had a new and 
green set of officials. 


The first concessioners’ meeting 
was held at Chicago. That was the 
first attempt to pool the interests 
of showmen. The first effort at or- 
ganizing a carnival if you like. At 
this meeting were many noted show- 
men of that day: George Pangello, 
of the Streets of Cairo; Paierre An- 
tonius, of the Turkish Viliage; 
Prince Meere Hamcie, of the Wild 
East; Lee Mong, of the Chinese Vil- 
lage; Bert Slosson, of the Ostrich 
Farm; General Benien, of the Da- 
homey Village: Savoy Rankin, of the 
only Tce Railway: Captain Ferris, of 
the Big Wheel: Carl Hagenbeck, of 
the Animal Show: M. Van't Hooft, of 
the Javanese Village: Ben Y’Aka, of 
the Algerian concessions, and many 
others. 


ae 

It was Major Burke, who had just 
begun the immortalization of Buf- 
falo Bill (Col. William F. Cody), un- 
der the management of Nate Sales- 
bury. who stood up and said that un- 
less something were done by the 
concessioners the fair was destined 
to be a frost: that the officials of 
the fair were apathetic as well as 
apparently helpless to alter the situa- 
tion, and that the skill and experi- 
ence of real showmen was needed to 
increase the attendance so visitors 
would be more numerous than 100 
feet apart on the grounds. 


Major Burke said that it is one 
thing to have a fair—a show—and 
another thing to put it over—make it 


First Carnival Ad 


Hatch’s Attractions, }. Frank Hatch, 
general manager, had the distinction of 
carrying the first carnival ad in The 
Biliboard. Issue was dated April 1, 
1900. Address was given as 303 
Cuyahoga Bidg., Cleveland, O. 


By W. O. Taylor 


pay. He was of the opinion that the 
fair presented a weight and a lever 
without a fulcrum. He inferred that 
what was needed was some sensa- 
tional feature—some talking point— 
something that had novelty, human 
appeal, newness and apprehension. 
He swept the assembly with his eyes 
and asked if anyone had such a thing 
in mind. There was an impressive 
silence and then burst forth in the 
stillness a modest youthful voice 
from the back seats, words that have 
been the making of expositions and 
carnivals ever since. The voice said, 
“That Dance.” 


Few present knew what “That 
Dance” implied, as they had neither 
seen nor heard of it. But there were 
enough who had to bring forth a 
wave of enthusiastic if not general 
applause. 


“That Dance” was adopted as the 
saving grace of the World’s Fair. 
Press men, showmen, all set about 
to use it as the thing needful. A 
prominent Chicago clergyman was in- 
duced to publicly condemn the danc- 
ing on the midway at the fair. All 
the newspaper’ correspondents at- 
tended “That Dance,” once anyway. 
The next day newspapers of the na- 


“Say, officer, is this the World’s 
Fair?” 

“> =.” 

“Well, what is there here to see?” 

At this the guard would swell with 
pride and reply: “There is the great 
Agricultural Building covering 44 
acres of exhibits. Then there are 
the transportation buildings, the 
horticulture buildings, the Forestry 
Building, 40 State buildings, 37 for- 
eign buildings, the lagoons, the 
government exhibits—” 

“Yes, but say, officer (in a whis- 
per), where is ‘That Dance’?” 

The effect of this publicity 
changed the midway from a street 
organized to show the customs and 
manners of foreign people to one 
dance house after another. Each 
concession that possibly could had 
“That Dance.” About every other 
door on the midway became a dance 
house, with plenty of patronage. 


The visitors hurried from one show 
to another in the hope of seeing the 
“real thing.” ‘Their quest for what 
did not exist was pleasurable in 
anticipation but disappointing in 
realization. They saw about every 
kind of a shuffle, twist and wiggle, 


THE SMITH GREATER SHOWS are probably the first carnival aggre- 
gation to use an auto truck for transportation purposes——From The Bill- 
board of April 25, 1914. 


tion carried a story of the con- 
demnation of the dancing at the fair. 
Journals, magazines, periodicals—in 
fact. the press of the nation seized 
upon the story and condemned the 
dancing at the fair. They did it 
well. They ran stories of how the 
authorities were making plans to 
stop such dancing at the exposition. 
They gave pictures and illustrations 
showing the sensational and alleged 
objectional features of the dancing. 
Every saloon, barber shop and hotel 
had something new to talk about. 
The New York Journal said that it 
was neither dancing of the head nor 
dancing of the feet. The San Fran- 
cisco Chronicle shouted back that it 
was “Mudway Plaisance.” And the 
nation laughed and wondered. 


PS 

Did the publicity have any effect 
on the attendance at the World’s 
Columbian Exposition? From Oskosh 
to Podunk the men who had thought 
of the exposition only in a vague way 
threw a clean collar into a srip and 
caught the midnight train for Chi- 
cago. They wanted to see “That 
Dance” before the police and 
preachers stopped it. Families that 
had been lukewarm concerning the 
fair were soon on their way. 

The application of such negative 
publicity was unusual. Men by the 
hundreds would pay their way into 
the fairgrounds and accost the first 
Columbian guard with: 


yet none was sure he had seen the 
“genuine article.” 

They did not betray their disap- 
pointment when they returned home, 
but invented many tall stories of 
what they saw in Chicago, which 
helped to excite more visitors. 

It was upon this publicity that 
showmen based their attempts to 
convert a public illusion gto money. 


Me 


As a new profession was organize 
ing it must necessarily have its 
cant—slang. And it was at Chicago 
that a number of words lone since in 
use were formed and given meanings. 
The word “ballyhco” beine the key- 
note of the carnival business was one 
of the first to be used on the mid- 
way. It came from Asia, and has 
long been used bv the Mohammedan 
dervishes as a catch phrase to shout 
when they had nothine else to say 
As the dervishes are a kind of an 
Oriental salvation army, they gather 
on street corners to make a stand 
and take up 4 collection. At such 
times they shout “B’Allah Hoo,” 
meaning “Thou Art God.” Then it 
was only a short step to say that 
Americans “make ballyhoo” when 
they create a noise to attract a 
crowd. Later the word was given nu- 
merous shades of meaning, all having 
to do with attracting a standing 
audience. 

“Spieler” was the word for the man 
who advertised the attraction by 


How the Carnival Idea WVas Born 


word-of-mouth. There were several 
grades of this profession: The 
“grinder,” who shouted at a passing 
crowd; the “opener,” who made a 
set speech to the assembly, and the 
“doorman,” who pantomimed. The 
word “barker” was invented as a slam 
word by the newspapers that at that 
time feared word-of-mouth means as 
a dangerous rival in the advertising 
field. “Bloomer” was a failure. The 
“slanguage” of the carnival altho 
useful to showmen is dangerous to 
the ears of the laity, as its use makes 
a very unfavorable impression. 


MMe 
Sac 


There were a number of attempts 
to place strings of organized shows 
and concessions on fairgrounds. One 
of the most brilliant failures was 
that of the Otto Schmidt midway. 
Otto had been a scenic artist in the 
old Hopkins Theater in Chicago, and, 
of course, his ideas ran to stays and 
canvas. Of such material he built 
a midway at the Syracuse (N. Y.) 
State Fair in 1894. It was not so suc- 
cessful at Syracuse. Then he at- 
tempted to move the buildngs of 
scantling and canvas to the Oswego 
Fair, where it was not such a money 
getter. Later the outfit was moved 
to Providence, R. I., where it dis- 
integrated. 


In 1894 there appeared on Coney 
Island an unusual small show outfit. 

It consisted of an animal show called 
Noah’s Ark, a few platform shows 
and a number of swings, including | 
an enormous carousel called the 
Gondolas. This company was des- 
tined to point the way for the car- 
nival of today. The English outfit 
was said to be what was left of the 
Lord Wombell Circus in England. 
Frank C. Bostock, Joseph and Prancis 
Ferari, Frank Hall. J. F. (Jim) Barry 
and others who later become promi- 
nent in America were sponsors for 
the English outfit. It was the Bos- 
tock idea that America wanted some- 
thing like an English fair, with a 
number of amusements traveling to- 
gether and entertaining as one. The 
Englishmen showed the way to make 
such outfits movable and quickly 
handled. Altho the great English 
wagon front has disappeared because 
of its bulkiness, yet the idea of fold- 
ing or collapsible fronts came over 
from England with them. 

Then sprang up the street fair 
with a midway. For a number of 
years following the free street fair 
overshadowed the established State 
and county fairs. Later the carnival 
and the established fairs compro- é 
mised and consolidated to the bene- 
fit of both. 


Carnivals Each 
Year Since 1902 


The statistical data below has been 
compiled from the time The Billboard first 
published routes of carnivals (1902) to 
date. It gives the number of shows that 
were listed in the last issue of July of 
each year. One will note that in tate 
years the shows were smaller in number 
than some vears ago. This, in part, is due 
to the fact that some shows requested 
that their routes not be published. 


Year Number Year Number 
1902 17 919 114 
1903 22 1920 15 
1904 20 1921 97 
1905 46 1922 89 
1906 44 1923 80 
1907 33 1924 83 
1908 36 1925 110 
1909 36 1926 129 
1910 37 1927 141 
1911 45 1928 156 
1912 55 1929 150 
1913 52 1930 132 
1914 88 1931 WI 
1915 79 1932 82 
1916 79 1933 96 

917 92 1934 119 
1918 72 
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SPECIAL CARNIVAL DIVISION 


4 he SBillboard’s 40th Anniversary 
anes 


Ye Olde Tyme Fallacies Again Exploded 


INCE time immemcrial, human 
beings have sought entertain- 
ment. The human soul instinc- 

tively craves amusement. We may 
differ in our tastes, we may exercise 
nice choice in our diversions, but es- 
sentially all of us seek on occasions 
to be made happier thru the display 
of showmanship. 

The carnival, we claim, has been 
and still is a potent factor in bring- 
ing to the amusement seeker a form 
of entertainment which is not only 
desired by him, but also is unique in 
its character and popular in its cost. 
It is true, un- 
doubtedly, that 
the carnival has 
on many occa- 
sions been care- 
lessly misde- 
ecribed or delib- 
erately misrepre- 
sented. Public 
approval of the 
industry certain- 
ly has not been 
universal; tho in 
many places 
self-thinking in- 
dividuals and 
straight - from - 
the - shoulder 
editors have been 
bold enough to 
speak and write 
in defense of the carnival, ignoring 
those who would have them think in 
terms of opposition. 


At the Chicago meeting of show- 
men in December of 1933 we had oc- 
casion to say: “Our industry has 
been unjustly subjected to a stream 
of vicious propaganda at the hands 
of other branches of the amusement 
field, who fear lest their empires of 
ballyhoo be invaded and vanquished 
by honest competition.” 


The still present truth of that 
quotation must be apparent to all 
who are even slightly familiar with 
conditions in the carnival world. 

The object of this discourse, how- 
ever, is not so much to recite condi- 
tions as we find them, but rather to 
analyze the arguments which have 
been advanced by the opponents of 
the carnival for many, many years. 


What are these selfish local inter- 
ests saying when they seek to bar 
the appearance of a show? What are 
their arguments in favor of exorbi- 
tant license fees? What do they 
claim when they seek to close a 
to 


Max Cohen 
General Counsel, Amert- 
ican Carnivals Assn 


wn? 

We shall take up each of these 
stock arguments in order and show 
you that they are both illogical and 
wholly fallacious. 


& 

The most popular argument 
against the carnival is, of course, that 
traveling shows “take a lot of money 
out of town.” Nor has the presence 
of the financial depression varied the 
claim. Local interests still bewail 
the possible diversion of funds as an 
argument for keeping the carnival 
out of town. We claim the argument 
is neither sound nor justified. 


In the first place, to acquire sur- 
plus money in any town a carnival 
must necessarily do business at a 
profit. If reecipts are forthcoming, 
it is unquestionably an indication 
that patrons are getting “value re- 
ceived.” If we continue with this 
premise to its ultimate and logical 
end we must agree that having 
earned money honestly and properly, 
a carnival, like any other business 
concern, is at liberty to spend it as 
it sees fit Since when are traveling 
shows shorn of their legal and con- 
stitutional rights, merely because it 
suits the fancy of local opposition? 
Such utter disregard of human and 
legal rights is not justified, even as 
an argument. 

Tho the claim be justified, is it a 
valid one? We say emphatically 
“No!” Opponents who would fairly 


consider the facts must admit that 
a large percentage of a carnival’s re- 
(variously estimated at be- 


ceipts 


By Max Cohen 


tween 85 per cent and 95 per cent) is 
spent locally. 

Long before the show has arrived 
in a given town the advance man 
has paid rent for a local lot, nas 
raade a deposit with the electric light 
company for service not yet rendered, 
and has contracted the necessary 
trucking. Mind you, all this before 
the show has even taken in one cent 
locally. As a result, the lot owner 
has profited: the light company, its 
stockholders, officers and employees 
have gained, and the local truckmen 
have found employment. 

Advance advertising gives work to 
local billposters and enhances the 
receipts of local newspapers. Local 
laborers have been hired to condi- 
tion the lots, and other local talent 
is, of necessity, used for nearly all 
other work in advance of the show’s 
arrival. 


Coincident with the coming of the 
show, the railroad which serves the 
local community has profited, and 
the local transit employees have had 
employment. Local hauling workers 
are benefited; local gasoline stations 
are patronized, and the show is a 
potential customer for nearly every- 
thing created and sold locally. 


During the stay of the carnival in 
our illustrative town the hotels and 
rooming houses have obtained their 
fair share of patronage, and the 
restaurants and food emporiums 
have been called upon to serve. 


People of the shows buy shoes and 
clothing, patronize barber shops, 
laundries, night clubs and even li- 
quor stores. Like everyone else, they 
must have amusement, and so they 
patronize local theaters and movie 
houses. Sometimes they attend local 
churches, and some show money 
finds its way into the collection 
plates. They employ local doctors, 
dentists, and even on occasions local 
ministers and lawyers. In fact, their 
normal lives are spent largely as local 
folks, and their likes and wants are 
catered to by local interests for com- 
pensation. 


Then, too, substantially all the 
show's supplies, whether food for 
man or animals, stock for conces- 
sions, or the thousand and one inci- 
dentals used, are invariably bought 
locally, if obtainable. 

This is by no means a complete 
recital of the local interests who 
profit by the show’s appearance. It 
could be elaborated upon almost ad 
infinitum. Suffice it to say that any 
reasonable, open-minded person will, 
to this point, concede that not all 
the money the show takes in goes 
out of town. 

Then, what hapepns when a show 
picks a so-called “bloomer”? In 
other words, when no profit is made, 
or a loss is sustained? The answer 
must be obvious: THAT IN ADDI- 
TION TO WHAT IS TAKEN IN LO- 
CALLY SOME OF THE SHOW’S RE- 
SERVE is also left in the locale. 
Overhead, like time and tide, waits 
for no man. 


A more subtle attitude than the 
former claim is the usual clamor for 
high license fees. On the surface. 
licensing ordinances do not appear 
to bar carnival showings; they mere- 
ly impose a tax on shows. Their 
purpose is, of course, to make show 
appearances costly to the showman, 
and thereby have the effect of keep- 
ing him out, or at least of discourag- 
ing him from appearing. 

Municipal ordinances imposing 
high license fees necessarily must be 
directly regarded as measures for rev- 
enue and not as means of excluding 
show appearances. If the latter type 
were intended, it is safe to assume 
that ordinances would have been so 


enacted. At any rate, in the final 
analysis, it results in the logical 
queries: Do high license fees pro- 


duce revenue for the locality? Do 
they serve to keep out the carnivai? 
We allege they do neither effectively. 

Figures are not available, so that 


accurate statistics cannot be given; 
but it is common knowledge that 
revenue is raised more easily upon a 
large volume basis than upon rare 
levies of iarge amounts. Illustra- 
tions ar2 legion. We need only point 
to the effect cf high taxes upon the 
consumpticn of liquor—to the fail- 
ure of grand opera because of costly 
aamissions—or to any of the numer- 
ous examples of this same principle. 

As a consequence, TOWNS WITH 
HIGH LICENSE FEES DEFEAT 
THEIR VERY PURPOSE in losing 
show appearances rather than gain- 
ing revenue. The result is that 
shows avoid the town altogether, or 
resort to boundary-line lots for their 
showing. In either case, THE TOWN 
PROFITS NAUGHT. 


Ii. 
The argument is also regularly 
raised that carnival appearances 


compete with local amusements. Lo- 
cal interests, notably the theaters, 
are quick to claim a loss of earnings 
from so-called outside competition. 
As a matter of fact, does the carni- 
val compete with the local theater? 


Experience has shown that such 
competition does not in fact occur 
to any noticeable degree. The local 
amusement is a YEAR-ROUND FEA- 
TURE, which when giving “value” 
can practically always draw trade. 
The carnival can be viewed BUT A 
FEW DAYS OF THE YEAR in any 
one town. The carnival attracts pa- 
trons who do not care for local at- 
tractions, who are unenthusiastic 
about them, or who do not go to 
them. Obviously, THE LOCAL SHOW 
LOSES NOTHING. 


The proof of the matter is that 
good carnival spots are invariably 
good towns the entire year for the 
local showhouses. Lines of demar- 
cation between types of amusements 
are often difficult to draw-—the many 
types bearing resemblances to each 
other. Suffice it to say that if any 
one type can make the public enter- 
tainment-conscious, it will redound 
to the benefit of all branches of the 
amusement industry. 


Iv. 

Occasionally the claim is made 
that caraivals bring to a town objec- 
tionable personnel. Seldom, if ever. 
is this charge emplified or detailed— 
usually it is broad and general. 

Any fair person will readily recog- 
nize the unfairness of this claim. 
Communities cannot expect all per- 
sons to fit their local mold. More 
often than not a iocality raises this 
hue and cry merely from its self- 
conscious dislike to have its own in- 
habitants fare unfavorably by the 
comparison. 

It is necessarily true that there are 
ALL SORTS OF PERSONS in any 
large group — be it a carnival, a 
church or a community. We have 
yet to find any community that does 
not have within its corporate con- 
fines ALL TYPES AND ELEMENTS— 
good, fair, bad and worse. Until such 
time as it rids itself of the latter 
kind, it is not JUSTIFTED in com- 
plaining about OUTSIDERS. 

V. 

The carnival is frequently accused 
of encouraging gambiing—and this 
also, is used as an argument for bar- 
ring the shows. 

Lest we be misunderstood, may we 
make it plain that we refer to legiti- 
mate games of chance, with devices 
which are uncontrolled and uncon- 
trollable, and which produce unpre- 
dictable results, in writing about the 
carnival. 

THE ELEMENT OF CHANCE al- 
ways has been, and doubtless always 
will be. a STRONG FACTOR in the 
life of man. The Scriptures on nu- 
merous occasions refer to a “lot being 
cast”: the United States Government 
conducted a nation-wide lottery in 
the early days of the Union. as evi- 
denceed by books of tickets even today 
on view at the Congressional Library 
at the Nation’s Capitol: churches and 
universities have resorted to games 


of chance to raise revenues: the Em- 
pire State has legalized betting at 
race tracks; an asscciation has been 
recently formed to legalize lotteries 
on a national basis, and even, at this 
writing, the great city of New York 
is considering a municipal lottery to 
supplement its exchequer 


Obviously, the “game of chance” at 
@ carnival is 2 negligible element in- 
sofar as encovraging habitual gam- 
bling. The desire for easily obtained 
results is habitual with man himself 
—be it a chance for riches, honor. 
fame or success. It is part of every- 
one’s mental structure to think in 
terms of least resistance and short- 
cuts to goals. 

Fair-minded persons cannot accept 
this accusation at face value. They 
cannot, nor can we, classify the WIN- 
NING OF A BLANKET. A BASKET 
OF GROCERIES OR A TOY DOG AS 
GAMBLING. 


VI. 

Immoral shows are usually given as 
another reason for keeping out the 
carnival. The term “immoral” 1s 
usually applied by carnival oppo- 
nents to any show that may be doing 
well, without regard to the actual 
exhibition itself. 


As a matter of fact, with very few 
exceptions, exhibitions at carnivals 
do not readily lend themselves to 
immoral displays. Carnival _ girl 
shows, the principal target, are more 
moral than many of the more popu- 
lar stage attractions. Certainly car- 
nival attractions have been free from 
the wholesale onslaught and nation- 
wide attacks which have recently 
been leveled against the movies by 
the churches. All in all, it has been 
our observation that the CHARGE 
OF IMMORALITY is usually moti- 
vated by ULTERIOR PURPOSE rath- 
er than by SHOCKED CONSCIENCE 

We recall a recent instance in 
which a local vaudeville manager 
complained bitterly that a freak show 
holding forth in a downtown store 
was “immortal.” He failed in his at- 
temps to bar the show, but the rea- 
son for his sudden civic attitude 
became apparent the following week 
when his theater presented World's 
Fair Freaks. 

vii. 

We believe that the above sets 
forth the principal arguments which 
are advanced by local interests seek- 
ing to keep out the traveling show. 
Perhaps there may be other minor 
and less usual claims. If so it will 
unquestionably be found upon log- 
ical examination and fair analysis 
that they are based upon inherent 
bias, lack of knowledge of facts or 
are otherwise motivated by some un- 
fair purpose. 

We have claimed, and continue to 
so claim, that without the traveling 
carnival local fairs and celebrations 
would be weli-nigh impossible. The 
obviousness of that statement must 
be apparent to all who know the 
facts. Then, too. we contend that 
the carnival furnishes the amuse- 
ment-seeking public with a form of 
entertainment which it desires. The 
public must desire it or it would not 
patronize the show year after year. 
The reason for that patronage is that 
the customer is zettin ‘value” at 
PRICES WHICH ARE SUFFICIENTLY 
LOW TO FIT HIS PURESF and afford 
such room for selection as to suit 
his individuai likes. 

It would be presumptious and in- 
sincere to claim that the carnival is 
wholly free from faults Like any 
other human institution, it is beset 
with shortcomings. Given a reason- 
able opportunity for better under- 
standing between themselves, carni- 
vals, acting in co-operation with one 
another, will soon be able to elimi- 
nate many of the grounds for just 
criticism 

It is the unjust criticism which we 
point out and oppose. There is no 
other industry in this land of ours 
that is so unfairly and unfjustl 
(See YE OLDE TYME on pace i181) 
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DIVISION 


Brief Review of SLA and Names of 
Officers Since Its Beginning 


By JOSEPH STREIBICH 


HE Showmen’s League of America 
is the evolution of an idea ex- 
pressed by several prominent 

showmen some 22 years ago in the 
old Wellington Hotel in Chicago, this 
expression bringing forth a discussion 
on the existent need of a national 
organization of showmen. 


After several unsuccessful efforts 
in the previous year, a number of the 
foremost men in the amusement field 
met in the Saratoga Hotel in Chicago 
on February 19, 1913, and organized 
the Showmen’s League of America, 
and on May 27, 1913, the organization 
was incorporated under the laws of 
the State of Illinois as a not-for 
protit organization with the word 
“Charity” as its motto. Those pres- 
ent at the organization meeting in- 
cluded Frank L. Albert, Tom W. Allen, 
Charles Andress, A. H. Barkley, J. J. 
Bojano, M. S. Bodkin, J. L. Brown, 


*E. F. Carruthers, W. C. Cunningham, 


Arthur Davis, Walter F. Driver, Al F. 
Gormen, J. M. Hathaway, U. J. Her- 
mann, Victor Hugo, David T. Jarrett, 
Con T. Kennedy, Charles McDonald, 
John F. McGrail, Edward P, Neu- 
mann, George Newton, Harry S. Noyes, 
James Patterson, C. W._Parker, B. R. 
Parker, Rhoda Royal, Vernon C. 
Seaver Sr., H. M. Shoub, John O. Tal- 
bott, John B. Warren, Warren A. 
Patrick and Walter K. Sibley. 


te 


The early years of the League were 
stormy ones, but with the hard work 
of its officers and the staunch and 
loyal support of its members it be- 
gan to grow and today is recognized 
as one of the greatest organizations 
in the world and one of which show- 
men may well be proud. In its in- 
fancy plans were made which on 
March 2, 1917, resulted in the pur- 
chase of a burial plot in Woodlawn 
Cemetery in Chicago, thus the in- 
ception of Showmen’s Rest. On June 
22, 1918, occurred that terrible dis- 
aster, the wreck of the Hagenbeck- 
Wallace Circus train between Gary 
and Hammond, Ind., the news of 
which shocked the entire country. 
The story is well known of how the 
Showmen’s League took, complete 
charge, attending to the injured, 
making all preparations and burying 
58 of the victims without thought of 
whether they were members of the 
League or not. This unexpected oc- 
currence brought need for more 
burial space in the Rest and in July 
of the same year plans were made for 
this ‘enlargement. This has been 
added to since that date, the final 
purchase being made in 1932, and to- 
day 122 showmen are at their final 
rest in this beautiful plot, which has 
burial space for 500. And a beautiful 
marble head stone marks the resting 
place of each and every one. On 
November 28, 1926, was celebrated the 
unveiling of five large Barre granite 


Monuments in fitting recognition of 
the League and of showmen every- 
where, the Elephant. And each year 
at the time of the convention of the 
International Association of Fairs and 
Expositions members of the League 
and their friends gather at Show- 
men’s Rest in fitting remembrance 
of their brother showmen who are 
no longer with them. 

The League maintains accommoda- 
tions at the American Hospital, Chi- 
cago, one of the finest equipped and 
most modern hospitals in America, 
where a competent staff of physicians 
and surgeons is always in attend- 


ance. 


Following are the names of the 
officers since the League’s inception: 

1913-1914: President, William F. 
Cody (Buffalo Bill); first vice-presi- 
dent, Charles Andress; second vice- 
president, Frank L. Albert; third vice- 
president, U. J. Hermann; treasurer, 
C. W. Parker; secretary, Warren A. 
Patrick. 

1915: President, John B. Warren; 
first vice-president, Con T. Kennedy; 
second vice-president, Ed C. Talbot; 
third vice-president, Tom W. Allen; 
treasurer, C. W. Parker; Secretary, 
Warren A. Patrick. 

1916: President, John B. Warren; 
first vice-president, Ed C. Talbot, sec- 
ond vice-president, Lew D. Nichols; 
third vice-president, Nat Reiss; Treas- 
urer, Edward P. Neumann; Secretary, 
Walter D. Hildreth. 

1917: President, John B. Warren; 
first vice-president, Ed C. Talbot; sec- 
ond vice-president, Charles Andress; 
third vice-president, U. J. Hermann; 
Treasurer, Edward P. Neumann; 
secretary, Walter D. Hildreth. 

1918: President, John B. Warren; 
first vice-president, Ed C. Talbot; sec- 
ond vice president, Charles Andress; 
third vice-president, Lew D. Nichols; 
treasurer, Edward P. Neumann; sec- 
retary, Walter D. Hildreth. 

1919: President, Ed C. Talbot; first 
vice-president, F. M. Barnes; second 
vice-president, Herbert A. Kline; third 
vice-president, Jerry Mugivan; treas- 
urer, Edward P. Neumann; secretary, 
Walter D. Hildreth. 

1920. President, Ed C. Talbot; first 
vice-president, E. F. Carruthers; sec- 
ond vice-president, Herbert A. Kline; 
third vice-president, Edward C. Cum- 
mings; Treasurer, Edward P. Neu- 
mann; secretary, Walter D. Hildreth. 

1921: President, Edward F. Car- 
ruthers; first vice-president, Fred L. 
Clarke; second vice-president, Charles 
G. Browning; third vice-president, 
Arthur Davis; treasurer, Edward P., 
Neumann; secretary, Tom Rankine. 

1922: President, Edward F. Car- 
ruthers; first vice-president, Fred L. 
Clarke; second vice-president, Charles 
G. Browning; third vice-president, 


COL. WILLIAM F. CODY (BUFFALO BILL) AND ERNIE YOUNG, 
first president and 1934 president, respectively, of the Showmen’s League 


of America. 


C. W. PARKER and L. V. RILEY, first president and 1934 president, 
respectively, of Heart of America Showman’s Club. 


Heart of America Showman’s Club 
From Inception to Date 


By GREGG WELLINGHOFF 


HE Heart of America Showman’s 
Club, located in the Coates 
House, Kansas City, Mo., was 
founded in the late fall of 1919, with 
the following aims and purposes: 
“To promote the welfare and insure 
the closer relations of the members; 


a 


Harry G. Melville: treasurer, Edward 
P. Neumann; secretary, C. R. Fisher. 


1923: President, Edward P. Neu- 
mann, first vice-president, Fred M. 
Barnes; second vice-president, Con T. 
Kennedy; third vice president, Wal- 
ter D. Hildreth; treasurer, C. R. 
Fisher; secretary, Tom Rankine. 


1924: President, Jerry Mugivan: 
first vice-president, Fred M. Barnes; 
second vice-president, Charles G. 
Browning; third vice-president, Ed- 
ward A. Hock; treasurer, Edward P, 
Neumann; secretary, Sam J. Levy. 

1925: President, Fred M. Barnes; 
first vice-president, Charles G. Brown- 
ing; second vice-president, Edward A. 
Hock; third vice-president, Sam J. 
Levy; treasurer, Edward P. Neumann; 
secretary, A. J. Ziv. 

1926: President, Fred M. Barnes; 
first vice-president, Edward A. Hock; 
second vice-president, Sam J. Levy; 
third vice-president, A. H. Barkley; 
treasurer, Walter D. Hildreth; secre- 
tary, Tom Rankine. 

1927: President, Edward A. Hock: 
first vice-president, Sam J. Levy: sec- 
ond vice-president, John R. Castle; 
third vice-president, Harry G. Mel- 
ville; treasurer, S. H. Anschell; secre- 
tary. Tom Rankine. 

1928: President, Edward A. Hock; 
first vice-president, John R. Castle; 
second vice-president, Johnny J. 
Jones; third vice-president, W. O. 
Brown, treasurer, Walter F. Driver; 
secretary, J. L. Streibich. 

1929: President, Milton M. Morris; 
first vice-president, W. O. Brown; sec- 
ond vice-president, Fred Beckmann; 
third vice-president, Bert Earles; 
treasurer, Walter F. Driver; secretary, 
J. L. Streibich. 

1930: President, W. O. Brown; first 
vice-president, Sam J. Levy; second 
vice-president, L. C. Kelley; third 
vice-president, Max Goodman; treas 
urer, Walter F, Driver; secretary, J. L. 
Streibich. 

1931: President, Sam J. Levy; first 
vice-president, Fred L. Clarke; second 
vice-president, C. G. Dodson; third 
vice-president, C. D. Odom; treasurer, 
Jerry Kohn: secretary, J. L. Streibich. 

1932: President, Sam J. Levy! first 
vice-president, C. R. Fisher; second 
vice-president, Charles R. Hall; third 
vice-president, Edward J. Madigan; 
treasurer, Jerry Kobn; secretary, J. L. 
Streibich. 

1933: President, C. R. Fisher, first 
vice-president, Charles R. Hall; sec- 
ond vice-president, Crnie A. Young; 
third vice-president, Rubin Gruberg; 


to establish a club or home where 
members can entertain and be enter- 
tained and to make all legitimate 
efforts to present the hand of good 
fellowship for the comforts of its 
members and to advance the general 
good of amusements and its allied in- 
dustries.” 


In the fall of 1919 Kansas City was 
the scene of an American Legion Cir- 
cus, which was promoted by Count 
Jarvis. Following the circus a large 
number of showfolk remained in the 
city over the holiday season. To pro- 
vide an entertainment program for 
these folk a banquet and ball was ar- 
ranged for New Year's Eve. From this 
resulted the club. 


The first meeting of the organiza- 
tion was held January 4, 1920. The 
late C. W. Parker was elected presi- 
dent and the late W. J. (Bill) Kehoe, 
secretary. 

Presidents for the following years 
were: Harley S. Tyler (deceased), 1921; 
Dr. E. B. Grubbs (deceased), 1922; 
Marty Williams, 1923; George Howk, 
1924; W. J. (Doc) Allman, 1925-’26; 
Dave Lachman, 1927; P. W. Deem, 
1928; Walter F. Stanley, 1929: Cliff 
Liles, 1930; Elmer Velare, 1931-'32; 
Norris B. Cresswell, 1933, and L. V. 
Riley, 1934. Harry Altshuler has been 
treasurer of the club the last eight 
years. 


Ps 


The Coates House has been the 
home of the club since it was founded. 
The clubrooms include a_ billiard 
room, recreation room, dance hall 
room, secretary's office and meeting 
room, which also serves as a lounging 
room. 

The Hospiial and Cemetery Fund 
was started during the term of Mr, 
Stanley. The cemetery plot is located 
in Memorial Park Cemetery in the 
southern part of the city. Memorial 
Park is one of the natural beauty 
parks of the Midwest. The plot in- 
cludes 132 graves. Gean J. Berni, co- 
founder with Mr. Stanley and first 
chairman, still retains the chairman- 
ship of the committee. 

Officers of the club for the current 
year are: L. V. Riley, president; Cliff 
Adams, first vice-president: J. L. 
Landes, second Vice-president; Leroy 
Easter, third vice-president; Harry 
Altshuler, treasurer, and G. C. Mc- 
Ginnis, secretary. 


1 
treasurer, Jack Benjamin; secretary, 
J. L. Streibich. 

1934: President, Ernie A. Young; 
first vice-president, J. W. Conklin; 
second vice-president, Jack Nelson; 
third vice-president, Sam J. Levy; 
treasurer, C. R. Fisher; secretary, J. L. 
Streibich. 
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SPECIAL CARNIVAL DIVISION 


_ he “Billboard’s 40th Anniversary 


A Brief History of Pacific Coast 


Showmen’s 


By JOHN T. BACKMAN 


N JANUARY, 1922, a group of 
showmen was sitting in the Con- 
tinental Hotel, Los Angeles, when 

a paper was passed around appeal- 
ing for funds to bury some poor 
showman. Commenting on the sub- 
ject, Sam Haller suggested that an 
organization be founded, like the 
Showmen’'s League of America. to 
take care of needy showmen. Among 
those present at that time were John 
Miller, Eddie Brown, Sky Clark, 
George Donovan and myself. 

In February, 1923, the first meet- 
ing tock place in the Sherman Hotel 
at the sugeestion and invitation of 
Frank Babcock, proprietor. The 
original charter members were Sam 
Haller, Sky Clark. Eddie Brown, 
Frank Babcock, William McGeary, 
Edward Gerner, George Donovan, 
Herbert Kline, Tom Ambrose, Roy 
Barnett, Charlie Curran, John Miller, 
George Hines, John Sheesley, Fred 
Sargent, Whitie Gilispie, Scottie Cox, 
Harry X. Clark, Waiter Hunsaker, 
Will Farley, George French, Chi 
Morgan, Harley Tyler, Red McIntyre, 
C. Chrysler, Harry Phillips, Frank 
Stineman, Red McMann, Harry Suss- 
man, John Thomas, King Keene and 
myself. Sam Haller was elected 
president; Will Farley, of The Bill- 
board, secretary (and held the office 
until his death): Frank Babcock, 
reasurer. Mr. Haller was president 
again in 1923, while Sky Clark held 
that office in 1924: Ernest Pickering 
in 1925: Walter Hunsaker in 1926; 
Joe Diehl in 1927: Harley Tyler in 
1928; Harry Sieber in 1929; J. W. 
(Paddy) Conklin in 1930; Orville N. 
Crafts in 1931; Harry Fink in 1932; 
Eddie Brown in 1933; S. L. Cronin in 
1934. 

This, the 13th year, has been our 
most prosperous. President Cronin 
has given the club unlimited atten- 
tion and has guided the organization 
into a very substantial condition. 


= 

Brother Walter T. McGinley dur- 
ing his life was an ardent member 
and subscribed very liberally on all 
occasions. At his death he left 
#5,000 for our cemetery fund. Sev- 
eral of our members have denated to 
this cause and our first president, 
fam Haller. at his death, left us 
$2.500 to be used to bury indigent 


showmen This put our cemetery 
fund in such shape that we were 
able during our existence to pur- 


chase over 100 craves and now have in 
our plot in Evergreen Cemetery, Los 
Angeles, 79 unused graves. These are 
under the control of a board of 
cemetery trustees. 

The association has never refused 
the burial of any indigent showman. 
Among the members and showmen 
buried in our plot are Sam C. Haller, 
Dick Ferris, Pred P. Sargent, Tim 


SAM C. HALLER, first president, 


Association 


Buckley, Elmer (Ed) Garner, George 


E. Robinson, William D. Westlake, 
A. J. Ziv, Pred P. Nau, Walter Rhoces, 
John Hilton, James Keenan, William 
Krider, Harry Hunter, C. M. Gilispie, 
Louis Buckley, Tom Ambrose, A. E. 
Atkinson, Bert (Red) McIntyre, A. 
M. Ricks, Eerl McEroy and others. 

The club has been located in three 
different places in Los Angeles since 
its inception and has been in its 
present quarters in the New Orpheum 
Theater Building for the past eight 
years. Framed and hanging on the 
wall of our clubrooms is the follow- 
ing: 

“The object of this association 
shall be to create among all showmen 
genuine brotherly love. To uplift 
the amusement business thruout the 
United States. To assist thru good 
fellowship to make it easier for its 
membership to earn a livelihood and 
to create a feeling of happiness 
among all and to uplift the morale 
of amusements and to do unto others 
as we would have them do unto us.” 

Our annual memorial services, held 
in the cemetery in December, are al- 
ways well attended and very im- 
pressive. Our annual charity ban- 


quet and ball has always been v 
brilliant and enjoyed by 
from all parts. 

Our present officers are S. L. 
Cronin, president: Frank J. Downie, 
first vice-president; Harry Hargrave 


ry 
showmen 


second vice-president: Mel Vaucht. 
third vice-president: Ross R. Davis 
treasurer; John T. Backman, secre- 
tary. 


YE OLDE TYME—— 
(Coniinued from page 179) 
treated by those who set themselve- 
up as paragons of virtue and stand- 


ard bearers of civic pride and 
righteousness. Beset with similar 
obstacles, we seriously doubted 


whether local enterprises could long 
endure and continue to operate year 
after year LET SELFISH LOCAL 
INTERESTS CONSIDER THAT! 
There is something philosophically 
beautiful about the Golden Ruie of 
the ancient copy book. LET LOCAL 
INTERESTS ACT TOWARD THE 
TRAVELING CARNIVAL AS {T 
WOULD LIKE THE LATTER TO RE- 
CIPROCATE. LET EACH CONSIDER 
THE RIGHTS AND PREROGATIVES 
OF THE OTHER. It will make for 
much better understanding and 
greater mutual respect and, to the 
hope of all, will permit the carnival 
to go on to higher and finer achieve- 
ments in the -cole of the great 
American institution that it is. 


Midgets From 1880 to Date 


By IKE ROSE 


T THE age of 14, in 1880, 54 years 
ago, IT was engaged at Meehan & 
Wilson's Globe Dime Museum on 

the Bowery between Houston and 
Bleecker streets, New York City. There 
were on exhibition at that time Ad- 
miral Dot and his nephew, Major 
Atom, two very small midgets, who in 
later years bought a hotel in White 
Plains from the money they saved 
from their salary and the sale of 
post cards, 


A few years later Rosie Wolf, then 
15 years old, was engaged, and seven 
years after that ran away from her 
parents and married the lecturer from 
the museum. 


In my 68 years on earth I met the 
midgets whose names I mention be- 
low, and of these four were with me 
this year at my midget show at the 
fair in Chicago. I have been person- 
ally acquainted with all of them and 
it was always a pleasure for me to 
have them around me. That's why I 
engaged a midget show and to me they 
were like my children. 

In the earlier years each and every 
midget was called King, Major, Colonel 
or General, but few of those of the 
present day use such titles. The fol- 
lowing are dead: 

General Grant Jr.; Prince Penny, 
from Java, who was killed in an auto 
accident; General Tom Thumb and 
wife; Commodore Nutt and wife, 


Minnie Warren; Major Rodney Nutt, 
Don 


Sadie Bolton, Major Cameron, 


and S. L. Cronin, 1934 president, of 


the Pacific Coast Showmen’s Association. 


General Thomas Alden: Commodore 
Foote and wife, Elizabeth Nestle: 
Major McGuire and Marie Nail, Major 
John Merty, Audie Schweitzer, Gen- 
eral Joseph Totman, Ella Kirtland, 
Major Houghton, Louis Wiegand, 
Lucca Zarate, Mexican midget: Chi- 
quita the First. Mexican midget: Gen- 
eral Nilte, Frances Flynn; Chee Mah, 
Chinese midget; Anna Nelson, Cap- 
tain Midet. Colonel Steers, Rebecca 
Mvers, Commodore Cornellius, Colonel 
Speck, Major Reinbeck, Tommy Kin- 
ney, Adams Sisters, Cantana Sisters: 
Baron and Count Magri, brothers: 
Hop O’ My Thumb: Franz Ebert and 
wife, Germans: Herman Rice and two 
sisters, Germans: Jean Bregant, 
French: the Cohen Family, Rosa, 
Sarah, Harry and Jennie; and Queenie 
Mad. Alive today are Casper Weis and 
wife. Weis is official watchmaker for 
the Pennsylvania Railroad. 


Thirty per cent of these little peo- 
ple have had a trade—shoemakers, 
tailors, watchmakers. dressmakers and 
trunkmakers, and are equal in their 
lines to any grown people. 


' 
Me 
z 


Among the grand little men and 
women still alive, besides Casper Weis 
and wife, are Jennie Quigley. the 
grand dame of them all, 84 years old, 
and the charming couple, Mr. and 
Mrs. Captain George Liable, 74 and 70. 
respectively, Also the Irish King. 
Major Doyle, 65: Herbert Rice and 
sister (who is married to a full-grown 
man and has a child): Princess Wee. 
colored; Baron Pucci. Italian. And 
in the present generation and who are 
on the stage—great performers, acro- 
bats and artists—are Gladys Farkas. 
24; Gussie Pick, 40. and Alice. her 
sister, 33. Germans: Olive and George, 
22 and 24, respectively, with the Bus- 
ter Shaver Troupe: Danny Montague, 
24. colored: Micky Page, 24, Italian: 
Major Mite, 22: Margurite Robinson, 
18, smallest woman in the United 
States; Clarence Finch. 25; Mary Ellen 
Burbach, 17; Vance Swift, 18, smallest 
American midget. who makes cut- 
outs with electric saw: Joe Kotalik, 17. 

There are in America today these 
traveling troupes: Leo Singer's Com- 
pany of 30, Ike Rose's company of 10, 
Albert Theis’ five midgets, and Palfi’s 
Band of 10 midgets. 

In 1913 I took a company of 20 
midgets to Australia from Germany. 
all under the control of Germans. I 
paid the managers each a good salary. 
In the company’ were five Hungarian 
midgets, who were engaged by one of 
these German managers The little 
people ran away from him in 1927, and 
to this year—1934—have never seen 
their parents or their country. Three 


“‘bibe freely. 


Forty Years 


By REV. DOC WADDELL 
(Dedicated to The Billboard in true, 
loving remembrance for the kind- 
nesses, not only done for me, 
but for many of my 
friends and showfolk 
in general) 


From humble birth in 1894 to pres- 

ent-day renown, 

all the earth your good works 

known, 

Remembered lovingly from low es- 
tate to crown, 

The “40 years” upon your victorious 
brow. 

Years of progress, showfolk's friend, 
start to now. 


O’er 


‘ 

Years may come and years may go as 
friends multiply, 

Everywhere you'll love and help and 
fully satisfy; 

And from hidden bosom of Billyboy 
and golden past. 

Right glories rise to stimulate and 
hold steadfast 

Sunburned by “40 years” of test you 
stand today “the best.” 


of them are now in the United States, 
having been adopted and are getting 
good salaries. 

There is not a foreign troupe of 
midgets paying any of their little peo- 
ple over $25 a year, clothes and board. 
I know of one manager who owed one 
of his little people 17 years’ salary— 
$600—and was made by the RKO peo- 
ple to pay it to her and return her to 
Europe. 

There is a company of eight at pres- 
ent in this country. The manager 
promised to send the parents their 
salaries. They have been here for 10 
years and the manager never sent a 
penny to them. One of the little men 
returned to Europe two years ago, and 
when he arrived home his parents 
told him they never received $1 in the 
10 years he has been over here. This 
was told me by an artist who met this 
little fellow last year in Hungary. It 
is also a positive fact told me by the 
parents of several of these little peo- 
ple that some of these Hungarians and 
Germans buy midgets for a pig and 
a promise to send the parents a few 
kronen each month. They never allow 
them to see their homes again. 

I brought over three units of 
midgets to the United States—24 in 
all—and had to carry three big people 
each with two of the units. Paid each 
unit $400 weekly, fares, baggage from 
Europe to here and all over the United 
States, and all I heard from one of 
the units controlled by three big peo- 
ple was: “We cannot make any money 
over here.” I raised their salary to 
$500 a week. Later I found out, after 
paying this one unit $12,000 in five 
years, that the manager paid his 
troupe of eight midgets $165 a month. 

ML 


Ed 


Have midgets any peculiarities? I 
should say so. The men all love to 
marry big women and littl women 
big men. There are at least 30 over 
here married to big men and women. 
Some have children fully grown and 
the majority very happy. There are 
few drunkards among the little ones. 
The majority all like to drink, smoke, 
gamble and have a good time. There 
was a trio of brothers brought over 
here years ago. Left here by their 
manager without a dollar. one com- 
mitted suicide, one died in a lunatic 
asylum, and the third died a natural 
death. There are two at present in 
Chicago selling newspapers who im- 
They were also taken 
from their home in Germany in 1913, 
the parents never getting a penny. 

Are there many midgets in America? 
IT am asked. Yes, thousands of them. 
But 40 per cent of their parents will 
not allow them to go with midget 
shows. The majority of our American 
midgets are well educated, go to high 
school and have business employment, 
and there is not one American midget 
in show business that doesn’t earn 
from $25 to $300 a week 

Space forbids me to continue my 
story, but every word is positively 
the truth. 


December 29, 1934 
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SPECIAL CARNIVAL DIVISION 


From Old Files of The Billboard 


How the Street Fair 


Of Today 


The mcdern street fair is in its in- 
fancy, but it is a lusty infant. From 
the crucial test of years it has 
emerged with flying colors and is 
now universally voted a very neces- 
sary luxury. It is rapidly super- 
seding the obsolete agricultural fair 
and county exposition. The street 
fair was of accidental birth. A small 
city in the northern part of Ohio 
was the “manger of its nativity.” 
The local agricultural fairgreunds 
had been heavily mortgaged to a 
money-lender, who wanted his 
“pound of flesh.” He demanded an 
exorbitant rental from the board of 
managers. They saw blue-ruin star- 
ing them in the face, but they were 
not to be dismayed. They declared 
that they would have their annual 
fair, even tho they “had to hold it in 
the street.” Someone, not hearing 
the declaration as it was made, re- 
peated the story and added: “They 
are going to make it a-street fair.” 
The idea was so novel that every- 
body talked about it and took it for 
granted that the proposed street fair 
was a settled fact. It became very 
popular and the first street fair ever 
held in America was then and there 
successfully launched. From its ad- 
vent dated the decadence of the 
pumpkin show and the fat stock ex- 
hibit of ye country-side. 


Nothing succeeds like success. 
When the next year had rolled 
around the entire community was 
interested in their unique fair. The 
committee having it in charge re- 
fused to consider holding another 
typical county fair, altho the Shy- 
lock controlling the inclosed grounds 
near the city offered them rental 
free. The committee eliminated 
many of the county fair features and 
added some that were copied from 
the fetes and festivals so common in 
Europe. Imitation is sincerest flat- 
tery. Other cities took up the street 
fair idea and made it win. At first 
the amusement features were not 
elaborate, but the demand was so 
great for such attractions that mam- 
moth aggregations rivaling the circus 
were organized and are now in high 
favor with the public... . 


In the vernacular of the street, the 
typical county fair has “gone away 
back and sat down.” It drew the 
visitor to the edge of town and there 
more or less entertained him until 
it was time to catch a train or jump 
into his wagon and chase home to 
“do the chores.” The merchant de- 
rived no benefit from the said visitor, 
nor the said country exposition. The 
street fair and carnival is heralded 
with much pomp and circumstance. 
It attracts thousands of strangers, 
who are enraptured and thrilled by 
the spectacle of splendor that goes 
out in a blaze of glory. The visitors 
are brought in touch with the busi- 
ness men, and all are mutually bene- 
fited. 


A statistician who has made a 
careful computation of the increased 
business resultant from aé_ well- 
conducted street fair and carnival 
gives it as 100 ner cent for one 
month to two months prior to the 
event and during its reign. It shakes 
the rusty. conservative element out 
of its rut and prepares it for other 
successful enterprises. It secures 
unity of purpose; it makes life worth 
living; it wears off the rough corners 
and makes “one glad, sweet song” of 
human existence. Life is a hanging 
garden of happinpss to those who 
dwell in the spirit of a well-ordered 
street fair and carnival, and a harp 
with a thousand strings to those who 
have tasted its pleasures. 

The inclosed street fair will be the 
greater, grander and more enduring. 
The free street fair is handicapped 
by the air of cheapness It is the 
joy of the rabble and the bane of 


Was Born 


the better class. The inclosed 
street fair insures a revenue that 
enables the projectors and managers 
to give the people superior attrac- 
tions. 

The street fair will continue to of- 
fer fraternal and mercantile societies 
opportunity to raise large funds 
easily, and to prove a source of great 
pleasure to the guests of the city and 
to make the business men tremen- 
dously prosperous. 

The street fair and carnival has 
pinned its chariot to a star.—By 
George L. Hutchin in issue of March 
22, 1962. 


* 

From Theater to Carnival 

Sam M. Dawson, of Heuck’s Opera 
House, Cincinnati, has been engaged 
as special agent for L. W. Wash- 
burn’s Big Allied Shows and wiil 
commence his work about May 1. 
Samuel does not propose to loaf in 
summer any more if he can help it. 
—Issue of March 1, 1895. 


The Elks and Street Fairs 


The street fair or street carnival as 
put on by the better class of companies 
is an educational institution. It com- 
bines qualities of an entertainment and 
of an outing, as does the circus, and 
even in a greater degree. It is a form 
of amusement with possibilities for 
great profit to the managers and to 
the order under whose auspices it is 
fructuated. It is believed that this is 
more generally recognized now among 
the Elks than ever before.—lIssue of 
July 30, 1904, 


Who Was Original Rooster? 


Who was the original stage rooster? 
Many have claimed the honor or dis- 
tinction. Now comes one John C. 
Creighton, the knock-about clown, 
who claims that he was the originator 
of this automaton. He says that 19 
years ago he began playing the mu- 
seums with a giant fighting rooster in 
a battle with a dog. He says that he 
played the Worth Museum in New 
York. Mr. Creighton also claims to 
be the first person to train a rooster. 
—Issue of June 1, 1907. 


NEW LAROSE Electric Fountain, Fire and Water Spectacle, in which 
gorgeous electrical effects, fire, water, pyrotechnics and beautiful woman 
combine in making up a big crowd-attracting feature—From The Bill- 


board of January 29, 1910. 


There Must Be a Change 


out the coming season and give the 
people new shows will be the ones to 
reap a harvest. Not only this year, 
but many others to follow. The 
carnival and street fair business is 
in its infancy. There is room for 
vast improvement. People want new 
shows; they don’t care to see time- 
worn acts. Give them something 
new; bill it properly; live up to your 
promises in presenting the acts or 
attractions. and your name will be 
fixed permanently in the hearts of 
the people. They will be only too 
glad to welcome you to their town 
again. 

Give them something to talk about 
and they will tell their neighbors 
and advise their many friends to 
patronize the show. This is the most 
potent advertising. Don’t advertise 
in a reckless manner, offering some- 
thing you know you can not present. 
You may have a big crowd on the 


opening day and if your attractions 
are not up to date there is a gradual 
falling off of the attendance. Then 
you blame the town, saying it’s no 
good, wondering why your show did 
not draw the crowds that it did last 
year. 


The American people are becoming 
more enlightened every day and it is 
getting to be a hard thing to deceive 
them a second time. The company 
that makes big promises and does 
not make good, flourishes for a time, 
but collapses as sudcienly as a red 
balloon punctured with a pin. Give 
the people pure, useful, instructive 
and pleasing shows, and if the pub- 
lic can alwavs depend upon witness- 
ing 2 performance they have not 
seen time and again your show will 
always draw the crowds and the car- 
nivel or street fair business will be a 
triumphant success.—Issue of April 
9, 1904. 


Build Up 
Off Days 


If your city has held a street fair, 
carnival or annual event of any kind 
and the experience of the past has 
proved that certain days of the week 
are ones on which the people will 
not turn out in large numbers you 
should make a special effort to make 
those days the biggest of the week. 
Let your previous year’s “big” day 
take care of itself. but bend all of 
your energies to making the off-days 
big ones. ‘This can be done by get- 
ting special attractions for those 
days. Offer premiums for special 
events on those days, get up some 
novelty that will only be produced 
on that day and you will find that 


people will come out on the off-days 


just as quickly as they will on any 
other day. Work up those days 
strong in all of your announcements 
and even if it does not bring forth 
an enormous crowd it will only as- 
sist in advertising the whole event. 
Another fact to be remembered by 
committees and organizers of out- 
door events is that often on the 
“big” day a pour of rain keeps peo- 
ple away and the result is that the 
financial results of the whole time 
are spoiled by the bad weather of 
one day. If you have special events 
for every day that your street fair, 
carnival or any outdoor exhibition 
is open you can smile when a pour 
of rain comes on the custcmary 
“big” day and feel satisfied that you 
will get the crowds on the next day. 
This is worth trying as it costs but 
little. Even if it does not prove so 
highly profitable the first year it will 
convince every person who attends 
on any day that you are trying to 
give them the worth of their money 
at all times and the result that in 
the future they will become regular 
annual patrons.—Issue of March 21, 
1903. 


Portable Penny Arcades 


The American Vending Machine 
Company, of Chicago, a concern op- 
erating a number of Penny Arcade 
Parlors thruout the large cities, is 
extending its enterprise into a new 
field. It has now under construc- 
tion a complete Penny Arcade for 
the road for carnival companies 
making large towns and cities. The 
Arcade, when completed, will consist 
of all the latest novelties in mov- 
ing pictures, punching, lifting, 
weighing, fortune machines, etc. ... 
In equipping the outfit it is building 
@ specially constructed wagon and 
top, enabling the carnival companies 
to handle this amusement in a 
simple and easy manner.—lIssue of 
January 7, 1905. 


Own Electric Plant 


Seeman and Millican’s Mardi Gras 
and Free Festival Company opened 
their season at Anniston, Ala., March 
7 to splendid business. The company 
did excellently in Gadsden, Ala., and 
South Pittsburg, Tenn. The com- 
pany carries its own electric plant, 
thus avoiding the inconvenience 
often met with in many large towns. 
—Issue of April 2, 1904. 


Chimp Opens Bank Account 


Lady Betty, five-year-old chimpan- 
zee, possessing extraordinary intelli- 
gence, opened a bank account with 
the Union National Bank, Wilming- 
ton. Del., and scrawled her mark of 
identification upon the customary 
blank, and did other stunts s0 
natural that a large crowd followed 
her every movement. It is claimed 
thet this is the first bank account 
opened by a chimpanzee anywhere.— 
Issue of October 9, 1909. 
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SPECIAL CARNIVAL DIVISION 


’s goth cAnniversary ° 


__4 Che Billboard 


From Old Files of The Billboard 


Carnivals and 


The Con Man 


It is doubtful if the outlook for 
the street fair and carnival business 
was ever better than at present. This 
observation is subject to the proviso, 
however, that certain reforms must 
be inaugurated and certain evils cor- 
rected. If this is not done great 
harm to the business wil! result and 
reputations will be damaged 
repair. 

The most pregnant cause of fail- 
ure is “graft.” It is a system of 
bare-faced robbery that will kill the 
business eventually if it is not sup- 
pressed. The damaging effect of 
“grafting” is only tod well known to 
carnival managers; yet even the 
largest companies, if not openly per- 
mitting the grafter to prey upon his 
patrons, have winked at his presence 
for a share of his illgotten gains. In 
many cases it has devolved upon the 
police to put a stop to these crimi- 
nal proceedings, which has given the 
business an unsavory notoriety and 
aroused public. sentiment against 
carnivals and street fairs. It does 
not require intellect of a specially 
high order to calculate what the end 
will be and how long it will be get- 
ting here—Issue of March 18, 1905. 


Show World Mourns as 
C. A. Wortham Passes On 


Cc. A. Wortham—the master mind, 
the builder, the ideal showman—has 
gone to his reward. He has left this 
world of turmoil and strife and en- 
tered one of eternal peace and hap- 
piness—but wheat an aching void he 
has left behind. His niche in the 
hall of showdom’s fame will never 
be filled, his place in the hearts of 
men will never be occupied by an- 
other, his smile, his friendship and 
his loyalty to showfolks will forever 
be missed. 


There was only one Clarence A. 
Wortham and probably there will 
never be another—at least not in the 
present generation. He was a man 
among men, a deep thinker and a 
great executive, whose ideas made 
his shows leaders and kept them in 
the front ranks at all times.—Issue 
of September 30, 1922. 


No “Pet” Monikers 


The Past and the Future 


We believe that the street fair is 
still in its swaddling clothes; that it 
has only begun the long journey it 
will take in the amusement world, 
and that it will grow with prosperity 
and acquaintances, until its real 
worth and importance is not only 
established but appreciated. To 
accomplish this everything depends 
upon the promoter, his keeping faith 
with his constituents and the rais- 
ing of the standard of the attrac- 
tions offered. It seems to be the 
general opinion of the successful 
promoters that the day of the “raw 
cooch” and suggestive poses is past, 
for which The Billboard joins in a 
hearty amen. There is not now, and 
never was, any excuse for either. 
There is no reason why the moral 
standard of street fair attractions 
should not be raised to that of cir- 


cuses and vaudeville shows, and The 
Billboard may be depended upon to 
do everything in its power to bring 
about this result. 

Only one other thing is necessary 
to the assured success and perpetua- 
tion of the street fair as a factor in 
the world of amusement. That is a 
better feeling of good fellowship 
among promoters and others whose 
interests in this enterprise are vital. 
The petty jealousies, “knocks” and 
“roasts” which these gentlemen hold 
and deal out. to each other are far 
beneath the dignity of business men 
and showmen. When they get to- 
gether and pull together for the suc- 
cess of the business in which they 
are interested and in which there is 
plenty room for all the street fair 
will have reached the goal of the 
success to which it is entitled.— 
—Issue of March 22, 1902. 


A Word to Promoters 


It has always been the aim of The 
Billboard to eliminate from its va- 
rious departments all that was un- 
fair and untruthful, on the theory 
that fairness and truthfulness are 
the essentials of a successful news- 
paper. The career of The Billboard 
has been a successful one, as well as 
a useful one. The truth of this is 
demonstrated by the fact that it is 
now the official organ of street fairs 
—a paper whose columns are open 
to each and every promoter. 

Not a day passes that the mails 
do not bring to this office large 
numbers of communications from 
promoters from all over the United 
States. They recognize the value of 
The Billboard as a _ street fair 
medium, and in sending in items, or 
in seeking information, are merely 
exercising a prerogative given them 
by this paper. 

That this right is an advantageous 
one cannot be denied. It gives to 
promoters the means of knowing 
what their fellows are doing, and it 
as well enables them to let the pub- 
lic know their movements. In re- 
turn The Billboard gets the news. It 
is just as necessary to the promoter 
as to The Billboard that that news 
be authentic. It is unreasonable to 
expect this paper to expend time in 
investigating the reliability of each 


tion. There are so many that to 
adopt such a course would be to at- 
tempt the accomplishment of an 
impossibility. It, therefore, behooves 
promoters to be fair in their dealings 
with The Billbcard. This paper be- 
lieves in the theory of the existence 
of innocence until guilt is proven, 
and that the matter sent for publi- 
cation is truth. 


Street fair promoters certainly 
ought to reciprocate the good The 
Billboard seeks to do them, instead 
of trying to make the paper a joke 
thru the publication of statements 
it is not in position to investigate 
and which are false. An instance of 
the kind came to light only recently 
and from a man who has been fa- 
vored more than once in these 
columns. All that can be said is 
that in sending a false item he not 
only harmed The Billboard, but the 
correction of the notice will do him 
some hurt. 


There are sins, and again there are 
sins, but the greatest sin is in- 
gratitude. 


The editor sincerely trusts that 
promoters will not seek to take ad- 
vantage of a good thing. The col- 
ummns are open for items of interest 
and truth, and all are welcome to 
use them. But be truthful.—Issue of 


The Street Fair as 
Business Enterprise 


The advent of “street fairs” into 
the class of business enterprises, 
which collectively may be called ex- 
positions, has called forth more dis- 
cussion and comment, both favorable 
and adverse, than any movement in 
the show world for many years. 

The managers of county fairs, who 
declare that the street fair is a 
menace to morality and of no special 
interest to anyone but the fakirs, 
who on every available occasion seek 
thru the medium of the agricultural 
and the daily press to disgust the 
public with the new idea, evidently 
have in mind visions of failure and 
decreased gate receipts. They, in- 
stead of accustoming themselves to 
the inevitable, attempt to dethrone 
the street fair from the great popu- 
larity it enjoys. 

The advantages of the street fair 
over the old-style fair are many. 
They are held in the business center 
of the town. They afford new and 
novel amusements at a small cost; 
they relieve the monotony of trade, 
tend to bring merchants closer to- 
gether and promote concentrated 
action. 

If the country shows hope to fight 
the gay street fairs, with any chance 
of success, they must cast off their 
old fozgy methods and contend with 
the newcomer with equal weapons. 
They must add to their shows those 
features of the street fair which have 
made for it the place it holds—in 
the hearts of the people. 

One disadvantage, and the only 
one which we can think of at present 
which the agricultural fafr cannot 
avoid, is in the matter of position. 
The fairgrounds cannot be moved— 
but after all the situation of the fair 
matters but little. provided a large 
attendance can be secured. verv little 
trouble being experienced in inducing 
merchants to exhibit where a crowd 
is assured. Then to draw the people 
is the question. Attractions will ac- 
complish this feat. Experience has 
taught us that the more numerous 
and the better the attractions offered 
the larger the attendance and the 
more satisfied the people will be.—. 
Issue of January 1, 1900. 


Free Acts and Carnivals 


The free act, it semed. received but 


communication sent in for publica- March 8, 1902. -— ee oa as the hands of 

Dames clyde want i estineti : , Sina nagar urine the, pat 
understood there will be no T Pp C 1C , sella 
“Whiteys.” “Blackies.” “Spikes.” t t V Oo a revival of this end of the business 
“Reds,” ‘Blondys.” “Babes,” P-Bude” O ro ec arn a mpantes in store for the coming season of 


or any “pet” monikers of that type 
used with the World at Home Shows 
this season. Every man _ will be 
known by the name his parents gave 
him. No submerging of identities or 
individualities will be permitted, 
either by the general managers or by 
the submanagement. Mr. Clyde 
thinks if a man is good enough to be 
with the World at Home Shows there 
is absolutely no reason to hide him- 
self under a cognomen of the type 
referred to above. 


Mr. Clyde further says that all 
canines, altho possessed of more than 
ordinary human intelligence. will not 
be permitted to occupy berths in the 
sleeping cars, nor take their daily 
repasts in the dining car, despite 
their high standard of mental ca- 
pacity. Neither will members of the 
gentler sex be permitted to carry par- 
rots, nor double in the cookhouse.— 
Issue of April 21, 1917. 


The formation of an association 
for mutual protection of both the 
men engaged in the carnival busi- 
ness and of those who are instru- 
mental in bringing the carnivals to 
the different towns, has, as its basic 
idea, good common sense. It is not too 
much to say that both sides—both 
the traveling manager and the local 
manager—need protection from those 
who are too much inclined to look 
for a shade the best of it. 


While it is true that there are 
carnival companies that fail to live 
up to their agreements it is also true 
that first-class companies, bringing 
to a town all and more than they 
promise, are often the victims of bad 
treatment and worse management by 
local promoters. Once in the town, 
with a big show in. which many con- 
cessioners are interested. the owner 
of the show is to a certain extent at 
the mercy of local managers. Too 


up to its contracts. But that is no 
reason why the local promoters 
should vent their spleen on the next 
company that comes, which is not 
to blame for what some dishonest 
competitor has done. 


So it is to promote fair dealing 
and better understanding all along 
the line that the new organization 
has been formed, and with proper 
support from the best men in the 
business it should be a success.— 
Issue of November 27, 1909. 


Street Fairs Invade Canada 


Every year an increase in the num- 
ber of street fairs is noticed; also 
an increase in the territory in which 
they are held. This year for the first 
time a street fair will be held in 
Ontario. In fact it will be the first 


1921. 

One sheik has intentions of put- 
ting on as many as four free attrac- 
tions, two early in the evening and 
two late at night. His efforts in this 
direction are to draw REAL people 
to the Midway. 

In our opinion he has the right 
idea. The class of people depends 
upon what one has to offer in the 
line of entertainment. no matter 
what branch of the business it might 
be 


Give them clean amusement— 
that’s what they want in most cases 
—and at the same time you will be 
putting the carnival branch of the 
entertainment world on a foundation 
as solid as the rock of Gibraltar. 

Try it and see.—Issue of January 
15, 1921. 


Parker To Build Aeroplanes 


often the local people, realizing this, attempt of its kind in that section 4A new attraction. an aiiship, is 

9 = take all sorts of unfair advantages, of British America. W. S. Maguire about to be added to the Parker 

Dodson Ss Lady Minstrels and the show manager must simply has charge of the enterprise. and Carnival C. W. Parker will intro- 

grin and bear it, promising himself matters are well developed. Mr. duce the features with the beginning 

C. G. Dodson. who toured the that he ‘vill never enter that town Maguire has charge of the enterprise, of the comine sesso! “ot only will 

South last winter with his Lady again and will endeavor to prevent and matters are well developed. Mr. he have ‘lights made for his show 

Minstrels, is now at Spring Brook any of his friends from going there. Maguire intends to arrange with stands but if seems to be his inten- 

Park, South Bend, Ind. His Lady It may have so happened that some other cities in that territory for a tion to begin the manufacture of 

Minstrels will again take to the road carnival company had appeared be- like venture.—Issue of February 25, biplanes. -Issue of February 
July 20.—Issue of June 19, 1909. fore in this town and failed to live 1905. 12, 1910. 
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SPECIAL CARNIVAL DIVISION 


SUPER ATTRACTIONS: 


MAGNETIC IN APPEAL iota 


ALL EVANS’ MER- 
CHANDISE IS BACKED 
BY FORTY-ONE YEARS 
OF EXPERIENCE IN 
PRODUCING MONEY- 
MAKING IDEAS! 


If it is from Evans you know 
are a it’s good! Time tested and 
profit proven. Buy with con- 


ieee GIRL IN BED 


rR», The player throws a 

} ball and tries to hit the 
disc. When the player 
hits it squarely the 
girl tumbles out of bed 
and is rolled to the 
floor. This was one 
of the greatest hits at 
the Streets of Paris at 
the World’s Fair in Chi- 
cago. Great for Carni- 
vals or Parks. Write 
for details. 


HORSE RACE WHEEL 


The flashiest money maker ever 
produced! This wheel with the 
pari mutuel device has an earning 
capacity far in excess of any other 
wheel of its size! It’s a beauty! 


o%. 
EVANS’ CORNO 
The game that has been so successful everywhere! The outfit consists 


of a brass CORNO globe, 120 special CORNO cards, a CORNO ball card, 90 
numbered balls and a tally sheet. Will attract and hold the crowds. Cash in 


on CORNO—order yours! 


The miniature mutuel race track has been one of our most popular numbers! 
Twelve miniature horses are mounted on a track. Operated by a hand crank. 
The mutuel device has plenty of flash and appeal. A real money maker! 
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SPECIAL CARNIVAL DIVISION 


4 he SBillboard’s 40th cAnniversary 


PARK AND CARNIVAL 
EQUIPMENT 


HAVE NO EQUAL / 


MONEY 


Start making money NOW—with new improved equipment—with 
attractions that have a powerful, magnetic appeal! 
fresh new ideas that fit in with the changed times. 
ammunition—go gunning for bigger profits! 


Evans presents 
Here’s your 


BACK 
GUARANTEE 
Try any Evans game for FIVE 
DAYS and if you are not con- 


vinced that it is a real money- 
maker, ship it back to us and - 


\) iY 
*e 
i 


\ 
\ 


receive your money. by 
return mail. 


MONKEY TARGET 


Prize shooting gallery 
attachment. It provides a 
method of offering pre- 
miums for expert marks- 
manship. The monkey tar- 
cet has a 5-inch bull’s- 
eye equipped with a break 
as switch that operates the 

QS j spinner. 


PENNY BOARDS 


How they'll love it! Pitching 
coins is one of the oldest and 
most popular forms of amuse- 
ment. When a coin is tossed 
on a disc the bell rings and a 
light flashes until the coin is 


-, 


a removed. 
EVANS’ HIGH STRIKER 
This is an outfit that will earn steady, large money! 
Strong and substantial, it will last indefinitely. 
Here’s a setup with plenty of appeal! 
% 


REVOLVING DART BOARD 


Where wheels are barred the Evans’ revolv- 
ing dart board has proved a real puller. The 
board is designed to attract and hold the 
players. Don’t overlook this appealing nov- 
elty! 


EVANS’ RINGO 


The electric Corno. Metal 
rings tossed by the player onto 
metal pins illuminate 25 elec- 
tric lamps. Here’s action and 
player interest. Operate 
es groups of 6 or more. Plenty of 
money with RINGO! 


itt AI 


INIM 


i 


CRACK SHOT 


Evans’ automatic payoff pis- 
tol range. Yes, sir! The 
greatest amusement specialty 
of modern times! A _ legal 
coin-operated machine entire- 
ly automatic. A_ bull’s-eye 


releases payoff in checks or 
tokens from 5 to 50 points. 
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WE ARE very glad to have made 1934 a year of 
outstanding opportunity for those associated with 
us 


. - in 42 consecutive weeks we have smashed records 
at 24 important fairs . . . Calgary Exhibition and Stam- 
pede . . . Edmonton Exhibition . . . Regina Provincial 
Exhibition . . . Winnipeg Golden Jubilee Exhibition . 
Wisconsin Tri-State Fair . . . Minnesota State Fair .. . 
Alabama State Fair . . . Florida State Fair-Gasparilla 
. « « Mississippi State Fair... 


OUR COMMANDING attractions have made history 

- written in outstanding earnings and attendance 
figures . . . in virtually every State . . . Province .. . 
and City . . . in which we have exhibited. 


TRULY we have broken away from the narrow path 
of precedent with such famous features as Marjorie 
Kemp and her World’s Fair automobile-riding lions .. . 
Sonora Carver’s 40-foot high dive on horseback .. . 
Side Show of World’s Fair Freaks from Ripley's Odditorium 
. « « World’s Fair Havana Rhumba .. . Life . . . Sea 
Monsters . . . Deep Sea Divers . . . Risings’ Brown-Skin 
Vanities . . . Midget Village . . . Diamond Kitty . .. 
Original and only Four-in-Line Giant Ferris Wheels . . . 
brilliant battery of 50,000,000 candlepower battleship 
searchlights . . . thrilling new World’s Fair Sky Rocket ride 
- . « 24 money-getting attractions . . . 16 compelling 
rides. 

OUR PLANS for 1935 make it possible for us to 
offer Fair Secretaries of the United States and Canada 
the most beautiful and complete show ... the most 
radiant midway . . . largest proven earning power . . . 
ever presented on the North American Continent. 


ADDRESS all communications to Winter Quarters, 
TAMPA, FLA. 
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att ceranence nil _f Ghe Billboard’s goth Anniversary 
ROYAL AMERICAN SHOWS 


Wey ~~ 
eb AH — reader 
ze >h, 


el 


*CLIF WILS 


— PRESENTS 

WORLDS FAIR BIG SNAKE 

WORLDS FAIR CRYSTAL PALACE 
FAIR WORLDS JAZZER 


WATCH FOR MY MEW ONE IN 1935 WITH 
ROYAL AMERICAN SHOWS — Freda Wilson, 
, 


(Ws TEE Rg 


SSTOST FRO LTABLE, 
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SPECIAL CARNIVAL DIVISION 


2 Great 


RUBIN & CHERRY EXPOSITION, Inc 


“The Aristocrat of the Tented World” pas — — 


Congratulates “Che Billboard on Jts 
goth Birthday Anniversary 


We have furnished the Midway Amusement for the Canadian Nationa! 4 
Exhibition 8 Successive Years, including 1935, as well as many of the # : 
most prominent Fairs in the United States and Canada. | 


WANTED FOR 1935 _ J 
HIGH-CLASS AND NOVEL ATTRACTIONS RUBIY GRUBERG 


CASH MILLER be CLIFTON KELLEY 


PRESENTING General Agent 


Cash Miller's Odditorium Greetings To All My Friends 


Heralded everywhere as the Foremost Human Oddities 
Show in America 


CONGRATULATIONS TO “” OLD BILLYBOY ” 


MAX KIMERER | ZEKE SHUMWAY’S 


Presenting ‘. Fi 
Marine Exhibit—Deep Show—Big Snake Show WALLS OF DEATH 
> The Leader of Them All 
Greeting to ‘at My Friends The Man Who Put the Motordrome Business on the Map 


ROYAL RUSSIAN MIDGETS! HUGHIE MACK 
M. CHAPLITSKY ARTISTS’. MODELS 


{Manager) ie CFA) 
The Peer of Midget Artists Greetings to My Faithful Troupe 

LIFE JOE REDDING SKY ROCKET RIDE 

Greetings to Everyone Sensational Thriller of The 

CENTURY OF PROGRESS 

LEW DUFOUR ARTHUR E. SHARPE | L. (PEAZY) HOFFMAN AMERICA’S MODEL SHOWS 
Secretary-Treasurer Special Agent 20th CENTURY’ EROINEERING CO.. 
Owner ME, TOO ALSO 10 S. LaSalie St., - - - Chicago, I. 
FRANK WINCHELL | JOSIE NAGATA EDDIE “MARCONI P. J. (Mack) McCLAIN 

Press Agent Superintendent of Rides “The eran OO World” TRAINMASTER 
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SPECIAL CARNIVAL DIVISION 


__f# ‘he SBillboard’s 40th cAnniversary A 


Shows 


cessful Operation * 


during 1935. 


J. C. MeCAFFERY 


General Manager 


AMERICA’S MODEL SHOWS 


“The Model of Midway Entertainment” 


(Join the Amusement “World in “Wish- 
‘ing “Che Billboard Continued Success. 


Quality Entertainment at All Times. 


¢ © 


Contracts always enables us to repeat. 


CAN USE GOOD OUTSTANDING ATTRACTIONS NEXT SEASON 


No Event too Large for Suc- 
+ « Fair Secretaries, write for Open Dates 
Our clean Midway and close observance of 


MR. & MRS. J. C) McCAFFERY 


Extend the Season’s Greeting to their Friends Everywhere 


Congratulations to America’s Foremost Amusement Weekly 


RAYNELL’S CARIOCA 


30-People Musical Comedy Show 


Season’s Greetings To My Loyal Gang 


MRS. F. BROWN 
(Owner and Manager) 


CORTEZ LOROW'S 


WORLD'S FAIR MUSEUM 
Presenting 
“FREEZO,”’ the Human Polar Bear; POP-EYE, the Sailor in Person, and 
27 Other Feature Attractions 
NOW ON TOUR 
CAN ALWAYS USE A-1 FREAKS AND CURIOSITIES 
Permanent Address: 390 Arcade Bidg., St. Louis, Mo. 


BILLIE MACK’S 


DIXIE TO HARLEM FOLLIES 
eo 


Third Season with Rubin & Cherry Exposition, Inc. 


HARRY B. SILVERS 


Presenting 


“MYSTIC INDIA” 


With LADY ZERELDA and G. K. RINGLIN 


| FITZIE BROWN 


Still Operating one of the Finest String of Concessions in America 


Joins in Congratulations to The Billboard 
Merry Xmas and A Happy New Year 


CHARLES S. DE KREKO 


Still Active After 42 Years 
“THE BUGHOUSE” 


DENNY HOWARD 


Manager 
Greetings to Everyone 


B. L. (BENNIE) BECKWITH 
CATERPILLAR 


IRVING RAY 


Secretary-Treasurer 
ME, TOO 


ALWAYS MAKING THEM LAUGH 
Season’s Greetings to all Friends 


“The Mile-a-Minute Ride” 
Still stepping around the rest of them 


J.C. (Tommy) THOMAS 


Special Agent 


ALSO Season's Greetings to My Friends 


ALEX R. GARRETT 
Postmaster 
C. J. HALL 


Chief of Construction 


DELL LAMPKIN 


Superintendent of Rides 


GEORGE SHANNON 


Trainmaster 


EDDIE LATHAM 


Chief Electrician 


EDDIE BRENNER 
“THE BINGO GAME” 
GREETINGS 


=! 


December 29, 1934 


i Page 189° 


ee re 
SS 
ee 
oR DPR RS OE NRRL 2 1 VON A OE SESSLER? TE 
A A A RN TRE Re AOA NR TT ALE A TT AS RG 
/ : 4 a 
: - eee 
At _—- i 
ee ae a 
— | 
4 2 
mee ee ee — 
Bib ‘2 oy : 3 ; a 
AS Po ET te | 
| ae at Ae ee ne __J . 
ee 
aaa aeamaaamaaaaaaaaaaaaaaaaaaacaaaaaacaaaaaaaaaacaacaaeaaaaaaaccama, 
ee ’ 
| 
| ; 
ee i 
| SSF] 
ee | 
| 
PF 
| 
SSS [ 
: 
ee | 
ee | 
pl | 
TT 
- 
™_ FP a | 
| a ; 
Pe po 
8 a 


| 


SPECIAL CARNIVAL DIVISION 


| = 4 “he SBillboard’s goth “Anniversary xy 


HEARTIEST CONGRATULATIONS 10 THE BILLBOARD 


‘“*“A CENTURY OF SERVICE IN 40 YEARS”’ 


od 


The Eastern Carolina Chamber 
Clinton, N. C., Oct. 26, 1934. 


soobebiii riick Dam oat 


The North Carolina Association of 
Fairs congratulates The Billboard on its 
forty years of successful service to the 
Amusement World as well as fairs, and 
also tenders congratulations to Gru- 
berg’s World’s Exposition Shows, which 
has played the North Carolina eight 
fairs this season, and at every fair Mr. 
Gruberg has given universal satisfac- 
tfon. Signed, 


C. S. PARNELL, President, 


North Carolina Association of Fairs, 
Mebane, N. C. 


To FAIR SECRETARIES 


Salutations and [Invitations 


to 


REVIEW GRUBERG’S WORLD’S EXPOSITION 
SHOWS FOR SEASON 1935 


Inaugurating a New Era of Brilliant Illumination and 
Unusual Outstanding Amusements 


The Acme of Beauty—The Zenith of Perfection 


of Commerce, Inc., Headquarters, 
Kinston, N. C. 


Wishes The Billboard on its 40th 
Anniversary two score more years of 
successful operation in the interest of 
clear, and wholesome Amusement for 
the people of the United States, and 


We extend to Gruberg’s World’s Expo- 
tion Shows our many thanks for bring- 
ing to Eastern North Carolina an aggre- 
gation of Shows and Rides that have 
pleased the public and given satisfac- 
tion at each of their performances 
with us. Signed, 


N. G. BARTLETT, Secretary. 


MAMMOTH ARRAY OF GORGEOUS SHOWS 


FEATURING 
WORLD’S EXPOSITION SHOWS UNDER THE HAWATIAN MOON 
Midget City 20 Hawaiian Entertainers 
GARDEN OF BEAUTY LIFE 
12 Beautiful Girls Unraveling the Human Skein From 
s AUTO DROME Beginning to End 
panscotanebs GORILLA VILLAGE 
Strongest Attraction of All 
HOT CHOCOLATE 
40 Colored Entertainers nina » Sg CIRCUS 
ive Actors 
PALACE OF MYSTIC ILLUSIONS BIG JUMBO 
DARKEST AFRICA LOVE NEST —0- FUN HOUSE 
WORLD’S EXPOSITION SHOWS MECHANICAL CITY 
Congress of Oddities With Its Robot Population 
PUBLIC ENEMIES CONGRESS OF FAT PEOPLE 
A Century of Crime in Wax “20 Grand” of Fat 


ONE RING CIRCUS 


12 THRILLING MAJOR RIDES ---4 BEAUTIFUL KIDDIE RIDES 


MERRY-GO-ROUND TRIP TO MARS CATERPILLAR 
CHAIR PLANE ROCKY ROAD TO DUBLIN -HEY-DEY 
LINDY LOOP TWIN FERRIS WHEELS SKOOTER 


TILT-A-W HIRL WHIP MINIATURE RAILWAY 


KIDDIE LAND 
KIDDIE AUTO RIDE--KIDDIE AEROPLANE--KIDDIE FERRIS WHEEL--KIDDIE MERRY-GO-ROUND---LIVE PONY RIDE 


Competent Managers for above attractions communicate 


CONTRACTING NOW FOR SEASON 
MAX GRUBERG, Manager 


1935 
Permanent Address: P.O. BOX 101, PHILADELPHIA, PA. 
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_f4 he SBillboard’s 40th “Anniversary ~ 


THANKS TO ALL THE FOL- 
LOWING FAIRS FOR A 
SUCCESSFUL SEASON 


Dufferin Agricultural Exhibition, Car- 
men, Man., Can.; Estavan Industrial 
Exhibition, Estavan, Sask. Can.; 
Weyburn Agricultural Exhibition, 
Weyburn, Sask., Can.; ‘Portage In- 
dustrial Exhibition, Portage la Prairie, 
Man., Can.; Dauphin Agricultural Ex- 
hibition, Dauphin, Man., Can.; York- 
town Industrial Exhibition, Yorktown, 
Sask., Can.; Melfort Agricultural Ex- 
hibition, Melfort, Sask., Can.; Prince 
Albert Exhibition, Prince Albert, 
Sask., Can.; Becker County Fair. 
Detroit Lakes, Minn.; Benton County 


THE MOST MAGNIFICEN 


MOTORIZED 
AMUSEMENT 


HENNIES BROS. SHOWS 
EXPOSITION IN AMERICA 


CONGRATULATIONS TO THE BILLBOARD ON ITS 40th ANNIVERSARY 


The Show which has astounded the Amusement World by its instantaneous success 
Boasting an Enviable and Unimpeachable Reputation on the First Year En Tour. 


FAIR SEASON STARTED 
JUNE 24 AND CLOSED 
NOVEMBER 11 


Fair, St. Cloud. Minn.; Faribault Fair. 
Faribault, Minn.; Brown County Fair, 
New Ulm, Minn.: South Dakota State 
Fair, Huron, S. D.: Keokuk Free Fair 
and Exposition, Keokuk. la.: Faribault 
County Fair, Blue Earth. Minn.: Mille 


Laes County Fair, Princeton. Minn.: 
St. Peter Agricultural Fair. St. Peter. 
Minn.; Ellis County Fair. Ennis. Tex.: 
East Texas Cotton Palace. New 
Athens, Tex.: Wharton County Fair, 


Wharton, Tex.; Angelina County Fair, 
Lufkin, Tex.; South Texas Exposition, 
Houston, Tex. 


WE ARE PROUD TO HAVE FURNISHED 


ALL TRUCKS 


For America’s Most Magnificent Motorized Carnival 


HENNIES BROS. SHOWS 
CHARLES GOSS 


STANDARD CHEVROLET CO. 


EAST ST. LOUIS, ILL. 


WE POINT WITH PRIDE TO THE FACT THAT 


ALL TRAILERS 


On America’s Most Magnificent Motorized Carnival 


WERE MANUFACTURED BY US 


Springfield 
Wagon & Trailer Co. 


SPRINGFIELD, MO. 


: 


CONGRATULATIONS TO HENNIES BROS. SHOWS ON THEIR INSTANTANEOUS SUCCESS 
ALL CANVAS AND TOPS ON THIS SHOW HAVE BEEN SUPPLIED BY US 


DALLAS TENT & AWNING COMPANY 


DALLAS, TEX. 


STROUT’S MILITARY 
HUSSAR BAND 


Enjoyed a Pleasant and Profitable 
Season With 


Hennies Bros. Shows 


The Only Show on the Road Progressive 
Enough To Carry an Organized 
Military Band 


“WATCH THEM GROW” 


ALICE MELVILLE 


Presenting 


Parisienne Follies 
and 


Hawaiian Revue 
Two Separate and Distinct Shows. 
Just my way of showing my appreciation of a 
Pleasant Season with Progressive Showmen 


MR. AND MRS. C. B. SCOTT 
and 
MYSTIC LORENZ 


“Believe It or Not Illusion Show” 
and 


“Darkest Africa” 
Thanks to The Hennies Brothers for a Nice Secson 


DELL CROUCH 
MOTORDROME 


Thanks to The Hennies Bros. Shows for a Very 
Pleasant Season 


THANKS TO 


Harry & Orville 


FOR A VERY HAPPY SEASON 


SEASON’S GREETINGS TO OUR 
FRIENDS 


VIOLA & 
NOBLE FAIRLY 


December 29, 1934 
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SPECIAL CARNIVAL DIVISION 


BECKMANN & GERETY’S WORLD'S BEST SHOWS 


Joins in 


% | 
+) 
} 


—) 


FRED BECKMANN 


Season’s Greetings to Our 
Friends Everywhere 


Thanks to all who brought our season to a successful close Nov. 4 


OPENING OUR 1935 SEASON APRIL 15 AT FIESTA de 
SAN JACINTO AND BATTLE OF FLOWERS, 
SAN ANTONIO, TEXAS. 


NOW BOOKING NEW AND NOVEL SHOWS AND RIDES FOR 
COMING SEASON 


WINTER QUARTERS ADDRESS -- SAN ANTONIO, TEXAS 


Congratulations to “OLD BILLYBOY’’ 


eu 


B. S. GERETY 


CHOCOLATE 
RHYTHM 


‘Featured Colored Revue with 30 


of the best colored performers in 
America. 


J. M. SHOAT 
MANAGER 


‘HARRY ILLIONS 


Managing 
MAYNES-ILLIONS PATENTED NOVELTY RIDES 
Successfully Operating 


LEW DUFOUR 


PRESENTS 
MALE & FEMALE 
Fred C, Unger, Manager 


BOZO SUPER LINDY LOOP THE RAPIDS 
THE FUNNIES MAGIC CARPET SUPER HEY-DEY 


AUTHENTIC WORLD’S FAIR RIDES 


SAM GORDON 


Presenting 


“FIFI” 
THE HIT OF SHOWS AT THE 
STATE FAIR OF TEXAS 


WALTZER  DODGEM 


PASSING PARADE 
REVIEW OF 1934 


Featuring 
“THE BUBBLE DANCE” 
With a Galaxy of Beautiful Girls 
LARRY ZERM 


Manager 
4th Successive Season 


FRED BAKER, Mer. 


Jack Wilson Art Berner 


HEY-DEY 
Managed and Operated by 
FELIX CHARNESKI 


Harvey Knowles 
Clinton Cobert 


Geo. Neheart 
Bob Kammier 
Assistants 


PETE KORTES 


DON STEPHANO’S 


PARAMOUNT SOCIETY 
CIRCUS 


An educational. instructive and 
entertaining display of 
BIRDS. MONKEYS, DOGS, 
PONIES 


Presenting 


ZANONI 


MAMMOTH ILLUSION 
SHOW 
Revelations, Oriental Mysteries and 


Illusions from all parts of 
the World. 


BIG CIRCUS SIDE SHOW 
(Freaks—Curiosities—Strange People) 


Also Operating 


LOOP-O-LOOP and BABY AUTO RIDE 


LION MOTORDROME 


Featuring Those Sensational Riders, 
BOB SHERMAN AND DOLLY FERRIS. 


E.S. (Ted) WEBB 


Owner and Operator of 
FROZEN CUSTARD 


Thanks to B. & G. Shows for a 
Pleasant and Profitable Season. 


L. S. (Larry) HOGAN 


General Representative 


H. C. LANDAKER 
ARTIST 


“Tomorrow's Show Fronts Today.”’ 
Manager “Hell” for Fun. 


SEASON’S GREETINGS TO ALL FRIENDS 


Permanent Address: 782 First National Bank Bldg.. Chicago. III. 


GEORGE DAVIS 


Managing and Operating 
the 
MIDWAY CAFE 
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SPECIAL CARNIVAL DIVISION 4 Che SBillboard’s 4oth cAnniversary 


PRAISE GOODMAN METHODS 


U.S. and Dominion in 


° 
ShowerofEncomiums 
e bd 
Company’s high manner of game opera- 
tion is extolled by State and district fairs 
—many re-engage firm for 1935 events 
f SO ar Ee } NEW YORK. December 
- 22 —Columns of praisefuls 
: Coa ~ * for the Goodman Conces- 
| capes a * sion Company, North 
A . . American le aders in 
amusement‘ concessiondom, 
: have been pouring into the 
q A nr DB | office 
| A representative group 
- | ; | of statements from leading 


fairs and exposition exec- 
utives are published in 
brief below 


BRANDON, Man., 
Can—J. E. Rettie, of 
the Provincial Exhibi- 
tion of Manitoba, , 
states: “I've had them 
all and would rather do 


WE HOPE YOU HAVE 40 MORE 
YEARS of CONTINUED SUCCESS. : 
MAY YOU ALWAYS BEAS HELPFUL [RARER oosco coc 
AS YOU HAVE BEEN IN THE PAST. ee 


BROCKTON, Mass.—“‘We have had Goodman Concession 
Company here for three years and are entirely pleased 
with the way he conducts his business,” declares Prank H. 
Kingman 

CALGARY, Alta., Can.—E. L. Richardson, of the Calgary 
Exhibition and Stampede, reports: “We have had Coodman 
Concession Company operate our concessions for the past 


L Ave A MI DWAY ABOVE RE PRO ACH eg | 


SHELBY, N. C.—‘‘It affords me a great deal of pleasure.” 


writes J. S. Dorton. Cleveland County Fair, ‘‘to say it was ; 
our privilege to be the first fair in the Carolinas to have 
Goodman Concession Company and his strictly merchandise 
concessions on our grounds. Have yet to have one com- 
plaint and am heartily 
i 


; in accord with the Goodman way 


»f conducting business.” 
EDMONTON, Alta., Can—P. W. Abbott, Edmonton 
emt tl to Exhibition, says that “Goodman Concession Company 


has operated concessions at our fair grounds for 
several years. With no complaints and our relation- , 
ship most cordial and satisfactory, their concessions 
have been up to a clean high standard, merchandise 
new and novel, and they have shown a gratifying 


increase in business each year.” 
vas on aa iad - | SE ies {splendidly operated. concessions.” observes. J. A. Terry. 


and splendidly operated concessions,” observes J. A. Terry, 
La Porte County Pair. 


“and I want to thank that company 
for splendid co-operation in ‘cleaning up’ our midway.” 
ANY FAIR WE HAVE PLAYED Iv OUR, Ol; R REFERENCE. mit the intersting remark at he balever “wt Coed 


submits the interesting remark that he believes “‘Mr. Good 


man has played continuously at our fair longer than at any 
(See new. ratory ‘ee 8 ete other fair in the United States, and always with satisfaction 


always high class and operated in a high-class manner. Will 


continue to do business with Mr. Goodman as long as he 
wishes to come to Memphis and continue the fair policy he 
has always used.’ 

RALEIGH, N. C.—Norman Y. Chambliss. of the State 
Pair. reports that ‘‘at the North Carolina State Pair in 1934 
we did not have a single complaint, Patrons who played 
the games left with a smile and merchandise under their 
arms. As to 1935, indeed I would be glad to have Goodman 
concessions.” 

GREAT FALLS, Mont. — “Goodman Concession 
Company operated 24 legitimate merchandise games 


on the midway, marking the first year that the firm 


has had our concessions and the first year that we 

have not had a lot of squawks. Have already made 

L O e arrangements with Mr. Goodman to return to our 
Ufa e fair in 1935,” announces Harold F. DePue, North 


Montana Fair. 


REGINA. Sask., Can.—D. T. Elderkin, Regina Exhibition. 
states ‘Goodman Company has had the exclusive games 
concession at our exhibition for the past two years and 
during that time we have not had a single complaint 


They are honorable in their dealings with this association 
and the public.” 
SASKATOON, Sask., Can.—‘“Goodman Concession Com- 
pany has had our contract for the merchandising conces- ; 
sions for the last few years and gives us very excellent ' 
satisfaction,” declares Sid W. Johns, Saskatoon Exhibition. 


ATLANTA, Ga.—Mike Benton. Southeastern Fair, makes } 
the following statement: ‘During the 20 years’ existence ; 
of the Southeastern Fai 


Fair, Max Goodman, of Goodman Con- 


cession Company. has played our midway at least 13 years 
Fl FTTH AVE NEW york cry His merchandise and fronts on the midway are far above 
*) the average. 


NEW YORK.—Also performed at North Dakota State Fair 
for Fargo, State Fair tor Grand Forks and Northwestern ; 
Fair, Minot: Tennessee State Fair, West Tennessee District 
Fair, lonia Free Fair, Saginaw Fair, Anderson (S. C.), Alabama 


State Fair, Louisiana State Fair, South Texas State Fair, Little 
Rock, Ark., and others. 


| “Original letters on file if interested,” company states. 
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_# ‘Che ‘Billboard’s 4oth cAnniversary A SPECIAL CARNIVAL DIVISION 


| Parade of 


j WORLD of MIRTH ATTRACTIONS 
| in a Salute to The Billboard 


BIRTHDAY GREETINGS |= semen 


The future of your fair depends T. W KELLY’S 
on the Square Deal your 5 i 
TO THE patrons get. WORLD'S FAIR 
| FOR HONEST MERCHANDISE FREAKS 
AND AN EQUAL CHANCE TO 
B | L L B O A R D ALL, CONTRACT YOUR CON- rte ete 
| CESSION LINEUP AND MID- MUSEUM of FREAKS MADE 
| WAY STORES FAMOUS BY RIPLEY 
with 
F. gecemoc .. ee wets Back to the Concession Business 
| & at all times. plete bmn 4 Con- PHIL ISSER 
288 Crown St., Brooklyn, N. Y. World of Mirth Shows--Richmond 
Something New in the Outdoor Show World Thank Mr. Lind 
Mrs. 8. DI Roce ee Rogers ggg ee 1934. 
. sace™Aiiims = enrti®@ lens | | AL RENTON’S ILLUSION 
iia” i ad ei SHOW 
William Cox Albert Ruediger, Jr. 
NITED OHOWS OF FAMERICA || fess Bit” ae Gemma 
ae CIES Se San . 
clates fora pleasant Herbert Lee Smith Superintendent 
and profitable sea- Alice Lee Smith Just Coasting 
° Best Wishes 
W. R. Hirsch John R. Castle R. Rei Lohmar DAN RILEY’S WILD MURPHY’S COOKERIE 


ANIMAL SHOW TWO-HEADED BABY 


EARL PURTLE’S Geo. Lucas 


— The Only and Original CATERPILLAR 
LION CHASING MOTORDROME : 
Don Frear’s 


SOL’S LIBERTY ||_sttsttrette | "iran 
SHOWS, Inc. DY EROS OWS, 


Now Booking Meritorious Shows, Le- 


Congratulates The Billboard on its 40th 7 RIDES a ce 10 SHOWS 


accents ~~ 


— 


. . . . us 0: Di - i notu n 
Anniversary and wishes it continued success Successful S4-Weet BAND Amplifier | tnotvding 6 
= * | Feature Free Acts Fairs 


THE SHOW OF ADVANCED IDEAS. NOTICE, FAIR SECRETARIES. 
ENDY BROS. SHOWS, INC. Home Office: Pottstown, Pa. 


; e@eeseece 


Season’s Greetings to our Friends Everywhere 


ART LEWIS SHOWS, Inc. 


| ee a S. A. KERR, Gen. Rep.—AL RODGERS, Sec-—-ART LEWIS, Gen. Mer. 
Y New England’s Largest Outdoor Amusement Enterprise 
| MODERNIZED----MOTORIZED WISHES TO CONGRATULATE 

f THE BILLBOARD 

; The Best Equipped Show of Its Kind in America ON ITS 40th ANNIVERSARY 

‘| Now Booking Shows and Concessions for Our 1935 Tour of 


Fairs and Celebrations 


Write ART LEWIS, General Offices, 2047 Holland Ave., Bronx, 
New York City, N. Y. 


NOW BOOKING BEST WISHES TO THE BILLBOARD 
| FOR SEASON 1935 Care Sus Se one eee etpate: 


The Billboard has done a remarkable job. 


COMMITTEES AND FAIR SECRETARIES wishing to book High-Class Amusement, con- 
sisting of Rides, Shows and Concessions, all strictly legitimate, get in touch with 


REID GREATER SHOWS 


Winter Quarters:P. 0. BOX 223, Caruthersville, Mo. Earl A. Reid Helen Reid Mrs. Mabel Reid 
Manager Secretary Treasurer 
All Address: SAM SOLOMON, Owner and Manager Permanent Address: Billboard Pub. Co., Cincinnati, Ohio 


= == 
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SPECIAL CARNIVAL DIVISION 


4 ‘Che Billboard’s goth cAnniversary a 


RALDH SMITH, Qteaduteb. © FRANK BERGER, Zast ts Zoe Ma, / 
AUT Won Ge Seta FAULKNER, tae Madea 


THANKS TO THE? 
BILLBOARD FOR ITS FINE <f 
SUPPORT THROUGH the YEARS. 4, 
i 
OAReTiC Ceca 


es 

MAX LINDERMAN 
— General M “rey 
‘o/ WORLD OF MIRTH’ SHOWS 


coletrate 


L. H. (DOC) CANN, 


/ 
annurchdaky on 1947 
rgent “2 // 


General 


LON RAMSDELL, Aubdizity « GERALD SNELLENS, Specaal Qgond 


JIM STEP Ni penne Ph 
CA NTARCTIC \ «77 
— OcfAN we 


THANKS TO FAIR 
SECRETARIES FOR THEII2 
COOPERATION IN 1934, 


Ee 


| 


; 
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es WANTED—Shows and Concessions. During the early part of season we 


large Fairs. We are particularly interested ener ere 
in Shows of merit and will book same on carry a minimum of twelve rides and fif- 
if liberal terms. Why give away forty to teen shows. Our present plans are no pay 
; fifty per cent when you can book with gate at Carnival dates. This means double 
us for twenty-five and thirty-five per cent? the business for the midway. 
| WE CAN USE A FEW GOOD RIDE MEN, INCLUDING 
ONE MECHANIC. ALL MUST BE SOBER AND RELIABLE. 
Address The F. E. Gooding Amusement Co., Operators. 
id Box 386, Columbus, Ohio. Telephone, Fairfax 3220. 
oe | Our best references: In 1934 we furnished entire midway of 
Rides and Shows at fifteen of the leading Fairs in Middle West, 
| and we furnished Independent Rides at fifty additional Fairs, | 
) and all are satisfied with our services. 
HAVE SOME OPEN DATES FOR 1935. 
FACTS To The Billhoard_— THE OUTSTANDING SUCCESS OF THE SEASON <= aa 
Sareea teased | | weet eee A Happy New Year to Alll —_ 
ea GESSIONAIRE conneciag with | | rougysiny, Sauurday,niahts and tl oe Sn 
; US made MONEY, all you carried on just the same 
RUARY with TWO. i gy > J 6 EO R G F L 0 0 S | 
Siete nsuatteas =e ce htaas Ont om | © 
aie Jaret 28. | ——— nid 


4 @he Billboard’s goth Anniversary A SPECIAL CARNIVAL DIVISION 


Holiday Greetings and best wishes to the Showmen’s best friend, Billyboy, 
also to our friends and business associates. 


GOODING GREATER SHOW 


Opening Columbus, Ohio, April 20th. 
NOW BOOKING SEASON 1935 


Can furnish one of the best routes in the will carry seven rides, eight shows and 
Middle West, including twelve weeks of 


when the ‘‘Stick’’ says Whoa! 
and the ‘“‘Peekum” STORES 
are conspicuous through their 
ABSENCE, and we have 
DEMONSTRATED that CAR- 
NIVALS can be OPERATED 


SUCCESSFULLY and with J. GEORGE LOOS 


MENTAL ACCESSORIES, and TWO MAMMOTH CELEBRATIONS siehtnidtaie apadiae 
f t 
5 RETURN ENGAGEMENTS at OPENING DATE ANOTHER BIG ONE Bia Geeege Low brought his 
ty , . in niv o play our 
of being CASTOFF after one 1934 Turkey Trot. 
D | || Secon eee | LAREDO, TEXAS CORPUS CHRISTIE, TEX. | 2 Made" Siz,05. 
‘4 t ons 
4 Lines it ire Mi 35th ANNUAL WASHINGTON AGRICULTURAL and INDUSTRIAL | he wa0'tne’ man’ 10" provide the 
| THEIR Business.” PERSONAL BIRTHDAY CELEBRATION ee 
£¥ LY we CHOOSE to PERFORM By giving him the Contract 
Delegcoteda: | ee ee FAIR and a 
| } ay PROFIT and LIKING, as FEB, 15th TO 25th wore Se A a bie ond 
BUSINESS. At the same time TWO SATURDAYS AND SUNDAYS EXPOSITI —CUERO (rex) RECORD 
Bay'scHoot or conducting 9 AMERICAN LEGION CONVENTION will A oT — 
BIBLE CL ee Also Be Held Here During These Dates. > Scores boas gave us the 
OM vere fz Nothing SMART In | EVERYTHING LOCATED ON PLAZA IN MARCH 29th to APRIL 7th | have hao surige tne post 34 
Teestaity ff that person to your HEART OF BUSINESS DISTRICT. years of our Annual Celebra- 


PATRON “and ne usualy)” | WE FURNISH ALL SHOWS, RIDES AND CONCESSIONS EXCLUSIVELY | —-4"#20_‘tex.) Times 


BRAINS at some time or an- 


‘ MERITORIOUS SHOWS AND PLATFORM ATTRACTIONS WITH OR J. George Loos——-A rare 
{ requites “IGNORANT GUTS” WITHOUT OUTFITS. CAN PLACE GOOD ORGANIZED MINSTREL | Gentuse Glus fapepgomotional 
¥) to trim a “MARK.” There is SHOW, CLASS OR FUN HOUSE, PIT SHOW ACTS, MONKEY CIR- esty; of spectacular showman- 
H not much SCIENCE and 


CUS, ATHLETIC SHOW, BIG SNAKE, HAWAIIAN SHOW WITH 


ship, plus a keen sense of 
SKILL about | MUSIC, FREAK ANIMAL SHOW; EVOLUTION SHOW “VOULD BE | decency. 
i how SMAR ‘oUnpmisen, wet NEW IN OUR TERRITORY. WANT SMALL DODGEM; ALSO | , He cnioys the Confidence 
now (SMART | some “SUCK. CAPABLE ELECTRICIAN AND RIDE HELP. in. the towns where. his’ show 
; NE th ert 
BANK ‘and LIVE. BROWN- WANT SENSATIONAL FREE ACT FOR SEASON “CORPUS CHRISTI (TEX.) 
iy Ay ~~ STRAIGHT MERCHANDISE WHEELS ONLY. WILL SELL EX- ee 
what is your BANK BAL- C C SS ON CLUSIVE. CUSTARD, SCALES, PALMISTRY, IRON CLAWS AND WILLIAM ALLEN 
ANCE? =, ny gg yg ERIE DICCERS. wares “EMPORIA GA- 
f our Business, bu ETTE” ked that “'Car- 
| seeePndiaganse A LONG SEASON WITH A LONG LIST OF FAIRS nivale or some similar sorta 
us are a a 
OUR SYSTEM is a DISTINCT FAIR SECRETARIES, LOOK US OVER necessary Gaiety of a Civilized 
BENEFIT to LEGITIMATE ee 
CONCESSIONAIRES a n d WRITE J GEORGE Loos . P.O. BOX 210 The Loos shows were show: 
a cones OR WIRE Je » Mgr. Greater United Shows sAN ANTONIO, TEX. | !99 Emporia at that time. 


Se ne ee eae 5 
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SPECIAL CARNIVAL DIVISION 


ae ‘Ohe “Billboard’s 40th cAnniversary x 


E. LAWRENCE PHILLIPS, Inc. 
PRESENTS THE 
N EVV 


WALTER A. WHITE, Gen. Mgr. 


THE MIGHTY 2314 JEFFERSON ST., QUINCY, ILL, EVERYTHING. 
MONARCH THE NEW 
SHOW BUT THE NAME 


OF THE i 
TENTED (WORLD 4 | BEAUTIFUL 4, MODERN LEGITIMATE 


wa WINTER QUARTERS, AUGUSTA, GA. | -;| grammes anes 
N. E., Rg AS: th, ee eee 2 ; 
Bs 


OFFICE, 658 MD. AVE., 
WASHINGTON, D. C. 


1935--NOW BOOKING FOR cai. -cuee 


FAIR SECRETARIES, WE INVITE YOUR CORRESPONDENCE 


WiLL CONSIDER CONTRACTING Two High-Class Feature Shows, Bug House, Platform or Small Pit Attractions. Must be something new, meritorious 
and in keeping with the High Standard of this organization. 


Would like to hear from SKOOTER or any new or novel Riding Device. 


BILL HAMES SHOWS, | INC. 


“Texas Greatest and Only Railroad Show” 
BILL HAMES, President and General Manager 


+ 


Congratulations to The Billboard on its 40th Anniversary 


May you conscientiously serve the Outdoor Show World for many more years to come 


Season’s Greetings to our Friends everywhere — 


THANKS TO THE FAIRS AND CELEBRATIONS OF TEXAS FOR A SPLENDID SEASON 


NOW BOOKING SHOWS, RIDES AND CONCESSIONS FOR 1935 
Have Good Opening for Side Show and Girl Show of Merit 


OPENING OUR 1935 SEASON AT THE FAT STOCK SHOW, FORT WORTH, TEXAS, MARCH 
15 to 24, INCLUSIVE 
WE OFFER ONE OF THE LONGEST SEASONS IN THE BUSINESS----EARLY CELEBRATIONS AND 
LATE FAIRS 


° ° ° ° Write us early concerning vour Events, in order that we can figure 
Fair Secretaries and Celebration Committees: with you. We can assure you the finest line-up of shows, rides, 


and concessions in the State of Texas 


PERMANENT ADDRESS 


BILL HAMES SHOWS, Inc., 511 Bewley Bldg., Fort Worth, Texas 


i niall — 
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Ee he Billboard’s 40th cAnniversary we 


SPECIAL CARNIVAL DIVISION 


Congratulations to “Old Billyboy” 
Season’s Greetings to Our Friends 
Everywhere 


BIG STATE SHOWS 


Roy Gray Jess C. Wrigley Louis Bright Doc Waddell 


Gen. Director Manager Secretary-Treasurer Press Agent 


Also Operating The 
VALLEY SHOWS 


ED STRITCH, Manager 
Opening our 1935 Season in Downtown Houston 
early in March 


NOW BOOKING SHOWS, RIDES AND CON- 
CESSIONS FOR COMING SEASON 
Permanent Address: WESTLACO, TEX. 


+oooeeoe 


Congratulations to The Billboard on Its 40th Anniversary 


CRAFTS 20 BiG SHOWS 


World’s largest motorized Carnival 


Just concluded a most prosperous season of 40 weeks, and again 

will play choice celebrations---Fairs and still dates in California. 

Can place for season 1935---opening at National Orange Show, 
San Bernardino, Cal., February 21st 


LEGITIMATE CONCESSIONS 


Also Ten-in-One to feature, Minstrel Show, Athletic Show, Illusion 
Show, Snake Show, or other attractions of merit. 
Will furnish Top and Banner line 


ATTENTION!---Independent showmen---book with a winner 
Always a long season---No rain---Good territory---think it over. 


ADDRESS---Crafts Shows, San Bernardino, Calif. 


a. 


° — ) tree e 
PACIFIC COAST SHOWMEN’S 
ASSOCIATION 


extends hearty congratulations to 


THE BILLBOARD 


on its completion of 40 years 


of unfailing service to all showfolk 


JOHN T. BACKMANN 
Secretary 


S. L. CRONIN 
President 


ewuwwwrwe* 
a tb 4 4 4 6.6.66 bby byte tytytytatytrtybe-tet> 
el 


HAPPY BIRTHDAY TO YOU 
BILLBOARD 


FROM 


HAPPYLAND SHOWS 


JOHN F. REID WILLIAM G. DUMAS 
3633 Seyburn Ave., Detroit. Mich. ‘ Gibsonton, Fila. 


Twenty-two years of Show Business, during which The Bill- 
board has been a companion to us through calm Horse and 
Buggy days, foreign battle fronts, wild prosperity and dark 
days of famine. A service to us in many ways, including ad- 
vertising value, inspiration, good counsel and friendly sym- 
pathy. It has kept us in contact with many of our dearest 
friends in and out of Show Business and is one of the most 
important wheels in the old success machine. 


HERE’S HOPING THE BILLBOARD WILL LIVE 
AS LONG AS THERE IS SHOW BUSINESS 


Best Wishes to The Biilboard 


We hope it will have 40 more 
years of life—better than those 
just covered. 


MARKS SHOWS, Inc. 


We have 5 years to our credit— 
quite a record, too! 


WANTED 


Shows, Attractions and anything 
worthwhile for 1935, 


Write--JOHN H. MARKS, Mer. 


P. O. BOX 771 RICHMOND, VA. 


CONKLIN’S 
ALL-CANADIAN 
SHOWS 


PERSONNEL and MANAGEMENT 
Wish To Congratulate 


THE BILLBOARD 


ON THEIR FORTY YEARS OF PROGRESS 


Congratulations to The Billboard on 40 years of service to 
the Show Business. May you continue the good work 


THE R. H. WORK SHOWS 


“Not the Biggest, But One of the Best” 


Now booking for the 1935 Season. Secretaries and Managers of Celebrations 
and Fairs, write. Shows that are up to the standard of my show, let me 
hear from you; also Legitimate Concessions. R. H. WORK, Manager. 


Permanent address, 658 S. Seventh St.. Indiana, Pa. 


CONKLIN'S ALL-CANADIAN SHOWS 


CAN PLACE FOR SEASON OF 1935 


Meritorious Shows, Fun House, Legitimate Concessions, Outstanding 
Attractions for Our Circus Side-Show. 


Address J. W. CONKLIN, Box 31, Hamilton, Ont. 
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SPECIAL CARNIVAL DIVISION _A “Ohe SBillboard’s 40th cAnniversary | 


SPILLIIAN’S NREW LOOP-THE-LOOP RIDE 
ee ¢ THE HAT OF THE SHOW AT TORONTO... 


Awarded Both Prizes For The Newest and Most Original Ride For 1935 


° PROVED CAPACITY—S100.00-$150.00 
per day per unit capacity. actually 
proved at the State Fair in Columbia, 
S. C., this fall. Has unquestionable 
public appeal—it was necessary to stop 
selling tickets at frequent intervals, so 
anxious were the crowds to ride. 


\ 


PARK OWNERS, CARNIVAL OWNERS, 
RIDE OPERATORS EVERYWHERE are mak- 
ing their plans now to operate the new, 
sensational Loop-the-Loop. Rarely do ride 
operators get an opportunity like this: A 
ride that is absolutely new and sensational 
and still one that has been tested in actual 
operation. The Loop-the-Loop is a proven 
success. Two, three or four passengers en- 
ter the car and grasp the hand-rails. The 
car is automatically started to swinging 
and in a moment the riders make a com- 
plete loop. The ride operates smoothly and 
easily and is controlled by the riders on ’ 
the principle of the old-fashioned swing. 


SIZES FOR EVERY LOCATION—Loop-the- 
Loop comes in units, 3, 4, 6, or more as 
the location demands—start with a few 
and add on any time. Loads compactly, 
six units load readily on one show wagon: 
easy to gilly; quick to set up or dismantle 
yet sturdy as a skyscraper when erected 
No costly repair expense possible 


WRITE OR WIRE today for further in- 
formation and prices. Get in on the big 
profit deal with LOOP-THE-LOOP. It’s the 
biggest money-making opportunity offered 
you in years. Orders filled on strictly a 
first come, first served basis. : 


- NORTH TONAWANDA, NEW YORK 


WESTERN STATES SHOWS | ACVANCE Posto 2h rom 


A. (BOOBY) OBADAL — JACK (DILLON) RUBACK | 
(Owners and Operators) 


| 
_ CONGRATULATIONS TO“OLE BILLYBOY” | 
AND ITS STAFF. SEASON’S GREETINGS 


LUNCHETTE 
TO OUR FRIENDS only 
$BQs0 
OPENING OUR 1935 SEASON AT THE “BAT TLE PROSPERITY a! lien a omnens griddle toaster 
. °. wn an ood warmer , uipped with a heavy 
OF FLOWERS” IN SAN ANTONIO, APRIL 22 yr cast aluminum griddle fo hot does, han 
| 587 quart food pots. Has a large canaian v4 com 
| a x partment = eStant. Frame of steel fin- 
| Now Booking Fairs and Celebrations for the EASY TERMS ished in beautiful green porcelain enamel. 


Only $32.50. 
Counter Mode! Also the CONEY-COOKER, a combined 


red hot steamer and bun w nemer, $22.75. 
‘77 COUNTER-CHEF GRILL, a combination 


Coming Season 


toaster an d sandwic h machine and all-pur- 
. . 
. pose grill b ith both te nd bot- 
Permanent Address: 201 Austin St., San Antonio, Tex. The “PROSPERITY” Model—the World's finest P28 E7ill: Cooks with both top and. bot 
qnaeesen quality-bnilt, low-priced Popcorn Machine Just Automatic Deep = Fryer at $48.50, a 
the machine for you to get into the profitable pop- Food Warmer at $22. r?" and a Display 
corn business. All electric. Manufactured under Peanut Warmer at $32 4.5 
exclusive Star patents 
Kettle style popper, capacity $6.00 worth of pop- Write Today for eit Details. 
corn per hour. Cabinet of beautiful porcelain 


enameled steel, mottled silver gray with black out- 
line borders. Trimmed with Chrome Plated Steel. ADVANCE MFG. co. 
55 inches high by 22 inches by 16 inches. Comes 
to you fully equipped ready to run. 1210 S. Kingshighway, ST. LOUIS, MO. 


CONGRATS, BILLYBOY, 
ON YOUR 40th ANNIVERSARY! 253828 SEASON'S GREETINGS 22625 | ! 


YOU HAVE SERVED US SHOWFOLK WELL IN ALL THESE YEARS. 

MAY YOU LIVE NOT ONLY 40 YEARS LONGER, BUT FOREVER. 

OPENING MAY 2 TO 11, 1935, KEOKUK, IA., AUSPICES AMERICAN LEGION. 
Using Merchants’ Tickets the Entire Season. No Pay Gate 


WANT Geek, Mechanical, Mickey Mouse, Monkey Circus, Freak and Side Show. Good 
proposition to Pony Ride and Fun House. WANT TO BOOK OR BUY Tilt-a-Whirl. 
Have Cook House, Corn Came and Popcorn. Booking all other LECITMATE Conces- 
sions at $12.00 per week. WANT organized Minstrel and Hill Billy Shows, with or 


without own ouffits. Address P. O. BOX 388, DANVILLE, ILL 
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4 he ©Billboard’s 40th cAnniversary — 


» Congratulating The Billboard on Its 40th Anniversary « 


TT UDO LEELA TEUUUUUS LALO: 


CLARK'S GREATER SHOWS 


Just completed its most successful season 


Now booking --- Shows --- Concessions --- 


Rides---for season 1935. This show plays 

i the MINING and INDUSTRIAL CENTERS i 
on Pacific Coast. Will buy or book WHIP 
or TILT-A-WHIRL 


Address 


CLARK’S GREATER SHOWS 
423 West 8th St., Los Angeles, Calif. 


Birthday Greetings 


canada-Sim S Greater Shows-carata 


Now Booking Shows and Concessions for Season 1935 


FRED W. SIMS, 611 Jarvis St., Toronto, Ontario, Can. 


JOHN D. KILONIS SHOWS 


INCORPORATED 


Congratulates The Billboard 


ON ITS 40 YEARS OF SERVICE AND EXTENDS 
EVERY WISH THAT ITS SUCCESS CONTINUE 


WE WISH OUR MANY FRIENDS 
A MERRY XMAS AND A PROSPEROUS NEW YEAR 


WANTED FOR SEASON OF 1935 
SHOWS, FREE ACTS AND CONCESSIONS 


Our past season was a success—1935 will be better. We have our own 
Rides, Transportation and 2 reliable E. B. Kelley’s Light Plants. We 
open here in May, with choice New England spots and Southern Fairs 
until Thanksgiving. Write JOHN D. KILONIS, Mer. 


Distributors for the New Sensational 
Money-Getting Ride, LOOP-O-PLANE 
Now on demonstration at Columbus, O. 


JOHN D. KILONIS, Rol Eddy Hotel, Columbus, O. 
Eastern office, P. O. Box 143, Manchester, N. H. 


W. G. WADE SHOWS 
NOW BOOKING FOR 1935 


Can Place first-class Ten-in-One Show, Wild West or Animal Show, 
Fun House, Walk Through Shows, Penny Arcade or any attractive 
shows that do not conflict. Can also place legitimate concessions of 
all kinds. Exceptional opportunities for up-to-date Cookhouse. 
Season opens early in May and includes a long circuit of fairs. 
Address W. G. WADE, 289 Elmhurst Avenue, Detroit, Mich. 


C. F. ZEIGER UNITED SHOWS 


Just closed another successful season of 32 weeks 


WANT for season 1935, open in March, High Dive and other Sensational 
Free Acts; must work high. Used three big acts this past season, will have 
five this coming season. SHOWMEN—If you want to play territory that 
isn’t worn out and conditions are good, I will furnish outfits for money- 
getting shows. Write what you have, may be able to place you. All Legiti- 
mate Concessions open at this time. WANT—Bosses and sober Ride Help 
on all rides; top salary. 


C. F. ZEIGER, Box 372, El Paso, Tex. 


28th ANNUAL TOUR—1935 


GREAT SUTTON SHOWS 


CAN ALWAYS PLACE RIDES, SHOWS AND CLEAN CONCESSIONS 
Just Finished 30-Week Tour. Very Good Business 
1935 SEASON OPENS APRIL 13, AT OSCEOLA, ARK. 


Best Wishes to The Billboard 
F. M. SUTTON and EDNA SUTTON 


CONGRATULATIONS TO “THE BILLBOARD” 
SEASON’S GREETINGS TO MY FRIENDS EVERYWHERE 


JOHN W. GALLIGAN 


Permanent Address: Care The Billboard, Cincinnati, Ohio. 
“MY PAST RECORD SPEAKS FOR ITSELF” 


Now Booking Corn Games. Guess-Your-Weight Scales and Concessions 
of All Kinds for 1935 Fairs and Celebrations. 


Peter Rien nares aie tin te 
a wore 


Greetings to The Billboard 


on its 40th Anniversary 


AND SEASON'S GREETINGS TO ALL 


from 


J.-L. LANDES SHOWS 


(Established 1908) 
}. L. Landes Cc. G. Buton 
Owner and Manager General Representative 


NOW BOOKING Shows and Concessions for 1935 


Address---Coates House, Kansas City, Mo. 


Congratulations on Your 40th Birthday “Billyboy” 
—Season’s Greetings To All My Friends— 


BEN WEISS 


Permanent Address: 1108 Avenue “R”, Brooklyn, N. Y. 


“Fair Dealing” Has Always Been My Motto 
OPERATING HIGH-CLASS CONCESSIONS 


KEYSTONE SHOWS 


Now Booking Shows and Concessions for Season 1935 


Opening in Western Pennsylvania May Ist 


Cc. A. HARTZBERG, Mer., Punta Gorda, Fla. 


DANNY LAROUECH 


Congratulates The Billboard on Its 40th Anniversary 
Season’s Greetings To All My Friends 
Thanks te GUY and MEL DODSON for a Splendid Season 


WILL OPERATE THE COOKHOUSE AGAIN ON 
DODSON’S WORLD’S FAIR SHOWS IN 1935 


AT HOME FOR THE WINTER WITH MY FAMILY AT MASSENA, N. Y. 
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SPECIAL CARNIVAL DIVISION 4 he SBillboard’s 40th cAnniversary ae 


Here is your cupertemity to get, at a Two lara 


| SAME neliietine | [RALSTON F. RICE, osasvron 


big saving, one of the original large ‘one 31% ye Gee ee eo } 
j capacity STAR “French-Fried” Pop aan hia k porcelain enamel cabinet. Striped i 
| ab Machines used at the World’s Fair. Chromium trim - Plate ol sides ond coum A. 
' ay = Hy — gn _ All ele — > Two Ly py units with 
; They have been checked over and erage Bg re ” ae 28 A ee as 
horoughly cleanes An 2 “1 Single Model. e specifica 3 as 
men ug a — And our reputa Double Unit except. cabinet is 6 feet long ‘ 
s and it has but one Popping Unit. 
: 00 Even though your season is months ahead, by a 
Price only 190 — means take advantage _ is unnsual offer! * 
for 6 foot Single Unit Model. a. pao Oe Oe ee eee 
Write or wire for complete details and re- . 
a ov A | serve your models now! £ 8 
for large 8 foot Double Unit Model. STAR MF G. CO., I nc. 
||| Subject to prior sale F.0.8. Chicago. FACTORY: 4569-75 Swan Ave., St. yy Pao 
Torme oath, CHICAGO BRANCH: 105 N. Wacker Drive. 
ese models vere gents priced at : 
$515.00 and $695.00. NEW YORK OFFICE: 1 West 21st St. 
. World’s Largest Manufacturers of Popcorn 
See our other ad on Paye 202 this issue Machines and Light Lunch Equipment. 
’ 
“The World’s Greatest 


Thrill Ride” 


Takes in $30 to 
$40 per hour 


4 ® Make 100 to 200% Profit 
Concessionaires ..c: Sex, suv ami Comic Post Cards 


| BRE sre . Brand New . . - Dif- 
{ —ar tan 7 . ‘ ” ferent . . . Alread 
250 for $2.00, 500 for $3.00, 1000 or over for $5.00 per thousand a wares n ro oss 
Without doubt the ride of today. Sturdy, Safe, Economical . Gen- 
25 SAMPLES AND LIST FOR 25c eral Electric 3-H. P. Motor. Single Phase, 110 e 220-Volt Curve nt. Can be easily < 
25% Deposit with Orders, Balance C. O. D. Tansport y -ton truc 
The sensation at Amusement Parks and Carnivals . Lar i , ir passengers, 
| || [MOST PROFITABLE SIDELINE FOR RESORT. AMUSEMENT PARK AND ALL OTHER . . Every owner is making real money with the LOOP-O-PLANE.- 
\ ; 
Vacation —_ 50 Subjects Black Kid 15 Subjects Domestic | Comics 13 Subjects R F. RI ¥ ATLANTIC COAST STATES, ; 
vcation y Scote’ pee d Comics 
Kid Vacation | 18 = Touring & Auto 31 mie Ble “k cat 18 ps nc. EUROPE, SOUTH AMERICA, 
Why Not Write 14 - Radio 7 = Vacation Don'ts 4 ye CUBA d MEXICO 
Golf _ ihe General Comics 14 “ Every Day 2 Ralston F. Rice Pres. CU on 
rennis 9 - Art Comics 18 ™ . 
W. F. EHRNHOLM, 137 Varick Street, New York, N. Y. THE 


WHY PAY HOTEL BILLS? 


Save that money! Travel the Trotwood way. 
Hook your hotel to your car, take it with you 
anywhere. Cook your own meals if you like; 
sleep in your own beds. Large, comfortable beds 
in separate compartments; stove, sink, wardrobes, 


ACROPLANE || 


“The Magic Ride---Draws 
Crowds Like A Magnet” 


Profitable. Fascinating, In- 


, structive. Needs no introduc- 

refrigerator. table, screens, EVERYTHING! Trails tion to the Amusement and ; 

perfectly at any speed; any car handles easily. ceans Wales Gall nates Mia 

e u ea 
Whether you prefer the semi-streamlined Cub ment Thrill ride, but a ride ; 
Comsestty engineered, sturdy, or Club, the full-streamlined Ranger shown here, str a rd > —_ bg 7 ; 
ane mere, le or the V-front Cruiser all Trotwood ~ winger ascinating 
wee ; dace he air minded, making THE 
All-steet chassis. y rk. Coaches are available with either standard or ACROPL ANE one of the 
1° 5" to 17’, exclusive "2 custom-built interiors. Priced $280 to $1,050. Gre atest ; Ie peat Rides, ever 
‘ om riown am en- 
bar. Write for free literature, or visit factory. tirely controlled by the pas- 
Senger. 


TROTWOOD TRAILERS, Inc., Dept. 53, Trotwood, 0., ° S's. 


Equipped with airplane 
controls Powe ~~ | with — 
H. P. Gene 


Motor, with 3-Phase, 60 Cycle, 220 or 449-Volt Current THE we TROPL ANE 
comes equipped with complete trailer equipment, consisting of 4 Ford wire 
wheels, pneumatic tires, tubes, axles and trailer bar, and can be trailed on the back 


of any car or truck. 
i] Lot CO 0 K al 0 U SE ME E M E N Representatives wanted. Capable men write at once for big money-making oppor- 
tunity. Write for complete information, prices, terms and territory open 
§-g=ias= EVERYTHING YOU NEED SALES OFFICE: HOTEL DIXIE, 241 West 42nd Street, 
> New York,N. ¥. Wisconsin 7-6000 


A= a 


JUICE JARS, 
eee oe ee A 
— ps CIRCUS LEMONADE Congratulations to The Billboard on Its 40th Anniversary 
eG SLAceER. uv mn BURNERS. 
New Instant-Light | TANKS (3 Gallon). | ogg") sa oue” (Mo 
GASOLINE STOVES $6.00; (5 Gallon),|  og.6"), $6 80. 
‘- y Ag UE esane . sumer a 
ights Like Gas). . La 
GRIDDLES. WOLLO Ow WIRE (Per TORCHES for Lighting | 96eeee< 
Nor waa oureri AO aw quan Gnahiess te Both C R E T R S 
“COFFEE. saree. " Asotine LAN} Gravity and Pressure.) ( ) 
Order from this ad. Write - Soupite Catalog. TERMS: 1/3 CASH REQUIRED 
WITH ORDER, BALANCE C e Are Headquarters for Cookhouse Equipment. 
WAXHAM LIGHT & HEAT “COMPANY {54 West 42nd streci 
New York, N. Y. 
L 


For Outside and Inside Use 


Theaters, Parks, Rinks, Fairs, Carnivals, Etc.. 


| - Make Big Profits With Cretors Machines 
Congratulations to The Billboard For 50 Years We Have Built the Best a 


e Co Machi in the World dH Sold 
On Its 40th Anniversary Them ot Reasonable Prices aaa 


Write for Our Catalog 


Season’s Greetings to All My Friends 


JACK WISH 


Permanent Address: Care The Billboard, Cincinnati, Ohio. 


CHICK ALLEN || mnt errs gual || 


wishes all his friends and customers a 


C. CRETORS & CO. 


Established 1885 
616 W. CERMAK ROAD CHICAGO, 


eeorrerreoe 


Also Congratulates “Old Billyboy” Merry Xmas and a Happy New Year 
° ead an ns eee Pee 
s uttTe YS ar r ou e2 ers. 
| Season s Greetings To All Send $2.00 for sample assortment of stuffed toys. It’s worth 
| “ONE OF THE NEATEST CORN GAMES ON THE ROAD” Ce Se tas bee cee ne aa mt 
< 
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he 4 Che Billboard's 4oth Anniversary 
y ulboara s 40t nniversa SPECIAL CARNIVAL DIVISION 
MAKE MONEY with these Profit Mak 
; Any season, any stand, you can make money——yes, big money 
‘ with STAR Popcorn Machines and STAR Light Lunch Equip- 2 
ment. The records prove it. 
You will find the fellow with new up-to-date STAR Popcorn 
> me nt making money. And yon will find the fellow with 
id worn-out, out of style oquinanent having a steady run of 
tough seasons. The popcorn rieture bas changed Nowadays it 
takes a Popcorn Machine that will sell Popcorn as well as pop 
it. You m ight have fine popcorn a do you sell it? STAR 
Machines do—and sal s figures tell 
The new ST AR Popeorn Machines, wit i il the latest imprewe- Wishes All 1] 
ments in d gn ave every good feature you need and want in 
a Sanco Machi e Ab ve all, the are effic en ~opera ting 
dh sw cy th win ts MERRY CHRISTMA 
STAR CORN KING Model ALSO money making rile, 
—large cabinet model w _ frankfurter steamers, fryers, 
ae See eee eee broilers for making quick and a 
as display and cane ahead : 
ing compartments for nickel and dime profits at 
roasted pearuts, too All fountain, lunch counter, 
Stat Ri peas SM A hes HAPPY, PROSPEROUS 
ments. Cabinet size 20%25 a combined hot dog steamer 
they high. Only $246.00. and bun warmer, in par- 
Oth 5] ticular, is a profit maker. W YEAR 
$750. ee Re Big capacity. Sells at only 
STan pRorir” ose. particulars and big free 29.75. 
Shown here electric ‘atalog. 
new, improved, big capacitY see our ad on page 201 in this issue announcing sale of OHN M SHEESLEY. Genera 
i : | eet gy on Rh med large World’s Fair Models. They are real bargains. J . 9 I Manager 
t art. Green porcelain cab- T F 
: Inet trimmed wtih Chrome Ss AR M G. Cco.,, Inc. 
Plated Steel. Cabinet height Factory: 4569-75 Swan Ave., St. Louis, Mo. 
5 feet Only $123.00. Chicago Branch: 105 N. Wacker Drive. 
Easy terms. New York Office: 1 West 21st St. 
| 
| Big Money Makers 
lee Renas Meal FOR LIVE-WIRE CONCESSION MEN. 
| j 
Convcessionaizes and | 
DOGS, CATS, [| Premium Cer at! While 
f S S / | Prices that will 4 ,4 , 10c you 
H O R E surprise you Se wait 
‘ lg L e Bef 
pee- es = ws 4 PHOTOS, 4 POSES, 10c — while you wait. THE PHOTOLA Automatic Photo M 
ELEP ou Buy Elsewhere. | chine is a motor operated camera, entirely mechanical, and gear driven, making it the 
ETC / l u fastest money-getting concession of this type now manufactured. 


THE PHOTOLA makes four photos, in four different positions, every sixteen seconds. 
NOVELTY Cc 43 W. 24th St., N.Y. C. Enlargements can be made from these pictures and delivered to the subject in 5 minutes. 
GAY STUFFED TOY & s Phone: WAtkins 9-0673. THE PHOTOLA machine provides a neat income 52 weeks in the year. Leading con- 
cession men on the larger shows in 1934 have found it their most profitable concession. 
Department stores, indoor celebrations and wherever crowds congregate, THE PHOTOLA 
always gets the money. 


The Cabinet A -cationty portable, beautifully finished and weather-proofed. Can be set 
Good News up in 80 minu 


For Troopers! PRICE $800.00 CASH 


The TRAVELO Coach enables you 
to travel economically, with no hotel 
or restaurant bills to pay. You can 


live and sleep in it just the same as MOXIE HANLEY HANLEY’S PHOTO SHOP 
in your own home and carry in it 3 


The oni COACH offers the aoe, YOU show equipment Has every 


ideal solution of your travel problems. convenience. Berths and dining fa- 205 EAST 12th ST., KANSAS CITY, MO. 


Send for free circular giving complete 


Re Reduce Jrave} Expense 


or terms to responsible persons. 
Write for descriptive literature and sample photos made by THE PHOTOLA. 


detail cilities for four people. A quality 
RAYMOND PRODUCTS CO., coach at a remarkably low price— 
1214 Rust Ave., Saginaw, Mich. $395 to $575, F. O. B. Saginaw. 


'$ PREMIER CONCESSION 
i. Show Folks eee SUPPLY HOUSE 


; : Congratulates America’s Premier Outdoor Showmen’s 
SEASON’S GREETINGS AND THANKS Publication — May We Both Live Long and Prosper 
My biggest ine about ‘our Special Finance Plan Exclusives fer ‘Show Peasie"** ° | | 1935 CATALOG NOW IN THE MAKING. SEND IN YOUR NAME AND 


CHARLIE T. GOSS HEX MFG. ce thnks. Battal, New York 


With Standard Chevrolet Company, 1325 State St., East St. Louis, Ill. 


4-FOR-A-DIME PHOTO MACHINE] EY BY WE @ 


tacts dna le ck I a tt 


DE ae ectente ate 


Priced low because it is built to rend ithout i i 

Now $ trouble—no frills, but attractive and wa The — Used sizes, from write ap Sapeeee te etek 
per feed is sure and positive. Requires no photo expe- New, any size made to order 
Only rience. Can be operated by anyone. Get our prices before buying 


etter ete: ie: aaa Ane 


Build your own cabinet if you like—Camera $25.00, 
L $35.00, t th ith full instructi for buildi 
| “hee uae tae oa ee ee GEO. FT. HOWT CO. 
+f business—don’t wait until some one else grabs the good spots. 549 Rutherford Ave. Cha. 2475 Charlestown, Mass. 
i OLSON SALES CO. 909B Walnut Street, Des Moines, lowa. j 


New De-Luxe Model Either 8 or 10 


Bi PRICED FROM POPCORN 
Ls ccs asoagsaagrt Car Size $695.00 up| | spaNisH, SOUTH AMERICAN, JAPANESE, BABY GOLDEN, 
KIDDIE AUTO RIDE ETC., ALSO GLASSINE BAGS, CONES, PEANUTS, 
Over 50 Allan Herschell Kiddie Auto CARTONS, SEASONING, POPPING OIL, 
4) Rides sold in. last two seasons All POPCORN MACHINES, ETC. 
stand ard sizes: S-Car, 16-ft. | diam- A Penny Pestal Card to us will bring our Booklet Price List 
Car, 22-ft.’ stem chil of Popcorn Supplies. 
ibe: PRUNTY SEED & GRAIN CO. 
Ey ALLAN HERSCHEL qotaphony 14 and 16 South First Street, St. Louis, Mo. 
North Vonawends, ©. V. “Over Fifty Years Distributing Popcorn” 
a =I 
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SPECIAL CARNIVAL DIVISION P3 he Bi llboard’s goth cAnniv eTSArY A 


RANGE SETS~ Lowest Arices 


inonant | 3} Joann foss-Out Coaches 


rrphiie  y (EX ‘b 
ae BR Se ie re BLANKETS inma 
WATCHES ~lo meer Ort ne 5 MS oe > * . , bh foe ane Setmmnine beautiful Designs EColons © 


« BALOONS - ac e . > , Sd DOLLS 


~Grvetment _ = mbna hk aww ART STATUARY 


Assortmen 
Ss CAPS~HATS = Treat 
POCKET BS As is Complete Raa 
~a completet NOISE MAKERS ‘Sesh 


assortment se Soa Every Description TREET 


MIDWEST NOVELTY COMPANY] 2" [ity he | 
1322 MAIN ST., KANSAS CITY, MO. a 5 S: 


TRADE BOARDS | “The House With The Lowest Prices” 
every purpose : 


ee CORPORATION 


MERRY CHRISTMAS AND HAPPY AND PROSPEROUS 1935 FOR ALL. 

2 F = We are now contracting for 1935, Opening Latter Part of April for Thirty Weeks. 

Wish to Thark All Fair Secretaries, Committees, Members | SHOWS with capable Showman. Will furnish Wagons and Outfit. Will book three 
more big Rides and furnish Wagons. CONCESSIONS all open. 

Fair Secretaries note that this show will be 15 railroad car show and carry the best and 


of This Show an d The Billboar d for the most modern Shows, Rides and clean Concessions. Write to 


MATTHEW J. RILEY 


915-917 Walnut Street, Philadelphia, Pa., 
Or JAMES E. STRATES, Box 494, Elmira, N. Y. 


SUCCESS OF THIS SHOW 


WATCH US GROW 


= count us in on the greetings— : 
e ! x 

a . 
eWorld Circus Side Show| 14th Street Musume 
. , ie a Coney Island, N. Y. 122 E. 14th St., New York City™ 
Congratulations to The Billboard Publishing Co. | Say Wnty tes Poe Amelia Pte 5 
On their achievements in the past. May the future hold numberless years - L. Newman, Treas. aided by all the other Wagners a 
of continued service to those seeking a livelihood in the various channels | m always on the market for $40hy Sereet’s flat big-thne aanauae 
of the Amusement World, to whom we wish success. F freak and novelty acts prsearage neo H 


ROTA PAN OWS Se 


Berney Smuckler R. L. Millican a BroT* 40a ne 


| S O U T H E R N ANDERSON AUTOMATIC PHOTO MACHINE 


This outfit is the proven money-maker at Fairs, Parks, ' 
Carni ivals, and Departnent Stores al] over the 

ountry. 
We are proud of our ANDERSON AUTOMATIC CAM- 


ERA. It is FAST am da automatic. Takes four photos, 
four poses, in less t! ar ten seconds. 

The cabinet is hands comely made and finished, portable 
and can be set up in ten minutes. 


RECULAR $500.00 VALUE. NET CASH ONLY $395.00 


Largest and Most Beautiful Motorized Show in America CAMERA ONLY (WITHOUT CABINET) $200.00 


NOW BOOKING FOR SEASON 1935 Write for Descriptive Circular and Sample Photos 
4 JOHN FRANCIS, Manager, Houston, Texas weno. Ee tie 
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Museums of the Old Days and Today 


OR many years museums have 

served the show-going public 

with a “somewhat different” menu 
of entertainment—a combination of 
exhibits of unusual living forms of 
human physical makeup and in- 
animate objects, and solo and en- 
semble acts. In the old days musi- 
cians, singers, dancers, monologists, 
sketch teams and other entertainers 
who later graduated to big-time 
vaudeville appeared in stage pro- 
ductions of some of the prominently 
established museums. Many of these 
places of amusement became known 
far and wide, with frequent changes 
in feature presentations. 

Like other amusements the popu- 
larity and establishment of museums 
have been in cycles. There have 
been slumps and revivals. For a long 
time prior to a decade ago there was 
almost an absence of this form of 
entertainment. During the last 10 
years the again-on-hand arc of the 
circle has been gradually swinging 
into recognition. 

In The Billboard of December 8, 
1928, appeared an interesting article 
by Barry Gray under the heading, 
“The Good Old Days of the Dime 
Museum.” Space will not permit a 
complete reprinting, but following 
are some excerpts: 

“To the best of my recollection, it 
was in 1879, when I was a lad and em- 
ployed as an Office boy for a firm of 
New York lawyers, that I first saw a 
dime museum. 

“It happened on a Saturday when 
I was granted a half holiday. Care- 
fully stowing my week’s wages, which 
consisted of three dollars, into an 
inner pocket, I strolled up Chatham 
Square and then into the jaws of 
the old Bowery. About a half block 
up found me standing in front of 
what might have been—I am not 
claiming it was—the first of the dime 
museums. The bright and showy 
banners in front of it proclaimed it 
“Worth's Museum and Congress of 
Living and Inanimate Curiosities.” 

“I paid my dime and ascended a 
long flight of stairs to the so-called 
curio hall, where a fair-sized crowd 
was listening to an able discourse on 
the wonders of that department by 
a lecturer, a Professor Hutchings, 
who incidentally presented a very 
clever exhibition of lightning calcu- 
lating. 


ML 


“In addition to the various his- 
torical and prehistorical relics scat- 
tered about the hall there were ex- 
hibited several freaks and platform 
acts, the feature one being Captain 
Costentatus, the Tattooed Greek. 
From the curio hall I passed down 
with the audience to the Bijou The- 
ater, on the first or ground floor, 
where a half-hour variety show was 
presented on a stage of very small 
dimensions. From there we were di- 
rected to what is now known as the 
blowoff, and which consisted of a 
very creditable performance of 
Dante’s Inferno. The first impression 
of anything is one never to be for- 
gotten, hence my quite vivid recol- 
lection of this, the first dime mu- 
seum I ever visited or learned of. 


“Two years following there were sev- 
eral such institutions. And 10 years 
later there was a circuit of them ex- 
tending from Coast to Coast, repre- 
senting an investment of millions of 
dollars and giving almost continual 
employment to all branches of the 
amusement profession. 

“G. B. Bunnell, a pioneer museum 
manager, along about the early ’80s 
conducted dime museums in New 
York City and Brooklyn. His Brook- 
lyn one was located in the old Hoo- 
ley’s Minstrels’ Building on Court 
street opposite the Courthouse, and 
his New York establishment at 
Broadway and Ninth street. It was 
at this museum that I first witnessed 
a demonstration of the phonograph, 
a rather crude affair and demon- 
strated by Frank Coyle. There were 


also at this period several museums 
on the Bowery, the principal one 
under the management of C. A. 
Bradenburg. 


“Compiling a list of the dime mu- 
seums that existed and flourished in 
this country during the period be- 
tween 1880 and 1900, the list would 
read to the best of my recollection 
as follows: In New York City, other 
than those I have mentioned, Hu- 
ber’s 14th Street (J. A. Anderson, 
manager); Worth’s, Sixth avenue 
(Professor Worth); Dorris’, Eighth 
avenue (John B. Dorris); Harlem, 
Fourth avenue; Grand. Grand street. 


Westminster, Providence, R.  # 
(James W. Bingham); Pleasant 
street, Providence, R. I.; Bristol’s, 


Worcester, Mass.; Austin & Stone’s, 
Boston (Sam Hodgdon); Keith & 
Bachellor’s, Boston (B. F. Keith); 
Grand, Boston (Doctor Lothrop); 
Musee, Lynn, Mass. (C. B. Fred- 
ericks); Bradenburg’s, Ninth and 
Arch streets, Philadelphia (Thomas 
F. Hopkins); Harry Davis’, Altoona, 
Pa.; Anderson’s Musee, Wilkes-Barre, 
Pa. (Punch irving); Musee, Johns- 
town, Pa.; Herzog’s, Baltimore; Rob- 
inson’s, New Orleans (Eugene Robin- 
son); Musee, Memphis; McGinley’s, 
St. Louis; Harry Davis’, Pittsburgh 
(Ad Carlisle and George V. Connor); 
Grand, Allegheny, Pa. (Harry Scott, 
George V. Connor and James Geary); 
Musee, Youngstown, O. (Stanley & 
Gessler); Wonderland, Erie, Pa. 
(Joseph E. Girard); Wonderlands, at 
Rochester and Buffalo (M. S. Robin- 
son). Then, as we journey west, the 
extensive Kohl & Middleton Circuit, 
with museums at Cincinnati, Chi- 
cago, Milwaukee, St. Paul and Minne- 


apolis. Also the Sackett & Wiggins’ 
Circuit, with houses at Detroit, 
Grand Rapids, Toledo, St. Joseph, 


Kansas City, Omaha, Lincoln and 
Denver. 

“In Chicago, Kohl & Middleton had 
three museums—the Clark Street 
(known also as the South Side), the 
Globe, on State street, and the West 
Side, on W. Madison street. In addi- 
tion to these, Chicago had Epstein’s, 
on Randolph street (Nick Norton, 
manager), and the London, on State 
street (Captain White). The Litt 
Museum in Milwaukee (Jacob Litt, 
proprietor) was a veritable gold mine 
for its owner. It was on the 
K. &-M. Circuit. I almost forgot to 
mention Drew’s Museum in Cleveland 
(Frank Drew) and a museum at Port 


Huron, Mich. (Charles Dempsey). 
= 
“The attractions presented em- 


braced the very best obtainable in 
the line of freaks and variety (as 
called in those days). Very few per- 
formers could say they had never 
worked the museums. They all did, 
and you had to be up to the stand- 
ard to get in. The salaries paid to 
curio hall attractions varied from $25 
a week to $200 and over, according 
to the drawing power of the attrac- 
tion. The variety acts received #25 
to $35 for singles and $50 to $70 
for doubles. But—you had to be 
worth it. The few houses booked 
thru an agent deducted from the 
salary envelope a small booking fec 
of 5 per cent. In those days book- 
ing agents were few and far between. 
We did our own booking almost en- 
tirely. Freaks and curio-hall attrac- 
tions were plentiful and flocked to 
our shores from all parts of the 
world. 


“Of the giant family, we had, from 
time to time, Chang, the Chinese 
giant; Colonel Cooper (from Eng- 
land), Hugo (from France), Captain 
George Auger (from Wales), Colonel 
Goshen and Captain Urich (from 
Germany), Captain Bates and wife, 
Ella Ewing (Missouri giantess), Cleve 
Gill, Leah May and the Five Shields 
Brothers (from Texas). 

“Among the fat people we had 
Hannah Battersby, Big Winnie, Fred 
Howe, Chauncey Morlein and Gertie 


Plath, all of them 500 pounds and 
over in weight (actual weight). 

“Midgets also were quite numer- 
ous. The most prominent of them 
were Queen Mab, Baron Littlefinder, 
Count Rosebud, Count Magri, Jen- 
nie Quigley, Dudley Foster, Admiral 
Dot, Commodore and Queenie Foote, 
Bertha Carnahan, Princess Wee-Wee, 
Mrs. Tom Thumb, Che Mah, Chi- 
queita and the smallest of all mid- 
gets, Lucia Zarate. 


“Of bearded ladies there were 
Annie Jones, Madam Myers, Grace 


Gilbert, Madam Devere, Madam 
Rosa and others. 

“Of armless wonders, Charley 
Tripp, Lizzie Sturgeon, Charles 


Kirchman, Jessie Feary, all of whom 
were artists, and several others. 


“Among the miscellaneous curio- 
hall attractions we had Old Zip, 
Barnum’s ‘What Is It?’; Krao, Miss- 
ing Link; Asbury Ben, Leopard Boy; 
also an entire family of spotted or 
leopard people; the Anderson Fam- 
ily; Ursa, the Bear Woman; Eve, the 
Snake Woman; Johanna, the Gorilla 
Woman; Eli Bowen, legless and arm- 
less wonder; Walter Stuart, a similar 
attraction; Gabrielle, half-woman; 
Lalla Coola, double-bodied wonder; 
Joseph Libera, a similar anomaly; 
Francisco Lentini, three-legged boy, 
and an extensive list of what were 
known as platform acts to draw from, 
such as magicians, sword swallowers, 
strong people, etc. 


“Magicians there were in abun- 
dance. I might mention a few of 
the favorites who were frequently at 
the museums. Harry Houdini will 
always be pleasantly remembered. In 
his early days he was a feature curio- 
hall attraction. Also Roltaire, Horn- 
man, Bruckhardt, Scheidler, Laurent, 
Poole, Dumont, and, if I’m not mis- 
taken, ‘Uncle Charley’ Andress once 
played the museums—perhaps not as 
a magician, but with one of his 
many acts. 

“And now for the theater attrac- 
tions. Such artists as J. W. Kelly, 
the rolling-mill man; Smith and 
Fuller, musical artists; Louis Wesly, 
William and Sarah Irwin, Symonds, 
Hughes and Rastus, Fitzpatrick Fam- 
ily, Charley Diamond, Williamson 
and Montgomery, etc. Sociability 
reigned supreme, and all were as one 
big family... . 

“The highest position about the 
museum, next to the manager and 


museums. 


press agent, was the lecturer, 
usually termed the Professor... . 
Some of the lecturers of the good 
old days were Jules Offner, Harry 
Walker (formerly a partner of mine); 
Professor Langdon, the poetical lec- 
turer; Professor Hutchings, at Austin 
& Stone’s; Professor Mitchell, Smith 
Warner, Charley Bell, Doc McKay, 
Frank Stanley, of Davis’, Pittsburgh; 
E. M. Stanley, of the Vine Street, 
Cincinnati; Milton P. Lyons, of 
Bradenburg’s, Philadelphia; not for- 
getting our old friend, George Dex- 
ter, of Huber’s, New York, who re- 
cently passed away at a good old 
ae 


“The spring of 1912 brought with 
it the finish of the last of the old 
Shortly before or after 
the closing of the Ninth and Arch, 
Huber’s, in New York, and Austin & 


Stone’s, in Boston, followed 
suit. _ 

Me 

ae 


There are a number of notable 
changes, from the old times, in the 
present-day museum field, which, in- 
cidentally, is rapidly progressing but 
has not yet reached the upper sec- 
tion of its “extension ladder” toward 
popularity and widespread activity. 
It is climbing upward. 


A remarkable sprinkling of travel- 
ing museums, carrying portable 
equipment—such as platforms, in- 
terior decorations and lobby displays 
—and exhibiting for a week or a 
number of weeks in storerooms in 
towns and cities—is one of the out- 
standing changes, or incorporations. 
With organized personnels these op- 
erate practically during the winter 
months only. Many cities again have 
established permanently located mu- 
seums, altho a majority of them are 
dark during summers. Booking 
agencies have not yet stepped con- 
spicuously into the circuit engage- 
ments of freaks or acts, or both. In 
some sections cf the country there 
are co-operative bookings among 
managements of museums. Other 
than impalement, bagpunching, ven- 
triloquist, mentalist and like classi- 
fication of platform acts, the stage 
portion of the museum is still in the 
infancy of the revival, but exten- 
siveness is in the offing. The prog- 
ress of the museum field during the 
next few years doubtless will be in- 
teresting. 


Palace of 


Wonders 


Neil (Whitey) Austin and Prof. Wendel Kuntz 


Extend Congratulations to The Billboard on its 40th 


Anniversary and Holiday Greetings to Showfolks 


—ED-ANATO HAYES, 
Anatomical Wonder. 


FRED LA VELDA, 
Mechanical Man. 


BILLY AUSTIN, 
Strong Man. ‘ 


GEORGE KRUZO 


Presents 


“WORLD'S FAIR ODDITIES” 


HARRIO AND MARIO, 
Australian Knife Throw- 

ers. “MIMI” CARNEAU, 

GEORGE KRUZO, 
Magic—Punch and Judy. 
TODD SAPPINGTON, 
“Pop-Eye,” 

ADDED ATTRACTION, 


BOBBY KORK 


Double-Sex Wonder—Half Boy, Half Girl. 


TROMPY BELLASKY, 
One-Man Band 


Lady Sword Swallower. 


DAISY HARTWELL, 
Girl With X-Ray Mind. 


KING BAILEY, 
Advance Agent. 
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SPECIAL GENERAL OUTDOOR DIVISION 


a “Che SBillboard’s 40th cAnniversary 


From Old Files of The Billboard | 


Masses, Classes and Their 


Relation to Show Business 


The prosperity of showmen is in- 
separably bound up with the pros- 
perity of the people—the masses. 

When the masses are prosperous 
the showman’s business is good. 


The showmen derives nine-tenths 
of his audiences from the masses— 
only one-tenth from the classes. 


The masses are the wage-earners. 
The classes enjoy incomes. 


Without the masses to draw from, 
the theater, which is the most demo- 
cratic of all our many democratic 
institutions, could not exist. Neither 
could the movies, the circus, the car- 
nival nor the park. 


When unemployment is  wide- 
spread and the masses suffer, the 
show business languishes. 

When work is plentiful and wages 
good, the show business booms. 

Thoughtful showmen and those of 
long, seasoned and ripe experience 
know this. They have seen it 
proved over and over again. To 
them it is a truism—accepted with- 
out question. 

Moreover, a very large number of 
showmen—by far the larger part— 
know that the prosperity of the 
masses and labor unionism are just 
as inseparably linked together. 

They know that from the date of 
the institution of the factory sys- 
tem the masses steadily grew poorer 
and the classes richer, and that no 
means or expedients that would 
remedy, stay or even ameliorate con- 
ditions among the wage-earners 
were discovered (tho hundreds were 
advanced, discussed and _  experi- 


Don’t Stop 


A man is no croaker now who says 
that times are hard, for it is - cold 
and unpleasant fact, but stil] that is 
no reason why we should all sit down 
and wait for them to grow better. 
What to do is to keep moving and 
hustle all the more. Anybody can 
make a good showing when the sun 
shines, but he is the man of encrgy 
and reasons who can succeed in 
stormy weather. Don’t stop trying. 
Hostetter, the chemist whose name 
is known the world over in connec- 
tion with his celebrated bitters, said 
once in confidence to a friend that 
in all his business career he had 
never made but one gross error. He 
went on to say that he had been 
spending $250,000 annually in adver- 
tising and as the hard times came on 
he cut it down to $50,000. As a con- 
sequence his business fell to such an 
extent that he was a heavy loser in- 
stead of a heavy gainer as he had 
been. He concluded by saying that 
it took him five years to get his busi- 
ness back where it was when he was 
spending $250,000 and to do so he 
had to spend more than he ever had 
before, So don’t stop because times 
are not as good as they were a little 
while back, but keep moving, and 
business will not be so bad if all of 
us try to improve it. This dullness 
is caused by a great mass of people 
quitting work because times are 
hard. Of course some have to quit, 
but that is no reason for all of us 
to lay down. So let us look up and 
be cheerful and try, and business will 
improve, tariff or no tariff bill, silver 
or no silver.—Issue of Dec. 1, 1894. 


First Minstrel Ad 


Barlow Bros.’ Minstrels carried the 
first minstrel ad in The Billboard. It 
appeared March 1, 1895. 
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mented with) until the scheme of 
labor unionism was hit upon. 

This type of showmen knows, 
moreover, that from the very advent 


of labor unionism the condition of 
the masses not only stopped going 
from bad to worse, but started to 
improve. 


He knows, too, that labor union- 
ism, making as it does not only for 
better wages but more leisure—pro- 
viding his patrons with not only the 
means but the time for recreation— 
is his greatest ally—his biggest asset 
—and he is for it. He may not 
preach it. He may not advocate it. 
He may not acknowledge it openly, 
but he knows it and does not try to 
deceive or stall himself.—Issue of 
May 14, 1921. 


The Showmen’s League 


The Showmen’s League of America 
bids fair to be an exceedingly useful 
organization. No one doubts its ex- 
pediency and value in a purely social 
and fraternal way. If it never did 


Dirty Dribble 


One of the surest ways you can 
adopt to get yourself most cordially 
despised in the office of The Billboard 
is to send in malicious attacks on other 
members of the profession, coupled 
with a request that the article be pub- 
lished but your name withheld. 

If you haven’t the guts to father 
your own stuff, stick it. We won't 
touch the dirty dribble—not even with 
the tongs. 

In our estimation a man who will 
not assume responsibility for his utter- 
ances is only a little—a very little— 
better than the cowering cur who re- 
sorts to anonymity or the fictitious 
signature.—Issue of September 13, 
1913. 


anything else but bring its members 
together around the banquet board 
and under the mellowing influence 
of good cheer and _ postprandial 
persiflage, smooth away ill feeling, 
grudges and rancor, it would not 
have lived in vain. 


But it is evincing a well-defined 
and strong disposition to be some- 
thing more than that—something 
much finer and bigger. 

Its quick thought of the flood suf- 
ferers and its rush to their assist- 
ance proves it. Its inquiry into the 
cases of certain imprisoned showmen 
proves it.—Issue of April 2, 1913. 


Billing Like a Circus 


The circus guild was the first to 
adopt and utilize the billboard. The 
observer does not have to retrace the 
years of the present century beyond 
the '40s to note the earlier billing of 
peripatetic exhibitional enterprise 
and to associate the marvelous ad- 
vancement of the art of posting with 
that of poster printing. 

Crude indeed was the early show 
poster. A single double-medium 
sheet, printed in one color on a 
Franklin or Ramage hand-press on 
a form composed of the most primi- 
tive of type, was then the acme of 
poster printing. It was a de- 
parture from the handbill, the cir- 
cular, or the newspaper advertise- 
ment, and managers were quick in 
discovering their utility. . 

These circus men, reasoning from 
anology, said to themselves, “If a 
one-sheet bill, in one color, proves 
so efficacious, why not two or more 
bills in two or more colors?” To 
think was to act; nor was the printer 
less zealous in seconding and per- 
fecting the idea thus advanced. De- 
mand creates supply: and in a 
marvelously brief time the arts of 
poster printing and of posting grew 
apace... . 

The desideratum thus attained by 
the judicious use of the poster has 


not been lost on the shrewd and en- 
terprising advertiser of many other 
guilds, or professions, than that of 
the circus man. Thus they reason: 

“If the use of the poster has been 
one of the main levers in accumu- 
lating colossal fortunes to such men 
as Seth B. Howes. W. W. Cole, John 
Robinson, P. T. Barnum, or James 
A. Bailey why will not the poster be 
of equal advantage in bringing my 
wares, my merchandise, my manu- 
factures, my railroad, my gold, or 
coal, or copper mine before the pub- 
lic? What is sauce for the goose is 
sauce for the gander, and if poster 
work is so extraordinarily profitable 
to exhibitional enterprises there can 
be no valid reason why it should not 
be equally profitable to my enter- 

se.” 


Tec bill like a circus is, therefore. 
day by day. increasing in custom 
with others than those of the circus 
profession. Self-evident propositions 
cannot be ignored and _ practical 
manufacturers and manipulators of 
important enterprises are pulling out 
of the old ruts of advertising and 
are adopting the poster as the most 
efficient and remunerative means of 
bringing their commodities or ven- 
tures before the public. . . . Issue 
of September 1, 1896. 


Unconscious Trick of New York Spirit 


One of our eastern contemporaries 
(The Billboard is not local in any 
sense) heads its department devoted 
to comment on amusements in such 
cities as Philadelphia, Boston, San 
Francisco, etc., “Out-of-Town News.” 
Now New York is all right, but we 
wonder how long she would exist 
without all the territory west of the 
Hudson and north of the Highlands. 
It is like William Jennings Bryan 
said in one of his several presiden- 
tial campaigns in discussing the 
“back-to-the-farms” issue. “Destroy 
the cities,” said Bryan, “and they 
will be rebuilt; but destroy the 
farms, and weeds will grow in the 
streets of the cities.” 

It is true that New York is the 
professional man’s mecca, but while 
Boston and Philadelphia and San 
Francisco are not in New York, we 
are hardly willing to grant that they 
are altogether “out of town,” or sit- 
uated at country cross-roads. Of 


course, our worthy contemporary 
does not mean, tacitly or otherwise. 
to convey that the large cities of 
America are not important. It is 
just an unconscious trick of the New 
York spirit. The average New Yorker 
looks upon the rest of the country 
as a unnecessary evil, and all who 
have to register from such insignifi- 
cant communities as Pittsburgh or 
Cleveland are barbarians: and be it 
understood that to qualify as a New 
Yorker one only has to rent a hall 
bedroom somewhere between the 
Battery and the Bronx and call the 
place home. In other words, there is 
no “grandfather clause” connected 
with citizenship. and if you have 
lived in the metropolis a sufficiently 
long time—which is very short as 
time goes—you may scoff at all the 
rest of America, no matter what your 
previous or present condition of 
servitude.—Issue Of November 26, 
1910. 


The Modern 


Concessioner 


The concessioner is the most essen- 
tia! element of every outdoor enter- 
prise—the park, the fair, the carni- 
val. He is a big factor at the circus 
—the red corpuscle that gives the 
life and vigor to the blood. Parks 
are splendid institutions but without 
the intelligent direction of the privi- 
lege holder’s ambition they would be 
naught else than vapid picnic 
grounds, void of entertainment and 
pleasure. 


A manager can hope to draw the 
crowd on the strength of the beauty 
of his grounds, its shadiness and 
cool, leafy groves—but his hope will 
not rest on the profitable foundation 
that it would were he not to 
introduce Mr. Concessioner to his 
premises. 


The typical privilege man is by 
nature a reticent, taciturn business 
man during working hours, but a 
warm-hearted, congenial companion 
when his toils are over. He never 
conducts his ogcupations in the 
vaunting, vainglorious method that 
other groups of men in other fields 
are wont to do. He is on the whole 
a self-sufficient fellow, cortent to 
take care of his own interests, with- 
out meddling into the inner of his 
neighbors’ worries. It is because of 
this confined and what may be 
termed concentrated energy that 
each concessioner contributes his 
modicum to the general success of 
any amusement enterprise in which 
he engeges. 

Quite a few instances of promoters 
trying to take advantage of their 
concessioners have been _ recorded 
from time to time, but the plucky 
little fellow usually teaches the 
would-be patrician a good, sound 
lesson that he never forgets, and 
never again does the former try to 
do an injustice to any concessioner. 

Just as in all commercial lines, so 
in the privilege game the industry 
is being carried on in larger and 
broader channels. There was a 
time when there was almost one con- 
cessioner to every booth or attrac- 
tion. Today, however, the more pros- 
perous fellow often controls a num- 
ber of concessions and appoints 
managers at the head of his various 
places, thereby deriving greater profit 
in a shorter time. This practice has 
not. however. reached the state of 
monopoly, nor is it very likely to, 
due to the rapid changes that take 
place in the amusement world. Any 
concession only serves its proprietor 
with profit as long as the patroniz- 
ing public stamp their approval on 
it. after which it is always best to 
cast it aside and scramble for some- 
thing new. While one man labors at. 
new schemes and devices so does his 
competitor and soon he finds that to 
keep in front he cannot count on 
any one form of concession for longer 
than one or two seasons. This shift- 
ing of popularity is the backbone of 
the profession and keeps it flowing 
in a free and unimpoverishable state 
Thus it is that the concessioner must 
needs be ever watchful and keen to 
the times and conditions that sur- 
round him.—Jssue of September 2, 
1911. 


Crowding Acquaintances 

An Indiana legislator has framed 
a bill upon which he hopes to get 
the official stamp and make it unlaw- 
ful for circuses to sell reserved seats 
in the Hoosier State. The object 
claimed is to give the poor man the 
same chance to see the show as has 
his more fortunate neighbor. This, 
we believe, is the first time that the 
circus and socialism have met. Our 
friends of the arena have barely been 
introduced to the cult of trade- 
unionism. The Hoosier legislator is 
rather crowding acquaintances.— 
Issue Of December 24, 1904. 
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Good-By, Fear; 
Hello, Confidence 


Fear is now on the run. Confi- 
dence is beginning to take a good 
hold. President Roosevelt promised 
action, and real action we are get- 
ting from the new Federal adminis- 
tration. The general business skies 
ere clearing rapidly and optimism 
permeates the atmosphere almost 
everywhere. 


All of this speaks well for the new 
and fast-approaching outdoor amuse- 
ment season. Accordingly, these 
amusement purveyors are going 
ahead with their plans courageously 
than probably in the last few years, 
feeling that if the people ever 
wanted or needed amusement it is 
now, after a long siege of “gloom- 
itis.” They also feel that while the 
employment situation is still in an 
unfavorable state, this gradually will 
improve and that those who have 
money to spend for amusement will 
loosen up with it now that public 
confidence is being restored.—Issue 
of March 25, 1933. 


Early Billboards 


Speaking of billboards now so ex- 
tensively used by managers of the- 
aters, circuses, patent medicines and 
by all large advertisers an exchange 
says: Billboards came into use 2s 
articles upon which announcements 
and proclamations were pasted in 
London about the year 1740. A man 
by the name of Loomis, who had been 
a street crier, obtained permission 
from the authorities to erect on va- 
cant lots a number cf boards upon 
which he placed official advertise- 
ments of the city, and he received a 
small stipend from the municipal au- 
thorities for the service. The erec- 
tion of these boards and the matter 
placed upon them, of course, at- 
tracted the attention of the popu- 
lace and they were constantly sur- 
rounded by crowds reading the an- 
nouncements. This fact struck the 
fancy a local clothier as being 
an admirable plan to get an adver- 
tisement of his goods and place of 
business before the people and he 
applied to Loomis for permission to 
have his proclamation pasted on the 
same boards with the official an- 
nouncement. Loomis, being under 
the direction and in the pay of the 
city authorities, could not agree to 
this proposition without consulting 
his supervisors, and this was done. 
The council debated long and seri- 
ously over the matter and at last 
gave their consent on condition that 
the clothier pay the city so much a 
year for the privilege. This was 
agreed to and the billboard and its 
coverings were brought into existence 
as one of the necessities of com- 
merce. . « Issue of September 1, 
1896. 


Hamburg Claims Distinction 


Phil Hamburg contradicts the 
statement made in a recent issue 
that Sam Anderson was the first man 
to operate an athletic show under 
canvas. “In 1912, with Washburn & 
Ferari,” says Hamburg, “Sam Ander- 
son worked for me under canvas, 
opening in Manchester, N. H., in the 
first wrestling show under canvas on 
the road. His wife played piano 
with my girl show. . I put 
in the business Bull Montana, John 
Kilonis, Con Albright, Jack Jordan, 
Fritz Hanson, Frank West and a 
number of other well-known wres- 
tlers. ."—-Issue of February 17, 
1917. 


Another Nice Thing 


When the Showmen’'s League of 
America was but a “mere baby” it 
had as its head (president) that fa- 
mous scout and plainsman, not to 
forget showman, Col. William F. Cody 
(Buffalo Bill), to whom considerable 


The Park Man’s Paper 


Detroit, Mich., February 8, 1996. 
Editor The Billboard: 

Dear Sir: We have booked Bonner, 
Cc. L. Edwards’ educated horse, for the 
entire season at our park. 

We have received more applications 
for space in answer to our ad in The 
Billboard than we know what to do 
with. 

The Billboard is the only paper for 
the park man.—Woilff G Son, Man- 
agers Wolff's Park.—Issue of February 
17, 1906. 


Honor Bestowed 
On The Billboard 


We have been honored with the 
appointment of official organ of the 
Associated Bill Posters’ Association, a 
resclution to that effect having been 
introduced at the recent convention 
by Burl Chapman and carried unani- 
mously. 


In acknowledging the compliment 
conveyed by the appointment we will 
only state that we shall always en- 
deavor to prove worthy of the con- 
fidence reposed in us and will lose 
no opportunity to advance the in- 
terests and aims of the ABPA. 


In this connection. too, we desire 
to say that our columns are open to 
the officers and members of ail State 
organizations. We are firm believers 
in the efficiency of all trade associa- 
tions and aiwayvs ready to lend our 
aid to any movement tending to 
augment their scope or increase their 
usefulness.—Issue of February 1, 
1895. 


Wanted — An Editor 


W. H. Donaldson has severed his 
connection with The Billboard. The 
executive committee of the Asso- 
ciated Billposters demanded of Mr. 
Donaldson that he institute a policy 
in the conduct of this paper that 
would have ruined it. Mr. Donald- 
<on’s associates in The Billboard 
Publishing Company objected, and 
he resigned. Many efforts have been 
made to have him reconsider his 
action, but without result. 

His time is fully occupied with 
other matters and he is bound and 
determined to hold his membership 
in the ABP, so The Billboard needs 
an editor. It also wants to hear from 
a capable young man to occupy the 
position of assistant manager. Good 
salaries will be paid both, but good 
does not mean fancy. 

The pack of knockers and snapping 
curs that have been howling house 
organ at The Billboard whenever the 
chance offered will now have to 
frame a new hue and cry. This 
ought to hold them for a while.— 
Issue of November 1, 1898. 


New Advertising Wrinkle 


The management of Beautiful Bag- 
dad have a new and unique wrinkle 
in advertising that show which from 
a carnival show has evolved into a 
first-class musical comedy. There are 
a number of catchy numbers in 
Beautiful Bagdad and Manager Dar- 
naby has had these embalmed on 
phonographic records and shipped in 
advance, +o be played at the phono- 
graph stores. The store people are 
glad to use them because they at- 
tract crowds, and the management 
of Beautiful Bagdad chuckle with 
glee as they see the crowds that 
eagerly seek the box office of the 
theaters.—Issue of March 9, 1907. 


credit was due for the early success 
of the organization. As an appre- 
ciation of this and in honor of his 
memory, the league, at a recent 
meeting, passed a resolution calling 
for the observance of his birthday— 
February 26—each year. 

Just another nice thing the leacue 
has done.—Issue of March 13, 1926. 
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The Automobile 
Is Knocked Out 


Chicago streets have knocked out 


the automobile. The directors of the 
Illinois Electric Vehicle Transporta- 
tion Company have recommended 
that the company go out of business 
as soon as possible. This company 
conducted an electric cab service in 
that city and owns over 100 vehicles, 
says the Breeders’ Gazette. The di- 
rectors thus go on record: “Owing 
to the local conditions and the con- 
sequent high cost of maintenance 
the vehicles now owned by the com- 
pany cannot be operated in the city 
of Chicago on a profitable basis.” It 
is added that the condition of the 
city streets makes it impossible to 
operate these horseless carriages suc- 
cessfully on account of the great cost 
of repairs. If there has been any 
prospect of success in the automobile 
line it has been when applied to cab 
service, and now it seems that with 
all the inventions of the past dec- 
ade the things are so frail that or- 
dinary street wear knocks them out. 
It is no uncommon sight to see a 
cab or delivery wagon towing along 
the streets a disabled automobile, but 
the public did not understand that 
the thing was so near on its last 
legs—or last wheels. Evidently in- 
vention has yet much to accomplish 
in the way of perfecting a machine 
that will run on the paved streets of 
a city. When it comes to country 
roads the problem is vastly more 
serious. The day of the auto is not 
here by a lot.—Issue of April 6, 1901. 


Show Must Go On 


Not infrequently does one read— 
and hear—where showfolk concen- 
trate on duty over personal discom- 
forts to entertaip the masses. For 
instance, proceeding with their act. 
play or show immediately after 
being notified of serious illness, or 
it might be several injuries suffered 
by a parent, a sister, a brother or 
any other close relative—and, for 
that matter, even when there is a 
death in the family. Nothing seems 
to stop them. They cling to their 
posts not because they are less 
thoughtful than others for the home 
folks but because they FEEL that 
they are DUTY BOUND to entertain 
an expectant public—that it would 
not be fair to deprive that public 
of the entertainment or amusement. 
The situation holds true in all 
branches of the amusement profes- 
sion. 

Even in cases where fires are de- 
stroying their personal belongings 
when it is time to entertain and they 
are apprised of the bad news, they 
stick to their entertainment 
posts... . 

And, strange as it may sem to peo- 
ple who do not understand show- 
folk, accidents of this or any other 
kind are soon forgotten so far as 
grieving over their losses are con- 
cerned, and everybody goes about his 
or her business in the same whole- 
hearted, considerative manner as be- 
fore.—Issue of May 23, 1925. 


Story of Achievement—— 
‘Continued from page 114) 
ance of its own ends; no interest, 
however powerful, has ever succeeded 
in allying it by subsidy or vassalating 

it by coercion. 


The Billboard has always been an 
advocate of all that is good in the 
fields which it covers. On the other 
hand it has always fought for the 
eradication of things detrimental to 
the best interests of show-folk. 

Since its early days The Billboard 
has preached organization to the 


various branches of the amusement 
profession to protect the business 
from outside attacks. Its full and 
complete support, both morally and 
thru its columns, was always given to 
an organization, executive or benevol- 
ent, when it was convinced that the 
organization was founded upon the 
right principles and for the good of 
the majority in a particular branch. 


Independent and fearless, The Bill- 
board has always been outspoken and 
zealous in defense of the actor’s or 
artist’s rights. 


It has always been the policy of 
The Billboard to advance the interests 
of showfolk in general and to improve 
their associations. 


The Billboard for years conducted 
@ petter diction campaign as a service 
to the stage and later to the talkies. 


The Billboard for years fought for 
a Public Defender in each State in the 
Union. 


The Billboard during the World 
War aided Uncle Sam in many ways 
thru its columns, such as publishing 
President Wilson’s proclamation (oc- 
cupying a full page), urging the sale 
of Liberty bonds, giving space to calls 
for amusements for training camps, 
etc. 


The Billboard has always defended 
the stage in its presentation of mor- 
als. It has always defended the pri- 
vate life of performers and show peo- 
ple, and it has always defended the 
theater against sweeping censorship 
threats by fanatics and publicity 
seekers. 


Many readers of this will no doubt 
recall the prominent part The Bill- 
board took in the Actors’ Equity and 
other actor organization fights, be- 
cause it was convinced these groups 
were right in their demands for fair 
play. 

The Billboard has consistently at- 
tacked the mysterious workings of 
organizations that never really repre- 
sented the actor or manager. 


In theater operation The Billboard 
has fought for and in many instances 
brought about better working condi- 
tions for house managers and their 
staffs. It has opposed making rubber- 
stamp low-salaried hacks out of man- 
agers. 

The Billboard has consistenly at- 
tacked wise-cracking and personal 
drama critics. 


The Billboard has warned its read- 
ers that dirt on the stage or in films 
would ruin the business. It has al- 
ways warned the show business to 
keep its own house clean and thus 
give no excuse for the launching of 
censorship drives. 


The Billboard has fought gyp pro- 
moters in vaudeville, burlesque, legit 
and all other fields. 


The Billboard has crusaded against 
gyp methods in vaudeville and other 
branches of the business. 

The Billboard has fought graft in 
booking offices. 


The Billboard has supported the ef- 
forts of independent motion picture 
exhibitors to get a better deal from 
the producers, the landlords and the 
legislators. 


The Billboard was among the very 
first to take cognizance of the increas- 
ing unemployment among performers, 
and when finding that more intensive 
relief could not be had from theatri- 
cal charities, began agitating for gov- 
ernment relief. 


Numerous other things that The 
Billboard has done for the amusement 
profession could be cited, but lack of 
space forbids. 


In closing let it be said that The 
Billboard is not run in the interests 
of certain individuals and concerns 
and there’s no discrimination agalnst 
those who are not on the inside. All 
show people look alike to us. Jt has 


always been The Billboard’s desire to 
have a paper clean, bright, readable 
and honest, and we shall continue to 
strive to the utmost to gain the good 
will of all classes of people engaged in 
legitimate amusement enterprises. 
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From Old Files of The Billboard 


BARRETT DEATH—S. H. Bar- 
rett, 55, general agent Forepaugh- 
Sells Shows, died at Boston May 
16, 1900, of typhoid-pneumonia. 
Was brother-in-law of Peter Sells, 
and first conductor of street car in 
Cleveland. 


UNDER-WATER RECORD — 
Capt. Louis Sorcho made dive at 
Coliseum, Chicago, in December, 
1901, and remained under water 9 
hours, 12 seconds, 42 seconds over 
all previous records. 


SELLS-GRAY SALE—Sells-Gray 
Circus was sold at Sheriff’s sale 
January 8, 1902, at Algiers, La., and 
brought $5,025. Horses previously 
sold for $2,600. 


PARK VAUDE CIRCUIT—Park 
managers from several Ohio cities 
met at Fostoria, O., February 24, 
1902, and organized vaudeville cir- 
cuit. 

MIRACULOUS ESCAPE—Achille 
Philion, famous equilibrist, member 
of Gaskill Canton Carnival Com- 
pany, had miraculous escape from 
death at Nashville May 8, 1902, 
when he fell 48 feet from his spiral 
tower. His most serious injury was 
broken jaw bone, altho he was 
thought dead for awhile. 

SUN GUN FIGHT—At New West 
Moreland, Tenn., in June, 1902, gun 
fight took place during night per- 
formance of Sun Bros.’ Progressive 
Shows. Strange as it may seem, 
after count-up but one man was 
found shot. 


HARRIS BLOWDOWN—In the 
afternoon of June 12, 1902, while 
Harris Nickel Plate Show was ex- 
hibiting at Sigourney, Ia., tornado 
leveled big top, injuring 25 people. 

BUFFALO BILL HONORED— 
William F. Cody was notified in 
July, 1902, of his appointment by 
President Roosevelt to position of 
custodian of buffaloes in Yellow- 
stone Park at salary of $1,800 a year. 

BONHEUR BLOWDOWN — At 
Dexter, Kan., Saturday night, Au- 
gust 30, 1902, while Bonheur Bros.’ 
Show was in full blast, cyclone 
lifted tent, tearing ropes from 
stakes and breaking many off like 
pipe stems. No one seriously in- 
jured. 

SPARKS WRECK — Night of 
September 1, 1902, cars containing 
effects of John H. Sparks’ Show 
were wrecked at Veedersburg, Ind. 
Rear end of sleeping car and two 
animal cages smashed; several 
animals and horses injured. 

RACING OSTRICH DEATH— 
Oliver W., racing ostrich, was 
choked to death at Williamsport, 
Pa., in fall of 1902, when its neck 
became entangled in rein while 
warming up for race. 

SELLS-DOWNS WRECK—Sells- 
Downs Circus train was struck by 
freight train at Choctaw, Okla., 
early in morning of September 20, 
1902. Two rear cars completely de- 
molished. Two show attaches killed 
outright and score of others injured. 

SHOWMAN BANKER — B. E. 
Wallace was elected president of 
trust company in Peru, Ind., in 
February, 1903. 

“TOM” TEARDOWN — Riot oc- 
curred during performance of “Uncle 
Tom's Cabin” by Al W. Martin’s 
company under canvas at Chicago, 
latter part of May, 1903. Tent pulled 
down and wardrobe burned. 

WALLACE SHELBYVILLE 
WRECK—First section of Wallace 
Show train was wrecked at Shelby- 
ville, NL, July 16, 1903. Two people 
killed and four injured. Four horses 
also killed or had to be shot. Three 
cars demolished. 

FOREPAUGH SALE — Luella- 
Forepaugh-Fish Wild West Show 
was bought at receiver's sale in 
Janesville, Wis., latter part of July, 
1903, by Mr. Walker, of Erie Print- 
ing Company, who leased show to 
John A. Barton. Consideration re- 
ported as $12,510. 

WALLACE DURAND WRECK— 
On August 6, 1903, rear-end col- 


Brief Items of Some of the More 
Important Events and Happenings 


lision between two sections of Wal- 


lace Show occurred at Durand, 
Mich. Tourist sleeper demolished 
and all bosses except one killed. 


Fatality list numbered 25; seriously 
injured, 21; 100 or more slightly 
hurt. 


NIGHT PARADE — Forepaugh- 
Sells Bros.’ Circus night parade in 
Philadelphia Saturday, April 16, 
1904, was one of grandest events 
seen in that city in many vears. 

BERGEN BEACH FIRE—Bergen 
Beach, on Jamaica Bay, suffered 
$10,000 damage by fire in Apr‘l, 1904. 
More than block of frame buildings 
Was swept away. 

WORLD'S FAIR OPENING—The 
World's Fair at St. Louis opened 
Saturday morning, April 30, 1904. 
President Roosevelt pressed an 
electric button that set in motion 
machinery of what was greatest 
world’s fair up to that time. About 
500,000 at opening ceremonies. 

HIGH DIVER DEATH — Prof. 
Danton, fire high diver with Jones 
Carnival Company, met with acci- 
dent at Goldsboro, N. C., May 12, 
1904, which resulted in his death 
following morning. 

MARDI GRAS FATHER DEATH 
—Jos. Stillwell Cain, 71, known as 
father of celebrated Mardi Gras in 
this country, died at Philadelphia 
in May, 1904. In 1865 he turned out 
on streets of Mobile first Mardi 
Gras parade. Celebration went from 
there to New Orleans. 

MONUMENT UNVEILING — 
Monument marking resting place of 
nine unidentified victims of Wallace 
Show train wreck at Durand, Mich., 
was unveiled in Lovejoy Cemetery, 
near Durand, May 30, 1904. 

GASKILL DEATH—Col. Frank 
W. Gaskill, 45, proprietor and man- 
ager Gaskill Carnival Company, died 
at Pittsburg, Kan., May 24, 1904. 
Body shipped in Gaskill’s private 
car, Tagus, which was converted 
into funeral car, to Alliance, O., 
with interment in Woodlawn Ceme- 


tery. 

SELLS DEATH — Peter Sells, 
celebrated showman, died in Colum- 
bus, O., October 5, 1904. Was 
stricken with apoplexy six weeks 
previous. Peter was youngest of 
four brothers, other three being 
Ephraim, Allen and Lewis. 

CIRCUS COMBINATION — Sig. 
Sautelle and John T. Welsh formed 
partnership to conduct Sig. Sau- 
telle’s and Welsh Bros.’ Shows, at 
Lancaster, Pa., January 26, 1905. 

GENTRY RETIREMENT—J. wW. 
Gentry disposed of his interest in 
Gentry Bros.’ Show to his three 
brothers in February. 1905, and re- 
tired from show business. 

BONAVITA’S ARM AMPUTA- 
TION—Capt. Jack Bonavita, lion 
tamer, had to have his right arm 
amputated in Paris early in 1905. 
It was mangled by lion at Coney 
Island, N. Y. 

AMUSEMENT SYNDICATE — 
George H. Hines, Prof. R. J. Blake 
and C. D. Willard in March, 1905, 
formed the Hines, Blake & Willard 
Amusement Syndicate to construct 
several amusement enterprises at 
White City Park, Chicago, including 
Willard’s Temple of Music and 
Blake’s Simian Village. 

LEWIS AND CLARK EXP0O.—On 
June 1, 1905, President Roosevelt 
touched electric key which set in 
motion Lewis and Clark Exposition 
at Portland, Ore. As prelude to 
opening ceremonies enormous pag- 
eant was staged. Grounds crowded 
during day. 

WEAVER SALE—BE. W. Weaver, 
general manager St. Louis Syndi- 
cated Amusement Company, in 
June, 1905, sold his half interest in 
that company to Richard Peeler, 


who became equal owner and man- 
ager with Lew Nichols. Name 
changed to Chicago Amusement En- 
terprise 

FOREPAUGH - SELLS SALE— 
James A. Bailey bought Forepaugh- 
Sells Bros.’ Show at Columbus, O., 
January 10, 1905, for $150,000 cash. 
Immediately sold half interest to 
Ringling Brothers. 

CIRCUS MEN’S ORGANIZATION 
—Taking advantage of attendance 
of so many managers at Forepaugh- 
Sells Cireus sale, a meeting was 
held at Hotel Chittenden, Colum- 
bus, O., early part of January, 1905, 
at which preliminary arganization 
was formed, embracing practically 
every tent show in America. J. T. 
McCaddon was chosen as chairman, 
and committee consisting of Charles 
Ringling, Frank A. Robbins and C. 
C. Wilson was appointed to perfect 
organization. 

MAIN SHOW SALE—W. P. Hall. 
of Lancaster, Mo., became owner of 
Walter L. Main Circus at Geneva, 
O., early in January, 1905. Consid- 
eration given as $120,000. Deal in- 
cluded all show property, except 
winter quarters buildings in Geneva. 

INDIANA FAIRS ASSOCIATION 
—Permanent organization of county 
fair officials of Indiana was per- 
fected in Indianapolis in February, 
1905. J. D. Nidlinger, pres‘dent; 
H. L. Nollin, secretary 

POSTER PRINTERS COMBINE 
—Combination of poster printers 
was effected in Cincinnati in March. 
1905. In deal were Donaldson Litho- 
graph Company, Newport, Ky.; 
United States Lithograph Company, 
Cincinnati; Courier and Erie Litho- 
graphing companies, Buffalo; Met- 
ropolitan Printing Company, Miner 
Lithographing Company and Oit- 
man Lithograph Company, New 
York City. 

TALBOTT SALE—E. C. Talbott, 
general manager and co-partner 
Talbott Whitney Carnival] Company, 
disposed of his interests in March, 
1905, to A. P. Whitney. 

SMITH SHOW FIRE — Sixteen 
monkeys of Greater Smith Amuse- 
ment Enterprise were burned to 
death at winter quarters in Bruns- 
wick, Ga., February 28, 1906. New 
car containing animals damaged. 

BAILEY DEATH — James A. 
Bailey, proprietor Barnum & Bailey 
Show, died at his home, the Knolls, 
near Mt. Vernon, N. Y., April 11, 
1906. While supervising rehearsals 
of show at Madison Square Garden, 
New York, he contracted a severe 
cold, and by April 5 erysipelas had 
developed. 

GARDNER DEATH—William H. 
Gardner, part owner and general 
agent Carl Hagenbeck Greater 
Shows, died at his home in New 
York City April 19, 1906, of acute 
pneumonia, which he contracted 
while attending funeral of late 
James A. Bailey, his former chief 
and life-long associate. In death 
of Mr. Gardner circus fraternity 
suffered a loss which took rank 
with death of Mr. Bailey. 

BRUNDAGE - FISHER BLOW- 
DOW N—Brundage-Fisher Amuse- 
ment Company encountered cyclone 
at Blackwell, Okla., first week of 
June, 1906. Three shows down. 

NORRIS & ROWE WRECK-—-On 
July 1, 1906, Norris & Rowe Show 
train was wrecked five miles north 
of Saskatoon, Sask. Five flats left 
rails. With exception of six sea- 
lions, no animals killed. Bight 
cages, four tableau wagons, harness 
and chandelier wagons, new ticket 
wagon and’ rumber of smaller 
wagons demolished. 

PAWNEE BILL BLOWDOWN— 
Pawnee Bill Show was wrecked by 
wind and rain storm at Bayonne, 


N. J., July 17, 1906, during afternoon 
performance. Pawnee Bill suffered 
broken arm. Damage $7,000. 

STATE FAIR SWITCH—Ken- 
tucky State Board of Agriculture at 
meeting in Frankfort July 14, 1906 
gave to Louisville permanent site 
of State fair, accepting that city’s 
offer of $165,000 as against Lexing- 
ton’s bid of $50,000, by vote of five 
to four. 

WONDERLAND PARK OPEN. 
ING—Wonderland, new _ million- 
dollar park at Revere Beach, Mass.. 
was opened first time Memorial Day, 
1906, under management of Floyd C. 
Thompson. 

LUNA PARK OPENING — On 
May 28, 1906, Luna Park, new In- 
gersoll amusement resort on Poto- 
mac River, about 10 minutes from 
Washington, D. C., opened with a 
—— and banquet for newspaper 
IOVS. 

FELLOWS’ PROMOTION—Dex- 
ter Fellows in August, 1906, was pro- 
moted to press agent back with 
Barnum & Bailey Show. succeeding 
Dan S. Fishell, who resigned to take 
management of Shubert Bros.’ thea- 
ter in St. Louis. 


STREETMEN’S ORGANIZATION 
—The Canvassers and Streetmen of 
America, of Salem, O.. was incor- 
porated by W. S. Ruhl, Cc. F. Smith, 
Alfred H. Stratton, H. A. Gager and 
George A. T. Hise, in August, 1906. 
Ruhl was made secretary. 

TUMBLER’S DEATH — Charles 
Davenport, old circus tumbler. died 
at home in Cincinnati September 
11, 1906. 

CANADIAN EXHIBITION FIRE 
—On October 18, 1906, fire at Cana- 
dian National Exhibition grounds in 
Toronto did about $189,000 damage. 
Transportation Building, grand 
stand and six stables, valued at 
$3,000 each, destroyed. 

KANSAS CITY EXPO. FIRE~ 
Fire almost entirely destroyed mag- 
nificent pike and merchants’ exhibits 
of Kansas City (Kan.) Exposition 
and Carnival, October 20, 1906; es- 
timated loss, $400,000. Wild West 
and Indian Congress suffered heav- 
iest. 

HAGENBECK TIGER CREEK 
WRECK—Third section of Hagen- 
beck Show train was wrecked at 
Tiger Creek, near Hot Springs, Ark., 
October 25, 1906. No lives lost. 
Three flat cars demolished, also 16 
wagons. 


DIAVOLO’S DEATH — Robert 


Vandervoort (Diavolo), famous 
loop-the-loop artist, was killed in 
train wreck November 4, 1906, at 


Rome, N. Y.,-while acting as brake- 
man 

HAGENBECK CONTROL 
CHANGE—Control of Hagenbeck 
Show was bought by Ringling 
Brothers at Baraboo, Wis., Decem- 
ber 5, 1906. 


COLE MANAGING DIRECTOR 
—William W. Cole was elected 
managing director of Barnum & 


Bailey Show, Ltd., in December, 
1906. 

RIDER’S DEATH—William Dut- 
ton, old-time circus~rider, died at 
Cincinnati December 24, 1907. In- 
terment at Milford, O 

CLOWN RETIRES—Billy Lee, 
famous circus clown, retired from 
road in December, 1906. Was 62 
years old and nearly blind 

ciRCUS COMBINATION — 


Hagenbeck and Wallace Shows were 
merged at Peru, Ind., in January, 
1907. 

DUNDY DEATH — Elmer 5S. 
Dundy, of Thompson & Dundy, whe 
projected New York Hippodrome, 
built Luna Park, produced “Brew- 
ster’s Millions’ and had been promi- 
nent in amusement circles for years, 
died February 5, 1907, in New York 
City. Interment in Moravian Ceme- 
tery on Staten Island. 

COLISEUM ANNEX FIRE—An- 
nex to Chicago's Coliseum was 
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destroyed by fire February 11, 
1907. Loss, $60,000. 


TRAIN ROBBERY SALE—Dra- 
matic spectacle, “The Great Train 
Robbery,’ was sold to Pawnee Bill 
by Arthur Voegtlin in February, 
1907. 


HARKNESS & FOX FIRE— 
Harkness & Fox Minstrels’ tent was 
destroyed by fire at Granger, Tex., 
March 12, 1907. 

JAMESTOWN EXPO OPENING 
—Jamestown Exposition opened un- 
der favorable conditions with re- 
gard to weather and attendance 
early in May, 1907. Estimated be- 
tween 60,000 and 70,000 people pres- 
ent. Only two attractions in op- 
eration and both did well. 

PARK MEN’S ORGANIZATION 
—Park men gathered at Imperial 
Hotel, New York, early in October, 
1907, and formed National Amuse- 
ment Park Association. Officers: 
James R. Pratt, president; A. J. 
Pizzini, vice-president; C. H. Ober- 
heide, secretary-treasurer. 

ENGLISH CIRCUS PLANT SALE 
—On heels of The Billboard's an- 
nouncement that Ringling Brothers 
had purchased right to great name, 
Barnum & Bailey, from Mrs. J. A. 
Bailey, and were negotiating for the 
purchase of plant of show, came 
official confirmation late in October, 
1907, of acceptance of offer of Ring- 
ling Brothers by stockholders of 
English company. Price for plant 
given as $410,000. 

ANDRESS’ RETIREMENT— 
Charles Andress, conspicuous in 
theatrical and circus circles, retired 
from active service in profession 
that occupied his time and attention 
for 45 years early in December, 


1907. 

GUS RINGLING’S DEAT H— 
August G. Ringling died December 
18, 1907, in New Orleans from com- 
plication of diseases. Body shipped 
to Baraboo for burial. His death 
was first break in Ringling Circus 
family. 

ROBBINS DEATH—Burr Rob- 
bins, old-time circus man, died 
January 30, 1908, in Chicago. Estate 
about $2,000,000. 

ROBINSON DEATH — James 
Robinson, veteran showman, uncle 
of “Gov.” John F., Gil and Charles 
Robinson, died in Cincinnati Feb- 
ruary 2, 1908, of cholera 
Retired from circus business about 
20 years before 

SELLS DEATH—William Sells, 
45, known as “the Chesterfield of 
the Circus Arena,” also bearing dis- 
tinction of being first man to mount 
running horse by leaping from 
ground and alighting on animal’s 
back, died February 17, 1908, in New 
York City of acute gastritis. In- 
terment at Topeka, Kan. 

LAUNCHING OF BARNES CIR- 
CUS—Articles incorporating Al G. 
Barnes Shows Company were filed 
with Secretary of State at Denver 
in February, 1908. Company had 
some 40 lions and tigers, elephants, 


bears and ponies, many of which 
formerly comprised Al G. Barnes’ 
menagerie. Interested with Al G. 


Barnes were D. A. Barnes and Otto 
C. Fioto. 

COXEY RESIGNATION—Willard 
D. Coxey resigned as press repre- 
sentative of Barnum & Bailey Cir- 
cus in March, 1908. 

FOREST PARK DEDICATION— 
Forest Park, Chicago, was dedicated 
Sunday, March 22, 1908. Attendance 
about 6,000. 

STEAMER WRECK — Steamer 
while carrying Wright Exposition 
Shows from Helena, Ark., to Ca- 
ruthersville, Mo., was wrecked by 
tornado latter part of April, 1908. 
About 16 of 120 people on board 
were drowned and some seriously 
injured. Same tornado also wrecked 
Alabama Carnival Company at 
Amite City, La. . 

HAGENBECK - WALLACE ST. 
PAUL WRECK — Freight train 
crashed into second section of 
Hagenbeck-Wallace Show train at 
St. Paul June 25, 1908. Band wagon 


and several cookhouse wagons 
demolished. 
CONEY iISLAND FIRE—Coney 


Island, N. Y., was barely saved 


morbus. . 


from destruction by fire about the was one of greatest events in cir- City, of uraemic poisoning. Inter- 


middle of July, 1908. Loss estimated 
at $235,000. 


COYLE DEATH—Hugh Coyle, 
65, veteran circus press agent, and 
first to wear title, died at Chicago 
September 12, 1908, of cancer. Body 
buried by Actors’ Fund. 


OLDER DEATH—P. A. Older, 
nearly 99, who was oldest living 
showman at that time, died at home 
near Anoka, Minn., October 1, 1908. 
Retired in 1881. 


ROBINSON BLOWDOWN—While 
giving matinee performance Octo- 
ber 14, 1908, in Alabama, John Rob- 
inson’s Circus suffered a blowdown. 
Only one performer seriously in- 
jured. Tent caught fire after col- 
lapse but blaze was quickly ex- 
tinguished. 


WILDWOOD PARK FIRE—Wild- 
wood Park, St. Paul, was destroyed 
by fire October 10, 1908. Estimated 
loss $40,000. 


101 RANCH RIOT—Riot was en- 
countered by Miller Bros. 101 
Ranch Wild West Show at Gulf- 
port, Miss., October 24, 1908. Trouble 
was with lawless whites and 
drunken Negroes. Lon Seeler, steer 
thrower, was singled out as particu- 
lar victim. Shot it out with a ruf- 
fian, both being killed. 

EXPOSITION PARK FIRE—Fire 
on December 2, 1908, destroyed three 
acres of valuable amusement and 
business places at Exposition Park, 
Conneaut Lake, Pa. Estimated loss 
$200,000. 

TWO BILL’S COMBINATION— 
Buffalo Bill's Wild West and Paw- 
nee Bill’s Far East were combined 
in December, 1908. Col. Cody at 
that time 63 and Major Lillie just 
over 49. April 27 next show opened 
season at Madison Square Garden, 
New York, where it was given 
rousing reception. 

HARVEY RESIGNATION—R. M. 
Harvey gave up lease of Grand 
Opera House, Perry, Ia., in June, 
1909, to devote his entire time to 
general agent duties of Hagenbeck- 
Wallace Shows. 

NEW LAKESIDE PARK’S OPEN- 
ING—New Lakeside Park, Denver, 
had its initial opening Decoration 
Day, 1909. Cost $500,000 to build. 
Frank Burt first manager. 

ALBINO DEATH—Joseph Lu- 
casa, last of family of Albinos whom 
P. T. Barnum brought from Hol- 
land to his New York museum some 
50 years before, died early in Octo- 
ber, 1909, in Kansas City, Mo. 

MECHANICAL THEATER PUR- 
CHASE—J. George Loos, of Loos 
Shows, purchased from Dr. Michael 
Schwimmer a big European impor- 
tation, The Mechanical Theater, in 
October, 1909. 

DOWNS DEATH — Martin J. 
Downs, 44, sole owner of Cole Bros.’ 
Shows, died October 19, 1909, at 
Toronto from injuries received 
from kick of horse. Burial in St. 
Michael’s Cemetery, Toronto. 

NORRIS & ROWE BLOWDOWN 
—Norris & Rowe Circus big top was 
blown down at Princeton, Ind., last 
week in October, 1909, and more 
than 1,000 people caught under it. 
Scores injured. 

DIVING HORSE DEATH— 
“Clown,” one of first horses trained 
by W. F. Carver to make high dive, 
died at Rawlins, Wyo., October 27, 
1909. 

EARLY SHOW FIRE—At Greens- 
boro, N. C., October 23, 1909, entire 
outfit of J. B. Early Amusement 
Company was destroyed by fire. 

SHOWMEN’S ASSOCIATION— 
Managers of attractions playing 
fairs and carnivals formed Inde- 
pendent Showmen’s Association in 
November, 1909. Capt. W. D. Ament, 
secretary-treasurer. 

COLISEUM RINK FIRE—Coli- 
seum Roller Skating Rink, San 
Francisco, was destroyed by fire 
latter part of November, 1909. Loss 
$130,000. 

COLE SHOW SALE—Cole Bros.’ 
World Toured Show was sold by 
James Downs to Fiss, Doerr and 
Carroll, New York horse dealers, in 
January, 1910, and was few weeks 
later auctioned off in lots. Auction 


cusdom. 


HIPPOPOTAMUS DEATH— 
“Pete,” hippopotamus, died at Ring- 
ling Bros.’ winter quarters, Bara- 
boo, Wis., in March, 1910. Was 
largest in captivity at that time. 

BAILEY DEATH — Hackaliah 
Bailey, 88, member of famous Bailey 
Circus family, died March 6, 1910, in 
Brewster, N. Y. 


CODY RETIREMENT—Col. Cody, 
while guest of honor at Friars’ ban- 
quet at Astor Hotel, New York, 
April 3, 1910, announced retirement 
from arenic work which he followed 
30 years. 

WORTHAM - ALLEN COMBINE 
—Wortham-Allen United Shows 
came into existence in May, 1910. 
C. A. Wortham and Tom W. Allen, 
managers. 


YOUNG BUFFALO SHOW'S 
START—Young Buffalo Show, Ver- 
non C. Seaver’s enterprise, opened 
its first season at Peoria, Ill, May 
7, 1910. Good houses both perform- 
ances despite rain and wind. 


BARNUM & BAILEY FIRE—Fit- 
teen thousand people were thrown 
into panic when fire destroyed Bar- 
num & Bailey big top during mati- 
nee at Schenectady, N. Y., May 21, 
1910. All seats also destroyed. Loss 
estimated at $18,000. 

NORRIS & ROWE SECOND 
SALE—Norris & Rowe Circus was 
sold for second time at Peru, Ind., 
June 11, 1910, for $42,033. Walter 
Shannon and C. F. Brotherton 
bought greater part. 

RINGLING CYCLONE—Ringling 
Bros. Circus was struck by cyclone 
at Watertown, S. D., five minutes 
after night performance started, July 
5, 1910, tearing big top into shreds. 
Fire, caused by gas lamps igniting 
tent, added to destruction. Entire 
damage, $20,000. 
man found dead. 

NORRIS & ROWE THIRD SALE 
—For third time Norris & Rowe 
Circus was sold at public auction at 
Peru, Ind., August 6, 1910. Most 
stock and animals sold for lower 
prices than at second sale June 11. 
Cars, 13 in number, brought $2,300. 

BRUSSELS EXPO. FIRE — Fire 
on August 13, 1910, swept thru Bel- 
gian Exposition at Brussels, caus- 
ing loss of two lives and damage of 
millions of dollars. 

OHIO VALLEY EXPO. OPEN- 
ING—Ohio Valley Exposition in Cin- 
cinnati opened August 29, 1910. 
Greatest event held in Queen City 
since 1888. Attendance 23,000. Con- 
cessions and shows did big business, 

APPALACHIAN EXPO. OPEN- 
ING—Appalachian Exposition in 
Knoxville, Tenn., opened Septem- 
ber 12, 1910, with everything in 
shape. Midway called The Jungle. 

LOWLOW DEATH—John Low- 
low, old circus clown, died in Cin- 
cinnati October 18, 1910. 

FAIRGROUNDS SALE — James 
Patterson in October, 1910, bought 
Paola (Kan.) fairgrounds for win- 
ter quarters of Patterson Greater 
Shows. Price, $6,000. 

DOWNIE-WHEELER COMBINE 
—Andrew Downie’s Trained Animal 
Shows and Al F. Wheeler’s New 
Model Shows were consolidated in 
November, 1910. 

FAIR CIRCUIT FORMED—West- 
ern Colorado-Utah Fair and Racing 
Circuit was formed late in October, 
1910, at Montrose, Colo. W. O. Red- 
ding, president; Horace Ensign, sec- 
retary. 

BLITZ DEATH — Frank Blitz, 
showman and son of Signor Blitz, 
noted magician, died November 22, 
1910, at New Orleans. Managed 
Millie Christine for 27 years and 
then the Russian Prince, famous 
midget, for about three years. 

CIRCUS MEN’S ASSOCIATION 
—Proprietors of principal circuses 
met in convention at Palmer House, 
Chicago, December 29, 1910, and ef- 
fected Showmen’s Association. H. 
H. Tammen, president; J. M. Kelly, 
secretary; R. M. Harvey, treasurer. 

OTTO RINGLING DEATH—Otto 
Ringling, 52, of the famous Ringling 
Brothers, died March 31, 1911, at 
John Ringling’s home in New York 


One unidentified ° 


SSS 


ment at Baraboo, Wis. 
ONE-RING CIRCUS REVIVAL— 


After a lapse of over 25 years, John 
Graham succeeded in bringing back 
to Boston, in the Boston Arena, the 
one-ring circus, in April, 1911. 


AUDITORIUM RINK OPENING 
—Auditorium Roller Rink, Duluth, 
Minn., was opened for first time 
May 2, 1911. 


CONEY ISLAND HOLOCAUST— 
Shortly after 2 a.in. on May 29, 1911, 
Dreamland, Coney Island, N. Y., was 
visited by fire, which swept all four 
sides of resort, spread along Surf 
avenue, sweeping everything in its 
path. 


YANKEE ROBINSON WRECK— 
Yankee Robinson Show train was in 
wreck at Merriland Junction, Wis., 
June 9, 1911. One sleeper de- 
molished and another badly 
smashed. 

SHOWBOAT SALE—J. wW. 
Menke, former general agent 
Cooley-Thom Floating Theater, and 
Brad N. Coleman, formerly treas- 
urer with 101 Ranch Wild West 
Show, purchased from W. R. Markle 
his new floating theater, Sunny 
South, and steamer Wabash June 
19, 1911. 

RIVERVIEW PARK FIRE—Riv- 
erview Park, Chicago, had fire night 
of June 30, 1911. Loss $20,000. 

STEAMER SALE—Ralph Em- 
merson in June, 1911, purchased 
steamer Dick Fowler at Paducah, 
Ky., for $5,000. 

OVER NIAGARA FALLS— 
“Bobby” Leach, balloonist and para- 


.chute jumper, made trip over Horse- 


shoe Falls at Niagara Falls, N. Y., 
in cask afternoon of July 25, 1911. 

GRANT MURDER — Colorado 
Grant, owner of dog and pony show 
bearing his name, was killed August 
14, 1911, at Taylorsville, Ky. 

CHESTER PARK FIRE—Chester 
Park, Cincinnati, was almost de- 
stroyed by fire August 14, 1911. Loss 
about $75,000. 

McCLELLAN RESIGNATION— 
Fred McClellan resigned as man- 
ager of Luna Park, Coney Island, 
N. Y., in August, 1911. 

ROBINSON CIRCUS SALE— 
Danny Robinson Circus was auc- 
tioned off at Indianapolis Novem- 
ber 24, 1911. Day cold and dreary, 
yet circus men were out in great 
rumber. 

BROWN SELLS HALF INTER- 
EST—Ed C. Brown, formerly with 
Cosmopolitan Company, purchased 
half interest in L. A. Pommier Show 
in December, 1911. Renamed Brown 
& Pommier’s Combined Shows. 

LUNA PARK FIRE—Luna Park, 
Coney Island, N. Y., suffered esti- 
mated damage of $125,000 by fire 
December 11, 1911. 

TAMMEN RESIGNATION—H. H. 
Tammen, first president of Show- 
men’s Association, resigned Decem- 
ber 20, 1911. No reason was given. 

CARNIVAL MEN’S ASSOCIA- 
TION—Representatives of America’s 
leading carnival organizations in 
person or by proxy met at the Wel- 
lington Hotel, Chicago, March §8, 
1912, and organized the Carnival 
Managers’ Association of America. 
Officers: C. W. Parker, president; 
Tom W. Allen, first vice-president; 
Al F. Gorman, second vice-presi- 
dent; J. George Loos, secretary; S. 
W. Brundage, treasurer; Marcellus 
W. Meek, general counsel. 

TENNESSEE FAIRS’ ORGANI- 
ZATION—-Tennessee Association of 


County Fairs was organized in 
Nashville in February, 1912. 
SHOW MEN’S ASSOCIATION 


DISBANDS—Showmen’s Associa- 
tion suspended operations in March, 
1912, because its directors felt ob- 
ject of organization had been ac- 
complished. 

FAGAN DEATH—4J. P. Fagan, 53, 
railroad contracting agent Carl 
Hagenbeck and Great Wallace 
Shows Combined, died of pneumonia 
at home in Madison, Ind., April 28, 
1912. Considered highest paid man 
in line of work he followed. Inter- 
ment at Madison. 

ELEPHANT BIRTH—Baby ele- 
phant was born on _ Sells-Floto 
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Shows at Salinas, Calif., April 25, 
1912. Mother was Alice. 


WRIGHT DEATH — Wilbur 
Wright, pioneer of aviation, died at 
Dayton, O., latter part of May, 1912. 

WILD MAN DEATH — Plutano, 
last of famous pair of Wild Men of 
Borneo, died at home of Mrs. H. A. 
Warner, in Waltham, Mass., May 
31,1912. Believed 92 years old. Plu- 
tano and Wano, his brother, who 
died in 1905, were among most 
famous freaks exhibited by P. T. 
Barnum; brought to New York in 
early ‘50s. 

AVIATRIX DEATH — Harriet 
Quinby, first woman to cross Eng- 
lish Channel in an airplane, was 
killed July 1, 1912, near Boston. 

STREIBIG DEATH—L. Z. Streibig, 
63, general agent Jerry Mugivan’s 
Shows, died in New York City July 
28, 1912, acute indigestion. 

CAMPBELL BROS.’ FORCED 
CLOSING—Campbell Bros.’ Circus 
was forced to close in Fairbury, 
Neb., early in August, 1912, when 
mortgage for $26,000 not met. 

RINGLING BIG TOP FIRE—Main 
tent of Ringling Bros.’ Circus was 
destroyed by fire in afternoon of 
August 22, 1912, at Sterling, Il. 

BIRDMAN DEATH—Charles F. 
Morok, 35, famous birdman and 
manufacturer of airplanes, died lat- 
ter part of August, 1912, in Brook- 
lyn. It was Morok who, as Diavolo, 
originated bicycle and loop-the-loop 
feats with automobile. 

WORTHAM & ALLEN FIRE— 
Tents from several of Wortham & 
Allen's Carnival Company were de- 
stroyed by fire August 23, 1912, at 
Cedar Rapids, Ila. Number of ani- 
mals also lost. 

PARKER BLOWDOWN—Parker 
Shows suffered blowdown at Michi- 
gan City, Ind., Labor Day afternoon, 
1912. Plant show virtually wrecked. 

MILLIE - CHRISTINE TWINS 
DEATH — Millie-Christine twins, 
about 60, died October 9 at old 
homestead in Columbus County, 
North Carolina, within few hours of 
one another. Were colored and had 
two heads and two sets of lower 
extremities, but same body. 

BOSTOCK DEATH — Frank C. 
Bostock, 50, famous showman and 
carnival manager, died in London, 
Eng., October 8, 1912, of influenza. 
Was one of first trainers to perform 
feat of thrusting his head into lion’s 
mouth. 

BAKER RETIREMENT—Johnnie 
Baker retired as arena director for 
Two Bills’ Show in New Orleans, 
October 6, 1912, after 29% years’ 
service in that capacity. Was foster 
son of Buffalo Bill. 

JORDAN DEATH—Louis Jordan, 
of Bellefontaine, O., famous aerialist 
and organizer of Flying Jordans, 
died December 22, 1913, at Union 
Hill, N. J. 

CODY BANQUET — Showmen’'s 
League of America banqueted its 
first president, William F. Cody 
(Buffalo Bill), at LaSalle Hotel, 
Chicago, Saturday evening, March 
15, 1913. 

FERARI- PATRICK COMBINE— 
Joseph G. Ferari and B. H. Patrick 
combined their interests in March, 
1913, and that year took out Joseph 
G. Ferari and . hn Patrick Greater 
Shows United, 

STAUNTON FAIR'S BEGINNING 
—Shenandoah Valley Fair Associa- 
tion was organized at Staunton, Va., 
March 13, 1913, with C. B. Ralston, 
secretary 

HAGENBECK—WALLACE DIS- 
ASTER—Hagenbeck-Wallace Cir- 
cus suffered heavy loss early in 
April, 1913, when winter quarters at 
Peru, Ind., were caught in flood. Six 
elephants, three tigers, three lions, 
two leopards and many other ani- 
mals drowned. 

HAGENBECK DEATH — Carl 
Hagenbeck, 69, zoologist, collector 
of and world’s largest dealer in and 
trainer of wild animals, died of com- 
plication of diseases in Hamburg, 
Germany, April 14, 1913. 

HAGENBECK-WALLACE SALE 
—-Hagenbeck-Wallace Shows were 
sola June 11, 1913, to Carl Hagen- 
beck & Great Wallace Show Com- 
pany, of Indianapolis, of which 


John O. Talbott was president, E. 
M. Ballard, vice-president, and C. 
E. Corey, secretary-treasurer. 


KETTERING RESIGNATION— 
Ralph T. Kettering, publicity man- 
ager White City, Chicago, resigned 
that position in June, 1913. 

RICE & DORE TORNADO—Rice 
& Dore Shows were struck by a tor- 
nado at Grand Island, Neb., in July, 
1913. 

TWO BILLS’ ATTACHMENT— 
The 1913 tour of Buffalo Bill-Paw- 
nee Bill Show came to sudden close 
at Denver July 22, when minions 
of law swooped down and took pos- 
session of everything 

TORNADO EXHIBITION FIRE— 
Damage of $100,000 was done to 
Canadian National Exhibition at 
Toronto first week in August, 1913. 

BARNUM & BAILEY WRECK— 
Five employees were seriously in- 
jured, 12 painfully cut and 20 hurt 
when Rock Island train and first 
section of Barnum & Bailey Circus 
train crashed at Richfield, Neb., 
August 12, 1913. 

TWO BILLS’ SALE—Part of the 
Two Bills’ Show was auctioned off 
at Overland Park, Denver, August 
21, 1913, and brought nearly $16,000. 
Sale was heavily attended by show- 
men. Remainder of show property 
at Denver went under hammer 
August 27. 

SAUTELLE RIOT — Riot was 
started during performance of Sig 
Sautelle Nine Big Shows at Shenan- 


doah, Pa., August 24, 1913, when 
mob threw stones in dressing room 
and cowboys and canvasmen 


charged them with pistols and clubs. 
Three men injured and big top al- 
most collapsed when several ropes 
were cut. 

ROLLER COASTER WRECKED 
—Roller Coaster at Virginia Beach, 
Va., was destroyed by windstorm 
September 3, 1913. 

MAPLE BEACH PARK FIRE— 
Maple Beach Park, between Albany 
and Troy, N. Y., was destroyed by 
fire middle of September, 1913. Loss 
between $150,000 and $200,000. 

RIVERVIEW PARK FIRE—Riv- 
erview Park, Baltimore, Md., was 
visited by fire middle of September, 
1913. Damage about $25,000. 

ARLINGTON-BECKMANN DIS.- 
SOLUTION—With closing of Ar- 
lington & Beckmann Oklahoma Wild 
West Show at Texarkana, Tex., Oc- 
tober 18, 1913, partnership between 
Edward Arlington and Fred Beck- 
mann was dissolved. 

PERRINE DEATH—D. W. Per- 
rine, manager Bronco Joe’s Wild 
West Show, died of typhoid fever at 
Eaton Rapids, Mich., October 23, 
1913. 

FISHELL DEATH — Dan 5S. 
Fishell, showman and _ theatrical 
man known all over this country, 
died November 13, 1913, in St. Louis 
as result of nervous breakdown 
brought on by overwork in his ef- 
forts to promote a new theatrical 
circuit. 

CARNIVAL AMALGAMATION— 
General Amusement Company was 
formed latter part of January, 1914, 
to take over Con T. Kennedy Shows, 
Tom W. Allen Shows, S. W. Brun- 
dage Shows and B. R. Parker Shows, 
including all of C. W. Parker Show 
property. 

PHILION DEATH—Achille Phil- 
ion, famous equilibrist, working on 
spiral tower, died at Detroit Jan- 
uary 17, 1914, as result of injuries 
received in fall previous summer. 

FIRST LEAGUE BALL — First 
annual ball of Showmen’s League 
of America was held at Hotel Sher- 
man, Chicago, Wednesday evening, 
March 4, 1914, and proved big suc- 
cess. Estimated attendance, 590. 

KENNEDY SHOW BLOWDOWN 
—Con T. Kennedy Shows suffered 
blowdown at Muskogee, Okla., April 
17, 1914. Heavy losers were John 
T. Backman Animal Show, Aztec 
Village and Fli Wheel. 

RINGLING FIRE — Forty-three 
cars of Ringling Bros.’ Circus were 
destroyed by fire latter part of May, 
1914, at Cleveland. Loss about 
$65,000. 

MAIN ON ADVANCE—Walter L. 
Main joined Sig Sautelle Nine Big 


Shows at Apollo, Pa., June 11, 1914, 
to take active management of ad- 
vance forces. 


SPARKS SHOW BLOWDOWN— 
John H. Sparks’ Show was caught 
in tornado June 23, 1914, at Red- 
wood Falls, Minn., and big top 
wrecked. 


KENNEDY SHOW BLOWDOWN 
—Several tents of attractions with 
Con T. Kennedy Shows were laid 
flat and damaged when storm struck 
them at Ft. Wayne, Ind., June 24, 
1914. 


TALBOT INTERESTS SALE — 
John O. Talbot disposed of his pro- 
prietary interests in Hagenbeck- 
Wallace Shows to C. E. Corey at 
Omaha, Neb., July 8, 1914. 

DOMINION TRAIN DERAILED 
—Special train of Dominion Amuse- 
ment Company was derailed be- 
tween Winnipeg and Brandon, Can., 
July 12, 1914. Six baggage cars 
overturned and several men in- 


ured. 

SAUTELLE SHOW SALE—Louis 
D. Thilman headed a body of men 
who purchased Sig Sautelle Circus 
from Sig Sautelle at Glens Falls, 
N. Y., early in August, 1914. Show 
again changed hands October 21, 
that year, Col. W. P. Hall buying 
everything but baggage horses, at 
Lawrenceburg, Ind. 

YOUNG BUFFALO RECEIVER- 
SHIP—Young Buffalo Wild West 
and Col. Cummins’ Far East Com 
bined Show ended its career at Al- 


ton, Ill., July 28, 1914, when thrown 
into receivership by Vernon C. 
Seaver. 


EDWARDS DEATH—Samuel G. 
Edwards, known one time as cham- 
pion bareback rider of world, died 
broke at San Diego, Calif., early in 
August, 1914. 

THEARLE DEATH—H. B. 
Thearle, president Pain Fireworks 
Company, Chicago, was killed lat- 
ter part of September, 1914, when 
entire plant was destroyed by ex- 
plosion. 

STEAMBOAT DEATH — Old 
Steamboat, most famous of bucking 
horses, was put to death at Chey- 
enne, Wyo., early part of October, 
1914, to end agony resulting from 
blood poisoning contracted from an 
injury received while on road with 
Irwin Bros.’ Wild West and Chey- 


enne Days 
FERARI DEATH—Col. Francis 
Ferari, 52, pioneer showman and 


one of founders of present-day car- 
nival, known as “Carnival King,” 
died November 11, 1914, in New 
York City, where interment was 
made in Calvary Cemetery. 

TILYOU DEATH—George C. Til- 
you, 52, builder and owner Steeple- 
chase Park, Coney Island, N. Y., as 
well as several steeplechase parks 
in other cities, died in Brooklyn 
November 30, 1914. 

KIT CARSON SALE—Seventy- 
one horses and ponies, five mules 
and three buffaloes of Kit Carson 
Buffalo Ranch Wild West Show 
were sold at auction at Terrace 
Park, O., December 10, 1914, bring- 
ing $4,468.75. 

HAMPTON-KLEIN MERGER — 
Hampton Great Empire Shows and 
Klein Greater Shows were merged 
at Hamilton, O., latter part of Jan- 
uary, 1915, Ben H. Klein assuming 
sole management. 

PANAMA-PACIFIC EXPO 
OPENING—Panama-Pacific Inter- 
national Exposition opened in San 


Francisco February 20, 1915, to a 
crowd that exceeded that of any 
previous world’s fair by many 
thousands. 


BENYAKER DEATH — Isuac 
Benyaker, traffic manager K. G. 
Barkoot Shows, was killed at Mont- 
gomery, Ala., February 26, 1915, 
when a touring car containing him 
and other showmen collided with 
street car. 

COLE DEATH — W. W. Cole, 
widely known showman, died in 
New York City March 10, 1915, of 
pneumonia. Came from an old cir- 


cus family of that name. Left es- 
tate of over $5,000,000. 

BEACHEY DEATH — Lincoln 
Beachey, daring aviator, was killed 
at San Francisco Mareh 14, 1915, 


when monoplane he was flying at 
Panama-Pacific International Ex- 
position fell into a bay. 


WILLARD JOINS 101 RANCH- 


Jess Willard, cowboy prizefighter, 
signed with Miller Bros.’ 101 Ranch 
and Arlington's Real Wild West 


Show early in May, 1915. 

COMA LAUNCHING—Car Own- 
ing Managers’ Association organ- 
ized at Planters’ Hotel, St. Louis, 
May 5, 1915. Walter S. Donaldson, 
president; Will J. Farley, secretary. 

FLOATING THEATER SALE— 
Menke & Coleman Floating Theater, 
Sunny South, and steamer Wabash 
were sold at marshal’s sale June 3, 
1915, at Parkersburg, W. Va., to 
Parkersburg Dock Company for 
$2,100. 

PATRICK DEATH—Warren A. 
Patrick, 42, died suddenly in Chi- 
cago June 18, 1915. Was secretary 
of Showmen’s League at time. In- 
terment at California, Mo. 

BROWN DEATH—A. H. Brown, 
owner Great International Shows, 
was killed near West Frankfort, 
Ill., September 9, 1915, when engine 
struck his auto. His son, Albert, 5, 
and special agent, Thomas E. Mc- 
Donald, met death in same accident. 

SELLS-FLOTO WRECK—Sells- 
Floto-Buffalo Bill Shows were in 
wreck between Onaga and Havens- 
ville, Kan., September 16, 1915. 
Three flats, containing 10 baggage 

wagons, ditched, with considerable 
damage to both 

BURCKHART SALE—Cc. J. 
Burckhart disposed of his interests 
in Big Four Amusement Company to 
his partner, E. L. Cummings, in Oc- 
tober, 1915. 

SOLOMON AND DORMAN DIS- 
SOLUTION—George F. Dorman and 
S. Solomon dissolved partnership at 
—— Pa., after close of 1915 
seas 

KENNEDY SHOW WRECK—Con 
T. Kennedy Shows’ train had a 
head-on collision with a passenger 
train eight miles from Columbus, 
Ga., November 22, 1915. Fred S. 
Kempf, of Busy City fame, and his 
wife were among showfolk killed 
or burned to death, while injured 
numbered three dozen or more. 
Nine flat cars and their contents 
were piled one on top of the other. 

MELVILLE SHOW FIRE—Tent 
and most of properties of Bert Mel- 
ville’s Comedians, No. 1 Company, 


were completely destroyed by fire 
at Little Rock, Ark., latter part of 
November, 1915. Loss, between 


$7,000 and $8,000. 

DORMAN-KRAUSE PARTNER- 
SHIP—George F. Dorman and Ben 
Krause formed partnership at end 
of season of 1915 to put out Dor- 
man-Krause Shows. Equal owners. 
Combination did not affect Krause 
Greater Shows. 

MEYERHOFF SALE — Henry 
Meyerhoff latter part of November, 
1915, sold his interest in Levitt- 
Meyerhoff Shows United to Victor 
D. Levitt and Morris Taxier. Title 
changed to Levitt-Taxier Shows 
United. 

ORIGINAL TATTOOED LADY 
DEATH—La Belle Irene (Mrs. Lrene 
Woodward), 53, Original Tattooed 
Lady, died in Philadelphia early in 
December, 1915. 

MUSEUM CHAIN—Chain of mu- 
seums was opened on Pacific Coast 
by Golden and Smith during De- 
cember, 1915 

SLA CLUBROOMS — Showmen’'s 
League of America opened perma- 
nent clubrooms in Saratoga Hotel, 
Chicago, December 15, 1915, when 
Col. W. F. Cody was voted honor- 
ary life member. 

SCOTT DEATH — Oliver H. P. 
Scott, general agent John Robin- 
son's 10 Big Shows Combined, died 
of complication of diseases at home 
in Cincinnati December 23, 1916. In- 
terment at Beverly, O. 

COREY-HOFFMAN CONSOLI- 
DATION—Corey Shows and Com- 
mercial Amusement Company con- 
solidated their interests under name 
of Corey Shows in December, 1916. 

RINGLING DEATH—AI Ringling 
64, eldest of Ringling brothers, died 
at home in Baraboo, Wis., January 


December 29, 1934 


i Page 209 


nil 
|| ff 
i 

4 | 


_A “he Billboard’s 40th Anniversary _ 


SPECIAL GENERAL OUTDOOR DIVISION 


an kilhiclps nm 


1, 1916, of kidney trouble. Interment 
at Baraboo, 

PRESSY-WESTERMAN COM- 
BINATION—C. A. Pressy and 
George W. Westerman combined 
their interests early in January, 
1916, to put out The Days of °49 
Shows. 

BRADEN JOINS ROBINSON — 
Frank W. Braden early in January, 
1916, signed a contract with Famous 
Robinson Shows to act as press 
agent. Was at that time city editor 
The Daily Courier at Taylorville, 
Il. 


SIGNS WILLARD-GOTCH — H. 
H. Tammen on January 15, 1916, 
signed Frank A. Gotch and two days 
later signed Jess Willard, both for 
Sells-Floto Shows; salary, $1,200 
per day. 

MILLER - MURPHY COMBINA- 
TION—Morris Miller and J. F. Mur- 
phy formed partnership at Hatties- 
burg, Miss., in January, 1916, to put 
out Great American Shows. 

COUP & LENT SHOWS FORM- 
ED—Coup & Lent United Monster 
Shows were organized at Cedar 
Rapids, Ia., early in February, 1916, 
with W. T. Hanright, general man- 
ager; L. J. Stark, business man- 
ager, and Frank Kanak, secretary- 
treasurer. 

BUFFALO BILL-101 RANCH 
COMBINE—Interests of Col. Cody 
were consolidated with 101 Ranch 
Show February 28, 1916, under title 
of Buffalo Bill and 101 Ranch Wild 
West Show Combined. 


ROBINSON SHOW SALE—Jerry 
Mugivan and Bert Bowers in March, 
1916, purchased from “Gov” John F. 

Robinson title and equipment of 
John Robinson 10 Big Shows Com- 
bined. This marked exit of Robin- 
son family from circus field. 

ROBBINS TO TRUCKS — Frank 
A. Robbins’ Shows had distinction 
of being first big circus to change 
from rail to motor truck mode of 
transportation. This was done in 
the spring of 1916. 

REVERE BEACH FIRE—Fire at 
Revere Beach, Mass., May 9, 1916, 
caused damage of about $75,000. 

HALE DEATH—Harvey Hale, 
widely known circus figure, died 
suddenly June 13, 1916, at St. Louis. 

CAMPBELL BLOWDOWN—One 
man was killed and eight seriously 
hurt when a cyclone wrecked Camp- 
bell United Shows at Wibaux, 
Mont., June 28, 1916. 

REISS DEATH—Nat Reiss, 43, 
owner Nat Reiss Shows, died in 
‘Chicago June 28,1916. Interment in 
Rose Hill Cemetery. 

HAMILTON DEATH—Richard F. 
(Tody) Hamilton, 70, credited with 
originating modern circus poster 
and press representative Barnum & 
Bailey Show for more than 25 years, 
died at Baltimore, Md., August 16. 
Interment in Western Cemetery. 

RINGLING FIRE—Ringling Bros.’ 
Cireus suffered estimated loss of 
$25,000 when one of his horse 
tents was destroyed by fire at 
Huntsville, Ala., October 28, 1916. 
Forty head of baggage stock burned 
to death and same number so 
severely burned that they had to be 
killed. 

MILLER BROS,’ RETIREMENT 
—Miller Bros., of 101 Ranch Wild 
West fame, temporarily retired 
from show business in November, 
1916. 

BOSTOCK ANIMAL SALE— 
Frank P. Spellman, of United States 
Circus Corporation, on December 16, 
1916 in New York City, purchased 
the Frank C. Bostock trained wild 
animal collection from David Hors- 
ley for sum reported to be $150,000. 

OUTDOOR SHOWMEN’S ASSN. 
—Outdoor Showmen of the World 
organization was formed at the 
Christmas banquet and ball at 
Hotel Astor, New York, December 
27, 1916. W. H. Donaldson, founder 
of The Billboard, made temporary 
president; A. K. Greenland, tem- 
porary secretary. 

TINNEY DEATH—C. H. Tinney, 
bandmaster, John Robinson 10 Big 
and Howes Great London Shows 
for several seasons, died at Musko- 
gee, Okla., December 28, 1916. 

BUFFALO BILL DEATH—Col 


William F. Cody (Buffalo Bill), 71, 
famous pioneer, plainsman, scout 
and showman, died at Denver Jan- 
uary 10,1917. Body placed in crypt, 
where it remained until following 
Decoration Day, when it was placed 
in grave at top of Mount Lookout, 
about 20 miles from Denver. 


SAUTELLE-LOWANDE PART- 
NERSHIP—George C. Satterlee 
(Sig Sautelle) and Oscar Lowande 
early in February, 1917, formed a 
partnership to put out a_ truck 
show called Sig Sautelle & Oscar 
Lowande Mammoth Motor Truck 
Circus. 

MURPHY-MILLER SPLIT — 
Partnership of J. F. Murphy and 
Morris Miller in Great American 
Shows was dissolved early in Feb- 
ruary, 1917, Murphy that year tak- 
ing out J. F. Murphy’s American 
Shows and Miller forming partner- 
ship with Mrs. Elizabeth Hampton 
in Hampton Great Empire Shows. 

SOLOMON-GRUBERG SPLIT— 
Partnership of S. Solomon and 
Rubin Gruberg in Sol’s & Rubin's 
United Shows was dissolved at 
Paris, Tex., early in February, 1917. 

ROBINSON DEATH — James 
Robinson, &2, famous bareback rider, 
died at French Lick, Ind., February 
21, 1917. Interment at Louisville, 


Ky. 

BEIFELD DEATH—Morris Bei- 
feld, 71, president White City 
Amusement Company, Chicago, died 
in that city February 20, 1917. In- 
terment in Rose Hill Cemetery. 

GRUBERG AND CHERRY—W.S. 
Cherry in March, 1917, purchased an 
interest in Sol & Rubin Shows from 
Rubin Gruberg. Title then changed 
to Rubin & Cherry Shows. 

NELSON WITH YANKEE ROB- 
INSON—Battling Nelson, fighter, 
was signed by Fred Buchanan for 
Yankee Robinson Shows in March, 
1917. 


LEAGUE BUYS PLOT — Show- 
men’s League of America purchased 
large plot in Woodlawn Cemetery, 
Chicago, early in March, 1917. 

BONAVITA DEATH—Capt. Jack 
Bonavita, famous animal trainer, 
died from injuries received in strug- 
gle with polar bear at Los Angeles, 
March 19, 1917. 

HAGAMAN DEATH—Charles S. 
Hagaman, circus legal adjuster, 
died March 25, 1917, at Mansfield, O. 

BURKE DEATH—Major John M. 
Burke, 73, life-long companion of 
Col. Cody and circus story writer, 
died of pneumonia in Washington, 
D. C., April 12, 1917. Interment in 
Washington. 

WILSON MANAGER — Judge 
Charles A. Wilson was appointed 
manager of Fontaine Ferry Park, 
Louisville, Ky., in April, 1917. 

“CREATION” SALE—James T. 
Clyde latter part of April, 1917, pur- 
chased “Creation,” electrical scenic 
spectacle, from E. J. Austin, en- 
gineer and builder, to place with 
World at Home Shows. 


RAIL EMBARGO—Carnivals and 
other shows in East were hard hit 
during spring of 1917 as result of 
what was practically governmental 
supervision of railroads, due to the 


war. 

SEELEY DEATH—Col. Charles 
W. Seeley, 71, prominent circus 
man, died of cancer April 28, 1917, 
in Elmira, N. Y. Interment in 
Woodlawn Cemetery. 

NASH RESIGNATION — Charles 
A. Nash resigned as secretary of 
Fargo (N. D.) Fair early in May, 
1917, to accept position as assistant 
to John C. Simpson, manager 
Springfield (Mass.) Fair. 

COOP & LENT FIRE—Three ele- 
phants met horrible death when 
stock car of Coop & Lent Circus 
containing them burned in Kenton, 
O., May 6, 1917. Loss between 
$8,000 and $10,000. 

WOODSIDE FIRE — Woodside 
Park, Philadelphia, was scene of fire 
May 20,1917. Estimated loss $160,- 
000. Mountain Scenic Railway the 
heaviest loser of about 13 amuse- 
ment features wiped out. 

BARNUM & BAILEY BLOW- 
DOW N—Big top and several tents 
of Barnum & Bailey Circus were 
blown down when struck by tornado 


at Uniontown, Pa., June 1, 1917, just 
before matinee. One person killed 
and about 50 injured. Estimated 
damage, $25,000. 

SUN DEATH—George J. Sun, 55, 
brother of John, Pete and Gus Sun, 
of the Sun circus family, died sud- 
denly at Hot Springs, Ark., June 15, 
1917. Interment in Toledo, O. 

POLACK WRECK—Polack Bros.’ 
20 Big Shows at Dunkirk, N. Y., 
early in July, 1917, had three flat 
cars derailed. Two of show train 
crew severely injured. Estimated 
damage $10,000. 

FIRST OPEN-AIR ICE RINK— 
First open-air ice rink in U. S. was 
opened at Cincinnati Zoological 
Gardens in summer of 1917. 


KENT PROMOTION —John G. 
Kent took over Dr. J. O. Orr’s duties 
as manager of Canadian National 
Exhibition, Toronto, middle of July, 
1917. 

REGINA EXHIBITION FIRE — 
Grand stand and industrial build- 
ing of Provincial Exhibition at Re- 
gina, Can., were destroyed by fire 
July 25, 1917. Whip of World at 
Home Shows and all concessions 
under grand stand total loss. Esti- 
mated loss $100,000. 

TAYLOR DEATH—Frank J. Tay- 
lor, old wagon showman, died in 
Creston, Ia., July 28, 1917. 

LUNA PARK FIRE—Fire swept 
thru portion of Luna Park, Coney 
Island, N. Y., August 19, 1917, de- 
stroying Toboggan and Burro rides. 
Estimated damage $10,000. 


FRANKLIN SALE—Paul Zallee 
and Leslie Kell purchased Franklin 
Stock Company’s tent outfit latter 
part of September, 1917, to operate 
it as repertoire show. 

COOKE WITH SPELLMAN — 
Louis E. Cook early part of Novem- 
ber, 1917, was engaged by Frank P. 
Spellman to act as general man- 
ager of advance force of new motor- 
ized circus put out by United States 
Circus Corporation. 

ANGELL’S FIRE—Angell’s Co- 
medians (Southern) lost their en- 
tire outfit by fire at Benton, Ark., 
middle of November, 1917. 

CONEY ISLAND FIRE —Coney 
Island, N. Y., suffered loss of $400,- 
000 by fire November 29, 1917. Sev- 
eral buildings totally destroyed. 


RICE GENERAL AGENT—W. H. 
Rice was made general agent of 
all of C. A. Wortham interests lat- 
ter part of November, 1917, suc- 
ceeding Steve A. Woods. 

THOMPSON DEATH —C.H. 
Thompson, 62, for years executive 
with circuses, died at home in 
Sarasota, Fla., January 4, 1918, In- 
terment in that city. 

GEORGIA FAIR TORNADO— 
Georgia State Fair, Macon, and Sun 
Bros.’ Circus were struck by tornado 
January 11, 1918. Damage to fair 
estimated at. over $40,000. Sun’s 
loss several thousand dollars. 

YORK SLA—New York 
branch of Showmen’s League of 
America was perfected in New York 
City January 12, 1918. Harry Raver 
selected as governor; Harry F. Mc- 
Garvie, lieut.-governor; Victor D. 


Levitt, 2d lieut-governor; Louis 
Berni, treasurer; Edward White, 
secretary. 


CLYDE-POLACKS MERGER — 
James T. Clyde and Harry R. and 
Irv J. Polack amalgamated World 
at Home Shows and Polack Bros.’ 
20 Big Shows February 10, 1918, in 
Chicago. Harry assumed manage- 
ment and control of World at Home 
and Irv continued in management 
of Polack Bros.’ 20 Big Shows. 

COLE SHOW SALE—Cole Bros.’ 
Circus, with exception of steel cars 
and some cages and baggage 
wagons, was sold at public auction 
at Shreveport, La., February 26, 
1918. Charles Sparks paid $8,500 for 
three performing elephants. Show 
was owned by J. Augustus Jones. 

BRUNEN-LEVITT COMBINE — 
“Honest” John Brunen and Victor 
D. Levitt merged their interests at 
Pittsburgh early in April, 1918, put- 
ting out two shows, Mighty Doris 
Exposition Shows and _  Levitt- 
Brunen Shows Combined. 

CINCY CONEY FIRE—Coney Is- 
land, Cincinnati, was swept by fire 


May 10, 1918. Fourteen buildings 
destroyed. Damage about $90,000. 

PUBILLONES DEATH—Antonio 
V. Pubillones, Cuban amusement 
manager, died in Mexico City, Mex., 
May 23, 1918. 

CONTEST ASSOCIATION 
FORMED— The Western Fontier 
Contest Association was organized 
at Kansas City, Mo., June 8, 1918. 
T. Joe Cahill, president; Robert P. 
M. Chase, secretary. 

HAGENBECK GARY WRECK— 
Never was there such an appalling, 
horrible, sickening and nervewrack- 
ing catastrophe as that which be- 
fell Hagenbeck-Wallace Circus on 
June 22, 1918, as the second section 
of the show train was passing thru 
Gary, Ind., en route from Michigan 
City to Hammond. Hot box caused 
train to stop. Circus trainmen set 
up warning and danger signals. De- 
spite warnings empty equipment 
(steel Pullman) train, moving at 
rate of 50 miles an hour, tore com- 
pletely thru four circus cars and 
demolished fifth, which was filled 
with sleeping showfolk. More than 
85 of them either killed outright, 
burned to death in fire which almost 
immediately broke out and con- 
sumed wrecked coaches, or died 
later in hospital, while nearly 150 
others sustained injuries. 

WARREN DEATH — John B. 
Warren, 52, died at home in Chi- 
cago June 30, 1918. Was president 
Showmen’s League at time. Inter- 
ment in Showmen’s Rest. 


INTERNATIONAL EXPO OPEN- 
ING—New York International Ex- 
position of Science, Arts and In- 
dustries, in preparation for three 
years, opened at West Farms, the 
Bronx, New York, June 29, 1918, 
with more than 20,000 in attendance. 

FOREST PARK FIRE — Forest 
Park, Chicago, was swept by fire 
June 25, 1918, and one-fifth of it 
wiped out. 

COYLE DEATH—Michael Coyle, 
80, for years on executive staffs of 
Barnum & Bailey and Buffalo Bill 
shows, died at Weedsport, N. Y., 
July 26, 1918. 

JONES SHOW BLOWDOWN — 
Johnny J. Jones Exposition suffered 
damage of about $20,000 at Brandon, 
Can., July 23, 1918, when struck by 
tornado. 

REVERE BEACH FIRE—Damazge 
of about $300,000 was done by fire 
+ etme Beach, Mass., August 27, 
918. 

JONES DEATH — J. Augustus 
Jones, 50, widely known circus own- 
er, died at home in Warren, Pa., 
August 25, 1918, from injuries re- 
ceived when kicked by a horse. 

WORLD AT HOME WRECK— 
World at Home Shows had nine 
of their flat cars hurled into a ditch 
at Madison Center, Mich., Septem- 
ber 10, 1918. Two troupers killed; 
13 injured. 


RINGLING DEATH — Henry 
Ringling, 49, youngest of the Ring- 
ling brothers, died at home in Bar- 
aboo, Wis., October 11, 1918, of heart 
disease. Interment in Baraboo 
Cemetery. 

HAGENBECK-WALLACE SALE 
—Hagenbeck- Wallace Circus passed 
in hands of Jerry Mugivan and Bert 
Bowers at a_vreceiver’s sale in 
French Lick, Ind., December 28, 1918. 
Price said to have been $36,100. 


STAMPEDE CIRCUIT FORMED 
—Association of American Cowboys 
was formed in New York City lat- 
ter part of February, 1919. First 
meeting held March 8, when officers 
elected. Richard Ringling, founder, 
president; “Doc” Kealey, secretary; 
William J. Hilliar, treasurer; W. H. 
Donaldson, chairman of board of 
governors. 


CAMPBELL SHOW SALE— 
Campbell Circus was sold in Enid, 
Okla., March 1, 1919, to Floyd King. 
King in turn disposed of stock in 
show to W. H. Godfrey and George 
Atkinson. Opened under title of 


Sanger’s Shows. 

POLACK DEATH—Harry R. Po- 
lack, 42, prominent carnival owner, 
poisoning at 
In- 
Mayfield Cemetery, 


died of ptomaine 
Brunswick, Ga., March 20, 1919. 
terment' in 
Cleveland. 
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FOREPAUGH DEATH — Adam 
Forepaugh Jr., about 60, son of 
famous circus owner, died at home 
in Philadelphia March 29, 1919, of 
paralysis. Was last of Forepaugh 
family interested in show business 
to pass away. 


GLICK-LEVITT SPLIT — Part- 
nership of William Glick and Vic 
Levitt in Levitt & Glick Shows was 
dissolved early in April, 1919, at 
Butte, Mont. 


BRIGHTON BEACH FIRE— 
Brighton Beach Park, Brighton 
Beach, N. Y., was almost wiped out 
by fire Apr 30, 1919. Estimated 
loss $1,000,000. 

KRAUSE-ZEIGLER SPLIT — 
Simon Krause and Mike Zeigler, of 
Monarch Exposition Shows, dis- 
solved partnership in May, 1919, 
Krause taking out own show under 
title of Penn Amusement Company. 

WORLD OF MIRTH’S FIRST 
YEAR—World of Mirth Shows, 
management George Bistany, opened 
for first time at Newburg, N. Y., 
May 3, 1919. 

THOMPSON DEATH — Fred 
Thompson, 47, super-showman and 
theatrical producer, died June 6, 
1919, in New York City. Interment 
in Woodlawn Cemetery 

SPARKS’ CAR FIRE—Advertis- 
ing car of Sparks’ World’s Famous 
Shows was almost destroyed by fire 
at Macon, Ga., October 10, 1919. 

RINGLING DEATH—AIlf T. Ring- 
ling, fifth of famous Ringling Bro- 
thers, died of heart disease at coun- 
try home in Oak Ridge, N. J., Oc- 
tober 21, 1919. Years before his 
passing he conceived idea of “day- 
light” pictures, suggesting that they 
be presented in the side show in 
broad daylight. 

MIACO DEATH—Steve Miaco, 
famous clown, died November 14, 
1919, “2 — on Ward's Island, 
New Y 

METROPOLITAN SHOWS SALE 
—A. M. Nasser purchased Metro- 
politan Shows from C. E. Barfield 
in mgs a latter part of No- 
vember, 

MURPHY *sHows’ FLOOD—4J. F. 
Murphy Shows were caught in flood 
at Augusta, Ga., while in winter 
quarters latter part of December, 
1919. 

CAMPBELL, BAILEY & HUTCH- 
INSON START—Charter was is- 
sued to Campbell, Bailey & Hutch- 


inson Combined Circus and Wild. 


West at Charleston, W. Va., early in 
January, 1920. 

HURD DEATH—Thomas Hurd, 
old-time showman, died at home in 
Atlanta, Ga., January 16, 1920. 

NARDER- 'SOLOMON COMBINE 
—Nat Narder and Sam Solomon 
combined their Majestic Exposition 
Shows and Wild Animal Circus and 
Sol’'s United Shows at Atlanta, Ga., 
middle of January, 1920, and went 
out under title of Sol’s United 
Shows. 

SMITHS’ RETIREMENT—“Pop” 
and “Mom” Smith retired from 
show business latter part of Jan- 
uary, 1920, turning Smith Greater 
Shows over to their sons, Ed K. and 
Chris M. Smith. 

LEMON DEATH — Frost R. 
Lemon, 65, one of Lemon Brothers of 
circus fame, died in Kansas City, 
Mo., February 28, 1920. 

BROWN PROMOTION—C. A. B. 
Brown was elected president of Ca- 
nadian National Exhibition early in 
March, 1920, succeeding T. A. Rus- 
sell, who retired. 

MORGAN TENT FIRE—J. Doug 
Morgan Company lost its tent thea- 
ter in fire at Sulphur Springs, Tex., 
March 20, 1920. 

CARNIVAL MEN’S ASSOCIA- 
TION — Carnival Managers’ Asso- 
ciation, temporarily formed March 
10, 1920, was made permanent at 
meeting in Cincinnati following 
March 24. George L. Dobyns, chair- 
man; C. A. Wotham, treasurer; 
John P. Martin, secretary. 

KIRGEN DETECTIVE HEAD— 
Emmet Kirgen, former billposter 
with circuses, was made chief of 
detectives of Cincinnati early in 
April, 1920. 

CARPENTIER WITH S-F—H. H. 
Tammen in April, 1920, signed 


a 


idol 
to go 
Salary, 


Georges Carpentier, French 
and heavyweight champion, 
with Sells-Floto Circus. 
$1,000 per performance. 


SHEESLEY SHOWS’ FLOOD— 
Greater Sheesley Shows were 
caught in flood at Bellevue, Ky., 
April 20, 1920. 


ROBERSON SHOW FIRE— 
George C. Roberson Players had 
loss of $10,000 when their new can- 
vas and properties were swept by 
fire at Manito, Ill, early in May, 
1920. 


HECKMAN DEATH—L. H. (Les) 
Heckman, 48, widely known gen- 
eral agent of circuses and other 
shows, dropped dead in Cornwall, 
Can., May 28, 1920. Interment at 
Ashland, O. 


THILMAN DEATH — Louis D. 
Thilman, assistant manager Howe's 
Great London Shows, was shot and 
killed at Dunnville, Can., May 25, 
1920. 


WEAVER DEATH — John D. 
(Dad) Weaver, secretary Ark-Sar- 
Ben, Omaha, died in that city June 
20, 1920, of paralysis. 

REED SHOWS’ WRECK—E. B. 
Reed Greater Shows train was 
struck by a fast freight train July 
4, 1920, at Atoka, Okla. Seven peo- 
ple killed; 28 injured. Four coaches 
completely demolished; two others 
wrecked, 

MOORE DEATH—Alonzo (Lon) 
Moore, 55, famous clown, was killed 
in auto accident near Denver July 
27, 1920. 

McDANIEL’S WRECK — Mc- 
Daniel's Midway of Mirth had rail- 
road wreck near Ashland, Ky., early 
in August, 1920. Two troupers 
killed; eight seriously injured. 

WORLD’ FAIR WRECK— 
World’s Fair Shows’ train was in 
wreck at Coulter, Ia., early in Au- 
gust, 1920. Four flats left track, 
one demolished. Several wagons 
badly damaged. 

GOODMAN SHOWS’ WRECK— 
Goodman Shows were almost totally 
destroyed at Petersburg, Ind., Au- 
gust 7, 1920, by windstorm and 


flood. 

WILSON DEATH — Charles C. 
Wilson, 48, general traffic manager 
Ringling-Barnum Shows, died of 
heart failure at home in Chicago 
August 7, 1920. Interment in Forest 
Home Cemetery. 

GREAT SOUTHWESTERN 
WRECK — One trouper was killed 
and two badly injured when Great 
Southwestern Shows were in rail- 
road wreck near Brookston, Tex., 
September 19, 1920. 

NAT REISS SHOWS’ LEASE— 
Nat Reiss Shows were leased by 
Velare Brothers for season 1921 in 
November, 1920. 

YANKEE ROBINSON SALE— 
Edward M. Ballard and associates 
bought Yankee Robinson Circus 
from Fred Buchanan in November, 


1920. 

SELLS-FLOTO SALE — Sells- 
Floto Circus was purchased by Ed- 
ward M. Ballard, Jerry Mugivan and 
associates about middle of Novem- 
ber, 1920, from H. H. Tammen, F. 
G. Bonfils and Otto Floto. Sale 
also included Buffalo Bill (Colonel 
Cody) Wild West, Congress of 
Rough Riders of the World. 

FLEMING RESIGNATION —W. 
C. Fleming November 18, 1920, re- 
signed as general agent Greater 
Sheesley Shows after five-year con- 
nection. 

MAIN SHOWS’ SALE —K. F. 
Smith bought Harry K. Main Shows 
latter part of November, 1920, at 
Milan, Tenn. Price $12,000. 

FAIR ASSOCIATIONS’ MERGER 
—American Association of Fairs 
and Expositions and International 
Association of Fairs and Exposi- 
tions were merged in Chicago early 
in December, 1920, and called Inter- 
national-American Association of 
Fairs and Expositions. 

FERARI SHOW SALE — John 
Brunen December 2, 1920, purchased 
Col. Francis Ferari Shows in their 
pera Price said to have been 
$20,000 

VENICE PIER FIRE — Venice 
Pier, Venice, Calif... was almost 
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totally destroyed by fire December 
21, 1921.' Estimated loss $750,000. 

EMPIRE STATE SALE—Mat- 
thew J. Riley purchased Empire 
State Shows from Joseph G. Ferari 
= Company early part of February, 

21. 

DORE DEATH —Harry (trish) 
Dore, circus and carnival showman, 
died at Washington C. H., O., Feb- 
ruary 15,1921. Interment in Wash- 
ington Cemetery. 


FIRST K. C. CLUB BALL—First 
annual ball of Heart of America 
Showman’s Club was held at Coates 
House, Kansas City, Mo., March 17, 
1921, 


WALLACE DEATH—B. E. Wal- 
lace, 73, died at Rochester, Minn., 
April 8, 1921. Sold Hagenbe*ck- 
Wallace Circus eight years before. 


BODKIN DEATH—M. S. (Mike) 
Bodkin, 69, veteran circus man, died 
in Chicago April 5, 1921. Interment 
in Mt. Olivet Cemetery. 


KELLEY DEATH — George M. 
Kelley, 80, old-time circus leaper, 
died April 4, 1921, in Binghamton, 
; i 


TOLBERT DEATH—Milt Tolbert, 
45, rep’ show owner and manager, 
died at Athens, Tenn., April 17, 
1921. Interment in Greenville, Tex. 


STICKNEY DEATH — Sam E. 
Stickney, 76, veteran circus owner, 
clown and rider, died in Chicago 
April 11, 1921, of heart failure. 

ROBINSON DEATH — “Gov.” 
John F. Robinson, 78, circus owner, 
manager, performer, died April 30, 
1921, at winter home in Miami, Fla., 
of bronchitis. Interment in Spring 
Grove Cemetery, Cincinnati. 

DYER DEATH—William A. Dyer, 
45, of Brown & Dyer Shows, died in 
Detroit April 25, 1921, of heart fail- 
ure and kidney trouble. 

SELLS-FLOTO BLOWDOWN — 
Sells-Floto Circus suffered a com- 
plete blowdown July 18, 1921, at 
Gary, Ind., when struck by hurri- 
cane. Canvas whipped to pieces. 

MINNELLI DEATH —Frank P. 
Minnelli, 51, one of the first to con- 
ceive tent stock idea, died at Dela- 
ware, O., August 29, 1921. 

SELLS-FLOTO THEFT—Treas- 
urer of Sells-Floto Circus was 
robbed of $4,000 in cash and $30,000 
in drafts and checks September 16, 
1921, at Vancouver, B. C. 

WALLACE FARMS SALE—Mug- 
ivan, Bowers and Ballard pur- 
chased Wallace farms at Peru, Ind., 
October 27, 1921. Included were 600 
acres of land, circus winter quar- 
ters and show car shops. Price 
about $500,000. 

LEMEN DEATH—Frank V. Le- 
men, 74, senior member of Lemen 
Bros.’ Shows, ——> _— 24, 1921, 
in Kansas City, M 

CONDERMAN DEATH—William 
Conderman, 62, inventor of Conder- 
man Wheel, was shot and killed No- 
vember 10, 1921, while on hunting 
expedition in Adirondacks. 

PHEENEY DEATH—Charles A. 
Pheeney, about 40, circus 24-hour 
man, died at home in Denver De- 
cember 1, 1921, of small pox. 

BOYD BUYS INTEREST—Larry 
Boyd on January 16, 1922, bought 
entire interests of Arthur Wright in 
World of Mirth Shows, making 
Boyd and Max Linderman sole own- 


ers. 

GOLLMAR SALE—Gollmar Bros.” 
Circus was purchased by Mugivan, 
Bowers and Ballard January 12, 
1922, in Chicago. 

WILSON DEATH—Johnnie Wil- 
son, 78, noted horseback rider, died 
at Cincinnati February 7, 1922. In- 
terment in St. Joseph's Cemetery. 

BRUNEN MURDER — John T. 
(Honest John) Brunen, 48, owner 
Mighty Doris-Ferari Shows, was 
shot and killed March 10, 1922, at 
home in Riverside, N. J. 

TWINS’ DEATH — Rosa and 
Josefa Blazek, “grown-together- 
twins,” d'ed March 29, 1922, in Chi- 
cago, at almost the same moment, of 
pneumonia. 

VEAL MURDER—John D. (Slim) 
Veal, 32, owner Veal Bros.’ Shows, 
was shot and killed at Joliet, IIL, 
June 16, 1922. Interment in Mt. 
Olivet Cemetery, Nashville, Tenn. 


DAVIS DEATH — Arthur Davis, 
47, widely known outdoor showman, 
was killed September 7, 1922, at 
Argus, Ind., when he lost control of 
his auto and crashed into telephone 
pole. Interment in Showmen’s Rest. 


AUCHY DEATH — Henry B. 
Auchy, 61, president Philadelphia 
Toboggan Company, died September 
20, 1922, at home in Erdenheim, 
Germantown, Philadelphia, of com- 
plication of diseases. Interment in 
Goshenhoppen Cemetery, Lower Sal- 
ford, Pa. 

WORTHAM DEATH — CC. A. 
Wortham, 40, owner Wortham’s 
World's Greatest Shows, died in 
Cincinnati, September 24, 1922, of 
See Interment at Danville, 


COSTELLO DEATH—Dave Cos- 
tello Sr., about 60, famous circus 
rider, died October 16, 1922, at 
home in Henderson, N. Cc. 

MORGAN TENT FIRE — Hila 
Morgan No. 2 Show lost its tent 
and all equipment by fire at Rus- 
sellville, Ark., October 26, 1922. 

CONEY BOATS’ FIRE — Island 
Queen and Morning Star, excursion 
boats of Coney Island Company, 
Cincinnati, were destroyed by fire 
November 4, 1922. Wharfboat also 
damaged. 

WORTHAM WRECK — Three 
troupers were killed and several in- 
jured when C. A. Wortham Greater 
Exposition Shows’ train was crashed 
into by another train traveling at 
speed of 50 miles an hour near 
Adeline, La., October 31, 1922. En- 
gine went completely thru day 


coach. 

CARNIVAL COMBINE — Entire 
staff, shows and showmen of 
Wortham’'s World’s Greatest Shows 
joined Morris & Castle Shows in 
December, 1922. About that time 
Fred Beckmann, Barney S. Gerety 
and George Robinson bought 
Wortham’s World’s Best Shows 
(No. 2) at San Antonio, Tex. 

MURPHY SHOWS’ FIRE—J. F. 
Murphy Shows suffered heavy loss 
when their winter quarters at Nor- 
folk, Va., were swept by fire Jan- 
uary 4, 1923. Train saved, except 
three flats. 

GENTRY SHOW SALE—Gentry 
Bros.’ Famous Shows were sold at 
receiver’s sale middle of January, 
1923, to James Patterson. Sale in- 
cluded 15 cars, good will and title. 
Combined with Patterson Trained 
Wild Animal Circus. 

CONEY, CINCY, SALE—Owner- 
ship of Coney Island, Cincinnati, 
passed into hands of John W. Hub- 
bard February 15, 1923. Reported 
consideration $300,000. 

SHOWMEN’S LEGISLATIVE 
COMMITTEE—Showmen's Legisla- 
tive Committee was formed in Chi- 
cago February 23, 1923. Edw. P. 
Neumann elected chairman; A. J. 
Ziv, secretary; Edw. A. Hock, treas- 
urer; T. J. Johnson, legal adviser. 

COOKE DEATH—Louis E. Cooke, 
73, prominent circus general agent 
and noted writer, died at home in 
Newark, N. J., March 18, 1923. In- 
terment in Fairmount Cemetery. 

PARAGON PARK FIRE — Esti- 
mated damage of $750,000 was done 
by fire to Nantasket Beach and 
Paragon Park, Hull, Mass., March 
29, 1923. 

WARNER DEATH—Edward C. 
Warner, 48, circus and carnival gen- 
eral agent and traffic manager, died 
April 3, 1923, in Chicago. Inter- 
ment in Showmen’s Rest. 

HARVEY WITH S.-F.—R. M. 
Harvey early in April, 1923, was ap- 
pointed general agent Sells-Floto 
Circus, succeeding late Edward C. 
Warner. 

TENNESSEE ASSN. OF FAIRS— 
Tennessee Association of Fairs was 
organized at Nashville April 17, 1923. 
I. M. Tate, president; Joseph R. 
Curtis, secretary-treasurer. 

AUSTIN WITH BARNES—,J. B. 
Austin became general agent of Al 
G. Barnes Circus latter part of May, 
1923, succeeding Harley S. Tyler. 

FAIRYLAND OPENING—FPFairy- 
land Park, Kansas City, Mo., opened 
for first time June 19, 1923. Man- 
aged by Sam Benjamin. Attendance 
about 50,000. 
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CHESTER PARK FIRE—Fire de- 
stroyed large section of Chester 
Park, Cincinnati, July 18, 1923. Es- 
timated damage $125,000, 


POLLIE SELLS—Henry J. Pollie 
sold his interest in Zeidman & Pol- 
lie Shows to James C. Simpson lat- 
ter part of November, 1923, at Ports- 
mouth, Va. 


ROBINSON DEATH—George E. 
Robinson, veteran carnival owner 
and general agent, died at Long 
Beach, Calif., November 22, 1923, of 
heart attack, Interment in Pacific 
Coast Showmen’s Association plot 
in Evergreen Cemetery, Los An- 
geles. 


ARLINGTON DEATH — George 
Arlington, 73, for 30 years general 
manager Barnum & Bailey Circus, 
died December 1, 1923, in New York 
City, of heart disease. Interment in 
Maimonides Cemetery, Long Island. 


OCEAN PARK FIRE—Amuse- 
ment zone of Ocean Park, Venice, 
Calif., was almost destroyed by fire 
January 6, 1924. Damage exceeded 
$1,000,000. Pickering’s Pier and 
Lick’s Dome Pier burned to water's 
edge. 

CONKLIN DEATH—Pete Conk- 
lin, 82, known as “The King’s Jes- 
ter,” died in New York City January 
1, 1924. Interment in Maple Grove 
Cemetery, Kew Gardens, L, L, N. Y. 

FARANTA DEATH—Sig Faranta, 
78, old-time circus man, died in 
New Orleans January 10, 1924. 

RINGLING-BARNUM FIRE— 
Fire at winter quarters cf Ringling- 
Barnum Shows in Bridgeport, Conn., 
February 2, 1924, did damage of ap- 
proximately $100,000. 

CONKLIN DEATH — George 
Conklin, for years head animal 
trainer for Barnum & Bailey Circus 
and brother of Pete Conklin, died in 
Bridgeport, Conn., February 25, 1924. 
Interment in St. Michael’s Cemetery, 

BARNES’ TOUR HALTED—AI1G. 
Barnes’ Circus tour was halted in 
California by foot and mouth dis- 
ease latter part of March, 1924, after 
show was out two weeks. 

MAC STOCK FIRE—Tent of Mac 
Stock Company was destroyed by 
fire at Bedford, Ind., April 29, 1924. 
Several sections of blues and chairs 
also destroyed. 

T DEATH—Frank Burt, 64, 
nationally known amusement pro- 
moter, died at home in San Mateo, 
Calif., of heart trouble, June 1, 1924. 

GOLDEN SHOW SALE—Golden 
Bros.’ Trained Wild Animal Circus 
was sold to John Pluto for $18,600 
at Little Rock, Ark., June 18, 1924. 

WHEELER DEATH —H. E. 
(Punch) Wheeler, 72, veteran circus 
and carnival press agent, died in 
Elks’ Home, Bedford, Va., June 19, 
1924, of apoplexy. 

COON’S DEATH—Taylor Coons, 
first genera] agent Gentry Bros.’ Dog 
& Pony Show, died at Elks’ Home, 
Bedford, Va., July 9, 1924. Interment 
at Kokomo, Ind. 

MASON DEATH—“Dick”: S. Ma- 
son, 42, owner-manager Mason 
Stock Company, died at home in 
Louisville, Ky., June 27, 1924. Inter- 
ment in Cave Hill Cemetery. 

TAMMEN DEATH—H. H. Tam- 
men, 68, of The Denver Post and 
former part owner Sells-Floto Cir- 
cus, died July 19, 1924, at Denver. 
Interment in Fairmount Cemetery. 

EEMAN DEATH—Adolph See- 
man, 72, former carnival owner and 
expert mechanic, died at Chicago 
August 21, 1924, of throat trouble. 
Interment in Showmen’'s Rest. 

GOLDEN CIRCUS SALE—George 
W. Christy purchased Golden Bros.’ 
Shows from John Pluto at Moores- 
ville, N. C., early part of Septem- 
ber, 1924. 

MIDLAND BEACH FIRE — Fire 
made clean sweep of Midland Beach, 
Ss. L, N. Y., September 26, 1924. 
Estimated loss $1,000,000. 

SMITH SHOWS’ SALE—Rubin 
Gruberg purchased Smith Greater 
Shows in Cincinnati latter part of 
September, 1924. 

MAIN CIRCUS SALE — Andrew 
Downie, of Walter L. Main Circus, 
sold his entire equipment to Miller 
Brothers latter part of September, 
1924. 

KNUPP DEATH — Edward C. 


Knupp, 62, circus general agent and 
traffic manager, died in Chicago 
September 23, 1924. Interment at 
Jamestown, N. Y. 

MRS. DAVIS DEATH—Mrs. Bert 
F. Davis (Aunt Lucindy Birdseed) 
died at Apollo, Pa., October 11, 1924. 
Interment at Vinita, Okla. 

POTTER DEATH—Harry B. Pot- 
ter, about 55, circus and carnival 
general agent, died of apoplexy on 
a train between Oakdale and Somer- 
set, Ky., November 30, 1924. Inter- 
ment in Showmen’s Rest, Chicago. 

KENNEDY DEATH — Con T. 
Kennedy, 54, owner Con T. Kennedy 


Shows, died at Greenville, Miss., 
December 2, 1924. Interment at 
Miami, Fla. 


WAUGH DEATH — Harry M. 
(Fat) Waugh, 45, part owner H. M. 
Waugh Shows, died at San Antonio, 
Tex., December 6, 1924. Interment 
in Mission Cemetery. 

McQUIGG DEATH — Myron W. 
McQuigg, 53, carnival general agent, 
died in Denver December 10, 1924. 
Interment at Pana, Ill. 


McCRACKIN DEATH — Samuel 
McCrackin, 50, assistant manager 
Barnum & Bailey Circus, died at 
Chautauqua, N. Y., January 1, 1925. 
Interment in Chautauqua Cemetery. 

RIDE MANUFACTURERS OR- 
GANIZE—Manufacturers and En- 
gineers’ Division of National Asso- 
ciation of Amusement Parks was 
formed in New York in February, 
1925. H. G. Traver elected chair- 
man and R. 8S. Uzzell, secretary- 
treasurer. 


LEAGUE MEMBERS ROBBED— 
Several members of Showmen’s 
League were held up and robbed by 
four gunmen of about $18,000 in 
cash and jewelry in the League 
rooms in Chicago April 3, 1925. 

BRUNDAGE STORM—Electrical 
and wind storm on April 19, 1925, 
almost completely wrecked tents 
and show paraphernalia of S. W. 
Brundage Shows at Peoria, IIL. 
Damage about $10,000. 

SALTAIR FIRE—Fire practically 
destroyed Saltair, amusement resort 
at Salt Lake City, April 22, 1925. 
Estimated loss $200,000. 

ELECTRIC PARK FIRE—Elec- 
tric Park, Kansas City, Mo., suffered 
damage of between $75,000 and 
$100,000 by fire May 27, 1925. 

CINCINNATI ZOO ROBBERY— 
Cincinnati Zoological Garden was 
robbed of $20,000 by five bandits 
July 6, 1925. Five watchmen chained. 

THOMSON DEATH — Julius 
Thomson, 56, veteran tent and awn- 
ing manufacturer, who made big 
tops for some of the larger circuses, 
died at home in Dayton, Ky., July 
12, 1925. Interment in Evergreen 
Cemetery, Newport, Ky. 

EATON DEATH—Fred L. Eaton, 
66, for 21 years president Interstate 
Fair, Sioux City, Ia., and past presi- 
dent International Association of 
Fairs and Expositions, died July 20, 
1925, at Rochester, Minn., following 
major abdominal operation. Inter- 
ment at Sioux City. 

DONALDSON DEATH — W. H. 
Donaldson, 61, founder of The Bill- 
board, died at his home in Sara- 
sota, Fla., August 1,1925. Interment 
4 Evergreen Cemetery, Newport, 


CORDRAY DEATH — John F. 
Cordray, 73, manager The Oaks 
Park, Portland, Ore., for 14 years, 
and active as a Portland and North- 
west showman for 36 years, died at 
Portland, August 9, 1925. 

ELECTRIC PARK’S FINISH — 
Electric Park, Kansas City, Mo., 
closed permanently August 30, 1925. 
Passing marked end of an amuse- 
ment place that for 27 years catered 
to the public under management of 
M. G. Heim. 

HORNE DEATH—Col. Frank P. 
Horne, 70, in show business more 
than 50 years, died in Akron, O., Oc- 
tober 4, 1925. Conducted German 
Medicine Company in Cincinnati 
and managed Horne’s Stock Com- 
pany under canvas. Also. put on 
permanent stock in Erie, Pa., and 
Akron, O. 

101 RANCH FIRE—Miller Bros.’ 
101 Ranch Wild West Show had two 
sleeping cars completely destroyed 


——— 


by fire while on siding at Gaines- 


ville, Ga., October 8, 1925. Esti- 
mated damage, $14,000. 
FARLEY DEATH—Will J. Far- 


ley, 54, member of The Billboard's 
staff for more than a score of years, 
during which he managed the St. 
Louis and Los Angeles offices, died 
of heart attack December 9, 1925, 
while on his way to work from his 
home in Venice to Los Angeles. In- 
terment in Woodlawn Cemetery, 
Santa Monica, Calif. 

CIRCUS FANS ORGANIZE — Fi- 

nal organization of the Circus Fans’ 
Association was completed by Sec- 
retary-Treasurer Karl Kae Knecht 
early in January, 1926. Stanley F. 
Dawson, founder. First officers: 
Marshall L. King, president; Robert 
P. Johnston, vice-president; Daw- 
son, recording secretary; Knecht, 
secretary-treasurer. First meeting 
held at Arlington Hotel, Washing- 
ton, D. C., May 10, 1926, with Presi- 
dent Coolidge greeting representa- 
tives. 
GOLLMAR SALE—Arthur (Hoff- 
man) Heritage and C, F. Neese pur- 
chased Gollmar Bros.’ Circus from 
American Circus Corporation at 
West Baden, Ind., middle of Janu- 
ary, 1926. 

DOWNIE’S MOTORIZED CIR- 
CUS—Andrew Downie in February, 
1926, completed arrangements to 
take out motorized circus under 
title of Downie Bros.’ Circus. 

GENTRY SALE—King Brothers 
became sole owners of Gentry Bros.’ 
Circus February 11, 1926, at Louis- 
ville, Ky., by buying half interest 
owned by John Pluto. 

SHOWMEN’S FIRST DINNER— 
Outdoor Showmen’s Association held 
its first annual beefsteak dinner in 
New York City February 9, 1926. 
About 60 present. 

COLE SALE—John Pluto latter 
part of February, 1926, closed deal 
with E. H. Jones for use of title of 
Cole Bros.’ Shows and purchased 
from him baggage and sleeping car, 
tents, seats, several lions, six Shet- 
land ponies and other property. 

ADKINS MANAGER—J. H. Ad- 
kins was appointed manager of Gen- 
try Bros.’ Circus by King Brothers 
middle of February, 1926. 

HOLLIS DEATH—Orrin L. Hol- 
lis, 68, famous circus bareback rider, 
died at St. Vincent’s Hospital, To- 
ledo, O., February 23, 1926, of heart 
and lung complications. Interment 
in Ravine Cemetery, Sylvania, O. 

STRIPLIN DEATH—R. M. Strip- 
lin, secretary-manager Southeastern 
Fair, Atlanta, Ga., and secretary- 
manager Florida State Fair, Jack- 
sonville, died March 7, 1926, at home 
in Atlanta, of pneumonia. Interment 
in Atlanta. 

HARVEY LEAVES SELLS- 
FLOTO—R. M. Harvey, general 
agent, left Selis-Floto Circus in 
March, 1926, to devote his time to 
Mugivan, Bowers & Ballard winter 
circus. 


FRANKLIN DEATH—Col. W. E. 
Franklin, 73, in his day one of the 
most capable and best known circus 
agents, died at home in St. Peters- 
burg, Fla., March 29, 1926. Inter- 
ment at Watseka, Il. 

HENNEGAN DEATH—James H. 
Hennegan, 60, pioneer poster printer 
and former partner of late W. H. 
Donaldson in The Billboard, died at 
home in Cincinnati May 25, 1926. 
Founded Hennegan Company in 
1885, with his two brothers, Joseph 
and John. Interment in St. Joseph’s 
Catholic Cemetery. 

EXCEL BLOWDOWN — Excel 
Animal Circus had its big top to- 
tally destroyed by wind and rain 
in Cleveland July 9, 1926. 

SCHAFFER DEATH — Simon 
Schaffer, 76, one of world’s greatest 
trapeze performers in his day, died 
July 12, 1926, at Omaha, of heart 
troub!.:. Interment in West Lawn 
Cemetery. 

MIDDLETON DEATH — Walter 
H. Middleton, 51, prominent circus 
general and contracting agent, died 
September 15, 1926, in Philadelphia. 
Interment at Frankford, Pa. 

SALTER DEATH—FEdward Rus- 
sell Salter, 62, for 47 years in the- 
atrical and carnival business and 


known in later years as “Johnny J. 
Jones’ Hired Boy,” died on the 
Johnny J. Jones Exposition midway 
at Raleigh, N. C., October 12, 1926. 
Interment in Flushing Cemetery, 
Flushing, L. L, N. Y. 

OAKLEY DEATH—Annie Oakley 
(Mrs. Frank Butler), 60, champion 
rifle shot and showwoman, died 
November 3, 1926, at Greenville, O. 
Body cremated in Cincinnati and 
ashes interred at Brock, O. 

RINGLING DEATH—Charles E. 
Ringling, 62, one of owners of Ring- 
ling Bros. and Barnum & Bailey 
Circus, and financier and railroad 
builder, died at home in Sarasota, 
Fla., December 3, 1926, of cerebral 
hemorrhage. Body placed in vault 
at Manasota Cemetery. 

RINGLING QUARTERS DEAL— 
John Ringling in March, 1927, closed 
deal with Sarasota County Fair As- 
sociation, Sarasota, Fla., by which 
the Ringling Bros. and Barnum & 
Bailey Circus took over associa- 
tion’s property for purpose of estab- 
establishing winter quarters there. 
For many years show had its quar- 
ters at Bridgeport, Conn. 

ROSSELLI WITH H.-W.—Rex de 
Rosselli after leaving Al G. Barnes 
Circus was engaged middle of Jan- 
uary, 1927, by American Circus Cor- 
poration to write and direct open- 
ing and closing “specs” for Hagen- 
beck-Wallace Circus. 

MISSISSIPPI FAIRS’ FIRST — 
First meeting of the Mississippi 
Fair Association was held at Jack- 


son early in February, 1927. A. H. 
George elected president; L. G. 
Milan, first vice-president; J. M. 


Dean, secretary-treasurer. 

BARNES’ NEW QUARTERS—AI 
G. Barnes latter part of February, 
1927, bought for Barnes Cireus, for 
winter-quarters purposes, 300 acres 
of land at Baldwin Park, Calif. Con- 
sideration more than $1,000,000. 

HAGENBECK ELEPHANTS 
STRUCK—Passenger train crashed 
into herd of elephants of Hagen- 
beck-Wallace Circus at Elgin, IIL, 
July 10, 1927, killing one person and 
injuring four others. All elephants 
injured. 


RUBIN & CHERRY FIRE—Two 
Pullman stateroom sleeping cars of 
Rubin & Cherry Shows were badly 
damaged and a third coach scorched 
by fire at Grand Forks, N. D., July 
13, 1927. Cause, accidental ignition 
of can of gasoline, result of back- 
firing of electric-lighting system. 
One member of show injured. Loss, 
about $10,000. 

OCEAN CITY FIRE — Property 
losses in fire which swept center of 
Ocean City, N. J., October 11, 1927, 
were estimated at between $2,000,- 
000 and $3,000,000. Eight square 
blocks of buildings, including Hip- 
podrome Amusement Pier, Colonial 
Theater, amusement structures, ho- 
tels and restaurants, in ruins. 

MILLER DEATH—Col. Joseph C. 
Miller, 56, part owner of 101 Ranch 
at Marland, Okla., and Miller Bros. 
101 Ranch Wild West Show, was 
found dead at home in Marland 
October 21, 1927. Interment at Mar- 
land. 

JONES’ SHOWS COMBIN E— 
Johnny J. Jones in November, 1927, 
decided to combine Johnny J. Jones 
Exposition with Johnny J. Jones 
Southern Exposition, he personally 
devoting all his time to active man- 
agement of combination. 

FLOATING THEATER SINKS— 
James Adams Floating Theater, 
owned by S. C. Loveland, sank in 
16 feet of water near Thimble 
Shoals in Chesapeake Bay Novem- 
ber 25, 1927. 


ZEIDMAN & POLLIE SALE— 
Rubin Gruberg late in November, 
1927, took over Zeidman & Pollie 
Shows and shipped entire equip- 
ment from Jacksonville, Fla., to 
winter quarters of Rubin & Cherry 
Shows at Montgomery, Ala. 

CHASE MANAGER—Louis Chase 
was appointed manager of John 
Robinson Circus early in December, 


1927. 

MILLER SHOW FIRE —Fire on 
February 7, 1928 destroyed a large 
warehouse at Camp Sevier, Green- 
ville, S. C., in which was stored 
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most of paraphernalia of Miller 
Bros.’ Shows, together with four 
railway sleepers, nine wagons, two 
autos, Merry-Go-Round, Caterpil- 
lar, Ferris Wheel, Merry Mixup, 
Heyday and other equipment. Man- 
ager Morris Miller placed his loss at 
about $150,000. 

ZEIDMAN & POLLIE SALE— 
Zeidman & Pollie Shows were sold 
under mortgage foreclosure at 
Montgomery, Ala., February 9, 
1928, to Mrs. Annie T. Gruberg, wife 
of Rubin Gruberg. Price, $12,650. 


STICKNEY DEATH — Robert T. 
Stickney, 81, famous circus rider, 
died February 24, 1928, at Miami, 
Fla. In his day known as “The 
Apollo Belvedere of the Arena,” 
Was also great leaper and tumbler. 
Interment at Cincinnati. 


BROWNING DEATH—Charles G. 
Browning, 59, prominent .in many 
departments of outdoor amusement 
field, died of apoplexy at winter 
home in Clermont, Fla., April 1, 
1928. —— in Oakwood Ceme- 
tery, Chicag 

WORTHAM TRAIN FIRE—Part 
of special train carrying equipment 
of John T. Wortham Shows was 
destroyed by fire April 8, 1928, near 
Globe, Ariz. One flat car, two 
wagons and larger part of Heyday 
included. Damage, about $20,000. 

SANGER DEATH—Harry Sanger, 
general agent C. A. Wortham 
World's Best Shows, died April 21, 
1928, in Chicago of heart disease. 
Interment in Showmen’s Rest. 

N. E. PARK MEN ORGANIZE— 
Final steps were taken May 15, 1928, 
in Boston for formation of perma- 
nent organization for amusement 
men and allied interests in New 
England, body being known as New 


England Amusement Men's Asso- 
ciation. Andrew Cassassa, presi- 
dent; H. D. Gilmore, first vice-presi- 


dent; Barney J. Williams, second 
vice-president; Harry A. Ackley, 
third vice-president; Charles Usen, 


fourth vice-president; Wwill L. 
White, secretary; C. B. Chisholm, 
treasurer. 


DUTTON DEATH — James Dut- 
ton, owner Dutton Attractions, died 
of acute indigestion at Miami, Fli., 
April 28, 1928. Interment at Sara- 


sota. 

REISS SHOWS’ HOLDUP—Three 
unmasked bandits held up Fred O. 
Burd, treasurer Nat Reiss Shows, 
at Trenton, N. J., May 3, 1928, and 
robbed him of previous night's re- 
ceipts of $1,863. 

CASEY DEATH—C. M. Casey, 54, 
carnival publicity director, and for 
some years secretary Kansas Na- 
tional Live Stock Show, Wichita, 
Kan., died at home in Wichita April 
28, 1928, of stomach trouble and 
pneumonia, 

COLEMAN DEATH — George 
Coleman, 57, well-known carnival 
general agent, died at home in Chi- 
cago May 7, 1928. Interment in 
Forest Home, 

SWARTZ DEATH—Bert Swartz, 
secretary West Virginia State Fair 
and also secretary West Virginia 
Associ:tion of Fairs, died at home in 
Wheeling, W. Va., May 2, 1928, of 
acute indigestion. Interment in 
Greenwood Cemetery. 

WILLIAMS DEATH—Lon B. Wil- 
liams, prominent circus. general 
agent, died at Elks’ Home, Bedford, 
Va., early part of May, 1928. 

GUILFOYLE ARM AMPUTA- 
TION—John Guilfoyle, Sparks Cir- 
cus animal trainer, had to have 
right arm amputated latter part of 
May, 1928, at Syracuse, N. Y., when 
blood poisoning developed in wound 


- caused by lion’s teeth few days be- 


fore. 

SIMPSON DEATH — John C. 
Simpson, 53, fair secretary for 25 
years, died of heart disease in Des 
Moines June 7, 1928. Was also presi- 
dent World Amusement Service As- 
sociation of Chicago at one time. 

JONES DEATH—FE. B. (Abe) 
Jones, 44, brother of Johnny J. 
Jones, of Johnny J. Jones Exposition, 
died in Canton, O., June 5, 1928, as 
result of compound fracture of skull. 
Interment in Grand View Cemetery. 

SAUTELLE DEATH—Sig Sau- 
telle (George Satterlee), 80, veteran 


showman, died June 21, 
Glens Falls, N. Y. 

MRS. SWARTZ SECRETARY— 
Mrs. Bert H. Swartz was made sec- 
retary of West Virginia State Fair, 
Wheeling, latter part of June, 1928, 
succeeding her late husband. 


MURPHY SHOWS’ WRECK—D. 
D. Murphy Shows were in railroad 
wreck near Durand, Mich., July 8, 
1928. Caused by excessive heat 
spreading rails. More than score 
of showfolk injured. Two sleepers 
and privilege car left tracks and 
went into ditch. Two cars piled up 
at about 45-degree angle. Esti- 
mated damage, $30,000. 

BERNARDI SHOWS’ WRECK — 
Bernardi Greater Shows were de- 
railed July 23, 1928, at Place’s Cross- 
ing, near Farmington Village, N. H. 
Four showfolk killed, nine injured. 
Five cars left track. 


SWAIN SHOW FIRE — W. IL. 
Swain Show had it tent destroyed 
by fire at Clarksdale, Miss., July 15, 
1928, when it came in contact with 
acetylene light. 

EHLE SOLE OWNER—Billy 
Wehle became sole owner of Bill- 
roy’s Comedians in July, 1928, when 
he purchased Roy and Ricca 
Hughes’ interest in the show at 
Lancaster, O. 


FEHR DEATH—John L. Fehr, 61, 
veteran circus and carnival show- 
man, died at summer home in Or- 
bisonia, Pa., early in August, 1928. 

ROBINSON DEATH—Gil Robin- 


son, 84, internationally known cir- 


1928, at 


DODSON DEATH—Art Dodson, 
general manager Dodson’s Exposi- 
tion Shows, was killed in auto acci- 
dent near Jonesboro, La., October 
19, 1928. Interment at Columbus, 
Ind. 

DONALDSON DEATH — Walter 
S. Donaldson, 57, president W. S. 
Donaldson Print Co., St. Louis, died 
in that city October 24, 1928, of heart 
attack. Interment in New Picker’s 
Cemetery. 

SPARKS CIRCUS SALE—Sparks 
Circus, owned by Charles and Clif- 
ton Sparks, was sold to H. B. Gen- 
try at Macon, Ga., latter part of 
November, 1928. 

COLE TITLE LEASE—Title of 
Great Cole Bros.’ World Toured 
Shows was leased for term of years 
to Floyd King at Baltimore, Md., 
December 13, 1928. 

CHERRY DEATH — Wilbur 8S. 
Cherry, 57, general agent Rubin & 
Cherry Shows, died December 16, 
1928, at Chicago of paralytic stroke. 
Interment in Showmen's Rest. 


RICKARD DEATH—George Louis 
(Tex) Rickard, known as greatest 
sports promoter in world, died at 
Miami Beach, Fla., January 6, 1929. 
Interment in New York City. 

MILLER DEATH — George L. 
Miller, 48, one of owners of 101 
Ranch and Miller Bros.’ 101 Ranch 
Wild West Show, of Marland, Okla., 
was killed February 2, 1929, when 
his auto skidded near Ponca City, 
Okla. Interment at Ponca City. 

GOLLMAR DEATH—Charles A. 


JUMBO, the largest elephant ever held in captivity—From The Bill- 
board of July 23, 1910. 


cus man and son of John Robinson, 
founder of John Robinson Circus, 
died August 17, 1928, at Cincinnati 
from afflicton of stomach. Inter- 
ment in Spring Grove Cemetery 

COLE RETIREMENT—Bert t Cole 
retired from circus life when 
Hagenbeck-Wallace closed its 1928 
season at Lincoln, Neb., September 
1. Was with that show 28 years as 
announcer and banner man. 

ROYAL AMERICAN TORNADO 
—Royal American Shows, while 
showing in Winona, Minn., were hit 
by tornado August 22, 1928, that 
blew everything flat on lot, with ex- 
ception of three tops and the con- 
cessions. ‘Tornado occurred about 
five days after wooden stock car be- 
longing to show was destroyed by 
fire at Decatur, IIl., causing loss of 
over $10,000. 

HALLER DEATH—Sam C. Hal- 
ler, one of best known and beloved 
cutdoor showmen in America, died 
August 20, 1928, in Los Angeles. 
Was first president of Pacific Coast 
Showmen’s Association. 

RIDE OWNERS ORGANIZE — 
Ride owners of Chicago formed or- 
ganization known as Amusement 
Ride Owners’ Association, Inc., early 
in September, 1928. W. O. Brown, 
president; Michael Doolan, Charles 
Miller and Patsy Potenza, vice- 
presidents; John A. Toffel, secre- 
tary; James Kane, treasurer. 


Gollmar, of Gollmar Bros.’ Circus 
fame, died at Baraboo, Wis., Feb- 
ruary 18, 1929, of heart attack. In- 
terment at Baraboo. 


BARNES DEATH — Fred M. 
Barnes, 60, managing director of 
Barnes-Carruthers Fair Booking 
Association, died June 3, 1929, at 
Chicago following operation. In- 
terment in Showmen’s Rest. 

CONWAY DEATH—Patrick Con- 


way, 63, bandmaster and dean of 
Conway Military Band _ School, 
Ithaca, N. Y., died at Memorial Hos- 


pital, Ithaca, June 10, 1929, 
operation. 

FOREPAUGH DEATH — Charles 
Forepaugh, 92, pioneer circus man 
and brother of late Adam Fore- 
paugh, a July 17, 1929, at West 
Berlin, N. 

FLOTO DEATH—otto Floto, 66. 
one of founders of Sells-Floto Cir- 
cus, died at Denver August 4, 1929. 

JONES FIRE—Two berth and 
stateroom cars of Johnny J. Jones 
[xposition were destroyed by fire 
at Detroit September 7, 1929. Car 
damage, $20,000. 

BIG RINGLING CIRCUS DEAL 
—John Ringling achieved greatest 
deal ever consummated in annals 
of circusdom when he quietly ac- 
quired his five great circus rivals 
from American Circus Corporation 
in New York City about middle of 
September, 1929. Shows were Sells- 


after 


Floto, John Robinson, Hagenbeck- 
Wallace, Al G. Barnes and Sparks 
circuses. 


DOWNIE QUARTERS FIRE — 


Buildings that housed Downie Bros.’ , 


Circus at Havre de Grace, Md., 
destroyed by fire October 
Show en tour at time. 

GLICK’S OWN — After severing 
his connection with Bernardi Great- 
er Shows where for seven yeurs he 
was president and general manager, 
William Glick organized William 
Glick Shows, Inc., in Baltimore, Md., 
middle of November, 1929. 


NANTASKET BEACH FIRE— 
Fire at Nantasket Beach, Muass., 
November 28, 1929, did damage 
amounting to more than $1,000,000. 
Biggest losses were five steamboats 
and section of Paragon Park. 

GENTRY CIRCUS SALE—Don- 
aldson Lithographing Company, of 
Newport, Ky., disposed of practical- 
ly all of property of Gentry Bros.’ 
Circus at West Baden, Ind., middle 
of December, 1929. Was bought by 
Donaldson at receiver’s sale. 


RIVERVIEW PARK PASSES — 
Riverview Park, Akron, O., passed 
out of existence in December, 1929. 


BEACH-POOL ORGANIZATION 
—American Association of Pools 
and Beaches was organized at Chi- 
cago December 12, 1929. N. S, Alex- 
ander, president; Sol Pincus, first 
vice-president; T. G. Armstrong, 
second vice-president; J. H. Frank- 
enfield, treasurer. 

BERNARDI SHOW SALE—Frank 
Bergen and Julius Griffel pur- 
chased William Glick’s interest in 
Bernardi Greater Shows in New 
be City first week in January, 

MULVIHILL DEATH — John M. 
Mulvihill, 61, owner Elitch Gardens, 
Denver, died at home in Denver 
January 14, 1930. Interment in 
Mount Olivet Cemetery. 

MiSSOURI SHOW WOMEN—On 
January 21, 1930, about 30 women 
met in St. Louis and organized 
club which was temporarily called 
Missouri Show Women. Club was 
in form of ladies’ auxiliary of Mis- 
sissippi Valley Showmen’s Associa- 
tion. Mrs. Eddie Vaughn, president; 
Mrs. Johnny O’Shea, first vice- 
president; Mrs. Boots Feldman, sec- 
ond vice-president; Mrs. Jimmy 
Aarons, third vice-president; Mrs. 
Al Clarkson, secretary; Mrs. Cath- 
erine Oliver, treasurer; Mrs. George 
Davis, chaplain; Mrs. James G. 
Simpson, sergeant-at-arms. 
MUGIVAN DEATH—Jerry Mug- 
ivan, 57, in circus business more 
than 30 years and former president 
American Circus Corporation, died 
January 22, 1930, at Detroit follow- 
ing operation for hernia. Inter- 
a in Peru (Ind.) Catholic Ceme- 
ery. 

PARTNERSHIP SPLIT—J. WwW. 
(Paddy) Conklin bought Speed Gar- 
rett’s half interest in Conklin & 
Garrett Shows latter part of Jan- 
uary, 1930, at Seattle, making him 
sole owner. 

SUTHERLIN DEATH—James F. 
Sutherlin, carnival general agent, 
died January 29, 1930, in St. Louis. 

EARLES DEATH — Bert W. 
Earles, 52, prominent independent 
concessioner and ride owner, died 
February 5, 1930, at Los Angeles of 
heart attack. Interment in Forest 
Lawn, Glendale, Calif. 

ROLLINS DEATH —George W. 
Rollins, 67, widely known and pop- 
ular showman, died February 15, 
1930, at Revere, Mass. 

DOWNIE SHOW SALE—Charles 
Sparks on March 13, 1930, at Havre 
de Grace, Md., purchased from An- 
drew Downie the Downie Bros.’ Cir- 


cus. 

BARNES WRECK—AI G. Barnes 
Circus train was wrecked middle of 
July, 1930, at Canaan, N. B., Can. 
Five flat cars containing baggage 
wagons and three sleepers were 
piled up and badly damaged. Three 
men, two of them troupers, were 
killed and 12 workingmen injured. 

HARMON DEATH — Patrick T. 
(Paddy) Harmon, 53, owner and 
manager of ballrooms and sports 
promoter, died July 22, 1930 at Des 
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Plaines, Ill, victim of auto acci- 
dent. Interment at Oak Ridge. 

DUCROW DEATH—Dan Ducrow, 
75, last of famous circus clowns of 
that name, died August 11, 1930, at 
Pittsburgh. 

COLE CIRCUS SALE—H. S. In- 
graham and Bert Rutherford latter 
part of August, 1930, purchased Cole 
Bros.’ Circus from Thomas Hanks, 
who held mortgage on it. 

WARRELL DEATH—Fred War- 
rell, 59, assistant manager Sells- 
Floto Circus and for years with 
Ringling show interests, died Sep- 
tember 13, 1930, on Floto show train 
on its way to Winston-Salem, N.C. 
Interment at South Bend, Ind. 

BECKMANN-GERETY TITLE— 
Fred Beckmann and B. 8. Gerety, in 
September, 1930, changed title of 
Clarence A. Wortham’s World's 
Best Shows to Beckmann & Gerety’s 
World's Best Shows. 

MILLER SHOW FIRE — Fire 
broke out on midway of San Augus- 
tine County Fair at San Augustine, 
Tex., October 16, 1930, totally de- 
stroying main exhibition hall and 
causing heavy loss to Ralph R. Mil- 
ler Shows thru destruction of con- 
cession row. 

DOWNIE DEATH — Andrew 
Downie (McPhee), 67, great and 
widely known circus owner, died 
at home in Medina, N. Y., December 
17, 1930. Interment in Boxwood 
Cemetery. 

JONES DEATH—Johnny J. Jones, 
56, founder and owner-general man- 
ager Johnny J. Jones Exposition 
Shows, died December 25, 1930, at 
De Land, Fla. Interment at Orlando, 
Fla. 

DeKREKO DEATH—Andre K. 
DeKreko, 70, one of carnivaldom’s 
pioneers, died January 12, 1931, at 
St. Louis of paralytic stroke. In- 
terment in Laurel Hill Cemetery. 

TURNOUR DEATH—Jules Turn- 
our, old-time circus clown, died at 
Valley Stream, N. Y., January 26, 
1931. Interment at Valley Stream. 

RUBIN & CHERRY FIRE—Two 
cars, baggage and Pullman, of Rubin 
& Cherry Shows were almost totally 
destroyed by fire at Montgomery, 
Ala., January 27, 1931. 

LEITZEL DEATH—Lillian Leit- 
zel, 37, daring circus aerialist, died 
in Copenhagen, Denmark, February 
15, 1931, following fall while per- 
forming on trapeze. Body cremated 
in Copenhagen and ashes taken to 
California for burial. 

HOSS DEATH—Bert Hoss, pio- 
neer owner, manager and promoter, 
died in Cleveland March 13, 1931. 

BAKER DEATH—Johnny Baker, 
62, one of last survivors of old line 
of cowboy and Wild West stars, 
died in Denver April 22, 1931. Was 
adopted son of Buffalo Bill. In- 
terment at Denver. 

OVERTON DEATH —Harry R. 
Overton, 64, in executive capacities 
with various circuses, died in New 
York City April 30, 1931. Interment 
at Winsted, Conn. 

WIRTH WITHDRAWAL—Frank 
Wirth withdrew from the firm of 
Wirth & Hamid Fair Booking, Inc., 
of which he was president, latter 
part of May, 1931. 

SLATER DEATH—John Slater, 
61, principal clown with Ringling- 
Barnum Circus, died of pneumonia 
at Montreal July 13, 1931. 

BARNES DEATH—AI G. Barnes, 
68, former owner Al G. Barnes Cir- 
cus, died July 25, 1931, on Robeson 
Ranch, near Indo, Calif. 

101 ABRUPT ENDING — 101 
Ranch Wild West Show had abrupt 
ending in Washington, D. C., early 
in August, 1931, when attached by 
performers, workingmen and others. 

HETH DEATH—Albert H. Heth, 
61, who owned and operated Heth 
Greater Shows, died August 12, 
1931. Interment in Oak Hill Ceme- 


tery. 

DONALDSON DEATH—William 
M. Donaldson, 92, chairman of board 
of directors of Donaldson Litho- 
graphing Company, Newport, Ky., 
died October 22, 1931, at home in 


Ft. Thomas. Was father of W. H. 
Donaldson, late founder of The 
Billboard. Interment in Evergreen 


Cemetery, Newport. 


MORRIS HALF OWNER—Milton 
M. Morris on November 13, 1931, be- 
came half owner of Rubin & Cherry 
Shows and was made general man- 
ager. 

MELVILLE-REISS SALE—Mel- 
ville-Reiss Shows were sold at auc- 
tion December 7, 1931, at Charlotte, 
N. C. Sale followed foreclosure of 
third mortgage held by George La- 
Rose, former attache of the shows, 
amounting to $27,000. LaRese made 
only bid in public, sum being $3, 
thereby being purchaser, and re- 
ported as assuming further respon- 
sibility of first and second mort- 
gages held by two other interests. 

MORRIS & CASTLE SALE — 
Morris & Castle Shows were pur- 
chased by First National Bank of 
Shreveport, La., at sheriff's sale De- 
cember 12, 1931, and in turn sold to 
W. R. Hirsch, J. R. Castle and 
Harry Ehrlich. 

MELVILLE DEATH—Harry G. 
Melville, 48, of Melville-Reiss 
Shows, died December 11, 1931, at 
Charlotte, N. C. Interment in Show- 
men’s Rest, Chicago. 

BIG RODEO DEAL—Col. W. T. 
Johnson signed contract with Wil- 
liam F. Carey; head of Madison 
Square and Boston Garden Cor- 
porations, middle of January, 1932, 
to produce rodeo each year for five 
consecutive years at Madison 
Square Garden, New York, and Bos- 
ton Garden. 


of area known as West End on three 
square blocks, bounded by 21st and 
24th streets, between Surf avenue 
and the boadwalk. Estimated per- 
sonal losses and damage to property 
between $2,000,000 and $5,000,000. 

BIGSBY DEATH — Robert S. 
Bigsby, prominent circus and car- 
nival superintendent, died July 18, 
1932, at Anderson, Ind. Interment 
in Everygreen Cemetery, Brooklyn. 

SNELLEN DEATH — John H. 
(Happy Jack) Snellen, 73, termed 
“King of the Tapelines,’ for years 
with big circuses, diec in San Fran- 
cisco August 13, 1932. 

RUBIN & CHERRY WRECK— 
Three flat cars and 15 wagons were 
damaged and 30 members of per- 
sonnel injured when train of Rubin 
& Cherry Shows crashed into a 
string of box cars near Evansville, 
Ind., September 18, 1932. 

McGINLEY DEATH—Walter T. 
McGinley, 62, prominent figure in 
circus world, died of heart attack 
at Santa Monica, Calif., September 
19, 1932. Interment at Mauch 
Chunk, Pa. 

SULLIVAN DEATH—William E. 
Sullivan, 71, president Eli Bridge 
Company, died at home in Jackson- 
ville, Ill., October 15, 1932. 

WHITE DEATH—Will L. White, 
54, prominent amusement park ex- 
ecutive, died October 11, 1932, at 
New Bedford, Mass. Interment at 
Newton, Mass, 
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CUMMINS’ DEATH—Col. Fred T. 
Cummins, 73, producer of historical 
and Indian shows, died January 31, 
1932, in Chicago. Interment in Nash- 
ville, Tenn. 

RHODES DEATH—Major C. F. 
Rhodes, 58, widely known outdoor 
showman, died at Chicago January 
25, 1932, of heart trouble. Interment 
at Lexington, Va. 


EDEN MUSEE FIRE — Eden 
Musee, wax exhibit in Coney Island, 
N. Y., owned by S. W. Gumpertz, 
was damaged by fire February 6, 
1932, to extent of $40,000. 

STEEPLECHASE PIER FIRE— 
Steeplechase Amusement Pier, At- 
lantic City, suffered loss of about 
$500,000 by fire February 14, 1932. 

RiINGLING FIRE—Fire destroyed 
ear shops of Ringling Shows at 
Peru, Ind., April 5, 1932. HEstimated 
damage $10,000. 

CENTRAL PARK FIRE—BEsti- 
mated damage of $100,000 was done 
to buildings in Central Park, be- 
tween Allentown and Bethlehem, 
Pa., middle of May, 1932. 

HALL DEATH—Col. William P. 
Hall, 68, former circus owner and 
exporter and buyer of horses, died 
at home in Lancaster, Mo., June 29, 
1932. 

CONEY ISLAND FIRE — Most 
devastating conflagration in history 
of Coney Island, N. Y., on July 13, 
1932, practically wiped out that part 


PARKER DEATH—C. W. Parker, 
68, owner of C. W. Parker Factory, 
died at home in Leavenworth, Kan., 
October 28, 1932. Interment at 
Abilene, Kan. 

GUMPERTZ NAMED CHIEF— 
Samuel W. Gumpertz was appointed 
general manager of Ringling-Bar- 
num Circus early in November, 1932. 

BOULWARE DEATH—Charles T. 
Boulware, 42, circus executive, died 
of erysipelas in Indianapolis No- 
vember 10, 1932. Interment in Kan- 
sas City, Mo. 

LEVITT DEATH — Victor D. 
Levitt, 66, veteran carnival owner, 
died at Seattle May 8, 1933, follow- 
ing operation. Body cremated and 
ashes sent to New York. 

DAVIDSON DEATH—James W. 
Davidson, 61, director of Calgary 
(Can.) Stampede, author of books 
and charter member of Circus Fans’ 
Association, died at home in Van- 
couver, Can., July 18, 1933. 

SMITH DEATH — Chris (Pop) 
Smith, 80, prominent carnival 
owner, died at Springfield, O., July 
30, 1933. Interment in Masonic 
Cemetery. 

HUMPHREY DEATH —D. S&S. 
Humphrey, 81, head of Humphrey 
Company, Cleveland, and one time 
president National Association of 
Amusement Parks, died at home in 
Cleveland September 7, 1933. In- 
terment in Highland Park Cemetery. 


JONES SHOW SALE—E. Law- 
rence Phillips purchased Johnny J. 
Jones Exposition at Norfolk, Va., 
early in November, 1933. 

CARNIVALS ORGANIZE — Max 
Cohen succeeded in forming Ameri- 
ean Carnivals Association in Chi- 
cago early in December, 1933. John 
M. Sheesley, chairman; Max Lin- 
derman, secretary; Cohen, general 
counsel. 

FLORIDA LEAGUE FORMED— 
Showmen’'s League of Florida was 
formed at Tampa middle of Decem- 
ber, 1933. Milt Morris, temporary 
chairman; Jim Malone, secretary. 

MIX-DILL COMBINE—Tom Mix 
on December 30, 1933, formed part- 
nership with Sam B. Dill to put out 
show called Sam B. Dill Three-Ring 
Circus and Tom Mix Roundup. Con- 
tract for one year. 

JURNEY DEATH—Oscar Cc. Jur- 
ney, 58, park executive, died in 
Matawan, N. J., December 27, 1933. 
Interment at Keyport, N. J. 

BOYD DEATH—Larry Boyd, 40, 
performer, general agent and owner 
of carnival shows, died Christmas 
Day, 1933, at Toronto. Interment in 
Showmen’s Rest, Chicago. 

GOLDEN DEATH—_M. B. (Duke) 
Golden, 72, carnival general agent, 
died at Richmond, Va., January 16, 
1934. Interment in Somerford Ceme- 
tery, London, O. 

HEIM DEATH—Michael G. Heim, 
68, founder and owner of Electric 
Park, Kansas City, Mo., died at 
winter home in Cocoa, Fla., January 
21, 1934. 

RINGLING QUITS OPERA~— 
Robert E. Ringling quit operatic 
stage and joined Ringling-Barnum 
Circus early in March, 1934, in ex- 
ecutive capacity. 

BROWN DEATH—W. O. Brown, 
58, carnival owner and former presi- 
dent of Showmen’s League, died 
March 20, 1934, in Chicago. Inter- 
ment in Showmen’s Rest. 

KLINE DEATH — Herbert A. 
Kline, one of most colorful figures 
in carnival world, died at Detroit 
March 17, 1934, of pneumonia. In- 
terment in Evergreen Cemetery, 
Flint, Mich. 

BERNARD! DEATH—Felice Ber- 
nardi, carnival owner, died at 
Tampa, Fla., April 9, 1934. Inter- 
ment in Showmen’s Rest, Chicago. 

McCURRAN DEATH — Charles 
McCurran, 84, veteran circus man, 
died April 13, 1934, at Berwyn, IIL. 
Interment at Thornhope, Ind. 

HOLLAND DEATH—AMilton Hol- 
land, 53, head of Milton Holland Pro- 
ducing Company, and Milton Hol- 
land Circus, died May 3, 1934, at 
Auburn, N. Y., of heart trouble. 

TALBOT DEATH — Edward C. 
Talbot, pioneer carnival general 
agent and former president Show- 
men’s League, died at home in Chi- 
cago May 18, 1934. Interment in 
Oakwood Cemetery. 

MAYNES SALE—Harry A. Lllions 
bought all of Hyla F. Maynes’ rides, 
including those in Maynes-Illions 
ee early in June, 1934, in 
Chicag 

HUTCHINSON DEATH—Charles 
R. Hutchinson, treasurer with Ring- 
ling circuses for years, died July 10, 
1934, at Long Island, N. Y., of heart 
trouble. Interment in Woodlawn 
Cemetery. 

MEIGHAN DEATH—George F. 
Meighan, 59, traffic manager Ring- 
ling circuses, died at home in 
Evanston, Ill, September 17, 1934. 

MALLETTE DEATH—William E. 
Mallette, 45, amusement park show- 
man and executive, died September 
23, 1934, at St. Petersburg, Fla. In- 
terment in that city. 


DeVRY DEATH—Cyrus B. De- 
Vry, 75, director Lincoln Park Zoo, 
Chicago, for 33 years, died October 
3, 1934, at home in Pasadena, Calif., 
of heart attack. Interment in San 
Gabriel Cemetery. 


CHICAGO WORLD'S FAIR—A 
Century of Progress in Chicago, 
which ran for five months in 1933 
and five months in 1934, drew a total 
attendance of 38,634,936, which was 
17,154,936 more than the Columbian 
Exposition of 1893 in Chicago. Gate 
in 1933 was 22,320,456 and in 1934, 
16,314,480. Estimated profit, $344,029. 
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Step out and Go ‘Places 


1935 AUTO-SKOOTER CAR 
HE Auto-Skooter is designed with 
streamlined body, richly decorated, 
chromium - plated radiator shell, front 

wheel drive with transmission enclosed, free 


wheeling, cushioned axles, steel faced. 


bumper, electrically lighted cowl lamps, deep 
cushioned upholstery, soft rubber steering 
wheel. 


The Auto-Skooter is the only Car which 
can rightfully boast of all these EXCLUSIVE 
FEATURES. 


1935 WATER-SKOOTER BOAT 


HE Water-Skooter with its smart, 

speedy and beautiful lines, consists 

of sturdy steel construction, stronger 
than many boats several times its size. All 
parts of the hull are welded throughout. 
thus making it a massive, one-piece con- 
struction that will not warp, split, leak or 
water-log, and it will give many years of 
dependable and carefree service. 
All boat fittings are of brass and chromium 
plated. 


wit 
LUSSE 
SKOOTERS 
© 


1F YOU INSTALL THE AUTO AND WATER SKOOTER 
YOU ARE ASSURED OF IMMEDIATE AND LASTING 
PROFITS. 


THEY ARE the two superior DRIVE-IT-YOURSELF 
Rides that patrons wherever installed could not resist. 


THEY ARE the LEADERS of ALL REPEAT RIDES. 


THEY ARE the first rides in any location to open and the 
last to close. 


THEY ARE the recognized champions in appearance and 
performance. 


THEY ARE the two depression-tested rides which have 
made their patrons SMILE and REAPED PROFITS for 
the OPERATOR. 


THEY ARE the two popular attractions which pay BIG 
DIVIDENDS on a SMALL INVESTMENT. 


THE WATER -SKOOTER HAS BEEN INSTALLED IN VARI- 
OUS BODIES OF WATER, SUCH AS LAKES, BAYS, LA- 
GOONS, RIVERS, WINDING CANALS AND ARTIFICIAL 
CONCRETE POOLS, AND OWNERS WHEREVER _IN- 
STALLED WERE REWARDED WITH HANDSOME PROFITS. 


We are sure we can convince the most SKEPTICAL that 
the Auto-Skooter and Water-Skooter are by far the most 
modern, practical, attractive and profitable devices that 
are possible for you to install. 


PLEASE SEND FOR ILLUSTRATED CATALOGUE, PRICES 


AND PARTICULARS, FOR WHICH YOU WILL NOT BE 
OBLIGATED IN ANY WAY. 


LUSSE BROS., Inc., 2803-5-7-9 N. Fairhill St., Philadelphia, Pa., U:S.A. 


= 
— 


—— 
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CONGRATULATIONS TO THE BILLBOARD FOR THEIR 40 SUCCESSFUL YEARS E 
and = 

SEASON’S GREETINGS to our many friends throughout he UNITED STATES and CANADA : 
FROM _ = 


CASH MILLER’S ODDITIES 


WHICH ARE 


“THE WORLD'S RAREST AUTHENTIC STRANGE PEOPLE” | | 


MRS. CASH MILLER, Secretary 


in 
iC 


ee 


FOSTER BELL FRANK WINCHELL GEO. JOHNSON ‘ 
Gen. Agent Publicity Special Agent 
AGNES SCHMIDT EARL (SMOKO) JOHN WILLIAMS HOPPIE i 
Rubber-Skin Girl HALL Elephant-Skin Man Frog Boy 4 
; Man With 2 Mouths TWISTO s* 
DAVE FRANCIS Anatomical Wonder ZOLA a 
Human Pin Cushion ee oon voll LILLIAN Bearded Fat Lady | 
— McGREGOR . 
OSSIFIED LEO MAXIE SUSSER Lifts Weights With FREIDA PUSHNICK CASH MILLER 
Turning to Stone Glows fire Geter Lower Eyelids Half Girl Owner-Manager 
DETERMINATION Formerly Manager Robt. L. Ripley 
NOMA ESTELLE PROF. F. McHUGH EDDY HARRY McGREGOR 


‘Believe It or Not’ Odditorium— 
Mentalist Assistant Handless Wonder Boy Floor Manager 1933-34 Road Tour. ' 


Can Place 30 AUTHENTIC ODDITIES at once for No. 2 Winter Store-Show Unit, also — all summer’s work at 3 = 
prominent beaches—GOOD PAY (and you get it nightly)-GOOD MEALS—HOTEL ROOMS—BEST TRANSPORTA- = 


TION—WHY NOT BE WITH THE BEST AND WORK 52 WEEKS A SEASON — CINCINNATI, 2 WEEKS, COM- 
MENCING JANUARY 7th—COLUMBUS—MILWAUKEE—DETROIT —AND OTHER GOOD SPOTS TO FOLLOW. 
WRITE CASH MILLER ODDITIES, 25 OPERA PL., CINCINNATI, O. ' 
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GREETINGS! 


TO OUR CUSTOMERS & FRIENDS 


We sincerely thank you for 
your patronage and kind 
co-operation and wish you 
a very pleasant and pros- 
perous season for 1935. 


Lew Keller 


PRINTERS AND 
LITHOGRAPHERS 


POSTERS 
TACK CARDS 
DISPLAYS 
BROADSIDES 


FETE F TT ET Praaaaasad 


ee wo 
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- 


736-40 FLUSHING AVE. 
BROOKLYN, N.Y. 
TELEPHONE: EVercREEN 8-2935'6-7 


= Universal Theatres 
= Concession Company: 


: 4701 Armitage Avenue, CHICAGO, ILL. 
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Congratulations to the Greatest Amusement Paper in the World 


From One of the Greatest Fairs in America 


ILLINOIS STATE FAIR 


THE NATION’S GREATEST AGRICULTURAL STATE FAIR—Ranking topmost among the Fairs of 
America in Premium Offeringg—WE WILL AGAIN FEATURE AT OUR 83rd ANNUAL EXPOSITION 


Grand Circuit Races 
National Swine Show 
National Hereford Exhibition 


SPRINGFIELD, AUGUST 17-24, 1935 


PEE S 


WALTER W. McLAUGHLIN 
DIRECTOR OF AGRICULTURE »»» STATE OF ILLINOIS 


PFE LEIE DEESIDE TEETH IOR 


| 


National Shorthorn Exhibition 
Regional Jersey Show 


Illinois Veterans’ Day 


BEBE FE FE FE BEBE BE FEE SE EGE BESET FE FEFEFERE 


STANLEY R. GRAHAM 
and NATE T. EACLE 


MIDGET VILLAGE, INC. 


Owners and Operators of 
MIDGET CITY 


Chicago, III. 


DEAR BILLBOARD: 


Congratulations on your arrival at the 
40th mile post along life’s amusement 
highway. You have reared a monument of | 
success that will last through the ages. 

May the excellency of your great work 
carry on and on until your ideals are fully 
realized for your incomparable publication 
and for all your friends everywhere. 
J. ALEX. SLOAN 
World’s Outstanding 


Automobile Race 
Promoter 


BOX-OFFICE SENSATION 
of 1934 WORLD'S FAIR 


Now Booking Midgets and Attractions for 
San Diego Exposition 
WRITE 
MIDGET VILLAGE, INC., 1239 No. Clark St., Chicago, 


Congratulations to Our Friend, The Billboard, on 
forty years of faithful, outstanding service 


err a 

Two Great ORGANIZATIONS Hlerty Xmas To Al ; 

Tri- ‘State Fair and The Billboard ee ME LIE | ’ | 

2 ee ee ee 

re emer ate i anya a elperene ev ugesonaraes. | 

=a... eee DELIGHT SWEETS, Inc. . 
September 15th — 21st Inclusive, 1935 gh seg son diecestrd = i Bees ee N. be me q 

TRI-STATE FAIR ASSOCIATION i pp thie Re puyp snlceaor io - “andy of All Kinds. q 
AMARILLO, TEXAS = SEND FOR FREE CIRCULAR 
O. L. TAYLOR, Secy. WILBUR C. HAWK, Pres. ee 
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= 2720 SSS SS 


INCORPORATED 


) NEW YORK CITY 


SS SS SS SS ESS 


TOOKER-MOORE 
LITHOGRAPH CO. 


460 WEST 34th STREET 


Telephone, BRyant 9-0220 


WALTER J. MOORE 


President 


CHARLES B. GARDNER 


Vice-President 


JOSEPH H. TOOKER 


Treasurer 


i WILLIAM GARZKE 


Secretary 


|| SPARTAN AMUSEMENT ENTERPRISES, INC. 


Wishes to Congratulate. 


THE BILLBOARD 


On Its 40th Anniversary 
1894—1934 


It has lived an eventful life—sailing successfully the troubled waters of chang- 
ing conditions, along with the calmer seas of prosperity. We extend our best 
wishes for continued success. 


THERE IS NO EVENT TOO LARGE 
for us 
to successfully handle. 


NO EVENT TOO SMALL 
to receive 
our personal attention. 
AUTO RACES STAGED AS THEY WERE MEANT TO BE RUN. 
OUR PROGRAMS ARE SECOND TO NONE. 


SPARTAN AMUSEMENT ENTERPRISES, 


E. EDWIN VOSBURGH, Managing Director. 
Bates Hotel Bldg. 


INC. 


Phone 176 Sparta, Il. 


SHOW PRINTERS 


POSTERS—-—DATES——_CARDS——_HERALDS 


FREE DATE BOOK is33%336 


—_— UJ. S.— 


PRINTING AND ENGRAVING COMPANY 
1640-42 CENTRAL ST. KANSAS CITY, 


Write 
for new 


MO. 


We Too Want To Congratulate “Old Billyboy” 


Ps 
Merry Xmas and Happy New Year 
To Our Friends Everywhere 


ae 


MR. and MRS. J. C. SIMPSON 


JOHNNY J. JONES EXPOSITION—SEASON 1935 


MILITARY BAND ORGANS 


For All Types of Amusements 


PARKS--RIDES--CARNIVALS--SKATING RINKS--DANCING PAVILIONS 
Manufactured by 


The Rudolph Wurlitzer Mfg. Company 


NORTH TONAWANDA, N. Y. 


CONGRATULATIONS 
ON YOUR 


40th ANNIVERSARY 


THE ENQUIRER JOB PRINTING CO. 


412-426 EAST SIXTH ST., CINCINNATI, OHIO, 


POSTERS OF QUALITY 


3 Years of Dependable Service! 


Your PRIVATE LABEL PRODUCTS, properly aimuiin 
and attractively packaged by this reliable and efficient 
organization, will create a business that is strictly your 
own. Write us about your products. 


|< THE DEVORE MFG. CO. 


Manufacturing Chemists 
COLUMBUS, Oo. 


hOHR’S 


FROZEN CUSTARD MACHINES 


Something New—An Electric Refrigerated Unit for road or perma- 
nent store. 
Buy a KOHR—It’s more sturdy, efficient and beautiful. 
Make the agent’s commission yourself; buy direct. 


KOHR CUSTARD MACHINERY CO. 
935 East Market St., York, Pa. 


Pearl Fireworks Mfg. & Display Co. 


Fireworks Displays Furnished for all Occasions 
CET OUR QUOTATIONS BEFORE BUYING YOUR DISPLAYS 
Some of our satisfied customers are Playland, Rye, N. Y.; org — Holyoke, 
Mass.; Old Orchard Beach, Maine; Hampton Beach, 
Lake Compounce, Bristol, Conn. 


39 Ferncliff Ave., 28 Morris St., 


Centredale, R. I. Springfield, Mass. 


COMPLETE EQUIPMENT FOR 
EXPOSITIONS, TRADE AND FOOD SHOWS 
includi 
STAGE SHOW OF 8 TO 10 ACTS AND BAND—DECORATIONS— 
BOOTHS — ELECTRICAL EQUIPMENT — STAGE 
SETTINGS AND LIGHTING 


FLAG DECORATIONS FOR STREETS AND BUILDINGS 
Have Own Transportation 
Convention Hall, 


JIMMIE CRAIG “- of Convention ae 


Will work flat or on percentage basis 


x 
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SPECIAL MAGIC DIVISION 


_ he SBillboard’s 40th “Anniversary x 


The Magic of Yesterday and Today 


HRISTMAS! The earth has made 
another revolution around the 
flaming altar of the Sun in the 

great cosmic temple, and Yuletide is 
with us again with all its sacred 
memories. The curtains of the past 
are lifted on my childhood and I see 
in imagination a Christmas tree, with 
lights burning among its branches 
like stars. And then the mystic tree 
fades away. Its dark foliage resolves 
itself into an immense green baize 
curtain; the candles become a row of 
footlights deeply set in a wide stage. 
I hear the orchestra play. The cur- 
tain rises and out steps Alexander 
Herrmann, bowing and smiling. The 
Christmas magic begins! Solid ob- 
jects become as elusive as pellets of 
quicksilver; now you see it and now 
you don’t. Everything is here, there 
and nowhere. The most impossible 
things happen, just like they do in 
fairy tales. Can I ever forget my 
first magic show! 

In a long career as a writer on 
magic I have had the pleasure of 
meeting on intimate terms some of 
the greatest magicians of the 19th 
and the early 20th century, such as 
Felicien Trewey, Bautier de Kolta, 
Alexander Herrmann, J. N. Maskelyne, 
Marius Cazeneuve, Chung Ling Soo, 
Robert Heller, Harry Kellar, Charles 
Bertram, Dr. Elliott and the late 
lamented Harry Houdini, whose un- 
timely death robbed magic of one of 
its most brilliant exponents. 


Ms 


The 19th century was undoubtedly 
the Golden Age of Magic. Many 
brilliant performers enriched the 
stage with their clever tricks and 
illusions. A period that gave birth 
to such great artists as Robert- 


. . . 
Magic - Magicians 
(Some of the items that appeared 

in the first Magic Department of The 
Billboard, issue of November 10, 
1917). 

On looking over the programs of 
250 leading vaudeville theaters this 
week 1 find there are only 10 magic 
acts among the thousand-odd per- 
formers engaged. 


A novelty: An armless and 
wonder doing sleight-of-hand. 


Regularly organized societies of 
magicians thruout the world, the 
most influential being the Society of 
American Magicians, of which Harry 
Houdini is president, with headquar- 
ters in New York City. Other notable 
conjurers’ clubs exist in Chicago, San 
Francisco, Detroit, Kansas City, Pitts- 
burgh, Buffalo, Baltimcre, Boston, 
Providence, Glasgow, Scotland, Man- 
chester, England, and the “Order of 
the Magi” in London, the member- 
ship including gentlemen from all 
walks of life, who enter heart, mind 
and soul into what they consider the 
supreme scientific diversion of the 
age. 


By Dr. Henry 


Houdin, Maskelyne, FPrikell, Hartz 
and de Kolta, men of inventive 
genius of a high degree, was as- 
suredly the Golden Age of Escamo- 
tage. In this century, in particular, 
we see the decay of charlatanism, 
and the advancement of magic as a 
high form of histrionic art; the 
abandonment of long table covers, 
heavy accessories and the like. The 
19th century, too, was marked by 
scientific investigations into the 
psychology of deception, and the pro- 
duction of literature that was epoch- 
making, such as Robert-Houdin’s 
treatises on magic and Angelo Lewis’ 
grand cycle of books on modern wiz- 
ardry. 


The Golden Age of Magic saw the 
production of the Sphinx, the Ghost 
Show and Phantasmagoria of the 
London Polytechnic Institute: de 
Kolta’s Modern Black Art, Expand- 
ing Die and Vanishing Lady and 
Maskelyne’s Levitation, Trunk Mys- 
tery and the Automaton Psyche. The 
Sphinx, introduced to the London 
public in October, 1865, by Colonel 
Stodare, the escamoteur, has formed 
the basis of all illusions produced 
by mirrors, such as the Blue Room, 
Hercat’s Mystery of She, the Bust 
of Socrates, and last, but not least, 
Thurston’s evanishment of a bevy of 
young ladies from a triangular 
pedestal. 


“There is nothing new under the 
sun!” exclaimed Solomon upon his 
golden throne, and he was 
of the wisdom of the ancient world. 
Toward the close of the 19th cen- 
tury the modern Solomons of 
Sorcery gave vent to a like expression 
as regards magic. And yet Bautier 
de Kolta evolved from his sub- 
consciousness principles of conjuring 
of a most unique character. And s0 
the up-to-date Chaldeans, the sooth- 
sayers and sorcerers sat up and took 
notice. There was something new 
then beneath the golden disk of 
Osiris. And so it will ever be in 
magic. And upon that fact centers 
its great charm with lovers of the 
mysterious and marvelous. 


Quite a number of people in- 
terested in magic, both professional 
and amateur wielders of the wand, 
have in the last few years asked me 
to evaluate the status of magic in 
the present age. To some I have 
given enigmatic answers, to others I 
have refused to commit myself on 
the subject. To one importunate 
questioner I wrote: “Consult the 
Sphinx”—not the magic journal of 
that mame so ably edited by John 
Mulholland, but the stone monster 
of Mizraim that raises its head above 
the desert sand in the ancient 
necropolis of Memphis and stares 
with unfathomable eyes at the Egyp- 
tian horizon. But when my old 
friend, The Billboard, recently urged 
me to give my opinion on the con- 
dition of magic at the present time 
I felt compelled to express myself 
definitely for the benefit of its thou- 
sands of readers. 


Today, with so many miracles of 


Ridgely Evans 


say, offhand, that magic is in a state 
of decadence aid that the final cur- 
tain is about to fall on it forever, 
like it has fallen on Negro min- 
strelsy. 

Me 


The greatest rival of magic in the 
present age is the movie, but then 
it is the rival of all theatrical en- 
terprises. The movies have certainly 
captured the imagination as well as 
the pocketbooks of the public. The 
hardest hit has been the legitimate 
theater, with the old chain circuit of 
playhouses. It is a very expensive 
proposition to send a company on 
the road these days; but it is a com- 
paratively insignificant item to ship 
a lot of reels for movie projection 
around the country. It seems in- 
creasingly difficult to book a magi- 
cian in a iegitimate theater in this 
decadent age of the drama, as Herr- 
mann and Keller were booked in the 
gocd old days, that is to say, for 


a complete evening’s performance. I 
am speaking now of theaters in the 
United States. I am not taking into 
consideration foreign countries, altho 
I think that conditicns in England 
are about the same as in the United 
States. To use the language of the 
immortal bard, we are “suffering a 
sea change.” The world spirit today 
being focused on the physical uni- 
verse and not on the spiritual, we 
have seen wonderful and startling 
discoveries in science; but art, music, 
philosophy and the drama have suf- 
fered in consequence Radio and 
the movies are but mechanical sub- 
stitutes for genuine theatrical art 
after all, but they are wonderful 
substitutes and the gradual decline 
of the legitimate stage, so far as pub- 
lic patronage is concerned, may be 
attributed to the foregoing inven- 
tions. They are here to stay! No 
recrudescence in the regular theater 


(See THE MAGIC on page 223) 


Edw. 
2435 Laurel Canyon Boulevard, 


THE BILLBOARD and I! 
started in the show business the same year 
My! My! How you have grown, BILLYBOY, 
CONGRATULATIONS 


MRS. HARRY HOUDINI 


Saint 


Business Manager 


Hollywood, Calif. 


Madam Schorsch 


Lady Magician 


From five minutes to two hours of 
High-Class Entertainment. Magic and 


science becoming commonplace Trained Birds. 
A voice from the tomb. The back- among us, such as radio, television, 146 A 
hand palm! the X-ray, moving and talking pic- Bellevue ve., Lan 
tures, the submarine and the air- ghorne, Pa. 


Ever meet David P. Abbot out in 
Omaha, Neb.? He can show you at 
his home probably more real magic 
than you ever saw before. Just ask any 
professional wizard about Abbot and 
hear what he says. 


A new title for a trickster, “A Con- 
versational Camoufiagist.” 


Has anyone ever solved the real 
secret of that amazing little figure, 
“Psycho,” the automatic chess and 
whist player, which thrilled England 
in the 70s? Mr. Maskelyne is dead, 
but surely he bequeathed his secret 
to someone. This would surely be 
a great attraction in America either 
for the theater or side show. 


plane, it is increasingly difficult to 
excite the imaginations of amuse- 
ment-loving people thru feats of so- 
called wizardry. Then, too, expila- 
nations of conjuring tricks and 
illusions in newspapers and popular 
magazines (too often, alas, by pro- 
fessors of the art), to say nothing of 
the exposes thru the medium of the 
movies and radio broadcasting, have 
to a very considerable extent hurt 
the profession of the prestidigitator. 
The basis of magic is mystery! De- 
prive it of that subtle halo of ap- 
parent supernaturalism and you not 
only rob it of its charm, but cer- 
tainly deprive it of its money-making 
value. All these factors being taken 
into consideration, a pessimist might 
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1935 FORECASTS 
27 Pages, Including Last Quarter of 1934. The Biggest and Best Reading on tho Market, and 


PRICES REDUCED 
saures SOLAR HORO 


Page, In 4 po ad 


3 Pages, in 5 Styles. 6.50 per 1.000 Up 


Tickin: 


able Elsewhere. $6.50 per 100, or $9.00 


istry, Numerology and ‘Astrology. Samples 


Necd. Glant Catalogue, 30c. None 


‘(Available | with or Wit 


ah Pages, In 1 Style. ‘S21 .00 1,000 Up 
27 Pages, Forecast, 1935, $125. 00 per 1,000 
hout Personal Imprint.) 


ASTROLOGY, DREAM, OCCULT BOOKS 


Complete Line of Dream, Crystal Gazing, Spiritualism, Astrolo Forbidden Knowiled - 
chology, Tea ¢ Cup Reading and Fortune Telling Books. a 5 


PERSONAL CHARACTER ANALYSIS READINGS. 
Sheets. The Newest and Fastest Money-Making Character Readings. Not 


(Plain of With Your Imprint.) 


Obta 
71,000, Imprinted. A Quarter Seller for 


per 
Fairs, Theatres, Mall or Radip. Suitable to Graphology, Personal Appearances, Palm- 


Ves 
NEW 116-PAGE ILLUSTRATED caves cone. 
Everything for the Mentalist, Mindreader and Magician. BSuddh 
Mindreading Apparatus, Spirit 7.11 and 


‘apers, Crystals, Charts, 
ffects, Hypnotism and Supplies for Every 


NELSON ENTERPRISES. ‘198 §. Third St., Columbus, Ohio. 


en EN nem 
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SPECIAL ENDURANCE DIVISION 


@he <Billboard’s 4oth “Anniversary > 


What Future--VValkathons? 


By Leo A. Seltzer 
(In collaboration with Skipper Spiegel and Eddie Snider) 


NDOUBTEDLY this is a question 
uppermost in the minds of 
everyone in the endurance field, 

especially many that are undecided 
as to the advisability of giving any 
more time to this game as their fu- 
ture or to try something else that 
may prove of a more staple nature. 

However, before 
7) answering this 
question let us 
see if facts will 
not work this 
.- problem out for 
2. wus. 

There may 
| have been many 
| pioneers in the 
endurance game 
among the early 
Greeks and kin- 
dred heroes of 
ancient times 
about whom 
many fantastic 
stories appear 


Leo A. Seltzer 


first actual account as far as the press 
of the United States has chronicled 
appeared in The New York Times, 
under the dateline of March 6, 1923. 
The item related to an individual 
reccrd of nine and one-half hours of 
continuous foxtrotting at Sunder- 
land, England. One pair startled the 
unsuspecting world with a continu- 
ous dance of ovurely exhibitional 
nature, shuffied to the accompani- 
ment of a squeaky talking machine. 
Neither Edgar Van Ollefen nor Miss 
Ollie Finnerty, his partner, partook 
of food for the entire time. 


This obscure notice informed the 


civilized world that there were peo- 
ple who indulged in the then called 
“vulgar” thrill of endurance danc- 
ing, following many lengthy stories 
concerning police raids on dancing 
parties in public places where the 
disgustingly improper “Shimmy” was 
being danced. There was no admis- 
sion charged and probably no spec- 
tators to the nine and one-half-hour 
event. But the news spread like 
wildfire and soon many couples, for 
the publicity and novelty of such a 
thing, began to pile up staggering 
records of 15, 22 and 25 hours within 
a period of one week. 

It remained for a prominently dis- 
played article on page one of The 
New York Times of April 17, 1923, to 
spread the word that endurance con- 
tests could bring financial returns to 
those who cared to start an event 
of this nature. We read of one John 
McCartney, who started his contest 
with eight couples in the old Aubu- 
bon Ballroom in New York City and 
was chased over three States before 
his shuffling teams had finally 
dropped from sheer’ exhaustion, 
sans any medical aid, without regu- 
lar feeding, no diet whatsoever, and 
no consideration for anything but 
establishing a new record at no mat- 
ter what cost. As soon as he began 
to collect the gate the law descended 
upon him, armed with warrants that 
stated the event to be against the 
city health code. His only recourse 
was to load the dancers into a huge 
moving van, take along the Victrola 
and carry on. This event hung up 


Harry H. Cowl Organization 


Asheville, N. C. unit 


offer 
CONGRATULATIONS TO BILLBOARD 


KING BRADY 
FRANKIE RIZZO 


THE THREE RYAN BOYS 


CHUCK PAYNE 


LUMAN |}. BEEDE 


M. FOX AND ASSOCIATES 


Greetings to the Endurance Field 


Holiday G 


NOW OPERATING CHARLOTTE, N. C. 


MASTERS OF CEREMONIES 
DUKE HALL, BILLY LANG AND JOHNNY MORGAN 


ASSORTED CONGRATULATIONS 


of the BETTER GRADE on 
BILLYBOY’S 
40th ANNIVERSARY 
Sincerest Regards to Entire Billboard Staff from 


RAY €. ALVIS-HARRY FITZPATRICK 


Entire Ray C. Alvis Organization 


Now going to town under canvas at HIGH POINT, N. C. 


what was then believed to be an all- 
time record of 56 hours. 


As soon as the news was made pub- 
lic the Associated Press reported 
seven cities were much perturbed 
over similar events that were being 
projected. Many mayors and health 
authorities banned the contests in 
their cities and it seemed as if every- 
one jumped into the field with any 
old arrangement in any old place 
they could rent, hire or take posses- 
sion of regardless of the outcome to 
the couples. 

What does all this prove? First of 
all, the origin was purely a novelty 
and not for financial gain. Secondly, 
as in every known entertainment 
field during the formative period, 
there were no clearly defined meth- 
ods of operation. The results, as 
those who have tried to follow the 
first shows have learned, were the 
basis of all the existing laws for- 
bidding these events passed in va- 
rious sections of the country. Pro- 
moters who had no interest in the 
future of the game, with one pur- 
pose in mind, the immediate re- 
turns, and no thoughts of medical 
protection for the contestants, pay- 
ment of prize money and bills un- 
thought of, brought about a de- 
plorable condition that was marked 
with the sudden disappearance of the 
promoters with all cash in sight. 
Each merchant who was left holding 
unpaid bills was certain to tell the 
good news to their various associa- 
tions. Then, with the chain motion 
picture theaters uniting in an at- 
tempt to have friendly legislatures 
and city councils pass forbidding or- 
dinances, they found many ready 
backers in these disgusted merchants. 


The foregoing is not in condem- 
nation of all who started in the 
game. Many made errors that were 
not premeditated. It is to these men 
who saw the mistakes in their op- 
eration and changed to cleaner and 
better methods that we must give 
thanks. The endurance field from 
the commercial viewpoint is now 
over 10 years of age and today there 
are well over 30 shows in operation 
and many more about to get under 
way. 


Me 
= 


There have been three lapses in 
this formative period. (1) The sud-. 
den, tremendous success of the first 
money-making dance marathons 
from 1923 to 1924, then (2) followed 
the subsequent successful shows 
from 1926 to 1928. (3) The present 
period starting in 1931 is the one 
whose future we all question. 


Why the different periods? First, 
as previously mentioned, there were 
no thoughts of future in the minds 
of the first promoters and after their 
hurried clean-up tours they quickly 
dropped out of sight. Some SHOW- 
MEN, however, saw possibilities of 
bigger things and proceeding very 
cautiously started the second era 
with easier rules and more of a 
mind to the show. This period lasted 
much longer than the first, but at 
the end of this cycle, when nearly 
every city had been played, the pro- 
moters visioned the handwriting on 
the wall and saw the business. die. 
In the minds of some of these men 
ran the thought of repeat shows and 
the question of whether or not such 
a thing were possible. 


The East Coast at this time was 
practically void of marathons. On 
the West Coast there were some very 
enterprising promoters. Several of 
these are still operating. To Charles 
Hayden possibly goes the credit of 
having been in the game more con- 
sistently than any other. Associated 
with Hayden were a group of ambi- 
tious visionaries, including Al 
Painter, who ran one of the coun- 
try’s best shows of his own in Port- 


Jand, Ore. It was in this show that 
one of the major alterations in the 
business came about, that of com- 
bining a marathon and vaudeville 
show. Unfortunately for the game, 
Painter remained practically inactive 
after this success. “Duke” Hall, an- 
other live-wire who made a name in 
California, also failed to follow thru. 


In my mind, this next period was 
responsible for the present-day suc- 
cessful marathon. Altho the coun- 
try was gripped in the worst of the 
depression, marathons were enjoying 
their best season. Why? First let us 
analyze the rest of the entertain- 
ment world during that time. The 
large vaudeville circuits, in a vain 
attempt to cut overhead, slashed all 
flesh and tried the silent screen. 
Those that tried to hold on had to 
charge high admissions that the ma- 
jority of its patrons could not af- 
ford. The major sporting events 
could not see far enough in front of 
their noses to cut admissions and 
still give good exhibitions, conse- 
quently the fight game and similar 
shows _ slipped. The present-day 
walkathon supplied the demand for 
inexpensive continuous’ entertain- 
ment that might well adopt the title 
“Poor Man's Night Club,” which was 
hung on it by a popular monthly 
publication. It cannot be denied 
that the urge that packs arenas for 
the knock-out punch or the race 
track for the harrowing spill result- 
ing in death is the motivating force 
behind this thing called walkathon. 
The contestant is exalted to the posi- 
tion of combination gladiator and 
night-club entertainer. 


Tt is difficult for anyone to attend 
@ properly conducted walkathon and 
truthfully say that they could not 
find anything of interest in the many 
races, derbies, sprints, grinds, or any 
name you please for the elimination 
devices utilized. The in-between en- 
tertainment from contestants or the 
hired or “drop-in” vaudevillians, the 
surge of mob spirit in the crowd, the 
circus atmosphere of the blaring 
bands, the shouts and jeers of the 
spectators, the munching of hot dogs 
and peanuts, the moth to the flame, 
combined with the low admission 
charge and the no-time limit stay, 
is the great universal appeal of the 
walkathon. 


Me 


a 


Subsequent statements may ap- 
pear on the surface a bit egotistic. 
I trust the reader does not miscon- 
strue. The writer firmly believes 
that the show in Denver under his 
direction was the turning point in 
the game. At this time there was 
not another show operating in the 
entire country. Many scoffed at the 
idea of a repeat show in that terri- 
tory, especially in the dead of win- 
ter. After a very poor start the en- 
tire plan of the show was altered. 
Races were created and made a part 
of the rules and regulations against 
the most vehement objections by 
seasoned veterans in the game, en- 
tertainment added. and the show 
clicked. Working and interested in 
this show were Walter E. Tebbetts, 
who has since become one of the 
successful operators; Earl Pagan, who 
has aided the coffers of many a sub- 
sequent show: Henry Polk, who went 
to the West Coast and helped re- 
new the game in that territory; Jack 
Freeman, also on the staff whieh pre- 
sented this eventful show and who 
has since been responsible for many 
changes in the game. As soon as 
the word of the success of this show 
circulated Charles Hayden opened in 
Oklahoma City and met with instant 
success. The Kansas City show, fol- 
lowing Denver for our organization, 
conclusively proved to all promoters 


(See WHAT FUTURE on page 223) 
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Ross’ Walkathons 


are BEST— 
BECAUSE--- 


—they are run on a business basis. We make 
Walkathons high class and profitable as the 
testimonials below show, received from two 
Continents. We guarantee spectacular shows 
that draw crowds. 


Karol [Vos 


On this occasion we congratulate The Billboard—a wonderful organization 
whose prestige, foresight and friendly constructive service has helped place 
and maintain the Endurance Show Field on the high level it now enjoys 


SEASON’S GREETINGS TO ALL OUR 
FRIENDS EVERYWHERE 


Over 1,000,000 People Paid to see 
Hal J, Ross’ European-Type Walkathons|| F 


We handle everything. Six years’ experience behind us 
assures success. Amusement Parks, State Fair Associa- 
tions, American Legion Posts, etc., don’t wait. Profits 


from $1,500 to $10,000, according to size of town. 


READ THESE 


“Method contest was han- “Take pleasure in stati ing | “Marathon hoofers at the 


died certainly commendable | contest staged and con Cirque Medrano drew 
and above all criticism.” | $40,000 first two weeks.” 


| ducted in highly creditable | VARIETY'S PARIS OFFICE. 
FRED R. BEERMAN, | 


manner.’ 
Nat’! Guard Unit, J. E. PEARCE, 
Stockton, Calif. Mayor of Galveston. 


‘ioe contest — 
by Ross Amusement Com- 
pany one grand success.’ 


PARIS NICE pone? 


oo 


} | 

“You gave Corpus Christi “Commending you for idee a et 

most | clean sh for interestin al Ross marathon was 

one of the cleanest, Os iow, fo e g | an gleam how, Cele tile 

entertaining shows we ever | radio program, for business- | promptiy and in cash Would 
had.” like manner.’ recommend him highly.” 


| M. W. PAR . 
PERRY L. EDWARDS, WQAM, Chief of he. 


— rpus Christi Free Press. Miami, Fila. Sioux Falls, S. D 


HAL J. ROSS, 22a) 


“YOU CAN’T GO WRONG WITH A ROSS WALKATHON” 


ee ee mares 
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SPECIAL ENDURANCE DIVISION 


¢ LEO A. SELTZER’S 


WALKATHON ORGANIZATIONS 


CONGRATULATE 


BillbOard on ms 40 ANNIVERSARY 
ON THE OccASION OF THEIR 4th ANNIVERSARY 


The Public Has Acclaimed! 
The Courts Have Sustained!! 


ORGANIZATION WILL MAINTAIN!!! 


COLISEUM 
Chicago 


PERSONNEL 


Entertainment: 

EDDIE SNIDER 
RAJAH BERGMAN 
SKIPPER SPIEGLE 

GORDON WHITNEY 
ART WOLFE 


Administration: 

Manager: 
SIDNEY COHEN 
Head Floor Judge: 
WELLS SLONIGER 

Floor Staff: 
CHUCK PAYTON 
CHESTER SWAAR 
BILLY BRINSON 


Nurses: 
ISABELLE SIMONSON 
WINIFRED RAUSA 
Kitchen Staff: 
MRS. ELLA FREED 
JERRY RAIBLE 


Concession: 
GEORGE SLONIGER 
SAM BROCATO 
MARGIE JORDAN 
GUS SIMMONS 
ELIZABETH MARVIN 
JUANITA HERMANN 


ARCADIA GARDENS 
Chicago 


LEO A. SELTZER 
HEADQUARTERS 


PERSONNEL 


Entertainment: 
HENRY POLK 
LES McCULLUM 
JIMMY BITTNER 
PAT O’DAY 


Administration: 
Manager: 


OSCAR SELTZER 


Head Floor Judge: 
WELLS SLONIGER 


Judge: 
STAN ALLEN 
Floor Staff: 
TIM MURPHY 
CHARLIE AHRENS 
JOE POOCH 


Nurse: 


CAROLINE BARTON 


Maintenance: 


TOM DOPKE 
Kitchen Staff: 
“MOM” PARENTI 
MARY KOLOSKI 
Concession: 
GEORGE SLONIGER 
MARION JORDAN 
JACK ROTCHER 


BIRMINGHAM 


PERSONNEL 


Entertainment: 


SAM GORE 
CHICK SNIDER 
EDDIE BROWN 

TEX SWAN 


Administration: 
Manager: 


PAULINE JACKSON 


Head Floor Judge: 
TRUETT TURNER 


Floor Staff: 


LOU JARVIS 
CHARLIE COOK 


Nurse: 
MARGE WALKER 


Maintenance: 


EARL KING 


Kitchen Staff: 
IVY KRONAGE 


Concession: 


MRS. EARL KING 


Unit Supervision---EDDIE SNIDER Public Relations---RASPUTIN 
TEN ADDITIONAL SHOWS TO OPEN BEFORE SUMMER 


WARNING: 


Auditorium—Park—Ballroom—Building Owners and Managers— 
Please Note: Many of our records and pictures have been stolen. 
Make no deals without wire confirmation from LEO A. SELTZER, 


Arcadia Gardens, 4444 Broadway, Chicago, II. 


December 29, 


1934 
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THE MAGIC——— 


(Continued from page 219) 

can shove them aside in this age. 
The only two branches of the legiti- 
mate stage that have not been over- 
shadowed by the radio and the movie 
are grand opera and magic—two 
widely divergent arts. No reproduc- 
tion of a magician on the screen can 
equal the performance of a conjurer 
in the flesh. The camera can exe- 
cute any amount of all but impos- 
sible optical illusions, but they are 
not completely convincing, for the 
public knows what trick photog- 
raphy can do, and does not attribute 
the effects witnessed to the skill of 
the wizard seen on the screen. Peo- 
ple like to contact the human touch. 
And so magic will ever possess a 
perennial interest for young and old, 
and is certainly not destined to ex- 
tinction. It will only change its 
habitat, as it were. The magician 
of the future, perhaps, will form a 
part of the vaudeville program of 
the picture theater, and will be as 
popular as of yore. Look, for ex- 
ample, how Thurston packs the pic- 
ture palaces with his 40 or more min- 
utes of magic. Vaudeville is taking 
on a new lease of life. 


Ps 


Undoubtedly the 19th century, 
with perhaps the early part of the 
20th, was the Golden Age of Magic, 
when the coming of a celebrated 
conjurer to town was the great event 
of the year. I have, in an address 
made last winter before one of the 
magical societies, denominated the 
present era as the “Age of the Ama- 
teur.” Thousands of amateurs in 
the United States and the British 
Isles are manifesting their interest 
in up-to-date necromancy, and are 
not likely to let it die out for lack 
of students of the art. Never before 
in the history of conjuring have 
there been so many magical societies, 
so much notable literature on the 
subject published and so much in- 
terest and enthusiasm for magic 
manifested. Magic is an ideal en- 
tertainment to present before a 
lodge, a church, a club, and what 
not. And here is where the amateur 
and the semi-professional will flour- 
ish like the green bay tree. We may 
not see so many wizards on the 
legitimate stage as of yore, but the 
ones who do appear will be acclaimed 
by thousands of amateurs of the art 
magique. 


THEATHICAL UNIONISM 


(Continued from page 105) 
get together. This has been the one 
weak point of theatrical unionism. 

This may be corrected soon thru 
the formation of a Theatrical Trades 
Union Council, which will co-ordi- 
nate the work of all unions dealing 
in show business. The council] would 
operate along the same lines as the 
Building Trades Council, which is a 
distinct department in the AFL or- 
ganization. 

The agitation for this council 
naturally comes from the smaller 
unions, which have the most to gain 

‘from it. The idea was given enor- 
mous impetus by the September 
convention of the AFL in San Pran- 
cisco. The convention went on rec- 
ord in favor of vertical or “indus- 
trial” unions in mass production in- 
dustries. This breaks the ice for the 
“one big union” advocates, and there 
are many such advocates in the 
amusement field. 

The formation of this council 
promises to hold the spotlight of 
the theatrical union world for some 
time to come. However, a problem 
of equal importance is the situation 
forced by the New Deal’s code sys- 
tem. The codes in the amusement 
field have creatd a new employer- 
employee relationship. The unions 
have new and more serious responst- 
bilities now. In legit, for example, 
the unions share equally with the 
managers the administration of the 
code. In fact, before the code was 
revised, the unions outvoted the 
managers by three votes! 

The 1924-’35 season finds theatrical 
unions stronger than ever and exe 


panding rapidly. Their new power ts 
balanced by their new responsibility. 
The impetus the NRA gave them ts 
more than equalized by the conces- 
sions to conservatism and the re- 
straints imposed by the codes. The- 
atrical organized labor is becoming 
more and more a partner of the the- 
atrical employer. 


WHAT FUTURE—— 


(Continued from page 220) 
that this new type show was a win- 
ner and cities could be repeated. 


In a short time many of the old- 
timers, fired with new enthusiasm, 
started operations, adding many re- 
cruits to the production ranks with 
the vista of sudden riches, put with 
short pursestrings and poor business 
methods they have come and gone. 
Today we find a very active group 
of men in the game. Many are good 
showmen and many still a discredit 
to the game. We have not been 
fortunate enough to meet all, but 
word of mouth has brought us only 
words of praise for Crockett, Dun- 
lap, Youngblood and Ruty as pro- 
moters, and Eddie Gilmartin, Ted 
Brown and Phil Murphy, who acted 
in charge of a great many shows in 
the East. Most of these have been 
up and down the ladder and their 
persistence makes us wish them the 
best of !uck for the future. One 
who has come and gone and then 
staged a real comeback is Hal Ross, 
who has fearlessly taken the mara- 
thon to foreign countries for success- 
ful engagements. There are numer- 
ous others but space forbids. Some 
have come in recently, made rapid 
strides, and like their contestants, 
have fallen by the wayside. 


ae 


To those of you who wish an an- 
swer to the question contained in the 
title of this yarn, please lend an ear. 
Do you want to quit the field? Are 
you willing to pay to keep it alive? 
The business is one that in my mind 
HAS A VERY GOOD CHANCE TO 
LIVE AND PROGRESS IF THE PRO- 
MOTERS ORGANIZE. 

The reason for organization should 
be clear to all who have pioneered. 
Individually, we pay heavily to get 
into locations, break down or- 
dinances and secure injunctions and 
many other ways that we have all 
experienced. I often wonder just 
what the legal fees would total. 


‘Here is another deplorable fea- 


ture . . . the promoter must not 
only pay heavy legal fees but must 
also instruct his counsel in the best 
way to win the case. 


WHY NOT A WALKATHON HEAD- 
QUARTERS with every show sending 
in all legal data and information 
enabling a show striving to open for- 
bidden territory to proceed with sure 
step and intelligence with every pos- 
sible aid from affiliated promoters? 
EVERY TIME A SHOW IS CLOSED 
OR TURNED DOWN, IT IS A BLOW 
TO YOUR SHOW AS WELL AS 
MINE. As stated by a recent addi- 
tion to the game, Richard Kaplan, 
“There isn’t a marathon law in the 
country that can’t be defeated”... 
and I DON’T MEAN IN AN UNDER- 
HANDED WAY. YES, WALKATHONS, 
YOU HAVE A GREAT FUTURE IF 
THERE ARE PEARLESS MEN BE- 
HIND YOU! 


LOOKING PACK 
(Continuea from page 98) 
feature. Buster Keaton was 
just a baby then and his Knockabout 
act was the talk of the country. This 
was, as well as I can remember, dur- 
ing the season of 1907 and 1908. 
The following season I added three 
special vaudeville acts. I had the 
Musical Rosar Family, who had 
worked on the same show the pre- 
vious season with the Keatons. I 
also had the DeArmond Sisters, sing- 
ing and dancing sister team whose 
home town was Waxahatchie. Tex. 
We were to play all of the leading 
cities of Texas that season, and f 
knew they would be a big draw in 
that State. We also had a ladies’ 


harp orchestra, which we had to let 
go early in the fall, as the show was 
so big and expensive it was impos- 
sible to make money. 

It was just around this time that 
the shows began trying out big 
things, as picture shows were begin- 
ning to spring up everywhere. 
Around this time I saw my first tent 
repertoire show, the Chase-Lister 
Company, featuring Charles Harrison 
in his own plays. They had a large 
company of capable artists and a 
bend and orchestra and were taking 
the cities by storm. 


Me 


In 1910 I launched my first tent 
show. We carried a company of 30 
people, including band and orches- 
tra. Big one-night stand produc- 
tions were popular then during the 
winter season in theaters, and al- 
most daily someone was out from 
Chicago looking over our. show, 
searching for talent. Most of our 
summer months were spent in Iowa 
and Illinois. Many members of my 
case were selected for such well- 
known successes as Bought and Paid 
For, The Wolj, Paid in Full, The Vir- 
ginian and many others. Charles 
(Spud) Redrick, now band leader 
with the Al G. Barnes Circus, was 
my band leader and went from my 
show to the circus where he has 
been for years. 

The early repertoire days, as the 
old saying goes, were “the good old 
da ” 


On Sundays, when the shows ar- 
rived in towns, almost the entire 
population was down to see the ac- 
tors get off the train. Every per- 
former took a great interest in his 
baggage. The heavy man and the 
leading man usually tried to outdo 
each other with their hand luggage. 
Each carried a fine hatbox for his 
silk hat, and not even the bus driver 
was permitted to handle this part of 
their luggage. The performers dressed 
quite a bit different from the town- 
ers and were quite an attraction as 
they walked down the street. Reper- 
toire shows were the big features of 
the county fairs. The manager who 
was lucky enough to get six or eight 
weeks of bookings in county-seat 
towns where they had theaters with 
seating capacity was assured of a 
good season’s profit, for in those 
Gays there were no night fairs and 
the theater was good for a sell-out 
for the entire week. With a string 
of such dates in his bag, the man- 
ager was assured of enouch profit to 
carry him thru the bad weeks of 
the winter that might follow. 


Ms 
~ 

Repertoire shows were becoming 
more popular season after season, 
even with the picture shows just 
coming into their own. Around the 
close of the World War we would 
figure to playing to 90 per cent of 
the prospective theatergoers of the 
town during a week’s run. In my 
early days in the show business it 
was seldom one saw many old folks 
in the audience, but now it is not 
an uncommon thing to see large 
numbers of the old gray-haired cou- 
ples attending. 

The war brought about many 
changes in the repertoire field. We 
were short of people, so the plays 
as well as the acting cast had to be 
cut down. I believe this was the 
beginning of the tab. Short - cast 
plays with five or six people were 
presented in the picture shows and 
became very popular. In the old-time 
opera houses playing straight pic- 
tures $700 formerly was a big week’s 
gross. These same towns, with the 
shows tabbed down and presented in 
conjunction with pictures, were do- 
ing three times that amount. Later 
the smaller musical tabs, with the 
six girls in line, were presented. The 
towns that used to play only two or 
three repertoire shows for a week 
stand each during the entire season 
were now playing tab shows with 
their pictures nightly. However, this 
did not hurt the tent show indus- 
try. It simply made for more show- 
going people and our tent shows in 
the summer season were all the more 
popular. The theaters were not 


equipped with cooling systems. Ther: 
were no talking pictures. In fact 
the tent shows had no opposition 
other than the local picture men 
trying to pass ordinances to keep 
the tent shows out of the city limits 
and they had almost succeeded 1! 
the time the talking pictures came 
in. The influx of the talkies was 
the first real opposition tent shows 
ever had, and it seemed likely thet 
would wipe out all tent reps. There 
were hundreds of these tented at- 
tractions in the Middle West in the 
old days. Now I don’t believe we 
have more than a dozen large shows 
left. The manager who had a good 
route and kept his show up to a 
high standard continued to get by, 
but it surely was a hard struggle. 
When the talkie invasion started I 
had 12 big motor trucks, and a tent 
that actualiy seated 1,600 people. It 
wasn’t long until the bank roll was 
gone, but still I struggled along with 
my show. 
MM 

It was just 12 years ago that Neale 
Helvey joined my show as a pianist. 
He had just closed on the Orpheum 
Circuit and joined my show with a 
flock of new ideas which proved 
quite a drawing card. A few years 
later he became my partner on an- 
other show, which he ran success- 
fully until early spring of 1933. Dur- 
ing all the time he operated this 
show we were both putting on big 
musical presentations ahead of the 
regular comedy. This held up the 
standards of the shows and kept . 
them popular with the public. A 
repertoire show is no different than 
@ circus. If you don’t have at least 
one outstanding feature you cannot 
get them in. I have had the pleas- 
ure of presenting several such fea- 
tures with my show and have found 
them all to be very good drawing 
cards. 


Me 
a 

Seemingly, the tent shows today 
are just about forgotten. There was 
a time when a tent show came to 
town and everybody talked about it. 
On the opening night it was assured 
of a capacity house and if the show 
made good it had a good week fi- 
nancially. But today it is different. 
Now when we come to town we 
seems the folks have forgotten the 
tent show entirely. They ask what 
it is and even tho we are billing 
twice as heavy as we used to, our 
opening nights are hardly ever ca- 
pacity. However, after they find out 
there are still good tent shows, busi- 
ness picks up and the closing nights 
usually mean a full house. 

The tent repertoire business of to- 
day is the same as any other busi- 
ness. If you have something worth 
while to sell there are plenty of 
buyers. But the old-time show with 
the old worn-out plays and a few 
specialties won't get it. 

I attribute my success as a tent 
show owner and manager not to my 
own ideas, but to watching the 
movements of others in other busi- 
nesses and in my own field who have 
been successful. I truly hope the 
remaining years of my life will be 
spent in show business and that they 
will be as happy, prosperous and suc- 
cessful as the past years have been. 


40 YEARS—— 


(Continued from page 96) 
beaten in New York, turned their at- 
tention again to the vast field west 
of the Hudson, realizing that they 
had neglected it overlong. A count- 
less number of plans, late but en- 
thusiastic, were advanced to save the 
road. 

This season, with the average of 
plays high. theatergoers have again 
supported New York shows in sizapie 
numbers. Out of all the plans ad- 
vanced to save the road one may 
come that is both nation wide and 
practical. 

Perhaps managers, tested in the 
fires of depression, have learned their 
lesson, as they failed so many times 
to learn it in the past. 

That, of course, remains to be 
seen. 


sguengunimpesnypannmemmmneel 


December 29, 1934 


ZT Page 223 


aan 
| 
He 


% 


ee ee eee 


“ile “Che “Billboard’s 4oth cAnniversary — 


SPECIAL GENERAL OUTDOOR DIVISION 


With Miss Genevieve Abdella and Six Sons of the Desert 
IN THREE DIFFERENT AND DISTINCT ACTS 
Act No. bee People, Arabian Novelty Pyramid Building and Fast Track Tum- 


Act No. 2—Three Men, Comedy Acrobats. 
Act No. 3—A Lady and Gentleman, Arabian Balancing and Lance Spinning. 


EASTERN REPRESENTATIVE WESTERN REPRESENTATIVE 
JAMES F. VICTOR SAM ROBERTS 
522 Sth Ave., N. Y. C State-Lake Bidg., Chicago 
Circus and Indoor Events) 


____ (Parks and Fair Celebrations) 
HASSAN BEN ABDIZIZ, Mgr. Perm. Add. Billboard, Chicago 


LOWEST PRICES QUICKEST SERVICE 
CARNIVALS 
FAIRS - CIRCUS 


GET OUR QUOTATIONS NOW 
TYPE—PICTORIAL 


POSTERS 


TACK CARDS—BANNERS 
ACTUAL SAMPLES SENT UPON REQUEST 


TRIANGLE 


POSTER PRINTING CO. 


“There’s a Plant Near You” 


ATLANTA--CHICAGO--DALLAS--PHILA.--PITTSBURGH 


222 US SS 
R. H. ARMBRUSTER MFG. CO. 


SPRINGFIELD, ILL. 
—— GOOD QUALITY MERCHANDISE SINCE 1875 —— 


Thanks to the Showmen and the Fairmen of the Middle West for their 


patronage in all these years, which will enable us to celebrate our 
60th Anniversary next year. 


Billy Ritchey’s Water Circus Supreme 


Signed Up With George Hamid for Our Tenth Successive 
Season 
FRAMING AN ELABORATE NO. 2 UNIT IN 1935 


Would like to hear from Male and Female High Divers 
and Trick and Fancy Divers 


Here’s Hoping for Another 40 Years of Success for 
The Billboard 
540 GREEN ST., CUMBERLAND, MD. 
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BLOOM'S | 
Gold Medal Shows | 


OSCAR BLOOM 


(Owner and Manager) 
$e , 
Extends Heartiest Congratulations to The Billboard 


Holiday Greetings to Friends Everywhere 


& 
NOW CONTRACTING FOR 1935 SEASON 
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FAIR SECRETARIES AND CELEBRATION COM- 
MITTEES: Book a worth-while Show for your Events. 
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Will Book Rides that do not conflict with what we 
have and several meritorious Shows. ; 
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Permanent Address: 
Care The Billboard, Arcade Bid-., St. Louis, Mo. 
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DODSON'S 
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The DODSON’S Wish You a 
Merry Christmas and Happy New Year 


30—Railroad Cars—30 


Why Not Join the Happy Family for Season 1935 
SHOW OPENS ST. LOUIS, MO., APRIL 1 


12 Weeks of Fairs and Celebrations Now Booked. 
We Play Cities Only; No Stick Towns. 


WILL BOOK NEW AND NOVEL RIDES, OR ANY UP-TO-DATE 
SHOW. IF YOU HAVE NEW IDEAS AND IT LOOKS GOOD WE 
WILL FINANCE SAME. PIT SHOW MANAGER, WE HAVE 
FIRST-CLASS OUTFIT OR WILL BOOK PIT SHOW COMPLETE; 
GIRL SHOW MANAGER, WE HAVE OUTFIT. KARL WALKER, 
WRITE. WILL PLACE MONKEY SHOW. IRA WATKINS, WRITE. 
WILL FINANCE OR BOOK POSING SHOW. PREACHER MONROE, 
HARRY CALVERT, DOC HARTWICK, WRITE. WILL BUY 25 
UNIFORMS FOR BAND (HUSSARS PREFERRED). WILL BUY 
300 3’x5’ Flags All Nations; 1,000 Feet of Eight-Foot Side Wall; 
must be good. 
Address: 


DODSON'S WORLD'S FAIR SHOWS 


Care Billboard Office, 390 Arcade Bldg., St. Louis, Mo. 
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DODSON'S SHOWS 


Z Page 2245 


Y 


December 29, 1934 


of . . 
- ££ a ' a | 
= |. eee ee * , 7, _ 4 > 2 
F a , 7. —- -: wy hia 
’ Coe eee) Lb eoee, ” 
i .. 4 : i aes a one fasion 
¥ : . - ri . y AY * 5b Ds ’ r 
; ‘ \ fh A Y tau : it \ 
. ¥ \y re, > 
| i 2 a ee ‘2, —& me 
SEVEN BEDOUIN ARABS 
i 4 
iS a 
17 . 
; + 
eta 
aa ee 
' NE 
+ 
17 
i Ps Po 
a . q a 7” 
a os 7 . : 


4 he SBillboard’s 4oth cAnniversary 
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ABRAMSON, JACK 
ADOLPHINE 


AH SAN LU & BOYS 
ALDOUS, IVY 
ALDRIDGE, CHAS. 
ALEXANDER, W. E. 
ALI-BEN-ALI 
ALLARDT, JANE 
ANDERSON, LUCILLE 
ANGEL, AL 
ANTHONY, MILO 
ARNHEIM, EDWARD 
ATKIN, AL. 

AYERS, C. W. (BOB) 


BACKER, EARL D. 
BAINCHETTI, PEGGIE DOWNER 
BALCUM, ANTHONY 

BALZER SISTERS 

BANKS, SAM J. 

BARDINI, CHARLES 

BARNETT, ROBERT 

BARRY, GRACE 

BARRY, MARTIN E. 
BARTLETT, W. D. 

BARTON, MR. & MRS. JAMES B. 
BATH, A. J. (HUBBY) 

BEATTY, CLYDE 

BELL, MR. & MRS. CHAS. D. 
BENNER, LARRY 

BENO, BEN 

BERNARDO, BILLIE 

BLUE MOUNTAIN’S ORCHESTRA 
BLUMBERG, PHILIP J. 
BONNELLI, JAMES 

BRADY, RED & JOAN 

BRUNN, PAUL M. 

BRYANT, MRS. VIOLET 

BUDD, ANNA JOHN 

BURKE, PATSY YVONNE 
BURNS, BOBBY “HI-BROWN” 
BURTON, J. a, 

BUTCHER, O. 

BUTLER, HOWARD J. 
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CAGGAN, FRANK 

CANTZEN, CONRAD 

CARR, VIRGINIA 

CARROLL, DELLA K. 
CARUSONE, DOMINICK 
CHANDLER, R. W. 

CHAPMAN, GEORGE A. 
CHAPPELL & DRUMB 
CHASE, LAURA 
CHERKOSKI, FRANK RUSSELL 
CHESTER, ANN A, 
CHRISMAN, PAT & MILDRED 
CHRISTENSON, LEONARD 
CLAIRE. BILLY 

CLARK, MIKE T. 

CLAYTON, FRANK N. 
CLIFFORD, ROY & TERESA 
COFFIN, MR, & MRS. HARRY 
COLE, OLIVE COOPER 
CONVERSE, ART L. 
CONVERSE, MRS. ART L. 
CORRIGAN, CHARLES 
COTTER, HAZEL 
COURTNEY, JAMES E. 

CRIMI, PROF. B. 

CURTIS ATTR., DENNIE & EDNA 


DAHLSTEDT, ARVID 

DAVIS, FRANK H. 

DAVIS, GLENN 

DAVIS, JOHN B. 

DE LAUZON, JACQUELINE 

DEAN, BLAIRE 

DEAN, MR. & MRS. T. F. 

DE LANE, DIXIE 

DEAN, ANN 

DELLS, THE THREE 

DENNIS, DOROTHY 

D& PHIL & DE PHIL 

DOBBINS, GEORGE 

DOLL, HARRY, GRACE, TINY, & 
DAISY 

DORGAN, S. J. 

D'ORIO, ELDON 

DORT, EDDIE 

DURKOP, HANS V 

EDWARDS, FRANK (BUDDY) 

ENGLAND, HARRY W. 


E 
ESKEN, JIM 


ESKEW, DOLLY 
ETHEL, JOLLY 
EUGENE, JACK 
EVANS, MELVIN 
EVANS, STEVE 
EVENS, EDWARD 


FARADAY, H. C. 

FARLEY, MR. & MRS. ALBERT 
FISHER, AL “BIG HAT” 
FORD, AL (JUICE KING) 
FRANKLYN, WILBUR 
FREDERICK, MILAN E. 
FREDRICK, H. 

FULLER, AL. M. 
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GALLAGHER, RUTH 
GALLIGAN, J. W. 

GARCIN, LOUIS 

GENDERS, TUFFY & GRAYCI 
GERARD, JAY 

GEVENES, THE 

GILL, POSSUM 

GOLDEN, MABEL 

GRAHAM, GROVER C. 

GRAY, JAMES VAL. 
GUYETTE, C. J. 


HALE, MR. & MRS. TOM 
HALKE, R. S. 

HALLOCK, BOB 

HAMILTON, JAMES 
HANLEY, W. J. 

HANLON, EDWARD J. 
HARDDIG, BILL 

HASSEN, BEN 

HAWORTH, MR. & MRS. JOE. 
HAYES, FRED “CHECK” 
HAZARD, HAP 

HEISE, HENRY 

HENNESSY, F. X. 

HENRY, BILLIE 


HENRY, MR. & MRS. ARTHUR E. 


HENRY, SPEEDY 
HEPNER, PAUL 
HEBRON, JAMES A. 
HILL, WILL H. 
HINTON, GEORGE W. 
HIRAM & MANDY 
HOLLAND, E. SNODEN 
HONEY, COOCHEE 
HONEY, GOLDA 
HOWLAND, OSCAR V. 
HUDGINS, POPE 
HUSAK, JOHN 
HUTCHENS, JOHN T. 
HYDE, MR. & MRS. ERIC B. 


JAGGER, FRED 
JAMIESON, FRANKLIN D. 
JAMISON, CAPT. JIMMY 
JOHNSON, LINDA 
JOHNSON, PRINCESS ZELDA 
JONES, CARY 

K 
KADEL, A 
KAUS UNITED SHOWS, INC. 
KAUS, T. E. 


KING, LOUIS G. 
KING, PAULINE 
KITCHENS, THE 
KLINE, TINY 
KNIGHT, INA 
KNIGHT, THERESA 
KORK, BOBBY 
KRITCHFIELD, J. S. 


L 
LA MARE, GRANT 
LA PAGE, LOUIS 
LA VELLE, FRANK X. 
LaFRANCE, JOE 
LAWRENCE, C. A. (DUD) 
LAYTON, ARTHUR 
LAZARUS, DOC BEN 
LECARDO, CAPT. FRITZ 
LEE, PATSY 


LE MAY, NOMA 
LEON, NATE 


LEONARD, MR. & MRS. FRED K. 


LEONARD, GEORGE 
LE VERNE, BARBARA 
LEWIS, F. J. 


WE THE UNDERSIGNED 


In appreciation of the service rendered by the Mail Forwarding Service Departments 
join in congratulating The Billboard on its 40th Anniversary 


LEWIS, GEORGE 
LEXEL, BEN 

LIAZEED, H. B. MGR. 
LINGARD, STEPHEN N. 
LIPSKY, MORRIS 
LITTLEJOHNS, THE 
LOVITT, MRS. T. J. 
HAROLD - LOWE 
LUDWIG, FRANK 
LYNN, JOHN J. 
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MacDONALD, DANNY 
McALISTER, TATE 

McCABE, ALBERT 
McCARTHY, WILLIAM 
McCONNEL & MOORE 
McMURDO, MR. & MRS. W. W. 
McWILLIAMS, PAUL 

MACK & WIFE, CUBAN 
MAGUIRE, WILLIAM A. 
MAHDI, DR. LEON D. 

MALEY, A. F. 

MALLOY, ULLAINE 
MANSFIELD, AUDREY 
MANNING, C. C. 

MANSFIELD, ROBERT 
MARLOWS MIGHTY HIP. SHOW 
MARTIN & MARTIN 
MARTIN, PERCY 

MARVIN, JACQUELYN 
MAXWELL, JACK 

MELVILLE, MARVELOUS JR. 
MELZORAS, THE FLYING 
MENZING, MR. & MRS. RALPH 
MERRILL BROS. & SISTER 
MEYERS, BEN 

MILLER, MRS. BILLIE 
MILLER, EARL 

MILLER, JAMES B. 
MITCHELL, JACK 
MONNETTS FLEA CIRCUS 
MORTON, JACK 

MOSS, T. 0. TOM. 

MULDOON, BILLY 

MULLEN, FRED 

MURDOCK, R. K. FRANK 
MURRAY, GINGER 
MURRAY, MR. & MRS. MAL 
MUTO, FRANCIS 

MYERS, L. CLAUDE 


NADREAU, GEAN 
NEISER, HENRI 
NELSON, MORRIS 
NICHOLS, RUDY (RED) 
NOBLE, JOSEPH 
NOBLE, RALPH 
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O'BRIEN BROS. PRODUCTIONS 
O’CURRAN, HAPPY 

O'HARA, JOSEPH 

O’HARA, MISS PAT. 

O'SHEA, KING 

ODERKIRK, CLAUDE J. 

OMAR, HOUSSAIN BEN 

ORTON, MYRON 

ORTON, NORMAN 

PAGE, H 


PAGE & CLASS 

PAGE KIDDIES BAND 
PALARKO, EUGENE 
PARKS, MR. & MRS. B. F. 
PEASLEY TRIO, THE 
PENGELLI, DR. HALLOA 
PEREZ, NAIDA & ERNIE 
PHIFER, MRS. VOLNEY 
PHIFER, VOLNEY 
PIETRO, THOMAS F. 
PITCAITHLEY, AL S. 
POLACK BROS.’ CIRCUS 
POLACK, IRVING J. 
POLACK, SAMUEL T. 
POSNER, CHARLES 
POWELL, MAJOR TED (TEXAS) 
POWELL, WALTER 
POWELL, WILLIAM M. 
POWERS, BABE PATRICIA 
PROPER, CAPT. RUSSELL H. 
PURLANS, JUNE & CO. 


QUINN, JAMES “SHORTY” 


R 
RAGAN, MADALINE E. 


RAJAH, ROMA 
RAYALTOS CONCERT CO. 
RAYMOND, GEORGIA 
REA, JOHN T. 
REDYNS, PAUL 
REECE, EDDIE 
REGAN, BOB 
RENIE & CALVERT 
RHOADS & HENRI 
RICHARDS, NELLIE E. 
RICKETTS, EDDIE “RICK” 
RIECK, JOHNNIE 
RILEY, HARRY (RAZOR) 
RINGLIN, MR. & MRS. GEO. K. 
ROBERTSON, JAMES 
ROBINSON CIRCUS, COLE 
ROGERS, CAROLYN B. 
ROMAINE, ELAINE 
ROSS, JACK 

Ss 
SAHJA 
SANNA & LOOMIS 
SANNA, CHARLES 
SAVAGE, CARL 
SCHARDING, JACK 
SCHRADER. BELVA 
SENAN, SID 
SESRAD, DR. EXWARD 
SHAHNI, SIGNA 
SHAPIRO, HARRY 
SHEE-NOO, CHIEF & MILDRED 
SHELL, JOHN K., 
SHELLEY, J. W. 
SHERBURNE, MAE 
SHERMAN, CHESTER L. 
SHERMAN, TEX 
SIDENBERG, SID 
SIEGEL, LOUIS J. 
SIEGRIST, CHARLES 
SIEGRIST, EDYTHE 
SILVER, HAL 
SIMON, Capt. “DARE-DEVIL” LEO 
SINGHALEE, CHIMINGO 
SLAUGHTER, VERNON 
SMITH, LEE 
SMITH, PERCY 
SPANGLER, E. E. 
SPRINKLE, C. J. 
STANLEY, FRANK 
STEWART, DOLORES F. 
STONE, SI 
STUDENT, EARL “EO” 
SULLY & SULLY 
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THATCHER, MR. & MRS. CHAS. 
THOMAS, R. D, “KID” 
THOMPSON, JAMES G. 
TIERNEY TROUPE 

TODD, JUNE & TOODIE 
TOLLIVER, EUGENE G. 
TOWNSEND, LADY DOROTHEA 
TROY, R. C, 

TURIN, SALLY 

TYLER, TOBY 
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VALDEMAR, ODETTE 
VALENCIA, M. 

VALENTINE, FRANCES 

VAN WERT, RAY 

VARDELL, FRANK & MINA 
VON HENDEGEN, Miss FRANCES 
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WADDELL, DOC 

WAGOUN, FRANZESKA 
WAITE TROUPE, KENNETH 
WALMAN, NETTIE 
WALTON, OLIVE 
WARDELL THE MAGICIAN 
WAX, MONTE J., LOG ROLLERS 
WEHLE’S, “BILLY” 

WILLE, HENRY 

WILLIAMS & BERNICE 
WILLIAMS, BUCK 

WILSON, ESMA 

WILSON, HARRY E. 
WINDSOR, H. S. 

WRIGHT, EARL 


Y 
YOUNG, CHARLES A. 

z 
ZEITLIN, MACK A. “DOC” 
ZILLA 


ZULIEKA, PRINCESS 
ZYEEDA, MADAM 
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= Conducted by CLAUDE R. ELLIS——Communications to 25 Opera Place, Cincinnati, O. 


FAIRS--EVENTS 


December 29, 1934 


_ TEXAS SIDESTEPS GATE DROP | 


AREER eer 


Managers Show 


Profits Prevail; 


Exhibits Are Curbed by Drought 


Average of last year maintained by many annuals and 
net gains are the rule—of ficial reports to TAF secretary 
give slant on question of pad and free policy 


LUFKIN, Tex., Dec. 22.—The good record made by about a score of fairs in 
Texas last year evidently was maintained in 1934, judging from official reports that 
are coming in to Secretary Ed C. Burris, Texas Association of Fairs, of this city, 
who is busy preparing for the annual meeting of the association in the Baker 
Hotel, Dallas, on January 25 and 26, and who has compiled figures to date for the 


organization’s bulletin, TAF News. 


Practically every fair association which has 


reported announces a net profit and in instances where there were losses they 


Were so smal] as to be inconsequential. 


Red River Valley Fair, Sherman, showed 
net profit of $1,100, reported Manager 
Frank Thompson, who said that exhibits 
were best in five years. There was a free 
gate and attendance was estimated at 
80,000. 

Manager Bill Harwell, Texas Fruit 
Palace, Palestine, made his first effort at 
managing a fair, reporting a net loss of 
$47.49, with exhibits in live stock and 
poultry being up to average and agricul- 
tural department about 25 per cent short. 
There was a free gate and no attendance 
record was kept. 


From Denton Manager O. L. Fowler 
reported that Denton County Fair op- 
erated with a free gate, no attendance 
record was made and that net profit was 
$292, with exhibits a little below par. 


Gainesville Goes Over 


George J. Kempen, former secretary of 
the association and manager of Seguin 
Fair, said that while no fair has been 
held this year, excellent races had been 
staged. 

Madison County Fair, Madisonville, op- 
erating with a 25 and 10-cent gate, had 
net profit of $643, and exhibits were fair, 
reported Manager M. T. Rainey. 


Claude Jones, manager of Cooke 
County Fair, Gainesville, announced net 
profit of $1,057.53, operating with a 10- 
tent gate and with paid attendance of 
20,162 and short exhibits because of 
drought. 

Central East Texas Fair, Marshall, with 
M. R. Martin as manager, showed net 
profit of $1,000, operating with a free gate 
and attendance of about 120,000. 

Net profit of $2,520.21 was reported for 
Shelby County Fair, Center, by Manager 
O. F. Metz, who said exhibits were fair 
and that operation was with a 25 and 10- 
cent gate. 

Walker County Fair, Huntsville, had 
net profit of $553.56, altho some old obli- 
gations were included in net operating 
cost for the year, it was reported by Man- 
ager W. F. Lawson. There was a pay gate 
and exhibits were fair. 

Lufkin Winnings Good 

Mr. Burris’ own fair in Lufkin, Ange- 
lina County Fair, went over well, showing 
net profit of $3.418.19, with a 25 and 10- 
cent gate. Estimated attendance was 
25,000. There were three free school days. 
Exhibits were not up to average. 

In Longview, at Gregg County Fair, it 
Was announced by Manager M. D. Aber- 
nathy, president of the TAF, net profit 
was $750, with a free gate and estimated 
attendance of 86,500. 

Manager Joe L. Mock, Jasper County 
Fair, Jasper, said net profit there was 
$1,000, operating with a 25 and 10-cent 
gate and with good exhibits. 

At Gillespie County Fair, Fredericks- 
burg, Manager O. H. Burgdorf reported 
the 48th annual as having a 15 per cent 

(See TEXAS SIDESTEPS on 228) 


Cook County (Chi) Fair Set 


CHICAGO, Dec. 22.—Plans are being 
made to hold Cook County Fair in 1935. 
Tentative dates are the week after Labor 
Day. 


KANSAS CITY, Mo.—Jimmie Craig’s 
Trade Show Unit has returned here from 
Wellingson, Kan., after completing a 
string of trade shews for the Elder-Mills 
Producing Company. Unit. consists of 
eight acts and a band, and carries its 
own equipment. 


Chicago Automobile Show 


Is To Dramatize Industry 


CHICAGO, Dec. 22. — The Chicago 
Automobile Show, which is being 
planned by a committce of local dealers, 
will be staged on an elaborate scale, ac- 
cording to A. C. Faen, general manager. 
The fact that the motor industry is a 
giant is to be fittingly dramatized. Ten 
giant figures of workmen in gold-green, 
each 32 feet high, will be erected along 
sides of the main hall, and each one will 
hold in its hands a replica of some im- 
portant part of an automobile. 

“We went to professional stage people 
to get a complete set of new ideas,” says 
Mr. Faeh. “Many of us thought the 
cars deserved a better background than 
merely a lot of fancy interior decorating. 
Accordingly, black and gold will cover 
the dome of the exhibition hall, walls 
and even floors.” 

Dealers have obtained co-operation of 
car manufacturers and will spend @ 
large sum in staging the show. 


J. P. MULLEN, Fonda, again re- 
elected president of Iowa State Fair 
board at the annual meeting in Des 
Moines, a position he had held since 


1931. He told the convention that 
“there is no investment made by the 
State which returns greater educa- 
tional value for every dollar spent 
than the State Fair and county and 
district fairs.” 


Chi Home Show in February 


CHICAGO, Dec. 22.—A Modern Home 
Exposition will be held in the Coliseum 
Feburary 16-22. It is to be held in co- 
cperation with the Federal housing ad- 
ministration, Executive Director Van 
Dorf Gray announces. More than 250 
manufacturers and dealers will be repre- 
sented with exhibits of all sorts of build- 
ing and allied products. 


Pari-Mutuels Boost Attendance, 


Says Nebraska 


Address of N. J. Ronin, secretary of 
Nebraska State Racing Commission, be- 
fore the annual meeting of Iowa Fair 
Managers’ Association, Des Moines, on 
December 11, in which he advocates in- 
stallation of the pari-mutuel system at 
Icwa fairs and cites benefits derived by 
other fairs in States where the system 
has been started. 


A county fair without a good racing 
program and pari-mutuel betting is like 
sitting up with a dead man. Iowa has 
cne of the best, if not the best, State 
fairs in America. And you will note 
from reports from other States that 
where betting is now being held it has 
increased attendance from 25 to 50 per 
cent. From some reports we are show- 
ing here you can readily see why people 
like mutuel betting. 


In Cook County, Ill., where mostly all 
of the betting is confined, the amount 
collected for sanctions and admissions in 
1933 was $570,116.80; of this amount 
$397,500 was paid to county fairs for 
premiums in 1933. 

Report of attendance at the State Fair 
of Texas, which was the first year they 
have operated mutuels, shows that they 
had total admissions of 906,148, an in- 
crease of 123,000 over any other year. 
Arizona State Fair, where mutuels were 
in operation, had a record attendance 
the last 10 years. Montana also had 
mutuels 1n operation and had a record 
attendance of 256,000 paid admissions. 

Ionia (Mich.) Pree Fair made a net 
profit this year of $8,000 under cpera- 
tion of pari-mutuels. California also 
operates mutuels and it was third in 
the list of State fairs having a record 
in paid admissions. 

The publicity department of the new 
running track in Narragansett Park, 
R. L., states that $2,750,000 was the gross 
income from 59 days of racing during 
this season. Net to the track, $500,000; 
net to the State on mutuel percentage, 
$811,000 out of a total of $23.000,000 bet 
thru the mutuel system. Daily average 


Race Secretary 


handle, $393,000. And then the pub- 
licity department turned off the alarm 
clock. 

There is, in my opinion, only one way 
to help the racing of horses, and that is 
by some legislation that will help county 
fairs and race meetings of this State as 
well as many horse breeders. 

A few years ago Nebraska had no colt 
races; in fact, there were very few fairs 
in the State that were giving any races. 
Interest had fallen off so badly that the 
Ak-Sar-Ben mile track in Omaha was 
akout to be dismantled unless some- 
thing could be done whereby they could 
at least operate it without further loss. 
They finally decided to try for a law 
that would allow them to bet on the 
races. 


Mr. Gould, one of the largest breeders 
of standard-bred horses in the United 
States, and other breeders who found no 
market for their colts or race horses 
were in a quandary. Finally several of 
the horsemen out in the State and a 
commission from the Omaha association 
got together and decided to put a bill 
before the Legislature and asked me to 
help put it over. 


That, I thought, was a very difficult 
task, but after thinking it over I de- 
cided to make the effort. I said I would 
do my best, providing first that they 
would see the governor and have him 
agree that if I were successful in getting 
the bill over in the Senate and the 
House he would sign it. The governor 
gave his consent and the bill was passed 
with an emergency clause. 


We commenced racing in June, 1921. 
The bill called for a contribution law, 
under direction of a racing commission 
of three members appointed by the gov- 
ernor, and they were vested with full 
power to issue licenses and have charge 
of all race meetings in the State and to 
distribute all money earned as they 
thought best. 

The commission appointed by the gov- 
ernor was composed of a chairman, a 


Shift Is Made 
In N. C. Dates 


Groundwork laid for horse 
racing circuit—Concord is 
to pass up 1935 event 


e 

NEW YORK, Dec. 22.—A shifting around 
of dates and the laying of groundwork 
for a horse-racing circuit for North Caro- 
lina fairs were reported by George Hamid, 
booker, who, with Norman Y. Chambliss, 
Rocky Mount, N. C., operates three events 
in the State. 


With Concord passing up its 1935 event, 
Shelby will take the date vacated, second 
week in October, with Winston-Salem 
scheduled for the first week. The State 
Fair, Raleigh, is set back a week to the 
second week in October, Rocky Mount 
following. Greensboro will precede 
Winston-Salem. 

Among those interested in the circuit 
idea is Will Reynolds, of the tobacco com- 
pany which sponsors Winston-Salem. 


Phoenix Enters 


Black by $2,500 


PHOENIX, Dec. 22.—Estimated at- 
tendance was 200,000 and net profit was 
$2,500 from Arizona State Fair and Re- 
source Exposition, November 10-18, ac- 
cording to final official figures from 
General Manager Verne Newcombe. 
There were two days of rain and cold. 


Gate was 25 cents for adults and 10 
cents for kids from 10 a.m. until 4 p.m., 
with two free children’s days. The fair 
was State-senctioned, but no appropria- 
tion was made. It was decided upon and 
over with in six weeks, sponsored by 
Allied Veterans’ Council of Phoenix, with 
Major General A. M. Tuthill as director 
general, 


Concessioners bought every available 
inch of space on the main midway and 
on both sides of the promenade under 
the grand stand. An innovation was 
placing riding devices on the main 
thorofare inside the grounds. 


The Sam B. Dill-Tom Mix Circus was 
presented in front of the grand stand, 
with AAA auto races, seven days of 
running horse racing with pari-mutuels 
and two nights of fireworks, featuring 
Siege of the Argonne and Battle of the 
Monitor and Merrimac.. Hilderbrand 
United Shows were on the midfay. 


Gopher Circuit to Contract 


ROCHESTER, Minn., Dec. 22.—Red 
River Valley Better Fairs Circuit will 
hold its annual meeting in the Radisson 
Hotel, Minneapolis, on January 8, when 
Officers will be elected and fair dates set. 
Meeting precedes the annual county 
fairs’ convention by one day. The cir- 
cuit will contract for free acts and car- 
nival. Members are: Norman County 
Fair, Ada (A. C. Pederson, secretary): 
Polk County Fair, Fertile (Joseph W. 
Reseland, secretary); Kittson County 
Fair, Hallock (D. J. Lerson, secretary): 
Marshall County Fair, Warren (J. A 
Grindeland, secretary). Albin Olson, Hal- 
lock, is president and Mr. Grindeland 
secretary of the circuit. 


Lorenzo Japan Trip Off 


CHICAGO, Dec. 22.—Paul Lorenzo, ot 
the Four Lorenzos, is back in Chicago. 
having canceled his contract for seven 
weeks in Japan. Lorenzo says he was ai! 
set for the trip, but when he found the 
acts were to go across on a cattle boat 
he canceled. 


vice-chairman and a secretary and treas- 
urer, in which latter capacity your 
humble servant is still acting. 
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Foir Breaks 
s ond 
Le 


N THE first issue of The Billboard 40 
years ago there were news and ad- 
vertisements of fairs. That makes 
this publication a pioneer inthe field 
and considerably older than our modern 


fairs. And for four decades The Bill- 
board has carried news of fair workers 
around the world and has exhorted 
them to greater and more effective ef- 
forts. That policy will be carried on. 
Everything that is for the ultimate bet- 
terment and growth of fairs will be en- 
couraged and supported. Those things 
which are a menace and deterrent for 
fairs will be consistently opposed. Being 
an amusement paper, The Billboard is, 
of course, primarily interested in the 
entertainment side. But it never loses 
sight of the fact that a real fair is a 
well-rounded institution. Exhibits are 
important. So is the attractions pro- 
gram. To push one to the detriment 
of the other would not be constructive. 
The work of the 4-H Clubbers and Pu- 
ture Farmers means much to the future 
of fairs. But so do free acts and mid- 
ways and races and fireworks. The Bill- 
board is with and for all the elements 
which go to make a fair of interest 
to all classes. 


STOCKHOLDERS of the State Fair of Texas. 
Dallas, want new blood on the board. New 
ideas are precious. Younger blood without 
such ideas will, however, never adequately re- 
place older heads who keep abreast of the 
times and who gauge experimental strides 
forward from their store of experience. 


NOT the least encouraging and per- 
haps significant recent note is the elec- 
tion of governors and appointment of 
men as State commissioners of agricul- 
ture who are known to be friendly to 
jairs—notably in Nebraska, New Jersey 
and Michigan. 


ORK and hope of those who have 
never weakened about the future 
of fairs evidently is and will be 

peying dividends in satisfaction. For 
two years fairs have been going big and 
prospects are brighter than ever—this in 
a time of world-wide economic upset. 
A Century of Progress went over beyond 
the wildest dreams of its sponsors and 
to the chagrin of the “I told you so” 
boys. World’s fairs are in the making in 
several European countries, and three 
notable expositions are carded for the 
States in the coming months, in San 
Diego, Calif.: San Prancisco and Dallas. 
The world seems to be fair-conscious as 
never before. All those who have to do 
with fairs should recognize this and go 
forward confidently. Elwood Bailey, head 


of public relations of California Pacific 
International Exposition to be held next 
summer, has returned from a swing 
around as “ambassador-at-large.” He 
reports enthusiastic reaction to the story 
of San Diego's plans. He found it in 
more than 60 organizations in the East 
and generously reflected in the press. 
The nation wants its fairs. Fair man- 
agers ought to know what to do with a 
commodity that is marketable now as 
never before. 


A FAIR that has been a political football 
always shows signs of the toe-marks. 


ABOUT 25 meetings of State and dis- 
trict organizations of fairs will be held 
between the first week in January and 
the middle of February in nearly as 
many States. What a wealth of erperi- 
ence and discussion will be brought 
forth! It would be a liberal education 
for anyone to be able to sit in on all 
these conventions. But the boys seem 
determined to bunch them up as usual. 
Seven und eight are scheduled for some 
single weeks. It’s tough on attractions 
men and others who would like to be in 
several places at once. 


BEFORE panning a secretary-manager 
after an “off” year, board members and 
stockholc:r; should cogitate as to 
whether they or anyone else they know 
could hav. ‘jone any better. 


Sacramento Seeks 
Expansion Survey 


SACRAMENTO, Calif., Dec. 22.—Faced 
with rapid growth of California State 
Pair, directors have launched a new 
pregram for reorganization of the fair 
administration and creation of new de- 
partments to handle expanded service. 

The directors adopted a resolution re- 
questing Finance Director A. E. Stock- 
burger to make a survey of the exposi- 
tion to determine advisability of a new 
form of organization. 

He advised the directors that he had 
delegated this survey to Harold E. 
Smith, who was recently replaced as 
deputy finance director. 

Charles W. Paine has been re-elected 
to his 21st term as secretary-manager of 
the fair. Recommendation for improve- 
ment of displays in the main horticul- 
tural building was submitted to the 
board by C. E. Berry, Yolo County agri- 
cultural commissioner and president cf 
the State Pair Exhibitors’ Association, in 
behalf of his organization. 


MARLO AND LE FORS, high aerial 
act, have returned to their winter home 
in Los Angeles after an outdoor season 
of 34 consecutive weeks, covering 18,000 
miles in the Middle West and South- 
west. They will open their 1935 tour in 
March. 


WILLIAMS AND BERNICE, well-known 
circus and fair performers, are readying 
a circus unit for fairs, etc. Their three 
acts will move on three trucks. 


A 


gricultural Conditions 


Condensed Data From December Summary by U. S. Department of Agriculture, 
Washington, D. C. 


SEASON OF REDUCTION 

As we go into winter there is further 
evidence of the slowing down in supply 
and movement of farm products. Net 
agricultural production, that is, produc- 
tion for sale, or for use in the farm 
home, in 1934 has been the lowest since 
1922. For crops, it is the lowest in the 
16 years of available records. This index 
of net production was somewhat ‘sus- 
tained by the unusually large market- 
ings of cattle, which was a droucht 
phenomenon, and means a shortened 
supply of breeding stock. 

Movement to market of grain is much 
smaller this fall than last. In the case 
of wheat the current market receipts 
last month were below trade needs at 
some points, altho milling demand was 
only moderate. Wheat exports have 
dwindled almost to nothing, as was 
literally the case during the third week 
in November. In fact, a shipment of 
French wheat was received at New York, 
probably for the first time in history. 
Stocks of old wheat in the principal ex- 
porting countries, however. are still 


relatively large and these stocks will be 
supplemented presently by new wheat 
shipments from the Southern Hemi- 
sphere. 


The export of cotton during October 
was 615,000 bales against 1,045,000 bales 
in October, 1933. 

CATTLE KILLED OFF 

In the case of live stock, both hogs 
and cattle have been sent to market in 
heavy volume because of the short feed 
situation. Hogs are averaging lighter 
weight than last year. Lately market 
receipts have fallen off; the seasonal 
low price for hogs was reached earlier 
than usual this fall, and prices recently 
have been moving upward. There is a 
rather strong demand from packers for 
pork to put in storage, in evident 
anticipation of a shortage later on. With 
the winter slaughter supply of hogs in- 
dicated to be the smallest in 20 years, 
the seasonal upswing in prices is ex- 
pected to be much greater than average. 

The country has killed off a lot of 
its cattle this season. From the low 
point of the current production cycle 
(the beginning of 1928), the number of 
cattle in the United States had in- 
creased by 10,500,000 head up to the 
beginning of this year. Cows and 
heifers reached probably the largest 
number in our history. But all of that 
six years’ increase has been wiped out 

(See AGRICULTURAL on page 231) 


Congratulations and Greetings 
to The Billboard on Its 40th Anniversary from 


The Louisiana State 
Association of Fairs 


which will hold its annual meeting in the New State Capitol at Baton 


Rouge, La., on Friday and Saturday, January 18 and 19, 1935, commencing 
at 10:30 A.M. 


A cordial invitation to attend is extended to all fair officials, extension 


| workers, amusement and concession people and others interested in fairs. 
HON. HARRY D. WILSON, President W. R. HIRSCH, Vice-Pres. 
H. E. HOPPEN, Vice-Pres. R. S. VICKERS, Secy-Treas. 
| 
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Felicitations to “Ole Billyboy”’ 
On Its 40th Anniversary 


“CEUSY 


SOUTHEASTERN FAIR 


LAKEWOOD PARK 
ATLANTA GEORGIA 
SEPTEMBER 29-OCTOBER 6, 1935, INCLUSIVE 


“America’s Most Picturesque Pleasure Park and Fair Grounds” 


CEST 


MIKE BENTON, President and General Manager 
VIRGIL MEIGS, Secretary JCHN ARMOUR, Vice-President 
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Our Sincere and Hearty 
Congratulations to The Billboard 
and its 
40 Years of Service to the Amusement World 


BIGGER AND BETTER THAN EVER 


MISSOURI STATE FAIR 
SEDALIA, AUG. 10-17, 1935 


OUTSTANDING ATTRACTIONS — CONCESSIONAIRES — 
CARNIVALS 


Plans are being set for a real Fair for 1935 in Sedalia. 
immediate negotiations with leaders in the above fields, 
percentage or flat contracts. For consideration, write 


CHARLES W. GREEN, SECY., BOX 111, SEDALIA, MO. 


NEW! ORIGINAL! UNIQUE! 


Mardi Gras Character Displays for Parades (on Rental). Write for Catalogue. 


Chicago Artificial Flower Co. 


632 No. Albany Avenue, 


We invite 
on either 


Chicago, Ill. 
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Aid in Iowa 
Saves Shows 


Corey praises State and 
county appropriations as 
bringing big benefits 


* 

DES MOINES, Dec. 22.—More than 
1,200,000 people attended county and dis- 
trict fairs in Iowa during 1934, according 
to final tabulation for the State’s 76 fairs, 
which was presented to the Iowa Fair 
Managers’ Association convention here 
on December 10 by Secretary A. R. Corey, 
State Fair Board. 

“There was an increase in total paid 
admissions and in total receipts at out- 
side gates at this year’s Iowa fairs,” he 
said. “Whereas 675,934 people paid 
$193,736.89 this year for outside gate ad- 
missions, 630,931 last year paid $172,151.16. 
Total attendance in 1934 was slightly 
less than it was in 1933, totaling 1,208,519 
as compared with 1,270,338 last year. 

“Total number of exhibitors in 1934 
was 28,522 as against 32,151 in 1933. There 
were 9,282 live-stock exhibitors showing 
4,448 head of horses, 11,636 cattle, 12,100 
Swine, 3,675 sheep and 23,213 in the 
poultry and pet stock departments. 


Adverse Conditions Shown 


“Farm and live-stock premiums again 
topped all other expenses in 1934, totaling 
$182,669.97, only a slight drop below the 
total of $186,075.24 paid in premiums in 
1933. Boys’ and girls’ 4-H premiums con- 
Stituted the largest single item of this 
amount, totaling $45,922.76 this year, an 
increase over the $44,962.42 paid for club 
work last year. Other major premium 
expenses included $41,856.72 for cattle, 
$20,920.20 for horses and $23,191.35 for 
swine. 

“The adverse conditions in the State 
were refiected in a sharp decrease in 
number of fairs showing a profit this 
year and an increase in number of fairs 
showing a loss. Twenty-five fairs showed 
@ profit this year, as against 40 which 
showed a profit in 1933, and 51 fairs 
showed a loss this season, compared with 
38 which showed a loss last season. 

“However, it is probable that when the 
balance of State aid has been paid to fairs 
entitled to it, these figures will be 
changed somewhat, with an anticipated 
total of 12 fairs being changed from the 
loss column to the profit column. 


Factor for Continuance 


“When the balance of State aid has 
been paid the total aid received from 
the State by these fairs in 1934 will 
amount to $105,000, the same as in 1933. 
It is worth noting that this amount in 
State aid paid to the 76 county and dis- 
trict fairs is an important factor in 
enabling them to continue in business. 
Without it, fairs in many parts of the 
State would be forced to close their gates 
and the residents of those territories 
would be deprived of the educational 
opportunities afforded by these splendid 
agricultural institutions. 

“It is safe to assume that few other 
expenditures of this amount by the State 
of Iowa for educational purposes result 
in greater benefits to our farming com- 
munities than this State aid, which is 
such a vital supporting factor in continu- 
ation and development of our county and 
district fairs. 

“Thirty-two fairs this year also re- 
ceived county aid, totaling %42,869.52, 
and, on the basis of present estimates, it 
is anticipated that this amount will be 
increased to $47,085 for 1935.” 


Northwest Horsemen Plan 
Racing at Minnesota State 


ROCHESTER, Minn., Dec. 22.—Charles 
Spillane, Waseca, was elected president 
of Northwest Harness Horse Association; 
John Jurgensen, Owatonna, vice-presi- 
dent; E. C. Genereux, White Bear Lake, 
re-elected secretary, and Walter S. 
Brown, Waseca, re-elected treasurer. 
Mr. Spillane succeeds Dr. M. R. Higbee, 
Albert Lea. Directors include Otis 
M. Smith, Minneapolis; H. H. Greer, 
Fargo, N. D.; Dr. E. W. Berg, St. Paul; 
Dr. D. B. Rice, Britton, S. D.; Frank L. 
Bundy. St. Paul; Cliff Thro. Mankato; 
Dan Callahan. South St. Paul. 

Plans are for promotion of a series of 
two and three-year-old events for trot- 
ters and pacers to be raced at Minne- 
sota State Fair in 1935. Reymond A. 
Lee, State Fair secretary, assured the 


Fair Meetings 


South Carolina Association of 
Fairs, January 7 and 8, Jefferson Ho- 
tel, Columbia. J. A. Mitchell, secre- 
tary, Anderson. 

Indiana Association of County and 
District Fairs, January 8 and 9, Hotel 
Claypool, Indianapolis. Oren E. Fel- 
ton, secretary, Fairmount. Indiana 
Board of Agriculture, January 9 and 
10, Indianapolis. 


State Association of Kansas Fairs, 
January 8 and 9, Jayhawk Hotel, 
Topeka. George Harman, secretary, 
Valley Falls. 

Minnesota Federation of County 
Fairs and State Agricultural Society, 
January 9-11, Radisson Hotel, Minne- 
apolis. R. F. Hall, secretary, Minne- 
apolis. 

North Carolina Association of Agri- 
cultural Pairs, January 11, Sir Walter 
Hotel, Raleigh. C. S. Parnell, presi- 
dent, Mebane. 


Virginia Association of Fairs, Jan- 
uary 14 and 15, John Marshall Hotel, 
Richmond. C. B. Ralston, secretary, 
Staunton. 

Nebraska Association of County 
Fair Managers, January 14 and 15, 
Cornhusker Hotel, Lincoln. Chet G. 
Marshall, secretary, Arlington. 


Ohio Fair Managers’ Association, 
January 15-17, Deshler-Wallick Hotel, 
Columbus. Mrs. Don A. Detrick, sec- 
retary, Bellefontaine. 


North Dakota Association of Fairs, 
January 15-17, hotel to be selected, 
Fargo. H. L. Finke, secretary, Minot. 


Louisiana State Association of 


Fairs, January 18 and 19, Baton 
Rouge. R. S. Vickers. secretary, 
Donaldsonville. 


Western Canada Fairs Association, 
January 21-23, Fort Garry Hotel, 
Winnipeg, Man. Keith Stewart, sec- 
retary, Portage La Prairie, Man. 

Western Canada Association of Ex- 
hibitions, January 21-23, Fort Garry 
Hotel, Winnipeg, Man. Sid W. Johns, 
secretary, Saskatoon, Sask. 

Maine Association of Agricultural 
Fairs, January 22, Elks’ Home, Water- 
ville. J. S. Butler, secretary, Lewis- 
ton. 

Tlinois Association of Agricul- 
tural Fairs, January 22 and 24, St. 
Nicholas Hotel, Springfield 5. S. 
Vick, secretary, Marion. 

Michigan Association of Fairs, Jan- 
uary 23 and 24,: Hotel Fort Shelby, 
Detroit. Chester M. Howell, secre- 
tary, Saginaw. 

Massachusetts Agricultural Fairs 
Association, January 24 and 25, Hotel 
Northampton, Northampton. A. W. 
Lombard, secretary, 136 State House, 
Boston. 

Texas Association of Fairs, January 
25 and 26, Baker Hotel, Dallas. Ed 
C. Burris, secretary, Lufkin. 

Association of Agricultural and In- 
dustrial Fairs of the Southeast, Jan- 
uary 25 and 26, Winter Haven, Fla. 
E. Ross Jordan, secretary, Macon, Ga. 

Western Fairs Association, January 
25 and 26, Hotel Whitcomb, San 
Francisco. Charles W. Paine, secre- 
tary, Sacramento. 

Pennsylvania State Association of 
County Fairs, January 29 and 30, 
Penn Harris Hotel, Harrisburg. Charles 
W. Swoyer, secretary, Reading. 

Wisconsin Association of Fairs, 
January 30-February 1, Hotel Schroe- 
der, Milwaukee. J. F. Malone, secre- 
tary. Beaver Dam. 

Association of Tennessee Fairs, 
February 5, hotel not yet selected, 
Nashville. O. D. Massa, secretary. 
Cookeville 

New York State Association of 
County Agricultural Societies, Feb- 
ruary 19, Ten Eyck Hotel, Albany. 
G. W. Harrison, secretary, Albany. 


SECRETARIES of associations 
should send in their dates, as in- 
quiries are being made. 


association of the co-operation of the 
fair in connection with racing activities. 

Horsemen in attendance included H. 
H. Greer, Fargo; C. B. Buckley, James- 
town, N. D.: Harry Saunders, Austin; 
John Jurgensen, Owstonna; Charles 
and Mike Spillane, Waseca; Ambrose 
Curtin and Henry Bockhaus, Mankato; 
Dr. J. C. Thompson, Hutchinson; Ed- 
ward Pulton, Chicago. 


DES MOINES.—Carl E. Hoffman was 
added to the directorate of Iowa State 
Fair at the annual meeting here. 


Dover, O., Boosters Battle 
To Seat Slate of Directors 


DOVER, ©., Dec. 22.—Seventy-five 
members of the Fair Boosters’ Club, or- 
ganized here two years ago, rallied last 
week for a drive to seat their slate of 
four fair board directors who, they con- 
tend, were defeated at the recent an- 
nual election of fair directors by un- 
authorized and illegal means. 


A committee, H. C. Cappel, Charles 
T. Lintz and Robert Shoemaker, New 
Philadelphia, and Ed Walter, Dover, was 
appointed to contact the agricultural 
society’s attorneys or anyone deemed 
essential to help carry out the club’s 
program for a bigger and better fair. 

Russell C. Bowers, New Philadelphia 
attorney, has been retained by the 
Boosters’ Club to take whatever steps 
are necessary to insure seating of the 
Boosters’ slate, which includes S. L. 
Maybach, George S. McGraw, Sam Carl 
and H. C. Cappel. 


New York Shows Are Staging 
Comeback After Bad Seasons 


ROCHESTER, N. Y., Dec. 22.—History 
was made here this week when two 
major Western New York fairs that for 
some years have discussed possibility of 
abandonment ended the season in the 
black. Ancther equaled its record of 
always breaking even. 


A balance of $2,500 was reported in 
coffers of Genesee County Fair, Batavia, 
which was considered on its last legs 
and torn by feuds among directors 
three years ago. Orleans County Fair, 
Albion, had a few cents left over after 
meeting expenses for the first time in 
years. Yates County Fair, Penn Yan, 
one of the few to keep its end up in 
the last decade, had $4 to the good. 


The record was hailed as a vindica- 
tion of the faith of those who stuck 
to the county fair idea despite heavy 
losses in pre-depression years. 


TEXAS SIDESTEPS—— 
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increase in attendance, crowds being 
about the same size on all three days. He 
attributed this to daily attendance prizes 
thru merchants’ tickets, which netted the 
association more than $400. Free attrac- 
tions were county horse races, rodeo, band 
concerts and baseball. J. George Loos 
Shows on the midway reported an in- 
crease of 50 per cent in business over the 
last two years. Premiums were paid on 
a basis of net profits. Beer concession 
was operated by the association and pro- 
ceeds went to its treasury. 


Pay Vs. Free Gates 


“In view of many discussions regarding 
paid and free gates,” said Secretary Bur- 
ris, “it might be well to look at the pic- 
ture. From the fairs reporting their 1934 
results, the average profit from fairs with 
a pay gate, no State fair included, was 
$3,216, whereas the average from free- 
gate fairs was only $623. 


“Excluding the smaller regional fairs in 
both divisions, we find average profit tor 
the pay gate in county fairs to be $1,532, 
whereas the average profit in free county 
fairs was $331. The average attendance 
under pay gates was 50,600 and the aver- 
age attendance of free-gate fairs was 
95,500, wherever attendance was reported. 
No accurate attendance figures can be 
given, as only three free-gate fairs made 
attendance estimates and only a small 
percentage of pay-gate fairs sent figures. 

“Apparently the free gate had very 
little effect on percentages received from 
carnival companies in that some of the 
highest percentages were paid at fairs 
operating with pay gates, whereas some 
of the free fairs had the usual low per- 
centages, with no extra concessions what- 
soever. 


Seems Local Question 


“However, it would appear that chances 
of net profit would be better behind a 
pay gate than a free gate, altho chances 
to show to more people, that is, increased 
attendance, are better with a free gate. 
As to pay-gate fairs, it is noted that 
practically all of the gate revenue comes 
from adult admissions. 

“It seems that the question as to 
whether a fair should have a pay gate or 
free gate is dependent entirely upon the 
needs of the association. If money is 
needed, the pay gate appears to be the 
advisable choice. Shelby County Fair 
had paid admissions of $3,950. Of this 
$2,328 was from season tickets sold in 
advance. This appears to be excellent 
rain insurance.” 


HILLSDALE, Mich.—A good year and 
substantial balance for Hillsdale County 
Fair was reported at the annual meeting 
by Treasurer J. I. Post. Premiums 
awarded totaled $5,556.82, $3,992.55 being 
given to local and $1,564.27 to foreign 
exnibitors. 


KASSON, Minn.—The 1934 Dodge 
County Fair set a new attendance rec- 
ord and made a satisfactory financial 
showing despite unusually high expendi- 
tures for improvements, the annual re- 
port reveals. Attendance was 33,000. 


DANBURY, Conn., Dec. 15.—For the 
first time in history of Danbury Agri- 
cultural Society, which for 65 years has 
sponsored Danbury Pair. the annual 
dividend, which customarily has been $5 
a share, has been passed by the direc- 
tors. Receipts were lower and expenses, 
due to taxes, increased. 


MADISON, Wis.—Dane County Agri- 
cultural Society decided that beer will 
again be sold on the fairgrounds in 
1935. Treasury cash balance is $6.51 and 
receipts at the 1934 fair totaled $12,- 
173.47. Directors will elect officers after 
first of the year. 


ALBERT LEA. Minn. — Freeborn 
County Fair here had gate and grand- 
stand receipts of $11,386.25; concessions 
and privileges, $2,167.64; advertising. 
$431. Total receipts, including State and 
county aid, were $16,189.41, and dis- 
bursements were $14,948.09. 


VIROQUA, Wis.—The county board 
appropriated $3,800 to Vernon County 
Fair Association to clear indebtedness on 
buildings and grand stand. Year's fair 
receipts were $9,614.12 and expenses 
$9,352.52. Cash on hand is $232.89, with 
all current expenses paid. 


Villages of World Features 
Are Set for San Diego Expo 


SAN DIEGO, Dec. 22.—Skeleton plans 
for a score or more of elaborate struc- 
tures are taking shape in Balboa Park 
as an army of builders speed toward 
opening of California Pacific Interna- 
tional Exposition next May. 

First unit in Villages of the World is 
under construction and other sections of 
the fun zone will go forward rapidly. 
Spanish unit will be followed by con- 
struction of the Aztec section and other 
groups representing architectural ac- 
complishments of nations. Some fea- 
tures signed up for the Villages include 
Midget Farm, Midget Village, Miss Amer- 
ica, Nudist Colony, Ripley’s Believe It 
or Not, Water Circus, Forest Fantasies 
and others. 

Architects are completing plans for 
some major exhibit structures, including 
Palaces of Electricity, Business Ma- 
chinery. Varied Industries and Hall ot! 
Photography. These will offer an en- 
tirely new theme in architectural ac- 
complishment, it is said, and will fea- 
ture living plants and flowers to achieve 
decoration. 


Otter Tail Is To Enlarge 


FERGUS FALLS, Minn., Dec. 22.—So 
that a better midway may be had for 
the 1935 fair, buildings on Otter Tail 
County Agricultural Society and Fair 
Association grounds are being moved. 
Officials expect to enlarge the grand 
stand, which now seats 2,500, to ac- 
commodate at least 4.000. The fair 
group’s motto is “We aim to please the 
majority, but we cannot please all.” It 
appears that the new grand stand may 
force the officials to revise this some- 


Enlist Farm Show Speakers 


HARRISBURG, Pa., Dec. 22.—One 
hundred and forty authorities on agri- 
culture from 12 States and the District 
of Columbia will address sessions of the 
annual conventions scheduled during 
the Pennsylvania Farm Show in Harris- 
burg, January 21-25, according to pre- 
liminary program now being printed. 
Speakers will come from Connecticut, 
Illinois, Indiana, Maryland, Michigan, 
New Jersey. New York, Ohto, Vermont. 
West Virginia and Wisconsin, in addi- 
tion to District of Columbia and Penn- 
sylvania. 
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MAURICE PIESEN, newly elected 
president of the Manufacturers and 
Dealers’ Section of NAAPPB, who is 
one of the key men concerned with 
reorganizing the section under the 
New Deal authority granted at the 
recent conventions of both associa- 


tions in Toronto. Mr. Piesen, an 
alumnus of Cornell University, is 
treasurer of the National Skee-Ball 
Company, Coney Island, N. Y., with 
which he has been affiliated for seven 
years. A general meeting of the M. 
and D. has been called for January 15 
in the office of Secretary R. S. Uzzell, 
130 West 42d street, New York, at 
which time the executive committee 
will submit suggested changes in the 
constitution and by-laws and a dis- 
cussion will be held on the subject 
of a new name for the organization 
and a shift in the directorate. Mr. 
Piesen, 32,is a New York lawyer who 
formerly practiced admiralty law, was 
an instructor in economics at Cornell 
and worked his way thru college by 
conducting a riding academy in the 
Adirondack Mountains during the 
summer months. 


A. C. Steel Pier 
Starts 37th Year 


Daring venture became 
realistic enterprise—Gra- 


vatt carries out first policy 
e 


ATLANTIC CITY, Dec. 22—When in 
1897 the first steel shaft was driven 
into the sands for construction of At- 
lantic City Steel Pier wide attention 
was attracted to what was thought a 
gigantic venture for the times. With 
opening of the vier in July, 1898, a dar- 
ing undertaking in amusement enter- 
prise became a reality. The enormous 
structure, upon steel pilings projecting 
one-half mile seaward from the entrance 
on the Boardwalk, welcomed patrons to 
all attractions for a single small ad- 
mission charge. 


Attendance records were made year 
after year until now, beginning its 37th 
year, Steel Pier reports actual attend- 
ance of 44,359,792. 


Frank A. Souder, local contractor, de- 
signed pier. with John T. Windram, 
Philadelphia, as architect. At the out- 
set Steel Pier was owned and operated 
by a company incorporated in 1898 as 
Atlantic City Steel Pier Company, with 
capital stock of slightly less than $400,- 
000. Kennedy Crossan, first president, 
was succeeded by William Jay Turner 
in 1899. with George W. Jackson, Max 
Bamberger, A. Ogden Dayton. Jeremiah 
J. Sullivan and Morris Pfaelzer as di- 
rectors. High standards set by this board 
for amusements are the basis upon 
which the eminence of Steel Pier rests. 


Big Names in Array 


William H. Baker became president, 
and in 1926, a momentous year in his- 
tory of the pier. Prank P. Gravatt, one 
of the resort’s leading citizens, bought 
the pier for more than $2,000,000. Policy 
of the earlier regime in engaging finest 


(See A. C. STEEL on page 231) 


RACES BOTHER A. C. 


Resort May See 
PremieresAgain 


Alterations to Auditorium 
start reports legit open- 
ings will return to A. C, 


J 

ATLANTIC CITY, Dec. 22.—With ex- 
tensive alterations in the large theater- 
ballroom of the $15,000,000 Auditorium 
it is possible that legit openings may re- 
turn to Atlantic City next season. Rep- 
resentatives of several music show pro- 
ducers have been here the past few 
days looking over facilities of the Au- 
ditorium. 


Manager Phil Thompson, when 
queried, said: “It's entirely possible to 
stage such premieres here and the Au- 
ditorium board is open for suggestions 
along this line.” More definite he re- 
fused to be. 

Alterations include additions and im- 
provements to the large stage. The the- 
ater-ballroom will seat 3,400, with a per- 
manent balcony of 647 seats. One show 
was held there under these arrange- 


(See RESORT MAY on page 231) 


Great Spee Project 
Put Up to Blackpool 


BLACKPOOL, England. Dec. 15.— 
Blackpool Attractions and Publicity 
Committee is considering a project to 
hold a big open-air spectacle during 
summer, similar to that staged in Scar- 
borough, according to The World’s Fair. 

A proposal has been put before the 
board by the director of the great 
spec, Hiawatha, in the Albert Hall, Lon- 
don, and in outdoors in Scarborough, 
that a similar attraction be staged in 
Blackpool. 

Several sites here have been inspected 
by the director and the Open-Air Bath 
at South Shore or Stanley Park are said 
to be favored. It is stated that the per- 
formances in Scarborough attracted 
thousands of visitors and made a profit 
of more than $25,000. 


°35 Season Looks a Winner, 
Says Gravatt of Steel Pier 


ATLANTIC CITY, Dec. 22.—Express- 
ing confidence that Atlantic City is in 
for big 1935 season, due to lack of any 
strong competition elsewhere, such as 


(See ’35 SEASON on page 231) 


ALL THESE EMPLOYEES OF GLEN ECHO PARK, Washington, D. C., have 
been engaged for the season of 1935 by General Manager Leonard B. Schloss. 


All have served 10 years or more under Schloss management. 


Seated, left to 


right, Myrtle Faulkner, Nan Wall, Jean Riley; first row, Emory Crouch, Thomas 
J. Mulligan, Abe Schuman, Joseph Deebo, Mr. Schloss, Harry Cohen, Ed Boswell, 
Tom Muck, Preston Daley, Mike Prather; rear row, Joseph Lynch, Rollin Boyer, 
Joseph Hart, Reuben Anderson, Dan Collins. 


Rivalry of Municipals Can Be Met 


With a Superior Service---Potter 


Address prepared by Charles H. Potter, 
secretary of the Pool Owners’ Association 
of New York and of Miramar Pool, New 
York City, ard delivered by Herbert F. 
O’Malley, director of Playland, Rye, N. 
Y. (which is operated by Westchester 
Park Commission). at the convention of 
the National Association of Amusement 
Parks, Pools and Beaches in the Royal 
York Hotel, Toronto, on November 26. 
Mr. Potter is a member of the associa- 
tion’s Code Protection Committee. 


When the chairman of your program 
committee suggested this subject, on 
first thought it did seem to be a very 
large order and that the only answer to 
it is—it can’t be done. Of course, when 
thinking of municipal swimming pools 
and recreation centers from a competi- 
tive point of view as against privately 
owned enterprises the first thought that 
suggests itself is that they arc tax 
exempt. for as a rule they are built on 
city property, usually in parks, hence no 
tax: secondly, it is unnecessary for them 
to carry liability insurance, claims being 
handled bv their legal department or 
corporation counsel, therefore they have 


no large insurance premiums to pay, also 
no water or license fees to pay. 

It is not necessary for me to say to 
those of you here who own or operate 
private swimming pools that these items 
—taxes, insurance and water—make up 
a large proportion of your yearly ex- 
penses and that if you could by any 
chance be relieved of this overhead it 
would help a great deal. Again when 
we consider that city-owned pools and 
beaches operate either on an entirely 
free basis or with rates so low that they 
are in no sense self-supporting. that, 
coupled with the large saving in over- 
head, it does appear on the surface to be 
almost futile to even attempt to com- 
pete with them. Certainly it is not a 
comfortable situation, and it is a vital 
problem which concerns every member 
in the beach and pool industry. 

But there must be a bright spot some- 
where in this cloud, for it is said that 
“every cloud has its silver lining.” We 
must of necessity justify our existence 
and the time has come to think of some 
means of meeting this infinitely unfair 
competition. As Mr. Irwin’ Robert, 


Biz Is Waiting 
On Legislature 


o 
Dog and horse projects are 
favored under new setup--- 
summer contests opposed 


ATLANTIC CITY. Dec. 22.—Will the 
resort’s 1935 season be extended by dog 
racing and horse racing or will it plunge 
into the new season without either? 
This question which is worrying busi- 
ness interests of the city will not 
be settled until after the new Legisla- 
ture meets in Trenton in January. 


If the Legislature passes the pari- 
mutuel law for the second time, it is in 
for good. If it turns it down, there 
will be quite a few thousand in losses 
in equipment acquired by Atlantic City 
Kennel Club and other like resort clubs 
in the State. 


Business people here favor racing if 
it is held eitner in spring or fall as a 
means of extending the summer season. 
They see no need of it between July 
and September. Amusement men are 
against dog racing as conducted in the 
Auditorium last year. This racing, 
however, pulled the big hail out of the 
red. 


Latest plan for a $2.500,000 track near 
Linwood meets approval on_ season 
points and as an afternoon proposition. 
It is pointed out that if race tracks are 
conducted as above, amusement in- 
terests would top all money records. 
If, however, it is conducted as it was 
last year, with plenty of free passes, 
they would lose. 

There will be a stiff fight on the issue 
in January and local biz is just hold- 
ing its breath in the meantime. 


Long Island Patter 


By ALFRED FRIEDMAN 


FROM ALL AROUND: Holiday biz best 
at theaters and roadside places. 
There'll again be as many locations 
handling beer next summer as there were 
last. . . . The Hal (Jammica) Janickys are 
answering congrats on the arrival of a 

Long Island State Park Comish 
Robert Moses (who doubles as New York 
City’s park head) has some very definite 
plans set for next summer. He refused 
recently to confer with Rockaway Cham- 
ber of Commerce officials on just how a 
portion of the program should be carried 
out. 

That $1,000,000 deal pending on a road- 
side spot near Long Beach will be com- 
pleted before spring if it goes thru at 


all. . . . Nautilus Beach Club, Atlantic 
Beach, the society haunt. has a grand 
New Year’s Eve occasion on tap. 


One of the Island’s less known beaches 
is so desperate for publicity it'll go as 
far as to pay celebs next summer to live 
there! 

Bertram’s Mill, near Lawrence, trying 
to shed the ill effects that followed pub- 
licity given the recent gun fray there. 

. Park Central Hotel. New York City, 
has one of the cleverest roadside ads that 


(See LONG ISLAND on page 231) 


lawyer, has so aptly said. in substance, 
in his address to vou on Saturday after- 
noon, “The pioneer spjrit is not yet dead 
in America.” We still have the courage, 
the spirit and the urge to carry on, so 
we will and take ‘t on the chin. How 
will we meet this unfair competition? 
My answer is, by running 2 better place 
than ‘they do: by more efficiency and 
better supervision all along the line. 
There is no doubt that there is a chance 
for improvement with all of us. 

In our controversy with the energetic 
park commission in New York one of 
the arguments used was duplication of 
facilities: 1. Depression. 2. Poorly se- 
lected neighborhoods. 3. Poor manage- 
ment 

(Continued next week) 
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The Pool 


Whirl 
5 By NAT A. TOR 


(All Communications to Nat A. Tor, care 
oj New York Office, The Billboard.) 


It would really be a sin for me to take 
up too much of your time this issue, what 
with the enormous valuable info and 
data contained on the neighboring pages. 
I actually feel thrilled to be permitted 
to be here in the Anniversary Number. 
I’ve been associated with The Billboard 
only the past three years and, compared 
to some of the oldtimers around, I feel 
timid being here, a sort of literary wall- 
flower. 


I do hope all this doesn’t read too 
sentimental, for I’m sure the editors 
would be the first to warn that a swim- 
ming pool column should deal exdélu- 
sively with aquatic news. And, after the 
aforementioned three years, I’d be lost 
without this mouthpiece. _ 


Still, what with this edition being a 
gala typewritten birthday party, and 
while I can't hope to be “the life of 
the party,” I think it might be fitting 
to reminisce along with the other boys. 


As we all know, the pool business is 
still comparatively in its infancy. When 
the late William H. Donaldson put out 
his first issue of good ol’ Billyboy 40 
years ago you could count the number 
of tanks thruout the country on your 
fingers. Bathing beaches were very popu- 
lar in those days and, of course, in the 
bigger cities, such as New York, stationary 
Swim barges and floats took care of the 
Swimming populace. Your modern chlor- 
inated natatoriums were not thought of 
and if they were it was only by a few 
foresighted gentlemen who _ probably 
were razzed everywhere they went for 
having such high-falutin’ ideas. 

Amusement parks didn’t have pools as 
one of the main attractions and if you 
told a showman at that time to install 
one he’d call you nuts, altho, as I’ve 
written here time and again, pool owners 
would do well to follow in the footsteps 
of some of these veterans, for they cer- 
tainly knew their stuff when it came to 
exploitation and publicity of an outdoor, 
or even, indoor attraction. Too bad Bar- 
num couldn’t have exerted his showman- 
ship for swimming! 


Incidentally, while in this historical 
mood, I wonder how many pool men 
know the history of swimming itself. Do 
you know, for example, that in ancient 
times swimming was used for religious 
purposes? And then, in the time of the 
Romans, it was employed as a means of 
escape, with records telling us that Julius 
Caesar was saved in many a battle by 
swimming his entire army, packs on 
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their shoulders, to shores two and three 
miles away. Also, the w.-k. Benjamin 
Franklin was one of the first swimming 
instructors in America and many aquatic 
teachers still use his method today. 


To get back to the swimming business, 
how well I remember the late Tex Rick- 
ard attempting to promote the sport in 
old Madison Square Garden and how he 
installed that mammoth tank and how 
it failed because persons then didn’t 
seem to be as interested in swimming, 
indoors, at any rate, as they are now- 
adays. 


Then, too, looking back, I can’t for- 
get the glorious days for swimming when 
it seemed like nearly everyone was try- 
ing to swim the English Channel. The 
papers certainly played up these swims, 
nearly as much as they ballyhooed the 
transatlantic flights in 1930-’31. And 
it’s my contention that the English 
Channel hubbub, which threw a bright 
spotlight on swimming in general, did 
much to help the sport and game 
progress. 


Following these attempts at endurance 
swimming, the competitive bug hit the 
marathoners. After a number of persons 
—and you'll recall one little girl, Trudy 
Ederle—negotiated the much sought-after 
swim distance, it no longer was a novelty 
for anyone to cover the Channel, and 
hence a long-distance swimming race 
was planned. This, too, had a great deal 
to do with creating followers of swim- 
ming and, in writing about the Channel, 
one mustn’t forget the grand reception 
given to the lovable Trudy upon her re- 
turn to New York. How the city went 
wild when the English Channel conqueror 
rode up Fifth avenue And if you don? 
think that many of the thousands upon 
thousands who stood in line along that 
famous thorofare to cheer the famed 
Bronx miss and to sing Welcome Home, 
Trudy, written in her honr, became swim 
enthusiasts after that, then I miss my 
guess. 


The swimming industry also owes 
much to the late William Wrigley, who 
ran Catalina Island long-distance swim- 
ming race and then followed it up with 
a succession of marathon swims in To- 
ronto, which are the forerunner to the 
Canadian National Exhibition aquatic 
races held each summer. 


Yes, all those events helped to make 
the persons who are now swimming in 
your pools interested in the sport. And 
now that so many people are aquatic- 
minded, it’s up to operators of outdoor 
and indoor pools to interest more follow- 
ers in the art of swimming. 


It’s a long way back—40 years ago. 
And no one can tell what 40 years hence 
will bring. Still, pool men know what 
they have today and they can work for 
tomorrow, if not 40 years in advance. 
Outdoor pool operators are urged to get 
set for next summer, at any rate. And 
it is suggested that indoor pool men also 
look ahead, for one never knows what is 
coming! 


DOTS AND DASHES—Howard Jacobs, 
who handles the swim news for The New 
York American, became the proud pappy 
of a seven-pound girl last week, or was 
it seven and a half pounds? ... They 
tell me Lucy Cotton Thomas McGraw, 
society gal, has some grandeur tank at 
her Deauville spot in Florida. . . . Glad 
to hear that Lisa Lindstrom and Georgia 
Coleman, two great Olympic mermaids, 
are on the road to recovery, both surviv- 
ing after serious illness. . . . The New 
York crowd is ready to leave for the an- 
nual Florida migration and, I understand, 
it'll be quite a big swimming year down 
that-a-way this winter. 


SAN DIEGO, Calif—Under leadership 
of Mrs. Belle J. Benchley, manager and 
executive secretary of the Zoological 
Society, rapid advancement in the gar- 
dens has been noted. The zoo ts among 
foremost of the country, numbering 
nearly 2,500 specimens, many of them 
being rare and outstanding. Increase 
in number of exhibits is not the only 
accomplishment to Mrs. Benchley’s 
credit. She has carried on a remark- 
able scientific and educational program 
and has provided proper hospitalization 
for the exhibits. Mrs. Benchley recently 
undertook a campaign for an adequate 
tax levy for zoo purposes which carried 
at the November election by a big ma- 
jority, demonstrating popularity of the 
zoo and faith of the people of San 
Diego in its work and service. The 
Zoological Society has. been publishing 
the Zoonooz, an interesting periodical 
conducted by Mrs. Benchley and staff, 
and devoted to news and general infor- 
mation about the zoo. 


NAAPPB 


Manufacturers and 
Dealers’ Section 


By R. S. UZZELL 


Legalized liquor industry or repeal, as 
some prefer to call it, has fallen far 
short of even the most conservative 
estimates, and tax revenue has conse- 
quently been disappointing, due, not to 
any change in drinking habits of the 
American people, but to widespread 
survival of bootlegging. 


Federal alcohol control commission 
has estimated that bootleggers are con- 
tinuing to supply the public with a 
greater quantity of spirits than the en- 
tire legitimate liquor industry. About 
70 per cent for bootleggers against 30 
per cent for legitimate industry. 


Effect on Public 


The increase in auto eccidents from 
drunken drivers in 1934 was as follows: 
In New York State, 25 per cent; Penn- 
sylvania, 77 per cent; Rhode Island, 100 
per cent; Cincinnatj, O., 380 per cent; 
Los Angeles, Calif., 479 per cent. 

We were promised with repeal the 
death of bootleg business, a greatly 
accelerated tax income from liquor and 
that the saloon would not be permitted 
to return. The failure of increased reve- 
nue and persistency of bootlegging is 
noted above. 


On one ride operating on fairgrounds 
our capacity established for Labor Day, 
in absence of rain, averages $52 per 
hour. Because a “drunk” went dead on 
one car we lost almost one hour in get- 
ting him out and resuming full traffic 
again. Then also it was repeated over 
the grounds we had killed a man on 
our ride, due to the fact that the people 
saw us carry out an apparently lifeless 


man. 
Must Watch Record 


It perhaps cost him $1 to get too 
much aboard while it cost us #50 or 
more to get rid of him and resume ca- 
pacity business. We shall have to spend 
time and effort in offsetting the dam- 
aging report on our ride. 

There are from numerous places re- 
ports of an increase in fights in dance 
halls and of increased expenditure for 
additional policing of amusement parks. 
Then again we hear of big decrease in 
the soft-drink concessions and very 
much of a failure to make it up on beer. 

These facts go into the records and 
are imprinted on the mind They will 
accumulate against favorable liquor 
legislation and eventually give liquor 
interests some uneasy nights. 

We should pay considerable attention 
to this record. The parks which do not 
sell liquor have not now so much en- 
couragement to do so. 


Lead the Procession 


Last week we noted the fact from au- 
thentic records that the Chicago exposi- 
tion’s clean attractions were the profit- 
able ones. This has been abundantly 
proved true of amusement park and 
beach operations. 

It is again shown that it pavs to 
keep resorts morally and physically 
clean and to make them beautiful. The 
wild spree is over. Even flaming youth 
is caring more for worth-while things. 

We owe it to ourselves and our coun- 
try and time to lead the procession to 
clean, wholesome, reconstructive diver- 


sion, worthy of absorbing the new . 


leisure. Let us rise to the opportunity 
and give to our country cleaner and 
more beautiful resorts than it has yet 
known. 

Forty years ago when The Billboard 
came into existence we had only small 
picnic resorts and beer gardens. Some 
of them were of doubtful moral value. 
Most of them just grew. There was no 
well-defined plan. If a beer garden, 
the whole objective was to attract 
crowds as beer patrons. All else was 
incidental. 


Lesson From Billboard 


Forest Park Highlands, St. Louis, was 
projected by a brewery as an outlet for 
its product. It made the grade to a 
real family resort without liquor and 
was conspicuously successful. Repeal 
compelled it to return to beer and sacri- 
fice its lucrative soft-drink business. It 
put in beer to meet competition of its 
three competitor parks, but having once 
known the value of catering to the dis- 
criminating public it does not lose sight 
of that fact. 


As time grows better watch it gradu- 
ally renew itself and modernize in every 
particular. It will be done by degrees, 
a portion each year. The manager, A. 
W. Ketchum, has the vision, knows the 
way and will move as fast as improved 
conditions shall justify. 


The Billboard is old enough to use 
conservative judgment and young 
enough to retain its fire of youth. Two 
most valuable forces it places at our dis- 
posal for making better, cleaner and 
more beautiful amusement parks for 
America, which leads the world in this 
field. The manufacturers, inventors, 
services, sales and operators are all re- 
organizing and preparing for the same 
task. 


Seashore Breezes 
By WILLIAM H. McMAHON 


ATLANTIC CITY, Dec. 22.—Hote! reser- 
vations point to good holiday period 
city is hitting Christmas season 
for some much-needed cash . amuse- 
ment places going strong on shows to 
drag in the extras. . . Festival of Lights 
opened on Friday with official inspection 
by Mayor Bacharach, returned from 
Europe and recovered from illness . . 
"Walk structures have big part. . . Steel 
Pier bright spot of upper walk . . 
Auditorium trick lighting system brought 
into full play. 


Line from Governor-Elect Harold G. 
Hoffman, of New Jersey, “I hope 40th 
Anniversary Number of The Billboard will 
be a howling success.” 


Resort faces new year with ticklish 
situation regarding the beach front... . . 
with Auditorium, big hotels and new 
railroad station downtown, the upper 
stretch of the walk is expected to go 
completely dead . . . new national ex- 
hibitors being attracted prefer downtown 
sites and, according to National Exhibi- 
tors’ Bureau, will automatically do away 
with “bowery” . . pitch stands and 
shows will be moving downward .. . 
new setup will throw out Garden Pier 
and Globe Theater. 

Mustacho, bird man of pitch fame, 
settled for winter with sun-deck outfit 
on old Steeplechase Pier. Charlie Dooin, 
minstrel, has a flock of holiday dates 
hereabouts. Boardwalk lumber will here- 
after be okehed by government . . 
Major Casey sent samples for testing be- 
fore continuing with redecking spots 
not yet covered . . . pool biz due for 
pickup here as four national junior 
championships are awarded to local pools 
- . « Heilig to open Steel Pier estau- 
rant on ’walk opposite pier shortly... 
Milton Latz, well-known tavern operator 
and p. a., chosen head of Restaurant As- 
sociation. 

Steel Pier, realizing general interest in 
certain Sunday afternoon radio programs, 
has Music Hall lobby fixed up with easy 
chairs and radio, with operator in charge, 
advertising same as added attraction 
. . . first Sunday tryout proved success- 
ful with good attendance .. . pier in- 
closed game room for winter . . . Harry 
Wilkie in charge . . . Million-Dollar 
Pier has cut to one night a week because 
of great difficulty of heating large main 
hall which was used for indoor baseball 
basketball court inclosed and 
heated, with attendances going over 2,000 
mark . . . Horse Show set for Auditori- 
um on May 15. 

Steel Pier will play flesh both Christ- 
mas and New Year’s, with added floor 
show at Ballroom on latter night. Alex 
Bartha and ork presiding, and 
time set for 3 a.m. 


| With the Zoos 


NEW ORLEANS.—Frank E. Neelis, sec- 
retary of New Orleans Zoological Society, 
reported to directors that condition of 
Audubon Park Zoo is satisfactory and 
that attendance has been good. Cages 
and yards have been improved and re- 
pairs made to alligator pool, chimpanzee 
outdoor house and eland house. Animals 
are all reported in good condition. 


MILWAUKEE. — Three prong-horned 
antelopes have been added to Washington 
Park Zoo. One hundred and fifty metal 
plates are to be placed on cages in the 
bird house to identify birds for zoo pa- 
trons, Sally, cherry-crowned, strawberry- 
blond mangabey, died recently after 
breaking all American records for a man- 
gabey longevity in captivity, according 
to zoo officials here. She lived 12 years 
at the Zoo. 
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The Billboard 231 


By CLAUDE R. ELLIS 
(Cincinnati Office) 


FIRST roller-racing carnival of the 
season was held in Fordham Skating Pal- 
ace, Jerome avenue at 190th street, 
Bronx, New York City, on the night of 
December 13 for benefit of The New York 
American’s Christmas Pund and a sub- 
stantial profit was realized. 


Joe Bresser, Class A veteran skater of 
Bel'eville, N. J.. won the two-mile sweep- 
stakes, feature of the meet, from a field 
of 14 rivals in 5:25 1-5. The track is 12 
laps to the mile. Vic Shankey, Bear 
Mountain, N. Y., was second, and Dick 
Mare, Bronx County champion; trailed 
third. Marry Hennings, New York City, 
made a runaway of the one-half mile 
girls’ race, defeating four New Jersey 
rivals in 1:38 4-5. 


Tommy Hanlon organized and directed 
the racing program. Jesse (Pop) Carey, 
proprietor of Carman Rink, Philadelphia, 
drove over to officiate. He brought his 
best amateur, Ervin Sketchley, with him, 
but the latter did not finish in the 
money. 


Fordham Rink reports its most success- 
ful season since the opening year of 1930. 
John Beckman Jr. is now general man- 
ager, with George Sellers as his assistant, 
and Charles Beckman is co-manager. The 
rink will remain open thruout the sum- 
mer season with matinees from 2 to 5 
p.m. and evening sessions from 8 to 11 
p.m. The band, however, will be elimi- 
nated when the regular season ends and 
electrical music will be ‘used instead. 


“THE 40TH Anniversary Number of 
The Billboard will mean a lot to so many 
of us who have read it for many years,” 
says Manager Bill Henning, Charles-Mt. 
Royal Rink, Baltimore. “The data in it 
will be valuable for reference and the 
book will be kept. as a souvenir. I hope 
many of us can keep it, show it to our 
children and our grandchildren on the 
80th anniversary of Billyboy.” 


THREE SKATING HAMILTONS have 
sent from Europe to the Chicago Roller 
Skate Company a unique photograph 
showing the trio poised in skating cos- 
tume on top of a monster roller skate. 
The Hamiltons, who Have been touring 


RICHARDSON BALL BEARING SKATE CO. 


Established 1884. 
3312-3318 Ravenswood Avenue, Chicago, tl. 


The Best Skate Today 


CALLIOPE SALE 
Act fiebuilt “Calliopes. * "Latest 


1935 Models. 8 Callio- 
Quick pes and Calliaphones at 
25 Sa eget. Immediate delivery for Shows 
anc nks. 


TANGLEY CO., 


FOR SALE 
WURLITZER BAND ORGAN 


Style 150 Duplex, complete with Music Rolls and 

Motor. This organ bought in 1931 and still looks 

good as new. Will sell for $400.00 cash. Ad- 

frees JOHN BEARTY, 115 Oak St., Dowagiac, 
ich. 


TRAMILL PORTABLE SKATING RINK CO. 


3900 E. 15th St., Kansas City, Mo. 
For Catalog, prices, etc., send 10c to cover postage. 


ROLLER SKATES 
We buy, sell or rent any amount of Skates 
We open and a Rinks, large ay Saal 
in any State, flat — oe or percen sage. 
and a Pa spots desired. 
» Pa. 


ig 


RUGINIS BROS. Mt. 


Europe for the past five years, report 
that they have met with enthusiastic 
receptions across the big pond and they 
declare that roller skating is much the 
vogue on the Continent and that there 
are several acts there creating a sensa- 
tion on Chicago roller skates. 


ARMAND J. SCHAUB, Cincinnati, 
widely known roller-rink enthusiast and 
former manager, is out of the hospital 
there, where he underwent an operation 
cn his left hand, a finger of which was 
crushed in an accident. 


MURRAY GORMAN, widely known 
Eastern pro roller skater, is captain of 
the skateboys in Fordham Skating Pal- 
ace, Bronx, New York City. 


TOWN CLUB Skating Rink opened in 
Poindexter Hall, Cynthiana, Ky., on De- 
cember 14. 


THREE skating parties have been 
booked for after the first of the year by 
Manager Bill Henning, Charles-Mt. Royal 
Rink, Baltimore, who reports that pros- 
pects are better for business there, the 
past few weeks having been very much 
off-color. The Three Mar-Dels are break- 
ing in a roller skating act in the rink and 
will appear at some of the parties, which 
will be featured by door prizes, band 
music, races and games. Bill is bemoan- 
ing the loss by theft of racing skates 
which he valued highly. 


BALLARD ICE ARENA, Ballard, Wash., 
opened its winter season. It will have 
three skate sessions daily with exception 
of Monday, which has been reserved for 
the Seattle Skating Club. 

THREE DEMONS, daring roller-skate 
act, drew much attention during a week 
stand in Black Cat Casino, Delaware’s 
largest night spot, near Wilmington. 
Act has two men and a woman and stole 
the spotlight in a brilliant floor show. 


EVELYN CHANDLER, New York, 
champion acrobatic skater, was featured 
attraction at the Shrine Ice Carnival in 
Seattle on December 15. A tap dance on 
skates was one of her specialties. Fancy 
skating was offered by Wippepeg Win- 
ter Club, Mrs. Margaret Winks Jenkins, 
Lewis Elkin, Betty Riley and Jack Kil- 
gour. A basketball game on skates was 
the final event. 


THERE ARE more roller-skating rinks 
operating in small towns in Washington 
than there have been for the last 10 
years, advises Glenn C. Hubbard, who is 
in his third year at Monterey Roller 
Rink, Spokane. He opened on Septem- 
ber 1 there, where there has consistently 
been a rink for nine years. He reports 
business good in that section, where he 
operated nine and a half months last 
year. Hubbard recently visited “Shorty” 
Olsen, owner of Playland Rink, Seattle. 


RESORT MAY 

(Continued from page 229) 
ments with SRO. Latest electrical 
equipment is installed. 

The report persists because of efforts 
of the Chamber of Commerce and other 
city bodies to interest showmen in stag- 
ing premieres here as in the old days. 
These bodies will make a special effort 
along this line within the coming 
months, offering special inducements. 
At present there is no legit house on 
the ’Walk, all being used for flickers. 
From a source close to the Auditorium 
it was learned that this is one of the 
things to be taken up with Mayor 
Harry Bacharach, who has returned 
from Europe. 


°35 SEASON. 

(Continued from page 229) 
the Chi fair during the past two years, 
Frank P. Gravatt, president of Steel 
Pier, said the pier would double its pro- 
gram of exhibits and circus attractions. 
also adding several new mechanical ones. 
He expects shortly to announce a na- 
tional exhibit tieup. 

“Thrill acts proved one of the pier’s 
big draws, despite stiff competition from 
vaude and bands last season,” said Mr. 
Gravatt, “which makes me believe the 
local public would go for an additional 
dish of them. Next season looks like a 
winner and the pier is working on an 
enlarged program to meet it.” 


LONG ISLAND———— 
(Continued from page 229) 

the Island has ever seen, near Sunnyside. 

The getup depicts moving dancers by the 

use of life-size figures. So attractive is 

it that several motorists narrowly averted 


accidents recently because they were un- 
able to withdraw their attention from it. 

Advertising of all sorts is strictly taboo 
on any of the State highways on the 
Island. A short time ago they arrested 
and fined a motorist whose spare-tire 
cover bore a blurb for a night spot! 
Planes hauling trailers advertising any- 
thing may not fly over State parks or 
traffic arteries. 

ROCKAWAY BEACH: There'll be no 
automobile route between Riis Park, 
Neponsit, and Laurelton such as civic 
leaders here were rallying for recently. 
- « « Ed Powers, former exec secretary of 
the Rockaway Chamber of Commerce, is 
goin’ big in the liquor trade as a lieu- 
tenant of Grover Whalen, former New 
York City police commish. 

Rockaway Board of Trade letting down 
in its activities, for reasons unknown. 

Federal relief men working on the 
beaches, removing piles and other bath- 
ing impediments. 

LONG BEACH: Hotels in the Long 
Beach section are planning for a grand 
summer in 1935 and making elaborate 
preparations. . . . Ned Wexler “wishes 
we were there” in a postcard from Miami 
Beach. . . . Paul Hendler says that Long 
Beach could be made a year-round re- 
sort if the Gulf Stream can be made to 
border it.. . . But the Long Beach Board 
of Trade thinks differently and is pre- 
pared to spend a lot of coin to publicize 
it for a summer and winter residential 
place. 


A, C, STEEL————— 


(Continued from page 229) 


caliber of entertainment was followed 
by Mr. Gravatt. 

He set upon an improvement program 
and widened scope of amusements, en- 
larging three of the pier’s halls, Music 
Hall, Ballroom and Casino Theater, and 
built two new theaters, Ocean Theater 
and Little Theater; installed large pipe 
organs, elaborately decorated the halls 
and theaters; built an open-air stadium, 
seating 5,000, at end of the pier, where 
circus acts, aquatic *vorts, aerial feats, 
diving horses and champion Hawaiian 
high divers perform daily. Solariums 
inclosed in vita-ray glass, steamer decks 
overlooking the ocean, picnic decks, zo- 
ological inclosure with incubator at- 
tached for the baby wild animal zoo, 
winter ballroom and opening for amuse- 
ments and exhibits of the basement 
quarters were among improvements 
made by him. 

Nearly every prominent star of amuse- 
ment realm has appeared on the pier. 
Its initial performances were band con- 
certs. Every vaudeville name within 
time of the pier’s existence has played 
the Music Hall or Casino Hall. The 
pier’s outstanding attraction is the Steel 
Pier Minstrels, who have played there 
since 1898 without missing a season and 
who will return next year with new 
name members in the cast under direc- 
tion of Frank Elliott. The minstrels 
were first booked into pier under direc- 
tion of John Murphy and Alf Gibson, 
and original cast included W. C. Fields, 
Old Homestead Quartet, Neil O’Brien, 
Raymond Hitchcock, Frank Tinney, 
Hugh Dougherty, later adding Vic Rich- 
ards, Matt Wheeler, Charles Turner, Al 
White, Eddie Cassadv and Bobby Heath. 


Thrill Acts Featured 


Since death of John Murphy in 1924 
Steel Pier Minstrels have been under 
direction of Frank Elliott. They scored 
thruout the past season over the CBS 
Coast-to-Coast network. Emmett Welch, 
Philadelphia, was a lineman of the Steel 
Pier troupe before he formed his own 
famous minstrels. 

Under the presidency of Mr. Turner a 
symphony orchestra give daily concerts 
during summer. In 1928 Steel Pier 
Opera Company was organized. During 
the past season this company was com- 
posed of 38 principals, chorus and or- 
chestra under direction of Jules Falk. 
Special groups bocked included Floren- 
tine Choir, Russian Symphonic Choir 
and United Singers of Philadelphia. 

Thrill acts from here and abroad fea- 
ture the outdoor stadium, and an an- 
nouncement by Mr. Gravatt is that the 
1935 season will see the greatest circus 
program Steel Pier has ever attempted. 
Leading acts will be Great Bravas, high 
pole; Steel Pier Diving Horses, under 
direction of Lorena Carver, which have 
been a feature of this program a num- 
ber of seasons. Mr. Gravatt is assisted 
by Richard Endicott, general manager; 


Frank Elliott, production manager; Al- 
vin Smith, ‘assistant manager; Jules 
Falk, director of music; Harry O. Volk, 


publicity director; Edward Sherman, 
vaude bookirg, and Charles Hart, booker 
of Steel Pier comedy acts. 


AGRICULTURAL—— 
(Continued from page 227) 

in one year. Around 15,500,000 head 
will have been slaughtered this year, 
not including slaughter of government 
cattle. It may be noted that a large 
part of the reduction has been in the 
dry territory west of the Missouri River. 

Milk production per cow on Novem- 
ber 1 was slightly higher than the low 
production a year earlier, but with the 
decrease in the number of cows the total 
production of milk was probably 2 to 3 
per cent less than a year ago. 

There are fewer hens in the country 
than last year, but the production of 
eggs per hen is higher, and the total 
production of eggs was about 4 per cent 
greater in November this year than last. 


Fair Elections 


WEST MINERAL, Kan.—Mineral Dis- 
trict Free Fair re-elected John Blair, 


president; Dr. W. C. King, vice-presi- 
dent; J. C. Thompson, secretary-treas- 
urer. 


ZUMBROTA, Minn.—Goodhue County 
Agricultural Society re-elected George 
Freeman, president; J. D. Grover, vice- 
president; L. M. Scofield, secretary; 
Baldwin Reppe, treasurer. 


DETROIT LAKES, Minn. — Becker 
County Agricultural Society elected G. 
W. Peoples, president; E. E. Burnham, 
secretary; Charles Hamilton, treasurer; 
Harry N. Peterson, member of the board 
to succeed Peter Ingebretson. 


FERGUS FALLS, Minn.—Otter Tail 
County Agricultural Association re- 
elected Andrew Anderson, president; Dr. 
J. L. Curtis, J. L. Sawyer, vice-presi- 
dents: A. W. Tomhave, secretary; A. S. 
Weimar, manager of concessions. 


HOWARD LAKE, Minn. — Wright 
County Agricultural Society elected A. L. 
Kraft, president; Carl F. Schmieg, secre- 
tary; Prank O'Connell, vice-president; C. 
P. Maloney, member of executive com- 
mittee. 


VIROQUA, Wis.—F. M. Minshall was 
re-elected president of Vernon County 
Fair Association. Other officers are: R. 
E. Nustad, C. W. Moore, H. E. Jacobson, 
vice-presidents; J. E. Dickson, secretary; 
A. J. Beat, treasurer. 


PENN YAN, N. Y.—Yates County Pair 
elected Homer M. Fullager, president; 
Herbert Fitzwater, vice-president; trease 
urer, Guy S. Coates; secretary, Charles 
M. Watkins, re-elected. 

BIRD ISLAND, Minn. —Renville County 
Fair elected Arthur E. Eiselein, president; 
Mike Jungers, J. K. Frakes, C. W. Hele 
mann, vice-presidents; Edward Anderson, 
treasurer; H. W. Mielke, secretary. 


BATAVIA, N. Y.—Genesee Fair Society 
elected Harry R. Heard, president; Clark 
B. Parker, vice-president; treasurer, Hare 
ry B. Lapp; secretary, W. P. K. White, 
re-elected. 


KASSON, Minn.—Dodge County Fair 
Association re-elected C. G. Palmer 
president; P. H. Bielenberg, vice-presi- 
dent; O. A. Erickson, secretary; G. 
Skogsmark, treasurer; Louis Stevenson, 
S. J. Schuster, Frank Baudoin, Al 
Severson, Harold Saettre and J. A. New=- 
man, directors; H. M Little, superine 
tendent of races. 


PLYMOUTH, Wis.—Sheboygan County 
Agricultural Association re-elected S. S. 


Mathisen, president; Emil Titel, vice- 
president; Otto Geussenhainer, vice- 
president; Henry Ott, treasurer; W. H. 


Eldridge, secretary: Homer Melvin, gen- 
eral superintendent; R. B. Melvin, Louis 
Prange, O. R. Frauenheim, Frank Ubbe- 
lohde, directors. 


Add Conscience Fund 


ST. CLOUD, Minn., Dec. 22.—A man 
who declared he had been “saved” sent 
Stearns County Agricultural Society 50 
cents, because, he explained, some time in 
the past he had jumped the fence to get 
to the fair instead of paying his way at 
the gate. The letter inclosed with the 
money included a lengthy sermon and 
ended with the statement, “! will pray for 
you.” 
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CAIRCUSES 


Conducted by CHARLES WIRTH——Communications to 25 Opera Place, Cincinnati, O. 


December 29, 1934 


General Attorney for Western 
Union Gives Answer to Complaint 


Prosecution must be filed under laws of State in which 
addressee of message is located at that time—telegraph 
company will give its co-operation 


@ 
By THE RAMBLER 
While the Post Office Department at Washington, D. C., is still considering the 
questions submitted in the matter of tampering with the mails and official measures 
to do away with these nefarious practices, an official answer has been received 
from the Western Union Telegraph Company at New York in regard to the tamper- 
ing with wire messages on the showgrounds of outdoor shows by unscrupulous 
managers who have made it a practice to intercept, read and very often destroy 
private messages, addressed to one of their performers or employees, especially 


when these wires contained offers from 
other shows. 


The law department of the Western 
Union considered the question of such 
importance that it was submitted to 
Raiph H. Overbaugh, general attorney of 
the company, for his action and reac- 
tions. 


In judging Mr. Overbaugh’s answer to 
the complaint, it must be taken into con- 
sideration that the Western Union is a 
private corporation. Of necessity it has 
to take a number of points in view which 
do not exist for the Post Office Depart- 
ment. The government has already very 
strict regulations applying to mail tam- 
perings and will only have to reshape 
some of these regulations to guard the 
safety of outdoor show mail, while the 
Western Union cannot make any laws 
but must abide by existing federal and 
State laws. 


The answer of the law department of 
the Western Union, signed by General 
Attorney Overbaugh, reads as follows: 
Gentlemen: 


Your letter of November 19 has not becn 
Seoner answered because we have been con- 
sidering the situation you describe from all 
angles, including the company’s duty to the 
senders of these messages, as well as to the 
addressees; also the possible tegal liability of 
the company in the event that it issues in- 
structions such as you suggest. 


Where a person files a message with the 
telegraph company for transmission, the Jegal 
obligation of the company is to use reasonable 
effort to deliver the message to the person 
addressed. If, however, under the circum- 
Stances you describe the company is unable 
to eisect personal delivery, its duty to the 
sender, with whom the contract was made, is 
to leave it with the manager or other proper 
person in charge of the premises. To do 
otherwise, and delay cor non-delivery should 
result, the company might be liable either te 
the sender or addressee. 

There are many situations in addition te 
these to which you refer where the telegraph 
company is unable to make delivery of mes- 
sages to the persons te whom they are ad- 
dressed, notably, in the case of apartment 
houses and hotels, where the messenger boys 
are required to leave the message at the of- 
fice; also where the employer refuses to per- 
mit the messenger to disturb an employee 
while at his work. 

In view of the many situations where per- 
sonal delivery is impossible, the telegraph 
company does not feel justified in promulgat- 
ing a special rule to cover only your situation; 
to do so would result in confusion and delay 
with possible legal liability. The practices of 
the company must necessarily be uniform with 
respect to a particular class, or with respect 
to persons in substantially the same situation, 

Answering your inquiry as te whether the 
Interstate Commerce Act applies—it does not. 
The prosecution for improperly epening a 
telegram would in each case depend upon the 
laws of the State where the act occurred. Of 
course I am not able to teil you what the 
laws of the different States may be in this 
regard without carefully examining the stat- 
utcs and decisions of each State. 

In any ease where prosecution is possible 
under State laws it would seem that the 
proper person to prosecute is the person who 
has been injured, and not the telegraph com- 
pany. The company, however, in such a case 
weuld no doubt be glad to co-operate by fur- 
nishing such information and assistance as it 
properly could under the circumstances. 

While the company regrets that any mem- 
ber of the public may be inconvenienced or 
anroved by the practice you complain of, I 
am sure you will agree that the trouble is 
due to circumstances over which the company 
has no control, and that therefore there ap- 
pears there is nothing it can do to prevent 
it. exeept to co-operate in any case where 
prosecution against the offending person is 
possible. 


Test Case To Be Made 


While we realize the difficulties under 
which General Attorney Overbaugh had 
to make his decision and while we fully 
appreciate the fact that the Western 

(See ACTION IN on page 235) 


One-Ring Show 
For Smith, Card 


CINCINNATI. Dec. 22. — Herbert 
Cheetham states that Prank Smith, of 
Plainville, Conn., and R. T. Card, of 
Coventry. R. I., will have a one-ring cir- 
cus on the road next season. Tentative 
name for show, Yankee Smith Circus 
and Card Bros.’ Trained Animal Shows 
Combined. Card’s dogs and ponies will 
be with the show and practically all 
the performers and help with Card last 
season will be with it. Four trailers and 
two double cages have been built at 
Plainville. 
and comedy acrobats, and the “Nutmeg 
State Mountaineers,” musical and hill- 
billy act, will be with organization. 
Show will open early in May and play 
New England territory. 


Birmingham Shrine Show 
Draws 40,000 People 


NEW YORK, Dec. 22.—Information 
from an official of Frank Wirth’s Shrine 
Circus in Birmingham, Ala., which had a 
nine-day 17-performance run at the 
City Auditorium, ending December 17, 
stated that the show grossed %22,000 
and pulled close to 40,000 people. 


General admission was 40 cents for 
adults and 20 cents for kids, with 40- 
cent reserves, but after Wednesday the 
prices were changed to 25 cents for both 
classes and the same for reserves. Thru 
a tieup with the leading department 
store thousands of tickets were return- 
able at the gate for 10 cents. Audi- 
torium seats about 10,000 and has a 
balcony. Matinees for kids were held 
daily at a dime. 


GEORGE DUVALL, early last season 
with Schell Bros.’ Cireus, is visiting 
friends in Kansas City. 


The Richard Troupe, clowns ° 


ACTION IN WIRE TAMPERING 


WILLIAM DENNY, who was gen- 
eral chairman of the Pacific Coast 
Showmen’s Association's 13th Annual 
Charity Banquet and Bail, held at 
Biltmore Hotel, Los Angeles, Decem- 
ber 12. He is head porter and super- 
intendent of lunch cars with the Al 
G. Barnes Circus. The affair was a 
big success. 


King To Pilot 
Cole Bros.’ Show 


CINCINNATI, Dec. 22.—Floyd King, 
widely known in the circus field, has 
been appointed general agent of Cole 
Bros.’ Circus and will begin his duties 
January 1. For the last several years he 
has been general press representative of 
the Al G. Barnes Circus. The last two 
winters he has been contracting press 
agent of Ray Marsh Brydon’s Interna- 
tional Congress of Oddities. He closed 
with that show today. 

Years ago King was on the press staff 
of the Hagenbeck-Wallace Circus. For 
several seasons he and his brother, 
Howard, operated the Walter L. Main 
and Gentry Bros.’ circuses. 


Teeter Opens at Ardmore 


ARDMORE, Okla., Dec. 22.—The Tol 
Teeter Indoor Circus opened here week 
of December 10 under American Legion. 
It is a 40-people show, has 18 acts, 
four promoters and six concessions. 
Homer Lee has a 10-piece band and ork 
and Professor Harper has a 22-animal 
unit. Business was good here. Show 
played Lawton, Okla., this week under 
the Legion. Will lay off Christmas week 
and reopen January 1. 


Gumpertz Beautifies Quarters 
Of Ringling-Barnum at Sarasota 


SARASOTA, Fla., Dec. 22.—The Christ- 
mas season finds the Ringling Brothers 
and Barnum & Bailey Combined Circus 
winter quarters here one of the busiest 
places in Florida and without a doubt 
one of the most beautiful on the west 
coast of Florida 

General Manager Sam W. Gumpertz 
has brought the atmosphere of the cir- 
cus to the quarters with decorations 
and banners at the main gate and sev- 
eral big tops in the air sheltering newly 
painted wagons and rolling stock. 

For several years it has been planned 
to extensively beautify the winter quar- 
ters but not until this week has the 
ambition been realized. Mr. Gumpertz 
said that he had received many com- 
pliments on the “circusv” atmosphere of 
the quarters at this time. 

Checking over departmental reports, 
Mr. Gumpertz said that the winter-quar- 
ters work program was “right on sched- 
ule.” Breaking the precedent set several 
years ago. the circus winter-quarters 


work got under way within a few days 
of the return of the big show and 
since that time has moved along with 
extensive work in each and every de- 
partment. A crew of more than 300 
extra men has been employed since No- 
vember 5 and no layoff is in prospect, 
with the exception of possibly one or 
two weeks just prior to loading for the 
New York run to give men a chance to 
rest up. 

The circus quarters here was saddened 
by the receipt of the news of the 
death in New York on December 13 of 
Mrs. Charles Hutchinson, widow of 
Charles Hutchinson, treasurer of the big 
show for many vears. It was said here 
that death was due principally to grief 
over the passing lest May of the veteran 
circusman. 

General Agent Charles G. Snowhill 
and Traffic Director J. C. Donahue, who 
spent several days here last week in 
conference with Mr. Gumpertz, have re- 
turned to Chicago, it was learned. 


Atkinson, Foss 


Purchase Show 


e 
Acquire Duggan _ Bros.’ 
outfit — title is Barney 
Bros.” Wild Animal Circus 


e@ 

CINCINNATI, Dec. 22.—Billy Dick 
states that Tom Atkinson, who recently 
severed his connections with Star Bros.’ 
Show, has joined forces with John D. 
Foss, late. of Seal Bros.’ Show, in pur- 
chasing the Duggan Bros.’ outfit. Or- 
ganization is called Barney Bros.’ Wild 
Animal Circus. Show has an 80-foot 
big top with three 30s; menagerie, a 50 
with one 30, and side show, a 40 with 
two 30s. Show moves on 15 trucks, 
which have been repainted white and 
lettered in blue and gold. 


Big show runs 80 minutes and in- 
cludes the Bon Henry Duo, Wilson Trio, 
Anita Pina, Leonard Sisters, King and 
Rogers and Gray’s dogs and ponies. In 
clown alley are Gil and “Dime” Wil- 
son, Jack Murray, Wallace Leland and 
Henry Johnson. 


Concert is given by Chief Twohouse 
and company of seven Indians. Lloyd 
(Peggy) Stoltz has an eight-piece band; 
Willie Clark, the candy stands and privi- 
leges: “Kokomo” Morrison, sweets; 
Ralph Noble, pit show: Jerry Kerns, 
banners; Bob Leeds. lunch stand; Dutch 
LaBlair and wife, tickets; “Fat” Boyer 
is boss canvasman, with 12 assistants; 
Dennis Leonard, in charge of cat ani- 
mals and cages; Arthur Reeves, ring 
stock and ponies; Earl White is electri- 
cian; George Hall, mechanic. 


Dill and Art Powell have the side 
show, with following attractions; Dixie- 
land Minstrels, eight people: Sylvia 
Rindge, big smakes; Peggy Waddell; 
Duncan Bros., midgets; half cat-half 
rat; Ed Nelson, sword swallower; Glenn 
Allen, magician; Punch and Judy; Mar- 
garet Noble and Dick, dancers: Ruth 
Reno, futures; Powell, on openings; 
Jack Rindge and Johnny Whalen, ticket 
sellers. 


Staff: John D. Foss, general agent, 
with three men; Tom Atkinson, man- 
ager; Brownie Atkinson, secretary- 
treasurer; Roy Haag, legal adjuster; 
Ralph Noble, general superintendent. 
Show, which opened several weeks ago 
at Provencal, La., has been doing fair 
biz and will stay out as long as weather 
permits. New canvas has been ordered 
for spring. 


Mix Acts on Vaude Bills 


COMPTON, Calif., Dec. 22.—Perform- 
ers from the Tom Mix Circus and Wild 
West wintering in Los Angeles and 
vicinity were dominant on L. A. vaude 
bills last week. 


At the Paramount a big five-ring cir- 
cus bill was featured for the week be- 
ginning December 12, booked by Fan- 
chon & Marco and to run over the cir- 
cuit of major houses from eight to 10 
weeks. Featured in the bill are Miss 
Texas Irma Ward, aerialist; the Jordan 
troupe of acrobats and tumblers, with 
Johnny Jordan, Vivian Jordan, James 
and Ann O'Donnell, Betty McVey, Ruth 
Preegard, Tula Cornella; Homer Hob- 
son Sr., four-pony Liberty. act; Helen 
Ford, mechanical riding school; Bill 
Rogers, dog and monkey act; Billy 
DeArmo and Jimmy DeCobb, clowns; 
Walter and Ethel Jennier, and Buddy, 
the performing seal, 


At the Warner, Happy Thorson, jug- 
gler, and at the Hippodrome, Bill and 
Lilly DeBarrie with their bird act; 
Princess Esther and Dr. Karneau, men- 
talists, and Al Hill Jr. and Art Reis, 
musical act, booked by Bert Levey. 


Sherman Again With H-W 


CINCINNATI, Dec. 22.—Tex Sherman 
has been re-engaged by Roland Butler 
for the press department of the Hagen- 
beck-Wallace Circus. 


' 
, a ———— - 
; a a A I 
i ee | 
. ‘ 
f : _ % hen a 
“he | 4 , P| 
gif | oa | . 
i ° | a 
ae _ ea | 
at | , * ad | 
fa | 
4 i 
SE .sntteniensnpaseiecatindteninr. © ev \) 
§ ae ee 
[{— --—- ——__-— __ ___________ ___-_________ —_ 
Bai a —— 
i‘; daa 
q 
i 
H 
? 
Pie 
| 
; 
: ——— SS 
:_-o22 es 
} ee ee 
; \ 
a 3¢ i 
- ? J e — 


December 29, 1934 


CIRCUSES 


The Billboard — 233 


By Charles Wirth 


LFREDO CODONA, formerly of the 

Flying Codonas, big-top feature at- 

traction, will be the new eques- 
trian director of the Hagenbeck-Wallace 
Circus, as recently mentioned in the 
news columns. He should prove to be 
just as good a ringmaster as when he 
was the ace flyer of the Codona act, 
And that will be “plenty good.” 


ELCOME back into the fold Arthur 
Hopper as general agent of one 
of the major circuses. He recently 

was apponted the g. a. of the Hagen- 
beck-Wallace Circus, replacing Joe C. 
Donahue, who replaced George Meighan 
in the Ringling Chicago office upon the 
latter’s death. Arthur, for many years, 
was connected with Jerry Mugivan’s 
and Bert Bowers’ shows and also served 
under the Ringling banner several sea- 
sons ago. His last big show connection 
was as general agent of the John Rob- 
inson Circus. 


EW paper and advertising and pub- 
licity material for all the Ringling 
shows was an interesting announce- 

ment made last week by General Man- 
ager Sam W. Gumpertz. He said that 
the move is in line with the gen- 
eral upward trend of progress and that 
all indications point to a “bigger and 
better season.” It also is the writer’s 
opinion that circuses in 1935 should 
show a decided increase in attendance 
than for several years. At that, busi- 
ness done the past season by the white 
tops was good, and in some cases big. 


HE new circus, Cole Bros., under 

management of Jess Adkins and 

Zack Terrell, with headquarters at 
Rochester, Ind.. is going steadiiy along, 
making preparations for the coming 
season. The Indiana Circus Corporation 
has been buying property and only re- 
cently acquired some railroad cars, bag- 
gage wagons, cages, etc., and animals of 
a Robbins Bros.’ Circus at Lancaster, 

0. 

At this writing, December 18, no data 
has been received concerning the new 
John Robinson or Forepaugh-Sells cir- 
cuses, other than what has recently 
been published in the circus columns. 
When further information is received it 
will be duly chronicled in The Billboard. 

Charles Bernard, veteran showman of 
Savannah, Ga., in a recent letter says: 
“The Billboard gave us cheerful news 
pertaining to the 1935 prospects in a 
revival of railroad transported circuses 
other than the Ringline units. To me 


Editorial Says Circus 
Is Index to Progress 


CINCINNATI, Dec. 22.—Following the 
appearance last fall of Hagenbeck-Wallace 
at Augusta, Ca.. The Augusta Chronicle 
carried a dandy little editorial, with the 
caption, “The Circus an Index to Progress.” 
Part of the editorial is quoted herewith: 

“Anyone who had the time and in- 
clination to attend the circus must have 
noticed that the glowering elements failed 
to make much of an inroad into the show's 
revenue. The crowds were there and they 
paid to see the circus. Tent shows haven't 
fared so well at the hands of Lady Luck 
for the past five or six seasons, if we take 
the word of circus folk for it. The de- 
Pression cut a deep swath in their re- 
sources. But we have the word of Hagen- 
beck-Wallace representatives that the show 
had one of the most successful seasons in 
its history. That is a lot to say, but these 
People would have no reason, apparently, 
to exaggerate the situation. 

“President Roosevelt and his recovery 
drive must be getting somewhere. The 
circus is fecling it and it is our private 
opinion that virtually every line of busi- 
mess in the country is feeling it, only 
some of them are so used to complaining 
of an ache in the midsection that they 
can't quite get around to admitting they 
are better off.” 


— 


Season's Greetings to All—Congratulations, Billy- 
boy, from Circus Photo Headquarters, P. M. Me- 
Clintock, Box 4 N. E., Detroit. Wanted old Wagon 
Show; early R. R. Circus Parade Photos. Special, 
8x10 Cole Bros. 1909 Lot, weekly list, 75c. Set 
5x7-1878 4-Paw Parade, 12 for $6. 


it is pleasing news, as the dwindling 
down to only three railroad-transported 
circuses in the past two seasons was a 
discouraging outlook to us old troupers 
who were accustomed to watching the 
routes of anywhere up to 30 railroad 
shows. One thing is certain, the 
Rochester (Ind.) organization has men 
at the helm whose records of successful 
management is a valuable asset.” 


Jottings From Macon 

MACON, Ga., Dec, 22.—Jack Hughes 
entertained the kiddies in toy depart- 
ment of Sears-Roebuck in Atlanta last 
week. 

Teresa Morales and mother, now in 
San Antonio, will spend Christmas with 
Brother Felix in Beaumont, where the 
latter’s wire act is booked during the 
holidays. They will return to Macon 
after Christmas for the winter. 

The annual Christmas tree has been 
placed upon the porch at the cookhouse 
of Downie Bros.’ Circus and the work 
of decorating same was done by Fred 
DeIvey and Mickev O’Brien. The boys 
are anxiously awaiting the big Christ- 
mas dinner to be prepared by that old- 
timer, Charles (Fat) Pease. 

Mr. and Mrs. Joe Gilligan (newly- 
weds) spent a few days with Rodney 
and Ella Harris at their Longwood 
(Fla.) home, after which they departed 
for Fort Lauderdale, where Joe will 


have the “Gilligan Flats” remodeled 
and, incidentally, do some deep-sea 
fishing. 


Clint and Marion Shuford left for 
East St. Louis, Ill, where they will 
spend Christmas with Clint’s mother. 

The DeKohl Troupe arrived here 
Sunday in their new housecar, which 
is the “last word” in motor circles. 
They will spend Christmas in Macon. 

Ralph and Gertie Redden left for 
Atlanta to join a new revue for the 
winter months. Ralph’s magic act will 
be a feature. 

Shorty Henkle, clown, will leave after 
Christmas for Atlanta to join a new 
circus unit to be sent out by the Moore 
Offices, reports Harry Mack. 


John G. Robinson Made 
Honorary Member of CFA 


CINCINNATI, Dec. 22.—At a meeting of 
the John Robinson Tent of the CPA, 
held at Netherland Plaza Hotel, this city, 
on December 14, an honorary Member- 
ship was conferred upon John G. Robin- 
son by Frank H. Hartless, National Presi- 
dent, who with Karl K. Knecht, national 
vice-president, were honored guests. 
Plans were discussed for the 10th Annual 
National Convention which will be held 
here next spring or early summer. 

Hartless gave an interesting talk re- 
garding CFA matters, and on its growth, 
also on the Robinsons still carrying on 
in show business. Stated that he again 
hoped to see the Robinson name on the 
billboards and that the CPA would give 
the show its full and moral support. 
He recently visited the Felix Adler Tent 
at Paterson, N. J.,and the Alfredo Codona 
Tent in San Antonio, Tex. 

In his address Knecht related inter- 
esting happenings of the national con- 
ventions held at Washington, Philadel- 
phia, Des Moines, San Antonio and other 
cities. He presented to the Tent a large 
photograph of the original Uncle John 
Robinson, John G.’s grandfather. This 
has been placed in the Tent. 

Prof. John Uri Lloyd, noted chemist 
and author, a most enthusiastic fan, told 
of his circus experience as a boy. In 
1854 he saw his first circus—Dan Rice 
one-ring show—at Lawrenceburg, Ind. At 
that time Mr. Lloyd was living at Peters- 
burg, Ky., across the river from Law- 
renceburg. He said that in his opinion 
Rice was the greatest clown that America 
has ever known. 

Mr. Robinson, who had been in the 
hospital suffering from a throat ailment, 
is on the mend and has returned to his 
home. 

The following telegram was received 
from Jacob Wagner of Des Moines, a for- 
mer national president: “You have with 
you today the president of our Associa- 
tion, the editor of The Billboard, the 
descendent of a great showman and the 
founder of the White Tops, who should 
be a great incentive to your future ac- 
tivities. I wish it had been possible for 
me also to be present at your luncheon. 
With best wishes for the future.” 

Others present at the luncheon were 
Robert Carothers, president of the Robin- 
son Tent: Royal W. Ryan, secretary: Allen 
Thrasher. publicity director: George Free- 
man, of Peoria, Tll.; John Robinson, IV; 
Mose Strauss. Pete Koch and Charles 
Ludwig, of The Times-Star: Morris E. 
Turner, of The Enquirer; A.C. Hartmann 
and Charles Wirth, of The Billboard. 


Dogs, Ponies and Monkeys 


ACTS WANTED 


FOR LAKEWOOD ELKS 
High-Class Circus Acts, Week June 24, 1935 


Aerial Rings and Bar 


Swinging Ladder Single Aerial High Aerial 
Comic Acrobats Tumbling Animal 
Elephant Act Clowns Mule 


LAKEWOOD ELKS CIRCUS COMMITTEE, 
Edward Ross, Chairman, 14018 Detroit Ave., Lakewood, O. 


Bare Back Riding 


“AFTER IT’S ALL SAID AND DONE THERE IS ONLY ONE” 


RUBE LIEBMAN 


“The Rube of all Rubes”’ 


Greetings to My Friends and Congrats to “Old Billyboy” 


Would like to connect as Promoter or Bannerman with Reliable Carnival or 
Circus for Season 1935 


Address RUBE LIEBMAN, 121 N. Clark St., Chicago, Hil. 


CIRCUS HISTORY SPECIALTIES. 
BERNARD THE SPECIALIST. 


TRADE-MARK: “Old Time Showmen,” 


HEADQUARTERS, 
Riverside, Savannah, Ga. 


Write circus history literature. Reproduce old-time circus photographs, programmes and } og Buy 


and sell circus literature, souvenir mementos, photographs and historic material of prior to 19 
and sell special displays of circus photographs for clubrooms, museums and traveling exhibitors 


of, and sell Bernard's “Circus Reviews.”’ 
Dan Rice Memoirs 


). Prepare 
Author 


Exclusive control and sale of limited number remaining of the 
a 499 page book giving the famous showman’s life career from his own diary. 


Hun- 


dreds of historic photographs of circus owners, agents, performers, featured animals, parade views, trains, 


advertising cars, lot scenes, ete. 


Descriptive Lists Free 


If interested in cireus history, write to 
CHARLES BERNARD. 


With the 
Circus Fans 


By THE RINGMASTER 


CFA. 
President, Secretary, 
FRANK H. HARTLESS, W. M. RUCKINGHAM, 


2930 West Lake Street. Thames Bank, 
Chicago, Ml. Norwich, Conn. 
JOHN SHEPARD, Editor “The 


(Conducted by 
White Tops.” 609 Fulton St., Chicago, Ml.) 


On behalf of the Circus Fans’ Associa- 
tion of America we congratulate The 
Billboard in this, its 40th Anniversary 
Number. We are exceedingly grateful 
for the liberal amount of space given us 
during the last eight years and also for 
the wholehearted co-operation rendered 
the association in every way possible. 
Long may The Billboard live and thrive. 


Vice-president for Central States, Karl 
K. Knecht, of Evansvill®, Ind., was ap- 
pointed by Mayor-Elect William D. Dress 
as a member of the city park board. 
Karl’s interest in the parks and his work 
in enlarging the present zoo was the 
cause of his selection to the post. His 
term of office starts January 1. 

Mal M. Fleming is now located in 
Plumville, Pa., as the receiver of a bank 
located there. Writes he was on many 
shows the past season. 


Past President Harry Hertzberg will be 
the after-dinner speaker at banquet of 
the Southwestern Linen Supply Associa- 

ion, which will take place at the Gun- 
ter Hotel, San Antonio, of January 19. 

President Prank Hartless arrived home 
on December 15 after a trip to New 
York City and a stopoff at Cincinnati 
to attend the dinner of the John Rob- 
inson Tent. 

Cartoonist Karl Knecht has been given 
title of “Colonel” by Governor Laffoon 
of Kentucky, so our former editor is now 
a full-fledged Kentucky Colonel. The 
Town and Country Review of November, 
1934, published in London, England, has 
a writeup on Karl together with a half- 
tone cut. Is headed “Karl Kae Knecht, 
Outstanding American Cartoonist.” 


Seal Acts for Shows 


FREDONIA, Kan., Dec. 22.—Seal Bros.’ 
elephant truck went to Lancaster, Mo., 
lest week for another elephant. Man- 
ager Bud Anderson bought Mona and a 
peny and a white collie dog will be 
Placed in training with them this win- 
ter. All elephants, three high-school 
horses and nine ponies will be taken 
to Kansas City on Monday for the 
mayor’s Christmas tree and two-ring 
circus to be hc‘d in the American Royal 
Building Christmas afternoon. Seal 
Bros. also will furnish a one-ring show 
for Mary Margaret Mellor. daughter of 
Mr. Mellor. of Baker-Lockwood Com- 
pany. It will be held in the factory 
December 24 and all employses have 
been invited. Anderson states that he 
has prospects for several more winter 
dates. 


NOW 
a 
Time to order your Tent for next season while 
prices are low for Winter work. Have some U 


Tents and Side Wall left. Write us just what you 
want. Let us quote you. 


RR MFG. CO. 
1954 Grand Ave., CHICAGO. 


THE RIDDLES—At Liberty Coming Season. 
Two girls—one gent. The cirls—swinging lad- 
ders, swinging perches, double traps, single 
iron jaw act, single menage rider, 24 feet high 
foot sevelve. ne banners, announce 
ments. e tls, nice appearance good 
wardrobe 


: fast workers. 
JACK RIDOLE 


R. F. 0. No. 4 


Poplar Bluff, Mo. 


SIDE SHow o~ N E CARNIVAL 
BP 


STUDIOS 


1236 S. HALSTED ST. - CHICAGO 


RLEMA 


START A CIRCUS PHOTO BOOK 


Clear and distinct post card size Circus Photos, 
carefully selected from entire season's collec- 
tion. in sets only, and returnable if not 
satisfied. Descriptive circular on request. 


EDDIE JACKSON, Box 477, Macon, Ga. 


Best wishes to you, Billboard, 
from a Friend of the Circus 


JOHN C. MADDEN 


Cc. F. 661 


HORSE and PONY PLUMES 


FOR STREET PARADES, ACTS AND ADVER- 
TISING PURPOSES. Write for Catalog. 


H. SCHAEMBS 
10414 89th Avenue, RICHMOND HILL, WN. Y. 


RELIABLE CIRCUS ACTS FOR SUMMER SEA- 
SON. Acrobatic and Novelty Features, also H 

Acts FLORENCE E. REINMUTH, 64 South 
11th Street, Minneapolis, Minn. 


Wanted Photos and Snapshots 


Of old Circus Parade Wagons and Steam Callio 
Must be good side views Write L. MELVIN, 
Box 980, St. Thomas, Ont., Canada 


CIRCUS BAND LEADER 


AT LIBERTY. 
A-1 Cornet Player. Thoroughly experienced and 
capable. 


P. ©. BOX 645, Miss. 


Jackson, 


EDYTHE SIEGRIST & CO. 


Vacationing at Miami, Florida, extend 
SEASON’S GREETINGS 
to All 


CIRCUS AND JUGGLING APPARATUS 
"ESWARD VA WYER: Sincinnale’ 0. 


CIRCUS PARADE VIEWS 
Clear, detailed, post card size, 1934 H.-W. Parade. 
Hest yet Send for list. 


ROBERT D. GOOD, 


Allentown, Pa. 
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Under the 


Marquee 
By CIRCUS SOLLY 


MERRY CHRISTMAS and Prosperous 
New Year, folks. 

EDWARD L. CONROY made his bow 
into the circus world in 1907 with the 
Forepaugh-Sells Show. 


PEWEE, the clown, and cog, Rex, have 
been working public schools in Mobile, 
Ala., the last two months. 


AL ANGEL is clowning at the Boston 
Store, Chicago, during the holidays. 
This is his third year in the Boston 
Store’s toy department. 


HARRY ROBETTAS, doing a head- 
balancing act, postcards from Boston 
that he intends tu retire and will go to 
a Veterans CCC Camp for the winter. 


HENRY (HANK) ADAMS, of Roches- 
ter. N. Y., visited with Charles and Billy 
Siegrist when Charles presented a show 
in that city week of December 17. 


WILLIAM C. CLARK was at Pizitz De- 
partment Store, Birmingham, during the 
holiday season. He did his barrel and 
five-globe cross juggling act and also 
clowned. 


FRED HATFIELD’S dogs and ponies 
filled a three-week engagement at Brys- 
Block Department Store, Memphis, Tenn. 
Walter Goodenough clowned and played 
Santa Claus. 


TIERNEY TROUPE has closed with 
Mat Kolb’s Variety Flashes for the holi- 
days and expects to open with Kolb 
again December 28. Tierneys worked the 
Show Boat Nite Club at Indianapolis. 


THE HOBBY CONTEST, sponsored by 
the high school library at Chambers- 
bure, Pa., was won by Ralph Spidel, who 
exhibited a clever miniature circus. He 
worked on it for seven years. 


W. J. CONWAY, representative of 
Ringling-Barnum, obtained an option on 
the circus grounds at Wilmington, Del., 
for May 24. The option was obtained 
from Mayor William H. Speer’s office. 


HARRY VILLEPONTEAUX, trapeze 
performer and contortionist, past season 
with Purecll Stage Circus, is working in 
Sears-Roebuck store, Houston, Tex., as 
Santa Claus, making his fourth holiday 
season at the S-R stores. 


THOMAS HAYDEN, clown cop, who 
has been with various circuses, is now 
working on a pit show which he intends 
te take out next season, featuring large 
reptiles and freak animals. With him 
are Arvid Nelson and Harrison Carter. 


USING A PENKNIFE as his only tool, 
W. T. Richardson, elderly resident at 
the Pinellas Park (Fla.) transient 
home, carved out a miniature circus. It 
teok him a year to make it. Many years 
ago he had charge of the commissary of 
the H. B. Gentry Circus. 


JACK McFARLAND, banner man and 
24-hour man of Seils-Sterling Circus, 
infos that he is booking Waxo, mechan- 
ical man, during the winter months. 
Act is working under auspices of Cham- 
bers of Commerce and merchants. He 
again will be with the Seils Show. 


CHARLES ED LEWIS, clown, who has 
been off the road for a while, will again 
troupe with one of the big ones next 
season. He recently met Slivers John- 
son, also Philip St. Clair, who is operat- 
ing the Canary Inn, corner of Negly and 
Penn avenues, East End, Pittsburgh. 


HARRY B. CHIPMAN arrived home 
recently at Hollywood, Calif., and will 
rest for a little while before resuming 
activities. Says that he enjoyed his 
connections with James Heron, Charles 
F. Donoghue and others with World 
Bros.’ Circus and Famous Robbins Cir- 
cus. 


FRANK MOFFITT, 140 Washington 
avenue, Scranton, Pa., is endeavoring to 
locate friends and relatives of his father, 
who died in Chicago last month. He 
was known as William Miller, Milleroski 
and Moffitt and left Scranton 20 years 
ago with the Barnum & Bailey Circus. 
Frank must produce a birth certificate 


in order to establish his claim to his 
father’s estate. Miller married a young 
woman member of the circus. 


CLIFF McDOUGALL was busy on The 
Los Angeles Examiner Christmas Benefit 
Show held December 14 at Shrine Audi- 
torium. He was assistant to Harry 
Crocker, of The Examiner. Show was 
sold out. Many stars were on the bill, 
including Tom Mix. Mr. and Mrs. S. 
Cronin were guests of honor. 


EARL DE GLOPPER, contracting press 
egent with the Al G. Barnes Circus the 
past season, jumped from Los Angeles 
to Richmond, Va., to join the advance of 
Ray Marsh’s Brydon’s Congress of Od- 
dities Company. John Gearhart and 
Elmer Yancey, late of Lee Bros.’ Circus, 
also recently joined the same show. 


JOE GOULD, clown, made three ap- 
pearances in Van Wert, O., on December 
17. At noon the Rotary Club gave its 
annual Christmas party for crippled 
children of Van Wert County. He then 
appeared at a dinner meeting for mem- 
bers of the Kiwanis Club and their fam- 
ilies and in the evening he entertained 
American Legion members and their 
families. 


JAMES H. DALY is ill and cannot 
troupe any longer. He would appreciate 
hearing from old acquaintances at 604 
Polk avenue, Houston, Tex. He has been 
with many shows, including W. C. 
Clark’s Wagon Show, Gentry Bros.’ No. 
2, Sells & Griy, Harris Nickel Plate, Gen- 
try Bros.’ No. 3, Shipp & Feltus, Wheeler 
Bros., Kit Carson, T. F. Wiedeman, Bar- 
ton & Bailey, Hugo Bros. and with rep 
and med shows. 


JOE VINCENT, formerly connected in 
concession department of the 101 Ranch 
Show for several seasons, also with Sells- 
Floto and other circuses, is temporarily 
confined to Lakeville Sanitarium at 
Lakeville, near Brockton, Mass. John 
Looney is confined to his home, 321 N. 
Cary street, Brockton, recovering from 
injuries received when he was struck 
by an auto. He formerly had privileges 
at fraternal circuses. 


BILLY STILES has his Punch and Judy 
Show at Dickerson’s Department Store, 
East St. Louis, Ill., this month. States 
that Tom Moss is back home at 17216 
Anna avenue, Maplewood, Mo.; also that 
Jack Levere, old-time Punch and Judy 
man, is seriously ill at his home, 4452 
Morgan Ford road, St. Louis, and would 
appreciate hearirg from friends. While 
scouting around East St. Louis Stiles 
met his old partner of the “Yank” Show, 
A. J. Brocker. Team was formerly 
known as Brock Bros., musical act and 
magicians. 


LEIGH WADE Family of Bellringers, 
after season with the Ringling Show in 
1931, played at A Century of Progress in 
1933. Since then Wade has been in pcli- 
tics at Oklahoma City, being campaign 
manager for the Noble County Republi- 
can organization. Here are a few words 
from Wade as to what showfolk CAN do: 
“My youngest son, Sydney, has been in 
show business since he was six, yet has 
been graduated from high school and 
has received his commission from Presi- 
dent Roosevelt as a lievftenant and as-< 


signed to regular duty. Still showfolk 
are nothing in some people’s estima- 
tion.” 


FRANK B. HUBIN, old-time circus 
man, states that from the writeup in 
the Christmas number of The Billboard 
he has received more than 100 letters 
from showmen thruout the United 
States and five letters from showmen in 
European countries congratulating him 
on his stand in behalf of circuses being 
barred from Atlantic city. He adds: 
“Thru the Citizens’ Protective League, I 
have brought pressure on the city gov- 
erning body that circuses and circus pa- 
rades will be allowed in Atlantic City in 
1935. Showmen should write to The 
Daily Press, thanking for the publicity 
and support given me in behalf of my 
aon for circuses to exhibit in Atlantic 

ity.” 


JACK RIDDLE, of Poplar Bluff, Mo., 
writes that Chief Rolling Cloud, of med- 
show fame, and family spent December 
16 at the Riddle ranch. They are win- 
tering at the Bluff on the fairgrounds. 
Says Jack: “From his talk and the 
animals he has, it would not surprise 
me to see him put out a circus. Last 
addition to his collection is a pair of 
leopards. He also has six trained 
spotted ponies, a pickout pony, a dandy 
dog act, six cages of animals, 10 trucks 
and trailers and a light plant. W. B. 
York is wintering his show at Ava, Mo. 
Had a card from L. E. (Roba) Collins, 
who lives at Patterson, Mo. My folks 
are making new wardrobe for coming 
season.” 


Here and There 


WASHINGTON, Dec. 22. — Ernest 
Capon, veteran boss animal man, last 
season with the Wallace lion act, is 
spending the winter in Jersey City, N. J. 

Mighty Haag Circus is in Florida play- 
ing in territory where the Mighty Haag 
is a household word. 

Ed and Arlette Woods, last season with 
Hunt Circus, who have been playing 
night clubs here, have joined the Leo 
Snyder Tiger Bill Circus unit. 

Roy Jennier, former circus performer, 
and wife have left Washington for a 
cruise to the West Indies, Panama and 
Central America. Jennier is in charge 
of reptile house at National Zoological 
Park and will collect reptile specimens 
for the zoo. 


Tentative dates of the Ringling Show 
here have been changed from June 3 
and 4 to May 20 and 21. 


Aerial LeVines (Harry and Charlotte) 
are a feature of circus program presented 
by Snellenberg Department Store in 
Philadelphia. Eddie Hunt, brother of 
Mrs. LeVine and son of Charles Hunt, 
circus owner, also is in the program 
with his comedy mule and doing clown- 
ing. Circus unit in store closes today. 

Little Jerome Harriman, son of the 
ciicus general agent of the same name, 
is ill at the home of his grandparents in 
Ft. Kent, Me. His illness will prevent 
the Harrimans from spending Christmas 
in Washington as they had planned. 

REX M. INGHAM. 


Circus Saints and Sinners Club 


For the Troupers—and a Home 


We learn with much regret of the 
death of Mrs. Tillie M. Hutchinson, 
widow of Charles R. Hutchinson. Little 
did we dream that we would have to pen 
another paragraph of condolence so soon 
for the Hutchinsons. We do it with 
heavy heart indeed. Our sincere sym- 
pathy goes to the surviving members of 
the family. 

Bob Johnson, CSSCA, vice-president of 
Time, Inc., started on a new job last 
Monday, that of relief administrator in 
Pennsylvania. We are sure that Bob, 
being a stanch Republican, will take de- 
light in bossing a troupe of good Demo- 
crats. We wish him all sorts of good 
luck in his new undertaking. 

We want to congratulate Prexy Tony 
Sarg for the clever and amusing an- 
nouncement for the Ditmars luncheon 
of the Dexter Fellows Tent. It was at- 
tractive and no doubt was responsible 
for the huge mob that attended this 
unique luncheon, the details of which 
we will recite next week. Tony also 
pleased his host of friends by bringing 
his Marionettes to Carnegie Hall in New 


York for the holiday season. The play 
of the puppets is titled Faustus the 
Wicked Magician. The show opened on 
December 21 at 8:30 p.m. After the 
show there was a reception in the art 
gallery from 10 to 11 p.m. Many CSSCA 
members were present. 


Last Tuesday night the Chicago Tent 
held a bang-up meeting. Leaders in the 
field of finance, industry and public life 
were in attendance. This Tent is going 
out for a huge increase in its member- 
ship, and among the prominent Chi- 
cagoans who were invited may be found 
Howard Willett, Judge John A. Sbarbaro, 
Peter B. Casey, Bailiff Albert J. Horan, 
R. M. Perbohner, J. E. Eichenbaum, Col. 
Lawrence V. Regan, County Clerk 
Michael J. Flynn, Judge Robert Jerome 
Dunne, Major Generel Roy D. Keehn, 
Edward Bradshears, General A. F. Loren- 
sen, Senator George M. Maypole, John 
Tobin, Edward J. McCabe, Cavalier Paul 
V. Colianni and Carter Blatchford. 


F. P. PITZER, Natl. Secy., 
41 Woodlawn Ave., Jersey City, N. J. 


Kay in Barn 
At Miami, Fla. 


Closed 36-week season at 
Pompano — business fair 
—to reopenin eight weeks 


e 

MIAMI, Fla., Dec. 22.—Kay Bros.’ 
Circus closed at Pampano, Fla., Decem- 
ber 8 and went into quarters here at 
the old vinegar works. Show will lay 
off for about eight weeks and open in 
this State. 

Fair business was done on the season. 
Florida biz was light. Four circuses 
and several other shows were in this 
State at one time, including Kay Bros., 
Jethro Almond, Famous Robbins and 
Barnett Bros. 

Kay Bros.’ season lasted 36 weeks; 
longest move was 275 miles and shortest 
two miles. Seventy-one people were 
with show; 14 are at quarters. Show 
will be the same size next season and 
some new features will be added. New 
special paper will be used and Manager 
William Ketrow and son, Frank, general 
agent, will look over new territory. 
Shorty Bookman will build  semi- 
trailers. 

Si Kitchie and wife, Chief Running 
Elk and family, Bumpsy Anthony, Three 
Silverlakes will winter in this city. Rob- 
ert Ketrow and family will go to An- 
derson, Ind., for the winter. William 
Ketrow and wife, Frank and Mary Ellen 
Ketrow will winter here. Joe Sebastian 
will have charge of the elephants and 
ponies. 

Miami recently had its first freeze in 
28 years, much fruit being killed. 


Peru Pickups 


PERU, Ind.. Dec. 22.—Frank Collins 
and Chet Kain, who closed with H-W 
at Memphis, are here for winter stay. 
Johnny (Red) Ryan, head waiter for 
Bill Bradley, circus railroad shops, will 
spend Christmas with relatives at Pitts- 
burgh. 

Fred Young, of Aerial Youngs, with 
Spud Kline, have opened another down- 
town night club. 

Jack Morris, circus horse buyer, suf- 
fered fractured ribs and internal in- 
juries when kicked by a mule at Akron, 
Ind., the past week. Condition said to 
be crftical. 

F. Feife, H-W candy butcher, left for 
Indianapolis, and Roy McKeehan, 
stands, to Chicago for winter stay. 

Spencer Tardy, chimp man, is con- 
fined to city hospital with injured 
hand. John Boicourt, superintendent 
of lights with H-W 1934 is wintering 
in Indianapolis. Is connected with a 
bonding company. 

Word received here states Cheerful 
Gardner has broken all R-B bulls at 
Sarasota, Fla., to work in harness. 

The Christiansen troupe—12 people 
and five horses—is working daily at 
farm, breaking several new riding acts 
to be featured coming season with H-W. 

George Morgan, publicity man. took 
over management of Ritz Theater past 
week. S. Kilgore, press and on tickets 
with Sparks’ Show, was here. States 
he may be with H-W in 1935. Dan 
Fast, H-W electrician, is here. 

Big cat barn crowded daily watching 
Bert Nelson, former MGM animal man, 
putting charges thru paces. Nelson is 
breaking “Chicago,” big African lion, 
which since purchase has defied all ef- 
forts of former trainers to work it. 
Spectators get thrills and chills when 
stubborn cats won’t mount pedesta's as 
he picks them up by mane and tails 
and spots them. Another stunt that 
brings applause from crowd is with 
entry from runaway, lions spring from 
Nelson’s back to pedestals. 


Haag Closes December 26 


CINCINNATI, Dec. 22.—The Mighty 
Haag Shows will close at Marianna, Fla., 
on December 26. Manager Ernest Haag 
will reopen approximately January 12 
with a winter show. 


JOE GRENDOL and wife, Pearl White, 
since closing with Ripley’s Believe It 
Or Not Show are playing theaters and 
museums in the East for first time in 
five years. Next season they will be with 
— Circus, doing three 
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CONTESTS AND CONTESTANTS have 
bright prospects. 


ABOUT 80 per cent of the rodeos this 
year were winners, 


THERE WILL BE more rodeos in 1935 
than during any of the last several years. 


JOHNNY DAVIS infos that Harry Tay- 
lor has added more stock to his string 
and is rebuilding some trucks for trans- 
porting his show next season. Taylor and 
Davis attended the recent stock show in 
Chicago. 


IN THE marriage columns appears an- 
nouncement of two rider folks with 
Ringling-Barnum having wedded, Glenn 
(Booger) McCarthy and Anna Louise 
Hutchinson. Dave Nimmo and his wife, 
Dolores, stood up with the couple. 


MAJOR G. W. SCOTT infoed from Mid- 
dletown, Conn., that a party was staged 
at Hotel Middletown some time ago, 
among the honored guests being Tex 
Sherman. About 20 people attended the 
function. 


JAMES AND MERLE SMITH, of the 
Whipping Smiths, entertained many chil- 
dren at the Christmas Fantasy staged by 
the Wolf & Dessauer department store in 
Fort Wayne, Ind., last week. They fea- 
tured an Australian whip act, also Peggy, 
a trained dog. 


PEARL CARMICHAEL underwent a 
major operation at Jackson, Miss., recent- 
ly. For a while her life hung in a bal- 
ance, but word from E. B. (Red) Car- 
michael early last week was that Pearl 
was well on the road to recovery and 
had hopes of spending Christmas at her 
home in Raymond, Miss. 


TOMMY HORNER wrote that he and 
his wife had returned from Hawaiian Is- 
lands, where they were members of the 
troupe of E. K. Fernandez. “Enjoyed the 
trip,” stated Tommy, “and Mr. Fernandez 
took the troupe on picnics on the islands, 
Maui, Hawaii, Kawai and Oahu, and 
showed us many interesting things. The 
show was successful and played to large 
crowds. The natives treated us fine. We 
enjoyed working for Mr. Fernandez.” 

ACCORDING TO a press dispatch is- 
sued at San Francisco, Chief White Eagle 
and Chief Willow Bird and other Indians 
returned to that city from the ill-fated 
Wild Australian Stampede which was 
scheduled for an extensive run during the 
Centenary at Melbourne. Mention was 
made in the December 5 issue of others 
of the troupe who had returned. W. 
Stewart McColl, an executive of the show, 
made a trip to this country last winter 
to secure talent. 


THE ROSTER of a show-rodeo Dr. Vic- 
tor Fink, of North Carolina, and Frank 
Beasley, Oklahoma, have been operating 
in the Southeast also includes: Frank 
Stroud, bronk and steer rider; Blondie 
Ward, bronk rider; Peggy Ward, steer and 
trick rider; Curly Ward, bronk rider; 
Arthur Hy, steer rider; Dink Fola, steer 
and bronk rider; Fat McCarthy, bronk 
and steer rider; Robert Pugh, juvenile 
Steer rider; Clarence Faturn, juvenile 
steer and trick rider; Thelma Beasley, 
steer rider; Sally Marshall, steer rider. 
Frank Beasley infos that the show will 
remain en tour as long as business holds 
up. 


THE ANNUAL OPENING of Santa Claus 
Lane (Hollywood boulevard) in Holly- 
wood recently had a colorful and gigantic 
Civic parade. Many of the Western folks 
took part. Tom Mix was at the wheel 
of his palatial traveling car and Mrs. Mix 
Was with him. Tom, who is a member 
of the Los Angeles County sheriff’s posse, 
rode in the center, followed by his cow- 
boys. Abe Lefton and Leo Carrillo are 
members of Sheriff Biscailuz’s posse and 
also rode in the parade. Buck Jones on 


William F. Cody (Buffalo Bill) and 35 
of his Wild West performers gave a com- 
plete production in the yard in the inner 
court of the prison at Auburn, N. Y., June 
15. One of the greatest ovations he had 
ever received was accorded the scout-— 


From The Billboard of July 2, 1909. 


his horse, Tarzan, rode at the head of his 
Buck Jones Rangers, boys in uniform 
with band. 


PASCALE AND LILLIAN PERRY, ac- 
cording to word from Pascale, were sail- 
ing December 11 on the Taiyo Maru for 
Tokyo, Japan, to present their shooting 
and roping acts with a 50-people revue 
sponsored by Rodney Pantages. Their 
stay abroad is for an indefinite time. 


SOME “DO YOU REMEMBERS”— 

When Johnny Baker did his fancy 
shooting and was a popular executive 
with the Buffalo Bill Wild West? 

When the rodeo program of the Passing 
of the West (1916) at Butte, Mont., had 
the following participants: Lucille Mul- 
hall, Vera McGinnis, Panny Sperry-Steele, 
the McGivern Family, Tex McLeod, 
Sammy Garrett, Wild Bill Revelle, also 
many others? 

When Hoot Gibson was a star con- 
testant at rodeos? 

When nearly 20 years ago crackerjack 
steer ropers included Henry Grammer, 
Clay McGenigall, Eddie Burgess, Bert 
Weir, Johnny Murray, Fred Beeson, 
Charlie Weir, Johnny Mullens, George 
Weir and Fred Lowry? 

When Joe Bartles annually managed 
thrilling contests at Dewey, Okla. 

When talks of forming an “association” 
originated? 

When Bill Pickett first bulldogged a 
steer, and not as it is done nowadays? 

When a trick rider crossing beneath 
his horse’s belly was considered a very 
dangerous stunt? 

When a good draw for mud-show Wild 
Wests in small towns was the cowboys 
riding farmers’ “bad hosses” and making 
"em like it? 

When the late Montana Jack Ray said 
(jokingly) that while in the trenches 
during the World War he lassoed one of 
the enemy’s cannon projectiles? 


Tom Mix, who has been flirting with our 
Lady of the Snows for the last two months, 
reported in Peoria, Ill., last week, to ful- 
fill his contract with Young Euffalo’s Wild 
West and Col. Cummins’ Far East.—From 
The Billboard of April 27, 1912. 


Jonny Selby troupe, Al. K. Green, Pete 
Ruth, Grant Sisters, Francis Fisher, Lew 
Watson, Joe Jefferies, watchman. Show 
will carry a colored band for side show 
and 10-piece band for big show. Romig 
and Rooney, Aerial Earls, Ella Feldman, 
William Green, Mr. and Mrs. Jack Dick- 
stein and several other troupers visited 
back stage during a recent engagement in 
Detroit. 


Joseph H. Murray, who died after being 
bitten by one of the lions at the Eastown 
Theater in Detroit, was brought to 
Springport and buried by the show. 

Mae Lewis has played several stores 
with small animal acts. She is now 
making preparations to visit the Lewis 
properties in Georgia. Paul M. Lewis re- 
cently shot a buck deer in the north 
woods and the boys at quarters prepared 
a fine venison feast. 


King Preparing 
New Animal Act 


BROWNSVILLE, Tex., Dec. 22.—Man- 
uel King’s lion act has just returned 
from four weeks of stage bookings in 
Texas and work has just started on a 
new arena and props for the coming 
season. Heretofore Manuel’s lions had 
toured the country in large shifting 
dens—one lion in a den, but the new 
plan calls for two all-steel-construction 
cage trailers. Charles Kincaid, assisted 


SHOWING about 50 members of the personnel of E. K. Fernandez’s Rodeo and 
Wild West, which recently had a successful season on Hawaiian Islands. 


New Trucks, Canvas 
For Lewis Circus 


JACKSON, Mich., Dec. 22.—The new’ 
winter quarters of Lewis Bros.’ Circus are 
located 15 miles north of here at Spring- 
port. There are two heated barns for 
wild animals and several other barns 
where horses and ponies and trucks and 
paraphernalia are stored. Show will go 
out with all new canvas, also several new 
trucks. Program wili run about an hour 
and 45 minutes. Peggy Comstock is 
working on new spec wardrobe. Manage- 
ment is planning a Spanish opening, 
named “The Bull Pight.” 

Management is planning on opening 
in the East about middle of April and 
will so arrange dates under auspices 
that in event weather is too severe for 
outdoors show can quickly shift to ar- 
mories, etc. 


C. S. Primrose has been engaged as 
general agent; Vern Hall in charge of 
transportation; Pat Kennedy, boss hos- 
tler; Buck Preston, elephants; Charles 
Oswald, Alex Hopkins, Lewis Burd, ring 
stock; Tommy Comstock, re-engaged 
to play calliope; Allen McDonald, in 
charge of props; Tom Monihan, in 
charge high-jumping horses; Pat Conway, 
in charge of opening spectacle and mu- 
sic; C. W. Sheffy, cook; Aimee Alaire, 
front door; Thomas Sawyer, assistant on 
elephants; Bill Piekos, ground police. 

The following acts will be re-engaged: 
Valantine and Bell, Carmen and Crowley, 


by Oscar Taylor, will turn out these 
jobs 


Manuel King, the 11-year-old boy 
marvel, is now breaking a new act con- 
sisting of 14 African lions and two 
Royal Bengal tigers. Mlle. Harriette 
(Mrs. Guilfoyle) is also breaking a new 
act. Alfredo Roussette has just arrived 
from France and starts next week on a 
mixed group. 

With several animal trainers under 
his supervision, Captain J. C. (Chubby) 
Guilfoyle can certainly be called the 
busiest man at quarters. The main 
arena has been equipped with powerful 
lights to permit night work. 

In several weeks more animals, origi- 
nal jungle stock, are due to arrive at 
Galveston, via steamer. They will be 
shipped by rail to the farm at Browns- 
ville. 


IABP&B, Local No. 26 


HARRISBURG, Pa., Dec. 22. — The 
IABP&B, Local No. 26, has elected the 
following officers tor coming year: Presi- 
dent, Ed S. Rupp; vice-president, E. W. 
Miller; secretary-treasurer, Frank J. 
Rupp; business agent, John Whitney; 
sergeant-at-arms, Edwin Putt. Ed Rupp 
has the snipe plant, Whitney is at 
Loew’s, Putt has the Wilmer & Vincent 
theaters, Miller is at Hershey Theater, 
Frank Rupp is representing Ray Fabiani, 
wrestling promoter. Local’s headquar- 


ters are still at 143 S. Third street. 


ACTION IN 


(Continued from page 232) 


Union is willing to co-operate by fur- 
nishing information and _ assistance 
necessary for the prosecution of violators 
of the secrecy of wire messages, we be- 
lieve that the telegraph company could 
have gone a great deal farther to assist 
performers and outdoor show attaches 
in this matter. 


The entire question seems to us to ro- 
tate around what constitutes “a reason- 
able effort to deliver the message to the 
person addressed.” If we are correctly 
informed, there is now pending in the 
Court of Appeals of the State of Illinois a 
case which applies to the entire matter. 


We understand that the lower courts 
have decided in a damage suit case 
against a telegraph company that the de- 
livery of a wire message to a hotel desk 
DOES NOT CONSTITUTE A REASON- 
ABLE EFFORT TO DELIVER THE MES- 
SAGE TO THE PERSON ADDRESSED, IF 
THE ADDRESSEE IS ON THE HOTEL 
PREMISES AT THE TIME OF THE DE- 
LIVERY OF THE MESSAGE. The lower 
court decided that it was up to the tele- 
graph messenger to locate the addressed 
either in the lobby, in the dining room 
or in his room in the hotel and deliver 
the wire message to him in person. 


In view of the importance of this de- 
cision the telegraph company has, so we 
understand, filed an appeal against the 
decision of the lower court which is still 
pending. If this decision is upheld by 
the Court of Appeals, it would affect our 
ease wonderfully. Because we claim— 
and we believe justly so—that in 99 out 
of 100 cases the telegraph messenger boy 
could locate the addressed performer or 
attache on the showgrounds with the 
least bit of effort and could deliver the 
message to the addressed in person, in- 
stead of leaving it lay around a manager's 
office to be tampered with or anyway 
exposed to the danger of being destroyed 
and not delivered. 


We have, therefore, in our answer to 
the law department of the Western 
Union, which follows, stressed the fact 
that the matter is not closed by any 
means but that a test case will be filed 
at the first opportunity to decide how 
far the efforts of the telegraph companies 
will have to go to safeguard the mes- 
sages and fulfill their part of the con- 
tract. 


Our answer, addressed to General At- 
torney Overbaugh, care of the Law De- 
partment of the Western Union Tele- 
graph Company at New York, reads as 
follows: 


Thanks for your letter of December 10 in 
regard to the tampering with wire messages 
on ecutdoor shows, and what can be done 
about it. While we appreciate the fact that 
in your rulings you always have to give due 
consideration to the legal aspects, we wish 
to respectfully assure you that, as you prob- 
ably realize, your answer ts unsatisfactory in 
every respect to the 100,000 outdoor showfolks 
who are spending at least $1,000,000 every 
year with you. 

It seems that the entire question as far 
as you are coneerned hinges around the exact 
mesning of the phrase “to use reasenable 
effort to deliver the message to the person 
addressed."’ We are claiming that it does 
net constitute a “reasonable effort.” if mes- 
Sages addressed to individuals in care of out- 
door shows are delivered to show managers’ 
offices instead of to the addressee, for the rea- 
son that too many messages are “lost.” With 
a little effort and some co-operation from the 
Western Union messages can always be de- 
livered direct to the addressee, and, if neces- 
Sary, we are going to prove so. 

If the Federal Department of Communica- 
tions, as planned, should become a fact, we 
will immediately submit this entire question 
to the attention of the department. 
group of showfolks backing this movement 
to eliminate tampering with mail and wire 
messages is determined to obtain its purposes 
—with or without your co-operation. 

In case your co-operation is not forthcom- 
ing, we have made up our minds to file at 
the first opportunity a test case in the Fed- 
eral Courts against any telegraph company 
if a wire left at a show manager's office for 
an individual is lost and not delivered. We 
will have the addressee take steps not oniy 
against the actual culprit in the State Courts, 
as you suggest, but we will have him also 
file a damage suit against the telegraph com- 
pany in question in the Federal Courts. Legal 
advice states that this can be done. Then 
the courts can state what constitutes a ‘“‘rea- 
sonable effort.” 

Naturally, we believe that the rolling up 
of the entire question im the pages of The 
Billboard will have accomplished, anyway, a 
great deal of good, as unscrupulous show 
managers will be more careful now that they 
are watched. 

This is our answer to the Western 
Union. And we want to emphasize the 
fact that outdoor show managers will be 
watched with great care and dispatch in 
this matter. This settles the question 
of wire tampering for the time being. 
We expect to be able to publish either 
next week or the week after the answer 
of Postmaster-General Farley as to what 
the Post Office Department is going to 
do to help to protect the performers and 
attaches of the outdoor show world in 
their mail rights. 
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 PCSA FUNCTION INNOVATIVE 


te RMON 4 og ALN 


Changed Ticket Sales Method 
And No Advertising Program 


e 
Speakers’ table gives way to table and spotlight intro- 
ductions—many show branches and kindred fields rep- 
resented——most attractive poor show—registrations list 


LOS ANGELES, Dec. 22.—As stated in a featured article in last issue, the 13th 
annual Charity Banquet and Ball of the Pacific Coast Showmen’s Association, staged 
at Hotel Biltmore, was a record-breaking function, and it was faultlessly handled 


from the start of the preparations to its conclusion. 


It was innovative. Chairman 


William Denny personally selling and collecting payment for 305 of the 623 tickets 


sold in advance, is an all-time record to date. 
road as general manager of Al G. Barnes Circus. 


many of the details. He set the date. 
and by mail and wire announced the 
plans. The advance boosters’ ticket 
campaign was an idea of President 
Cronin and William Denny, and that its 
remunerative qualities were evident in 
the tremendous success that followed. 


Representative Gathering 


It was a remarkably representative 
gathering. Aside from showfolk, big 
business men and high State officials 
were there. Large parties were much 
in evidence. President Cronin’s table had 
36. Dr. Ralph E. Smith’s table had 34. 
There were 26 in Orville Crafts’ party: 
Archie Clarke’s, 25. George Drake, 
president Huggins-Young Company, had 
16. Other large parties were those of 
Downie Bros.” Tent and Awning Com- 
pany, the Ducommon _ Corporation; 
President Gordon Cruikshank, of East- 
ern Wholesale Grocery Company: Con- 
solidated Produce Company and United 
Tent and Awning Company. The usual 
speakers’ table was dispensed with. This 
in order that noted persons might be 
introduced, get the spotlight 6n them 
and make bows. Notables from the cir- 
cus, carnival, stage and the film worlds 
were introduced, the introductions 
made by Al (Big Hat) Fisher in an 
inimitable manner. Gold Ballroom of 
Hotel Biltmore was lavishly decorated. 
Each table had floral decorations, and 
there was a profusion of flowers wher- 
ever one might lock. Each year a new 
lighting effect has been featured, and 
this year Baron Long had his assist- 
ants do a remarkable job. 

It was necessary, because of the dense 
crowd, to arrange many extra tables for 
the banquet in the balcony so there 
could be dancing and the floor show. 
The stage accommodated the orchestra, 
and space in front of it and between 
the tables gave opportunity for dancing 
between the courses. The menu was 
most satisfying. Dancing continued un- 
til 2:30 am. Manny Harmon’s Re- 

(See PCLA FUNCTION on page 240.) 


President S. L. Cronin was on the 
He had to conduct at long range 


A Remembrance 


The Talkers of America is the title of 
the organization recently inaugurated by 
the orators of the Pike at the St. Louis 
World’s Fair. Charles Rhodes, W. Nolan, 
Ceorge Hamilton, Deacon Delmore, W. O. 
Taylor, James Anderson, J. McNew and 
Joseph Callison are the charter members. 
Joseph Pazen and George Steele are hon- 
orary members.—From The Billboard of 


August 6, 1904. 


New Deal Shows 
End Their Season 


STARKVILLE, Miss., Dec. 22.—New 
Deal Shows. T. L. Dedrick manager, 
brought their tour for 1934 to a close 
here last Saturday and went into win- 
ter quarters at this place. Two large 
buildings were rented, one for the rid- 
ing devices and some other equipment, 
the other for Mrs. Albert Heth’s can- 
vas, etc. 

The closing engagement was under 
auspices of local American Legion, the 
location being on the Legion Hut 
grounds. Weather was cold and there 
was much rain. However, there was 
fair business. The management advises 
that the show was out 37 weeks, ex- 
hibited in four States and had a pleas- 
ant and profitable season. Rain was 
encountered on the “big day” at three 
of the fairs played. The policy of a 
free gate was adopted the latter part 
of the season, which will continue next 
year. 

Mrs. T. L. Dedrick, who underwent an 
operation a few weeks ago and was 
thought recovering nicely and returned 
to office work for a while, suffered a 
relapse and is under treatment of a 
doctor here. Floyd R. Heth left for 
California a couple of weeks before the 
show closed. Winter-quarters work is 
scheduled not to start until about Feb- 
ruary 15. 


A Look Backward 


HE “40th Anniversary”! Well, in 

1904 Billyboy was 10 years old, and 

I started trouping in 1904, and I 
have read The Billboard ever since. 


In 1904-05 I was with the Great 
Cosmopolitan Amusement Company 
(Tubby Snyder and Jim Anderson). I 
was only a kid, and were those troupers 
good to me? Youtellum, Pard! And did 
they take pains to train a kid and bring 
him up to be “real showfolks’’? I'll say! 
Did I need training? Well, I hadn’t 
been on the show but a few days just 
sort of getting acquainted around when 
I let out the crack, “Hey, look, somebody 
spit Wheeler on the hat!” and right 
there I was named “Dutch, the Kid 
Drummer,” and it stuck for years. 

Reading of H. (Tubby) Snyder in The 
Billboard frequently of late brings back 
the “good old years.” There are a lot 
of those years we would like to live 
again with those good ol’ troupers. 

With the Cosmopolitan Company in 
1904 were its heads. Snyder and Ander- 


son. The free acts were Captain Fish, 
high diver: Heinie Wilson and wife, 
cycle whiri: Flying Cromwells (Frank 
and Maud): the Valentinos, with Ben 


Beno, the “man with the chair,” and 


Sy BILLY F. 


STOHLMAN 


later Archie Phillion with his Spiral 
Tower. There were also the Searles 
Brothers, Charlie, John and Alex, con- 
cessions; Kid Moore, boxing all comers, 
and “Mack,” the official announcer. 
Shows included Johnny, Glick and 
“Mom” Nelson’s Dog and Pony Show, 
Pop Baldwin’s Bank Robbery (motion 
picture show), One-Armed Johnny 
West’s Train Robbery (motion picture), 
George Proctor’s Plantation Show and 
his Katzenjammer Kids, Vern Tant- 
linger’s Wild West (with Saunders, 
Henry Boggs, Scout Younger and Sioux 
Indians), Tubby Snyder’s Little Horse 
Show, Snake King and his Bosco Show, 
A. T. Miller’s Electric Show, George 
Donovan, Bob Younger, and Lew Wiley 
and his guitar, Glass Blowers Show and 
Katzenjammer Castle. And the band: 
What a band of 10 men! There were 
Al Merrihew (leader), cornet; Willard 
Cox, cornet; Lon Cagey, baritone; Ernie 
Shell, trombone; O. B. Wheeler, trom- 
bone; Dan Higby, clarinet; Hy Carlson, 
alto; Vern Stout, tuba; Bill Garrioch, 
bass drum, and the writer, snare drum. 
The show was a rag front in 1904, but 
grew to wagon fronts and its own train 
in 1905. “Ye good old days!” 


FRED W. SIMS, owner-manager 
Sims’ Greater Canadian Shows, which 
he launched in 1930. Was formerly 
a concessioner with Con T. Kennedy 
Shows, Herbert A. Kline Shows, World 
at Home Shows and Johnny J. Jones 
Exposition. Started in 1911 as a 
‘concession worker with the C. W. 
Parker Shows unit, managed by Con 
T. Kennedy. 


Royal Palm Taking 
Two Weeks’ Layoff 


DE LAND, Fia., Dec. 22.—Royal Palm 
Shows are taking a two weeks’ layoff 
here following their engagement at the 
Duval County Colored Fair at Jackson- 
ville in order to do some building, re- 
building and painting in preparation 
for resuming their winter tour. Cold 
weather greatly interfered with attend- 
ance at the colored fair at Jacksonville 
the entire week. 

Robert R. Kline, general agent, who 
has been with the show since July, has 
been contracted for 1935. Harry B. 
Saunders will remain as assistant man- 
ager; Tom Salmon, as superintendent of 
construction, and Otis Seevers in charge 
of transportation. The shows have had 
a good year and covered considerable 
territory. 

Berney Smuckler and R. L. Millican 
are leaving for a trip thru the North 
with a view to purchasing some new 
equipment. Will spend Christmas, how- 
ever, at Lake Helen, Fla., Mr. Smuck- 
ler’s home, which is only six miles from 
the winter quarters here. 


Ringens Has Thrills 
While Traveling Abroad 


ATLANTA, Ga., Dec. 22. — Peejay 
Ringens, of high-dive note and who its 
on a trip thru Europe and the Far East, 
traveling by his plane, has written a let- 
ter to his performer friend Ben Beno, 
prominent aerialist known as the Man 
on the Chair in the Air, in which 
Ringens relates some thrilling experi- 
ences. 


On one occasion the American high 
diver was forced to land his plane in a 
jungle in Siam, among wild animals, be- 
cause of engine trouble. At one of his 
landings in Japan his plane was 
guarded by uniformed officials while 
he explained the cause of his stopping 
to government executives. 

Beno is also a globe-trotting show- 
man. About seven years ago he and 
Ringens were together on a tour of 
Spain, France, Germany, Belgium and 
Denmark. 


Roy Rebooks With Kaus 


NEW BERN, N. C., Dec. 22.—Capt. Roy, 
who had his Monkey Circus with Kaus 
United Shows this year, has rebooked 
with that amusement company for next 
season. Captain and the missus have 
secured a warhouse here for the stor- 
age of their equipment and where they 
are now training their charges for some 
feature presentations. 


——t 


Royal American’s 
Greatest Season 


By NORMAN FRAZIER 

Celebrations are in order. 

The Biliboard commemorates 40 years 
in which the romance of the show world 
has filled its interesting pages. 

Royal American Shows celebrates the 
greatest year in their history—a year re- 
plete with achievements along a broad 
trail from the tropical grandeur of 
Florida to the gorgeous Rocky Moun- 
tains of Western Canada. 

The show world at large is jubilant 
as these United States gradually fight 
their way back into economic stability 
and commercial normaicy. 

Royal American Shows traveled nearly 
18,000 miles this season. They played 
42 cities, in which 24 engagements were 
fairs. They carried 24 attractions and 
14 thrilling riding devices and traveled 
on their special train of double-length 
railroad cars. Indeed, Carl J. Sedlmayr, 
general manager; Elmer C. Velare, busi- 
ness manager, and Curtis J. Velare, con- 
cession manager, have cause to be proud 
of Royal American Shows this season. 
Turning back into the pages of The 
Billboard one re-reads of phenomenal 
engagements at the Calgary Exhibition 
and Stampede, Edmonton Provincial Ex- 
hibition, Regina Exhibition, Winnipeg 
Diamond Jubilee, Wisconsin Tri-State 
Fair, Mississippi State Fair, Greater 
Mobile Gulf Coast Fair, Tennessee State 
Fair, Alabama State Fair, Florida Fair 
and Gasparilla and other prominent 
events. 

The group of attractions was one of 
the strongest ever presented in the 
United States. Such features as Lion 
Motordrome, with Marjorie Kemp and 
her automobile-riding tions; Carver 
Hippodrome, with Sonora Carver in a 
high dive on horseback; Dick Best’s Side 
Show of outstanding freaks; Royal 
Midget Village, featuring Harry Klima 
and a troupe of “little people” acrobats; 
Lillian Sheppard’s Havana Rumba, fea- 
turing Virginia Brown in a fan dance, as 
well as Senorita Dolores Ramon in por- 
trayals of Cuban rumba and Haitian 
carioca, with a supporting cast; Thad 
Rising’s Brown-Skin Vanities, with such 
terpsichorean stars as Willie Rogers; 
Diamond Kitty, under management of 
F. V. McGarry; Oriental Temple of 
Mystery, featuring Warren the Wizard, 
and many others. The riding devices 
commanded the attention of the multi- 
tudes of visitors to the midway, among 
them such unusual features as_ the 
world’s only four-in-line giant Ferris 
Wheels and the Sky Rocket. 

Four giant battleship  searchlights 
added the strength of their appeal to 
the midway, where brilliance and radi- 
(See ROYAL AMERICAN’S on page 240.) 

2 


CARL J. SEDLMAYR JR., who is 
attending Florida Military Institute. 
Haines City, Fla., this winter. He is 
familiarly known as “C. J.” among 
attaches of the Royal American 
Shows, of which his father is one of 
the owners. He spent the past sum- 
mer and early fall with the shows, 
accompanying them over their route 
of the Class A Canadian fairs. 
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Chop Suey 


| eile W. SE 4UGRSS WE ll 


TAMPA, Fla., Dec. 22.—Well the Shrine 
Circus at Evansville, Ind., was okKeh by 
me and I paid off plenty. But the doc- 
tors who did the bum job on my leg 
stepped in and collected. 


Jack Murray and his wife, Kate Ward, 
are at Valdosta, Ga., while the hunting 
season is on. Jack sold his rides to 
Capt. John Sheesley after a tough sea- 
son, and “strange as it seems” the rides 
won themselves out the next two weeks. 


Cy Cleveland has the Olive Hotel in 
Tampa. . . . Eddie Edwards (Kane) 
steward of Floridian Hotel. . . . George 
and Sadie Dorman at the Lafayette Ho- 
tel for the winter. . . . Clint and Curtis 
Velare left for Spokane, Wsh., for their 
dear mother’s funeral. . . Plain Dave 
Morris and the missus on the way here 
from Beeville, Tex. . . Bill Deurmont 
and the missus coming in from Galves- 
ton. . Billy Williams Wasserman 
taking care of a sick friend. . . Mrs, 
Johnnie J. Jones and her sister, Bootsie, 
with her new husband, Buddy Paddock, 
have rented a nice bungalow. . 
Johnny J. Jones Jr. still at Florida 
Military Institute. . . Beautiful Ray- 
nell in the city, but lives in an ei 
ment that has no telephone... 
Talked to Sarah McCaffery as she has a 


phone. If you want to know where 
they live ask Elizabeth Streader, she 
knows. . . Sammy Burgdorf and his 


wife have moved to Cocoa and have a 
home there. . . . Milt Morris taking all 
bets. . . Billie Carrington’s New York 
Exchange Bar is a headquarters for 
showfolks. . Mrs. Johns, of Arcade 

note, has taken herself a husband. 
Imogene (Riley) Woolard rebuilding 
their outfit. Jack Himes, Billy 
Buzzell’s father-in-law, has rebuilt his 
roadhouse. My daughter, Lovey, 
drove us down safely and in good time— 
kept one jump ahead of the snow all 
the way—but it caught up with us here. 
. Eddie Brown reports success in San 
Francisco with the Pacific Exposition. 
Jim Simpson writes of conditions 

out west, which are okeh by him. 
Benny Krause at his home in Punta 
Gorda. . . Lil Carsen Sheppard, Andy 

and Ester Carson live next door. 

F. F. Smith, who had the Society Cir- 
cus, called at the Shrine Circus at 
Evansville and gave me the “Official 
Route Card No. 8” of Rice & Dore Water 
Circus, season 1915. Miles traveled 985. 
Played Evansville July 6 and at Hen- 
derson, Ky., next day had a big storm. 
The captain of the towboat and fleet 
of eight barges grabbed his wife and 
child and fled to the shore. Only the 
roustabouts, headed by Johnny Bowen, 
saved the fleet. That same week on July 
9 the show played Uniontown, Ky., in 
the afternoon and Shawneetown, IIl., at 
night; on the 10th, Carrsville, Ky.; in 
afternoon and Golconda, IIL, at night. 
Nine towns in one week was some record 
for a show of this size. 


Just received the following letter from 
Mrs. Bob Morten: “Notice in the above 
column someone boasts of three books 
of Evansville Shrine Circus being used 
at the door of Bob Morton’s Circus in 
Toronto. Sorry to advise your in- 
formant, but there were no such tickets 
used at the door—in the first place they 
were 10-cent admission tickets, and Bob 
Morton doesn’t have a 10-cent circus, 
and in the second place we have an ef- 
ficient crew of men taking tickets on 


Compliments... 


MOHAWK 
VALLEY 
SHOWS 


CALLIOPE SALE 


Aet Clearance Sale New and 
Roe Calliopes. Latest 

1935 Models. Eight Cal- 

Quick liopes and Calliaphones at 
\“% reduction. Immediate delivery for Shows 


and. Rinks. 


TANGLEY CO., Muscatine, lowa 


the door that would not let such a 
ridiculous thing occur, and in the third 
place I personally check every ticket 
that comes in thru the door of every 
engagement of Bob Morton's and none 
from Evansville was accepted. Sorry to 
disappoint you.” 


We received the following from Toron- 
to: “Inclosed find automobile stubs and 
check for circus tickets and hope your 
show goes over as big as the Shrine Cir- 
cus here. Three of us attended last 
Tuesday night. Had bought tickets for 
the show and just for a joke used your 
tickets which were accepted much to 
our surprise. Yours in the faith, Rob- 
ert Henshaw.” Had no intention of 
giving the idea that three books of 60 
tickets each were used and did not 
think that Mr. Henshaw would fib to 
me, but it seems he did. 


American Carnivals 


Association, Inc. 


By MAX COHEN 

ROCHESTER, N. Y., Dec. 22—The 
time of the year has now come when 
thoughts should turn from material 
things to those of sentiment. The holi- 
day season has had its usual interrup- 
tion upon the affairs of the American 
Carnivals Association and full activities 
will be resumed after the first of the 
year. 

We desire at this time to extend to 
One and all best wishes for a Merry 
Christmas and happy and successful 
1935, and at the same time to con- 
gratulate The Billboard upon its 40th 
Anniversary. 


Western State Shows 


SAN ANTONIO, Tex., Dec. 22.—West- 
ern State Shows have completed their 
season and now are in their spacious 
winter quarters at Houston and Laredo 
streets here. The season carried the 
show thru Texas, New Mexico, Colorado, 
Wyoming and Montana and was one of 
the most successful in many years. The 
staff remained intact all season: Man- 
ager, Jack Ruback; contracting agent, 
Don M. Brashear; lot superintendent, 
Bennie Hyman; legal adjuster, Albert 
Wright; publicity and general an- 
nouncer, Bill Starr; electrician and 
trainmaster, John Hollis. Many carnival 
people have selected San Antonio to 
spend the winter. Walter Stanley and 
the congenial publicity agent, Ken 
Hosmer, can always be found wherever 
news of race winners (or losers) comes 
over the wires. Manager Jack Ruback 
has started work in winter quarters and 
he intends to have 15 shows, 10 rides, 
colored band and free act next season. 
The building of all new show fronts is 
under way. The management insists 
that all shows will have fronts the same 
height and of the same design. The 
rides will receive attention in the very 
near future. BILL STARR. 


Dodson’s World Fair Shows 


EAST ST. LOUIS, Ill., Dee. 22.—Bill 
Harvey, superintendent winter quarters, 
states that on account of cold weather 
there has not been much progress, but 
he and Henry MacCauley have been giv- 
ing the ride engines a thoro checking 
over and getting the necessary parts 
shipped to quarters. Dick O’Brien ad- 
vises that Fred Bond has booked his 
two attractions with the show for the 
coming season. both being rebuilt at 
Fort Worth Guy and Mel Dodson and 
their families are enjoying their vacation 
in Plorida. Jack Baillie has been get- 
ting along nicely at Jacksonville, Fla., 
and after a needed rest of a few weeks 
will go to San Antonio and paint up 
his show. Van Ault, now at Muskogee, 
Okla., after the holidays, will be at 
quarters to again have charge of the 
painting. Guy Dodson infos that an 
innovation in advance billing will be 
tried out the coming season, using 
separate billing matter for each attrac- 
tion, and each town heralded the Sat- 
urday before the arrival of the show. 
Red Bell, now at Carterville, Ill., will 
be southbound soon. Ed Bruer, at 
Clarksdale, had Dick O’Brien as a week- 
end visitor. MARK BRYAN. 


Cetlin & Wilson Shows 


GREENSBORO, N. C., Dec. 22.—J. W. 
Wilson, Harry Dunkel and D. L. Basinger 
recently returned from Toronto. Dunkel 
and I. Cetlin have been successful in 
securing contracts. Things at a stand- 
still here until January 1. Visitors have 


receipts this year. 


800 Case Avenue, 


An attractive Ride for your Park. 
Eastern State Park in 1934 showed more than 200 per 
cent increase in gross receipts over last year. 
in Southwestern State Park increased 59 per cent in 


Write us about BIC EL! WHEELS 
ELI BRIDCE COMPANY 
Builders of Wheels for Park or Portable Operation 


The Reliable Big Eli Wheel 


One BIG ELI 


in an 


A Wheel 


Jacksonville, III. 


DEE LANG SHOWS 


Also Congratulates The Billboard on Its 40th Anniversary 


Season’s Greetings to All Our Friends 


for your 1935 Event. 


FAIR SECRETARIES AND CELEBRATION COMMITTEES: 


If you want a real clean Show of merit for your Event, carrying 8 Rides, 
12 Shows and 25 Concessions, get in touch with us, so that we can plan 


COMING 


NOW BOOKING SHOWS, RIDES AND CONCESSIONS FOR 


SEASON. 


DEE LANG, Gen. Mer. 


(Permanent Address: 3820 McDonald Ave., 
St. Louis, Mo.) 


SAMMY LAWRENCE 


Joins With the Outdoor Show World in Congratulations to 
The Billboard on Its 40th Anniversary 


Holiday Greetings To All Friends 


OPERATING HIGH-CLASS CONCESSIONS ONLY AT ALL TIMES 
Permanent Address: Care Billboard, Cincinnati, Ohio. 


only (no racket). Free Gate. 
Game, Blower, Fishpond, All 
Calliope on truck. 
Lewis answer. Show opens March 25. 
THEODORE L. DEDRICK, Manager, 


(X) open. 


NEW DEAL SHOWS 


Wish All a Prosperous and Happy Season 


Now booking Shows and Rides with or without transportation, Merchandise Concessions 
Cook House, Crackerjack, Diggers, Shooting Gallery 
Will book or buy Silodrome, 
Want Performers and Musicians for Minstrel Show and Band. 
All replies— 


Corn 
Funhouse and 
“Curley” 


Starkville, Miss. 


until first week in April in Florida. 
Concessions. 
Want to buy or book Smal! Carousel. 


KRAUSE GREATER SHOWS 
Congratulates The Billboard Publishing Company 


on their Fortieth Anniversary 


Will open week of January 14 at a Florida Fair, and Fairs and Celebrations to follow 
Want several Good Shows and all Legitimate 
Will sell exclusive on Bingo Game, also Photo Gallary and several others. 
Address Punta Gorda, Fla. 


included Mr. and Mrs. John M. Sheesley, 
Charles Pounds, H. Hodges and wife, 
Howard Ingram, Edward Rahn, Cash 
Miller, Frank Winchell, Max Linderman, 
Mr. and Mrs. H. E. MacNaughton, J. C. 
McCaffery, George S. Marr, Doc King 
and wife and Mary Casey. Col. Buck 
Denby presides at the Jack Pot Club 
meetings held at the Clegg Hotel. Mrs. 
Speedy Merrill is recuperating after an 
operation at a local hospital. Art 
Spencer back, also Dave and Art Parrot, 
the musical boys, now broadcasting over 
Station WBIG, Greensboro. Ann De- 
Lorme was a visitor for a few days. Fred 
Utter passed thru on his way to Bur- 
lington, N. C. George Vogstad has 2 
store show here this week. Speedy Mer- 
rill has about finished his Motordrome 
and it is ready for the new paint job. 
Walkathon still going over strong, quite 
a hangout for showfolks. All ride 
motors have been overhauled, and paint- 
ing and building of fronts will start 
soon. GEORGE HIRSHBERG. 


1500 KENO (LOTTO) 


in 15 Sets of 100 Cards Woced 


$5.25 


Made up each, 
Markers. One Winner in the entire series 
per Set of 100 Cards 


BINGO CORN GAMES 


FROM 26 TO 366-CARD SETS 
$i. 


BO-GasG Bat... ccccccces. 60 
35-Car@ Get............+-. 5.25 
75-Card Set....... 6.5¢ 
5@ Cards, $6.00; 100 Cards, 510. 00; 150 Cards, $12 50; 
700 Cards, $15. 00; 250 300 Cards 


Cards, $17.50; 
20.60. 
All Sets complete with Wood Markers Tally and 
Direction Sheet. Send for Free Sample, etc 
Send for Free Sample Cards end Price List. We 
ay postage except C. O. D. expense Instant de- 
ivery. No checks accepted. Established 10 years 


J.M, SIMMONS & CO,, 


169 North Dearborn Street, CHICAGO, ILL 


BEST WISHES 
To My Friends and All for Prosperous 1935. 


K. E. SIMMONS, Crawfordsville, 


Ind. 
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SEW ARD’S 1935 
HOROSCOPES 
Samples, 25c. 
SEWARD’S Full Line of Books op 
Character Delineation, 
Numerology, Etc. 

A. F. SEWARD & COMPANY, 
3620 Rokeby St.. Chicago, Til. 


tf WHEELS 
Park Spesial 


30 in. in diam- 
eter. Beautifully 
painted. We carry 
in stock 12-15- 
20-24 and 30 
Ha numbers. Special 
Price, 


$12.00 
BINGO GAME 


75-Player, _com- 
plete, $5.25. 
Including Tax. 
Send for our new 1935 Catalogue, full of 
new Games, Dolls, Blankets, Lamps, Alum 
inum Ware, Candy, Pillow ‘Tops, Balloons, 
Paper Hats, Favors, Confetti, Artificial 
Flowers, Novelties. 
Send for Catalog No. 234. 
Heavy Convention Walking Canes. 
CANES Dark gimmaoes Finish. 
Price Fer Gross, $24.00. 
LACK MFG. CO. 
B20 1245126 W. Lake St., Chicago, I ERR 


ASTRO FORECASTS 
AND ANALYSES 


(BALANCE OF 1934 AND ALL OF 1935) 
Single Sheets, 8/2 x14, bj menage Fy Per M. 05.09 
Analysis, 3-p., with Blue ver. Each..... 
Analysis, 8-p., with White Cover. i epee eT 
Forecast and Analysis, 9-p., Fancy Covers. Ea. .05 

Samples of the 4 Readings, Four for 25c. 
No. 1, 34-Pace, Gold & Silver Covers. Each .25 
Wall Crarts, Heavy Paper, Size 28x34. Each 1.00 

Gazing Crystals, Ouija Boards, Planchettes, Etc. 


NEW DREAM BOOK 


«16 Pages, 2 Sets Numbers, Clearing and Pol- 

ov 4200 Dreams. Bound In Heavy Gold 
per Covers, Good Quality Paper. Sample .$0.1& 

EaveTIAN DREAM BOOK, — Size, 64 


Pages. No Numbers. Sample.......... .05 
HOW TO WIN AT ANY KIN ND OF SPECULA- 
Zeon, 24-Page Booklet, Seautifully Bound. 


Samp 25c. 
FORTUNE TELLING ay gaase. Same Bind- 


30 Pages. Sample 


ZODIAC FORTUNE. CARDS, Fine Set of 30 
Cards, 35c. 


Our name or ads do not appear in any book. 


SIMMONS & CO. 


109 N. Dearborn Street, CHICAGO. 
Instant Delivery. Send for Wholesale Prices. 


LANCASTER, PENNA. 
919 — 


TS CARD BINGO, $3.00 


75-Cari BINGO SET, complete with Call 
Sheet calling Numbers and Markers, sent 
paid anywhere in the U. 8S. for only $3.00. 


GEO. W. BRINK & SON 


4454 Gratiot Ave., DETROIT, MICH. 
(Over Thirty Years in Business) 


1935 Astro Forecasts 


(Lest Quarter of 1934 Included.) 

1-4-7 and 27-page Readings. Apparatus for Mind- 
Readers, Mental Magic, Spirit Effects, Buddha Pa- 
pers, Books. New Personal Character Analysis 
Sheets for Graphology, Numerology, and Personal 
Appearance. Send 36c for Giant Illustrated Cata- 
logue and Sample. NELSON ENTERPRISES, 198 
South Third, Columbus, O. 


{q, HOROSCOPES 


1, 4, 5 and 7 Pages. 
FUTURE PHOTOS 
Send*10c for Samples. 
JOSEPH LEDOUX, 

169 Wilson Avenue, Brooklyn, N. Y. 


FOR SALE 


Have the finest looking Snake Show on the road 
for sale at a Rea! Bargain. Price complete, 
$100. Write or wire 

RUBE NIXON, 


Care Johnny J. Jones Expo., Augusta, Ga. 


RUBE NIXON WANTS 


Am enlarging my show and will have places for 
four more Men that can and will work any place 
around the show Also want Man for my own 
Cook House. Salary all_you are worth. Write or 
wire me care Johnny J. Jones Expo., Augusta, Ga. 


SIDE SHOW PEOPLE 


We have something for every kind of an act to 
sell—Magic Slum, Novelties, Pictures, anything 
you want. Seil something—get tose extra money. 

Ask for List 5. CHAS. V. LEE, St. James, N. Y. 


i 


MIDWAY CONFAB 


By THE MIXER 


DECEMBER 25 the most widely ob- 
served anniversary, Christmas! 


ON CHRISTMAS four years ago was 
recorded the passing of a master show=- 
man, Johnny J. Jones. 


F. L. FAUST, manager FP. & M. Amuse- 
ment Company, is sojourning this win- 
ter at Manatee, Fla. 


THE VETERAN EX-SHOWMAN Owen 
A. Brady is still a resident at Elks’ Na- 
tional Home, Bedford, Va. 


NICK BROKOVICH advises that he 
has booked three concessions with 
Bright Light Shows for next season. 


ALONZO CORREGO and Fatima Salih 
recently left Texas and journeyed north- 
ward to St. Louis for the winter months. 


OLLIE AND AGGIE TROUT (which 
hustling concessions Mr. and Mrs. need 
no introduction to midway folks) have 
been sojourning at Daytona Beach, Fila. 


SID S. CRANE has associated himself 
with Earl Spicer, mentalist, and they 
are slated to start their engagements 
within the next few weeks. 


OTIS J. FRANK, who had a Mickey 
Mouse Circus with Cetlin & Wilson 


FRED AND CLAIRE NEWMAN, con- 
cessioners with Kaus United Shows, 
since the season closing of that com- 
pany have returned to Atlanta, Ga., for 
the winter. 


ROBERTA ROBERTS (Homar Sharar), 
late of Brydon’s International Congress 
of Oddities, has returned to Louisville, 
Ky., to work night clubs under Bob 


Sickels’ management. 


Many showfolks have said, relative to 
Billyboy: “I read the first issue.” Pages 
115 to and including 122 of this issue 
(a complete reprint of the first issue, then 
a monthly and titled Billboard Advertis- 
ing), may be read with much interest. 


RAY GLAUM recently purchased two 
large pythons with which he gave a 
Jungleland dance in the floor show of a 
night club at Denver. Was booked to 
later play a city in the Middle West. 


J. GEORGE LOOS has been distribut- 
ing a neatly gotten-up announcement 
card (5%x9%), printing in black and 
red, relative to his Greater United 
Shows, 


THE ARGUMENT (friendly) regarding 
who invented the numbered and un- 


THE PHOTO was taken in 1907, when the Herbert A, Kline Shows exhibited 
on streets at Winona, Minn. The personnels of two of the attractions—Billy 


Madison’s Monarch Picture Show and 
picture. 


and Erickson’s Kansas Cyclone—were in the 


Shows this year, plans a new Three-in- 
One Side Show for next season. 


F. L. FUSSELL, hibernating at Fitz- 
gerald, Ga., visited five carnivals, six 
circuses, a tent repertoire company, a 
tent tab show and a large colored min- 
strel troupe this year. 


items intended for this “column” reaching 
its editor later than December 19 could not be 
used in this issue—this department of the Big 
Number to press several days earlier than for 
the regular editions. 


MR. AND MRS. GEORGE VOGSTAD, 
with World’s Fair Attractions in North 
Carolina, recently received a Silver Rock 
python from San Francisco, making 
them two big reps of the python family. 


POSTCARDED INFO from Pat Beck- 
man was that he had booked his Chair- 
plane, Ferris Wheel and a Five-in-One 
Side Show with Bright Light Shows and 
probably would add a kiddie ride later. 


TRA J. WATKINS has been looking 
after his business interests at his home 
city, Rutland, Vt.; the missus with some 
of their attractions with Royal Palm 
Shows in Florida. 


A Houston modiste gazed at the banner 
sign on the front of the palmistry studio 
operated by Madame Odus on the midway 
of Big State Shows, and mistaking Madame 
for someone who owed her, blurted out: 
“Pll say she ‘Odus,’ and her ‘Sister Sue,” 
she belongs to the ‘Odus’ family.” 


controlled wheel used at merchandise 
concessions has been resurrected at De- 
troit. 


AMONG veteran showfolks hibernat- 
ing at Tampa, Fla., this winter is Prank 
LaBarr, who many years ago was a 
prominent circus performer, later mail 
man and salesman The Billboard with 
carnivals. 

WHILE THE “bluebirds are south” 
for the winter Walter Lankford is op- 
erating a barbershop at Fairfield. DL, 
and the twins, Harold and Lester, are 
in school and training on cornet and 
drums. 


AMONG SHOWFOLKS seen in Hot 
Springs, Ark., recently were Jack Oliver, 
Superior Shows; Cotton Ellis, Hamilton 
Shows: W. E. (Spike) Wagner, J. J. 
Page Shows; Jerry R. Marsh, Marsh Sis- 
ters’ diving act, and many others. 


MRS. DORIS AGNEY has been spend- 
ing a few weeks with her sister and 
brother-in-law, Mr. and Mrs. M. N. Col- 
grove, at Hemlock, N. Y. The Colgroves 
are of A. B. Rogers Shows; a boy was 
born to them on December 3. 

WARD (DAD) DUNBAR, who has 
spent many years under the Sheesley 
banner as mail and telegraph man and 
salesman The Billboard, is spending a 
quiet but pleasant winter at the show- 
quarters city, Statesville, N. C. 


ONE OF THE oldest but least heard- 
about concessioners is Joe Sloan. Joe 
started playing the merry-go-round 


lots in Philadelphia in 1890 with a 
“coon dodger.” He hasn't missed a sea- 
son and is still going good at 63 years 
“young.” 


FRED M. AND MARGIE BEDFORD, 
the past fair season with Happyland 
Shows in Michigan, have purchased a 
nifty housecar for next year’s trouping. 
At present have an act working night 
clubs and other dates in and around 
Detroit. 


MR. AND MRS. (Madam Zillah, men- 
talist) Tom Rankine Sr. have been visit- 
ing and having Thanksgiving and Christ- 
mas dinners with Tom Jr. and his wife, 
Zella (mentalist), at the latters’ home 
in Fitzgerald, Ga. Taking a good rest- 
up prior to starting their winter fair 
work at Largo, Fla. 


MRS. C. W. CRACRAFT, wife of the 
general representative Mighty Sheesley 
Midway, who received a broken ankle 
when she fell on a flight of stairs at 
their home in Covington, Ky. a few 
weeks ago, is recovering nicely, altho 
still on crutches. C. W. has been doing 
a lot of traveling but will spend Christ- 
mas week with the missus. 


QUITE A NUMBER of midwayites are 
at Camp Charlotte Farms (a transient 
camp), some of them for the winter. 
Among them James Whalen, L. Leo 
Lonegan, Nick DeRose, Roy Kenerly, 
Paul (Fat) Prosser, Archie Collins, 
Whitey Ralston, Scotty Miller and 
Whitey Gouder. The boys recently 
staged a ping-pong tournament, which 
was won by Lonegan, says Nick DeRose. 


SEEN in and around Rochester, N. Y.: 
H. Eugene Sneck and his wife (Bubbles 
Carson), looking after their floor show 
units. . . Many of the members of 
Professional Club are midway folks. 
. Zip Dunn busy with his enter- 
prises in and around the city. . . . Tom 
Hoctor, Great Lakes Shows, has pur- 
chased two additional trucks to move 
his rides. 


a. 


Cc. B. (DOC) SCANLON, he of the 
nifty chin hirsute, fluently delivered 
show-front talks and many years’ ex- 
perience, after closing the season with 
Max Kimmerer on Rubin & Cherry Ex- 
position, did not meander to Hartford, 
Conn., as has been his wont for some 
past winters. Instead Doc went to the 
city of his pleasant association a decade 
ago with the late J. M. Hathaway, 
Miami. 


“LITTLE JOE” VARGO, formerly with 
various carnivals, has been off the road 
the last three years and has been lo- 
cated at Milwaukee. In Joe’s family 
circle there have been three new ar- 
rivals in as many years and he has 
nmamed them Jean, Joe and Jerry, re- 
spectively. However, he opines that he 
may get back into midway harness with- 
in the next two years. 


CHARLES S. ARNOLD has been away 
from the midways with his concessions 
(in other business at New Orleans) the 
last two years, but info has it that the 
former circus performer and free-act 
aerialist (years ago) is again becoming 
a victim of “road fever.” By the way, 


THE NEW CHAIRPLANE 


The Latest Invention. The Most Sensational Ride 
Out for Parks, Fairs and Carnivals. Portable 
Stationary. Write today and let us tell you all 
about it. Weight, 6,500 Ibs. 

SMITH & SMITH, 8: Erie Co., New York. 


Irresistible 


CHILI CON CARNE 


Made With 


Galster Chili Compound 


Valuable, secret formula of 15 seasonings in 
powder form. Makes and holds patrons where 
others fail. 4 uick, sure, economical, guar- 
anteed money er. Sold ‘only direct, Pound, 
g). atm "Mexican Cook Book and Sample 


VERNON GALSTER, Box A, Putnam, fil. 


enverwiasmoawtastea saRParPeeoSe See woe 


~aoen~ 4 oS 6 ~e 


5 - osama ; t 
del ; | 
; @ # 
3. ee —_.._ # 
TT nn 
/ ‘ A 
d * | wi 
I eghe ~ ek “git Py th 
a ae; LO pg AES 
, ; ee Se ee ¥ } SS 
ae ea Seas ETE ————— 
! * ~n aA E. 4 ioe ' fr u G 
ae ‘ bi 
15 
| ee Pl 
- & a as th 
e 4 baad br 
we Sie Ore ai w 
a RLS y+ . Ee m 
y we < ¥ ———— 
» Bho a eee etiaen y 
rf \ ‘ wx 
sis/ OG FI " 
| ia as @ Hx + 
- , 2} 
| EEA, — | P 
f -.s eX Zs « —— ts 
. = e 4 > K % «é 
4 Sx? /erTp, \Sx Cc 
‘ ; ae oe at 
| | . 
Cc 
} D 
j eens J 
\ fc 
sarin nati M 
P 
cemmempnemiepnhentes al 
; Ee a 
ine ( 
re a 
ae a 
. (gemaneneanannanaen ies cast... Seneeenee = — $$$ = - = — 
: Se Ee ae ae ae ar 8 a ee 
Se CYGLONE : beg ee * te 2c 8 oe a S| 
f ae Se eda 4 a 
£ | on Se  < fe S A ‘a A oy "ane er ee 
Ey val is ae . 2 ees ae * ee 
: L Ae ae 26. = os A f “ a ; | Re F “ | 
; Si a = 7 g er. P Wee oR ; Ne - -- 
ies EA MEDIUM. Same Singing, =| i ete # e 6? Pease 
E. ; i Rote: : EY, ae Sr eT Ve he £ a ae 
if NN F ve eI Bil. : ip webs a a¢*- ae} wh 
i; | a, Ra @ a 3 " é' 
L_-L-——_7 i i gear? *? »4a2 
i tt os a ee ; aa os, a 'e ya . Wii ~~ 46 > } 
PM 8 CANE secon PY eT a posh 
bbe 4 : "REG. SWAGGERS PER GROSS ae ec ee ae ! a 
| rr i 
tt opt en SINGER ~ "26 wows seevice | nM Re Oe 
a EARL F.REBMAN — 
y i ene ope «4 SiN 
Pe : 
) ee = “4 2 ————— 
| ee it 
a , i —— 
C—O ———————__—__= ZEN ee 
1 fi ma\ \N 
- | » | Bi : \ : 
if \ Ae = Sr a 
: us asian kal = : 
: —— ee = , ~ ~ 
a | sain a 
y a ee 
‘ 
} a — 
Eg 
\ Be Be 
T3 att nenennemenentete 
5, 
e — 
- | 


December 29, 1934 


CARNIVALS 


The Billboard 239 


Arnold's first midway experience was 
with Morris & Berger in 1901, when the 
season's end (at Richmond, Va.) was 
the birth of the K. G. Barkoot Shows. 


NOTING in a recent issue that Bill 
Groff had closed the season with Hilder- 
brand Shows, C. Strichman recalls that 
15 years ago Bill had a big season with 
plaster stock on one of the C. A. Wor- 
tham Shows; same year that Hilder- 
brand made his debut on concessions 
with Dutch Gardner and Maurice Hell- 
man at Northwestern fairs, and same 
year that Fat Alton took a Conklin 
specially constructed concession out 
west, 


IN LAST ISSUE in the Final Curtain 
were announcements of the deaths of 
two well-known showmcn of the West 
Coast, also the names of pallbearers 
at their funerals. Honorary pallbearers 
were’ For Waiter B. Hunsaker, S. L. 
Cronin, Charles Hatch, Harry Fink, J. 
D. Reilly, Harry Seber, Frank Downie, 
John T. Backman and Roy Ludington; 
for J. L. (Judge) Karnes, Steve Henry, 
Milt Runkle, Doc Hall, J. D. Reilly, Harry 
Fink, Charles Sodderberg, John Miller 
and Joe Glacey. 


SHOWFOLK in Augusta, Ga., recently 
(but some of them leaving for other 
places) included Morris Lipsky, Cliff 
Swerster, Ben Voorheis, Bobby Gloth 
and wife, Louie Glcth, Arthur Atherton, 
Mr. and Mrs. Charles Kidder and son, 
Mrs. Bert Earles, Steve Decker, Ralph 
Decker, Joe Vernick, C. D. Scott, Mack 
McCarthy, Mike Conti, J. Valdosta, 
Hymie Cooper and wife, Harry Spangler 
and wife, Maxie Carter and wife, Teddy 
Underwood. Bill Barlus and wife, Jimmy 
Montana, Joe Exler, Red Sperling and 
wife and numerous others. 


IN FLORIDA and sojourning for a 
while at Cocoa: William H. Bahnsen 
and wife, side show past season with 
Happyland Shows; Dinty Moore and 
wife, concessions this year with Sheesley, 
Frank West and other carnivals. and E. 
C. May (special agent) and wife, Mighty 
Sheesley Midway. They have been hav- 
ing big times with A. L. (Lee) and Mrs. 
(Bingo) Avery, whose home is at Cocoa 
—Avery cookhouse past season with 
Northwestern Shows, the missus stayed 
home and cared for chicken farm. Mrs. 
May fell and injured ligaments in one 
of her ankles, but has been 
about okeh on crutches. 


(EDITOR’S NOTE: Hundreds of show- 
folk remember the humorous writings 
contributed by the late George Mathews, 
general agent, under the nom de plume 
of “Col. Hooza Nut,” that appeared at 
the head of the Carrival Caravans 
columns for years. Below is a reprint 
of the first installment, which appeared 
in the issue of January 6, 1917). 


Hicksville, Mo., 
January 1, 1917. 

Dear Ali—My rheumatism is bet- 
ter, but my bank roll is getting 
atrophied. (I got that word from 
the doctor—means wasting away). 
Very severe case; by the time you re- 
ceive this it will probably be wasted 
away to the thickness of a shoe- 
string. Though much can be done 
with a shoestring, if it is long 
enough, a shoestring the length the 
girls wear in those new-style high 
shoes would have been enough for 
some oldtimers to frame two car- 
nivals. What’s worrying me is if I 
get well I have to go to work. A 
carnival agent’s job is lots of work 
—and a thankless life. For an old 
tent-show agent to go ahead of a 
one-night hall show there isn’t 
enough real work to give him an 


In a spirit of fairness: The Mixer would 
like to conform to requests of many 
midway folks, that publication be made 
that they are (or have been) in need of 
financial assistance from showfolk friends. 
Frankly, some checkups in the past were 
made, and some cases were found worthy, 
others unworthy. Hence, in fairness all 
around ‘tis better that they write their 
friends direct, The Billboard providing the 
free mail-forwarding service. Also, many 
communications have closed with “Greet- 
ings” to other showfolks, especially prior 
to Christmas week. To publish these in 
the news columns would not be fairness 
to those who pay for such space in the 
advertising columns. If for social (not 
business) reasons this can also be handled 
by individuals direct—The Billboard's 
letter List and free mail-forwarding 
Service. Surely this is fairness. 


Fritz Winters, concessioner, recently had 
a tougher break follow some tough luck 
at Macon, Ga., while with Al C. Hansen 
Shows. Had many birds and parrots. Dur- 
ing a cold night heating apparatus went 
haywire. Result: About 40 dead canaries. 
Fritz took the survivors to his hotel room, 
in which was also his pet bulldog. He 
went to a movie. On his return he found 
—well, the bow-wow had burglarized the 
cages and enjoyed birdie (a la raw)—in- 
——~ a talking parrot Fritz valued at 
100. 


appetite. As to a boat show I never 
did like water. To be a real press 
agentrequiresbrains—nothing doing. 
A man with rheumatism has no 
business ahead of a two-car show. 
You may say I am too particular, 
but I am getting to the age where 
I don't grab any old job just for glory 
and hard work—I would rather 
have glory omitted and have it real 
good salary and hard work. To tell 
the truth the job I want is what 
they call “being with it.” Now if 
any manager wants a good man for 
that position tell him to wire me. 
No, I don’t want a ticket—if I’m 
allowed to draw on the treasury as 
soon as I join. 
Yours at liberty, 
COL. HOOZA NUTT. 


(EDITOR'S NOTE: Below are excerpts 
from “Carnival Chatter,” by J. George 
Loos, that appeared in The Billboard of 
March 19, 1927). 

Sayings of Famous Men: “Carnivals or 
some similar form of amusement are a 
part of the necessary gayety of a civil- 
ized people.”—William Allen White. 

* . *. 


“Reciprocity, mutuality, co-operation, 
those are the three big words.”—Elbert 
Hubbard. 

s . s 

First Trouper: “I’ve been in this busi- 
ness long before you were born.” 

Second Trouper: “Brother, that’s the 
trouble. You've been in it too long.” 

. . . 


Propositionist: “I have a great idea 
for a show that will make a world of 
money.” 

Carnival Manager: “Have you a tent?” 

Propositionist: ‘“‘No.” 

Carnival Manager: 
money?” 

Propositionist: “No. 
idea.” 

Carnival Manager: “I also have an 
idea. Please don’t slam the door.” 

. . . 


“Have you any 
I only have an 


The most thrilling thing I saw in 
Hollywood was a Hawalian dancer with 
her skirt on fire. 

. . . 

Co-operation among carnival man- 
agers in 1927? Not impossible, but 
highly improbable. _ 

* 


° 
Tired Concession Agent: 


“I hope it 
rains.” 


Most of our troubles lie within our 
own camp. A P 
* 


FAMOUS LAST WORDS 


What does he know about the racket? 

I wonder where the customers are to- 
night? 

This is the worst I have ever played. 

He’s broke, he hasn't got a cent. 

They take all the money out of town. 

Who got Toronto? 

The next one will be a red one. 

They got the contract because they 
gave them more percentage than we. 

I couldn’t use the date anyway. 

When do we eat? 

. . 

Nevertheless, irrespective, notwith- 
standing, carnivals will be here in some 
form or another 100 years from now. 


R. H. Work Shows 


SMITHVILLE, Tex., Dec. 22. — After 
R. H. Work Shows closed their season in 
Cheraw, S. C., a few weeks ago the 
greater part of the paraphernalia was 
stored for the winter in that city. The 
Chairplane, Minstrel Show and Mickey 
Mouse Show are booked with Smith's 
Great Atlantic Show for the winter 
season. Frank Redmond also joined 
Smith’s Show with his bingo and coun- 
try store. Manager R. H. Work has 
headed for Corpus Christi for the hunt- 
ing season. The writer will be at home 
here (Smithville) until after the holi- 
days. HAZEL REDMOND. 


SEASON'S GREETINGS TO BIG ELI FRIENDS 


1934 was our biggest year in the man- 
ufacture of BIC ELI Trailers — which 
proves they have made good in the field 
of Motorized Transportation. Ask the 
man who owns BIC ELI TRAILERS for 
his opinion of them. 

Orders are coming in for 1935. Write 
us about your transportation plans. today. 


ELI BRIDGE COMPANY 


Amusement Equipment Manufacturers for 
Years, 


JACKSONVILLE, ILL. 


Case and Wolcott, 


BIGGER PROFITS-CANDY FLOSS 
(slik 


XY 


We have been in this business for 30 years, 
being the ORIGINATORS of the Candy 
Floss Machine. We have satisfied custo- 
f mers all over the U.S.A and in Foreign 
Countries as well. $5.00 worth of sugar 
makes $100.00 worth of CANDY FLOSS. 
All machines GUARANTEED. Reduced 
prices until March Ist. 


@ _ ELECTRIC CANDY FLOSS 


oy MACHINE CO. 


202 Twelfth Ave. So. NASHVILLE, TENN. 
OWNERS STILL SAY PROUDLY: 
“Satisfactory to the utmost degree.” 
“Chief among the money earners.” 
“Upkeep and expense below expectations.” 
“As a repeat ride it stands by itself.” 
= “As popular as ever . . . has come to stay.” 
a Dh “Depended on for year after year profitable operation.” 


SELLNER MFG. CO., Faribault, Minn. 


Builders of the Tilt-a-Whirl, Swooper, Seliner Water Slide and Water Wheel. 


Season’s Vule Greetings From Us Jo Vout ¢ 


owwv 
a 


4 
. 
‘ 
‘ 
‘ 


a 
WILL BUY Ferris Wheel, good condition; Kiddie Rides, Glass 


Wheels, 
1,000 Feet 8-Ft. or 9-Ft. Khaki or Colored Stripes Side Wall (no Poles) 


cheap. Also want Bird Cages. All cash. Nothing bought “sight unseen. 
State all first letter. 

HELP WANTED—ONE MAN who fits our_ requirements. Can be «4 
young man, no family ties, free to travel East, fair education, wants 


to work hard to break into new _ business; able to stand investigation, 
past business, family ties, etc., for eventnal bonding as a Promotion 
can use an UNEMPLOYED ACTO who can keep 
manage his own private life; free and unencumbered, travel 
no boozer or skirt chaser. Write fully, sell us your services. 
A splendid opportunity awaits you. 
BOSS RIDE MAN, all around, able to repair automobiles, 
truck, etc. State record and everything. No hot air. Good 
right man. Good Second Man would be considered for this job 


drive 


“MAT 


1 
9 
3 
> 


petent 


Also Man to handle Concession Frames who 
well 


string lights, decorations, etc Strong hard worker. 


je> for 
f com- 
can use tools 


== BROS. PRODUCTION 


A BONDED ORGANIZATION. 
Address Care Billboard, Palace Theatre Bidg., 1564 Broadwa 


ror 7 9 


New Vork City. 


MR. AND MRS. AL WAGNER 


Extend Season’s Greetings to All Friends 


Watch us grow. Harry Smiley still with it and for us. Greetings especially 
to our Friends on Bloom’s Gold Medal Shows. 


Can use capable Concession Agents; 
want Capable Man _ for 


4152 Commonweath Avenue, 


must be high-class 
high-class Corn Game. Winter 


Toledo, Ohio. 


folks, also 
address— 


Congratulations to The Billboard for 40 Years of Service to the 
Show World and Wishing Everyone a Successful New Year 


WANTED 1935 SEASON 1935 WANTED 
STATE FAIR SHOWS 


Sensational High Free Acts. Musicians to strengthen band. Will book or 

buy Tilt-a-Whirl and Lindy-Loop. Want Shows of real merit. Will finance 

able showmen. Legitimate Concessions of all kinds wanted. All Concessions 

open. Address all mail to MEL H. VAUGHT, P. O. Box 1111, Phoenix, Ariz. 

This show covered 15 States last season. Good territory and plenty of fairs 
for coming season. 
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CARNIVALS 


December 29 1934 


ROYAL AMERICAN’S—— 


(Continued from page 236.) 

ance conformed to high-class attrac- 
tions. These lights send out beckoning 
beams of illumination for many miles, 
inviting the public to visit Royal Ameri- 
Can’s amusement zone. The show’s 
sound trucks worked the territory for 
miles around and radio entertainers 
reached into the homes with cheering 
messages. 

Truly, Royal American Shows have 
turned 1934 from “just another season” 
into a great 42 weeks of portable 
amusement operation. 

Therefore there is just cause to cele- 
brate, The Billboard upon its 40 years 
of service to the most romantic business 
in the world and Royal American Shews 


.0n the greatest year in their history. 


PCSA FUNCTION—— 


(Continued from page 236.) 


cording Orchestra furnished music for 
banquet, floor show and dancing. The 
grand march was led by Mr. and Mrs. 
John Miller, of Santa Monica. 


The Floor Show 


The fioor show was the most enjoy- 
able in PCSA‘history, a radical change 
from the routine of acts of other years. 
Those who appeared: Ramsdell’s Revue, 
16 girls, dance and song numbers; the 
Avalonas, Buddy Hill, Lynn and Lazer- 
oni, the Dancing Norvals, Hughes Com- 
edy Kids, Ricardo and Bettina, Five 
Song Birds, Ted and Laurel, Folks From 
the Ozarks and Paulette and Yvonne. 
The floor-show numbers were inter- 
Spersed with the dancing. 


Congratulatory telegrams were re- 
ceived from Al C. Hartmann and Charles 
C. Blue, of The Billboard; Eddie Brown, 
in San Francisco; Harry Hargreaves; 8S. 
W. Gumpertz, of Ringling Bros.-Bar- 
num & Bailey: Charles (Buck) Reger, 
Royal American Shows; Rubin & Cherry 
Shows, Beckmann & Gerety’s Shows, 
Heart of America Showman’s Club, 
State Bankers’ Association of Indiana; 
J. W. (Paddy) Conklin, Conklin’s All- 
Canadian Shows: Foley & Burk Shows, 
Mel Vaught’s State Pair Shows, the Ac- 
tors’ Guild, West -Coast Amusemen' 
Company. , 

Tn the past committees appointed had 
to work hard to make the affair a suc- 
cess: were given tickets to sell and 
attend to many sundry duties. The 
selling of the tickets as handled by 
William Denny worked no hardship on 
anyone, and the handling of other de- 
tails was done with but few committee- 
men having part in it. Another de- 
parture, there was always an advertis- 
ing program, but not this time. The 
beautiful souvenir program was thru 
the courtesy of Al G. Barnes Circus, 
Crafts 20 Big Shows, Clark’s Greater 
Shows, Vaught’s State Fair Shows and 
Zeiger’s United Shows, and it was de- 
void of any advertising matter. 


The Committeemen 


The committees: William Denny, 
chairman: reception, Mark Kirkendal, 
Joseph R. Krug, John J. Kleine, Jack 
McAfee, Charles J. Priest Jr., Charles 
Walpert, John D. Reilly and George King; 
publicity, Steve Henry (chairman), Jack 
Grimes. Joe Glacey and Cliff McDougall; 
entertainment, Charles S. Hatch (chair- 
man). George Tipton and Harry Fink; 
advisory, Orville N. Crafts, Dr. Ralph E. 
Smith, Felix Burk, Frank Downie, Joe 
Diehl, Roy E. Ludington, John Miller, 
C. F. (Doc) Zeiger, Archie Clark; tickets, 
Theo Forstall, (chairman), Jack You- 
den; auditor, Ed F. Maxwell. Doc (E. 
W.) Hall and Harry Seber at the doors. 
Local newspapers gave the banquet and 
ball much space, and cameramen made 
the party, ‘ncluding Associated Press 
and NEA Service. 

The Billboard arranged place cards at 
the tables for registrations of the guests. 
Jack Grimes and Joe Glacy were great 
assistance in the collection of these 
ecards. Some may have been overlooked 
because of the large crowd, and some 
of the diners did not register. 


Banquet-Ball Registrations 


Following is a list of the registrations: 
J. Ben Austin, Al G. Barnes Circus: Mr. 
and Mrs. John Agee and John R. Agee, 
Tom Mix Circus: C. H. Alton, Alton’s 
Shows: Billy Axelrod, Tom Ahearn, St. 
Louis; Halvor Aak. Copenhagen, Den- 
mark: Chris Anderson, Ed Arbuthnot, 
Mrs. Inez Alton: Lorenzo Azcoma, 
Barnes Circus: Mr. and Mrs. A. PF. 


Arnold, Jerry Askew, Peggy Arthur, V. 
Arnold, “Blues” Allen, M. Antonie, Capt. 


W. D. Ament, Rose Arnold, George J. 
Anderson, Mr. and Mrs. W. Verne 
Ahrens, Mr. and Mrs. John Andreani, 
Mr. and Mrs. John Andrews, Patrick A. 
Armstrong, Mrs. Eddie Brown; Mr. and 
Mrs. J. J. Brachle, Zeiger Shows; J. J. 
Brassil, Mrs. Dick Wayne Barlow, J. C. 
Bonsall, C. K. Brodie, Millie Brodie, 
Ninon Bergeron; Shirley Byron, Barnes 
Circus; Mr. and Mrs. J. Humphrey Bell, 
Mr. and Mrs. F. Bendix; Felix Burk, of 
Burk & Connors; Dick Wayne Barlow, 
J. Samuel Blum, Mrs. J. C. Bonsall, 
Mabelle Bennett, Renee Blum, Francis 
A. Batchelor: G. A. Blanchard, of 
Blanchard Press; Mrs. H. E. Bennett: 
Mrs. Raymond Begee, Barnes Circus; 
Mr. and Mrs. H. W. Butler, Mrs. Eldora 
Branson; John T. Backmann, secretary 
PCSA;: Mr. and Mrs. H. F. Batchelor: 
Mr. and Mrs. J. A. Bailey, Crafts Shows; 
Mrs. Estelle Brake: Dr. G. W. Boyd, 
Barnes Circus; Mr. and Mrs. S. Branson, 
Betty Boucher, Guy Bryan, A. Brizzolari, 
Loretta Beehan, Alphonse Bastide, Eddie 
Burnham, Mrs. Margaret Bastide, W. E. 
Boynton, Walker’ Bastain, George 
(Bridge) Barnsdall, Mike Brewer, Ted 
Baker, Culver Bishop, Brent Bagby. 


Mr. and Mrs. S. L. Cronin: Mr. and 
Mrs. O. N. Crafts, Crafts Shows: Mr. 
and Mrs. Gordon Cruikshank Sr., East- 
ern Wholesale Grocery Company: Mr. 
and Mrs. Archie Clarke, Clark’s Shows: 
Mr. and Mrs. Gordon Cruikshang Jr.: 
Olga Celeste, California zoo: Gino 
Canestrelli, Barnes Circus: Charles H. 
Kohn, Mrs. Ester Carley, Harry Cossack, 
Mrs. Nellie M. Cobbe: Genoseffa Cane- 
strelli, Barnes Circus: Mimi Canestrilli, 
Ottoiro Canestrelli, L. H. Cecchini; John 
Campbell, aeronautics; Mr. and Mrs. 
Harold Cook, Madge Cleveland, C. C. 
Crew, E. Leslie Charlesworth, Enedina 
De Casson, Florine Cleveland: Mr. and 
Mrs. Ernie Clark, Barnes Circus; 
Ernestine Clark, Dorothy Casey, Doris 
Cleveland, Nell Cline. Mr. 
Charles Cunningham, , 
Andy Christensen, Baylor Cheatham, 
Tom Cantrell. 

Mr. and Mrs. William Denny, Mr. and 
Mrs. Ross R. Davis; Mr. and Mrs. Prank 
Downie, Downie Bros.’ Tent and Awn- 
ing Company; Doris Jane Downie, Bob 
Downie, Mr. and Mrs. Ernie Downie, Mrs. 
Bob Downie: Grace De Garro, of De 
Garro Trio: D. Barr, Dan Dix, Mr. and 
Mrs. James J. Davis, Mrs. Ben Dobbert; 
Denny Dunham, Hagenbeck-Wallace Cir- 
cus; J. G. Dinan, Crafts Shows; Mrs. 
Sam B. Dill; George D. Drake, Huggins- 
Young Company; Mrs. A. C. Driscoll, 
Rosita Du Rand: Katherine, Eastland 
Division of California Registration; Ben 
Dobbert, Billie Barry, Ben Deignon, Cal 
Dykstra, Mr. and Mrs. Kirt Dahl; Eddie 
Devanney, Dave Davis, Mr. and Mrs. 
Cleve Dahlgren, Mr. and Mrs. Robert 
Dysart, Mr. and Mrs. Ed Dillon, Joe 
Diehl Jr.; Agnes B. Eliot, Zeiger Shows; 
Prank Erler: Mr. and Mrs. Chester Espy, 
Mix Circus; Mr. and Mrs. N. J. Eastman, 
Ethel Engleman, Mrs. E. R. Ehrlenberg, 
Frank Eddy, Percy Erskine, Tate Ertel, 
Mr. and Mrs. F. J. Ellerson, George T. 
Eddy, Eddie Entrekin, Mr. and Mrs. P. 
W. Eccles: Paul Eagles, Eagles Hay and 
Grain Company: Arthur Estill, Preston 
Elliott, Ford Eichler, Brady Esterline, 
Mr. and Mrs. C. T. Estabrook, Mr. and 
Mrs. C. Y. Enderlein. 

Theo Forstall, Barnes Circus: Mr. and 
Mrs. Harry Fink, Mr. and Mrs. J. H. Fox; 
Billy Farmer, Barnes Circus; Mr. and 
Mrs. Frank Foster, Foster’s Animal Cir- 
cus; Ethel Flinchpaugh, E C. Ferrel, 
Mrs. Violet Foster, Don §. Foster Mrs. 
Thomas Fisher: Churles A. Farmer, 
Paramount Films; Mr. and Mrs. Hugh 
Fowzer, Cherio Fontaine: Eric S. Fleet, 
The Drunkard Company; Mrs. Bessie V. 
Prarey, J. C. Purness, Miss Gerry Prazer, 
Charles Frank, Thomas Fisher, Mr. and 
Mrs. Tom Fay, Ben Fitzgerald, Mr. and 
Mrs. Doyle Ferguson, Georgie G. FPan- 
ning, “Riggs” Farwell, Mr. and Mrs. W. 
H. Fayle, Mr. and Mrs. E. D. Formold, 
Mr. and Mrs. Prank C. Foley, Mr. and 
Mrs. Joe Glacey; Jack Grimes, Barnes 
Circus: Clyde Gooding, Zeiger Shows; 
Mr. and Mrs. Marshall Gooding, Harry 
L. Gordon, Vaught’s State Fair Shows: 
Mr. and Mrs. Charles Guberman and 
daughter, Julius Griffel: C. Elmo Gal- 
lant Jr., Electric Sup. Company; Mar- 
guerite Garner, Mike Garner, Mr. and 
Mrs. Sam Goldman, Dan B. Gilbert, 
Margaret Graham, Charles Gammon: 
Mr. and Mrs. George B. Genac. Barnes 
Circus: Mr. and Mrs. E. Gaff. Bert Gard- 
ner. Ed Gruen, Bob Galbreath, Mr. and 
Mrs. Tod Ginter, Mr. and Mrs. Rodney 
Gorsuch, Bill Grady. 

Mr. and Mrs. Steve Henry, Velma V. 
Henry, Eliot S. Henry, Mr. and Mrs. 
Charles Hatch, Ward Humphries, Poodles 
Hanneford, Mrs. Grace Hanneford, 
Gracie Hanneford, Ethel Hartness, Miss 


A. Hutchinson, Arlene Haviland, William 
J. Haynes, Harry T. Hite, Mr. and Mrs. 
William Happ, Jerry Haviland, R. J. 
Haviland, Mr. and Mrs. Robert L. How- 
ard; George Hines, manager Ambassador 
Theater; Mayme Hervi, Ringling-Barnum 
Circus; L. A. Haskell; Mr. and Mrs. R. 
Harris, Lord Printing Company; Mr. and 
Mrs. Dennie Helms, Mix Circus; Mr. and 
Mrs. George Harrison, Mrs. Roma Hayes, 
John Haywood, Mrs. J. E. Hoult, Leon M. 
Harris, Bill Hayes, Rosa E. Haskell, Helen 
Harrelson, Bertha Harris, Pauline Harris; 
Mr. and Mrs. Elmer Hanscom, Crafts 
Shows; Mr. and Mrs. E. J. Hansford, 
George Hazelton, Mr. and Mrs. Andrew 
Haynes, Arthur B. Herold, W. T. Hil- 
liard, Tom Huston, Ed Horsley; E. W. 
(Doc) Hall, Clark’s Shows; George H. 
Iverson, A. G. Ijams, Ed Inness; James 
J. Jeffries, ex-heavyweight champion; 
Mr. and Mrs. Walter Jennier, Mix Circus; 
Rhea Jack, Barnes Circus; Harold B. 
Johnson, State Highway Commission; 
Victor L. Johnson, W. T. Jesperson, 
Cherio Jondro; Charlie Johnson, Barnes 
Circus; Mrs. J. J. Jeffries, Steve Jamison, 
Mr. and Mrs. George Jacobson, Solly 
Jacobs, Jake Janswich, Pauline Jesmer, 
Ray Jennison, Mr. and Mrs. Albert Jes- 
per, Toodles Jackson, Bill Jevne, Merton 
Janz, Tom Juergens. 


Mike Krekos, West Coast Amusement 
Company; Mr. and Mrs. Joe Krug, Crafts 
Shows; Ray Koppelman, Crafts Shows; 
Ben B. Korte, Eddie B. Klee, Mr. and 
Mrs. Louis J. Korte, Mr. and Mrs. Mark 
T. Kirkendall, Wilbur Kelsey, James 
Knight, Evelyn Korte, Mr. and Mrs. Bob 
Kasson, Mr. and Mrs. Dominick Ketchell, 
Mr. and Mrs. Dell Knopel, Ray Knopel, 
Mr. and Mrs. Otto Krantz; W. H. Kolp, 
Barnes Circus; Mr. and Mrs. Ward 
Ketchum; Lucille King, Crafts Shows; 
Mr. and Mrs. John J. Klein, Mary E. 
Kling, Lucille Kamm, Mrs. Nellie M. 
Kearns, Mr. and Mrs. G. G. Kurtz, Dave 
Kurtz, Otto Kluener, Cecil Kammer, Mr. 
and Mrs. R. E. Klein, W. M. Keats, Ethel 
Kaiser, Mr. and Mrs. E. Klee, Mr. and 
Mrs. Wirt Kelso, Eddie Keene; Mr. and 
Mrs. Baron Long, Biltmore Hotel; Mr. 
and Mrs. Roy E. Ludington, Crafts 
Shows; Rosemary Loomis, C. F. Zeiger 
Shows; Lena La Motte; Mr. and Mrs. 
Harry Levy, Barnes Circus; Martha 
Lavine, Moe Lavine; Miss Lieurance, 
Crafts Shows; Cal Lipes, Vaught’s State 
Fair Shows; John Levaggi, R. C. Lof- 
strom, Miss K. Lohe, Nels Lausten, E. J. 
Lyons, Edw. Lawrence, Phil Lewis, Andre 
Leur, Mr. and Mrs. H. Bascom Lilliard, 
Mr. and Mrs. Arthur Lowman, Inez Leis- 
gang, Mr. and Mrs. W. D. Leonard, J. G. 
Lambert, Mrs. T. C. Leipert, Mrs. Nels 
Lausten. 


Charley Murray (screen star), Mr. and 
Mrs. Ed Mozart, Dr. and Mrs. W. Mc- 
Whorter, Dr. and Mrs. V. R. Mason, Mr. 
and Mrs. A. M. Morgan, Harry Myers; 
Mr. and Mrs. Albert McCabe, Mix Cir- 
cus; Mrs. V. L. Morris, Aaron Marcovitch, 
Miss Bert Masterson, J. G. McKillip, 
Mary Mareno; Jack McAfee, Barnes Cir- 
cus; Irene McAfee, Charles Mugivan, 
Mrs. Babe Miller; Walter and La Verne 
McClain, Barnes Circus; Mr. and Mrs. 
Ed F. Maxwell, Barnes Circus; Rollie W. 
Miller, Mr. and Mrs. Ralph C. McCall, 
Ada Mae Moore, C. W. Middlecoff, George 
R. Moffet, Mr. and Mrs. Charles M. 
Miller, Mr. and Mrs. John Miller, Frank 
(Overland) Murphy, Mr. and Mrs. F. S. 
Moore, Howard Memtz, C. J. (Slivers) 
Madison; Mr. and Mrs. Joe Metcalf, 
California Zoo; Mrs. Wayne Moore, Mr. 
and Mrs. Albert Morris, Juanita Mason, 
Grace and Plez McIntire, Don Moore, 
Mr. and Mrs. J. C. Miller, Eddie Moor- 
man, Jack McGill, Eddie Mertens, Bert 
Millicen, Tom McGrath; Cliff McDougall, 
Barnes Circus. 


Col. Ed and Bertha Nagel, Annetta 
Ness, Carl Nordstrom, Joseph (Scottie) 
Noble; Mr. and Mrs. Neidlinger, Crafts 
Shows; Ella Neiman, James Neff; Ross 
Ogilvie, Vaught’s Shows; Vega Otero. 
W. B. Osmand, Mr. and Mrs. J. Ohmer, 
Mr. and Mrs. Tom O’Brien; Mr. and Mrs. 
Jake Posey, Barnes Circus; Ernest Pick- 
ering, Luke Perrin, Gloria Powell, Mrs. 
Harry Phillips, Cora Parker, Mrs. Lin 
Win Price, Mr. and Mrs. Edward Paradis, 
Jce Pettingill, Ed Parsner, Tillie Palma- 
tier, Mrs. Charles H. Pounds, Howard 
Pitts, Mrs. Arthur Pugh, Jane Parmele, 
L. K. Pollard, Wally Parks, Virginia Pat- 
terson, Ethel Perry, Larry Parks, Mr. and 
Mrs. Dick Parks, A. B. Pugh, Harry Phil- 
lips; Arthur Pethybridge, Sheffield on 
Thames, Eng.; Bruce Perrin, James N. 
Parkhurst, Murray Rosenblatt, Elton 
Prince, Pat Powers, Duke Pratt, Tom 
Plemathias, Ord Phinney, Mr. and Mrs. 
T. O. Pierson, Raleigh Parsons, Mr. and 
Mrs. Fay Pherson, Mr. and Mrs. E. W. 
Perry, Mrs. Leatta Quay, Mrs. Mary 
Quay, B. G. Quinn, Mr. and Mrs. H. C. 
Quarles, Esther Quaintance, Blossom 


Robinson, Mr. and Mrs. John D. Reilly, 
Milt and Pearl Runkle; Mr. and Mrs. 
Charles Redrick. Barnes Circus; Mr. and 
Mrs. Harry C. Rawlings; Merle Rittenour, 
Barnes Circus; Vivian Rosard, Mr. and 
Mrs. Ray Rieser, Mrs. C. R. (Buck) 
Reger, Marie Louisa Ruiz, Mr. and Mrs. 
Lloyd Reilly, Al Rosen, Mrs. C. W. Robin- 
son, Garnett L. Reed, Mr. and Mrs. R. P. 
Rigley; James H. Roe, Crafts Shows; Dr. 
and Mrs. C. A. Roddy, Mr. and Mrs. 
John (Spot) Ragland, Mr. and Mrs. Rob- 
ert Ralston, Jim and Sunshine Rayburn, 
P. G. Redway, Arthur Ss. Redwine, 
Charles Raynor, Buddy and Happy Rice, 
Mr. and Mrs. Red Rasor, Tom Roche, 
Elva Rockwell, Pietro Riccobono. Stewart 
Reese, Manuel Ruiz, Pedro Ramez, Bert 
Reid, Mr. and Mrs. Thomas Redman, 
Frank Ray, Mr. and Mrs. P. T. Richards, 
George and Mildred Rose, Mr. and Mrs. 
Gath Royer, Carl F. Reiss, Walter R. 
Rains, Bert Rosecrans, Francis Roland, 
Carter Raymond, Mr. and Mrs. E. J. 
Rothmell, Fred Rudy, Mr. and Mrs. 
George F. Robertson; Meit, Bill and Neil 
Rasmussen; Ferry Rostand, Giles Roun- 
savelle, Perry Roseberry. 

James B. Simpson, Balboa Brewing 
Company; Dr. and Mrs. Ralph E. Smith, 
E. L. Stephens; Arthur Stahlman, Barnes 
Circus; John Street; Mel Smith, Barnes 
Circus; Mr. and Mrs. Henry W. Smith 
and daughter, Evelyn; Art Springer, 
Barnes Circus; Francis Patrick Shanley, 
Pig’n Whistle; Mel Steil, Mrs. Frank M. 
Smith, Esther Stahlnut, Mr. and Mrs. W. 
Smith, Mr. and Mrs. T. Sellers, George 
Silver; Mike Silver, Barnes Circus; Bert 
Schamtz, Cleveland Schultz, Mrs. Hilda 
Schwartzmann, Pete Scott, Frank Smith; 
Carl T. Smith, Barnes Circus; Arloine 
Schwagel, Leah Sachs, Miss R. Saiko; 
G. W. Shaw, Barnes Circus; James L. 
Shute, Bee Lusk, Edith Scarborough, 
H. A. Smith, H. T. Stombaugh, Frank 
Sholly, Dr. and Mrs. Leslie Stevens, 
Harry F. Stewart, Cleveland Schultz Jr., 
Agnes Shellenbarger, Olive Steuart, 
Junior Steuart, Ben Sands, Burr Sims, 
Arnold Steffens; Archie Sneed, Barnes 
Circus; Mrs. Soervock, Tillie Rober, Bet- 
tie Sinclair, Sara Seiler, Sim Sorreli, 
Waite Roswell, Jimmie Sealt, Mr. and 
Mrs. B. J. Samuels, Art Starr, Wilbert 
Sanderson, Kellogg Stearns, Harry 
Stearns, Ed Salyard, O. F. Sorrenson, 
Mr. and Mrs. Melvin Staiger, George 
Wayne Steele, Paddy Stanley, Mr. and 
Mrs. C. F. Stansland, W. Y. Sperry, C. S. 
Steuewer, Mr. and Mrs. Baylor Sterner, 
Sis Starkey, Mr. and Mrs. Ben G. Stiers, 
Mr. and Mrs. Burton G. Schwier, Jimmie 
Steele, Mr. and Mrs. Wert Stangeland, 
Burns E. Smith, Thad G. Sayers, Ottila 
Saviers, Warner D. Samuelson, Parker J. 
Sanger, H. J. Steuewer, Clement Santos, 
Mrs. F. Sholby, Henry Stark. 

W. F. Tschudy, Earl M. Tompkins; Mr. 
and Mrs. Turner Thomassen, Barnes 
Circus; Claire Taylor, Robert F. Thayer; 
Jack (Scotty) Thomas, Barnes Circus; 
Mr. and Mrs. Don Y. Tyler, Lillian Tyler; 
George Tipton, Barnes Circus; Ben 
Thaler; Mr. and Mrs. Milt Taylor, Barnes 
Circus; Charles L. Tyman, Mrs. W. 
Tschudy, Bob Ten Eyck, Mr. and Mrs. 
Den Toby, Neal Tuohey, Mr. and Mrs. 
Anderson Teege, Walter F. Toms, Mr. 
and Mrs. Fred Taswell, Mr. and Mrs. 
B. G. Tyree, Mr. and Mrs. Robert L. Tay- 
lor, G. G. Temple, Mr. and Mrs. Guy G. 
Talford, Louis Tisdale, Mary Tyler, Paul 
Tyler; Sidney Tyron, Warner Bros.; Mr. 
and Mrs. Dale Turney, Mix Circus; Mr. 
and Mrs. Robert Thornton, Barnes Cir- 
cus; Vera Ulrich, Mr. and Mrs. Frank Y. 
Ulmsted, T. U. Uhler, Ben Unthank; Mr. 
and Mrs. John Vai, California Wine 
Company; Mr. and Mrs. H. C. Vogel- 
sang, Mr. and Mrs. Bob Vester; Dixie 
Whitaker, Barnes Circus; Mr. and Mrs. 
Cc. L. Wilson, Ann White, Helen White. 
Mr. and Mrs. Thomas Wagner, Gower 
Winton, Mr. and Mrs. Pat Walsh, Eddie 
Winegarten, Wintergreen and Winterbot- 
tom (vaude); Mr. and Mrs. Charles J. 
Walpert, West Coast Amusement Com- 
pany; Mr. and Mrs. Ed Walsh, Helen 
Wenzel, Art Weldon; Mr. and Mrs. Lee 
R. Weir, Standard Brands of America: 
Nellie Williams; Mr. and Mrs. James 
Woods, Barnes Circus; J. A. Westmore- 
land, Circus Fans of America; Coy Wat- 
son, Acme Photo Service; Bob Wallace, 
Associated Press; Harry O. Wallace; Mr. 
and Mrs. H. J. Webber, West Coast Con- 
cession Company; Will Wright, Conklin’s 
All-Canadian Shows; Mr. and Mrs. Den- 
ton Wales, Mr. and Mrs. Charles Way- 
burn, Mr. and Mrs. Parry Wirtz, Harry 
and Esther Washburn, Mr. and Mrs. 
Burns T. Wade, Frank Weiser, Mr. and 
Mrs. Emiel Weiss, Mr. and Mrs. Tom H. 
Ware; Mr. and Mrs. Harry Youden, 
Barnes Circus; Jack Youden, Barnes Cir- 
cus; Mr. and Mrs. H. H. Yeatts, Lola 
Virvinia, Mr. and Mrs. Fred Yeiser; Mr. 
and Mrs. C. F. (Doc) Zeiger, Zeiger 
Shows; Ellis Zemansky, Ben Zukor, Mr 
and Mrs. George Zinser, Tom Zumwail- 
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Al C, Hansen Shows 
In Quarters at Macon 


MACON, Ga., Dec. 22.—Completing its 
most successful season, the Al C. Hansen 
Shows went into winter quarters here 
after completing their local engagement 
last Saturday. Commodious quarters 
have been obtained in the old Findlay 
Foundry Building and the work of re- 
pairing and rebuilding the equipment 
will start within a few weeks. 

The Hansen Shows were on the road 
38 weeks, opening in Birmingham, Aia., 
and traveled approximately 7,000 miles. 
The only days lost were during the sec- 
ond and last week here due to severeiy 
cold weather. 

Mr. and Mrs. Hansen left immediately 
for a vacation in Chicago and to stop 
cff at Nashville to pick up their daugh- 
ter. Gladys, attending school in a con- 
vent there. Al C. Hansen will sail 
shortly for his native country, Denmark, 
and plans to visit his relatives and 
friends in Copenhagen and other cities 
for the first time in nearly 20 years. 
Harry L. Small, general agent, is in 
charge of quarters. 

The season, Mr. Hansen stated, was 
satisfactory. While the shows did not 
have any phenomenal weeks, business 
was generally good. 


Marks Shows 


RICHMOND, Va., Dec. 22.—With the 
weather moderating for a few days after 
the recent severe cold and snow spell, 
winter quarters became the scene of 
much activity. New equipment arriving, 
new front being constructed and Man- 
ager Marks determined to take out 14 
shows and 12 rides the coming season. 
Al Huband, former member of the staff, 
seems to be getting plenty business with 
his new trucking concern and his serv- 
ice station here. Visited with Ralph 
Lockett, former Marks Shows press 
agent, now classified ad manager of a 
Newport News newspaper. John H. 
Marks recently purchased a new car. 
Mrs. Marks seems to be rapidly recover- 
ing from her illness, and young Jeanne 
is flourishing. The Rafterys are apart- 
menting at the Raleigh in Richmond. 

Rineharts wintering in Atlanta. 


P Al Palmer keeping watch over 
quarters, where Manager Marks has en- 
forced the rule of “no living here.” 
. . . Blake Gifford wintering in Atlanta, 
also Ross (Nappy) Robinson. . De- 
spite rumors to the contrary, the old 
Marks-Raftery-Eddington combine is not 
putting any tab shows on the road this 
winter. Recent visitors included 
Max Gruberg and Harry Ramish, Carl 
Lauther and members of his Congress of 
Oddities, Ban Eddington, Lee Schaeffer, 
Roy B. Jones, Al Huband, Dan Mahoney, 
Herbert Tisdale, William Glick, Charles 
A. Somma, Max Linderman and Frank 
Bergen. 


Mighty Sheesley Midway 


STATESVILLE, N. C., Dec. 22.—John 
D. Sheesley and his wife, Dorothy, and 
little Joan have not yet entered their 
home in the “wilds,” preferring the 
many attractions Miami offers for a 
while. Charles Pounds, secretary, is at 
the walkathon now going on between 
High Point and Greensboro, N. C. 
Lucille Pounds (Mrs. Hilton Hodges) and 
her husband have not planned where 
they will spend their holidays. They 
are at present in Statesville. Hilton has 
spent some time in Winston-Salem 
pitching. Milton Ross reports that his 
baby daughter (about eight months) 
now says, “No ma’am.” Earl Ketring 
and wife and baby, Gene, are looking 
fine. Earl is in charge of the sound 
equipment at the walkathon. Mrs 
Jeanne Williams is still undecided about 
whether she will leave for St. Louis to 
see her daughter, Mrs. Harry Moore. Mr. 
and Mrs. Howard Ingram now have a 
nice living truck. PAT McKENZIE. 


Krause Greater Shows 


BRUNSWICK, Ga., Dec. 22.—Bennie 
Beckwith's crew is repairing and paint- 
ing that big riding device. The boys at 
the camp grounds here have been pre- 
paring for Christmas, and there will be 
a few Christmas trees. Mr. and Mrs. C. 
Woods and daughter are staying here. 
Tony and Mildred joined a medicine 
show. Capt. Kahn went to New York 
and Alice the Alligator Girl to Florida. 

ED L. POUPIN. 


SHOWMAN WANTED 


| want to hear from a man who is a 
combination Contracting Agent, Exploit- 
ation Man, Showman and above all a 
successful money-getter. The proposition 
is in regard to the forthcoming tour of the 


GREAT MANTA 


Regarded as one of the most sensational 
features ever exhibited. 


Specially Equipped Tractor and Truck 


| have the complete outfit, including 


BOX 543 


Trailer. The show represents an invest- 
.ment of thousands of dollars and the 
man selected to take over this show will 
be expected to invest a modest sum of 
money in order to insure his giving the 
work 100% interest and attention. A 
man who has exploited a Whale Show, 
Oddities Exhibit, Traveling Museum or 


similar types of amusement ventures would be particularly suitable for the job, as the 
Great Manta is an attraction along the lines of these shows. 
Write at once, telling me all in first letter. 


Later an interview will be arranged. 
Care of THE BILLBOARD, 
1564 Broadway, New York, N. Y. 


BLANKETS 


ate. — Blankets, 66x 
oO”. Indian Des. 
Each, $1.45. 
B11—Robes, Auto, 
54x72", Ea., $1.35 
B12—72x84 Fioral 
Pattern Comfort. 


Plain Edge. sstd. 

Sore. Each, $2.95. 

B13—80x105" Crinkle Bedsoreads. Mea. 

weight Cotton, Colored Stripe Pattern. 
Each $1.10 

4—86x105" Silky Rayon Bedspreads. 

Tulip ign. 2.50. 


Rich 4 --- Each 


See Our ad in Billboard each week for 
Specials. 


223-225 W. Madison Street, Dept. 


JOSEPH HAGN COMPANY 


“The World’s Bargain House” 


CLOCKS, WATCHES, 
SPORTING C,OODS, 
TOILET WARE, 
-ELECTRIC GOODS,. 

SILVERWARE, 
BLANKETS, ROBES, 
FLASHLIGHTS, 

CAMERAS, 
OPTICAL GOODS, 
STUFFED ANIMALS, 
eTC., ETC. 


CHICAGO. 


MUSEUMS 


Carl Lauther’s, Traveling 


RICHMOND, Va., Dec. 29.—First week 
in the capital city of Virginia and busi- 
ness excellent with the exception of the 
first two days, when a blizzard swept 
thru this section, demoralized traffic 
and kept people indoors. Contrary to 
certain reports, Lauther’s World’s Con- 
gress of Living Wonders is the first show 
of its kind to exhibit here this year 
and is playing under the combined posts 
of American Legion, Veterans of Foreign 
Wars and Spanish-American War Vet- 
erans for their Christmas Basket Fund. 
A special performance was given to 
about 1,000 children of needy families 
early Saturday morning, sponsored by 
the two local newspapers. Much pub- 
licity was used by both papers for the 
event and the kiddies marched from the 
City Hall to the museum, headed by a 
lecal band with a police escort. Pres- 
ents were given to the children by Carl 
J. Lauther, John Marks and Mark Fink, 
secretary to the director of public safety. 

New arrivals are Jolly Ellan, fat girl, 
and Kairo, magician. Word from Bimbo, 
midget clown, who is in hospital, is that 
he expects to be back for Christmas. 
Bimbo is missed around show. Bill 
Adams back on front and with Bill 
Sylvan they make a team hard to beat. 
Dr. Benney Rockford, with the extra 
added attraction, Creation of Life, rid- 
ing around in a new Chevrolet. Jesse 
Franks, bag-punching marvel, looks 
young as ever. Visitors have included 
John Marks, Mr. and Mrs. Jimmy Raf- 


The Barker Show 


Wants for the coming season Shows of all kinds, 


with or without own outfit; Manager for Minstrel 
Show, also Performers. 1 kind Stock Conces- 
sions that atve stock out. (No Grift.) Sober, re- 


liable and experienced Ride Help, General Agent, 
one who can make close contracts. Show will open 


about April 1. 
MRS. J. L. BARKER, Charleston, Mo. 


CURIOSITIES FOR SALE 


Animal or Human, Mummified Reproductions of 
the World’s Greatest Wonders, for Store Museums 
or Side so With or without banners. New 


Price Litt 
He “NELSON SUPPLY HOUSE, 
B14 “4 ith Street, 80. BOSTON, MASS. 


ferty, Percy Zink, Al Palmer, of Marks 
Sbows; Mrs. Frank Bergan, Mr. and Mrs. 
Dutcher, of World of Mirth Shows; Wil- 
liam Banning Eddington, managing 
editor Richmond Movie News. 

ROY B. JONES. 


Philadelphia Houses 


PHILADELPHIA, Dec. 22.—A _ cold- 
weather wave hit the city last week and 
greatly hurt business at all the mu- 
seums. However, it warmed up toward 
the end of the week and gave them a 
gcod Saturday business. 


Eighth Street Museum has produced a 
Circus Week for this week and it is 
going over big under the management 
of Billy Clifford. Entire bill is new and 
consists of a lion act; Chief White Eagle 
and Princess Iona, impalement act; 
Three Dells, club juggling; Al Rogers, 
clown contortionist; Maxello, mechanical 
man, and Frank Kane, Scottish bag- 
piper. Dancing girls featured in the 
annex. 


South Street Museum has a compiete 
new bill with the following: King and 
Company, musical act; Dolly Latow, 
juggler; Clive, seal boy; Capt. Sig Ander- 
son, tattooed man; Van Tell’s Animal 
Circus; Paul Whittaker, original Pop 
Eye; Doral-Dina; Mme. Verona, men- 
talist; Smile, miracle man. Orrie Priend 
now is inside lecturer. Dancing girls 
continue in the annex. 

Palace of Wonders continues with 
about the same lineup. Additions this 
week are Billy Tirko, juggler, and a 
Russian musical act. 


Kortes, Traveling 


SAN ANGELO, Tex.. Dec. 22.—The 
Kortes Museum finished its initial en- 
gagement at McAllen, Tex., last Satur- 
day. Business not big, but satisfactory, 
at San Angelo. The same location as 
last year, next door to Post Office. 

Manager Kortes left for San Antonio 
last Thursday on business. On his re- 
turn will bring back Tommy, the chimp, 
who has been in “school” for seven 


weeks and should be another feature. 
The roster includes Peter Kortes, owner- 
manager; Mrs. Kortes, secretary-treas- 
urer; Billy (Mike) Wilson, press agent: 
Blane Young and Billy Ellis, general 
announcers; Shorty Orchard, inside lec- 
turer; Artoria Gibbons, tattooed lady; 
Capt. Albert Peterson, sword swallower; 
Eko and Iko, sheep-headed men; Great 
Lorenzo, mentalist; Malie Leatrice, rep- 
tile enchantress; Harry Lewis (Shadow 
Harry), skeleton dude; Allis From Dallas, 
fat lady; Mr. and Mrs. Waldron, glass 
blower; Tony Harris, alligator boy; 
Nator Feliz, Pueblo Indian clay modeler 
and sculptor; Barney Nelson, armless 
wonder; Athelia. monkey girl; Charles 
Nelson, wizard of the forest; Mrs. Mona 
Prevew, social entertainer. Orchestra, 
Porter Blevens and wife, Monte Camp- 
bell and wife, Joe Applegate and Miss 
Jean La Rue. Joe Prevew and Clarence 
Remington, tickets; Duffy, property 
man. The show has a personnel of 40 
people, actual count. 
BILLY M. WILSON. 


Kruzo’s, Traveling 


MILWAUKEE, Dec. 22. — Kruzo’s 
World’s Fair Museum has been having 
good business in Wisconsin. The out- 
fittings now travel on two motor trucks 
and the entertainers travel by railroad 
trains. Several changes have been made, 
including new stages, new drops and vel- 
vet curtains. The roster fellows: 


George Kruzo, owner; King Bailey, 
manager and advance; Bobby Kork, pub- 
licity; Billy Garneau, tickets. Ed Anato 
Hayes, man without a stomach; Mario 
and Harrio, Australian knife throwers; 
Mildred Pantel, contortionist; Madam 
Marie, mentalist; Ted LaVelda (Wax- 
imo), mechanical man; Todd Sapping- 
ton, Popeye; Harry Seward, magician; 
Jolly Bobbette, fat girl; Billy Austin, 
strong rman; Mimi, lady sword and neon 
sign swallower; Professor Garneau, tat- 
too artist; Trompy Bellmasky, one-man 
band; Tex Dart, rag pictures: George 
Kruzo, Punch and Judy. Bobby Kork 
continues to draw crowds as the annex 
attraction. Among visitors have been 
Fanny Brice and Willie and Eugene 
Howard, stage prominents; Doc Garfield 
and Princess Maja, late of Rubin & 
Cherry Shows; Happy Starr and Jess 
Kemmer, of Ringling-Barnum Circus; 
Lew and Elsie Christensen, aerialists; 
Francis Stillman, Russel! Bros.’ Circus: 
Lew Kish, Gorman Circus; Milton and 
Mildred Herman, Professor Smitty, Ray 
Herman, Ray Schultz, Cora Holfeld and 
Jack Elliott, dancers. 


BLANKETS 


PATCHWORK DESIGN QUILTS. SILK 
REVERSIBLE PUFFS, SILK UM- 
bDRELLAS, 16-Rib. 


Indian and Carnival Patterns, a lim- 
ited quantity at $1.20 Each; also Part 
Wool, 3” Sateen Binding, at 88¢ Each. 
Patchwork Design Quilts, Beautiful, 
Attractive Patterns, at $1.20 Each. 
Colored Silk Umbrellas, Novelty Han- 
dies, $1.45 Each. Guaranteed for a year. 


Thousands of Novelties suitable for the 
Street Man and Carnivals at Prices 
Way Below Wholesale. 


OSHRY BROS. 


10 Spring Street, Baston, Mass. 


PHOTRAIT 


Strip Photo Outfits 
Cameras—Enlargers—Visualizers 


PHOTRAIT COMPANY 
533 E. 140th St., Cleveland, O. 


FOR SALE -— HOUSE CAR 


Built on 3-ton Indiana Truck. Run only 5,000 
miles. Has Gruss shock absorbers, extra long 
springs in rear, Timkin roller bearing axles, dual 
rear tread (no rubber) and body that has most 
every feature; seven automobile seats, beds for 
three, refrigerator, two closets stove. Eight 


gas 
an eat in car. STANLEY WALBERT, 220 w. 
Commerce St., Oklahoma City, Okla. 


NOTICE, CARNIVAL 
COMPANIES 


We would like to hook up with a good carnival 
company, We have a swell! eating stand, and also 
two good amplifying systems and plenty of equip- 
ment.. Write for further particulars. 


M. B. SNYDER, Philippi, W. Va. 


Big EliNo. 5—At Liberty 


For 1935 season. A-1 cone. Retiable 
write. ae 540, care Biliboard, 1564 Brose. 
way, New 
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PIPES 


December 29, 1934 


Pitchdom Forty Years Ago and Today 


By Sid Sidenberg 


S THE BILLBOARD celebrates its 40th 
year of continuous service to the 
amusement world one’s thoughts, 
naturally, turn to what has been accome- 
plished and what changes have been 
made in Pitchdom in the last two decades. 
I am a little too young to remember 


when The Billboard made its debut, but 


I have a fair idea 
of what conditions 
were and how the 
boys of the tripes 
and keister frater- 
nity operated in 
those days. At that 
time there was a 
period known as the 
“panic,” the defin- 


nition for which 
today is “depres- 
sion.” From what 


Tom Sigourney, 
Thomas Burns, Dr. 
George Long, Dr. 
Jim Long, Gordon 
Sage, and Louis Lee, 
who. later became 
mayor of Wichita 
Falls, Tex., and a candidate for governor 
of the same State, some of the old- 
timers who were recognized among the 
celebrities of the business, tell me they 
not only survived the “panic,” but dur- 
ing the years that followed the nation 
and Pitchdom saw and. enjoyed more 
prosperity and better times. They say 
there always has been a favorable reac- 
tion after hard times; that depressions 
run in cycles and merchants and powers 
that be, who see money spent freely, have 
an inclination to be lenient, and that 
there are more towns and less conten- 
tion for the boys of Pitchdom than be- 
fore the lull in business. 

According to the past experiences of 
these aces, the younger blood now hitting 
the highways and byways of the nation 
is due for one of the greatest eras of ‘pros- 
perity that ever visited the 48 States. I 
feel, and can see, that they are right, for 
the entire world is in need of rehabilita- 
tion. Skyscrapers, factories, warehouses, 
homes, barns and everything in the build- 
ing trades line are badly in need of re- 
pairs or remodeling. The world’s popu- 
iation is badly in need of wearing-ap- 
parel items. Factories of every kind will 
have to replace their rusty or worn-out 
machines. When the demand does come 
for these things laborers, skilled me- 
chanics, professors and all will get “high- 
premium” pay, and that means the boys 
and girls of the selling lines will get 
theirs. 

The oldtimers say we will get it quicker, 
easier and in bigger scores, for more 
towns will be open and the people who 
have been broke for so long will turn 
loose their “dough” like a gang of sailors 
on a furlough when they do go back to 
work. The boys on their toes and ready 
to go are the ones who will get it—and 
We are going to see some bank rolls during 
the new era that will make the old ones 
look as slender as lead pencils. 


Sid Sidenberg 


M4 
Sac 


Back in the davs of '94 the pitchman 
had a lead-pipe cinch in fixing towns to 
work. AS a matter of fact he wasn’t re- 
quired to do any fixing. City cfficials and 
merchants would hold a meeting and ap- 
point a representative to call on a good 
entertaining pitchman working a near-by 
town and invite him to come to their 
community to bring the people down in 
the squares and business sections of the 
city. Besides, he would liven up the 
town, which would encourage the people 
te come from other towns and eventually 
do their trading there. They catered to 
the pitchman, for they knew that he 
talked to thousands of people in his 
travels and they wanted him to say good 
things about their town. 

However, a pitchman’s lot in those days, 
even with the powers that be pulling for 
him, was not as easy as it was cracked 
up to be. 

All a fellow has to do to make the 
grade today is to be up and at ’em and 
he will naturally get a fair average for 
the work he does; and if he keeps going 
he is bound to succeed, for he has the 
transportation facilities and a hundred 
and one “outs” for a day’s work that were 
absolutely unknown to the boys of former 
days. 

A modern pitchman can jump in his 
high-powered car and literally fly over 
concrete roads and make four different 
pitches at four different fairgrounds in 


a single day. He can work in a city and 
at noon make a factory and another pitch 
at the come-out, and if his receipts are 
not up to snuff he can make a near-by 
town and another pitch in the evening. 


Contrast conditions today with those of 
two decades ago. The ace of those days 
had to be more than a hustler to “get it.” 
He had to have stamina and strength 
along with his selling ability. He came 
to town seated in a covered wagon, driv- 
ing a team of horses or mules, and way 
back another decade a team of oxen, 
fighting the hot sun, rain or snow over 
the worst roads that humanity had to 
contend with. And when he arrived he 
didn’t check into that room and bath you 
see the minute you hit town today. 

During the summer months the roads 
would be hard and bumpy and in the 
winter slushy and muddy. Bridges were 
the things you heard of or read about in 
books. After a fight overland the pitch- 
man was pretty well worn out and if it 
were not for his ruggedness he could never 
have made the grade. The old coal-oil 
lanterns were his lighting system and he 
hung them up and went out and ballied 
the town. When he was thru with the 
night’s work he had a day’s work in and 
had to be satisfied with his take. 


se 
pe) 

In the '90s pitchmen still used horses, 
mules and wagons as their means of 
transportation. The live-wires did away 
with the covered wagons and most of 
them had their traveling conveyances 
built to resemble circus outfits in all 
their splendor; and I understand that 
some real units were traveling the roads 
in those days. The outfits were a bally 
in themselves. It took months for one 
to cross the continent where one can do 
it in days at the present time. 

The less fortunate boys who couldn’t 
afford wagons came to town on trains, 
carrying their paraphernalia in the bag- 
gage cars. When they arrived the first 
thing they did was look up the livery 
barn and rent the best looking team and 
carriage in the place. They ballied the 
town with the outfit and were dressed 
like lords, it being common for the pitch- 
man to be dressed in silk stove-pipe hat 
and frock-tailed coat. When they pulled 


Psd 


BIG-FOOT WALLACE, “Daddy 
of the give-away pitch,” as he 
looked in his palmy days. This 
reproduction appeared in the 
issue of The Billboard dated Feb- 
ruary 7,1914,and was taken from @ 
picture made in 1892. 


up to the muddy corner they had picked 
they hung out their banjo torch equipped 
with the “Baker Burner,” from which 
“Gasoline Bill*Baker” derived his moniker. 
When those fellows got their night in 
they had to wait for the next train to 
make the next stop. 

Even in those days I understand that 
some of the boys used pack burros to haul 
their outfits and rode overland on some 
of the finest bred horses, occasionally 
getting their dinners or evening meals 
with their long whips by clipping off a 
nice fat turkey or hen along the road on 


The Passing of Big Foot Wallace 


(Reprinted From The Billboard of March 
31, 1917) 


On the afternoon of March 16, 1917, 
there passed away in a sanitarium at St. 
Joseph, Mo., Frank G. Wallace after 
years of suffering. He was known as 
Big Foot Wallace to thousands. And his 
passing has caused a sigh of grief to 
those numberless who loved—and yes, 
even those who hated him. Big Foot 
Wallace, the daddy of the jam pitch, 
is no more. 


As near as can be figured he had not 
quite reached his “three score and ten”’ 
when death’s grim hand touched him. 


About 35 years ago a rura! school 
teacher, known as Frank White, had a 
budding class of youngsters in a pro- 
verbial “red schoolhouse” a few miles 
back of Hamilton, O., when one day 
Fate’s finger pointed out a new life to 
him, and there arose in this obscure pro- 
fession a new man, Big Foot Wallace. 
Just how he got into the business is a 
mystery. Of course, there will spring 
up a hundred stories, but none of 
authenticity is on record and Big Foot 
Wallace was always a reticent man. He 
was a natural-born pitchman and a 
genius and it is not long until we see 
him introducing a new method of 
work, the jam pitch. We will grant 
that this method of forced sale was a 
long ways from the teachings of the 
golden rule, but there are those among 
us who can be honestly dishonest, and 
there are those who are credited with 
lacking honesty who have never done a 
malicious wrong. So it was with the 
jam as Big Foot worked it. It was 
satisfactory, highly satisfactory; a beam- 
ing success, but as it was imitated it 
became thievery. But with Mark 
Antony let us say, “The evil men do 
lives after them, but the good is oft 
interred with their bones.” So let it 
be with Wallace. Let us forget his evils, 
he paid a price and a toll as exacting as 
Fate could measure it. 


There was no more romantic figure in 
the whole world of pitchmen than Wal- 
lace, the stories of his ready wit and 
his presence of mind, of his powerful 
personality, of his ingenuity and wealth 
have gone the rounds and, humanlike, 
at the pinnacle of his success he tot- 
tered and fell at the hands of the 
monster’s pride and whisky. 


About seven or eight years ago his 
method of life began to tell on him and 
he spent his winters at the Jackson 
County Home, Little Blue, Mo. It was 
from there every spring that, as was ex- 
pressed in The Billboard several years 
ago, “On April 15 Blind Jack, with an 
old violin thrown over his shoulder, and 
led by his trained, faithful guide dog, 
Kate, and Big Foot Wallace set out on 
foot from here to make their opening of 
the season in Indianapolis. The three 
inseparable pals, shambling over the 
dusty roads, made an impressive sight.” 
(And, by the way, Blind Jack was re- 
moved to the sanitarium at St. Joseph, 
Mo., week before last.) And so it has 
been until this season when Fate in- 
terposed. 

Wallace died penniless, and to save 
him from a pauper’s grave a sufficient 
sum was raised among the boys to give 
him a Christian burial. Those con- 
tributing to the cause were: 


TORVRE BOA THOR. 2 occ oc c0000048 $10 
Cap Smith ...... PARE oiedcs odes 10 
WG Devser ... cece ais aule an eee 10 
Maney and SHAW... ....cccscees 5 
BOG TE. Bc ccscssccsssace 10 
SED OUN h..6 6 biek 0d de csawe 10 
Pe IS Asch ew sie cen'suacad 10 

see ore, $65 


This money was forwarded to E. H. 
Bullock, of the St. Joseph (Mo.) Sani- 
tarium, for burial. Doc Simms sent in 
$10 and Charley Gow $5, but it was 
received too late to be included and was 
returned. J. L. Beaver in St. Joseph 
superintended the funeral. 


their way into town or camp. I saw some 
of these “babies” who used the whips as 
a bally perform. They could knock a 
pipe out of a man’s mouth 20 feet away 
by the simple twist and crack of their 
whips. 


Me 


x 


At the turn of the century came a 
new era and the gasoline buggies. For a 
while it looked like the doom of Pitch- 
dom and some of the “calamity howlers” 
are yet gripped with thoughts of doom, 
but today Pitchdom is bigger and greater 
than ever. It is true that towns have 
been closed to corners owing to heavy 
auto traffic, but even then it makes it 
better for the live-wire pitchman who 
has fortitude and ability, for it helps 
eliminate unscrupulous competition and 
gives the real pitchman a chance at a 
spot before it is hammered to death. A 
real pitchman of today doesn’t worry 
about spots, for he knows his stuff and 
you can rest assured that he will always 
be occupied where and when he wants to. 


Corner work is dwindling, but the boys 
and girls of this business are progressing 
with the times. Those who work the 
outside are working lots and doing so 
with impunity. Those who are adapted 
to inside pitching are easily making the 
grade, for there isn’t a leading merchan- 
dising establishment in the country that 
hasn’t an ace pitchman or pitchwoman 
doing his or her stuff at one time or 
other, while other firms make a specialty 
of keeping a demonstration going at all 
times. The receipts of the present-day 
worker run much higher with shorter 
hours than did those of the boys of old. 


I could mention many names as I go 
along with the story, but as I am not 
playing favorites I will omit them. But 
I have seen mender, soap, med, darner, 
whitestone, pen, cake decorator, peeler, 
cleaner, perfume and powder workers 
score enough to make a big city depart- 
ment store management sit up and take 
notice and that is why year after year 
department and chain stores are taking 
on more and bigger demonstrations. In 
some cases they even stand for a worker 
conflicting with their own lines, for they 
know that the demonstrator will make 
them more clear profit without a single 
outlay of stock or advertising cost than 
will their own departments with the same 
item. 


The health, astrology, sex, medicine, 
musical, periodical, electric device, radio, 
exerciser and specialty workers are rent- 
ing auditoriums, theaters, halls and ve- 
cant buildings in the busiest business 
districts of all the largest cities and 
towns in the country, and when they get 
thru putting on their “show” you can 
gamble the shirt off your back that they 
garnered plently of sugar. 


Only recently I had the pleasure of 
seeing a young lady astrology-sex worker 
click to the tune of—oh, well, what’s the 
use of talking figures—that only starts 
an argument—but she got plenty. 


pe 


With the celebration of the 40th birth- 
day anniversary of The Billboard, referred 
to as Old Billyboy or the “Bible” by the 
boys and girls of Pitchdom, who believe 
in and read it as conscientiously as 4 
God-fearing person reads his own Bible, I 
find that Pitchdom, instead of going on 
the rocks and into oblivion is not only 
bigger, better and greater, but is being 
copied by the biggest business interests 
of the nation. Just a few years ago one 
of the world’s leading automobile manu- 
facturing companies promoted a sales 
campaign in 55 leading cities of this 
country and it used every method known 
to the boys of the tripes and keister fra- 
ternity. The halls were arranged in mid- 
way fashion with the exhibits having 4 
talker work in pitchman fashion. Loud 
broadcasting units and calliopes traveled 
the streets announcing the affair, and 
novelty specialties were distributed to the 
people, welcoming them to the show. 
Everything done I coula trace to the 
pitchman’s system of working. Since 


then I have noticed other companies fol- 
lowing suit and engaging pitchmen to 
handle their campaigns. 


Those who think Pitchdom is doomed 


are all wrong, for Pitchdom, like Old 
Billyboy, is here to stay—FOREVER. 
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NEW YEAR GREETINGS—LET SPORS HELP YOU MAKE MORE 
MONEY IN 1935— A FEW OF THEIR 3,000 FAST SELLERS —SEND FOR CATALOG 


20th CENTURY 


made of highest standard herbs and purest 
oils. Recommended for headaches, cold in 
head, hay fever, asthma and sinus troubles. 


guaranteed 


SAMPLE, 12c 


For headache—just rub cork over 
forehead and inhale the fumes and in 3 minutes the headache is gone If 
bottle is - a closed when not in use, will last for 1 to 3 years. 


DOZEN, 98c 


No. DIL— No. 31—PEN AND PENCIL SET 
FAST SELLER LADY : on 
onsists 0 onntair *en 
| LOOKS LIKE A $5 VALUE BLONDELL fitted with the new im 
TO SELL FOR 98c proved Durium Point, 
transparent Barrel an 
No. D49—deal consisting of 2 Face Powder, in attractive Silver and Vacuum Filler. Mechan- 
pairs of ladies hose, first quality, Black Bex Perfume comes in as- ical Pencil to match has 
320 needle construction; 1 pac sorted shaped bottles. Both wrapped compartment for Leads and 
age of face powder and perfume together with cellophane. These are Eraser. Comes in beauti- 
wrapped together; and 1 genuine high quality products. You can depend ful and popular’ colors. 
rock crystal necklace. New sell- on repeat business. Each Set in Gift Box. 
irebee ‘38 you to on 300 to we one day. SAMPLE 8 DOZ 84c¢ 
DEAL DEALS Dears 20¢ each p : pana ” Sample, 35c; Doz., 29¢ each set; Gr., 28c each set 
° r 
No. T123--Herbs and Oil Oss, 674¢  compination 


Satisfaction 


GROSS, $9.96 


No. N341— IMPORTED 
NEEDLE THREADER 


Threads needles easily and quickly. 
on a card with complete instructions. 


DOZEN, 8c 


Each 


GROSS, 72c 


No. C345—INDIAN 
DESIGN BLANKET 


Size 64x78. Stitched all around with 
thread. 
nations. 
blanket. 


Sample, $1.21 
Case Lots of 30 Blankets, $1.19 
each blanket 


silk 
Comes in bright, attractive color combi- 
fhree to five different colors in a 


No. M243—-CIGARETTE 
LIGHTER 


— 


FREE! 


Showing 3,000 Fast Sellers— 
AMERICA’S Outstanding Val- 
ues. Priced Low. 
Catalog, Today. 


Shaving Cream, 1 


phane. It’s a 


DOZ., $2.28 


No. D73—RAZOR BLADE 
DEAL 


Consists of 10 Gillette style Blades, 1 Tube of 
Styptic Pencil and 1 Genuine 
Goodrich Hone, all wrapped together with cello- 
big flash and a fast seller. 


SAMPLE, 


20c 
GR., $25.20 


No. V2296—Wrist Watch 


A practical Watch in a size suitable 
for men or women Tonneau shaped, 
chromium finished Case and adjustable 
Wrist Band. Has non-breakable Crystal. 


‘;uaranteed for 3 years. 


Sample, $1.69 Doz., $1.65 ea. 


No. T197--Palm & Olive Shaving Cream 


Produces a rich cream lather, which instantly softens the 
toughest beard. 
Sample, 8c Dozen,65¢ Gross, $7.65 


Send for a 
Milk of Magnesia. 


No. T195--D. D. 


Scientifically and professionally prepared. 


Sample, 8c Dozen, 65¢ Gross, $7.45 


S. Dental Cream 


Contains 


SAMPLE, 15c 


DOZEN, $1.44 GROSS, $15.60 


Gross, $3.48 


Sharpens dull Shears in 2 0 
demonstrator. Each on a card 


Sample, 4c; Doz., 30c; Gr., $3.00 


No. K33—SCISSORS 
SHARPENER 


3 strokes A great 


Octagon shaped Cigarette Lighter. Simple and dependable, nothing to get We stock about 1,000 different —— — 
ont of order. stipes ¥ - deat ~ ee kinds and colors of Necklaces SCISSORS MEMBERRY SrapCETER 
all popular. Send 30c for 6 assorted “waters — 
SAMPLE, 6c DOZEN, 65c GROSS, $6.98 Necklaces and Jobbers’ Prices. 
6 SF | : No. 7p—15" REPRO- 
No. M4 @ewa) DUCTION PEARL NECK- 
Pencil-Lighter LACE, with Ring Clasp. 
snati = 
Basen "ae has expel and impel movement nent and a s compact very effi- Sample, 3c All prices are F.O.B., Le Center, Minn 
cient Lighter, which can be easily filled and serviced. Assorted colors. Dozen, 33¢ P bey ~ z 


SPORS CO., 1234 Cedar Ave., Le Center, Minn. 


Please allow extra for shipping charges. 


There’s Something 
About a Balloon Man 


By TOM GREGORY 


HERE 1s no need for the balloon 

man to work “high.” On any lo- 

cation—circus lot or city street, 
amusement park or fairgrounds—he 
stands out from the crowd, thanks to 
that cluster of colorful bubbles. The 
children spot him instantly. 

“Buy-a-balloon!” the vender urges. 

“Oh, daddy! Oh, mama! Buy me a 
b'loon!” the youngsters echo the refrain 
with the persistency of youth. Natural- 
ly, dads and mothers just can’t resist. 

There's something about a balloon 
man that meKes him wv picturesque and 
Tomantic figure in the eyes of many 
Feople. Poets write verses about him, 
and the magazines and newspapers often 
print them. Artists paint pictures of 
him surrounded by eager children. Sel- 
dom does a season pass without such 
a scene adorping the cover of some 
magazine. 

As the press agents would say, that is 
“some publicity.” It creates quite a 
human-interest buildup for the balloon 
man. 

And why not? Think of traveling up 
and down and across the country, bring- 
ing f children those gay symbols of 
happiness and joy. Of course, it’s a 
Picturesque calling. 

A spirit of camaraderie with the chil- 
dren is a natural quality with the most 
Successful balloon salesmen. We'll never 
forget one old fellow who had been ped- 
dling balloons for many years. He had 
mellowed. He was kindly disposed and 
Philosophical. He liked the kids. 

In those days balloons were not as 
00d as they are now, and every vender 
collected some with “pin holes.” This 
old gentieman saved all such balloons. 
In his spare time he patched them up— 
not to sell, but to give to those young- 
sters who looked longingly at his display 
but had no nickel or dime with which 
to buy. Incidents like this no doubt 
have had much to do with making the 
balloon man such a romantic character. 


But don’t get the idea that balloon 
venders are a bunch of old fogies play- 
ing Santa Claus. Far from it. They 
are able salesmen. They are keen 
judges of human nature. Instinctively 
they apply the laws of sales psychology. 
They know just how to appeal to chil- 
dren and parents so that dad reaches 
in his pocket and parts with a dime. 
And they must be credited with bringing 
many joyous hours to the youngsters. 

Me 


The arts and tricks of the balloon 
peddler have not changed much with 


the years. The tempo may be just a 
little faster today, that’s all. 
Methods of - manufacture, however, 


have changed. There have been notable 
improvements in manufacturing meth- 
ods and quatity, just as there have been 
in other products. 

When The Billboard was launched 40 
years ago the balloon man’s wares came 
from Europe. These imported balloons 
were constructed from thin, flat sheets 
of rubber, which were cut into the 
proper pattern and “cemented” together. 
They often burst or came apart on the 
seams. 

The Billboard was about 20 years old 
when American ingenuity contrived a 
method for producing seamless balloons 
by the dipping process. This method of 
molding the balloons on forms was bet- 
ter suited to quantity production and 
produced better balloons. Hundreds of 
these balloon forms are often “dipped” 
at one time. 

Walter J. Leatherow, now associated 
with the Oak Rubber Company, of 
Ravenna, O., was the first to successfully 
make the dipped balloons. The factory 
in which he developed the method was 
located in Newark, N. J. 

Today about a dozen sizable factories 
in the United States are devoted wholly 
or in part to the manufacture of toy 
balloons. The total daily output is in 
the neighborhood of a million balloons 


Tom Gregory has been closely identified 
with the toy balloon business for 20 years. 
Back in 1906 he left Ohio State University 
to b paper man for seven 
years. Then followed 10 years with a 
balloon manufacturing firm operated by his 
father. He now conducts an advertising 
agency in Akron, O. In this capacity he 
has handled the advertising for The Oak 
Rubber Company of Ravenna, O., for the 
past 10 years. 

Whenever there is a circus within a half 
day’s driving distance from Akron you are 
apt to find him on the lot, taking pictures 
of the balloon men and gathering material 
for “The Oak Leaf,” a small monthly house 
organ now in its ninth year of publication. 
Gregory has been a member of the Circus 
Fans’ Association since 1928. 


of various sizes, styles and shapes. The 
American-made article is exported all 
over the world. Retail trade figures in- 
dicate that the public spends millions of 
dollars each year for the rubber bubbles. 
And the most prominent ambassador of 
this industry before the public is the 
balloon vender. 
ae 


In manufacturing by the dipping 
process, the rubber must be in solution 
form, of course. The newest develop- 
ment utilizes the natural liquid latex 
or sap of the rubber tree. It is now 
treated at the piantations in a manner 
that permits it te be shipped to the 
manufacturers in this natural state. 
Formerly this could not be done. The 
rubber had to be dried. It was shipped 
in balls, sheets or slabs. 

In the older method of manufacture, 
using the dried rubber, it is necessary 
to dissolve the rubber in naphtha to 
make the dipping solution. But to 
properly dissolve, the rubber first must 
be “milled.” On the mill the rubber 
is “worked” between large steam-heated 
roils, one of which revolves faster than 
the other. This action of the rolls 
shreds and masticates the rubber. 

Milling, the technical rubber men ex- 
plain, partially destroys the natural 
fiber of the rubber. This is the reason, 
they say, for the greater tensile strength 
of the article made from virgin latex. 
In the latex balloon the rubber remains 


in its original molecular structure, each 
cell clinging to its neighbors with all 
the tenacity provided by nature. 

In the dipping process smoothly fin- 
ished forms, affixed to racks on the dip- 
ping machines, are lowered into tanks 
containing the syruplike solution. As 
they are raised from the solution and 
allowed to drip over the tank a certain 
amount of the “rubber cement” clings 
to the forms and dries thereon. 


In the older method, using the solu- 
tion made of milled rubber, the forms 
must be dipped a number of times to 
secure a wall of rubber of sufficient 
thickness upon the forms. The balloons 
are “cured” by immersion in acid. They 
are then stripped off the forms by an 
ingenious arrangement of revolving 
brushes. Each balloon is tested by in- 
flating it with compressed air and is 
inspected while inflated. The task of 


(See THERE'S SOMETHING, page 244) 


SWEEPING THE COUNTRY 
POWELL'S LATEST CREATIONS 


I WW New, original, 

LE sensational de- 
signs that get 
the money! 
Complete line 
of GENUINE 
MEXICAN 
GEM and 
BIRTHSTONE 
RINGS for 


men and wom- 
Style No. 242. en 


MAE WEST DESIGN 


A new WHITE HOT Seller getting top 
money on every spot. A big leader to easy 
sales of other beautiful fast selling Powell 
designs 


BIG PROFITS—Cash In Now 


Style No. 242, $11.40 per Gross. 25% 
deposit with order. Ring Guarantees, Cou- 
pons, Accessories, Etc. 


—_< SEND $1.00 er 
For Complete Line $ Ring Samples. 


immediate Delivery. Wholesale Only. 


POWELL BROS. 


3326 Armitage Ave. Chicago Ill. 
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From Old Files 


Around the World 
On Collar Button 


We all know the collar button, and 
most of us have had reason now and 
then to curse it innate depravity. 


Especially the back one, when it stub- 
bornly refuses duty just when time 
is at a premium. When, rather than 
stay in, it decides to exercise its in- 
alienable right to check the progress 
of the universe and slips out of the 
fingers of its too confiding owner and 
rolls under the bureau or into some 
corner still more inaccessible, and the 
frantic search begins for a new one— 
here, there and everywhere—in drawers, 
on mantels, between the sheets, in the 
shirt we have taken off, until in des- 
perate resignation the search for the 
offender is renewed and we find that it 
has jumped up from the floor and in- 
stalled itself in plain view on the bureau 
or in an open drawer. 


Therefore it is with great joy and 
good will that we here set forth for the 
benefit of all concerned, especially the 
many demonstrators who may know the 
principals, this veracious history of one 
noble, well-behaved and self-respecting 
button. 


Thousands of our readers know James 
Keliey and appreciate his sterling qual- 
ities. Other thousands no doubt have 
forgotten his old-time partner, George B. 
Covell, who, with his family, debarked 
from the ice-coated Rochambeau of the 
French Line, which landed her pas- 
sengers here on February 14. 


“Around the world on a collar button” 
has been Covell’s slogan during the 
past few years, the collar button being 
the same which he and Mr. Kelley in- 
vented and patented over four years 
ago. On returning to his starting point, 
safe, sound, prosperous and hearty, Mr. 
Covell had a stirring tale to relate to 
the reporters who surrounded Kelley 
and the Covell family when they landed 
on the pier. 


Four years ago the partners originated 
the button which is now known, sold 
and valued around the entire globe 
(Kelley sells millions of them a year), 
and Mr. Covell immediately ‘formed his 
design of circling the globe on a collar 
button. With his wife and one child he 
left New York in June, 1908, and did a 
land-office business with venders and 
the trade in general right across the 
Continent. 


In Seattle they were rejoiced by the 
birth of another daughter, and when the 
child was able to bear the strain of 
travel the adventurous group resumed 
its journeyings. At Honolulu and thru 
the South Sea Islands they enjoyed 
royal receptions, and did a roaring trade 
with individuals of every race and creed 
in the archipelago. In Tahiti little Ruth 
Covell traded a handful of the Kelley 
buttons to a native chief for a store of 
copra and the next day the chief was 
a sight to behold—gorgeous in buttons 
and little else. 


Australia came next. In Sydney, Mel- 
bourne and the other large cities of the 
Continent the business continued with- 
out abatement, and here Mr. Covell was 
fortunate in meeting J. D. Williams, the 
Frohman of the antipodes, who spoke 
well and familiarly of The Billboard, 
whereat Mr. Covell was inclined to 
marvel. But his wonder lessened as he 
continued to overrun the trail of the 
paper all thru Australia, Tasmania and 
New Zealand. 


Homeward bound was the cry after 
leaving Christchurch in the latter 
country, the itinerary including Ceylon, 
Arabia, Suez and Port Said, the Piraeus, 
Naples, Mediterranean ports, Paris and 
London. 


Here, coronation time, Mrs. Covell won 
a silver cup in competition at the Fes- 
tival of Empire, appearing in a Senegalese 
costume purchased from a native in 
Ceylon. 

These and many other diverting in- 
cidents were told to avid reporters and 
the New York papers are devoting much 
space to descriptions of this unique 
jaunt accomplished on a “Yankee no- 
tion”—one of those devices, useful, in- 
dispensable, the product of American 


ingenuity and the despair of foreigners. 

The Covell family was rescued from 
the reporters by Mr. Kelley and the 
party left the pier. 


It will be many 2 


No “Pan” Stuff 


it is in order right here to say that 
CG. B. B. will not publish any of that 
“pan” stuff. We want to keep this 
column for the benefit and entertain- 
ment of all the boys, each and every 
one of them. Friendly kids and joshes 
will be entertained, but knocks and 
pans will be ousted. It pays to boost, 
we all feel better for it. Conditions 
and circumstances knock hard enough. 
When you can’t boost don’t knock.— 
Issue of October 18, 1913. 


fund of anecdotes and recital which his 
day before Mr. Kelley has exhausted the 
old partner has garnered on this unique 
belting of the world on a collar but- 
ton.—Issue of March 23, 1912. 


of The Billboard 


Passing of Smut 


What has become of the old-fashioned 
pitchman who had to use smut to hold 
apush? The business has been improv- 
ing yearly. The business has men of bet- 
ter fiber in it today than ever before. 
The world is growing much better.—Issue 
of October 18, 1913. 


Complicated Business 


Did you ever figure it out that this 
business is one of the most complicated 
on earth? There are so many things 
one must think about when one is mak- 
ing a pitch, so many little details that 
one must pay attention to in order to 
make a successful pitch that only those 
who are mentally alert can succeed.—Is- 
sue of October 18, 1913. 


PIPES FOR 


(Excerpts from the first Pipes Depart- 
ment in issue of August 9, 1913) 


Johnny O’Connor, how is the rheuma- 
tism? Missoula sure did give you a wel- 
come. By the way, I saw the chief of 
police in a small town in Nebraska with 
one of your perpetual calendars on his 
watch chain. Some boost. 


Mike Shea, when it comes to making 
a look-back pitch on Scopes you are 
the king of them all. 


Boys, clean up the corner before you 
leave Saturday night. It will keep 
many a town open. 


Who remembers old Professor Perrot, 
the old original “pad worker’’? 


Steering a man to a closed town is one 
of the most contemptible tricks one 
man can play on another. 


Say, did you ever read a streetman 
story in some magazine, and didn’t you 
get disgusted at the author’s ignorance 
of the pitch business? Once in a while 
tho one is found to be pretty good. 
Once in a blue moon. 


The funniest thing I ever saw in the 
pitch business was in Bay City not long 
ago.. Some performer who was working 
a streetman act in vaudeville was out 
on the corner with a charity permit sell- 
ing buttons for the benefit of some 
home for girls, and the funniest part 
of it he was there getting two bits a 
card of four and doing business. Some 
of the swell grand dames were buying 
buttons. 

But later some Johnny wise guy 
asked him for a reader and he bawled 
him out. The Johnny wise guy had 
him pinched and then the ladies of the 
home went to the front for him. Fine 
doin’s. 


The dream of a great many streetmen 
is to write some act about the street- 
men and get 40 weeks in vaudeville at 
$150 a week. Merriam, how about it? 


Who is the originator of the crazy 
pitch? 


In Taunton. Mass., they give you a 
special officer to keep order around the 
joint. Some class. 


Medicine man in the carriage with a 


PITCHMEN 


banjo; tra, tra, tra. Big Foot Wallace 
on an express wagon with a blackboard. 

Medicine man and Wallace bucking 
each other. Finally, Wallace turns to 
the push and in as loud a voice as he 
could muster, says, “I'll give him $10 if 
he can play a tune on it.” Curtain. 


Get Johnny Schad to tell you about 
the old guy in Sioux City that came up 
to the rig as he was closing up and said, 
“Say, mister, I’ve been waiting all night 
to hear you play that banjo. Ain’t you 
goin’ to play it?” 


When it comes to selling medical 
books, Charlie Tryon is the king of 
them all. 


Tt has been proved beyond a shadow 
of a doubt that Adam and Eve were in 
the snake-oil business. They closed the 
first town. It’s called Eden. 


Get Stumps to tell you about the 
“johnny come latelys.” 


Red Onion, you came near being a 
pitchman once. Remember when? 


Get Doc Potter to tell you the pipe 
of how Healy and Bigelow started the 
Kickapoo Medicine Company. It’s rich. 


Boys, let’s make this department a 
real streetmen’s department. Let’s all 
send in any news of a nature that will 
be interesting to each other. Every one 
of us, as a rule, is a natural-born pipe 
shooters and this column should be the 
place for a lot of them. Some of the 
stuff streetmen pull off would rival the 
stories of the best authors of the day. 


Then again let’s discuss the different 
phases of the pitch business, the evils, 
and what to do to correct them. Let’s 
discuss the reader subject and the buck- 
ing subject of splitting time. Let’s give 
our business the same dignified con- 
sideration that other business men give 
their business. 


Get Dotson to tell you about the time 
he tried to sell peelers to the cowboys. 
And the joke is, they bought them. 


Some of us are well able to solve these 
things. We have brains, for if we did 
not have we could not exist in this busi- 
ness very long. Let’s meet here socially 
every week and make this a place where 
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DILLON’S Novel Fair Outfit—From The Billboard of December 1, 1899. 
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we can turn to and find something from 
which we will derive some benefit, both 
in business and pleasure. 


Boys, did you ever meet the so-called 
high-toned pitchman who does not 
notice the rest of the boys? Nine times 
out of ten he is some department store 
ladies’ man who has not the material in 
him to get out on a corner and make a 
pitch. In my experience I have only 
met two, and one of these two went 
back to the shoe factory. 


Boys, send in a few original pipes. We 
would appreciate them. 


All those desiring to bawl me out 
address Gasoline Bill Baker, care The 
Billboard, Cincinnati, O. 

And all others address the same place. 
More next week. 


THERE’S SOMETHING— 


(Continued from page 243) 


having fashioned the fairylike toy bal- 
loon is then completed. 

M4 

a 

It is interesting to note at this point 
that the decorated balloons are inflated 
for the printing operation. Thus the 
balloons with printed designs or adver- 
tising messages have really undergone 
two inflation tests. 

In the newer manufacturing process, 
utilizing the virgin liquid latex, the 
rubber is deposited upon the forms by 
electrolytic action, similar to that in 
plating metals. In the method viewed 
by this writer in the Oak Rubber fac- 
tory in Ravenna the forms are dipped 
but once. They remain in the solution 
long enough for a sufficiently thick wall 
of rubber to be’ deposited upon the 
forms. This is known as the “anode” 
process, which is licensed to manufac- 
turers under patents of American Anode, 
Inc. Rubber gloves, finger cots and 
similar articles are made by this method 
as well as toy balloons. 

In this process the balloons are cured 
by heat which is said to make them 
tougher, in the same way that the rub- 
ber in an automobile tire is toughened. 
It also prevents the rapid deterioration 
which occurs in acid-cured balloons. 

The fields of operation for balloon 
venders are varied. Almost any outdoor 
event at which crowds gather has its 
possibilities. The balloon makers have 
been smart enough to provide stock 
prints suitable for practically all oc- 
casions. 

Some venders, in the larger cities, con- 
fine themselves almost entirely to city 
streets where the child population is 
large. Others travel thousands of miles 
in a season. 

No circus or county fair would be 
quite complete without its contingent 
of balloon men. And how those circus 
boys can go into action on the “blow- 
off.” With the crowd pouring forth 
from the big top their big opportunity 
for business is at hand. The parent 
who can get thru the “connection” or 
run the gauntlet on the midway with- 
out buying a balloon for junior or sister 
is totally impervious to insistent sales- 


manship, aided and abetted by the 
youngsters themselves. 

Me 

x 


When the Hagenbeck-Wallace Circus 
restored the old-time street parade, with 
its horse-drawn rumbling wagons, one 
crew of balloon men came into their 
own again on Main street. It had been 
a lone time since big-city folks had the 
opportunity to gather on the sidewalks 
for this thrilling event. Thousands of 
children had never seen a real circus 
parade. The balloon boys provided an 
extra thrill for many youngsters when 
the shout went up, “here they come!” 

Way down the street could be seen 
the lead band wagon, with its gayly 
plumed 12-horse team. But ahead of 
the glittering cavalcade stepped two bal- 
loon venders, one at each curb. Their 
big clusters of balloons flashed bril- 
liantly in the sunlight. 

Well, right now most of the venders of 
the “bubbles of joy” are “hibernating.” 
Some go south for the winter, it’s true. 
Some work indoor events. Others try 
their hand at different jobs. But it 
won't be long before many of the boys 
will fare forth into the streets again— 
harbingers of spring—on the job long 
before red robin comes bobbin’ along. 
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WE JOIN THE BILLBOARD’S 
BIG BIRTHDAY PARADE 


Will Find These 
OU Specials Real Good 


MONEY 


aA With Hearty Congratulations ; 
MAKERS on 40 Years of Outstanding Achievement. | 

BLADES FOR EXTRA ees 

sauna Ga ae ght By ees vee BAKER And just as The Billboard is outstanding i in the amusement field, . 
cellophane surappes. ‘ pe ones Saree . Cee so are Oak Brand Balloons leaders in their line. Oak Brand 

ease tia de Mem ori es Balloons are such big favorites because they offer better quality 

BLADES to fit Autostrop Razors, and stronger sales appeal. 

orcl¥e, carty ‘a full ‘tine ‘ot ati Best “known Prolog Oak now offers the greatest money maker in years in 

rands, for all types of razors. 


STONE HONES, Blade Sharpeners, By FRANK HAITHCOX 


DE Os cite cectdeenaued ae 40c AAICHE V4 PAQUTE' B - u SOON s 
wESOLe THREADERS, enameled S50 I was just a punk in Punkertown, 
cere ececcecccccce 40 years ago; e i a o 
ree i ee iit om And helped around the opry house authorized by exclusive license from Walt Disney. 
TRANSPARENT BARREL FOUN-. | € vee Bg - Syl a AL em F You can clean up a tidy sum with these genuine 
rrrrrrTrrr . S @ s © a an . , S ita. 
Sadiieh themida chee Mickey Mouse Balloons. But beware of imita 
i ~, " PENCILS soo seneeereanee I was just a punk in Punkertown tions. The genuine are sold only in the sealed 
UN WT: cn acdescrsestee ne Pn. he eat pe bred; , Blue Box with the Yellow Diamond Label—a 
Pri F.O. “ N York. D it Ww stars an near stars, . , 
quired on ail G. 0..B. orders Samples ‘at The fat and poorly fed: famous package that always safeguards your 3 
wholesale, postage 


I've seen The Billboard’s splendid rise, profits. 
Like the morning sun; 

And the work of William Donaldson 
Has only just begun. 


(1) 


WE ARE RE ADY I was just a punk in Punkertown, 
Like a punk will be; 
And put an ad in Billyboy, “I’m at 


For the Fall Drive - Liberty,” 


with WHITE STONE 
eT i I crooned a while in Olivette, 


Ss Dealing, P: t 
CHAS. UFERT Square Ocaling. Promp 


Service Since 
19 East 17th Street, NEW YORK. 


Sold by Leading Jobbers ic) W. D. 


strators’ Specialties. Forgot how long it ran 

STOCK 18 COM- Good old Dan Packard taught me 

pativeny Tut The score; 

QUANTITY. We have | (I mean we did the repertoire of 

GLASS TOP RING Gilbert and Sullivan). 

Li maar A Lariats, 

Id entification Brace (2) 

ets, . . 

Goods. “Write forbes | I've done Sir Prancis in East Lynne, and 

Catalog. Morgan in Ten Nights; 

IT sang illustrated songs when movies 

SEND $1.00___. Used canned lights; 


I’ve doubled brass and canvas, too, 


$2.00 for Our Complete Ring Line. Played sheriffs, jailers, mobs—made 


For 12 White Stone Ring Samples, or | 


jogo clumps to sh. OAK ‘BRAND BALLOONS 
RY PAKULA & CO. 
5 ee Geen Ave., CHICAGO. | From college clumps to gobs. | 
(3) 


I’ve almost reached, the topmost rung of 
The ladder called success; 
And did a slide right back to earth when 
I'd done my level best; 
But every time I failed to score I 
Detoured ’round the ditch: 
d just resolved to buckle up and 
HEADQUARTERS FOR re “Make another pitch; . TAKE NOTICE 
SPECTACLES AND GOGGLES No matter what your “calling” is, there’s 
pate Sone pete lat Gee No rosy road to fame; 
Merchandise. Our Prices are the lowest If it’s selling Faith or shoe strings, pal, 
anywhere. 


You're pitching just the same. 

a a - PITCHMEN - AGENTS 
“Optical Specialties are some deans of yesteryear, = 

17 N. Wabash Ave., Chicago, Ill. Forty years ago; 


woe oaceteamecmeee: | BOYS GET TOP MONEY 
And plenty wholesome show; 
THIS AMAZING BANDAGE BREATHES Jim Kelly, with old Eagle pens; Lew 


Hurst a-spinning tops; Our fastest selling item—The New E. Z. 


For 18 Years nie ve Been The Bes Best 


‘al PROFIT Andy Payne and Jim Ferdon, oil for Way Automatic Stropper with Rolled 
peterd : . nia Jews or wops; Cover and Self Honing Strop, 18¢ Each. 
-Secon emonstration. 7 
Amases all who see it Will not 2 7e Maxey boys, with mighty trucks E. Z. Way Stropper with Burma RUBY 
stick to hair or skin: elastic, Of gold and silver hue; Strop without Rolled Cover, 12 %c. 
strong, light. Send 25c for two To Cooper, Watts, Sims and Brown, our 
| full size samples, or write for 


; Thoughts are oft of you: 

NEWAY MFG. CO.. 35 South Clinton, Chicago. Dan Rosenthal, you qualify, and 
Barney Briscol, too; 

White Eagle and Fox and Silver Cloud, 


Low Prices 
All Hand Stroppers 


START THE NEW YEAR RIGHT — MAKE 


$15.00 A Day! It’s ati in the Pen Point. We often think of you; Now $6.00 Per Gross 
or buyers order fromm Chicago Office. Send I wish I had the time or space for The most complete line of Shellpig Skin Strops in U. S. We meet your requirements in 
4 ~ Of all ais enemas eal enip tan [OU RS Gets A Ree BE ee se oe ae 
Mine or Doc Waddell’s. Get Our New 1935 Catalog. It Lists Many New Fast Selling Items 


(Finis) 


ve na,  ecelat ghFy. WALLENBECK MOLAND MFG. 


487 B’way, N. Y. C.; CHICAGO, 180 W. Adams St. You can’t count the time you’re here by 
Just so many years; DEPT. E SANDWICH, ILL. 


PITCHMEN---AGENTS 0 "zou sou stay awaies 
it t y 
OVER 400% PROFIT “°° "Give Sust'ss pou cone. 


ae aan x | PAPERMEN--SALESMEN- -PAPERMEN 


ally advertised. The name “ 7PR AM . 
oo has stood for the EI 


: =~ ' 
- shooting from Hot “springs,” infos Frank 
Each Hone in Rasy DEMONSTIENTOR _-~ Libby. “A mighty good town! My yro* wy WITMAN SPECIALTIES co. : 
Giver Boku |; NO COME! SACKS, | Get our definition of a good town is one that eh 152 DETROIT ST. - « DENVER,COLO. 
‘OSS . 
OTHER NEW RED HOT SPECIALTIES. Send Provides for the selling of a license to ‘ CASE HARDENED g 
‘ dime for samples. a. 60. a pitchman to work on a street corner “9 "— Al SS yl all ) 
GOODRICH wees “ and after they have sold it to you tell Dia Ninna aw ie Alii Y 
1600 W. Madison, Dept. 8-12, Chicago. ~vou that you can work any corner in g+ Ni ea Treen HE tlt 
the city. If a pitchman can’t get money %, i We sll Wy N 
pame then, why it’s his fault or the fault of ” LENGTH 5% IN. = a 
—- PEN ASSORTMENTS —-~ his merchandise. The reader here is Sie WEIGHT 3.02. ¢ : 
— fairly reasonable. Little Rock is open SEND FOR SPECIAL PRICE LIST AND SAMPLE- 25 N 
New Stock Latest Colors all vear round. Send | *© Private property at a similar figure \ 


lors all yes -§ SVR SS SAC EAN ARATE -GSe 
your orders to BERK’S for quality merchandise per day. North Little Rock is open on SS = SS TSO OS S-SESP 
and prompt shipments. Send $1.00 for Samples. | streets at an even more reasonable daily 
K BROS. NOVELTY CO 


BER reader. The recent pipe from V. L. , r tate : 
| 13 East 17th Street, New York Clty. | vorres was very interesting. His e- Thank You for Mentioning The Billboard. 
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Party and Holiday Goods 


Miniature Hats Are 
Going Big 


B45N55—6 Kinds. As- 
sorted. Per Gross..... 3.00 


B45N50—6 Kinds. As- 
sorted. Per Gross....- 4. 50 


Crepe Paper 
HAT 
assortment 


sa “— Oe eres ecece 3. 25 


BCEN8O0 — Ov B, Different 
Styles. Per G aro ap 4.00 


eee eee ewes 


MISCELLANEOUS 


oe _ ere. 10 2 50 
erguoo_nackere Lilia cou 3.00 
acon 3.60 
oy.000 Follss ss... OO 


Bi7N42—BULK CONFETTI. 
50 Lbs. Least Sold. Per Lb. 


You'll feel so sorry for this poor little fellow Postpald. 
who wiggles and squirms trying to get rid 
of the nasty fly. Base is fitted with a crank. 
Turn it and watch the fun. Outstanding, 
spectacular and entertaining. Nothing like 


it ever offered before. 


’ . \NEW NOVELTY CORP 
161 BROOKLINE AVE. BOSTON, MASS. 


Agents and Pitchmen! Send 


or our latest 
folder telling about NUCO and the most unus- 
ual line of novelties ever offered. 


AE 


HORNS 


RAINBOW PAPER HORNS 
Conical shape, brass reed, blow easy and loud 


No. Size Packed Gross 
Bi4ns 14 eee $2.25 
Bi14N2 17 G BemeR. cccces 3.00 


PAINTED TIN HORNS, straight, tapered 
shape, bell end, wooden mouthpiece, brass 


reed. Finished in solid colors, red and biue. 
Wa Dozen in Box. Per Gross, D-eS 
M5 Doren in Box: Per Gros... .2-OO 
ertength, 7 Inches. Per ares.” 4.00 


N. SHURE CO 


RICES RICHT. 


235 MAIN STREET, 


(Real), 
pay postage. 


307 Fifth Ave. 


ADAMS AND 
®VWELLS STREETS 


THE BECKER CHEMICAL COMPANY 
EXTENDS THE SEASON'S GREETINGS 
TO ITS MANY CUSTOMERS AND FRIENDS 


MEDICINE MEN 
WRITE FOR PRICE LIST ON 
SOAPS, TONICS, LINIMENTS, NERVE TONIC TABLETS AND SALVES 
DER YOUR OWN LABEL IF YOU WISH. 
ALSO FASTEST-SELLING HERB PACKAGE ON THE MARKET. FORMULA ATTACHED. 
PLENTY OF MARGIN FOR YO 


THE BECKER CHEMICAL co. 


(Established 1890, 
DEVEUEESE EEE RRE REED EE EEE TERE EEDER EEE GEEEEETEGEU EEE EEEEE REED EEREER EEE UE EERE CETTE EEE 


BIG OPPORTUNITY!!! 
DEMONSTRATORS, FAIR WORKERS!!! 


GUARANTEED BEST SELLING ORICNAL ITEMS AT GUARANTEED 
LOWEST PRICES!!! 
WE ORIGINATE, OTHERS IMITATE!!! 
BUY FROM RELIABLE SOURCES!!! 

MONEY BACK IF NOT SATISFIED!!! 
Send $5.00 for Complete Line of Genuine Diamond Cut Pendants 
Real Diamond Cut Earrings, Clips, Bracelets, Rings, Rain- 
bow-tIris Items, Crosses, Stars and Genuine Bohemian Garnets. We 
Remember the Money-Back Guarantee. 

Write for Free Catalog. 


OLYMPIC BEAD & NOVELTY CO. 


IMPORTERS 


CHICAGO 


CINCINNATI, O. 


New York, N. Y. 


Bn 


DANDY GOLD MEDAL| 


PEELER SETS 
SHREDDERS 

4 IN 1 OPENERS 
SHARPENERS 


FORSTER MFG. CORP., PITTSBURGH (9), PA. 


Guaranteed Blackbacks. 


KEYSTONE FERROTYPE., 


i i Start 1935 right. Keep on being right. 


a Successful Year. 


Inc, 


CAMERAMEN—EVERYTHING NEW 


Small and Large MOUNTS never before on the market. 
5S sign—cannot be duplicated elsewhere at any price. 
FOLDERS FOR THE 4-FOR-10c PICTURES. 

Perfect Button Plates. Beautiful Brooches. Excellent 


mor Mount a new de- 
New LDERS in all sizes. 


Developer. 
Order from KEYSTONE and be sure of 


Wishes You a Happy New Yea 
730 South St., PHILADELPHIA, Pa. 


Thank You for Mentioning The Billboard. 


SELL A LEGITIMATE 
PRODUCT THAT 


AGENTS—CANVASSE RS « 


| STEADY | FILLS A GENUINE 
REPEAT meet 
|_ BUSINESS | 


SANI-SAFE. RAT AND 
MOUSE EXTERMINATOR 


Non-Poisonous and ready to use at once. 
Will build up a permanent business for you in 
the following fields: Homes, Industrial Plants, 
Hospitals, Granaries, Hotels, Railroads, Steam- 
a Ra aa Abattoirs, Dairies, Res- 

aurants, etc 

Great amounts of this type of product are bought each year and the market is a live and 
active one. SANI-SAFE RAT AND MOUSE EXTERMINATOR will sweep that market. It 
comes in 3-oz. cartons, attractively printed in red and blue. Look this item over. It may sound 
like an unusual and unique product to you, but it is a fast-selling and an easy selling number, 
The repeat business which you get steadily will make bigger and easier profits for you. 


-* 


st ey 
~fe 74 ~ 


Send for complete information today. 


$11.66 enecs. $7; 20 HALF GROSS, $1.25 SoEER 25c SAMPLE. 
% Deposit With Order, Balance C. O. b. 


HACKER PRODUCTS CORP., 110 West 34th St., New York, N.Y. 


Territorial Rights Open for Distributors. 


The Billboard Has Advanced With The Times 
»»» CONGRATULATIONS » » » 


BE ALIVE—IN —1935 


VISIT OUR NEAREST STORE, SEE WHAT YOU BUY, TRY OUR SERVICE. 


ADVANCE SPECIALTY COMPANY 


FOR CARNIVAL AND PITCHMEN’S SUPPLIES 


307 W. Poplar A 611 S. State St. 312 Third Ave. 
Simtel, New York, N. ¥. 


1410 Abbott St., 
Detroit, Mich. 


SUPPUDEEECEEDE EEE CEEE ECE EEEEEE CATE EERE EEC EEE EEE 
MR. and MRS. ENGRAVER, 
Everywhere, U. S. A. 


Dear Friends—Many thanks to you for our increased volume of business for 1934 
and may we extend to you the Season’s Greetings and may 1935 continue to bring 
you additional profit with signet jewelry. We will i our best to create new num- 
bers in Identification Bracelets, Brooches, Neckchains, Tie Slides, Key Tags and Chains, 
Sets, etc., that will mean $$$ to you. 

Don't forget samples and colhene anytime on a money back guarantee. Com- 
plete Electric Engraving Equipment. .Remember if it is mew you will find it origi- 
nated at the factory who remains, Gratefully yours, 


EDW. H. MORSE & COMPANY, 
Attleboro, Massachusetts. 


P. S. Our 1935 motto is as always, “Best Quality at Best Prices and Best Service.” 
“We lead, others follow.” 


fs ; ’ 
===> The Sensational Money-Maker for 1935 


‘Pistol Action Automatic Gas Lighter 


Here’s the greatest feature you've ever seen. A 25c seller that lights 
every time. Simple—easy to handle—and harmless. Even a child can 
_ use it. Every housewife will buy one. 


SPECIAL CLOSE-OUT PRICE 


$3.00 per gross ::  6S5e per dozen 
CHAMPION PRODUCTS CO. 


SUE 
PTATUTELEEL EEL 


Attention Jobbers ! FoRnuas TaN EEN 


UMBRELLA CANES the Greatest 
he Century of Progress. 


Sensation at 


inating and developing Medicel, Drug and 
Over two million sold. 


Cosmetic Formulas designed especially for 


WE MANUFACTURE THEM. Colors: Black, repeat _vmminese. Satisfaction guaranteed. 
Dark and Light Brown. Write for prices. Write 

A. M. WARREN & CO. MEDICAL SPECIALTIES CO. 
227 West Van Buren Street, CHICAGO. 1601-8 Central Avenue, Cincinnati, O. 


$ BIG MONEYS VETERANS, GET BUSY. 
Past Selling Vetcrans’ Mogazines, Joke Books, Wit M Something. nen = Ponca 
Humor, Tramp Poems, Patriotic Calendars in Sea- | KN OT Ded KNOT TIE CO., 5220 
son. 15 Fast Sellers VETS. SERVICE MAG., 157 | T Cleveland, ‘o. 


Leonard St., New York. McBride Ave., 
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155 W. Congress Street, 


NUTS TO YOU 


THE LATEST NOVELTY. VERY AMUSING. Send 25c for Sample, $1.75 doz. 


GREETING—NUTS 


For All Occasions. $8.50 Gross. Send 10c¢ for Sample. 
NEW AND NOVEL. Manufactured by 


SYDNEY KANN & CO. 


Detroit, Mich. 


“MYSTERY PIG” 


the secret; and when it is known, 
attention. 


money makers. 


Outstanding Sensation Novelty of the Century. Nothing Like It Before 


Its mystifying, ridiculously comical action makes buying irresistible. 
MECHANICAL and is NOT MANIPULATED BY HAND. 
to Dad and Mother as much as to Willie Actually not one person in ten thousand can guess 
it continues to amuse and command unswerving interest and 
The eyes, ears, snout and tail work most realistically but never twice alike. 
everywhere tell us MYSTERY PIG will remain the favorite novelt 
When you see it in action you'll say the same. It’s the king pin 


Single Sample, 30c, including Postage. Sample Dozen, $1.75 and 15¢ Postage. 
6-Dozen Lots, $1.671/2 per Dozen, F. O. B. Chicago. Gross Lots, $18.00, F. O. B. Chicago. 


NOVELTY TOY CRAFTERS, 332 S. Franklin St., CHICAGO, ILL. 


Remember it is NOT 
t amazes everybody and appeals 


Dealers 
for a long time to come. 
ler and by far leads all big 


AGENTS WANTED 


To sell our Sil- 
ver Handled 
Embroidery 
needle. A mar- 
velous device 
with which a 
woman can 
work all kinds 
of beautiful designs on most any fab- 
rics. Just show a woman what it is 
capable of producing, and a sale is 
assured. Try the agency and find 
out for yourself what a money maker 
it is. WRITE FOR TERMS TO 
AGENTS. 


HOME ART & NOVELTY CO. 


1160 Farwell Ave. Dept. C Chicago, IM. 
PRESTO PEN 
PLUNGER 
VACUUM 


on oye Full. Cleans 

fills. Ink supply al- 

aa 5. visible. Five times 
grea 


» to 
a Beautiful ter ink capacity. 


Ass’d Pearl Col 
ofr a 
Size 8. Half 
Doz. $4:20 Duri 
Gr. Lots-Dez. $3.75 SS , -—M, 
um — 
25% Deposit with Ordors. Ball 


Minute Picture Men 


We are ready to serve 
you with a complete 
stock of 

BUTTON PLATES, 
FRAMES, 
BLACK BACK CARDS, 
NEW STYLE FANCY 
MOUNTS, 
BEST DEVELOPER 
Put Up. 


Ever 
Send for Catalog and 
Samples, 
cHlcAgO FERROTYPE C0. 
1116 So, Neisted See 2 Dy: CHICAGO, IL). 


EL] 
DEPT. & CUT-RATE STORES 


Fall in line with the latest Sales Stimulator in 
Pe, Stationery, Basement or Bargain Departments. 
eature a special | 8c counter sale of School Supply 
Items. Regular 5 and 10c items to be sold at 3c. 
We are originators of the 3 & 9c stationery pro- 
motions. Write a, for porricnien 


NS, 
22 Sumner pm. BROOKLYN, N. Y. 


USE MID-WEST 
MAILING ADDRESS 


For Business or Personal Purposes. We represent 

you. Receive mail, telegrams, messages and re 

forward to yon, we . $1.00 Monthly. 
MUTUAL MAIL SERVICE, 

274 £74 Adams A YOUNGSTOWN, o. 


TELL THE ADVERTISER IN THE 


BILLBOARD WHERE YOU GOT 
HIS ADDRESS, 


California WINE 


WINESYRUP, the ideal 
wine-making material is 
made 100% from Califor- 
nia wine grapes with arich 
sugar content derived ex- 
gar from grapes. WINESYRUP makes 
SIX wine types with an alcoholic content of 
12 to 15 per cent and of crystal clearness 
with delightful taste, color and aroma. 
Quick, Simple Process - No Long Waiting 


DISTRIBUTORS WANTED AT ONCE 


State and county territory going fast. Biggest sales 
opportunity ever red. Wholesales at $2 
case of 12 cans, assorted if desired—ex 
Each can panes i 
profit. Sel 

conduct _a smaller ay ' business. WRIT 
DAY. Trial order for § gal. sent prepaid—50c. 
WINESYRUP, Werdin PI., Los Angeles, Cal. Dpt.A-4 


ress paid. 


Hin RVING 


SAVING 


CASH IN ON YEAR'S 
BIGGEST SELLER. 
100% TO 400% PROFIT 
OAKROMA Sells on Smell — Ke- 
peats on Taste. Big demand every- 
where, Homes, Offices, Club and 
Lodge Members, etc., are eager buyers. 
OAKROMA, ‘The Marvel of the Age,” scientific- 
ally compounded by roasting finest mountain 
white oak and treated with imported flavors, makes 
in Nature’s own way ‘“‘aged-in-wood”’ true flavor, 
natural color Bourbon, Rye or Scotch overnight at 
one-fifth the cost of Bonded Goods. Add OAK- 
ROMA to a pint of druggist’s alcohol, and a pint 
of water and you have a quart of fine Bourbon 
with natural ‘‘aged-in-wood”’ taste and fine whiskey 
bouquet and mellowness. FREE. Write for No 


Risk Trial Offer and Master Sales Plan which as- 
sures success. HOME MFG. CO., Dept. 2918, 
18 E. Kinzie St., Chicago. (For sale in compliance 


with State and Federal laws. ) 


KNIFE SHARPENERS 


MASON 


AR MOUSE TRAPS. 
moples, 15c. 


STATIC ELIMINATORS 


$1.00 and 50c Units. 


BLACKHAWK MFG. COMPANY 


455 N. Artesian Ave., CHICAGO, ILL. 


SOAP WORKERS 


Write for FREE hort PLAN and PRICES 

on our new DR. AY’S MEDICATED FACIAL 

SOAP and WASH. WELL SOAP POWDER Deal, 

Also over 50 other Soaps in attractive packages. 

L. C. CHERRY COMPANY, CINCINNATI, O. 
(Quality Soaps Since 1917.) 


BEAUTIFUL 1935 CALENDARS 


With your ad, $5.00 per 100; without ad, $2.00 
*r 100; deposit please. Samples 25c. House of 
ovelties, 601 Arch St., Philadelphia, Pa. 


1935 - Money Makers for 


Agents and Salesmen. 
Needle and Thread Cases, 


sell 1 %e each with im- 


print, stores buying thousands, sample 10c. Magic 
Scratch Remover, sells $71.00, sample 25c. 1935 
R.C.A. Lic. Radio, She oa Wave and Standard, 
Gets European Stations, Airplane Dial, 5-Tube. 
Lists $39.50, 


sample $19.50; deposit required. 
‘ree details. WALD NOVELTY, Arkansas City, 


scription was certainly true to Ite. 
These 5-cent hone workers and two-for- 
five rad and gummy workers are a 
blight on Pitchdom. I have a name 
for them myself, but I'm afraid Bill 
wouldn't print it. But I do believe 
Torres is just a little too severe in his 
description of the competitive ‘furiosity’ 
of the general run of pitchmen, such as 
med workers, jam men, etc. The feeling 
to me does not seem quite that strong. 
Tho I'll certainly admit that a feeling 
of that kind does exist. I also took 
note of the pipes from Doc Reed and 
Tom Sigourney. The more I think of it 
the more I am inclined to believe that 
we should have some sort of a benefit 
for distressed pitchmen who are out of 
stock and transportation means so that 
they can't move. I have an idea we 
wouldn’t have much trouble getting en- 
tertainers for such a benefit. For one 
thing I know for sure We could round 
up a blues singing quartet. And then 
we would dig up some other form of 
entertainment, as I believe we have une 
limited talent available. But those 
blues singers could head the bill. What 
do you say, all you go-getters?” 


x6 


“ONCE AGAIN COMES. . 

word from ye land of beans and rice,” 
cards Cliff Anderton, New Orleans. 
“Many of ye boys are here. Doorways 
are scarce and it seems as tho everybody 
is as broke as the 10 Commandments. 
But ye Christmas holidays tend to make 
most of us optimistic. However and 
perchance, not very wealthy. Here’s to 
Gene Golin, from the boy with the 
barrel and water.” 

% 


“JUST HAD A LETTER 

from my old friend Robert Heeter,” 
pipes Doc George M. Reed, Indianapolis. 
“Seems as tho the boys may have a 
little trouble working in Columbus. Due 
to a change in my chain-store schedule 
I am to move into a Columbus store De- 
cember 26 instead of January 7 as origi- 
nally planned. Money seems to be 
plenty tight here, so I am still taking 
it easy. -Will try the market here on a 
Saturday if it isn’t too cold. Do you 
remember when Wayne Garrison rescued 
the “kitty” from the telephone pole in 
Columbus? Or when Roy Crandall 
worked transferine at the Springfield 
(O.) fair? When Ross Dyar used to sell 
resurrection plants? When Bert Clayton 
used to sell jewelry and tooth powder? 
When E. R. Waymen worked razor 
paste? When Shorty McDonald worked 
inhalers in Philly? Apparently Florida 
is a good place to stay away from.” 


%6 


CHIEF ROLLING CLOUD... 

has closed his show, according to word 
from Mrs. Peggy Yogi, after 28 weeks 
and is wintering in Poplar Bluff, Mo. 
He is busy getting together some new 
animals to add to his already excellent 
collection. Mrs. Rolling Cloud has just 
returned from a two weeks’ visit in Ohio. 
Most of the outfit are also wintering in 
Poviar Bluff and are assisting in ready- 
ing the show for the new season. Roy 
Thompson is manager. Recent visitors 
include Doc Keith. 


KARL KRUEGER... 
is reported working around Memphis 
and Blytheville, Ark., to better than par 


“SULLY” says: 


“Most folks agree that things 
haven’t been so well in this ‘old 
world’ of ours but— it’s Christ- 
mas now, so let’s be merry. 
One thing certain, your goodwill 
and business friendship has done 
much. to brighten the year now 
coming to a close.” 


Grateful ? 
You Bet! 


And with this message of appre- 
ciation, here’s a wish— 

May nothing but good fortune 
be yours throughout the New 
Year. 


JOHN F. SULLIVAN 
Everything in Fountain Pens and Sets 
458 Broadway, New York City 


| thant You tor Montane the Cibars — ASSESSES SS SESE 


Real Money Maker for Part ; 
or Full Time AGENTS! 


Make quick PROFITS with new, patented 
invention — sella on ‘*flash”’ demonstration. 
Main or side-line. Big, new market. 
Soldering tron and Blow Torch IN ONE. 
Light, portable. Eliminates pump, pressure { 
system, stove, charcoal— ALL! 

PROOF iT SELLS Agent Rowland earned $0 


@ month. Ware sold 60 Irons while stopping 2 
hotel! "Going like hot cakes,"* says Bailey. 

“= mick—get established fer SSCLUSIVE 
LAA WRITE gc8. 2" utils 


TRITE MFG. CO., 2061 Southport, De “198 


AMAZING NEW 
PLAN PAYS 


PROFITS 


Hundreds of ‘thousands 
of boxes of this 7-cake 
Soap Assortment have 
been sold at 25c a box. 
Now—you give away @& 
$1.00 Photo Enlarge 
ment Coupon — abso- 
lutely FREE—with each 
box. You make 100% 
profit—and more—on ev- 
ery sale. No red tape— 
your customer sends 
coupon and snapshot 
to our photographer—and receives the enlargement 
coupon absolutely FREE. Your work is finished 
when you hand her the coupon. Don’t let this op- 
— go by. Write for free details. Send 25c for 

IN size sample box and coupon for your inspec- 

tion. If not satisfactory, return package and your 
25c will be immediately refunded. 


VICTOR SOAP CO. 


Merry Xmas anda 
Prosperous New Year 
NUTRO MEDICINE a 


16 South Peoria Street, 


¢ VALUE 
fly 


DAYTON, Oo. 


i 
RAINCOATS 


A bundle lot of 5 ALL-WEATHER Coats in as- 
sorted sizes and shades for $11.00. Place your 
orders with us at once. Fast Sellers. Satisfaction 
GUARANTEED. _ Latest style in Oxford Grey, 
Brown and Black Meltonette Cloth of a heavy 
weight. Your privilege to return coats at once if 
not satisfactory and we'll refund the money Pt 
paid us. 2: w deposit, cash or money order, 


ance C. 
GRANT MFG. CO. 


142 N. 10 St., PHILADELPHIA, 


PA. 


HANDLE REGULAR ROUTE 
placing world’s greatest line 

. of Counter Card Merchandisewith 
tay s. Aspirin, Razor Blades, 
Rr zz, Confee- 

jays. 


- OMDo - 
tions. 100 fast selling ‘dis 
Over 100% profit for you an 
chants. Steady repeat « ders. Nig 
poet ay or investment nm 
start. Big catalog FREE. 
RLD’S PRODUCTS co. 


Spencer, tnd. 


DS opt ORD 
NOW ‘szer2e" 


REX HONES 
What A Value $4.25 


IN GROSS LOTS. $1.00 
with order, bal. C. O. D. 
Each Hone in attractive, Made in U.S. A. 
flashy priced box that makes them sell. Remember 


the REX is a genuine abrasive stone that has al- 
ways sold for a much higher price. Natural Corun- 
dum Color, positively no dyes or lampblack used 
in this hone. Color will not rub off. Wonderful 
demonstrator. Pitchmen are making a cleanup on 
Hones—order a supply today, all orders shipped 
same day received. X-HONE MFRS., 
1500 W. Madison St., B-12, Chicago. 


AGENTS, DISTRIBUTORS 


HERE IS AN ARTICLE, costs less than 2e, sells 


Dept. 


at 10c, 8le profit from every dollar sale! Year- 
round, no competition. It is imported, hand made, 
useful, interesting, educational; a real novelty. 
Men, women, children buy on sight! Wonderful 
Premium for Concessionaires, Carnivals and Pin 
Games pete ts Pay assortment and price- 
list © to cover shipping expenses. 
EUGENE SERVICE, Box 1788, Chicago, Hil. 


AGENTS, DISTRIBUTERS, DEALE 


SELL MORE HANDKERCHIEFS— Write 


HANDKERCHIEFS, 3 W. 29th St., New York. 
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LOW PRICES 


Gi 


YOU CAN’T 
And we defy anyone to excel our quality. 
Every standard brand tire reconstructed 
by our modern method is guaranteed to 
give full 12 months’ service under the 
severest road conditions. Guarantee is 
backed by our entire financial resources. 

Buy Now Before Prices Advance! 
BALLOON TIRES 
Size Rim ‘ires Tubes 

\ 29x4.40-21 . . .§$2.15. -80.85 

) 29x4.50-20 . . . 35. -85 
30x4.50-21 49 . . wa 
28x4.75-19 . . . 45. .95 
29x4.75-20 . .. ‘ — 
29x5.00-19 - |: 3.85. >. . 1.05 
30x5.00-20 . .”. 85 . - 1.05 
28x5.25-18 . . . 90 - 1.15 
29x5.25-19 . . . 3 . » wae 

» 30x5.25-20 . ° 25. - 1.15 

§ 31x5.25-21 ... 3.25 . - 1.15 
28x5.50-18 . .. 3.3 ° » Bone 
29x5.50-19 . . . 3.35 . - 1.15 
30x6.00-18 .. . 3.40. - 1.15 
31x6.00-19 ... 3.40. = ee 
32x6.00-20 ... § rt : - 3.25 
33x6.00-21 . : . 3.65. e « 4.25 
31x6.50-19 . . . 3.60. « « 1.35 
32x6.50-20 . 3.75 . 1.35 

REGULAR — TIRES. 

h Size Tires Tubes 
_ ee $2.25 ... .30.65 
iC. « 6-6 2 <r ees f 
ne '» 6.6 aus 95 e+ «85 
ae <p m. ede 2 ee 85 
a 9 ee -85 
eer Bene « « « « . 8S 
32x4% 3.3 o oo 8.56 
33x44 3.4 oe e 2.15 
34x44 3.4 o o © 8.15 
ota Stren 3.6 e e « 1.35 
6) 3.7 o o 1.48 
ee, Sere 3.9 1.55 

HEAVY DUTY TRUCK TIRES 
Tubes 
-s$ 4.25 - « « -$1.95 
: ec are BL) 
- 10.05.. - 3.95 
° 3-32 o 8 - 3.95 
—  ° ewe *:: 
- 15.06... 6.95 

TRUCK BALLOONS 

Tires Tubes 
$5.95 ... .$2.95 
§-32 > - 3.75 
2 95 . - 4.95 
9.00-20 10.95 . . 5.65 
ALL TUBES ARE GUARANTEED BRAND NEW 
SEND ONLY $1 DEPOSIT on 
each tire. (On each Truck Tire send a 
4 deposit.) We ship balance C. 0. D. 
per cent discount for full cash with 

order. Any tire failing to give 12 month 

ice will be replaced at ha:s price 

1840S. MICHIGAN AVE. , DEPT 172 ,CHICAGO, ILL. 


"WE WANT DEALERS 


Automatic Gas Lighter 


450% Profit. We pay P. P. Charges. 
$9.00 i5 DOZEN. 


Rush 7 and Address 


om” o Sample, 10c. 
2,Re,, $9.00—15 Doz- 
§m,~ & Net Profit, 
GREEN Ve Re 
cree tag Bey $37.00 
HANDLES, my, 
BRASS HOOKS. by 


Packed on Individual 

Cards. WRITE TODAY. 
NEW METHOD MFG. CO., x, 
Desk BB-S, Bradford, Pa. 2 


NEW — HOT — CLEVER 


You'll Roar With Laughter When You See 


MARY'S FUNNY SILK PANTIES 


Get next to this snappy novelty Sample 10c, 
dozen 75c. Money “back if not satisfied. Clean 
up Write now. House of Novelties, Dept. B, 


601 Arch St., Philadelphia, Pa. 


“How to Pay Your Debts’ 


People grin and buy. 
merit. A new gold mine for Pitch Men, 
turers, Salesmen, Mail-Dealers. 

Send only 25c for your copy of this attrac- 
tive little volume and we will send our effec- 
tive new Follow-Up Sales and Mail Plan. 


CLASON PUB. CO, 


812 14th Street, Denver, Colo. 


Something of genuine 
Lec- 


Just What You’re Looking For 


s of your own, handling the slickest line 

*k-sellers you ever saw. Everyone a winner. 

ake your pick or handle them all. Sell stores, 
homes, offices. Liberal commissions. By all means 


ELGIN—WALTHAM 

WRIST WATCHES 
Brand-New Cases. Metal Bands. 
Send for Catalog. Piggest Bar- 


investigate. 
HALDON, Dept. L20, 1837 No. Ogden, Chicago. 
aine in Used Watches nd 
amonds is the Country. 
H. SPA 


95 
BER & CO., 


2d Floor, $98 N. 7th Street, St. Louis, Mo. 


SILK! SOCK! SPECIAL! 


Mien’s eo Silk Plated Fancy Socks, guarante: i 
perfect, beautiful new patterns, sizes 10 to 12 
SPECIAL, 10 DOZEN, $12.00. Express Prepaid. 
Sample dozen sent to you. prepaid, upon receipt 
of One Dollar and Fifty Cents. FALLS CITY 
MERC. CO., Box 305, New Albany, tnd. 


biz. 
car. 


Karl recently invested in a new 
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DAVE ROSE PIPES. . 
from New Orleans: “Just a line to give 
the boys who are planning to come here 
the lowdown on local conditions. Things 
are slower here than I have seen them 
in several years. Thousands are on re- 
lief. Gambling houses and other such 
places that draw tourists are all closed 
tight. Have seen a few pitchmen here 
and none are getting any folding money. 
Joe Morris is working tie forms; Red 
Taylor, sharpeners, and I am working 
whistles.” 


JIM KELLEY RELATES . . 

this strange quirk in his makeup. It 
seems that while Jim is known to many 
of his pals for more than a score of 
years, no one has ever seen him smoke. 
But, believe it or not, Jim does smoke. 
He tells us that for years he has gotten 
up at 2 o’clock in the morning, looked 
over his furnace, and has then and there 
smoked a cigar. And that ends his 
smoking for the day. The only person 
to see him smoke is Mrs. Kelley. Believe 
this or not! 


“SURE OUGHT TO. . 

have a rubber tent, ” says Ricton from 
Bluffton, Ga. “Jammed ‘em here as 
usual, even with the opposition of the 
Virginia Amusement Company, one 
block away. Doc Zimmerman was pitch- 
ing here. The show is going places. In 
our 93d week.” 


“HERE IS A PIPE... 

from Syracuse,” writes Harry Zimmons. 
“Quite a number of the boys around 
here. Doing pretty well. George Lydell 
is still going well. Met Fischer working 
Kresge’s store, reports doing well. Jack 
Graham says fishing is pretty good. A 
med show is playing here under canvas, 
with stoves to keep the place warm. 
Doc Jackson says they have been here 
six weeks and expect to stay all winter.” 
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HOW’S FOR A. . 
line from a few of the sheet. boys. 


* 


MICHAEL J. HANKARD... 

writes this one from Atlanta: “Wonder 
if it has ever occurred to the boys that 
there are any number of disabled men- 
dicants in these United States whom I 
know purchase every issue of The Bill- 
board. Wherever you find a pitchman 
you can usually find some poor cripple 
sitting near the 5-and-10s or scooting 
up and down the main stem. They are 
invariably approached by members of 


FUN-NOVELTY-INTEREST 


ALL COMBINED 


The Game We've All Been ee For 


‘BASEBALL GAME | 


12% "x12,"’x1” 

For Grown-Ups as well as for Kiddles. 
An attractive cardboard box—a beautifully 
constructed Baseball Diamond—-A wooden 
Peg or Bat—A marble, 18 discs (9 red, 
9 yellow). A Score Board and a complete 
Set of Rules, is what this REAL Game of 
Baseball consists o' - 2 play the 
game but many will sttnees 


$4 $.00 F% F.O. Phil. 


RETAILS FOR 25c. 
‘2 Cash With Order—Baiance C.O.D. 


STRATFORD SHOW PRINT CO. 


337 N. 11th St. PHILADELPHIA, PA 
Agents and Distributors Wanted. 


DE LUXE 


UNITED-BLADES 


DOUBLE AND SINGLE 
EDGE 


506-508 $. Dearborn St. 


LOUIS SCHWARZ CORPORATION, crtcico, tu 


SOLE DISTRIBUTORS FOR U. S. A. AND CANADA 


Identification 
— 


* tie Slides 
Crewe Clips 


oe Brands That Lead 
Wherever Razor _Blades are Sold 


FULLER BLUE DIAMOND, WONDER RAMISES, 
BLUE FOX, WILDING 


GEM (BLUE STEEL I ETCHED), AUTO- StROP, DOUBLE EDGED, AND 


EASTMAN— URHAM DUPLEX TYPE 


SMITH—°Es (BLUE STEEL ETCHED) AUTOSTROP AND DOUBLE EDGED TYPES. 


for Prices, Cammunicate with your Local Jobber, We would be pleased to advise you of the 
Nearest Jobber to you featuring our Blades. 


FULLER BLADE CoQO., Inc. 
6 West 32nd Street NEW YORK,N. Y. 


SALESMEN! 
HER’ES THE BLADE 
YOU CAN SELL! 


PRICED RIGHT! QUALITY 

INSURES REPEAT ORDERS. 
Increased factory facilities make new 
schedule possible on Lasalle Blades. his 
means low retail prices and reorders. DEALERS: 
write at once for latest jobber prices. Some exclusive 
territory remains. 
. Get Your Trial Order in at 

New Prices Without Delay. 


LOUIS 0. BLACK RAZOR BLADE CO. 


1916 Vermont Avenue, TOLEDO, O. 


7 LA SALLE 


Lag 


A. HOLT & CO., INC. 


Manufacturers of Rolled Gold-Plated Wire for 


WIRE ARTISTS 


Since 1875 
Factory and Office: 227 Eddy Street 
PROVIDENCE, - - - - RHODE ISLAND 
Send for Free Sample and Latest Price List of our New and Improved 


Rolled Gold-Piated Wire 


GH P#*AAAAALLALAALAAS, 


4 PUBLIC ADDRESS EQUIPMENT 


ewes ede whe prepety Crusted 


AGENTS EARN 300% PROFIT 
Demonstrate new Whale Needle. Sells on sight. 
Minute demonstration sells two out of three women. 
Sena 25c for 3 samples. Free particulars. Write 

jay. 

HOME ART & NOVELTY CO., 

Dept. 8B, 1160 Farwell Ave., 


Demonstrators, at Bvecial for this Week. 
_ REPRODUCE 
th Street, 


Complete Sound System for Ballyhoo and Window | 


0., 
114 west 4 "i "York Glty. 
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PRICE SMASHING 
RECORD BREAKING 
INTRODUCTORY OFFER 
NEWEST 


BLUE STEEL 
BLADES 


At the Unheard of Low Price of 


$ a 


Per Thousand 


B8C76—First quality, etched blue 
steel, modern slot, keen double edge 
Individually wrapped, 5 in package, 20 
cellophaned pkgs. of 5s in a counter 
display carton. 

YOU LIVE BLADE MEN who have 
been looking for a real blue steel 
blade at a lower price than “tin” 
blades sell for, will find this blade a 
bonanza money-making opportunity. 

REMIT $4.00, and postage, per thou- 
sand, for quantity needed and get go- 
ing in the greatest blade business you 


have ever had 
154.00 


NASAL ay Per Thousand 
PIs a; NOW 
B8C850—Swedish Steel Double Edge 

Blades for Gillette Type Safety Razors. 


Each in Oiled Paper, 10 Biades in Pack 
age, 10 Packages in Carton. 


N. SHURE CO. 


World’s Largest Novelty House 
Adams and Wells Streets 
CHICAGO 


PAPERMEN 


“Your old pal Al” 
hopes you enjoyed a very 


MERRY CHRISTMAS 


and a 


HAPPY NEW YEAR 


Many “square shooters” at work 
thru this office did and wish 
you all the same. 


Always pleased to hear from ex- 
perienced producers who know 
what it’s all about. 


F. AL. PEARCE 


715 Shukert Bldg., 
1115 Grand Ave., 
Kansas City, Mo. 


“aE SOMETHING NEW 


AUTOMATIC VER, 


\GE SHAVER. 


IGE ok ELY 


y SANITARY 


Send for 
+ * CATALOG 


The ice goes .\ 
WN into He cup without 
y heing lou ched by 
Furman hands. 


> 75 S0% profit on SNOW 


Vere 
BALLS arta FRUIT SHERBERTS. 


SAMUEL BERT MFG. co. 
ALLAS, TEX 


TELL THE ADVERTISER IN THE 


BILLBOARD WHERE YOU GOT 
HIS ADDRESS. 


the vast army of pitchmen and of the 
show world for a bit of a chat. To me 
it seems that they are nearly always 
great fellows, especially when one meets 
with such a chap as Ray Sherwood, who 
we find in Atlanta with his dog, Jo, 
pulling him up and down Peachtree 
street. I can truthfully say I have 
known him to start more than one 
pitchman on the road to success by pur- 
chasing stock and supplies for them. 
Art Cox and Jake Miller will remember 
him in Springfield, O.—this good fellow 
with a feeling of good will toward every- 
body and who will always give a bit of 
truthful info. His advice to everyone 
making a living on the public thorofare 
is ‘cleanliness.’ I often wish he were a 
pitchman, for he is one of the pitch- 
man’s best friends.” 


™% 


CARL SEIGEL... 

and Ed St. Matthews are working Mem- 
phis and surrounding territory and 
doing well. 


THE THREE MUSICAL... 

Reikarts, Frank, Dollie and Mary, are 
working thejr musical act in the Sworm- 
ville (N. Y.) Opera House. 
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“HERE I AM BACK . . 

among the Kentucky colonels, after 
spending some two weeks around At- 
lanta,” inks Johany (Chief) Vogt from 
Louisville. “I have decided to shill on 
a clothing store, invest in a pair of 
long ones and stay here a while. Some 
of the boys might be getting money 
around Atlanta, but if they are I failed 
te notice them. I am pitching Christ- 
mas novelties on Fourth street to a 
fairly good biz. Home guards tell me 
this street has been closed since Hector 
was a pup, but nevertheless I am 
working. I have the only spot on the 
street, but the rent is high. Am work- 
ing with Frenchy Thibaut, and he sure 
is a good, clean worker.. I sure re- 
ceived a hot present from Art FPredette’s 
neighbor in Atlanta. Hope Fred Cum- 
mins notes this, too. Say, Fred, be 
careful that gila doesn’t bite you. 
Would like to read a pipe from A. C. 
Rice. Let me know how things are 
breaking for you. Will leave here about 
the 15th for Texas with oil and herbs. 
Pipe in you West Coast boys.” 


«% 


THAT GOOD OLDTIMER .. 

Frank Haithcox pipes from South Bos- 
ton, Va.: “I hear that Doc W. G. Wheatly 
is under the weather at Mullins S. C. 
Hope the boys remembered him at 
Christmas. Doc Gilbert, for the second 
year, has a store show here in South 
Boston. He is popular with the town 
folk and a friend to all the road folks. 
Doe is fighting for clean workers, and 

FAST SELLERS ] 


AGENTS iss! 


KENBERRY ue BLADE KNIFE 
Stainless steel! Useful orery kitchen need! 
Cuts meat, fruit! 25c se 
$1.00 DOZEN $11.50 GROSS 

KENBERRY SCISSORS SHARPENER 
—A demonstration means 1 sale! Op 
portunity se ther mdse! Oc seller! 


$.30 DOZEN $3. 00 GROSS 


KENBERRY COMB CLEANER — 
Cleans instantly! Rolling =. Sells 
homes, barber shops, et seller 


$.50 DOZEN ‘$5. 50 Sines 
DUZ-ALL RAZOR BLADE HOLDER 


—Cuts twine, flowers, re moves paint from 
glass. A handy help! 25c seller! 


$.75 DOZEN $8.50 GROSS 


TICK-TOCK SERVING TONGS fF. 
egys, potatoes, hot corn, meat, ete. Useful 


a 
_ 
: 
: 
100 ways! 25e seller 
$1.00 DOZEN $11.60 GROSS 


LOW PRICED 
NECESSITIES 


SPEE-DEE VEGETABLE PEELER 
Cuts thin peel pore poting potatoes 
sealing fish t he se 


$.80 DOZEN $9.00 GROSS 


GOOD QUALITY RAZOR BLADES— 
Double Edge for Gillette Type Razors. Sin- 
gle Edge for Gem Type Razors. 


100 Blades for 59¢ and up! 
BIRTHDAY AND EVERYDAY CARDS 
18 Cards and Folders for 39c a box. 
25% Cash with all orders. Bal. C. O. D. 

CONSUMERS WHOLESALERS 
715 6th Avenue, SURSESSEEEEEEEEEEEREEENET B-25, N. Y. C. 


SPECIALS in DIAMONDS and in DIAMONDS and 
REBUILT WATCHES 


Write for our Latest Catalogue. 
Large Assortment —- Reasonably 
Priced——American and Swiss 


CENTRAL WATCH MATER- 
1ALS & SUPPLY CO., INC., 


134 South Eighth Street, 
PHILADELPHIA, PA. 


EVERY HOUSEWIFE A CUSTOMER 
EVERYWHERE 


That's why Peeler 


Warlions neal big 


money steadily with 


“ACME 


GARNISHING SET 


| Pasref uly served food tzstrs better 
| 


ROTARY 
MINCERS 


The basic appeal of these Acme Garnishing Sets, 


Rotary Mincers 


and Graters to housewives every- 


where make them easy, fast sellers wherever they 


are demonstrated. 


The best merchandise—attractively packaged—and at 
the right price, leaving you a large margin of profit. 
All goods approved by Good Housekeeping Institute. 
Quick and reliable service has always been a key- 


note of our business. 


Write today for prices on 


these steady, big money makers. 


ACME METAL GOODS MFG. CO. 


2-24 ORANGE STREET 


NEWARK, N. J. 


~wowrwrrerwererererererereveeeee* 
i i i i i i i i i i i 


Congratulations, Billyboy! 


40 More Years of 


Real Success 


ID SIDENBERG 


~ororrrrrererfrererererererereeue. 
i i i i i i i i i el 


MARVELOUS NEW LAMP 
Cuts Electric Bills 
BRINGS BIG PROFITS 


Science has produced this 
“MUSHROOM” light- 
ing bulb that gives the il- 
lumination of a 150-watt 
lamp, yet uses only 100} 
watts of current. Every] 
store, office, factory buys 
six to several dozen at a 
time. Cuts lighting bills by 
one-third. Guaranteed for 
1,000 burning hours. Reg- 
ular price $1.25. You sell 
for 85c. Cost you only 45c. 
Send 25c for Sample 
and Details. 
THE MASTERLITE CO., 
Dept. GAS, 110 E.23d St., 
New York. 


SLUM JEWELRY $1crcte omits 


Waldemar Chains, Assorted. Dozen............ $1.75 
Plated Pocket Knives. Dosrem..........0+000+ 1.75 
Tie Holders, Assorted. Gross............-.5-- 4.00 

Collar Holders, Asstd. Gr...$4.90 and $4.50 and Up 
Full Line of Watches. Jewelry and Rings. Catalog. 


FELDMAN BROS.. 159 Canal St., New York, N.Y. 


3,000 Fy ong tg boy = 


Processes en's Book of 
= 380 Pages *rice, postpaid, $1.00. 
OGILVIE PUBLISHING co. __ 

57 Rose Street. Dept. 27. New York. 


RED HOT FAST SELLERS 


CARDS. SIDE LINE NOVELTIES. 
20 Assorted Samples, $1.00. 
“ASTRA,” 109 WN. Dearborn, R-1201, Chicago. 


It’s NEW—IT’S HO 
7, Goodrich Shear Hone 
/ Take a pair of shears—a 
y, 7 tow strokes——zip they are 
sharp—the sale is made 
Also sharpens pocket knives 
and stainless steel kitchen 
knives to a razor’s edg Large - 
atone made of sharp electric furnace 


Sample, 10c; Doz., 80c; 


abrasives 


$1.00. Postpaid. Ee 
1864, 1502 W. Madison, Dept. 8-12, Chicago. 


RETARS FOR $1.00! — 
Fach bo is 20 Full Size 5e 


Packs of E ory Fresh Gum! 


Snappy Display Botes help you 
get quick 100% to 200% prof- 
its. Re our distributor — cet 


. ‘ started! Send 4% for 
sample box ipereeid) or write for particulars. 
AMERICAN CHEWING PROD. . 
4th & Mt. Pleasant, Nowark, N. J. 6oO5 
Quality BALL GUM 
Headquarters and 
MACHINE CUM 
for Vending Machine Operators 
% inch—% inch—% 
“ ” inch and 1 inch sizes 
DAN-D TAB of Ball Gum—all with 
the famous “Watta 
Polish,”’ perfectly round, 


Machine Gum flavored through and 
through, at low factory 
prices 
A AMERICAN 
ing Stic! ‘ ~ oe 8 CHEWING PROD- 
est. brand, - packed ucTs CORP. 
100 sticks per box. 4th & Mt. Pleasant 


Aves., Newark, WN. J. 
if You Want To Know What's New 

Send for a preview of the ayy w « “hi 

I-Maid"’ Combination 1 1 Bulk 

Vendor. The Wonder Com! in atior Ma 

chine of the Century; J — tory a 
Price, $9.75, f. 0. b. factory 

AMERICAN CHEWING PRODUCTS CORP. 
4th & Mt. Pleasant Aves., Newark, N. J. 


RAINCOATS $2.25 


ALL-WE ATHER rubberized meltonette men’s 
coat. "lace your or lers with us at once. Fast 
Sellers. Satisfaction GUARANTEED. Latest 
style in Oxford Grey Brown and Black cloth 
f a heavy weight Your privilege to return 
coats at once if not satisfactory, and we'll re- 
fund the money you pai a us 25% deposit, 

ash or money order, balance C. O. D. 


GRANT MFG. CO. 


142 N. 10th Street, Philadeiphia, Pa. 
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LOOK MEN 


MAGIC CASE HANDS YOU A 


Imagine taking a light, compact, 
beautifully enameled case from 
your vest pocket. You press @ 
magic button! A _ miracle ao 
pens! Automatically there is 
spark ... A FLAME! At the 
same time your favorite brand of 
cigarette appears. The LIGHTED 
cigarette slides easily from due 
case . . . delivered .. 

to your lips. You PUFF = 
SMOKE. 


Millions in it! 
For AGENTS 


— a revolutionary, dynamic 
ention! A mechanical master- 
piece . . ._ perfected 
guaranteed . . and offered to 
mu at a price ‘so low you'll hard- 
be able to a it. The facts 
fairly scream Big Profits. 


15-DAY TRIAL OFFER 


Mail the coupon and we'll give 
ma chance to SEE... 
. . this mechanical mar- 
vel. We'll send a Magic Case to 
mon 15 Days’ Trial AT OUR 
Risk |! And if you are interested 
im sharing the Big Profits that 
are pouring into our agents’ 
‘kets, check the coupon in the 
er lefthand corner 


MAGIC CASE MFRS., Dept. W-4469 


4234 Cozens Ave., ST. LOUIS, Mo. 


1 TOUCH 


RUSH FOR TRIAL OFFER! 
MAGIC CASE MFRS., Dept. W-4469, 
4234 Cozens Ave., St. Louis, Mo. 

Gentlemen: I'll try a Magic Case for 15 
days at your risk. Tell me all about this 
revolutionary new invention and give me I 
facts about your trial offer. 


| Oks eee ota } 
En \ohss sebseSecks a a 1 
BE os silos on es cenSPAT™ ....... : 
() Check Here for Details of Agents’ Offer ] 


QUICK MONEY GETTER 


Plenty Spots Waiting 

Sell the advertising 
space for $3.50 to $5 00 
@ year. Beautiful Por- 
celain-White Sanitary 
Toothpick Dispenser— 
serves one pick at a 

Holds a boxful 


Dozen, $7.00, prepaid, 

Order Today. 

CURRIER MFG. CO., 
198 Terminal, 


Minneapolis, Minn. 


ushroom & Standard 


LIGHT BULBS 


Guaranteed 1000 Hours 
Write for special discounts 
on large quantity lots. 
Agents-Salesmen Sell to 
consumers at over 50% off 
list prices and make 100% 

PROFIT for yourself. 


Independent Lamp Works 
1107 Broadway, Dept. H,, 
ew York, N. Y. 


SELL 9x11 BLUE 
BUSINESS SIGNS 


For Qui e-¥ Po, 
100 Signs, $ 
Free with each $1.00. 
You pay postage. 

Weight 8 pounds. 


KOEHLER SIGN. SYSTEM 


339 Goetz Ave., iT. LOUIS, Mo. 


* RAZOR BLADES * 


Agents, Peddlers and Side Line Men, get your free 
Price List from the Largest West Coast Distributors 
of Blades, Shaving Needs, Toiletries and Notions. 


SCHULTZ BROS. 


711 S. Los Angeles St., Los Angeles, Calif. 


Tew! FAST MONEY 77 


I black, banjo, guitar and specialties. My 


The SO- 
EZY sharp- 
ens knives 

| new, easy 
way by : 
I simply 
drawing kn ‘fe edge between fast cutting abrasive 
: stones. 
} 


Jot seller. Retails 25c. Sample 15c—'2 Doz., 


] straights and lecturing. 


Nothing like it. Green enamel finish. § 


works clean himself. The pipe in a a 
cent number, from Winston-Salem, 
an example of what happens when tad 
burn it up.’” 

9S 


O. L. HUMPHRIES WRITES . 

“Lonnie and Sue shoot one from South 
Carolina to say that the weather is cold 
and business not so good. ut can't 
complain. We plan on going to North 
Carolina for Christmas. If too cold we 
will go into schools and theaters after 
Christmas, with the moving picture 
until spring. Mrs. Sallie Hughes 
Walker is owner of the show and the 
best and finest showwoman we have 
ever worked for.” 


% 

A PIPE FROM . 

Fay and Joe Abbott reads: “Closed a 
successful season with Doc Fred Gass- 
away at Taft, Tex., and teamed with 
F. F. Gaskins to open a seven-people 
opry at Aransas Pass, Tex. Looks red. 
Will close for the holidays and reopen 
January 7. Less Williams was at Karnes, 
Tex., last week to nice biz. Tom Dean 
and wife are at Blytheville, Ark., for 
the holidays. Jack Goodman, also in 
North Texas, would like to read a pipe 
from them. December 10 was Joe’s 21st 
birthday. He has been lecturing for a 
year now. Are there any younger med 
lecturers? If so, let’s have a pipe. Our 
roster: Doc Joe Abboct, lecturer and 
straights; Fay Abbott, specialties and 
straights; F. F. Gaskins, lecturer; Fanny 
Gaskins, specialties and parts; Ginger 
Cook. rube guitar, and Kay Williams, 
soubret.” 

% 


JOHN J. LOONEY . 

shoots a special for ‘the 40th Anniver- 
Sary Number, from Brockton, Mass.: “I 
was struck and knocked down by an 
auto while crossing the street here last 
Saturday evening. Received some bad 
injuries to my face, shoulder and leg, 
but hope to be well enough to work 
the last few days before Christmas. Am 
confined to my home at present, waiting 
to settle with the insurance company. 
This is the second auto accident I have 
been in within the last three months. 
Sam Lewis closed with his pitch store 
at Lawrence, Mass., recently. Sam’s 
stores at Fall River and Boston are 
doing good business. The roster of the 
Boston store includes Doc Anderson, in- 
halers; Doc Huxley, herbs; Professor 
Schultz, calculators, and _ Professor 
Fredericks, astrology. There are two 
other pitch stores in Boston at present, 
one located on Newspaper Row, the 
other at Scollay Square. Sam’s store 
has been at 31 Tremont street for the 
past seven years. So the pitch fra- 
ternity is well represented in Boston. 
Doc Jack Dorsey, who was working Bos- 
ton stores, left recently. Jerry Russell 
is spending the holiday season in Bean- 
town and is a regular caller at Sam’s 
store. Doc Bull Sullivan is working 
around Springfield, Mass. Chick Shaw, 
formerly of the Woods’ med show, 
closed with a road show recently and 
is in Newark, N. J. Humanitone Jim 
Knicht had a good season at the 
World’s Fair and remained in Chi to 
work streets before Christmas. “Coney 
Island” Sam Sandler has been working 
around New York, passing out plenty 
of whistles. Conditions in and around 
Boston seems to be better than in years 
and all the boys in these parts have 
been expecting a better-than-average 
Christmas. I plan to work streets in 
New Bedford next week if the doctor 
gives his okeh. I will leave here shortly 
after the first for an all-winter vaca- 
tion in Florida. All the boys at Sam 
Lewis’ store join in wishing The Bili- 
board many more successful years, the 
best friend a pitchman ever had.” 


FROM WALNUT PORT, PA. . 

Doc A. C. Houck pipes: “I certainly 
enjoy reading Pipes. Haven’t sent one 
for a long time, so here goes. I am still 
at it and going strong. Working halls, 
dance floors, etc. Opening a store show 
in Slatington January 2. And then 
store shows in Palmerton and Packer- 


ton. At present have Clair, the magi- 
cian, doing magic, illusions and work- 
ine horoscopes. Andy Piatt is doing 


wife is doing characters in all acts, 
works doubles and sings and assists in 
the magic and illusions. I am doing 
We also have 
a moving picture—and all in all give 
the natives a real show. We start with 


SOc: 14 for $1.00; Gross, $8.50, all Postpaid. § a free show and end the last three days 


J ! GOODRICH 660 W. Madison, chica. | 


charging admission. Will have three 
(See PIPES on page 257) 


BARR BALLOONS AND 


NOVELTIES! DESIGNED TO FILL 
YOUR PARTICULAR REQUIREMENTS Ss 


Flashy, Colorful New Ideas made to serve 
you under any and all conditions without 
deterioration and loss. Your requests for 
samples and information are always wel- 
come. Write Dept. 2-A. 


D'S LARGEST MANUFACTURER OF TOY BAL 


CHARA RUBBEH PRODUCTS Clkewergtrem@etre 


STREETMEN’S os 
ITEMS 


EASTMAN 
DOUBLE 


No. BiS—A me: Luxe Blue Chrome Sur- 


BLADES SUNDRIES gical Steel Blade, carefully honed, in- 
as ae. eee 
FOUNTAIN PENS JEWELRY B16—Eastman Single Edge Blue 
NOVELTIES LIGHTERS Per carton, 160-0 ee res 
OPTICAL GOODS ETC., ETC. 


B17—Eastman De kane ghee 
Type. Per carton of 100 


B18—Eastman De Luxe Durham 
Duplex Type. Per carton of 100. 2.60 


Other Blades as low as 55c per 100. 


JOSEPH HAGN COMPANY ” 


“The World’s Bargain House” 
223-225 West Madison St. Dept. “B” 


WRITE FOR CATALOG. 


See Our ad in Billboard each week 
for Specials. 


Chicago 


WE HAVE “rr°? om, 
A NEUTRAL SHAMPOO 


THAT STAYS WHITE WITH THE PHENOLPHTALEIN TEST. 


Also Our Regular Fast-Selling 


HAPPY HOME MAKER SHAMPOO 
Use One of These With Our 


{3 
: LADY WVILMA HAIR REJUVENATOR 
: For a Complete Setup for 


YOUR SHAMPOO DEMONSTRATION 
Write for details on these profitable yee | ot. Toothpaste-Shaving Creams—Bases and 


236 W. North Ave., Chicago, Illinois 
SESE ERR 


GOLD WIRE ARTISTS 


HERE’S SOMETHING 
WORTH WHILE 


Signet Ring Tops, Rolled Gold Plate, pretty design, $10.00 gross. Bands, Assorted 
Sizes, $5.00 gross, or Complete Ring, $18.00 gross. 


And a Complete Line of Rolled Gold Findings, Chain Wire, Tools, Beads, etc. Catalogue. 


JUERGENS JEWELRY COMPANY, 150 Chestnut St, Providence, R. 1. 


5 EO. A. SCHMIDT CO., 
mili titty | | 


no 24 4b 6466 tb & +++ bo>> 
A i Me Mi i i i i i i i i i i i i 


MEDICINEMEN, PITCHMEN AND 
DEMONSTRATORS! 


Prepare now for greater success next season. The Old, Reliable “Ohio Brand” 
Tonics, Corn Dope, Tablets, Liniment, Soaps, Powders, etc., will increase 
your 1935 profits. Highest quality products at attractive prices. Write for 
complete information and quotatio: ». 


OHIO MEDICINE COMPANY — 


COLUMBUS, OHIO 


STREET PHOTOGRAPHERS 


CAMERAS FOR STREET AND OTHER CONCESSION WORKERS 
AND ALL SUPPLIES. OUR CAMERAS TAKE AND DEVELOP 
THE PICTURE RIGHT ON THE SPOT IN ONE MINUTE 4 
ARE LIGHT IN WEIGHT TO MOVE. Our heaviest Camera com- 
plete weighs only 12 lbs. Makes ferrotype or black and white pic- 
tures in all sizes, up to a postal card size. 


HUNDREDS HAVE BEEN MAKING BIG MONEY WITH THESE 
CAMERAS EVEN DURING THE DEPRESSION. 


SEND FOR OUR CATALOG. 


DAYDARK SPECIALTY CO., 


2827 BENTON ST., ST. LOUIS, MO. 


~wwwweweerewewweewweweewwee 
A i i i i i i i i i i i i i 
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MAIL ON HAND AT 


CINCINNATI OFFICE 


25-27 Opera Place. 
Parcel Post 


bbott, Mrs. 
. Phyllis, 20c 
Bloddie, Marvin 


«+ 6c 

Botter, Harry, 20¢ 
Butler, Thos. J., 

ll, Evel ” 

Cantrell, Evelyn. 

+ 26¢ 


tta, 3c 
Carsey, Jingle, 3c 


Carrington, 
Albe 


Dennis, Mrs. 
Cc. W., 30c 
Downer, Peggy, 3c 


Uspy (Sam Dill 
Cir.), 15¢ 
Gamer, Mrs. 


. B., 9c 
Hall, Virginia, 4¢ 
Houser, Will, 3c 


Hunt, Thos. J.,20c 

Knight, Jack, 6¢ 

Koelher, Mrs. 
Harry, 3c 


Kritchfield, J. ©. 


* . Cc 
Lippincott, 

Malcolm, 15c¢ 
Martin, May = 
ic 

Miller, C. M. Red, 
12¢ 
Myers, Ray A.. 3c 
Newton Jr., Wm., 
Nuger, S. L, 
Riley, E. F.: 
Roberts, §, R., 
Travis, L. H., 
Frank, 
' 10¢ 
Vindey, Fred, l4c 
Webster, Geo. H., 
15c¢ 

Webster Jr., Mrs. 
Geo., 15¢ 

Wilson, John, 14c¢ 
Woods, Billy, 15c 


Ladies’ List 


horn, Mrs. 
° Myre 
Ackley, Mrs. H. J. 
Ada, Madam 


Adams, Peggy 
Addison, Mrs. 
Eunice 
Mrs. 
Mildred 
Alice, the Alligator 
Gir 


Alexandra, 


Alice, Baby 
Allen, Mrs. Mary 
Allen, Thelma 
Allen, =. 
An.besister, Mrs. 
Alberta 
Anderson, _ 
hony, rs. 
seg Lucille 


Anthony, Mrs, 4 


Antony, i. Milo 
leby, rs. 
— Edna 
Armstrong, Marie 

Amold, an 
thur, Mrs. 
oe Lindell 
Ashby, Dot _ 
Bailey, Mollie, 
Circus 
Bailey, Mrs. 
Amelia V. 


Bankhead, Jane 
Barnes, Jean ; 
Barnette, Jessie 
Bartlett, Dorothy 
Bates, Dotty 
Beal, Alfrettia 
Beattie, 
Beggs, Mrs. Pat 
Bellew, . 
Bentum. Bench 
Berkheiser, Mrs. 
Wm. 
Berry, Mrs. Leona 
Betty, Lady, & 
Chas. Perry 
Billings, Mildred 
Birch, Mrs. 
McDonald 
Birckett, Mrs. : 
Marie 
Blanchard, Mrs. 
os. A 
Blask, Irene 
Black, Madame 
Florence 
Black, Pauline 
Blair, Mrs. R. E. 
ardman, p 
Josephine 
Bobby, Bulldog : 
siri 


Booker, Mrs. J. T. 
Boswell, Mrs. E. 


Brackin, Jerry 
Branham, Mrs. 
Vallie 
Brasno, Olive 
Brenna, Mrs, 
Virginia 
Brooks, Mrs, 
Catherine 
Brooks, Mrs. 


A 

Brosseit, Mrs 

Rudy Mary 

Brown, Mrs. Harry 
Brown, Peggy 

Bryer, Mrs. Charlie 

Buchanan, Mrs. ( 


thleta 


Buckley, Mrs. 


adge 
Budd, Ruth 
Bufkin, Mrs. Billie 
Burcher, Mrs. 


Harr 
Burgay, Miss Pat 
Burgevin, Mrs, 


y 


Germaine 
Burke, Mrs. Merle 
Butler, Mrs. John 


Butler, Mrs, 


Cancel, Marim 
Cardinal, Mary 
Carlton Sisters 
Carpenter, Mrs, 
, Ola 
Carr, Julia ©. 
Carrington, T.iNian 
: Alverda 
Carson, Mrs, 
Georgie 
Berry June 
7 


la 
Sonora 
Castie, Dolly 
Cautman, Mrs. 
Constance 
Cecil 
Mrs. Vito 
Mrs 
Bessie 
Delores 
Mrs. Bill 
& 


Cecilia, 
Cerrone, 


Chacoma, 


Chagnon, 
lalkias, 
Charlotte 
Thompson 
Checoma, Mrs. 


Caureh, hire Ted 


J, 


Clark, Mrs. Chick 
Clark, Maxine 
Clearwater, Mrs. 
Chief 
Coak, Mrs. Evelyn 
Coddell, Onnie 
Coffee, Clementine 
Colk, Mrs. F. B. 
Collins, Myra 
Collins, Mrs. W. 
Colton, Gypsy 
Cone, Mrs. 
Elizabeth Vir, 
Concellos, Deorie 
Conway, Mrs. 


Cook, 


Mary 
Cooly, Stella Mae 
Corey, Mary 
Correro, Hazel 
Correro, Mrs. Pat 
Coughanour, Pady 
Courtney, Ts. 


Grace 
Cowan, Mrs. Ruth 
Crawford, Oblia 
Cunningham, Vera 
Curtis, Mrs. Jim 
Cutler, Miss 


Jimmie 
Dale, Ione 
Daniels, Mrs, 
Glendora 


Waris, Mrs. Eddie 


Mae 
Davis, Mrs. Jack 
Davis, Marcelle 
Deaux. Mrs. Bert 
Decker, Mrs. Ann 
Deltzen, Manila 
DeKay, Mrs. 
Garrett 
DeLano, Mrs. 
Elaine 
DeLoris, Doris 
Dean, Ruby 
Dearo, Mrs. 
Corinne 
Demcoe, Mrs. Mary 
nnis, Gene 
Dennis, Mrs. Susie 
Depresles, Yaette 
Derwa, Mrs. Irene 
Desmond, Miss Dee 
Desmond, Mrs 
thel 


E 
Desmont, Holiy 
Dew, Velma 
DeWitt, Mrs. T. 


R. 
Dixon, Mrs. Earl 
Dixon, Violet 
Docen, Kitty D, 
Donnelly, Betty 
Downer, Peggie 
Draper, Mrs. 
Mildred 
Driscoll, Alice 
DuBois, Jeatiea 
DuMont, Cleo 
Duncan, Mrs. 
Essie Faye 
Dyer, Lady Pete 
D'Vorak, Adelaide 
Ealre, Clarie Betty 
Eastman, Madeline 
Eckers, Mrs. Peggy 
Edwards, Martha 
Elder, Grace 
Emerson, Hope 
Eskew, Mrs. Dolly 
Eubank, Mrs. 
Marshall 
Evans, Gladys 
Factor, Jerry 
Frank, Marie 
Faraday, Mrs. H. 


C. 
Fares, Mrs. Helen 
Faust, Rose 
Ferguson, Hazel 
ine, Mrs, 
Gertrude 
Fisber, Mrs. Agnes 
Fisher, Gene 
Flanigan, Mrs. 
Mildred 
Fletcher, Mrs. Rose 
Flinn, Mrs. Lizzie 
Floyd, Mrs. Bishop 
Fiuher, Mrs. Geo, 
Fontaine, Diane 
Forgy, Fat 
Forrest, Mrs. 
Gladys 
Fox, Mrs. Major 
Francis, Retty 
Francis, Mrs. John 
Francis, Virginia 
Frazier, Mrs, Kitty 


Freeman, Josephine 
Gardner, Mrs. Jean 
Garner, Elinor 
Garner, Mrs. R. B. 
Gatewood, Dorothy 
Gaylor, Mrs. R. L. 
Gentricks, Mrs. 
Helen 


an 
Gigth, Mrs. Jennie 
Gooding, Mrs. 


Gosh, Mrs. By 
Goss, Mrs. 
Goma. Evelva 
jraham nna 
Grant, Ursuline 
Green, Ida 


Green, Mary 
—— a 

arabara 
Griffin & 


Ward 
Sisters 
Gwin, Mrs. Calvin 
Hachney, Josephine 
Haggard, Jane 
Hall, Mrs. Lillian 


Hall, Nell 
Hannah, Babe 
dannon, Mrs, 


Harris, Be: 
Harris, Sue 
Hart, Bobby 
Hartwell, Daisy 
Hawkins, Mrs, 
Hattie 
Hedberg, Mrs. Ada 
deffner, Mrs. B.B. 
Jelena, Princess 
Hellinck, Madame 
Veuva, H. M. 
Willems 
Mrs. 
Muriel C. 


Helman, 


Herbert, Dorothy 
Hester, Mae 
Hill, Jewel 
Hiil, Mrs. Floyd 
Hillbrumner, Mrs. 
Victoria 
Hinsor, Georgia 
Hodgini, Corinne 
olden, Mrs. 
Viola 


Mrs. Ray 
Dorothy 
Mrs. 


Holton, Lillian 
Honey, Mrs. Alfred 
Honey, Golda 
Honf, Jeanette 
Hooper, Mrs. 

alter 


Ww 
Howard, Ruby 
Howard, Mrs. 

Johnnie 
Hoyt, Mae 
Hubert, Eleen 
iunt, Annie 
unt, Gollie 
Hunter, Mrs. I. M. 
Hurd, Mrs. 

Bootsie 
Hutt, Myrtle 
Tanni, Madam 
Indersol, Sally 
Jackobs, Mrs, 


Dell 

James, Mrs, Betty 

Louis 
Jaroski, Mazie 
Jeskins, E. B. 
Johns, Bonnie 
Johnson, Jean 
Johnson, Nora 
Johnson, Mrs. 

Pearl 

Jones, Mrs. Hadie 

Jones, Mrs. Naomi 

Kasparian, Mrs. A. 

Karr, Mrs. Dimple 

rs, L. 


Holding, 
Holliday, 
Hollander, 


Iva 


Karr, M 


Kester, 
Kester, Mrs. 


Kidder, 


Killian, 
ci Mrs. 


King, Nellie M. H. 
Kinnidy, Mrs. Ida 


May 

Kirk, Mrs. Claud 
Kitchen, Marie 
Kitchie, Mrs. 

Neliio 
Kitchie, Mrs. Si 
Klein, Mrs. Mary 

Danny 


Viola 
LaMar, Nettie 
LaMarr, Jackie 
LaMarr, Mille. 
Siada 
LaMarr, Mrs. Kay 
LaRue, Mrs. Maud 
LaZaro, Irene 
Lamar, Madam 


Ad 

Lamb, Mrs. Roy 
Lamoureux, Eva 
e, Mrs. John 


Lane, Mrs. Mike 
me, Maxine 
Lassereau, Rose 


Alma 


na 
Lemley, Helen 
nard, Iri¢ 


Leroy, Babe & 
Billy 
Lester, Lillian 
Lewis, Gerrtrae 
Lewis, Marion 
Lewis, Mrs. 
Dorotny 


Lester, lelen 
Lewis, Mona 
Lider, Mrs. 

A eee 
ightner, Mrs. 
= » Beis 
Lignore, Mrs. ila 
Linam, Mrs. D. W. 
Logan, Hazel 


Tay 


When Writing for Advertised 
Also state how long the forw 
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Letter Lisrm~| 


NOTE—The ma 
Billboard is cla 
f. e., mail a 
under the he 


Luckner, Mrs. Marie 
McArthur, Zoma 
McBee, Mrs. L. 
McCallune, Mrs. 


McCanley, May 
McCrary, Betty 
McCrary, Mrs. 

azel 


I 
McDwitte. Patricia 
McFarland, Helen 
McFay, Jean 
McGlater, Billie 


McGuey, Mrs. 
McIntyre, Mrs. 
Grace 
McLain, Marie 
McOwen, Hazel, 
Stock Co. 
MacDonell, Sara 
Macigewsky, Mrs, 
Jewel 


Lou 


Mack, Grace 
Mack, Mrs. Charlie 
Madijen, Alma 
Madie & Ray 
Mahar, Rene 
Malotte, Miss 


Larry 
Mantley, Mrs. Clay 
Marlow, Mrs. 


Queen 
Maroon, Miss Billy 
Martignoni, 
Josephine 
She 


Mays, Mrs. Bobby 
Meachum, Jerry 
Melezora, Mrs. 


Jane 
Melville, Mrs. 


Bertl.a 
Melville, Mrs. H. G. 
Merleau, Helen 
Meyer, Mrs. Marion 
Miller, 
Miller, 
Muer, 
Uler, Mrs. 


Miller, 
Mille, 
Mills, Dot 
Mitchell, Mrs. 


Mitchell, M. 

Mix, Ann 

Mix, Mildred 
Moberly, Irene 
Moor, Helen M. 
Moore, Mrs. Helen 
Moore, Roberta 
Morgan, Mrs. Hila 
Morgan, Mrs. Kitty 
Morris, Cecil 
Morris, Mrs. Cora 
Morton, Mrs. 


Agnes 
Mottie, Mrs. Ben 
Mottie, Mrs. E. B. 
Moulton, Mrs. Bee 
Moylan, Mrs. Chas. 
Myers, Ada J. 
Murry, Mrs. Kate 
Myers, Mrs. Alvine 


Myers, Maudie 

Nasker, Mrs. Wm. 
Nazelor, Mildred 
Neagely, Virginta 


Nellaks, Madam 
Mma. 

Nelson, Vivian 
Nemar, Evelyn 
Newman, Mrs. 

Lucille C, 
Newton, Berniece 
Nicholson, 

Henrietta 
Nielson, Ann 
Nigro, Mrs. Cc. M. 
Nogte, Mrs. 


Jeane 
O'Brien, Biddie 
liver, Mrs. d 
Catherine 
Ortega, Miacahna 
Orton, Nellie 


Page, Dorothy Lee 
Painter. Lola E. 
Pallesen, Cynthia 
Panell, Mrs. Mary 
D. 

Parker, irene 

rarker, Mabel 
Parker, Mrs. Lucy 
Ellen 

Parkins, Mrs 
Redwing 

Parks, Mrs. 

Francis 


Parsons, Mrs. J. 


Pastor, Ruth 
Lucille 

Peabody, Mrs. 
Evelyn May 
Peare, Mrs. J. D. 

Pearson, Mrs. 
Frances 
Peasley, Mrs. 
Francis 


Perkins, Mrs. Vic 


ading of the 
at the New York O 
the heading of NEW YO 


Pierson, Mrs. 
Harry T, 
Pounds, Mrs. C. 


Powers, Babe 
Pughe, May 
Pullman, Kate 
Radkie. Mrs. Nora 
Ragland, Mrs. 
Margurite 
Ramond, Mrs. 
Charles 


rs. 
Mickey 
Rand, Jean 
Rattlesnake, 
Princess 


Mrs. C. H. 


Dot 
Mrs. Dolly 
Milton 
Reed, Mrs, 
Freddie 
Reese, Mrs. Chester 


Reid, Helyn M. 
eno, Vera 
Rey, Dee 
Rhodes, Mrs. 
Rhyner, Lois 
Rice, G. 
Rice, Mrs. Gert 
Richards, 
Margarete D. 
_ te A 


Ramsey, M 


Raynell 
Reed, 
Reed, 
Reed, 


Harry 


Roderick, Marie 
Roberts, Andrey J, 
Roberts, Lucyle 
Robinson, 
Elizabeth 
Rogers, Beltena 
Rollins, Mrs. Louise 
Romasn, Mrs. 


Eunice 
Ross, Sali 
Rowan, Mrs. W. . 


Rudat, Dorothy 
Russell, Eleanor 
Russell, June 
Russell, Roma 
Ryan, Mrs. Jack 
Sabo, Norma 
Salih, Fatima 
Sallee, Boots 
Samuel, Mrs. 
Roberta 
Samuels, Ruth 
Sanchez, Launa 
Sanders, Mrs. 
Sarber, Dorothy 
Sawn, Juanita 
Schaaf, Mrs. Mae 
Schoffner, Mrs. 
Mabel 
Schultz, Mary Lou 
Scott, Mrs. C. D. 
Scott, Mrs. Nine 


Scoville, Mrs. F. 


Nell 


Seizer, Marion 
Seymour, Madeline 
Shad, Geraldine 
Shaftel, Mary A. 
Shahne, Signa 
Sheerwood, Mrs. 
Florence 
Shelton, Mrs. 
Charles 
Sheppard, Frank 
Sheppard, Lillian 
Pearl 
Shelley, Mrs. Jake 
Sherburne, Mrs. 
Mae 
Sheridan, Dorothy 
Shie, rm. C. 
Short, Goldie 
Siegris, Edythe 
Silverlake, Mrs. 


Billy 

Simer, Dee 
Simms, Mrs. Pay 
Simpson, Mrs. Lee 
Sima, Mrs. Jill 
Sisco, Mrs. 

Mildred 
Sisty, Alice 
Slagle, Kay 
Smith, Bessie Mae 
Smith, Joy 
Smith, Lois 
Smith, Maudie 


Alice 
Smith, Maude M 
Smith, Mrs. Grant 
Smith, Mrs. 
Roland 
Snyder, Verna May 
Spangler, Heien 
Sproul, Mrs. Albert 
St. Clair, Jean 
St. Jons, nay 
Stanford, Irma Lee 
Stapp, Mrs. Virgil 
Starkey, Mrs 
Grace 
Steele, Dorothy 
Steele, Pegay 
Stein, Mrs Rath 
Merling, Dorothy 
Strickland, Dottie 
Stokes, Mrs. 
Dessie B. 
Sullivan, Mrs. Elda 
Sutton, Mrs. Irene 
Swartz, Mrs. Guy 


Sutton, Mrs. 
Jeannette 

Tate, Sue 

Teska, Mrs. Joe 

Tholma, Dolena 

Thomas, Anna 

Louise 
Thomasson, Mrs. 


> 
Thompson, Miizie 
Thunderherd, Janet 
Tigar, Zyska 
Togan, Mrs. Jenera 
Trainer, Mrs. H. 8, 
Trasgott, June 
Tryon Sisters 
Tuin, Jennie 
Tumlin, Loraine 
Turk, Edna 
Turk, Mrs. G. L. 
Turner, Mrs. 
Gertrude 
Van Sickle, Dorrise 
Vandeventer, Mrs. 
Walter 
Vanque, Valicia 
Vardell, Mrs. Mina 
Vermillion, Mrs. 


Ina 
Vigilante, Dorothy 
Voorheis, Mrs. Ben 
Wagneman, Jeanne 
Wagoner, Mrs. 


Ralph 
Walker, Myrtle 
Gaston 
Walker, Mrs. Sally 
Hughes 
Wallace, Mr: 
Florence 
Walters, Helen 
Walters, Janie 


Wan Gene, LaGene 
Ward, Mrs. George 
Ward, Mayme 
Ward, Erma 
Ward, Rose 
Warren, Anna Mae 
Watkins, Addie 


Watkins, Mrs. 
Sylvia 
Weddle, Eula 


a) 


il held at the various offices of The 
ssified under their respective 
t the Cincinnati Office will be 
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heads, 
found 


9 ete. 


Watson, Mrs. 
Floriene 
Weber, Mrs. May 


Welbon, Mary 


Eleanor 
West, Mrs. Aileen 
West, Mrs. Vernon 
Weyman, Ruth 
Weymann, Mrs 
Suddy 
White, 
White, Clara 
White, Sallie 
Whitehead, Mrs. 
Anna T. 
Widlows, Mrs. 
Estelia 
Wielder, Mary 
iggins Sisters 
Williams, Arnette 
Williams, China 
Lou 
Williams, Mrs. 
Betty 
Wilson, Esma 
Winters, Mrs, 


Babe 


Winters, 


Winters, 


Gentlemen's List 


Aarons, Herman 
Abbott, George A. 
Adams, J. Siirley 
Adams, K. L. 
Adams’ L. W. 
Adams, 
Adkins, 
Adler, 
Admire, 
Agnew, Prof. 
Akers, Taylor 
Albanese, James 
Alderman, Al 
Alpert, Morris 
Albert, Nathan 


Aleo, Rocco 
Alernatty, E. V. 
Alexander, 
Prince 
Allen, C. M. 
Chas. X. 
® Eddie 
FP. E. 
H. Lee 
on, James A. 
an, Joln R. 
Allen, M. H. 
Allen, Mickey 
Allen, Wm. J. 
Allison, Clyde 
Allison, Texas Jack 
Alroth, Nick 
Alton, Michael 
Ament, Capt. W. 


Ames, Fred 

Amoto, The Juggler 
Anderson, Art E. 
Anderson, 
Anderson, 
Anderson, 
Anderson, 
Anderson, 


Anthony, F. Cc. 
Anthony, Geo. 
Arbona, John 
Archer, Donald 
Archer, Jack C. 
Archer, Willard 
Arigoniz “Kid” 
Lee 
Armller, A. F. 
Dude 
Armstrong, Carl 
Armstrong, Esq., 
Ww. J. 
Armstrong Jr., 
Herry G. 
Arnold, Victor 
“High” 
Arrow Mending 
Service 
Arthur, James 
Arthur, Theo 
Ash, Waldo 
Asher, Frank 
Atkin, Gee. 
Atkins, Frank C, 
Atterbury, A. D, 
Augur, Z A. 
Augustino, Roy 
Louie 
Austin, ‘‘Buddy”’ 
Austin, Hot Shot 


Jeanne 

Wilson, Mary 
Bendella 

Wilson, Mrs. Sadic 
Wilson, Mrs. Emily 
Wilson, Janet 
Woods, Claudia 
Woods, Ruth 
Wright, Sonya 
Young, Leona 

Benson 
Zancig, Mrs 

Julius A. 

Zuleka, Princess 
Zalor, Mrs. Kay 
Zarlington, Tiny 

Belle 
Austin, Joseph 
Austin, Neil 
Austin, Sunny 
Ayers, H. C. 
Ayers, Claude W. 
Ayers, Dr. T. 
Babar, Prince Shab 


Bachman, Ted 
Bachoola, Alphonso 
L 


Baker, Jack & Jou 
De 


Baile, King 
Bailey, Ai Hap 
Bailey, E. E. 
Bailey, W. G. 


Banard Bros.’ Cir, 
Bangs. Jerry 
Bannister, Frank 
Saptie, Norval 
Barbarina 
Barfield, Care 
Barie, Wm. 
Sarker, F. H. 
Barkoot, Haliem 
Barndger, Rill 
Barnes, Geo. F. 
Barmes, Harry 
Bames, Roger 
Barnes, Roy 
Barnett, Joe 
Barrett, Clarence 
Bamett, Jack 
Barrett, Shel 
sarrow, Harry 
Barry, Tom 
Bartell, Louis 
Barth & Maier 
Barthel, Cc. 
Bartholomeu, G. ©, 
Bary, Howard Y, 
Bashaar, Charles 
Bassett, Mike 
Battels, Harry 
Bauers, The Aerial 
Baxter, Ross 
Bays, Dick 


Bas, Speed 
Beach, G sorge 
Bean, B. Ward 


Beanland, G 
Beason, Whitey 
teatty, Joe 
Beckely Dick 
Beckley, Paul 
Beckri » Lew 
Bedlington Harry 
Bedoni, ¢ orge 
Beedee. L 
Reers-Barmes Show 
Behmer, Irvin 


. William 
Bennett, B. D, 


Bennett, Cleo & 
Leon 
Bennett, Frank 
Bennett, Jack J. 
Benson, Earl 


Berry, A. E. 
Howard 
Tom 


Bros.’ 
Circus 
Bey, Chundra 
Biddle, Frederick 
Ww. 
Bigelow, M. N. 
Biggs, Freddy 
Biggs, Pat 
Eddie 
Billetti Troupe 
Billings, H. R. 
Bills, Dr. Jos. C. 
Bingo Bros., 


Clowns 

Birch, The 

Magician 
Birmingham, 

James L. 
Bistany, Leo M. 
tlack, Jim 
Black, L. E. 
Blackburn, Burns 
Blackstone, Joe 
Blackstone, Leroy 
Blackstone, Vick 
Blair, W 
jlakely, Ben 
» Wm. Smiles 
Blankenship, Ray 
tlevins, Carter 
Blevins, Earl 
Blevins, Kenneth 
Block, Ben 


Blooming, Frank 
ue, Ben 
Blue, Mickey 


Bluenose Shows 
Boardman, O. W. 
Bockus, Curtis L 
Shows 
sodnar Carnival 
Co. 
Boehme, Lee Roy 
Boelke & Nelson 
Studios 
Bohauman, S. W. 
Bolin, John Red 
Bond, Rex 
Bondey, Wm. H. 
Booker, J. = 
Boome, Sam 
Boone, Ralph 
Borreila, 
Borsvold, 
Boswell, B 
Boswell, Frank 
Boswell, Freddy 
Botson, A. BE. 
Bouton, James M. 
Bowen, Wm. Bud 
Bowling, Joe H. 
Bowling, William 
Bowman, Everett 
bowman, John 
Boyd, Frank 
toyd, James J. 
Boyd, Pink 
Royle, Joanny 
Boziwick, Geo. J. 
sozza, T. M 
brad, 
Braden, E. B. 
Bradey, Pat 
Iiraflford, Arkie 
Bradford, Maynard 


Branda, N. K. 
Branda, Nick 
Branham, Joe 
Bratton, L. L. 
Braum, Charles 
Brazier, H. J. 
Brazil, Lonnie 
Breaux, C 
Breese, W M. 
Brennan, John C. 
Brenner, Leo 
Bresnahan, Russell 
sresnahan, Thos.B. 
Brett, Thomas 
Brewer, Charley H, 
Tewer, Don 
(Buckets) 
Briggs, Carl B. 
Bright, Thomas M. 
Britt, Slim 
Bringardner, 
Emmet 
Britton, Louis 
Broad, Bill 
Brock, T. V. 
Broden, E. B. 
Brooks, Howard 
Brooks, Lawrence 
Brooks, Mrs. A. Cc. 
Brooks, R. B. 
Brossil, J. J. 
Brosk, Frank 
Broussard, E. §. 
Brown-Baileys 
Rev. 


Brown, C. L 
Brown, Elmer J. 
Brown Family 


Brown, Harry 

Brown, Harry F. 
Brown Jr., Kirk 
Brown, 
Rrown, 


trowr? 


Bruister 
Amusement 

Broadage, s. W 

Bruner, J. R. 


Co. 


Bruun, Paul M 
Bryant, Jack 
$ryant, Frank 
Bryant, Howara 


Bryant, W. L. 

Lee 

Ray 
Marsh 

Buchannan, Fred 

Buck, B. 

Buck, Chas. Buddy 

Buftington, Sam 

Bullen, W. H. 

turk & Sawn 

turke, Billie 


Burke, Don 


Brydon, 
Brydon, 


Mail. Please Use Postcards. 


arding address is to be used. 


Burke, J. RB. 
Burke, John 
Burke, John L 
turkhardt, Pete 
Barkshire, Robt 
Burnett, Fred a. 
Burns, Edward P. 
surns, Jimmie 
Burns, Robert 
Surton, Bob 
Burton, J. T. 
Butler, Arthur 
Butler Bros.’ 
Shows 
Butler, Charles 
Butler, Clyde 


Butler, 
Butler, L, w. 
Butler, Thomas 
Butler, Thos. J. 
Butts, Fred 
Byers Bros.’ 


Camival 
Byrd, Henry 
Byrne, Bob 
Byrne, Herbert 


Caldwell, Dick 
Callaway, Bill 
Calvert, Joe 
Calvert, The 
Miracle Man 
Camp, Leal Jack 
Campbell, Arizona 
Jack 
Campbell, C. ¢ 
Pop 
Campbell, Geo. 
Campbell, Hort 
Campbell, H. w. 
Campbell, Johnnie 
Candrea, Joseph 
Cannady, B. FP, 
Cappell, Frank 
Carl, Irwin J. 
Carlton, ©. HL 


Carman, Wm. 
Carpenter, me 
H. 
Carreon, C. 
Carrigan, James J. 
Carrigan, Johnnie 
Carroll, S. J 


Carswell, J. C. 
Carson, Fred 
Carson, George 
Carson, Joe 
Carter, Benny 
Carter, Leon 


Carter, Mark 
Cartier, Richard 
Casey, J. Thomas 
Cass, Steve 
Castle, Ehrlich & 
Hirsch 
Caton, Al 
Cavanaugh, Eddie 
Cavite, Henry 
Central State 
Show 


Cessno, Israel 
Cestaro, V. L. 
Chadbourne. 
Mortimer 
Chalkias, W. N. 
Chambers, Bob « 
Betty 
Chambers, 
Sylvester L. 
Chaney, Howard 
Chang, “‘Dancer’ 
Chapman Ike 
Chapman, Tex & 
Vickey 
Raymond 


, 


Chasse, 


Chester, Harry 
Chichola, Cc. ¥, 
Chidester, 


Chisty, George 
Christensen, Gus 
Christians, Pete 
Christo, Tom 
Christopherson, 
Walter 
Christy Bros.’ 

Circus 
Claire, Danny 
Claire, Ted 


Clark, Billie 
Clark, Byrd 
Clark, Edwin 


Frazier 
Clark, James C. 
. James E. 
Clark, Larray 
Clarke, Thos. D. 
Claude, Leo 
Clauson, Ralph 
Claussen, Theo M. 
Clayton, J. E. 
Clingman, Walter 


Clutter, Harry 
Cobb, Gene 
(Honey Gal) 
Cobus, Peter 
Cody, Buffalo 
Cody, Capt. Victor 
Frank 
Cody, Robert 
Coffey, Lloyd 
Coffin, Harry 
Coggshell, Max 
Cohen, Samuel 
of, Eddie R. 
Cole, Hobe 
Cole, Leslie 
Cole & Rogers Cir. 
Coleman, EF. B. 


Coleman, Max 
Coleman, Ray 
Colgrove, Walter 
Collier, Chief 
Collins, Artie 
Callins, BR » 
Collins, Simon D. 
Conzo, Chief 
Conley ] 


. Al 
Conley, Pork Chops 
Converse, Art L. 


Conway, W. S. 


Comps A 
Combs, Andrew 
Compton, Earl 


Concellos, Flying 
Conley, Carl F. 


Conn, Harvey Doc 
Conners, Eddie 
Conners, Jack 
Conners, Jimmy 
Conway, Pappy 
Cook, Herb 


Cooke, Murdock T. 
Cooley, Clifford E. 
Cooley, J. A. 
Cooley, James 
Coon, Geo. M. 
Cooper, 
Cooper, 
Cooper, i", 
Cooper, Jim 

Ruth 


Cooper, Tex 
Corey, John 
Coriell, Vernell 
Corkrum, Othel 
Cortez, Pete 
Cossity, J. E 
Costello, Rister 
Cotton, Don 
Coulton, Rex 
Cousin, Vito 
Cowan, Bill 
Cowen, Doe 
Cowen, J. KE. 
Coward, Linden 
Cox, Clint 
Cox, O. C. 
Coy, Dick 
Coy, Gene 
Crabtree, Edward 
Cracraft, C. W 
Craig, Foil 
Craig, Lefty 
Cramer, G. 
Crandel, C. 
“Curley”’ 
Crandell, ForrestA. 
Crandell, Fred 
Crawford, Dick 
Crawford, Tex 
Creamer, Neal 
Cress, Earl 
Crimi, Prof. B. 
Critzer, 4 B. 
Crosby, Allan 
Crosby, Bob 
Cross, Fred 
Cross, Lawrence 
Crossen, Gene 
Crow, Eddie 
Culver, Fred 
Cumberland Valley 
Shows 
Cummings, Tom 
Cunningham Expo, 
Curfman, John 
Cunningham, 
Curran, 
Curtis, 
lbacen, Charles 
Dacey, Martin H. 
Dale, Clyde 
Dale, Doe J. H. 
Dale 


Ray 
Ww. 


Groves P, 
Danker, W. P. 
Danley, George 
Whitey 
Davenport, Orrin 
Davidson, Morris 


Davis, Buddy 
Davis, Ches 
Davis, Duffy 

D 
Davis. Eddie 
Davis, Graham 
Davis, Harry A. 
Davis, Howard 
Davis, Jack 
Davis, James 
Davis, James N, 
Davis, John B. 
Davis, Lance 
Davis, Little Eddie 
Davis, Roy Skip 
Davis, Ted 
Davis Twins 
Davis, Van Henery 
Davis, Vie 
Davis, W. H. 
Day Medicine Co, 


Deane, Henry L. 
DeArmitt, Henry 
DeBelle, Starr 
DeCobb, Jimmie 
DeLaCruz, Juan 


DeLoro, 
de Rose ili, 
DeVaulls, " 
DeVore, 
Dearfoot, Chief R. 


Dearo, Bert 
Debine, Walter 
Dechant, Frank HL 
vecker, Happy Jack 


Otis 


Deidrick, Ted 

Del Rio, Pee Wee 
Delaney, Pat 
Delancy, Sherman 
Dell, Nillison EB. 
Delmonte, Jos, 
Delvine, Harry 
Demen, George 
lemeter, Michael 
Deming, Lawrence 
Demnati, Haado 
Deniky, Wm 
lennis, 
Dennis, 
Dennis Jr., 
Dentis, 
Dereau, 


Eddie 
DeVito, Jimmie 
Deverear, Frenchy 
Devine, Eugene 
Dew, Danny 
Dick, Billy 
Dickens, Raliegh 
Dietrich, Charies 
Diggs, FE. L. 
DiMotteo, Gus 


Dinerstein, Philip 
Dinnsdale, Benny 
Dino, Dorol 
Disalro, James 
Diseler, Roy 
Dissen, Dave 
Dixie Mode] Shows 
Dixon, Bert C. 
Dixon, Happy 
Gutn Sign 
Dixon, Harry & 
Dorothy 
Dixon. w B. 
Deabson, Eddie 
Dock, Sam 
Dodson, 


Fidie 
Joggett. Art 


rogo, Charlie 
Dolan, W. J. 
Donabue, ©. J 
Donanuge, Chas. 
Donnelly, George 
Donovan, John 
Dorman, G 
Dosey, 
Doss, 


Doty, Jack 
Dougherty, Jas. E. 
Scommnanin 


‘ Pe 3 
Pd —= ——————— aa 
Be Bench 
Bergen, Frank 
P Berger, Bert 
, Berger, I J. 
a a. P| 
P| . ae . a Bertran Bert 
De ———— Besh, Dick 
Harnett, Mrs. Wm. Bessey, Doe 
Harper, Elle Bestland, Harry 
Bestor, Don i ‘ 
- 
a E . 
MM sMrs. Roy ; 
| June I) 
Mrs. 
| Lillian 
Pe Mrs 
Midge + 
Winters, Mrs. Wiil 
Williams, Billie 
Williams, Hazel 
Williams, Mrs 
tiley, Mrs. Jessie 
May, Mrs. E. C. Rindge, Mrs. Jack : 
May, Mrs. Elsie Roach, Mrs. J. §, ‘ 
Mayo, Dixie Roberge J | _ 
elley, LaVerne = | P| : 
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Dray, E. D. Fricher, Chas. 
Drayton Family br jen 
Drill, Charley Frink, bli 
Drine, A. W. Fulgona, Red 
Drukenbrod, Duke Fulkerson, Chas. 
Drummond, Hugh Rube 
. Fuller, Clement 
Dryden, Chas. Fuller, Howard 
loarlia, Peter 1, Fuller, John T. 
Dudek, Joe Fuller, Robert 
Dueth, Al Furguson, Roy 
Dutord, Lou Fusco, Nichoias 
Duke, Mark Gaffney, Bill 
Dunbar, Buster Gafford, R. R. 
Dunbar, La Vern Gailey, Harvey 
Duncan, Phil Gallager, Tom 
Dunkle, Harry Galler, Joe 
Dunlap, Dr. Ted Gambel, Eddie 
Dunlap, Ralph Gambell, Shorty 
Dunleavy, James Gardner, Art 
Dunn, Raipi Garfield, Doc 
Dunne, W. J. Garrell, Skeeter 
Dupille, J. A. Garrison, Hiram 
Dupuio, G. O. Garrison, Red 
Duo, Church Gates, Harry 
Duplussie, LaVan Gay, Matt 
Durant. Bill Gay, Wm. 
Dush, John Gaylor, Harve Bob 
DuVall, Geo. Geens Greek 
Dvorak, geroties Animal Show 
Dyer, Bill Gelmore, Johnny 
Earle, Frank Genno, E. 
Eberstein, M. C. Gentilcere, 
Edingten, G. W., Anthony 
Show George, Daniel 
Edwards, Billy George, ‘Tom 
Edinger-Cooke Geral, Gene 
Stock Co. Gerding, Leo L. 
Etimond, George Gibson, Bennie 
Edwards, Capt. Gibson, H. C. 
W. F. Gilbert, R. A. 
Eger, Ed L. Giles, Vern 
Eller, Henry L. Gilligan, Earl 
Eisnaugle, C. W. Gilliland, Jack 
Elder, “Charlie W. ~=Gillis, Walter E. 
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Ellingsworth, Gilmore, Vernon 
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Ellis, Cotton Girsburg, W. 
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Erbe, Adam Pop Glynn, Nick 
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Evans, Cajun Goldstein, Ted © 
Everett, Charles Gomez, Augie 


Baldy Goodman, Max 
Everhart, Robert Goodman, Mike 


Evitts, Geo. Goodrich, Babe 
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Farraasa, Joe 


Farrell, Earl Gorman Brotbers 
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Faulkner, Lee Clarl 
Faust, F. L. Gotchell’s 
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Favish, Ben Gottleib, Sidney 
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Feliz, Nabor Graff, Victor 
Felton, King Graham, Donald 8. 
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Ferguson, Merle Gramlich, Chas. 
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Ferreiro Sr., Gratiot, Merle 
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Fineman, David Kitty 
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Fitchitt, Bilh Ray 

> 


itzgerald. Warry 


L 
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Frank, Ralph Hamilton, Doc 
Franklin, Happy Hamilton, F. F. 
Jack Hamilton, Geo Doc 
Franklin, R. L. Hamilton, Ollie 
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Hildebrand, Elmer 


i d, Cho Pichianni, Anthony 
ankford, Walter 


Malone’s Western 
Sh Pinkholster, q,® 


Mansfield, Wayne 
L. 


Holerin. E R. R. 


Hollywood Premier 
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Essar, Walter B. 


Merike, Raymond 
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i Hatfield, Geo. t Hunting, Harry — McBride, Wm. Mitchell | W. Odell, James ted Walter | oe mot 
athaway, Jack — ey, Wm. Kolb, D. V. no all, Henry w. Mitson, J. Edw. Ogle, Joe Doe aren ioc =Fran': 
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COMMERCIAL 
10c a Word 


a) Minimum—$1.00. CASH WITH COPY. 


| First Line and Name Displayed in Caps. 


)| Classified Advertisements> |i 


Bet in uniform style. No cuts. No borders. Advertisements sent by 
telegraph will not be inserted unless money is wired with copy. We reserve 


the right to reject sny advertisement or revise copy. 


FORMS CLOSE (in Cincinnati) THURSDAY 


FOR THE FOLLOWING WEEK'S ISSUE 


te WORD 
3c WORD (First Line and Name Black Type) 
lc WORD (Small Type) 

Figure Total of Words at One Rate Only 


AT LIBERTY 


(First Line Large Black Type) 


No Ad Less Than 25c, IL 
CASH WITH COPY. 
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ACTS, SONGS AND PARODIES 


“MY SWEET ONE,” DANCE ORCHESTRATION, 
50c. COLLIER, RORK AND REID, 2294 
DeSoto Station, Memphis, Tenn. 


SONCS ARRANGED FOR PIANO, ORCHESTRA, 
Band, Vocal Ensembles or any combination. 
LEW GOULD, Peace Dale, 


Reasonable rates. 
mS. 


VAUDEVILLE AND RADIO MATERIAL WRIT- 
ten. LOU ASHENDORF, 981 Home Street, 
New York City. 


AGENTS AND DISTRIBUTORS 
WANTED 


AGENTS—PENNY EACH. POPULAR SIZES. 

Guaranteed Window Sign Letters. Enormous 
Profits. Easily applied. Free samples. ATLAS 
SICN WORKS, 7941-L Halsted, Chicago. ja! 9x 
AGENTS—STICK-ON-WINDOW SICNS; 500% 

profit; free samples. METALLIC LETTER 
CO., 439 N. Clark, Chicago. x 
AGENTS—NEW, AMAZING PENCIL. WRITES 

in dark. Sample, One Dollar; Nine Dollars 
Dozen PARAMOUNT PEN, ING., Empire 
Siate, New York. 


ACENTS — SELL 5 GLASSES CALIFORNIA 


Orange Jelly, 25c. 200% profit. 5 glass 
sample, 25c. CUTTER-CLARKE, 5515 Ruthe- 
len, Los Angeles, Calif. jal9 


AGENTS, DEALERS, MANUFACTURERS—6,000 

laboratory tested formulas, 25 cents each. 
Catalog. POPHAM, 3008 Fremont Avenue, 
South, Minneapolis, Minn. 


AMAZING ZIPPER PINLESS CLOTHESLINE— 

Instant demonstration. Sure sale every 
home. Free guarantee sales plan. DUNN 
BROS., Hempstead, 7. 


AMAZING CIGARETTE TRICK—$2.00 HUN- 


dred; sample, 10c. RICHARD BAKER, 1426 
Merline Ave., Cuyahoga Falls, O. 


ARE YOU LOOKING FOR THE BEST LINE TO 
sell? Or considering going into Mail Order 
Business for yourself? Many good oppor- 
tunities. Let us help you. Write today. 
—- SERVICE, P. O. Box 537, Muskogee, 
kia. x 


“BANTEX”—SELF-SEALING BANDAGE. DEM- 


onstrators, big profits. Sample, 25c. Par- 
ticulars free. “BANDIX” DISTRIBUTOR, Buck- 
eye Lake, O 


BIG FLASH—EMEROIDERED 4-PIECE SCARF 
Sets. 3 samples, $1.00; money-back guaran- 
teed. HILDEBRAND, 934 North Ave., Chi- 
cago tfnx 
CARTOON BOOKS — REAL GOODS, $2.00 
hundred. Samples, $1.00. ASTRA, 109-N. 
Dearborn, R-1201, Chicago. 
CASH INCOME RESILVERING MIRRORS, RE- 
plating Metalware, making Glass Signs. 
Portable Outfit. SPRINKLE, Plater, 500, 
Marion, !nd. fe2x 
COSTS Ic—SELLS 25¢. MAKE NON-EXPLO- 
sive Cleaner from Benzyne Crystals, Ic gal- 
fon. .WESTERN RESERVE LABORATORIES, 
6622 Denison Ave., Cleveland, O. 


“ERYSTOLAX” — BEST NAMED. 


BEST 
Packed Genuine Texas Mineral Water Crys- 
tals. Sell sub-agents, druggists or direct to 
consumer. Proven repeater and steady busi- 
ness builder. $3.00 dozen, pound size, sells 
$1.00. $5.40 dozen Extra Special 2-pound 
size, sells $1.50. Direct producer contract. 
Going like hot cakes. Write or wire for de- 
tails. CRYSTOLAX COMPANY, Fort Worth, 
Tex. 


DEMONSTRATORS—START THE NEW YEAR 

right. Here is a money maker. New Hem- 
stitcher and Rug Maker in one. Fits all ma- 
chines. Sample, 15¢. Also Darners, Hem- 
stitchers, Embroidery Guides, Needle Threaders. 
K. |. MANUFACTURING CO., 648 N. Vermont, 
Los Angeles, Calif 


ENGRAVED INITIAL PLATES, NAMEPLATES, 


Signs, Numbers, Enamel finish, five colors, 
big profit. HILTON CO., 29 Portland, Provi- 
dence, R 


FREE CIRCULARS DESCRIBING HOW YOU 
can make big money in mail order business 


at home in spare time. Write today. MAIL 
ORDER INSTITUTE, 669-G Marcy Avenue, 
Brooklyn, N. Y. de29x 


FREE LITERATURE DESCRIBING MANY 
money-making plans. H. BELFORT, 4042 
N. Keeler, Chicago. jal2x 
FUNNY BUSINESS — SELL JOKER’S NOVEL- 
ties. Catalogue Free AMERICAN SPE- 
CIALTY COMPANY, Swampscott, Mass. 


IF UNEMPLOYED, 50 GOOD FORMULAS, 25c. 
AGENT SUPPLY, Parksville, Ky. 


COOD INCOME SILVERING MIRRORS—PLAT- 
ing and refinishing lamps, reflectors, autos, 
beds, chandeliers by new method. Outfit fur- 
nished. Write GUNMETAL CO., Ave. G, 
Decatur, III. ja26x 


COOD LUCK COIN—LOOKS LIKE $20 COLD 
piece (Roosevelt New Deal). 25c¢ prepaid. 
Agents’ opportunity. AMERICAN - SIMPLEX 
CO., Anderson, ind. 


“HOT” CIRL NOVELTIES, ON TAVERN 
Cards. You'll clean up. Samples, 10c. 
TERMINAL PRINTERS, 3303 Lawrence, Chi- 
cago. 


IDEAL QUICK MONEY CGETTERS — WAFFLE 
Irons, Pie Crimpers, Vegetable Slicers, Steak 
Dressers. Low prices. E. L. McCLEARY NOV- 
= CO., 24 North Patterson Blvd., Day- 
on, 


LOOK! THE BIGGEST PROFIT EVER OFFERED 
to salesmen in store signs, something new, 
flashy and different. Every merchant will buy 
it. 2le¢ profit = every 4c. Send 25c¢ for 
samples or $1.00 for 14 assortment. ZIM 
SIGN CO., 322 S. Broadway, Los Angeles, Calif. 


MAKE YOUR OWN PRODUCTS — EMPLOY 
agents yourself. Toilet Articles, Soap, Ex- 
tracts. We furnish everything. Valuable book 
free. NATIONAL SCIENTIFIC LABORA- 
TORIES, 1957W Broad, Richmond, Va. x 


MEN—IF YOU ARE FREE TO LEAVE HOME 

on a good pay job send self-addressed, 
stamped envelope to COMMUNITY ENTER- 
PRISE, 789 Lake Linden Ave., Laurium, Mich. 


METAL KEYTAGS—YOUR OWN NAME AND 

Address Stamped on it. Sample, only 25c. 
Ask for Agent's Plan. THE SALES SERVICE, 
Box 52, Sta. D, Dayton, O. 


NO PEDDLINC—FREE BOOKLET DESCRIBES 
7 money-making opportunities for starting 


own business, home, office. No outfits. 
ELITE, 214 Grand St., New York. ja5x 


OPERATE MAIL ORDER OR LOCAL BUSI- 
ness. Interesting background. Literature 
free. ARBELLE, 7638 Peoria, Chicago. 


OVER 100,000 ARTICLES WHOLESALE—DI- 


rectory, 10c. F-WEPCO, 3705 oe 
Des Moines, la. 
PITCHMEN! SOLICITORS' MAKE arvas 


money with new Stamping Outfit. Stam 
checks, plates, fobs. Catalog 69-B free. . 
H. HANSON, 303 W. Erie, Chicago. x 


PITCHMEN! COUPON WORKERS! AGENTS! 
Deals that click. LITTLECO, Mansfield, Ark. 
x 


RAZOR BLADES, SHAVING AND DENTAL 
Creams—50 other bargains. Free catalog. 
Write CANAL SALES, 312 Canal, New York. 


RESURRECTION PLANT—UNIQUE NOVELTY; 

miracle of nature. Costs below 2c; sells for 
25c. Write C. E. LOCKE, 7 Rio St., Mesilla, 
New Mexico. jal2x 


SELL NEW AND USED CLOTHINC—100%- 

300% profit! Satisfaction guaranteed. Ex- 
perience unnecessary. We start you. Catalog 
free. LIQUIDATION MERCHANDISE COM- 
PANY, AB-550 East 43d, Chicago. jal2x 


SELL INEXPENSIVE COIN COUNTERS AND 
Tube Wrappers. MEINEMAN, 109 W. 
Alexanderine, Detroit, Mich. 


SHOPOSCOPE SELLS ON SICHT—200% PROF- 


it." Sample 10c. WRIGHT’S, 488-A East 
18th, Paterson, N. de29x 


bargain samples, $10.00. 


“UNIVERSAL,” 
849 Cornelia, Chicago. 


ANIMALS, BIRDS AND PETS 


ANIMALS, PARROTS, SNAKES, EVERYTHING 
for shows. SNAKE KING, Brownsville, Bn 
e 


BUCKING MULE—SELL OR TRADE TOWARDS 
Trained Ponies. LULA CHAMBERLAIN, 
Wyman, Mich. 


BULLPUPS, CHEAP. LIVE DELIVERY CUAR- 

anteed. BULLDOG HATCHERY, Dallas, be 

ja26x 

FOR SALE AND WANTED—ANIMALS, ALL 

kinds. Deer, Elk, Buffalo, Bears, Cat Ani- 

mals, Show Property. JOHNSON AUCTION 
CO., Canton, Ill. 


FOR LIVE ARMADILLOS—WRITE TO APELT 
ARMADILLO FARM, Comfort, Tex. 


FOR SALE OR LEASE—ONE MALE ELEPHANT, 

one Golden Colored Menage Horse, one 
Bucking Mule; two up Bear Act, Wrestling 
and Roller-Skating Bears; Truck and 5 k. w. 
Light Plant; also Circus Seats. Promoter or 
peunnee Man wanted. Lb. E. BLACK, Murry, 
y. 


FOR TRADE—BEARS, NEWFOUNDLANDS, ST. 
Bernards, Coons, Dachshunds. LENNY 
BURTON, Fairmont, Minn. 


HEADQUARTERS COMPLETE MOUSE CIRCUS 
Equipment. WORLD’S WONDERS, 849 Cor- 
nelia, Chicago. 


LARGE WILDCATS, $10.00 EACH; RACCOONS 

and Grey Foxes, $5.00; Skunks, $4.00; Opos- 
sums, $2.00. CYPRESS ANIMAL FARM, ay 
Stephen, S. C. 


MIDGET CIRCUS STOCK — SMALL TWH 
pure-bred Shetlands, any —. Missouri 
Mules that are real midgets. Matched pairs 
= drill teams. FRED WILMOT, Richards, 
lo. x 


SNAKES, ALLIGATORS, ARMADILLOS, RING- 

tail Cats, Ocelots, Monkeys, Coatimondis, 
Parrakeets. OTTO MARTIN LOCKE, New 
Braunfels, Tex. 


TAME SPIDER MONKEYS, $20.00; TAME 
Donkeys for children to ride, $18.00: 
. $25.00; Raccoons, $7. 00: Badgers, 
$7.00; Wild Cats, 00; Armadilios, $2.00 
Snookum Bears, $11.00; Boas, Snakes, 5 feet. 
$5.00; Chinese Dragons, 4 feet, $5.00; Orange 
Squirrels, $5.00; Parrots, talkers, $15.00. 
— PRODUCTS COMPANY, Laredo, 


WRITE FOR 100-PAGE CATALOG ON DOGS, 


Cats, Canaries, Fancy Fowl, etc. Send 10¢ 
for postage. ALL-PETS CATALOG, 2816 S. 
Michigan Ave., Chicago. 


5,000 BIRDS, ALL KINDS, FOR SALE, DIS- 
play or premiums. BIRD FARMS, Sixteenth 
St., Santa Monica, Calif. 


75, 000 WHITE me IN STOCK—CET PRICES, 
any number. TZ, the Mice Man, 
Reinholds, Pa. ~ 


BOOKS 


“A PHYSICIAN IN THE HOUSE,” 1934 EDI- 

tion. Eight Volumes in One. 960 Pages, 
INustrated, Cloth Book. Sells at sight for 
$2.50. Sample, $1.00, postpaid. STEIN PUB. 
HOUSE, 519 South State St., Chicago. 


SPICEY LETTERS, CARDS, ETC. —— 
prices, 10c. DENISON, Cobleskill, N. 


STEADY CASH INCOME — MAKING Spake 
kling Chipped Glass Name Plates, Numbers, 


Signs, Checkerboards, Resilvering Mirrors, 
Metal Plating, etc. Illustrated booklet free. 
E. PALMER, Wooster, O ¥ 


STRAIGHT RAZORS—SAMPLE 25c. FIVE FOR 
dollar. 4-S-RAZOR, Hutchinson, Kan. 


“WIZARD CALCULATOR”—EVERY NUMBER 
where. 25c¢ for sample and prices. ACE SPE- 
CIALTY CO., 1068 E. Main St., Columbus, O. 


“WONDER CABLE IRON CORDS” WITH HEAT 

Control Plugs for Irons, Toasters, Percola- 
ors, will end your financial worries. Every- 
b. jy’s buying them on sight. Sample, ber 
DAD’S FACTORIES, Indianapolis, Ind 


$50.00 WEEKLY—NO FRAUDS. SaRTIGe- 
lars, 10¢ COUPON SALES COMPANY, 
Alexander, N. C. x 


100 PROFITABLE MAIL ORDER AND LOCAL 
Business Ideas. Free Literature. PRUITT 
PRESS, Elburn, Ill. de29x 


ALL rag SEND FOR OUR FREE 
“Book of Pointers.” State instrument, 
Dank. 4 VIRTUOSO MUSIC SCHOOL, Buffalo, 


Raa ORDER COLD” COSTS 25¢ AND IS 
worth dollars to any live beginner. Contains 
the dope you long have sought—but couldn't 
get—boiled down, with no padding. Two 
other books included free. Order yours today. 
JAMES B. CUTLER PRESS, 107 th 10th, 
Reading, Pa. 
SECRET MIXER CUIDE—SHOWS YOU HOW 
to reduce costs. Special edition, 25c. YOU 
BUILDERS, Box 25, Dyker Heights Station, 
Brooklyn, N. Y. ja5x 


BUSINESS OPPORTUNITIES 


ADVERTISE—OUR MAILING PRODUCES BUS- 
iness at low cost. Write today. DAWE, 
6249-A Mershon, Philadelphia, Pa. 


BOOKS—BETTER THAN “DAMACED LIVES.” 
Sample, 25¢c coin. DRINKWATER, North 
Attleboro, Mass. 


1935 EDITION WHOLESALE SUPPLY SOURCE 

Directory now ready, where to _ buy 
500,000 articles at wholesale. Copy, $1.00; 
particulars free. WAYNE FOX, Pleasantville, 


FIRE ALARMS—PROTECT LIVES, PROPERTY. 

Fuse controlled. Easily installed. Operated 
through your ordinary electric door-bell sys- 
tern. Sample, 75c. HERR FIRE ALARMS, 
Collinsville, tl. 


2,500 SLIGHTLY USED OVERCOATS — 12 ; $2.00 INVESTED BRINGS $16.00. SEND 50c 


for pian. S$. R. OSBORNE, Seligman, Mo. x 


INCH-DISPLAY ADVERTISEMENT, 50 MACA.- 
zines, year, $24. WOOD'S POPULAR SERV- 
ICES, Atlantic City. 


POPCORN — CRISPETTE — CARMELCRISP. 
Potato Chip Machines. LONG EAKINS, 
1976 High St., Springfield, O. fe23 


INNER SECRETS OF FORTUNE BUILDERS— 

It tells how any man or woman may ac- 
cumulate riches. It has helped thousands. 
Circulars Free. WARREN, 1229 Park Row 
Building, New York, N. Y. de29 
MEN WANTED TO DISTRIBUTE ADVERTIS- 

ing matter. SIMPSON CO., Wheeling, W. 
Va. x 
MONEY-MAKING BOOK, 35 LOCAL $100. 


ness opportunities, guaranteed, 
THOMAS REID, Plymouth, Pa. 


MONEY-MAKING PLANS—NEW, PRACTICAL, 
profitable. HAWKEYE, Grundy Center, la. 


OVER 1,000 WAYS—MAKE MONEY. SPARE, 
full time. Details free. POORVIN, 430 
Third Street, Brooklyn, N. Y. 
SELL BY MAIL! BOOKS, NOVELTIES!. . 
ains! Big Profits! Particulars Free! F. 
ELFCO, 525 th Dearborn, Chicago. tfna 
START CHILE PARLOR—CHILE CON-CARNE, 
Hot Tamales. 7 specialty formulas, $1.00. 
T. GALLUZZO, Box 10, Wilkinsburg, Pa. 
START A MAIL-ORDER BUSINESS IN YOUR 
home or office. $50 week spare time. 
Particulars free. DIXIE MAILERS, King, N. C. 
WANTED—HOUSEHOLD OR NOVELTY LINE 
as jobber or agency for Canada. FERGUSON, 
14514 Sparks Street, Ottawa, Can. 


YOUR OPPORTUNITY—MAIL ORDER BUSI- 


ness. Start right. Succeed. Send 10c for 
Eye-Opener Folio. None free. MAILWAY 
SERVICE BUREAU, 136 W. Philadelphia, 


Youngstown, O. 


FREE—250 FORMULAS AND MONEY MAK- 

ing Plans for listing your name our big mail 
directory three months, 25 cents. ANDERSON 
PRESS, 3701 Toledo, Coral Gables, Fla. __ia5 


“= BARRELS OF MAIL—YOUR NAME IN 
10,000 Opportunity Directories, 25c. ROSE- 
SER, 4627 Glenshade, Cincinnati. x 


WEALTH QUICKLY AND HONESTLY MADE. 

One plan earned $15,000 in few days; an- 
other $20,000 in eleven months. Plans and 
material given in full. Stamp brings free 
catalog; shows you the way. JAMES B. CUT- 
LER COMPANY, 107 South 10th, Reading, Pa. Pa. 


100 UNBEATABLE MONEY-COINING PLANS, 

$1.00. Made me thousands. Descriptions 
free. Start lunch business—55 Reci 
licious Mexican dishes, $1.00. 
Avenue 30, Los Angeles, Calif. 


pes de- 
DAVIS, 123 


500 SWAPPERS’ NAMES AND ADDRESSES, 50c 
coin. THE INDEPENDENT, Lowry City, Mo. 


4,700 OUTFITS—$250.00 POPCORN, CRISP- 


ettes, Crackerjack. ERNEST BENNING- 
HOFEN, Anderson, Ind. 


CARTOONS 


anventaee WITH TRICK CARTOONS AND 
Pictures. Catalog free. BALDA ART 
senv CE, Oshkosh, Wis. ja5 


FREE DRAWING MADE FROM YOUR PHOTO- 
roan for only 25c to cover expenses. 
FULTON STUDIO, Bx6005, Cleveland, O. 


COIN-OPERATED MACHINES 
SECOND-HAND 


Notice 


Only advertisements of used machines 
accepted for publication in this column. 
No machine may be advertised as used or 
second-hand in The Billboard until a mini- 
mum period of 90 days after date of first 
shipment on order has expired. 


A-1 CONDITION, CUARANTEED LIKE NEW— 

All types Pin Tables, Jigsaws, $6.50. Write 
for lowest prices on all your needs in Pins 
and Cranes. REX NOVELTY CO., 2264 see 
ford Ave., Brooklyn, N. Y 


A-1 CONDITION — COLDEN CATE, re — 

30.00; 40-in., $18.00; Lightning, $17.50; 
Contact Jr., $22.50; Grand National Horse 
Race, automatic payout, $30.00; Wahoo, one 
ball, automatic payout, $47.50: Booster, six 
oe, art] 50; Big Bertha, $20.00; 


$30.00. One-third deposit. CO! 
MAcHine EXCHANGE, 3032 Main, Kansas 
City, Mo. 
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CLASSIFIED ADVERTISEVIENTS 


The Billboard 255 


A-1 CONDITION — FLEET, $17.77; RADIO 


Wizard, $4.95; World’s Series, — 
Whirlwind, $6.66; Jigsaw, 
Vender, $8.88. Many others. M. 7 PD ANiEl 


1027 University, Wichita, Kan. 


A-1 BARGAINS—RECONDITIONED. ROCKET, 
$39.50; Champion, $57.50; Golden Gate, 
$21.00; Streamline, $12.00; Autobanks, 
$49.50; Lightning, $18.50; Register, $22.50; 
Fleet, $19.00; Blue Ribbon, $13.00; Contact 
Jr., $24.00; Scoreboard, $7.00; World Series, 
$9.50; Broadcast Jjr., $4.50; Jig Saw, $6.00; 
Silver Cup, $6.50. NATIONAL COIN MA- 
CHINE EXCHANGE, 1407 Diversey, Chicago. 
x 


ALL $5.00 EACH—JIC SAW, 42ND STREET, 

Airway, Broker’s Tip, Pennant. Following 
games $7.50 each: World Series, Pontiac. Spe- 
cial, Bally Fleet, $17.50 each. Perfect con- 
dition guaranteed. ne co., 1141-8 
De Kalb Ave., Brooklyn, N. a5 


ALWAYS BARGAINS IN aT MARBLE 

Games—If you have any for sale write us. 
Best prices. We trade old machines on new. 
BOX 1432, Memphis, Tenn. 


BARGAINS — A-1 REBUILT MILLS MONEY 
Slot Machines, 5c Play, $12.50 up. DeLUXE 
SALES, Blue Earth, Minn. 


BARGAINS—USED AUTOCOUNTS, 36.50; 

Autobanks, $49.50; Marbl-Jax, 15.00; 
Lightning, $20.00; Fleets, $20.00; World 
Series, $9.50; Pontiacs, $9.50; Pennants, 
$7.00; Silvercups, $6.50; Jennings Little Duke 
Single Jacks, $24.50; Jennings Triple Jack Pot 
Venders, $34.50; Airways, . Selectems, 
$10.50; Big Broadcasts, $4.50. One-third de- 
posit with order. GERBER G GLASS DISTRIB. 
CO., 914 Diversey Bivd., Chicago, III. 


BARCAINS—OFFICIAL SWEEPSTAKES, B. G. 

$4.50; Magic a 
Ticker, $2.00. Will 
BUCKEYE 
Toledo, O. 


GABEL MODEL 53, GOOD CONDITION, WILL 
sacrifice. BOX 31, Roebling, N. J. 


har ae oe, $3.00; 
ger Ma- 
NOVELTY. sig Booth, 


CASH OR EXCHANGE FOR MILLS SILENTS. 
COLEMAN NOVELTY, Rockford, Ill. 
COMPLETE SPORTLAND AND PENNY AR- 
cade at Coney Island. Sacrifice. MUNVES, 
1061 Bedford Ave., Brooklyn, N. Y. jaSx 
FOR SALE—COOD USED SLOTS AND VEND- 
ing Machines of all kinds, bargains. YENDES 
SERVICE, INC., 1813 W. 3d, Dayton, O. de29x 
FOR SALE — COMPLETELY RECONDITIONED 
Diggers below market prices. Model F Iron 
Claws, $65.00; Electro-Hoists, $75.00; Muto- 
scope Cranes, $110.00; Merchantmen, early 
se $145. 60. BOX No. 499, Billboard, a 


FOR SALE—ALL TYPES DICCER MACHINES. 
Mutoscope yee Electro-Hoists, Novelty 
Merchantman, F and G Iron Claws. 
— NOVELTY Y to., 1123 Broadway, wo 
or 


TARCETS—AUTOMATIC PAY-OUT COUNTER 

Pin Game. Cost $69. will sacrifice 
$19.95. Send for circular. P. K. SALES COM- 
PANY, Cambridge, 0. 


THREE MILLS AUTOMATIC PHONOGRAPHS, 
bargains. World Series, $6.00; Mills Of- 

ficials, $4.00; Jennings Penny Dukes, Single 

Jackpot, $25.00; Triple, $30.00; Dutchess 

— $30.00. CLAUDE CLARK, Columbus, 
io. 


TWENTY EAT-’EM-HOT ELECTRIC-HEATED 

5¢ Peanut Machines, like new. Cost $40.00; 
sacrifice $15.00 each; all $225.00. Vends 
blanched jumbos at 70c Ib. Real for beer 
gardens. One-third deposit, balance C. O. D. 
STANLEY FISHBAUGH, Celina, O. Reference, 
Commercial Bank. 


USE SPEEDY COIN COUNTERS FOR COUNT- 

ing Pennies and Nickels, 55¢ each: Tube 
Wrappers, $1.00 per thousand. Money re- 
funded if not satisfied. HEINEMAN, 109 
West Alexanderine, Detroit, Mich. 


WANT USED NORTHWESTERNS, COLUMBUS 


Peanut V DELUXE SALES, Blue 
Earth, Minn. 


WANTED TO BUY—NOVELTY MEKCHANT- 

men for $125.00. State serial numbers and 
meter readings. BOX 500, Billboard, 1564 
Rroadway, New York. tfn 


WANTED — MILLS ESCALATORS, ANY 
amount. BADCER BAY COMPANY, Green 
Bay, Wis. ja5 


WANTED—ROCKETS, CHAMPIONS AND ANY 
kind late model Slot Machines. PITTLE, 
New Bedford, Mass. 


WANTED—SLOT MACHINES, ROCKETS AND 
Bell Boys. DON CHUMLEY, McFarland, Kan. 


20 STUTZ ELECTRIC TRAVELING CRANES, 

about one year old. Excellent condition, 
$50.00 each. One or more. Consider trade 
for Scales or late Pin Games. McKINLEY’S, 
Liberty St., Long Branch, N. J. 


25% DISCOUNT—JACKPOT FRONT ATTACH- 
ments, including Rockolas, Single Reserve, 
4 Jennings. COLEMAN NOVELTY, Rockford, 


$50.00 CASH PAID FOR MILLS BLUE FRONT 

Mystery, G. A. Venders. $40.00 for regu- 
lars. Send serials ROCKPORT NOVELTY 
CO., Rockport, Tex. ja5 


COSTUMES—WARDROBES 


EAGLE FEATHER BONNETS, BEADED ELAB- 
orate; Moccasins. Bargains for real buyers. 
BACKUS INDIAN COODS, Florence, Colo. 
MUSICIANS MESS JACKETS, BLACK, PEARL 
Buttons, $2.00. Bargains. Tuxedo, Scenery, 
Wardrobe. WALLACE, 2416 North Halsted, 
Chicago. 


FOR RENT, LEASE OR SALE 


HELP WANTED 


7-DAY AMUSEMENT PARK FOR SALE CHEAP, 
or will consider a partner. For particulars, 
JAS. A. COLBERT, Williamsport, Md 


FOR SALE—NEW GOODS 


ARMADILLO BASKETS, LAMPS, ETC.—LOW 


nteresting prices. APELT ARMADILLO 
FARM, Comfort, Tex. 


BALL CUM, FACTORY FRESH, ORDER DIRECT 
—AMERICAN CHEWING. Mt. Pleasant, 
Newark, N. J. ja26 


CANDY FOR SLOT MACHINES—SMALL IM- 


perials Five-Cent Bars, Eggs, Box Choco- 
lates. MESSER’S, 209 East Third Street, 
Cincinnati. 


CHAMPION CORN POPPERS, CASOLINE 
Burner Supplies, etc. Write for new whole- 
sale prices. IOWA LIGHT G MANUFACTUR- 
ING COMPANY, 125 Locust, Des Moines, la. 
x 


COTTON CANDY MACHINES, DE LUXE, DOU- 

ble head, heat control, monel metal pan, 
ball bearing, mounted in rubber throughout, 
one-piece belt, ball-bearing motor. The last 
word in production and beauty. Price, 
$175.00. One-half with order. Manufactured 
and sold by ROXY FIBER, Central Hotel, 
Macon, Ga. 


PHOTO OUTFITS, 4 FOR DIME STRIPS. 

Greatest value ever offered. Our new Phota- 
strip Junior mode! complete, $140.00. Direct 
Paper, Folders, Enlargers, Supplies. WABASH 
PHOTO SUPPLY, Terre Haute, Ind. ja5 


POPCORN SEASONING, CARTONS, CONES. 


Write for prices. H. B. HUISINGA, 
Deland, Ill. 


SLUM JEWELRY CIVE AWAYS AND FLASH 
for games. Send for price list. S$. B. 
— » 140 South Main Street, Providence, 


TYPEWRITERS, $7.00-$17.00. WATCHES, 
Music Mimeographin 000, $2.50. 
KNICHT’S, 1517 Olive, St. ae. Mo. 


A-1 ADVANCE MAN, WITH CAR. MYSTERY 
attraction. PELKIN, Livermore, Ky. x 


JUGCLERS AT LIBERTY — COMMUNICATE 
with me. Three required for big-time jug- 
gling act. Explain what you can do and 
what's the most balls you can juggle single. 
— CARRA, 86 Wyman St., Jamaica Plain, 
ass 


ONE-MAN SHOW—SCHOOLS, 50-50. 
P. TAYLOR, Fort Payne, Ala. 


TEAM DOING TWO OR MORE GROUND OR 
_Animal Acts. Percentage. Open january 
Fifth. Winter work. JACK TAYLOR, General 
Delivery, Augusta, Ga. 
THREE FEMALE IMPERSONATORS — CON- 
sider talented beginners. JAMES KEYES, 
Arlington, Tex. 
WANT ATTRACTIONS PRESENTING FULL 
evening performances. Summer season, six 


+ po circuit. WALTER KRALL, Wheaton, 
an 


YOUNG MAN FOR TREASURER OF AN OUT- 
door amusement corporation. Must have 
Two Thousand Dollars. Handle your own 


mon References required. Address BOX 
C-304, Billboard, Cincinnati. 


HELP WANTED—MUSICIANS 


DANCE MUSICIANS REPLACEMENTS. STATE 
all. JOE ACOSTA, Carvel, Annapolis, Md. 
WANT—A-1 ORCANIST, WHO WILL MAN- 


age small town theatre on percentage. Ad- 
dress BOX C-302, Billboard, Cincinnati. ja5 


INSTRUCTIONS AND PLANS 


ALL BRANCHES JUCCLINC—BOOK, $1.00. 
MARTELL, 3815 McDonald, St. Louis, Mo. 


LEARN VENTRILOQUISM BY MAIL; SMALL 

cost. 3c stamp brings particulars. GEO. 
w. gay 125 North Jefferson, Room — 
eoria 


PLAY PIANO ACCOMPANIMENT —ANETANT 
. results, 25c. BIRD, 147 Basin, Williamsport, 
a. 


whe. 


FOR SALE—SECOND-HAND 
GOODS 


AMPLIFYING OUTFIT — 4-TUBE VICTOR 
Unit, Microphone, Speaker, excellent con- 
dition, $25.00. BOX 443, Reading, Pa. 


BALL ROOM AND STACE LICHTING EFFECTS 
—Crystal Showers, Spotlights, etc. NEW- 
TON, 253 West 14th Street, New York. ja5 


FOR SALE — CARMELCRISP EQUIPMENT, 
complete with formulas. CARMELCRISP, 
St. Albans, W. Va. 


FIVE MUTOSCOPE JUNIOR CRANES, Ic, USED 

six weeks, $65.00; 3 Model Iron Claws, 
Sc, beautiful condition, 
SEIDEN G CO., INC., 6 
Albany, N. Y¥. x 


FOR SALE—ONE NEARLY NEW SEEBURG 

Grand National Automatic Pay-off, BRS 
25% cash, balance C. O. OD. CHAS. 
ANTHONY, Sac City, la. 


FOR SALE—SIX NICKEL MILLS FRONT VEN- 
ders, equipped with Simplex Triple Jackpots, 

$20.00 each. AUTOMATIC VENDER COM- 

PANY, 152 Houston Street, Mobile, Ala. 


EXCHANGE OR SWAP 


_ BOY RITTER’S COOKHOUSE, Me ey 
16x for set of Iron Claws, model D o 

and will pay difference. BiG BOY RITTER, 

Gen. Del., Corpus Christi, Tex. 

TEN 3 AND 4-ROOM BUNCALOWS—WILL 
trade for rides, Eli Ferris and 32-Ft. Swings. 

ED COREY, Troy, Ill. 


FORMULAS 


KEYCHECK OUTFIT—$100.00 WORTH SUP- 
plies, $25.00 cash. ARMSTRONG WEST, 
Statesboro, Ga. 


POPCORN MACHINES—KETTL SUPPLIES. 
NORTHSIDE CO., 2117 20th, Moines, 

la. ja26 

TRADE 20 NEW ELECTRIC HOT DOC MA- 
chines. BOX 382, Springfield, Mo. 

100 PR. FIBRE ROLLER ~~ ee yy 
Calliaphone, also System with 


ind 
Speakers. Will separate. L. E. WARREN, 5040 
Altgeld, Chicago. 


GOOD, USED SLOTS AND VENDING MA- 
chines of all kinds for sale. Bargains. 
YENDES SERVICE, INC., 1813 W. 3d, 
Dayton, O. de29 


HERE'S ‘ea We MR. OPERATOR. VALUES 
indeed. 10 B. T. Billiard Skills (with 
stands), $4.99 gh Contact, World Series, 
Jigsaw, $19.99 for all three: RCA Victor (Se 
play) Phonograph (32-volt D. C.), never 
played, $99.00, cost $250.00; also 110-Volt 
A. C. Machine, $69.50. First we first 
served. 50% deposit, balance C. O. THE 
BEVERATOR COMPANY, Cambridge, 6. x 


PENNY ARCADE, ESTABLISHED, UP TO DATE. 
200 Machines. JOHNSON, 2002 East 63d 
Street, Seattle, Wash. 


PLAY MOR, $7. 77; MILLS OFFICIAL, “ee 
Streamline, $13.33; Relay Sr., $33.33; 


tiac Sr., — 33; Sweet Sally, $7. 77; Sika 
‘n’-Shoo $8.88: Wow, $2.22. M. T. 
DANIELS, 1027 University, Wichita, Kan. 


RFAL BARGAINS IN RECONDITIONED MA- 

chines—Write for new list. Fleets, $14.50; 
Streamline, $14.50. BADGER NOVELTY, 2440 
North 29th, Milwaukee, Wis. jal9 


REBUILT DIME RESERVE, CAILLE, JACKPOT, 
Grand Prize, Bells, guaranteed, $27.50, 
Three-Reelers, $24.50: Penny Venders galore. 
List free. COLEMAN NOVELTY, Rockford, Ill. 
SAVE MONEY ON PEANUT, BALL CUM, CIG- 
arette Venders, Games, Diggers. NOVIX, 
1191 Broadway, New York. de29 
SEND STAMP FOR LIST OF USED MACHINES 
—Get on our mailing list. You save money 


On machines and supplies. CGOODBODY, 1826 
East Main, Rochester, N. Y: 


ANY FORMULA 25¢ OR MONEY REFUNDED. 
BRADFORD LABORATORIES, Jackson, Tenn. 


BARGAINS!—BUY CONTINENTAL FORMU- 

las! Lists, 10c. CONTINENTAL, 3542 Polk, 
Chicago. x 
FIFTY GUARANTEED FORMULAS, $1.00. 

Inks, Toilet Articles, Perfumes, Medicines, 
Liniments, Salves, etc. VIMTONE LABORA- 
TORIES, Forrest City, Ark. 


FORMULAS — ALL KINDS, CUARANTEED; 
gene free. KEMICO, B-15, Park Ridge, 
' nx 


FORMULAS — INTERESTING LITERATURE 
free. H. BELFORT, 4042 N. Keeler, ae 
a 


a CHILE, BARBECUE, 

Pigburger. Operate stand; big profits. In- 
structions, $1.00. WALD ADVERTISING, 
Arkansas City, Kan. 


FREE FORMULA LITERATURE—MANUFAC- 
ture Products yourself. THOMSON, 7309 
Pingree, Chicago. 


IF UNEMPLOYED, 50 GOOD FORMULAS, 25c. 
AGENT SUPPLY, Parksville, Ky. 


NEWEST GUARANTEED FORMULAS—BIG- 
gest catalog free. Special prices, leads. 
CIBSON, Chemist, BH-4704 No. Racine, 
Chicago. de29x 
OLD-FASHIONED WHITE, HARD PEPPER- 
mints, commercial formula, $1.00. LOUISE 
BAKER, 3481 Boulevard, Jersey City, N. J. 
REAL CHIL! CON CARNE FORMULA, 25c, BY 


retired Chili expert. GREINER, Box 242-B 
Ogden, Utah. Ja5 


SEVEN RECULAR SIZE _ PIN nits 
Equipped with Penny sete, $22.50. 1837 
NORTH 19TH ST., Omaha, 


SLOT MACHINES WANTED oR CALIFORNIA 

land—All makes. Submit list for _particu- 
lars land. UNIVERSAL SYNDICATE, Fort 
Bragg, Calif. 


SUCCEED WITH YOUR OWN PRODUCTS— 
Make-sell them: formulas, processes; ana- 
lytical service; catalog free. Y. THAXLY 
0., Washington, D. C. jaSx 


FOR SALE—SECOND-HAND 
SHOW PROPERTY 


ACROPLANE—FLYING TRAINING PLANE. 

Perfect condition. New General Electric 
15 H. P. Motor. Cost $1,450.00. Will sacri- 
fice, $950.00. MACK SPECIALTY CO., 1015 
South 8th St., East, Cedar Rapids, la. 


BUS—I8 PASSENCER, BAGCACE ROOM, 8 

Trunks, or 25-Passenger without Baggage 
Room. Built for theatrical revues or bands. 
FRANK BACON, 546 Continental Avenue, De- 
troit, Mich. 


CIRCUS BLEACHER SEATS, ALL SIZES, NEW 

and used, out or indoors, with or without 
foot rests. PENN BLEACHER SEAT CO., 1207 
West Thompson, Philadelphia, Pa. de29x 


CIRCLE SWING, BUILT ON SPILLMAN 

Carousel frame, no —, -_ he Tang- 
ley Calliaphone with Gas En oth for 
$300.00 cash. SIEBERT, 7812 . Clair, Cleve- 
land, O 


CRISPETTE MACHINE AND PEANUT 
Roaster. CHAS. MACK, Box 933, Springfield, 
Ohio. fe23 
EL! 12 AND SMITH CHAIRPLANE, REASON- 
able. Jj. A. NELSON, Box 384, Collinsville, 
WH. 


HEADQUARTERS WORLD'S FAIR—BARGAINS 
galore. WORLD’S WONDERS, 849 Cornelia, 

Chicago. 

LINDY LOOP—SELL, TRADE. EXCELLENT 
condition. Park size, for other ride and 

some cash. SHEARS, 830 West Tenth, Okla- 

homa City. 


MINIATURE RAILWAY ENCINE — COOD 


condition, reasonable. Address BERNI, 313 
East 12th Street, Cincinnati, O. 


WATERLESS HAND SOAP, LIQUID on 
oal Saver, 5S other formulas, $1.00 
T-S-G PUBL., Box Ten-B8, Wilkinsburg, Pa. 


STEPHENS BEER BARRELS, $18.50. HALF 
deposit. Inspection allowed. Wanted, Bell 

Machines. MIDWEST DISTRIBUTOR, Ther- 

Mopolis, Wyo. 

SCORE CARDS, 1,000, $4.35 PREPAID. SAM- 

wie’: 10e. CHAGNON, 83 Center, Holyoke, 


500 SELECTED SPECIALTY FORMULAS, IN- 
structions, Plans. Details. DUEFFY CO., 
Covington, Ky. 
3,000 FORMULAS—TRADE SECRETS OF ALL 
ons in Lee’s Book of Priceless Recipes. 
$1.00. Literature Free. MITCHELL 


GINKOWSKI, 2506 52d, Kenosha, Wis. 


MINIATURE RAILROAD, 

Wheel, $1,350.00: Seventeen Box-Spring 
Coaster Seats, $60.00; Laughing Mirrors, 
$75.00. }j. B. ALEY, Route 4, Anacostia, 0. C 


SEARCHLIGHTS — HOLLYWOOD PREMIER 
type, complete, $30.00. LEE, 1705 McKin- 
ney, Dallas, Tex. 


$900.00; ELI 


2,500 USED CORRESPONDENCE COURSES— 


All subjects, unusual bargains. Catalog 
(dime). Good whiskey, 25¢ gallon, no still. 
Formula, $1.00. Postal ignored. THOMAS 


REID, Piymouth, Pa. 


MAGICAL APPARATUS 


CARD TRICKS—FAST 25¢ SELLER. 


MASTER 


system; purely mechanical. Instructions, 
sample, 10c. $2 per 100. LEDER’S, 77 W. 
47th St., New York. 


FOR SALE—SMALL MAGIC AND ILLUSIONS. 
Will trade. Lists. ED MYHRE, Grand 

Meadow, Minn. 

JANTCZEN’S IDEAL MAGIC SHOP — 2819 


Woodard St., Chicago. We are Builders 
of Illusions. 


JOIN MAGICIANS FRATERNITY! E 
Magazine, 10c. INTERNATIONAL MAGI- 
CIANS, Mount Morris, Ill. 


MAGIC CATALOGUE, 20c. 
Beach, Jersey City, N. J. 


NEW 112-PACE CATALOGUE, ILLUSTRATED, 
Mental Magic, Mindreading, Apparatus, 
Spirit Effects, Books, Horoscopes and 27-pa 
1935 Astrological Forecasts, 1, 4, 7 and 27- 
page readings. New Personal Character 
Analysis sheets for graphology, numerology 
and personal appearance now ready. Giant 
catalogue and sample, 30c. NELSON ENTER- 
PRISES, 198 S. Third, Columbus, O. de29x 


VENTRILOQUIST AND “PUNCH FICURES,” 
Acts for sale KENNETH SPENCER, 423 
So. 10th St., Minneapolis, Minn. 


VENTRILOQUIST FICURES — NEW, USED. 
FRANK MARSHALL, 5518 South Loomis, 
Chicago. 


MAIL ORDER OFFERINGS 


PACKAGE BLUE BLADES—5S FOR DIME. 
SHAW, 237 S. Lancaster, Dallas. 


SAMPL 


LYNN, 105-A 
x 


MISCELLANEOUS 


CORRESPONDENCE COURSES — BARCAIN 
catalogue free. HANFLING, 799 Broadway, 
New York. x 


ROLLS DEVELOPED — TWO BEAUTIFUL 
double weight professional enlargements and 
8 guaranteed never fade, perfect tone prints, 
25¢ coin. RAYS PHOTO SERVICE, La Crosse. 
Wis. 
SNAPPY, CLOSSY ENLARCEMENTS, 5x7, 15¢, 
2 for 25¢c. High quality permanent prints. 
Send negative and coin today. MANCELS jR., 
2825 Ocean Parkway, Brooklyn, N. Y. 


M.P.ACCESSORIS FOR SALE 


ACME, DE VRY, HOLMES OWNERS, ATTEN- 

tion! Brand-new Soundheads, $75 up; 
Amplifiers, $85 up; Exciter Lamps, 75¢ each. 
DON R. STEVENSON, 16! Champlain Street, 
Rochester, N. ¥ 


BARGAINS — USED PROJECTORS, SOUND- 

heads, Amplifiers, Horns. Catalogue mailed. 
S. O. S. CORP., 1600 Broadway, New York, 
N Y. 


EDISON KINETSCOPE, CASMAKING OUTFIT. 
Cheap. 103 NORTH THIRD, Richmond, Va. 


SEE OUR ADVERTISEMENT CARNIVAL SEC- 


tion. WEIL’S CURIOSITY SHOP, 20 South 
Philadelphia. t.f.n. 


MOTIOGRAPH, MOTOR DRIVEN, $30.00; 
Camera, $20.00. LANE, 131) 8th, N. W., 
Canton, O. 
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CLASSIFIED ADVERTISEVWENTS 


December 29 1934 


NOW AVAILABLE — THE NEW BURWOOD 
Sound Projectors (professional type) at 
prices within reach of all. Power’s Simplex 
Projectors, Soundheads, Amplifiers, etc. Aijso 
Features and Short Subjects, in perfect condi- 
tion Sound and Silent. Write for list. 
ZENITH THEATRE SUPPLY CO., INC., 308 
West 44th Street, New York City. 
UNUSUAL BARGAINS IN USED OPERA 
Chairs, Sound Equipment, Moving Picture 
Machines, Screens, Spotlights, Stereopticons, 
etc. Projection Machines repaired. Catalogue 
S Free. MOVIE SUPPLY CO., LTD., 844 S. 
Wabash, Chicago. al 


M. P. FILMS FOR SALE 


ACTION FEATURES—I6MM. ARTS, REASON- 


FOR RENT—SOUND FILM PROGRAMS BY 
week to reliable parties. MERTZ FILM 
BROKERS, Springfield, 1! de29x 


SEND 25¢ TO COVER COST MAILING; OUR 
sales proposition on fastest selling office 
item. “PEKAS,” Lesterville, S. D. 


“SHOULD A DR. TELL?’’, ALL TALKING, 6- 
reel feature; also “Ten Nights in Barroom,” 
8-reel talking feature, guaranteed perfect 
condition. dvertising matter free. R. 
SIGMUND, General Delivery, Atlanta, Ga. 


SOUND 16MM. 400-FOOT TALKIES, $24.00 
reel. Silent, $12.50. All brand new stock 
only. Also Projectors. RILEY’S FEATURE 
FILMS, Greenwood Lake, N. Y. 


TALKING PICTURES FOR’ SALE 
wanted. GEO. OWEN, Rogersville, Mo. 


M. P. ACCESSORIES—FILMS 


AND 


SCHOOLS 


LEARN THE + aot game Bans THEATRE 

Business. Free catalog. 
THEATRE INSTITUTE, "S08 Washington St., 
Elmira, N. Y. 


SONGS FOR SALE 


HOKUM SONGS—FREE LIST. JOLLY BERT 
STEVENS, Billboard, Cincinnati, O. jal2 


POSTER HEADS, CUT OUT, 24 INCHES HICH, 

$3.50. Waterproof. Reproduced from your 
best photo. Photo returned. Perfect likeness. 
THEATRICAL ART SERVICE, 512 N. Prior 
Ave., St. Paul, Minn. 


THE BEST VALUE IN THE WORLD—OUR 
classy two-color Letterheads or Envel 
2.95 for 500; $4.95 for 1,000. BEARD 
RINTERY, 1422 E. 55th St., Chicago. 

WINDOW CARDS, 11x14, 100, $2.10; 14x22, 
100, $3.50. 50% deposit, balance C. O. D., 
— postage and fee. BELL PRESS, Winton, 
a 

ZINC ETCHINCS—HALFTONES. MINIMUN, 


$1.50. Only sincere’ inquiries invited. 
LAWRENCE, 458 Bangor Bidg., Cleveland, 0. 


owe, ASTRA, 109-N. Dearborn, R-1201, WANTED TO BUY TATTOOING SUPPLIES 
BARGAINS—16MM., 8MM. _— SUPPLIES. | WANTED -— USED PROJECTORS, PORTABLE 


CINE, Box 2133, Paterson, N. 


BARCAIN FILMS, MACHINES, EQUIPMENT. 
—— KEY, 2519 jackson, Anderson, 
nd. 


COMPLETE SHORTS —LISTS. CALDERARA, 
5119 South St. Louis Ave., Chicago. 


FOR SALE—SOUND ON DISC FEATURES, 
Silents. ED MYHRE, Grand Meadow, Minn. 
FILMS, TICKETS, SUPPLIES, CASES—LISTS. 
RUSSELL FILM EXCHANGE, Ray Troyer, 
Manager, Hastings, Mich. 
SILENT FILMS, LIKE NEW CONDITION, 75c 
per ree! up. Order by drama, comedies, 
novelties, short subjects, color, reels. MAR- 
CUS WHITAKER, 464 Radnor Street, Nash- 
ville, Tenn. 


“SILENT, TALKIES AND ROAD-SHOW SPE- 


cials. List free. Write APOLLO EXCHANGE, 
117 So. 9th St., Newark, N. J. ja5 
FILMS SPECIALLY PRICED — FEATURES, 

Shorts. 2937 COLLEGE, Ft. Worth, Tex. 


TALKIES, $10.00 UP; SILENTS, 35c PER REEL 
up; Projectors, Cameras. Lists. Examination 
allowed. METROPOLIS FILMS, Celina, O. 


and theatre 
R. STEVENSON, 
ter, N. Y. 


MUSICAL INSTRUMENTS 


DON 
Roches- 


pes; also Soundheads. 
161 Champlain St., 


TATTOO OUTFIT, COMPLETE WITH DESIGNS 
and Stencils, bargain. Tattoo booklet free. 
MASSEY, 1|8 Isabelia, N. S., Pittsburgh, Pa. 


TATTOOING OUTFITS, SUPPLIES—1935 IL- 
oe list. “WATERS,” C-965 Putnam, 
troit. 


LOWEST PRICES MUSICAL MERCHANDISE— 
aan us. CENTRAL SALES CO., Home- 
w ' 


TAXIDERMY 


MARIMBA XYLOPHONE, $150.00. HAND 
Tymps, $100.00. OTIS MATHENEY, Chris- 
man, 

VIBRAPHONE WANTED—WILL PAY CASH. 
MORRIE POWERS, Ronis Cafe, Sioux City, 


$275.00 VIBRAHARP WITH STAND, 
$168.00. MUSIC SERVICE BUREAU, 542 5S. 
75th St., Milwaukee, Wis. 


PARTNERS WANTED 


ASSOCIATE WANTED FOR CONCESSION 
business. Have truck and equipment. Want 
partner with $500.00 and services. THOMAS, 
Billboard, 1564 Broadway, New York. 


TALKING AND SILENT PICTURES—RENTALS 
anywhere, highest quality, lowest prices. 
S. & S. FILM SERVICE, St. Marys, O. 


“TRAPPED IN A SUBMARINE,” 5 REEL 

talkie, lobby display, $50.00. 16MM. club 
reels available. BLACKSTONE EXCHANCE, 
515 So. Laflin St., Chicago 


XMAS AND LENTEN SPECIALS FOR SALE— 
“Passion Play,”’ 5 reels, used, $50.00; new, 
$100.00; Sound, $200.00. “Rasputin,” 8 reels, 


$50.00: “Birth Race,” 6 reeis, $85.00; 
“Crown of Thorns,” 8 reels, $125.00; 
“Parish Priest,” 6 reels, $50.00; “Eucharistic 
Congress, 5 reels, $50.00; “Magiste in 
Hell,” 9 reels (sound film and silent), 
$100.00; “Light Within,” 6 reels, $35.00; 
“Whom Gods Destroy,” 8 reels, $25.00. 


WALDO FILMS, Room No. 6, Waldo Bidg., 
7th and Elm, Cincinnati. 


63- PAGE RENTAL CATALOG— DIME BAR- 
gains. PEERLESS, 680! South Carpenter, 
Chicago. 


M. P. (TALKIES) FILMS 


ATTENTION! “PILGRIMAGE TO ROME”— 
Greatest Catholic Sound on Film Picture 


PERSONALS 


BEAUTIFULLY MOUNTED ELK HEADS, $20.00 
each; Coyote Heads, open mouth, $5.00 
= STRANGES TAXIDERMY, Clarkston, 

a 


100 SPECIAL CARDS, 6 PLY, 9x22, $4.00. 
DOC ANCEL, €Ex-Trouper, Box 1002, 

Leavittsburg, O. 
100 WINDOW CARDS, 14x22, 3 COLORS, 
Pm ao 75; no C. O. D. BERLIN PRINT, Berlin, 
jalo 


+0 LETTERHEADS AND ENVELOPES PRINTED 
prepaid, $1.00. 100 Cards, 40c. CROWN 
PRINT, Adelphi, O 


500 GCUMMED STICKERS, 3 


LINES, 25¢. 


Prompt service. SEAL, 6457 Eggleston, 
Chicago. 
500 GUMMED STICKERS, 25c. A eual 4 
lines. APPLETON, lronwood, Mic 


1,000 3x8 COLORED DODGERS “EST SOON. 
$2.50. Postpaid. T. L. REESE, Albany, po 
jax 


TENTS FOR SALE 


1,000 STICKERS, 1x2 INCHES, NAME, BUSI- 
ness, Address, 60c money order. Postpaid 
SKEBA, 209 Lawrence, Rome, N. Y 


HEADQUARTERS FOR TENTS—WORLD’S FAIR 
bargains. WORLD’S WONDERS, 849 Cor- 
nelia, Chicago. 


TARPAULINS — DOUBLE-FILLED, WATER- 

proofed duck, like new, 6x8 ft., $1.75. 
Other sizes; low prices. LEROY TENT. co., 
3432 South Grand, St. Louis, Mo. x 


WORLD'S FAIR BIG STOCK—TENTS, COVERS, 
Flags, Decorations. Write. KERR co., 1954 
Grand Ave., Chicago. jal 


ADDRESS OF ROBERT LEE EVANS AND CEO. 
L. Evans wanted immediately by ODESSA 
MARIE EVANS, 25 Opera Place, Cincinnati, O. 
INVENTION AND FINANCE MAGAZINETTE. 
Sample copy sent upon request. 5 BEEK- 
MAN STREET, Dept. C, New York. 


SALESMEN WANTED 


SALESMEN — NEW VENDING MACHINE. 
Popular product. Old factory. Protected 
State territory. Write fully about yourself and 
territory preferred. P. D. CARSON CO., 152) 
LaSalle, Minneapolis. Manufacturers’ agent. 


THEATRICAL PRINTING 


AYE — EVERYTHING PRINTED BETTER, 
quicker and at lower prices (make us prove 
it). Billboard Special: Business Cards, 60c 


per 1,000. C. DEWEY PRESS, Auburn, Mass. 
x 

CIRCULARS, STATIONERY, FORMS — TWO- 
color work. Prompt service. Troupers wel- 


come. BULLETIN PRINTING G PUBLISHING 
COMPANY, Martinsville, Va. “The X.” x 


DODGERS, ASSORTED COLORS, 3x8, 2,000, 
$1.75; 5,000, $4.30. SEARS, Leon, Kan. 


SCENERY AND BANNERS 


A-1 SIDESHOW BANNERS—ALSO BANNERS 
Repainted. MANUEL, THE ARTIST, 3544 
North Halsted, ,_ Chicago. 


HEADQUARTERS FOR BANNERS—NEW, USED. 
WORLD’S WONDERS, 849 Cornelia, Chicago. 


DODCERS—3x6, 1,000, 50c. KROY PRESS, 
326 N. Queen, York, Pa. 


1,000 BUSINESS CARDS NEATLY PRINTED, 

$1.10; 500 Letterheads or Envelopes, $2.25. 
Print copy. Postage prepaid SAVAR BROS., 
429 Market Street, Philadelphia, Pa. 


1,000 GUMMED ADDRESS LABELS, 50c. 
MARSH, 8122N. Cayuga, Ithaca, N. Y. 


2,000 BUSINESS CARDS, NEATLY PRINTED. 
$1.50. ATLAS DISTRIBUTING CO., Rob- 
Pittsburgh, Pa. x 


erts St., 


WANTED TO BUY, LEASE 
OR RENT 


FOOT POSTURE, JUCCLINC BARREL. STATE 
condition, size, price. JACK B. LeCLAIR, 
105 Covel St., Fall River, Mass. 


WANT—USED MUSIC FOR WURLITZER 150 
Band Organ. Ff. L. FLACK, Coldwater, Mich 


baggy Bee MAT. STATE SIZE, PRICE, 
condition, made. 


CHRISTY, South 
Houston, aay 


WANTED—HOUSE TRAILER, SIMILAR AERO- 
car type. Describe fully. FRED NEWMAN, 
Route |, Box 76, Atlanta, Ga. 


FLASHY WINDOW CARDS AND POSTERS 

for dance, indoor events, road shows. Spe- 
cial, 1,000 Stock Dance Posters, 3 colors, 
$9.00; special cuts, $5.00 up. W. & C. SHOW 
PRINTING CO., Winona, Minn. x 


FURD OF HARVEY IN IOWA—FOUR-SHEETS 
down to Comps. 


WANTED TO BUY—FIFTY-FOOT BALE RING 

Khaki Tent. Will trade Western Pictures 
for other Western and Comedies. CHAS. 
LEWIS, Centrahoma, Okla. 


WANTED — OLD CIRCUS BOOKS, ROUTE 
Books, Programs, Couriers, Photos, Advertis- 


made, selling Prints outright. Limited num- | NEW PROCESS DYEDROPS — BRILLIANT, ing ‘Cuts, etc. Also very odd and unusual Curios 

ber. Running time, | hr., 5 min. BOX 302, durable, inexpensive. ENKEBOLL STUDIOS, MERCHANT'S TICKETS, 10,000 FOR $5.00. | and Photos of Freaks. Describe, give price 
Maywood, III. Omaha, Neb. DALTON SHOW PRINT, La Crosse, Wis RALPH HADLEY, Lowry City, Mo. 

SETS 

AT LIBERTY AT LIBERTY Indoor 


ACROBATS 


AT LIBERTY for recognized gymnastic act or 

troupe—-Man: Cradle-Bearing and understand- 
ing details JOE GEORGES, General Delivery, 
Newark, N. J. 


TOP MOUNTER ior Hand-to-Hand and Ground 

Tumbler Do Three-High Hand-to-Hand and 
Three-High Back Dive into Hands. Work on Tram- 
poline Bed, Flying Bar and Casting Leapers. Like 
to join troupe, Bar Act or Flying Acts. Formerly 
with Six Dor othys. Like to hear from troupes or 
ecmedy acrobats. BILLY STAN BEDELL, 23 
Second, Norwich, Conn. ae29 


AGENTS AND MANAGERS 


COMPANY MANAGER—FExperienced in handling 

unit business, publicity, che ecking, etc. Can 

double stage, comic, bits, dancer, clarinet. Do 

booking also. R. M. BURNS, Room 360, Louis- 
Ky 


ville Hotel, Louisville, 


EFFICIENT BOOKING AGENT, personal repre- 


sentz pn ector and contact man, 
1 san wee - from ae = sociation with some of 
America’s best known orchestras and lyceum attrac- 
tions desires a conne ection with an_ established 
companys Till ee er 7s: A but pre- 
t ~ *ke. Experienced and 

lle radio, road, stage and dance 

1ces and lyceum dates, at the 


same time doing newspaper, magazine and trade 


yublication publicity for mame erchestra or estad- 
f hed attraction Twenty-five years old with col- 
lege a legal dueation. Have late model Packard 


lent condition All communi- 
eations a yromptly. Address JOHN M. 
CANNON, te “ in 8. C. 


antomobile m he 


REGULAR VAUDEVicLE Theatre Manager, ex- 
pert independent booker of acts, also spi mdid 
advertiser and business pre a" I do things @if- 
ferent and better than ma Salary within reach. 
GEORGE ENGLEBRET it 3illboard, Cincinnati. 
THEATRE MANAGER——PExperienced picture the- 
atre, good vaudeville unit booker, publicity. ge 
36 Family man. Prefer 1} on _ in idd) 
West or South. R. M. BU RNS. Room 360, 


Louisville Hotel, Louisville, Ky 


AT LIBERTY 


BANDS AND ORCHESTRAS 


THREE-PIECE CIRL ORCHESTRA—WELL EX- 


5e WORD, CASH (First Line Laree Biack Type). 
Type), 


At Liberty Advertisements 


lc WORD, CASH (Small Type) (No Ad Less Than 25c). 
Figure Tota! of Words 


2c WORD, CASH (Types Line and Name Black 
at One Rate Only. 


For ‘Traveling Museum, 

Cireuses and Side Shows. George Oram, Puncl 
and Judy and Ventriloouism. Wife, Musical Act 
Experienced show people. Open for cireus_ for 
coming season. Attractive Stage Settings. Best 


of Wardrobe. _ Beautiful Musical Chimes, Sleig! 
Bells, Swiss Bells, Marimbaphone, Trick Violin 
Specialties. We have banners. 


Home address, 
76 Third Street, N. E., Carrollton, O. P. S. We 
have six changes of program (each of one-hour 
duration) for high school auditoriums and lodges. 


NO FOOLIN’—MOST BANDS ARE GOOD, FEW 

are exceptional. We are featuring WCAR's 
Memory Tenor and the Royal Scots Trio. And 
can they go to town? Just ask JIMMY THOM- 
SON, 1565 W. 117th St., Cleveland, O. jal9 


ORVILLE SWINFORD AND HIS WALKA- 

thonians—Five-piece, sober, reliable, or- 
ganized dance band at liberty after January 
14, 1935. Want location, salary. Have fronts, 
light, arranger, large repertoire and uniforms. 
State proposition in your letter. Send mail 
to 505 S. Sycamore, lola, Kan. 


TED TYLER’S MANIACS ©’ RHYTHM, SIX 

pieces, now on location. Available after 
first week in January. Will consider room and 
board as part salary. Plenty press notices. 
Vocalist, special arrangements, etc. If it’s hot 
music you want, write TED TYLER, care 
Jockey Club, Meggetts, S. C. 


Doc COOK & Columbia Recording Orchestra 
Yor 1-nighters. Have few holidays open. Write 
603 New Brunswick Ave., Perth Amboy, N. 
de29 


FIVE-PIECE ORCHESTRA wants immediate en- 

gagement—-Must be re liable, location only, and 
contract. Ontfit good. Cone ert and Dance. Hotel 
preferred BOX 538 Billboard New York City. 


FOUR- PIECE DANCE Gnene or nA, ow ling 

Eleven or trum nts. No road shows *refer 
South, but consider any location Accept room 
and board as part salary State salary, require- 
ments in first letter Non-nunion JERRY GIl 
BERT. Box 584, Port Jefferson Siation, Long 
Island 


Yorkers 
ombination of 
Men playing Sot sweet and hot musi Featured 
Vocalist ‘and Novel Liffects Lee Stuart emsees 
the show and band presents numbers on same. 
An outstanding attraction Open for nite clubs, 


(Orchestra 


LEE STUART and his New ist 
excellent ight 


t A 


perienced; young. Address BOX 23, Bill- 
board, Chicago. 


hotels, theatres, ete. Management, T. EDWARD 
BRAIN, 1020 S. 17th St., Milwaukee, Wis. 


Janu- 
Soncert, 
BOX 538, 


SMALL HOTEL ORCHESTRA at Liberty, 
ary 24 Wants reliable connection. 
Dance, Flash and Pep. Non-union. 


lillboard, 1564 Broadway, New York City. 
SOCIETY BELLES AND BEAUS—Fourteen 
people unit, strictly high-class entertainers. 
Male and female combination, mostly girls. Or- 
chestra consists of Two Violins, Cello, Bass, Guitar, 
Sax Trio, Brass Trio, Piano, Drums. Doubling 
instrumentalists. Featured Singers, Daneer, Com- 
edy Specialties. Beautiful costumes. Complete 
dance library for hotels, night clubs. Room and 


board considered part salary. Special scenery and 


box-office attraction lobby display for theatres. 
Prefer Southern time or location. Can open = 
mediately. FRANK MACHANN, 


American Federation of Actors, 156 West 4 44th 
Street, New York. 


AT LIBERTY 


CIRCUS AND CARNIVAL 


VENTRILOQUIST, MACICIAN, OPEN FOR EN- 

gagement with a reliable circus for the 
coming season. Address F. M. FARRELL, 
2081 Esty St., Ithaca, N. Y. 


AT LIBERTY—Clark’s Circus act consists of 4- 
Pony Act, 5-Dog Act, Educated Pony, Riding 
Dogs and Monkeys and a very beautiful snow white 


High-Schocl Dancing Horse. Available for any- 
thing, anytime. Address Independence, Kan. 
. => ‘arnival managers, you want something 


new and different How about a forty-minute cir- 
cus and hippodrome, including Chariot Races, bog 
Races, Standing Races, Liberty and Flat Races 
with a grand thriller for a finish? High-Diving 
Ponies, with a ten-cent reserved seat charge, for 
your free act. I can put it over at a figure thet 
will interest you and this kind of a show is a sure 
draw (think it over). 


CIRCUS ELECTRICIAN at Liberty for 1935 
season——Formerly with Sparks, Robbins Bros., 
101 Ranch, ete. Experienced and dependable. 


Anything worth while considered. FLOYD 
HARVEY. 1415 Hast 9th, Des Moines, Ie, de29 


DRAMATIC ARTISTS 


THE WALLACES—CHARACTERS, GENERAL 


Business, Single-Double Specialties. Have 
Car. Wire or write. General Delivery, 
Gadsden, Ala. 


TEAM—INGENUE, 21; Leading Man, 23. Also 

Character, Heavy—anything cast for. Special: 
ties. Experienced stock and _ repertory. BOX 
544, Billboard, 1564 Broadway, New York City. 


MAGICIANS 


AT LIBERTY — Crystal Gazer, Six Changes, 

Small Magic. Straights in Acts, Candy Pitch, 
Blindfold Drive, Window Sleep, Buried-Alive, Bal- 
lys. Own car. Wardrobe; go anywhere, private 
readings and ony them. Plenty press dope 
Cuts, slides railers. Open now. Best offer. 
PING E PLMER. 311 Scioto Trail, Portemout, 
Ohio 


IF YOU ARE LOOKING for a high--class ak 
Show write Lux & Company. Best of recom- 
mendations from theaters, churches, schools ant 
organizations A four -people company presentin¢ 
magic show running from 15-minute act to 1% 


hour show. Reasonable terms. We play North 
ern Illinois, Wisconsin, Northern Indiana, Eastet 
Iowa only. LUX, Magician, Mount Morris, Il. 


AT LIBERTY 


MISCELLANEOUS 
CLOWN AT LIBERTY 


after January Ist. AL ANCEL, Billboard 
Chicago 


EDDIE REECE — ALLOWS 


Auto to Pass B do Strong Act. 


Also 
Work anything. Bill oard, Chicago. 
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CLASSIFIED ADVERTIS sEYTENTS 


The Billboard 257 


AT LIBERTY-—Lecturer, Performer. If it’s there 

I can get it. Consider doubling with good team, 
Have good territory boc TEX MACK, 1058 
w. 10th St., Des Moines, Ia. 


PUBLICITY STAFF opening sought by able col- 
ge-trained writer. bas ee single. | 

salary while breaking in. TAYLOR 

Woodland Ave., Catskill, N 


AT LIBERTY 


PARKS AND FAIRS 
BLACK’S COMEDY BEARS, 


care Black's Animal Acts. Booking Free 
ig for 1935. Lb. E. BLACK, Megr., wm, 
y- ja‘ 


AT LIBERTY 


M. P. OPERATORS 


READY NOW OR JANUARY 1 for permanent 
iob—Projectionist, 100% qualified, any equip- 
ment reference Practical? Yes! Go anywhere 
wn 5,000 to 25,000 population preferred. 
PROIRCTIONIST, 4009 A. N. 21st St., St. 
J ¥ 


uis, 


AT LIBERTY 
MUSICIANS 


ALTO SAX — READ, MODERN, AND FAKE 

anything. Union, young; go any place. Also 
have 5 or 7-Piece Orchestra. Write or wire. 
CEORCE NODZO, P. O. Box 1024, Kingston, 
N. Y. de29 


ALTO SAX, DOUBLING CLARINET, VIOLIN. 
er LEO JOHNSON, General Delivery, 
Miami, Fla. 


ALTO SAX, USUAL DOUBLES, AND VIOLIN, 


Viola and Oboe. Arranger. Experienced 
all lines. MUSICIAN, 307 N. Francis, Madi- 
son, Wis. x 


AT LIBERTY—TENOR GUITARIST, VOCAL. 
Prefer South. BILL CAMPBELL, Box 356, 
Sheboygan, Wis. 


BAND LEADER OR SIDE MAN — STRONG 
Trumpet, Piano, Air Calliope. Experienced. 
= or locate. W. A. STEVENS, Lebanon, 
an. x 


GUITARIST — VOCALIST. MODERN, READ. 
Can __ deliver. Thoroughly experienced. 
Young, personality, appearance, reliable, union. 
Reliable bands; state everything. CHARLES 
FRANCIS, 6 Lewis St., New London, Conn. 


DRUMMER-VOCALIST — YOUNG, i a 
experienced, own P. A. System. Can su 
gest fine Pianist. Address ‘DRUMMER, 3341 
Woodlawn Ave., Niagara Falls, N. Y. ja5 


DRUMMER—JANUARY FIRST. YOUNG, 10 
years’ experience. Write or wire H. KH. 
GUSSE, Oelwein, la. 


FIRST-CLASS CLARINETIST, ALTO AND 

Tenor Saxes, thoroughly experienced all 
lines. Sight reader. Leave at once. Union. 
BOX C-297, Billboard, Cincinnati. jal2 


MUSICAL DIRECTOR AND VIOLINIST—WELL 
known A-1! Teacher in all Band and Orches- 
tral instrnent, for schools, private, etc. 


Reference TUSH, 5102 18th Ave., 
Brooklyn, N. Y. de29 


SAX, DOUBLING PIANO-ACCORDION; TENOR 


or 3d Alto. Dance band. Accordion fill in 
from violin part. Write MUSICIAN, 149 W. 
84th St., New York City. JaS 


TENOR SAX AND CLARINET PLAYER WANTS 
Ee with a band that plays in tune. R. 
MESSNER, Keystone Hotel, Kansas City, Mo. 


TROMBONIST—CUT ANYTHING. CONSIDER 

anything reliable. Prefer location. Mar- 
ried. Address MUSICIAN, 623 Fulton, Wau- 
sau, Wis. 


TRUMPET PLAYER—A-1. 

all lines; good reader, sweet, hot, modern 
and flashy; good range Single. Refiable 
bands only. Florida preferred. LOUIS RIDLEY, 
Drexel View Hotel, Drexel and 44th, Chicago. 


EXPERIENCED IN 


AMERICA’S BEST HIGH WIRE — THE 

Calvert outstanding hit attraction. An act 
with drawing power. ee J CALVERT, ana 
Averill Ave., Rochester, N. el6 


AT LIBERTY FOR 1935 FAIRS AND CELEBRA- 
tions—The Mitchell Troupe, America’s fore- 

most novelty entertainers. Featuring the 

Great Marvin, sensational Globe Equilibrist. 

— TROUPE, 1412 So. 16th St., Omaha, 
eb. 


AT LIBERTY 


PIANO PLAYERS 
ATTENTION! THEATRE 


Managers—Organist- Pianist, open for en- 
gagement. 20 years’ experience organlogues 
and special overtures on organ. Piano for 
vaudeville. A-1 M. C. and can make them 
sing. Personal attraction of flesh will out- 
draw “shadows” of the greatest names. Parks, 
fairs, outdoor shows have taken the crowds 
you could have kept inside this year. “Think 
it over,” and they did it with something you 
refused to offer, “Flesh.” May this ad re- 
ceive the results intended, not for the one 
but for the many artists. Cordial Holida 
wishes to all and to the Billboard. PAU 
FORSYTHE, Macon Hotel, Macon, Ga. 


PIANIST —— CAPABLE, RELIABLE, 
Read, fake. BOX 
Cincinnati, O. 


PIANIST —— EXPERIENCED DANCE, FLOOR 

show and radio, desires Florida location for 
winter season. Address BOX C-307, Billboard, 
Cincinnati. 


REAL PIANO PLAYER—NOW. 


UNION. 
C-300, care Billboard, 


BEEN WITH 


best. Cut or else. Read, fake. Age 40. 
Good appearance. KARL ASHTON, 1219 
Bluff St., Dubuque, ta. 

AT LIBERTY 


SINGERS 


of Nationally known Orchestra recently 

on National and Columbia Chain. Do Ballads 

and Heavy Character Numbers. Young, clean cut, 

no habits. Consider any good band or unit. BUX 
24, Billboard, Chicago. 


AT LIBERTY 
VAUDEVILLE ARTISTS 


BLACKFACE COMEDIAN—12 YEARS’ EXPERI- 

ence in med. Good Hoofer, play Drums. 
Drive car; no booze! Age 26. j. fT. 
BOUTWELL, oe 54, Plaza Apts., North Ton- 
awanda, N. de29 


“DER TRIXMEISTER”—A CLASSIC IN CARDS. 

Not just another Magic Act, but a novelty 
in snappy manipulative skill. Ten to twelve 
minutes in one, under spot. Twenty years 
of specialization behind every move. A fast- 
moving combination of originality, skill and 
personality that registers with the class spots 
and clicks with the mob. Prefer to work 
with the better units or revues. AL VITALI, 
36 Marwood Ave., Albany, N. Y. 


AT LIBERTY for Tab or Unit, 

No burlesque. A-1 Fast Straight Man, can do 
Character, Comedy, real Bass Baritone Voice, 
Character Numbers and Solos. Can really sing. 
Have appearance and all essentials. Fully experi- 
enced. Would consider first-class med show, up in 
all bits and acts. Good education, lecture if 


Stock or Road— 


ree aaa GOOD READER, RANGE, 


tone THARP, General Delivery, Ft. 
Worth, Tex. de29 
ACCORDION- BANJO. —Soloist, doubling Piano. 
Young, reliable, play fifteen hundred popular 
hits from memory Experienced club, orchestra, 
rad stage. BOX 527, Billboard, 1564 Broad- 
way, } WN. Y de29 
ACE—MODERN RHYTHM Slap String Bass and 
Sousaphone, doubling Trombone, Vocal. Union, 
Chicago Local 10. Played in the very best Chi- 
hotels, theatres, ballrooms, clubs, etc. Will 

om located reputable name band only. Gentle- 
‘an Young, neat appearance. Address 
1451 No. Washtenaw Avenue, Chi- 


MUSICIAN, 
i} 


ry. Convincing talker, can advance, drive, 
but no car. Must have ticket, which will be se- 
cured. Join on wire. Moderate salary for long 
engagement. Please eaten, it. A Rae 
this winter. Age, 40; feet inches; 16 
pounds. Address L. WiLRU R DAY 1S, 900 Still- 
well Blvd., Port Arthur, Tex. 


ar LIBERTY—tTeam for Tab, Rep, Med, ete. 

y, 27. Fast Talker, Real Singer, <= Parts, 
ei" ") spearence, Wardrobe. 
anist, Read, Transpose, handle Musical End any 
show. No actor. No specialties. No car. State 
salary. Full particulars. Lots special material, 
Bits, Scenes, Numbers) VALE, 27 Tecumseh, 
Dayton, O. 


CHARACTER ACTOR, also do Blackface; 


Monologues. 


Man—Vodvil Pi- 


Songs 
Will join vaudeville act or reliable 


conduct radio program 

ranization. arge repertoire; authentic_in- 

EDWARD MELTZER, 64 East 
1. 


tonlevard, Chicago, 


SAX—ALTO AND TENOR, doubling Cello and 


ive Modern, take off, read and fake. Thirty- 
two neat appe aring. Still on night club job six 
months ut desire change. South preferred 
JIMMY areal SS. 1650 Tremont. Denver. Cole 
TRUMPET_D. ance, Club, Stage experience. 

foung, neat, dependable. Consider anything 
reliab] Can join at once. FLOYD ATKINSON, 
614 Delaware St., Martins Ferry 


VIOLINIST, Doubling Guitar, ay ey caly 
igh-elass orchestra, preferably South 

Rea! musician, Good salary. HARRY OMEN: 

SHFLL, 1404 N. Raynor Ave., Joliet, Ml. 


ALTO SAX Double Clarinet and some lousy | production, Travel. Write. BOB MACK, 131 
Fiddle At sight; concert; modern; takeoff. | W. 23d, New York. 
Some uptown floor show _Specialties. Consider 
mall “going” band. D. K. 6712 Deary, Pitts- | pance TEAM—Have looks, personality, youth, 
wurgh, Pa pep, ability, reliable; car. Also woman does 
AT LIBERTY—Rhysthm Drummer Plenty of }| Blue Singing. Man, Straight or Comic. Join or 
swine Capable of playing any modern dance } wire. Just closed 15 weeks in Old Mexico. DON 
musi Experienced, young, union HAROLD | AND LEVERNE KURTZ, Maple 8t., Trenton, 
JONES, 306 Onaw Street. Wausau, Wis Mo. 
DANCE DRUMMER —— Union, modern, experi- | WORMITA THELMA PADILLA, age 14. Cele- 
roung, dependable, congenial; stay brated Mexican Juvenile Night Club Entertain- 
ahes Good equipment. Plenty pep and flash. } o, Folk and interpretive dancing. Fifty au- 
No panics, DRUMMBR, 111 West First Street. | thentie costumes for Mexican, Spanish, Cuban and 
Duluth. Minn. ia5 | Hungarian numbers. FRED M. COHAN, 401 
ROUTINED CONDUCTOR Experienced in < Broadway, San Antonio, Tex. ja5 
estr band, radio, opera, operetta. ‘wo aa . <A 
wiversity’. degrees: European training, excellent |] PUNCH AND JUDY—Strictly first class, wate 
Dpearance Union; available to develop munic- Educated, Live Dog. Excellent figures an 
pal or State symphony orchestra or band, plan | setup. For theaters, department stores, exposi- 
i tour with or without | tions, ete. CALVERT, 


Billboard, New York. 
ja5 


YOUNG VERSATILE MALE DANCER—FEccen- 
tric, Comedy, Novelty, all styles of Tap. Pro- 


duce Specialties and entire Revues. Have played 
best in rep, tab, burlesque, vaudeville and_ pres- 
entation. Formerly with Bert Smith, Fred Hurley, 
ete. Featured in Fanchon & Mareo Unit, Warner 
Bros.” Production. Three years Orpheum Circuit 


with my own act. Two seasons with Harley Sad- 
ler. Last season with Billroy’s Comedians. Pro- 
duce and do Specialties with anyone on show. 
Good wardrobe Parts as cast, revue or script. 
Have seven-passenger Packard. Am not broke 
and will go anywhere, but “paniecs,"’ “shoe string- 
ers” and “big shots” please ‘“‘skip it." State best 
in first. Wire or write. MAO JOHNSTON, 


Doniphan, Mo. 


PIPES————_ 


(Continued from page 250) 
more people with the opening of the 
store show. I was working public and 
fruit auctions until six weeks ago. 
Found them almost impossible now. 
There are usually half a dozen med 
pitchmen attending these affairs and 
giving the stuff away. Whole armloads 
at 5 cents. And they claim to be old- 
timers. And if they do it, what can 
you expect from the new man in the 
field? Some may call me a j. c. 1. but 
I do pride myself on keeping my prices 
up, and only one price per article. And 
I am doing a nice business with no 
jamming. I am. not referring to all the 
oldtimers in the foregoing, but to many 
of them. It certainly is a pleasure to 
see a real pitchman work and get some 
real money. Why can’t they all work 
clean and try to keep a standard price, 
with a good product. When they come 
along, as I have seen them lately, sell- 
ing herbs for two bits, oil for the same, 
and soap three for 10, then it is high 
time something should be done. I have 
seen Pat Go, Chief Little Elk and Pat 
Daner work. And wnat a pleasure to 
see them get it. And what a disap- 
pointment and pain in the neck some 
of the other ‘pitchmen’ are, and I can 
name plenty. Hope I have not tread 
on any of the boys’ toes. It's about 
time for us to organize—and the quicker 


the better. It can be done, so why 
don*% one of you oldtimers get it 
started and carry it thru? Come on—- 


let’s go’ 


% 


HERBERT HULL .. 
fires in a pipe from Charleston, W. Va.: 
“Just completed a trip of a thousand 
miles covering West Virginia. Virginia, 
North and South Carolina and Georgia. 
Worked several spots to good business 
but was glad to get back north again. 
Will be here for a week or two and ex- 
pect to stay over Christmas. Glad to 
read Tom Kennedy's pipe. Funny thing. 
at Tom and I were in Washington, 
, last summer I had a new pipe. But 
cane Tom left the pipe disappeared 
too. Guess it got so strong it walked 
right off. That is why I have had to 
fall back on my old one. Of course, I 
know that Tom doesn’t smoke a pipe— 
but I do. As for Frank Libby saying 
that the fellow who left that box of 
glass was at least industrious. he sure 
must have been. And he sure didn’t 
believe in taking anything out of town. 
One thing certain, no one will camp in 
that door again for a month or even a 
day, as the owner of the building closed 
it to everyone. Have been working here 
to good business. Guy Werner is work- 
ing oil on the Summer street lot, and 
a lot of home boys are here with most 
everything. Will try to see Doc Reed 
before he leaves Indianapolis.” 


x 
HELEN I. REX .. 
“first mate of Doc ‘Kreis’ good ship 
Manatowac, writes from Scranton, Pa.: 
“As this is the very first pipe I've ever 


written you might call me a ‘Lizzie 
Come Lately.’ I have been a med show 
performer, demonstrator and  pitch- 


woman only four years, but I don’t be- 
lieve it necessary to take off my hat to 
many oldtimers, as I have worked 
under the instructions of such old- 
timers as Doc F. G. Kreis, Milt Allen. 
George (Musical) Sims, etc. Allen and 
Sims can date their start way back to 
the original Kickapoo days. In the few 
years of my apprenticeship I have 
learned to double viano and organ for 
the show, do straights, put on contests, 
work in candy and med sales, make an 
occasional pitch, help put up and take 
down. and feel I can challeng> any of 
our well-known med show ladies to a 
stake-criving contest. Probably some 
of you oldtimers who read this will 
say: ‘She is just a kid blowing her own 
horn.” But it’s a horn I’m blowing— 
it’s a recular trumpet. And by the way 
Roy Robinson can now chuckle to his 
own hen, instead of the town gals, as 
he has recently taken unto himself a 
wife. George Sims should see that pic- 
ture Doc Kreis took of you, Charlie 
and me at Loyalville, Pa. Bessie Mae 
Smith, where are you?” 


% 


SALLY PAYNE PIPES : 

from Louisville: “Am demonstrating 
mechanical toys for a local chain store, 
using a clown costume And a lady 
clown sure goes over great with the 
kiddies. I find that the Kentucky sales 
tax slows up service and often results 


in loss of sales. However. sales at pres- 
ent are so good that I don’t have much 
time for demonstrating. Pens and crys- 
tals are also being demonstrated in this 


store.” 
x 


“GETTING BACK TO... 

our little argument on organization,” 
says Frank Libby, Dallas, “I claim that 
nothing under the sun is tmpossible, 
and that anything the minds can con- 
ceive can be accomplished. As I stated 
in a previous issue of The Billboard, 
pitchmen can and will be organized 
But you will have to get someone with 
a human, idealistic point of view, with 
lots of time and plenty of money to do 
the work. For that’s what it takes. 
Some of the boys are against organ- 
ization, but why didn't they advance 
their arguments in the boom days of 
'24 and '25 when organization was tak- 
ing place on the Coast. The NPSPA 
spent considerable money advertising in 
The Billboard in the winter of 1925, ap- 
pealing to pitchmen and jobbers to or- 
ganize. But I didn’t hear so much as a 
peep out of the objectors at that time. 
Some say we will lese our individualism, 
but I say not. And here is one instance 
{out of a thousand more I can relate) 
where an organization would have been 
of real assistance and where individual- 
ism was of no help. Place: A large, 
well-known Southern town. The spot 
is a parking lot on private property 
and on a side street. The owner of the 
lot willing to rent providing I can get 
a permit from the police chief. Did I 
get the permit from Mr. Chief. I did 
not! The chief told me that anything 
a pitchman sold must be a fake and 
that if I set up and tried to work he 
would toss me in the can. I didn’t try 
to work, so that ‘individual’ lost again. 
Here is another one out of the long 
list. A good-sized city in West Vir- 
ginia has a license to sell on the streets, 
but before the city clerk will sell you 
the license you must go to the chief for 
location. Does Mr. Chief tell you where 
to work. He does not! He says you 
can buy a license but you can’t work. 
And if he finds you working he'll set 
the State and county officials on you. 
So the rugged individualist loses again 
I wonder how much of this our rugzed 
individualists can take without trying 
to find a remedy. I wonder how many 
times you have been sloughed off a 
piece of private property after paying 
rent for it. How many times have you 
been sloughed from a factory gate, on 
the outskirts of some large city? If you 
haven’t been thru that kind of grief 
then you haven't been pitching very 
long. Oh, well—more anon” 


wwaw«w¥w¥w¥rwXwKwKaKm=§ékshsX ms 
Co-Operation Urged 


Over a period of many years sub- 
scription solicitors have run into diffi- 
culties in connection with municipal 
ordinances that required the payment 
of a fee or that offered restrictions 
making it extremely difficult to solicit 
subscriptions in certain communities. 

In general the National Publishers’ 
Association has been able to counteract 
these subscriptions on the basis of de- 
cisions by various courts, including the 
Supreme Court ruling that such ordi- 
nances are an interference with inter- 
state commerce and therefore violate 
the constitution. 

Recentiy certain communities have 
approached this matter from a different 
angle, declaring house-to-house can- 
vassing a nuisance. This type of or- 
dinance has been sustained in certain 
courts as an exercise of police power. 

This type of ordinance is spreading 
rapidly. Not only magazine solicitors 
are affected, but also direct salesmen, 
which has a serious effect upon all 
direct selling, including such organiza- 
tions as the Real Silk Hosiery Mills, 
Fuller Brush Company, etc. It is very 
possible that a test case in the higher 
courts will be undertaken within the 
very near future. 

The National Publishers’ Association 
is doing everything possible to correct 
this situation and is asking your full co- 
operation. It will be of real assistance 
if you will report directly to them any 
municipality that has such an ordinance 
and if possible secure a copy of such 
ordinance, but do not delay your re- 
port waiting for the copy. 

This is very important and your ut- 
most co-operation is urged. Address all 
reports to National Publishers’ Asso- 
ciation, care George C. Lucas, executive 
secretary, 232 Madison avenue, New 
York City. 
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amusement matters. 


THE FORUM 


This department of The Billboard is conéucted as a clearing 
house, where readers may express their personal views concerning 
Opiniovs regarding particular shows or acts 
will not be considered, Neither will attention be given on this page 
to communications in which per:onal probl d 
ters must be signed with the full name and address of the writer 
and should be written on one side of the paper. Those not ex- 
ceeding 300 words are preferred. 
Forum, The Billboard, Box 872, Cincinnati, O. 


are di Let- 


Send communications to The 


Chattanooga. 

I have neglected to do myself the 
pleasure of expressing the kick I get out 
of the Endurance Shows Department in 
The Billboard. I think it fills a long- 
standing desire in the hearts of the 


walkathon fans, 
Thinks W. lh ie as well as those 
Here To Stay 


directly connected 
with the profes- 
If Run Right 


sion. Ido not now 
have nor have I 
ever had any fi- 
nancial interest in 
walkathons. I am only a good fan. Early 
in 1933 Guy Swartz and his outfit, com- 
posed of a corps of capable assistants, 
such as Mrs, Swartz, Earl Fagan, Billy 
Mack, Clyde Earle, Billy Watson and 
others, put on the first show of this 
oharacter that Chattanooga had ever 
witnessed. 

They were here 54 nights and my wife 
and I were there about 47 nights, some- 
times all night. We enjoyed it thoroly. 
Then in November of the same year we 
stopped off in Cincinnati and spent a 
night with them at Elmwood Place. We 
really have the “bug.” I believe the 
walkathon is here to stay, especially if 
it is conducted on a high plane, so that 
any opposition over the country can be 
broken down. 

I read with interest the article by Rich- 
ard Kaplan in the issue of December 1 
and I thoroly agree with him in his gen- 
eral plan to protect the future of the 
walkathon, A. L. KIRKPATRICK. 


New York. 

In a recent issue of The Billboard I 
noted that Forepaugh-Sells will be on 
the road once more. I imagine that 
lovers of circus and oldtimers will re- 
joice at the news. As for me, the name 
Forepaugh brings 
happy memories, 
emongst them the 
remembrance of 
a very old friend 
whose name has 
been linked with 
the show business 
for nearly a century. I refer to James 
Madigan, and I believe that the history 
of that name is worth mentioning. In 
1846 a one-horse show made its appear- 
ance under the name of Hank Madigan, 
father of James. The history of that 
outfit is very obscure, altho 20 years 
later, or about June, 1860, there is a 
mention of a Hank Madigan Circus ex- 
hibiting at Troy, N. Y. Later when 
circuses traveled by boat on the Erie 
Canal we find Hank Madigan and 
Barney Carroll as associates under the 
name of Madigan & Carroll Circus. 

On September 24, 1866, at the open- 
ing of Lent’s New York Circus, on 14th 
street, New York City, James Madigan 
was a featured rider on the program 
and stayed with the show all winter, also 
did the opening of Lent’s traveling sea- 
son in Stamford, Conn., on May 6, 1867. 
In 1869 we find James Madigan star 
performer with the Adam Forepaugh 
Circus; special mention was given for 
his leaps over the big elephant, Romeo. 
During the whole season with the Fore- 
paugh Circus in Illinois, Missouri, Wis- 
consin, Iowa and New York excellent 
notice was given to James Madigan by 
newspapers. 

In 1870 we find a Madigan & Myers 
Circus. This venture was more of a 
family affair. Unfortunately, the part- 
nership broke up in 1878 in Paris, 
France. That ended for a while the 
fame of the Madigan family. After 
losing his circus James Madigan re- 
turned to the States; not for long, how- 
ever, for in 1897 we find him managing 


Madigan Name 
Declared Great 
In Cireusdom 


70 Years Young and Still 
Reading The Billboard 


Cincinnati. 
Greetings and congratulations to Old 
Billyboy! Read the first number and have 
missed only six issues in 40 years. 
Kick in, oldtimers, and tell us whether 
you can beat that record. 
BILL ROBISON. 


the Municipal Circus in Malmeu, 
Sweden. In 1900 and up to 1914 Wil- 
liam Madigan, son of James, was fea- 
tured as a rider with different big Eu- 
ropean circuses such as Karl Krone, 
Sarrasani, Schumann and others. In 
May, 1918, James Madigan died in Lon- 
don, Eng. William Madigan was made 
a prisoner of war when the United 
States entered the conflict in 1917 and 
was shot by the Germans on October 
10, 1918, in Tervueren, Belgium. 


In 1922, when the Cirque d'Hiver 
opened in Paris, France, there was a 
Madigan featured as a rider, playing 
that circus the entire season: also did 
the opening of the 1923 season. In 
1927 the Nava Circus, touring Northern 
Africa, was featuring a Colt Madigan as 
a wild-animal trainer. Colt is son of 
the late William Madigan. In 1929 in 
Cairo, Egypt, Colt Madigan was clawed 
by a tiger and nearly iost his life. How- 
ever, in 1933 Colt Madigan was featured 
with Franz Woska at the Benson Wild 
Animal Farm, Nashua, N. H. 


And so for four generations the name 
of Madigan brought skill and daring all 
over the world. I would like the 40th 
Anniversary Number of The Billboard to 
commemorate a name that has main- 
tained for nearly a century, thru thick 
and thin, the highest standards of 
American showmanship. Incidentally, 
Colt Madigan, great grandson of Hank 
Madigan, is only 27 years old, and thru 
his daring and showmanship is con- 
sidered as one of the greatest trainers 
in history. These facts and data were 
obtained thru collaboration of Charles 
Bernard, Savannah. Ga., and were con- 
firmed by Colt Madigan himself. 

J. PHILIP MADDOX. 


; Fort Plain, N. Y. 

In the eastern section of New York 
State 40 years ago there was waged the 
greatest battle of paper and paste in 
circus history. The big-top contenders 
were Walter L. Main and Ringling Bros. 


and for three 

*1 weeks the brigades 
Billing Battle were here daily 
working, signing 

Was Memorable up locations and 
in Vert Pisin Same vets 


available inch of 

space with special 
paper. The Walter L. Main Circus came 
here from Little Falls, N. Y., where 
it showed on September 4, and, as 
the writer recalls it, a lady chariot driver 
was seriously injured or killed in the 
ring during the performance in that 
city. There may be some who will re- 
member this accident. 

The Main Show had contracted to 
show in Fort Plain on September 5, and 
when the agent made his first visit to 
Fort Plain he secured signatures of the 
three weekly newspapers to contracts 
and had each dated the following day, 
Monday, to make them legal. He was 
very anxious to make a railroad connec- 
tion on the Sabbath to another town 
and left that afternoon with his con- 
tracts. The next day the agent of the 
Ringling Show arrived and visited own- 
ers of the newspapers. It was then that 
the members of the Fourth Estate knew 
each had been given a buggy ride, as 
the contract prohibited the advertising 
of any other tented amusement in their 
papers for the month of September. 

However, the Ringling agent paved the 
way out of the predicament of the vil- 
lage publishers. He and the owners ar- 
ranged with the postmaster for each 
printer to secure a permit for the mail- 
ing at newspaper rates of a new paper. 
For four weeks this was followed, and 
as soon as the regular papers were 
printed and mailed the heading and 
circus advertising of the Walter L. Main 
Circus was lifted from the forms. Then 
The Fort Plain Globe, The Fort Plain 
Herald and The Fort Plain News were 
each issued by the respective publish- 
ers, who used the same mailing list. 
The papers at that time, long estab- 
lished weeklies, were The Mohawk Val- 
ley Register, The Fort Plain Standard 
and The Fort Plain Free Press. The date 
of the Walter L. Main Circus was Sep- 


tember 5, and Ringling Bros. was the 
following September 7. 

Fort Plain had a furniture and wood- 
working factory. This concern was given 
orders by the competing circus agents 
to supply date figures of 5 and 7, which 
up until that time were the largest dates 
used on any circus paper. Local print 
shops with flat-bed presses received the 
erders to get out the dates. Main used 
blue ink and the Ringlings red ink, and 
these were plastered all over the coun- 
tryside. The extra newspaper dates were 
printed in the village printing offices. 
The business streets were converted into 
glaring billboards. On tops of business 
blocks carpenters erected temporary 
boards to carry the 3, 8 and 24-sheets, 
as the size permitted. 

I can remember that the press thru- 
out Central New York made stories at 
the time of the paper and opposition 
battle and people came here for many 
miles to see the work of the battling 
brigades. There is hardly any way to 
estimate the money spent by each circus 
on the battle front at Fort Plain, but 
the money paid to each of the three 
weekly papers went well into hundreds 
of dollars. The late James Bailey spent 
three days here during the fight. These 
billboards were also erected on good 
visible locations along both of the rail- 
roads, where they could be seen from 
Passing trains. For many miles in any 
direction all that could be seen on the 
highways and roofs were the mammoth 
highly colored figures “5” and “7,” 
which were said to be seven feet high. 
I can recall some of their 24-sheet 
stends carried the picture of the Ring- 
ling Brothers, and it was a mighty 
attractive piece of outdoor advertising. 

In those days the Ringlings were just 
about making themselves a circus factor 
in the East. They came in here from 
Utica, N. Y., and went to Gloversville. 
As they had 60 cars, the New York Cen- 
tral took them from Fonda in three 
sections. The menagerie section had an 
engine in the rear to push up the hill 
and the giraffe car jarred so that one 
of the giraffes was killed. 


There will be living and among read- 
ers of The Billboard some of the crew 
and advance men of either show who 
can furnish more of the highlights of 
this great “paper and paste” battle of 
two score years ago. The writer would 
be personally grateful to those who can 
recall it and make known the names of 
the contracting agents who helped put 
cn this battle in Fort Plain, N. Y. If 
my good friend Walter L. Main recalls 
this battle I would very much like to 
hear from him. GEORGE DUFFY, 

Eastern Vice-President CFA. 


Butler, Pa. 

Reminiscing upon early-day circuses 
that visited Butler brings back the first 
appearance of the Walter L. Main Circus 
on Monday, May 4, 1891, when Mr. Main 
brought a 13-railroad-car show, which 
exhibited on the 
McKee lot, near 


Dates of Main Pennsylvania 


Railroad Station, 
In Early Days with five ele- 
Phants,_ three 
At Butler, Pa. camels, propor- 
tionate menagerie 


and a well-balanced bill under the big 
top. Being a good mixer, Mr. Main 
made many new friends and had a big 
day’s business, and returned again on 
Saturday, May 138, 1893, with 21 rail- 
road cars and an augmented menagerie 
and performance. 


He returned again on May 24, 1895, 
with 22 cars, an increased program and 
played to profitable business. A few 
weeks after leaving Butler his circus was 
wrecked on a curve descending the 
mountains near Belfonte, Pa., where 82 
horses, many cages and wagons were 
wrecked and several of the employees 
killed and other entirely crippled for 
action that season. Mr. Main, with un- 
daunted courage, rebuilt his outfit and 
returned to Butler Thursday, May 15, 
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1898, with 31 cars and a most excellent 
circus. One feature well remembered 
were his bill cars, which had large oil 
paintings in ovals on each side. 


The parades on each appearance were 
delightful ard all equipment beautiful. 
Unfortunately for all Mr. Main’s many 
acquaintances, he sold out when he was 
on the way to produce a circus equal to 
the three wonder circuses of the period, 
Barnum & Bailey, Ringling’s and Fore- 
paugh’s. My hope is that Mr. Main will 
again enter the circus field and be able 
to renew the friendship of countless 
acquaintances he made in the old days. 

JOHN C. GRAHAM. 


Cleveland. 
Altho the circus season has closed, just 
a few reminders of some of the more 
famous acts and specs on shows in years 


gone by. Remember when the Arthur 
Saxon Trio of strong men were on Ring- 
ling Bros.? The 

Riding Bedinis on 

Recalls Noted Ringling Bros. in 
1907? Peter Tay- 

Spectacles and lor’s wild animal 
‘of Cireus 2¢t 0D John Rob- 
Acts of inson in 1924? 
The 30 Barbary 


stallions’ act on Ringling-Barnum Com- 
bined in 1921? Boy, what acts these 
were! And to mention some of the acts 
of not so long ago. Mabel Stark’s animal 
act on Ringling-Barnum in 1923. Bob 
McPherson’s tiger act on Hagenbeck- 
Wallace in 1925. The three most famous 
acts ever carried on the Ringling-Bar- 
num Circus, those of Bird Millman, May 
Wirth and Lillian Leitzel. What a con- 
gregation of stars! 


Now some of the most famous specs of 
years gone by. Remember? The Hin- 
doos on Carl Hagenbeck Shows in 1906. 
Joan of Arc on Ringlings in 1912. Solo- 
mon and the Queen of Sheba on the same 
show in 1914. Grand military spectacle, 
Savage South Africa, on Walter L. Main 
in 1903. The military pageant, Prepared- 
ness, on the Buffalo Bill-101 Ranch Show 
in 1916. Alice in Wonderland on Al G. 
Barnes in 1923. There are many who 
will remember. FRANK J. POUSKA. 
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ANDREWS—G. C., died December 18 
at a hospital in Houston of heart trouble. 
He was known in carnival cireles as a 
concessioner and show operator and once 
managed the carnival belonging to his 
brother-in-law, Donald McGregor. For 
some time he was manager of conces- 
sions with Roy Gray Shows. He is sur- 
vived by his widow, two sons, three 
daughters and a brother. Burial was at 
Houston. 


ASTIN—Charles, 75, musician, who is 
said to have composed the first piece 
of “ragtime” music, died at Palmetto, 
Ga., December 18. 


BAILEY—William H., 72, old-time min- 
strel show producer and years ago identi- 
fied with the Ringling and John Robinson 
circuses, died at his home in New Lex- 
ington, O., December 15, following a lin- 
gering illness. During his career he 
staged more than 50 road shows. Funeral 
services were held December 18, with 
burial in New Lexington. 


In Memory of 


Larry Boyd 


Who Died Dec. 25, 1933. 


Birdie - Gilbert - Guzzy 


BAKER—Emerson W., 53, president of 
the Fitchburg & Leominster Street Rail- 
way Company, which is owner of Wha- 
lom Amusement Park, Fitchburg, Mass., 
died of a heart attack December 16 in 
Orlando, Fla., where he had gone on 
vacation. He was a native of Fitch- 
burg, a Harvard graduate, former dis- 
trict attorney of Worcester County, 
Mass., and widely known in Bay State 
bar an‘ banking circles. His widow and 
f& son survive. 


BAMBERGER—Michael, 69, father of 
Leon J. Bamberger, sales promotion 
manager of RKO Radio Pictures, died at 
his home in Mount Vernon, N. Y., De- 
cember 15 after a lengthy illness. His 
widow and two sons survive. 

BOFFINO — Charles, 48, artist and 
writer, died at the Georgia Street Hos- 
pital, Los Angeles, December 14. 

BRINKMAN—Jerome D., 24, president 
of Fontaine Ferry Enterprises, operating 
Fontaine Ferry Amusement Park, Louis- 
ville, Ky., died at his home in St. Louis 
a victim of infection, said to have been 
caused from extraction of a tooth. 


CROSLEY—Willis James, 55, musician, 
died in Bridgeport, Conn., December 18, 


A. L. (Ollie) Webb 


Alfred Lacy Webb, familiarly known 
as “Ollie,” for upward of 30 years in 
charge of the commissary for the old 
Ringling Bros.’ Circus and the present 
Ringling-Barnum Circus, died in his 
South Orange (N. J.) home on De- 
cember 18, in his 63d year, following 
an attack of acute indigestion. 

Ollie Webb was the popular chieftain 
of the Big Show cookhouse, and 200 
men were in his employ. He started 
his sawdust trail with the old Adam 
Forepaugh Show a few years before 
the Spanish-American War, and sev- 
eral years later joined the Ringlings. 
A souvenir book of 1902, prepared at 
the Ringling quarters in Baraboo, Wis., 
shows him as a good-looking young 
man who not long before had been 
made food purchasing agent, a posi- 
tion he held until his death. As chief 
steward he built up an enviable reputa- 
tion and was conversant with every 
branch of circus business. Actually he 
was a Baraboo development, altho he 
was reared in Omaha, and he spent 
several winters in the former town 
supervising the buying of material and 
equipment for the next season. 

He demonstrated his astuteness in 
food preparation and service when on 
the world tour with the R-B Show. 
People in and out of the business con- 
sidered him one of the foremost Beau 
Brummells of the day. 

Funeral services were held from the 
Colonial Undertaking Parlors in East 
Orange on December 20 and interment 
was scheduled for Omaha the Sunday 
following. His widow, two sons and 


three daughters survive him. 
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after a lingering illness. He had many 
musical connections thruout Connecticut, 
especially in Hartford, where he was a 
director of music before going to Bridge- 
port. 

DANAHY—Mrs. Eleanor Bennett, 39, 
former musical comedy star, plunged to 
her death from the roof of a New York 
apartment building December 20. Her 
husband, James Danahy, expressed be- 
lief that the fall was accidental. He 
said she had been suffering from a 
nervous ailment. Mrs. Danahy became 
interested in the stage at an early age 
when her father did publicity for the 
Whalom Park Opera Company at 
Whalom Park, Fitchburg, Mass. She 
played the leading role in The Royal 
Vagabond, Love of Mike, Enter Madame 
and Sue, Dear. She gave up her stage 
career when she married. Besides her 
husband she is survived by her parents, 
residing in Providence. Burial was in 
Fitchburg. 

DRAWBAUGH—Sidney, 44, stage man- 
ager at the Strand Theater, Long Beach, 
Calif., for many years, died at the Sea- 
side Hospital, Long Beach, December 11, 
of a throat infection. Funeral services 
were conducted December 13. His father 
survives. 


DICKINSON—Henry C., 69, vice-presi- 
dent of the Cable Piano Company, Chi- 
cago, died at Miami December 15 fol- 
lowing a brief illness. The body was 
sent to Cincinnati for burial. 

DOYLE-—John Ray, 52, performer, died 
December 18 in Lexington, Ky. He is 
survived by a son, John Doyle. 


GASTON—Orin H., 50, musician and 
orchestra conductor, died at his home 
in Nashville December 14 following a 
heart attack. A native of Cincinnati, 
Mr. Gaston went to Nashville 30 years 
ago. He played the cello and violin 
and was a member of the Nashville 
Symphony Orchestra. He also had been 
conductor of the Nashville Concert 
Band and at one time was leader of 
the orchestra at Loew’s Theater, Nash- 
ville. He joined the staff of Station 
WSM in 1928 and was a member of the 
WSM String Ensemble. Burial was in 
Mt. Olivet Cemetery, Nashville. 


GRAHAM—Paul H., 39, former presi- 
dent of Decatur Street Fair Association, 
died at his home in Decatur, Ind., fol- 
lowing an extended illness. He is sur- 
vived by his widow and a daughter. 
Burial was in Maplewood Cemetery, 
Decatur, December 16. 

GRAHAM — James, 78, father of 
Joseph Graham, fancy roper, died De- 
cember 11. 

GULICK—Mother of Paul Gulick, ex- 
ecutive with Universal Pictures Corpora- 
tion, died December 15 in New York. 

HANLON—James W., branch manager 
of Metro-Goldwyn-Maver in Atlanta, 
died December 15. Interment was in 
Oakland Cemetery, Atlanta. 

HARRISON — Robert B., 86, former 
newspaperman and lecturer, died at his 
home in Atlanta December 15. 

HERMAN—Phil, veteran English vaude 
comedian and yodeler, died at Man- 
chester, England, November 29. 

HILLIAR—William, 85, father of Wil- 
liam J. (Bill) Hilliar, died December 15 
at Ilford, England. He had, before re- 
tiring some years ago, been associate 
editor of The Ilford Recorder, one of the 
largest of suburban London newspapers, 
for many years and his articles on as- 
tronomy and other scientific subjects 
were widely read. In addition to Bill he 
is survived by another son, Percy, living 
in Pretoria, South Africa, and a daughter, 
Ada. 


In Loving Memory of Our 
Departed Friend and 
Fellow Showman 


JOHNNY J. JONES 


E. LAWRENCE PHILLIPS 
and STAFF of 
Johnny J. Jones Exposition 
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JACOBSON—David, 77, died in Bridge- 
port, Conn., December 13, after a short 
illness. He was the father of Morris 
Jacobson, general manager of the Strand 
Amusement Circuit in Connecticut. 


IN LOVING MEMORY 
Of Our Beloved Husband, Father and 
Brother, 


JOHNNY J. JONES 


We miss him more and more each day. 
Died December 25, 1930. 


HODY JONES, cgupav JR., SISTER 


JANETTE—Fred E., 64, veteran news- 
paper reporter and playwright, died 
December 18 at his home in Detroit 
following a heart attack. He was born 
in Ovid, Mich., and was with The Detroit 
Tribune and its successor, The News, for 
40 years, with a few years in New York 
between. He wrote a number of plays 
during his New York period before 1903, 
and was associated with his brother, 
Theodore Janette, who was an officer in 
a Broadway theater organization. The 
deceased was appointed Michigan parole 
commissioner in 1921, serving six years. 
He was well known for his agricultural 
writing for The Detroit News, covering 
the State fair and similar interests for 
years. He is survived by his widow, 
three daughters and one son. 


In memory of Sonnie Boy 


FRANKIE KOLOMOKU 


who went away to join God and Daddy 
1932. 


December 26, 
Always in my thoughts. 
MOTHER 


KENT—Kate, 70, character actress, died 
December 11 at the Van Nuys Emergency 
Hospital, Van Nuys, Calif., of injuries 
sustained when she was struck by an 
automobile. Mrs. Kent had been in films 
for 20 years and for the last 17 years 
has lived on the Universal Film Studio 
lot. Her son, Ted Kent, film editor with 
Universal, survives. 


FRANKIE KOLOMOKU 


Suddenly December 26, 1932. 
link death cannot sever 


There is a 
Love, friendship, remembrance, last forever. 
BILL & MARIE COLLINS. 


KLEIN—Billy (Up-High Billy Klein). 
54, formerly well-known high diver and 
engaged in various lines of show busi- 
ness, including minstrelsy (wth Al G. 
Field’s Minstrels was known as “The 
Boy in Green”), of late years residing at 
Suffolk, Va., died at Eureka Inn, near 
Suffolk, December 7. He was a member 
of the Elks. He is survived by a brother, 
Harry, Pittsburgh, and a sister, Mrs. E. J. 
Johnson, Pomeroy, O. Burial was in 
Cedar Hill Cemetery, Suffolk, December 
12, Rev. Herbert N. Tucker, of St. Paul’s 
Church, officiating. 


In Memory of My Dear Little Pal, 


FRANKIE KOLOMOKU 


Sadly missed by DAVE KAONOHI. 


KRIENS—Christian A., 54, concert 
violinist, died suddenly at his home in 
West Hartford, Conn., December 17. 
Until recently Mr. Kriens had been 
musical director at a Hartford radio sta- 
tion. 


LEWIS—Hal, 63, for eight years gen- 
eral manager for C. B. Cochran, died 
suddenly in his London office Decem- 
ber 4. 


MATHEWS—H. Frank, 59, press agent, 
formerly with George M. Cohan and 
Richard Bennett, died December 12 at a 
Phoenix (Ariz.) hospital. Mathews was 
responsibie for spreading in print the 
fame of many of the stage and screen 
celebrities, including Jane Cowl, Mrs. 
Leslie Carter, Florence Reed, Noel Co- 
ward and John Holiday. He was born in 
Springfield, O., and his body was sent 
to that city for burial. A brother, G. C. 
Mathews, Chicago, survives him. He was 
a member of St. Andrew's Lodge No. 863 


Masons, Chicago, and of the Theatrical 
Press Representatives of America. 

MOORE—Frank (Frenchy), 54, out- 
door showman, passed away suddenly in 
Pottsvilie, Pa.. December 12. Mr. Moore 
made his home in Wilkes-Barre, Pa., for 
a number of years. 

NESS—John F., 41, promotion man- 
ager with Station KNX, died at the Wil- 
shire Hospital, Los Angeles, December 11, 
after a short illness. Masonic funeral 
services were conducted December 13 at 
the Little Church of the Flowers in 
Forest Lawn Cemetery, Glendale, Calif. 
He leaves his widow, mother, two brothers 
and a sister. 


OAKERSON—John S. (Dick), veteran 
outdoor showman, died December 17 at 
Oriando, Fla., after some weeks’ illness 
and finally a hemorrhage of the brain. 
Mr. Oakerson in the early 1900s was an 
attraction manager with the Famous 
Robinson Amusement Company and the 
Seeman-Millican Mardi Gras Company 
and later was with many carnivals, also 
some circuses. Of late years he oper- 
ated the colored minstrel show and other 
attractions with World of Mirth Shows. 
He is survived by his widow, residing at 
Orlando. 

PALMER—Glenn, 48, author and lec- 
turer, died of a heart attack at his home 
in Los Angeles December 12. His widow, 
son and sister survive. 


POEL — William, 82, authority on 
Shakespeare and founder of the Eliza- 
bethan Stage Society, died in London 
December 13. Fifty-three years ago he 
startled London by a production of 
Hamlet without scenery. He was known 
in England and America as the producer 
of many of the European classics of the 
drama. 


RANDION—Prince. 63, widely known 
armless and legless side-show performer, 
who was appearing in Sam Wagner's 
14th Street Museum, New York, died 
December 19 shortly after the last eve- 
ning show. He came to this country 
from British Guiana 45 years ago and is 
said to have been a P. T. Barnum im- 
port. His forte was shaving and rolling 
and lighting cigarets. His widow, four 
Caughters and a son survive. He had 
resided in Paterson, N. J. 

RAVONDA—Madame Ray, noted ballet 
dancer, died at Johannesburg, South 
Africa. November 15 

ROOMANOFF—Michael, 43, died in Los 
Angeles 14. He once operated a stock 
pool for Russian actors in Hollvwood. 
Roomanoff had also written screen stories. 

SAULTZ—Mrs. N. E., 94, mother of 
Jeanette Nourland, died at Sevierville, 
Tenn., November 20. Besides her daugh- 
ter, she is survived by a son, William 
Robeson, of Sevierville. 

SCHMUCK—Anna F., 58,died Decerber 
13 at the St. Francis Hospital, Peoria, 
Ill., after a 14-week illness with cancer 
of the stomach. She is survived by 
three sons, Carl and Harold, musicians, 
and Leland, motion picture operator. 
Burial was mm Muscatine, Ia. 

SCHULTZ—Albert, 67, formerly presi- 
dent of the New Theater Corporation, 
died at his home in Staunton, Va., re- 
cently. 

SHAFFER—Clyde, Pittsbureh actor, 
who was well known for his leading 
and heavy roles in old-time melodramas, 
died in Pittsburgh December 13 after a 
lingering illness. His last engagement 
was with the Bryant Showboat in Cin- 
cinnati. He was with the latter come- 
pany for the last four summer seasons. 
Puneral services were held in Pittsburgh 
December 15. 

STAFFORD — Joseph E., father of 
Check Stafford, of Station WLS, Chicago, 
died recently at Hartford, Conn. The 
body was taken to Jeffersonville, Ind., 
for burial. 


Julian Wylie 


Julian Wylie, 54, noted English the- 
atrical impresario and considered one of 
the world’s greatest pantomime pro- 
ducers, died suddeniy in London De- 
cember 6. He had been in show busi- 
ness since he was 15 years old. 

Mr. Wylie was formerly associated 
with James Tate, well-known English 
theatrical man, and he brought to Eng- 
land from America such attractions as 
Paul Whiteman’s Band and the Ger- 
trude Hoffman Cirls. 

A few hours before his death Mr. 
Wylie was busy directing the rehearsals 
for his pantomime at Drury Lane, Lon- 
don. This year he had six super 


pantomimes for runs in England. 

Will Mahoney, the Three Sailors and 
Geraldine and Joe, American acts, were 
to be featured in some of his shows. 
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STONE—Hildegarde, ex-wife of Sid 
Stone, who died this past summer, 


passed away November 19 at her home 
in New York. She had been ill for sev- 
eral months. She had worked with Ted 
Murphy and Marie Kelly in an act 
called The Merry Widow and the Bride. 


TN LOVING MEMORY OF MY DEAR HUSBAND, 


JOHNNY WALLACE 


Who died September 8, 1934. 


He had a heart you couldn’t help loving, 
A heart that was purer than gold. 
And to those who knew him and loved him, 
His ty will never grow old. 
MRS. JOHNNY WALLACE. 


ZEDELER—Franz S., 75, well-known 
Minneapolis musician, died at his home 
in that city December 15. Mr. Zedeler 
was born in Stockholm, Sweden, and 
went to Minneapolis 31 years ago. He 
was a professor of music at the Minne- 
apolis School of Music, and played 17 
years with the Minneapolis Symphony 
Orchestra. He was an honorary mem- 
ber of the Musicians’ Association of Min- 
neapolis. Surviving are his widow, a 
son and three daughters. Funeral serv- 
ices were held December 18, with in- 
terment in Sunset Memorial Park Ceme- 
tery, Minneapolis. 


MARRIAGES 


CODY-SYLVESTER — Capt. Victor 
Frank Cody and Annie E. Sylvester, 
former well-known trick bicycle and 
unicycle rider, were married in Pasa- 
dena, Calif., December 5. 

COX-GREEN—Albert Cox and Beatrice 
Green, midgets, were married at Brad- 
ford Cathedral, England, December 21. 
Both are currently appearing with the 
Hollywood Circus in England. 

DAVIDSON-HIRSCH -—— William David- 
son, radio announcer and singer with 
Station KMTR, Los Angeles, was married 
December 15 at the old San Juan Capis- 
trano Mission, San Juan Capistrano, 
Calif.. to Lillian Hirsch. 

DURANT-NOONAN—Jack Durant, of 
the stage and screen comedy team 
Mitchell and Durant, and Suzanne 
Noonan, screen actress.known as Molly 
O'Day, were married recently at Ti- 
juana, Baja Calif., they announced in 
Hollywood December 17. Mrs. Durant is 
a sister of Sally O’Neill, screen star. 

FIELD-HOOVER—Willard (Red) Field 
and Alene Hoover were married Decem- 
ber 17 at thé home of the bride’s par- 
ents. Bride is a dancer and a one-time 
RKO vaudeville trouper. Groom is a 
boxer. 

FITZPATRICK-BEATTY — Eddie Fitz- 


patrick, San Francisco orchestra leader, 
and Mary Wood Beatty, radio singer, 
were married in San Francisco Decem- 
ber 15. 

GUMP-LINDELOFF — Richard Gump 
and Hela Lindeleff, film actress, were 
married at Ventura, Calif., October 29, 
— announced in Los Angeles December 

McCARTHY-HUTCHINSON — Glenn 
McCarthy, Wild West rider, and Anna 
Louise Hutchinson, menage rider and 
trainer and daughter of the late Mr. 
and Mrs. Charles Hutchinson, all of 
Ringling-Barnum Circus, were ‘married 
December 10 at Sarasota, Fla. 

RAYNOR-DANTER—William Raynor, 
English showman, was married to Louise 
Danter, nonprofessional, at York, Eng- 
land, November 30. 

ROGERS-LAMER—B. H. Rogers, for- 
mer film actor and brother of Buddy 
Rogers, film star and orchestra leader, 
and Carlotta Lamer were married Decem- 
ber 15 at Agua Caliente, Baja California. 

ROSS-BECK— Danny Ross, dancing 
waiter at Dante’s Inferno Night Club, 
Omaha, was married December 12 to 
Mary Beck, formerly of Ewing, Neb. 
Groom's real name is Fred Basile. 

SEAWELL-HALL—John F. Seawell Jr., 
of Sarasota, Fla., and Betty Hall, daugh- 
ter of Mr. and Mrs. Lorin D. Hall, of 
Weymouth, Mass., were married Novem- 
ber 21 at Peru, Ind. Miss Hall, per- 
former, was with Hagenbeck-Wallace 
Circus the past season. Seawell, son of 
Mrs. Alice Seawell, is connected with 
the business staff of H-W. The Sea- 
wells will make their home in Peru, Ind. 

STEVENSON-LEE—Robert Stevenson, 
English film producer, was married to 
Anna Lee, English film actress, in Lon- 
don December 6. 

WAGNER-PITRI—Justine Wagner, son 
of Sam Wagner, well-known side-show 
and museum owner, and Dainty Pitri, 
aerialist and rope dancer, were married 
in City Hall, New York, December 3. 


COMING MARRIAGES 


Mary Curtyn, secretary to Harry Brand, 
publicity manager with 20th Century 
Productions, and Arthur J. McLaughlin 
recently announced their engagement. 
They will be married in January. 

Harry Clay Mount Jr., screen actor and 
writer, announced in Los Angeles Decem- 
ber 15 that he will marry Loretta Law- 


son. 

William (Buster) Collier Jr. and Marie 
Stevens, Follies beauty, will be married 
at the Little Church Around the Corner, 
New York, New Year’s Eve. 


BIRTHS 


A seven-pound daughter, Shirley 
Marian, was born at the Deaconess Hos- 
pital, Cincinnati, December 17, to Mr. 
and Mrs. Martin Irving. Mr. Irving is 
well known in carnival circles. Mrs. 
Irving is the former Peggy Nelson, sister- 
in-law of George Coe, formerly of the 
Coe Bros.’ Shows. 


The birth of a girl to Mr. and Mrs. 
Myron Kyle, circus aerial performers, for- 
merly with the Flying Wards, crashed 
newspaper front pages recently. Baby 
weighed three pounds and one-fourth 
ounce. It was in an incubator for a 
month and now weighs five pounds and 
two ounces. Baby named Myra. Mother 
was well-known aerial somersaulter, Elsie 
Darr, of Chicago. 


A daughter, Shirly Ann, was born to 
Mr. and Mrs. Arthur Phillips, of Bridge- 
port, Conn., December 13. Mr. Phillips 
is an orchestra leader in Bridgeport. 


A son was born recently to Mr. and 
Mrs. Dick Wright at their home in Cleve- 
land. Mr. Wright was formerly manager 
of Warner Bros.’ Strand Theater, Akron, 
O., and recently was made Northeastern 
Ohio zone manager for the Warners, with 
headquarters in Cleveland. 


Mr. and Mrs. Harry Langdon are the 
parents of an eight-pound son born De- 
cember 16 at the Good Samaritan Hos- 
pital, Los Angeles. Father is a screen 
comedian. 


A seven-pound son, Richard Frederick, 
Was born December 13 at the Cedars of 
Lebanon Hospital, Hollywood, to Mr. and 
Mrs. Darryl Zanuck. Father is vice- 
president in charge of production at 20th 
Century Pictures, and mother is Virginia 
Fox, screen actress. 


An eight-pound daughter, 
Jane, was born to Mr. and Mrs. Al S. 
Pitcaithley at the Henrotin Hospital, 
Chicago, December 17. Parents are well 
known in the _ repertoire field, the 
mother being the former Jane Allardt. 


Mr. and Mrs. Fred Ebener are the 
parents ot a daughter, born last week 
in Omaha. The father is the leader of 
say orchestra at the Log Cabin Inn, that 
c . 


Rex Bell, cowboy and screen player, 
and Clara Bow, former “It” girl of the 
movies, are the parents of an ecight- 
pound boy, born at the Santa Monica 
Hospital, Santa Monica, Calif., December 
16. Mr. and Mrs. Bell have been residing 
at their huge cattle ranch in Nevada. 


Marina 


DIVORCES 


Helen Walton Langdon, former actress, 
was granted a divorce from Harry Lang- 
don, screen comedian, December 12 at 
Los Angeles. 


Clara Grant Ray filed suit for divorce 
December 13 in Los Angeles against 
Charles Ray, actor and former screen 


June Knight, stage and screen star, 
filed a suit for divorce from Paul S. 
Ames December 13, at Los Angeles. 


Helene Falardeau Kelley, former stage 
actress known as Teddy Falardeau and 
now a radio singer known at Pat Kelley, 
received a final decree of divorce from 
Harold Allen Kelley, advertising execu- 
tive, in Los Angeles December 12. 


Helene Rosson Del Valle, daughter of 
Arthur Rosson, film executive, and niece 
of Hal Rosson, film cameraman, was 
awarded a divorce from James Dowling 
Del Valle, theatrical agent, December 14 
at Los Angeles. ' 


Doris Deane, screen actress and former 
wife of the late Roscoe (Fatty) Arbuckle, 
obtained a divorce from Elmer S. Hartz 
at Los Angeles December 12. 


Elsie May Jones, stage actress, was 
granted a divorce from Gatty W. Jones, 
former dancer, December 14 at Los An- 
geles. 


Phoebe Watson, screen actress known 
as Mary Wynn, recently obtained a de- 
cree of divorce from Robert Dean Wat- 
son in Los Angeles. 


Verna Dolores Hillie, screen actress, is 
asking for a divorce from Frank Joseph 
Gill Jr., scenarist, playwright and super- 
visor of radio programs, in a suit filed at 
Los Angeles December 17. 


A divorce was granted to Virginia 
Leavitt Stevens from John Burton 
Stevens in the Superior Court, Bridge- 
port, Conn., last week. Mr. Stevens is a 
member of Eva Le Gallienne’s Civic 
Repertory Company. 

Ruth Darline Maitland, photographer's 
model, has filed a cross-bill in the Chi- 
cago courts asking for divorce from John 
Maitland, orchestra leader. 


Golden Murphy filed suit for divorce 
from George T. Murphy, night club 
owner, December 11 in San Francisco. 

Margaret Frueauf French, known to 
the New York stage as Margaret Perry, 
was granted a divorce from Winsor 
Brown French ITI, Cleveland newspaper- 
man, in Reno December 17. 


VAUDE-PRESENTATIONS 


& 
Abbott & Rovy (Lyric) Indianapolis. 
Adler & Bradford (Ambassador) St. Louis. 
Allaire, Aime (Paramount) Portland, Ore. 
Althoff, Charles (Oriental) Chicago. 
Angus & Searle (RKO Pat.) Rochester, N. Y. 
“71 stocrats, Twelve (RKO Pal.) Rochester, 


» 
aOR, Four and One-Half (Pal.) peaanapete. 
Aronson, Bill (Colonial) Dayton, 
sy & Broderick (RKO Pal.) Srcchester, 


- 
Aussie & Czech (Ronacher) Vienna, Austria, 
Dec. 1-31. B 
Benkoff, Iven, & Beth Cannon (Chicago) Chi- 


cago. 
Barton & Lowry (Pal.) Minneapolis. 


Bell & Grey (Palais Royal) Lansing, Mich.; 
(Round Up Cafe) Detroit 31-Jan. 2. 
{Everglades Club) Detroit 29-30; (Sunshine 


Club) Flint 3i-Jan. 6 

war Hawaiian Revue (Thalian) Wilmington, 

N. C., 27-29; (Bijou) Savannah, Ga., 31- 

Jan. 2; (Pal.) Jacksonville, Fla., 4-6. 

Belmont Bros. (Palm Beach Garden) Detroit; 

Bennett, Owen, Vanities of 1935 (Royal) Co- 
lumbus. Ga.; (Alabama) Birmingham, Ala.. 
30-Jan 5 

Berle, Milton (Pal.) Chicago. 

Bernie & Walker (Oriental) Chicago. 

Bickel & Rich Revue a2 Albee) Providence. 

Blue. Ben (State) Newar N. J. 

Prancels. The (Pal.) Minneapciis. 

Brown, Wally, & Girl (RKO Albee) Provi- 

Burke. Senay (Valencia) Jamaica, N. Y. 
dence 

Byton’s ‘Jazzmenia ae (Lyric) Indianapolis. 


Calvin, Al & cuneate (LaSalle Hotel) Mil- 
waukee; (Garrick) St. Louis 29-Jan, 4. 

Carlo’s Circus (Loew) Jersey City, N. J. 

Carman, Lillian (Met.) Brooklyn. 

Carroll & Howe (Orph.) Boston. 


Coss, Mack, Owen & Topsy (Paradise) New 
York. 

Chevalier Bros. (Empire) Middlesborougua, 
England, Dec. 26-Jan. 17. 

Ceeley. Leonard (Ambassador) St. Louis. 

Clark. Harrv Penthouse Follies (Orph.) Mus- 
kogee. Okla.. 25-26; (Warner) Oklahoma 
City 29-Jan. 4. 

Cobb’s. Gene, Rambles-in- - wy (Para- 


mount) Portland, Ore., 27-Jan 
Cortelio’s Hollywood Stars (RKO. Boston) Bos 

ton. 
Curtis, Julia (Met.) Reston, 


Daveys. 
— eraux 


The Two etetwtlie Chicago 
Jean, Revue (Fox) Washington, 


Cc 
pewolte. Metcalf £  —, (Alhambra) London, 
England. Dec. 


ROUTE DEPARTMENT 


When no date is given the week of December 22-28 is to be supplied. 
In split week houses the acts below play December 26-28. 


< ~ — Harlem (Academy of Music) New 


Douglas, June, & Co. (Tower) Kansas City. 
Duncan Sisters (Met.) Brooklyn, 
Dust, Red (Mich.) — 


Emerald Sisters, Three (Lyric) Indianapolis. 

Emmy’s, Carl, Pets (Paradise) New York. 

Enos, Rue, Trio (Shrine Circus) 
Tex., 31-Jan. 5. 

Erherdt Bros. (Auditorium) Winnipeg, Can.. 
22-Jan. 2. 


Beaumont, 


F 
Flippen, Jay C. (State) New York. 
Florence & Alvarez (Chicago) Chicago. 
Foster, Gae, Girls (Roxy) New York. 
Francis, Emma (State-Lake) Chicago. 


Fredericks, Chester, & Stewart Sisters (Para- 
dise) New York. 

Preed, Carl, & Harmonica Harlequins (Cen- 
tury) Baltimore. 

Priedland’s, Anatol, Affairs of 1935 (Earle) 
Philadelphia. 

Genjou Brothers & Juanita (Empire) Liver- 
pool, England, Dec. 26-Jan. 31. 

Garay, Joaquin (Marbro) Chicago. 


Gaudsmith Bros. Ambassador) St. Louis. 
Gautier’s Hot Dogs (State) Newark, N. J 
Gautier’s Top Shop (Met.) soston. 
Gayleene Sisters Revue ‘Gates Ave.) Brook- 
lyn. 
Genaro, Dave (State-Lake) Chicago. 
Geraldine & Joe (Theater Royal) Newcastle 
England, Dec. 26-Jan. 31. 
Gifford & Pear! (Lyric) Indianapolis. 
Gine, DeQuincey & Lewis (Roxy) New York. 
Gold, Raye & Cross (Century) Baltimore. 
Gordon, Vera (Gates Ave.) Brooklyn. 
Gould, Venita (State) New York. } 
Grant. Barney, & Co. (Loew) Jersey City, 
N. J. 
Gray Family (State) Newark. 
Grindell & Esther reaank sneer Club) 
Baltimore. 
Gwynne & Co. (State) Newark, N. J, 
Hi 
Hall. Bob (Marbro) Chicago. 
Hammond's Pets (Marbro) Chicago. 
Handy, William C. (State-Lake) Chicago. 
Happiness Again (Ritz) Elizabeth, N. J. 
Harding, Lester (State-Lake) Chicago. 


Harmonizers, Four (Idle Hour Club) Day- 
ton, 

Harris Twins & Loretta (Buffalo) Buffalo. 

Hayes, Haig & Howe (Tower! Kansas City. 

Hayworth, Seabee, Broadway Novelties (Caro- 
lina) Winnsboro, S. C.; (Savannah) Savan- 
rah, Ga., 31-Jan. 2. 

Hess, Jinny, & Four Spices ‘Pal.) Minneapolis. 

Hill, Gus (State-Lake) Chicago. 

Hill & Hoffman (Mich.) Detroit. 

os ~ ans Premieres (Crystal) Ellis, Kan., 27- 


Hilson, Ben, & Orch. (Graystone Ballroom) 
Dayton, O., 24-26. 

Hilton, Maud (Globe) Bridgeport, Conn. 

Honey Family (Valencia) Jamaica, N. Y. 

Horan, Eddie (State-Lake) Chicago. 

Hutton, Ina Ray, & Band (Buffalo) Buffalo 


Jackson Brothers, Three (Marbro) Chicago. 
Jans, Polly, Revue (Globe) Bridgeport, Conn 
Jansleys, Five (Met.) Brooklyn. 
Johnson, J. Rosamond (State-Lake) Chicago. 
Johnston, Grace, & Co. (State) Newark, N. J. 
Jordan & Grace (Plymouth) Worcester, Mass 
Joyce, Vicki (RKO Boston) Boston. 
Justa Foursome (RKO Albee) Providence. 

K 


Kavanagh, Stan (Chicago) Chicago. 
Keene Twins, Vic & La Marr (State-Lake’ 
Chicago 
King, Mickey (Globe) Bridgeport, Conn. 
i. 


Lambert, Eddie (Globe) Bridgeport, Conn. 

Lane & Harper (Tower) Kansas City. 

Lang & Lee (Silver Dime) St. Paul, Minn. 

Lassiter, Prank & Warren (King’s) Hammer- 
smith, London, Dec. 26-Jan. 31. 

Laurie Jr., Joe (State-Lake) Chicago. 

LaVola,. Don (Shrine Circus) Beaumont, 
31-Jan. 5 

Lavolas, The (Lyric) Indianapolis. 

Le Gail Ensemble (RKO Boston) Boston 

Leslie's, Bert. Montmartre Nights (Rialto) 
Danville. Va. 27: (State! Winston-Saiem. 
N. C., 28-29; (State) Raleigh 31. 

Lester. Ann (Century) Baltimore. 

Lewis. Ted (Capitol) New York. 

Liezeed Arabs (Earle) Washington, D. C 

Lowe, Burnoff & Wensley (Pal.) Chicago. 

Loyal’s, Alf, Circus (Oriental) Chicago. 

Lucky Girls (Loew) Jersey City, N. J. 


Tex 


M 
Mack, Tommy, & Co. (Ambassador) St. Louis 
Mahoney, wiil (Pal.) Manchester, England, 
Maidie & Ray (Albee) Brooklyn 
Mallen, Dave (State-Lake) Ch page. 
Mann, Robinson & Martin (Met.) Boston. 
Manning & Class (Winter Garten) Berlin. 
Germany, Jan. 1-31. 
Marcus Continental Revue (Uptown) Chicago; 
(Southtown) Chicago 28-Jan. 
Marion, Sid (RKO Albee) Providence 
Martin, Dorothy, Revue (Marbro) Chicago. 
Martinez, Herbert. Animals: Baltimore. 
Marvin, Johnny (Earle) Washington, D. C. 
Mason, John & Mary (Albee) Brooklyn. 
Mattison’s Rhythms (Pal.) Chicago. 
Maurie’s, Joe, “‘“Memory Lane Revue” (State- 
Lake) Chicago. 
Max & His Gang (Empire) Liverpool, Eng- 
land, Dec. 26-Jan. 31. 
Maxwell Trio (State-Lakey Chicago. 
Maximo (Orph.) Boston. 
May, Bobby (Fox) Washington, D. C 
Merryfield, Mathea (Palladium) London Dec. 
31. 


1- 
Mills, Kaye & Martin (Gates Ave.) Brooklyn. 
Milo? (Riverside) Milwaukee. 
Miner & Root Revue (Century) Baltimore. 
Molly & Party (Colonial) Dayton, O. 
Monahan, Tommy, & Orch. (Loew) Jersey 
City, N. J 
sheere & Revel (Met.) Brooklyn 
Mulroy, McNeece & Ridge (Century) Balti- 
more. 


N 
Sesade. Lloyd, & Co, (Plymouth) Worcester, 
N. TG. Revue (Orph.) New York. 


Oliver, Vie (Albee) Brooklyn. 

Olivette, Nina (Earle) Washington, D, C. 
Dec. 26-Jan. 31 p 

Peanuts, Joe (RKO Pal.) Rochester, N. Y. 


Pepper, Jack. & Co. (Lyric) Indianapolis. 

Pettet & Douglas (RKO Pal.) Remester, N. Y. 

Pola, LaBelle (Colonial) Dayton, O 

Polis. Four (Roxy) New York. 

Prentice. George (Palladium) London, Ens- 
land, Dec. 1-31. 

Pritchard & Goldie Revue (Met. ) — 

Proske’s Tigers (Chicago) Chic . 

Purl, Marie, Unit (Oxford) “Philadelphia: 
‘Park) Meadville = § 


Radio Ramblers (Albee) Brooklyn. 

Ralph & Teddy (Riverside) Milwaukee 

Raye. Ellis & LaRue (Palladium) 
England, Dec, 1-31. 

Reynolds & White (Earle) Washington, D. ©. 

Rimacs, The (Albee) Brooklyn. 


‘London, 


Roberts, Whitey (Plymouth) Worcester, M&5°- 
Rodney & Gould (Globe) Bridgeport, Con” 
Romaine. Homer (Gates Ave.) Brooklyn. 
Rooney, 


Pat, & Pat Jr. (Pal.) Chicago. 
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Rose Marie, Baby (Pal.) Chicago. 

Ross & Bennett (RKO Boston) Boston. 

Ross, Shirley (Paradise; New York, 

Roxy Rhythm Orch. (Roxy) New York. 

Rudie, Ruth ‘Tower) Kansus uity, Mo. 

——’, Marconi & Jerry (Valencia) Jamaica, 
N 


Ss 
Sailors, eed (Drury Lane) London Dec. 26- 
Jan 


Salict a (Fox) Detroit. 
Samuels, Rae, Cocktail Hour 
Bleecker Hall) Albany, N. Y. 
Sanford, Ralph (Pal.) Chicago. 
Shade, Lillian (Roxy) New York. 
Shepard, Carlton & Pritcherd (Oriental) Chi- 


(Harmanus 


cago. 

Sherman, Dan, & Family (Lyric) Indianapolis 
28-Jan. 3. 

Sherman, Hal (Met.) Boston. 

Sidewalk Cafe (Pal.) New York 

Sidney, Jack, Revue (Valencia) Jamaica, 


Singer’s Midgets (Fox) Philadelphia. 
oo, Roy (Gates Ave.) Brooklyn. 
N , 


Smith, Strong & Lee (State-Lake) Chicago. 

Smith, Tucker (Orph.) Boston, 

Snyder Bros.’ Circus Revue 
Hickory, N. C., 28-29. 

Snyder's Bears (Riverside) Milwaukee. 

Songwriters on Parade (Fox) Washington, 
dD. C 


Step Brothers, Four (RKO Boston) Boston. 
Sterns & Dean (RKO Boston) Boston, 
Stetson (Buffalo) Buffalo 

Straub, Gene (Pal.) Minneapolis. 

Stuart & Lash (State) New York. 

Swan, Bill (State-Leke) Chicago. 

Sydell, Paul, & satiate Detroit. 


(Paramount) 


Talent & Merit (Colonial) Dayton, O. 
Thomas, Norman, Quintet (Paradise) 
York. 

Thurston (Paramount) Springfield. Mass. 

Tip Top Girts. Pive (Colonial) Dayton, O. 

Tracy & Hay (Rode Molle) Oslo, Norway, 
Dec. 1-31. 

Trojans, Pour =e Chicago. 


New 


Van Arnam’s Minstrels (RKO) 
- &. 

Van, Gus (Oriental) Chicago 

Vinay, Marian (Tower) Kansas City. 


Voltaires, The near Worcester, Mass, 


Syracuse, 


Walters, Lou, Cascade Revue (Orph.) Boston. 
Ward & Mitrenga (Varietie) Prague, C. S. R., 


Dec. 16-31, 
Waring, Fred, & Orch, (Paramount) New 
York. 


Weber, Rex (Loew) Jersey City, N. J. 

West, Buster, & Lucille Page (Fox) Washing- 
ton, D. C. 

William & Charles (State) New York 

Wilson, Lizzie ‘State-Lake) Chicago. 


Wynn, Mae, & Foursome (Scala) Hague, Hol-- 


land, Dec. 14-30. 


Yacopis (State) New York. 
Youthful Rhythms (State) New York. 


Zelaya (RKO Albee) Providence. 


BANDS AND ORCHESTRAS 


Following each listing in this section of 
the Route Department appears a symbol. 
Parsons consulting this list are advised to 
fill in the designation corresponding to the 
symbol when addressing bands and orches- 
tras as a means of facilitating delivery of 
communications. In many instances letters 
will be returned marked “Address Insuf- 
ficient,” if proper designations are not 
made. 

EXPLANATION OF SYMBOLS 
b—baliroom, c—cafe, cbh—cabaret, cc— 
country club, h—hotel, nc—night club, 
to-—roadhouse and re—restaurant. 


(Week of December 24) 


A 
Acosta, Joe: (Carvel Hall) Annapolis, Md. 


Adams, John Q: (Noll’s Avalon Club) Day- 
ton, O., ne. 

Accoct. Jack: (Open Door Cafe) Philadel- 
phia, re. 

Arnheim, Gus: (Sui Jen) Galveston, Tex., c. 

Ayers, Herb: (Worthy) Springfield, Mass., h. 


Ayraud, Clyde: ete hte Cafe) Chicago, c. 


Bartal, Jeno: (Ambassador) New York, h 


a Orie: (New Celestial) Baltimore, 

no Se 

Becker, Walt: (Shadowland) Kimberly, Ida., b. 

Beecher, Keith: (Stevens) Chicago, le 

Bergin, Freddie: (Bal Tabarin) San Fran- 
cisco, b. 

Berger, Jack: (Astor) New York, h. 

Berger, Matt: ‘Club Piccardy) Chicago, c¢. 


Bergere, Max: 
Birch, Gorde: 
— ine, Jerry: 


(Park Lane) New York, h. 
(Chateau) Chicago, b. 
(Cafe Loyale) New York, re. 


Blake, Lou: (Via Lago) Chicago, ne. 

Bleyer Archie: (Commodore) New York, h. 
Bromberg, Sam: (Silver Cloud) Chicago, c. 
Brown, Herb: (Vendome, 28 W. 56th St.) 
New York, ne. 

Brown, Ted: (Moulin Rouge) Brooklyn, ne. 
Suck, Joe: (Gloria Palast) New York, re. 
Buckley, Joe: (Harry’s N. Y. Cabaret) Chi- 
cago, c. 

Busse, Henry: (Chez Paree) Chicago, ne, 
Buzze, Joe: (Wetmore Park) Tucson, Ariz., b. 
Cc 
Campbell, Jimmie: (Marquette Club) Chi- 

cago, 

Campbell. Jan: (Marigold) Rochester, N. Y., 
re 

Carson, Perey: (Henrici) Tulsa, Okla., ne. 
Carver, Jack: (Kit Kat Club) Philadelphia, 
ne. 
Cherniavsky, Josef: (Congress) Chicago 
Clark's, George. Bostonians: (Silver Rarer 
Inn) Port Huron, Mich., ne. 

Clegg, Frank (Hoosegow) Chicago, 

a Jolly: (Rainbow Room) Radio City, 
Coleman, Emil: (Plaza) New York, h. 
Collier, Hal: (Youree) Shreveport, La., h. 


Cortez, Carmen: (Club 4-U). Chicago, ne. 


Crawford, Al: (Maytair) New York, nc. 

Dahl, anes (Old Heidelberg 1nn) Billings, 
Mont. 

Davis, ‘Charlie: (Congress) New York, cb. 

Davis, Jack: (Avalon) La Fayette, Ind., 

Del Campo: (Roosevelt) New York, 

Denny, Jack: (Biltmore) New York, 


h. 
(Imperial) Utica, N. Y.. 


picuetesn, Carroll: (Dave’s Cave) Chicago, ¢ 

Dickler, Sid: (Winter Garden) Pittsburgh, b. 

.*~ Eddie: (Central Park Casino) New 
ork, ro. 

Durso, Mike: (Delmonico’s) New York, ne. 


cum Tom & Bud: 


Ellis, Nick: (Ship Ahoy) Atlanta, Ga., c. 
Eraie, oe ter (Southway) Chicago, c. 
e 


(Barclay) S cemeeertees h. 


Fairchild, Cookie: (Algonquin) New York, h. 
Pallon, Bob: (K. of C.) New York, h. 
Parrell, Bill: (Chateau Moderne) New York, 


re. 
Felton, Happy: (Shadowland) San Antonio, 
Ferainando, Angelo: 


York, 
Fer cease, Felix: 


(Great Northern) New 


(Montclair) New York, h. 

Fields, Al: (Billy Gallagher's) New York, ne. 

Finn, Eddie: (Club Cavalcade) Chicago, nc. 

4 s | ee (Russian Kretchma) New 
or 

Pisher, Scott: (Park Central) New York, h. 


Fischer, Charles L.: (Grotto Club) Kalamazoo, 
Mich., ne. 
i, Tommy (Park Central) Buffalo, 


Friedman, Leon: (Manhattan Music Hall) New 
ork, cb. 
Fridkin, Bob: eee Lakewood, N. J., h. 


Garber, Jan: (Trianon) Chicago, b 


Cusiges, Jimmie: (Gunter) San Antonio, 
ex., h. 
Gentry, Tom: (Lowry) St. Paul, h. 


Gerun, Tom: 
Getz, Johnny: 
Glave, Russell: 
Golden, Ernie: 
Golden, Neil: 


ne. 
Goodman, Al: (Winter Garden) New York. 
Gordon, Gray: (Merry Garden) Chicago, b. 
Gotthelf, Manfred: (Monte Cristo) Chicago, 


re. 
Grant, Bob: (Savoy-Plaza) New York, and 
(Beach & Tennis Club) Miami, Fla. 
Greene, Murray: (Hollywood Gardens) Bronx, 


New Yo 
(Midway Gardens) Chicago, 


(Prench Casino) Chicago, ne. 
(Alms) Cincinnati, h. 

(Harlem Stables) Chicago, b. 
(Lum’s) New York, re. 
(Man About Town) New York, 


rk, b. 
Gurney, Eddie: 
ne. 


H 
Haas, Alex: (Sherry-Netherland) aoe York, h, 
Hall, George: (Taft) New York, 
Hall, James: (Club Havana) teen, ne. 
Hall's Angels: (Paramount) Chicago, nc. 
Hall, Sleepy: (Lord Baltimore) Baltimore, h. 
Hankle Freddie: (Brevoort) Chicag 
— Ruth: (Brown’s Spanish Villa) Detroit, 


Hathaway, Jack: 


(Parody) Chicago, c. 
Heymes, Jack: 


(Black Cat Casino) Wilming- 


ton, = 
Haymes, Joe: “(McAlpin) New York, h. 
Herbert, Henry: (Roseland) New York, b. 
Hiatt, Hal: (Michelob Inn) Chicago, c. 
Hill, Teddy: (Ubangi) New York, nec. 
Hines, Earl: «Grand Terrace) Chicago, c 
a 3 Max: (Club Royale) San Antonio, 
ex., 


nec. 
Huber, Justin: 
Huntley, Lloyd: 


(Havlin) Cincinnati, h. 
(Statler) Buffalo, N. ¥., h. 
J 


Johnson, James P.: 
Judd, Magie: 
field, Til, ne. 


(Small's) New York, cb. 
(Moonlight Gardens) Spring- 


K 
(Bismarck) Chicago, h. 
Whitey: (Kaufman) Lebanon, 


oe (Tavern-on-the-Green) 


Kay. Merve: Cangrester Beach) Chicago, h. 
ly’s Rhythm Xings: (Kelly’s Stables) Chi- 


cago, c. 

Kemp, Hal: (Pennsylvania) New York, Pa 

Kennedy, Jimmy: (Nut House) Chicago, c 

: (Waldorf-Astoria) New York, h. 

: (Aragon) Chicago. b. 

: (Club Piccardy) Chicago, 
(Vanderbilt) New Tork, i 

Kurtis, Gordon: (Byerly Crest) Irwin, a." ne, 


Kassel, Art: 
Kaufman, 


Pa., h. 
- ~ —. New 


Kyser, Kay: (Blackhawk) Chicago, r. 

Lamb, Drexel: (Oakwood Tavern) Clinger 
Lake, Mich., 

Lane, Eddie: (Bossert) Brooklyn, N. Y., 7. 

Lang, Syd: (Paramount — Chicago, nec. 

Larri: (Piccadilly) New York 

Leipold, Arnie: (Old English’ Tavern) Rich- 
mond, Va., nec. 

-—~ _—— (Metropolitan Club) Poplar 
Bu Mo 

— = Enoch: «Roney Plaza) Miami Beach, 

Lishon a enrt: (Royale-Frolics) Chicago, ne. 

Littlefield, Frankie: (Wind Mill Club) Vicks- 
burg, Miss., ne. 

Lopez, Vincent: (Seneca) Chicago, h. 

Lucas, Clyde: (Netherland Plaza) Cincin- 
nati, h. 

Lyman, Abe: (Paradise) New York. 


cb 
Lriuch, Phil: Bloomfield. 


N. J., re. 
Lynden, Ralph: 


(Club Evergreen) 
(Steamship Ollie) Chicago, ¢ 
™ 


McCord, Jack: (Coliseum) Billings, Mont., b. 

McDonald’s Music = (Sunrise Beer Gar- 
den) Danville, Pa., 

McGraw, Ed: (Broahe ed) Beaver Falls, Pa., h. 

McKinney, Wm.: (Kentucky) Louisville, h. 

McSherry, Frank: (Blue Boar Cafeteria) At- 
lanta, Ga., c. 


Mack. Austin: ‘(Clut Algiers) Chicago, c 

Maddaford Ensemble: (Homestead) Hot 
Springs, Va., h. 

Meariguera, Enric (Weylin) New York, h. 


Maitland, Johnny: (Pershing) Chicago, b. 


Makins, Eddie: (8:30 Club) Chicago, ne. 

Manni. Joe: (Club Leisure) Chicago, c 

Mansfield, Dick: (Firenze) New York, re. 

Mares, Paul: (Harry’s N. Y. Cabaret) Chi- 
cago, c. 


Martel, Paul: (Arcadia) New York, b. 

Martin, Freddie: (St. Regis) New York, h 

Mayno, Artie: (Belmont Grill) Bridgeport. 
Conn., re. 


Meo, Jimmie: 
Merrick, Wally: 
Mills, Jack: 
Milo. Russell 
Milton, Al: 
Monush, Jos.: 

wick, N. J., h. 
Murray, Bethune: 

cago, ne. 
Myers, Stan: 


(Royale-Frolics) 
(Ritz) Superior, 
(Club Victor) Seattle, Wash., ‘2c. 
(Paddock Club) Chicago, c 
(Hollywood Club) Chicago, c. 
«Woodrow Wilson) New Bruns- 


Chicago, 
Wis., c. 


ne. 


(Talk of the Town) Chi- 


(Terrace Garden) Chicago, c 


N 
Navarra, Leon: (St. Moritz) New York, h. 
Nelson, Ozzie: (New Yorker) New York, h. 
Nichols, Red: (Book Cadillac) Detroit, h. 
Niebaur, Eddie: (Chateau) Chicago, b. 


oO 
Olsen, George: (Onings Inn) Chicago, ne. 


Pablo, Don: (Lido Club) Dayton, O., ne. 
Paige’s Band: (L’Aigion) Chicago, c. 
Pancho: (Pierre) New York, h. 

Parfait, Al: (Bessemer) Harrisburg, Pa., h. 
~_ Jack: (King Cotton) Greensboro, 


. ©, RB. 
Pedro, Don: (Oriental Gardens) Chicago, c. 


Pellegrino, Nick: (Casino) Chicago, c. 
Ploner, Franz: (St Clair) Chicago, h. 
Pitronne, Geo: (Hi-Hat Club) Chicago, ne. 
Platt, Earl: 


(Rifle) Harrisburg, Pa., 
R 


Raeburn, Boyd: (Peabody) Memphis, Tenn., h. 
— Ramblers. (Plaza) Haverhill, Mass.. 


Rodrigo: (El Morocco) New York, ne. 

Reed, Jim: (Chicago Inn) Tremont, Michigan 
City, Ind., ne. 

Reichman, Joe: 


(Statler) Boston, h. 
Reiter, Johnny: 


(Red Ball) Chicago, c. 
Resh, Benny: (Club Bohemia) Detroit, ne. 
Richards. Barney (Limehouse) Chicago, c 
Rosen, cata (Wisteria Gardens) Atlanta, 


a.. 
Roth, Eddie: 


(Club Alabam) Chicago, nec. 
Russo, Dan: 


(Canton Tea Gardens) Chi- 
cago, c. 
Ryshanek, Will: sat <a Pittsburgh, h. 


Sanders, George: 


(Club Carioca) Chicago, c. 
Scoggin, Chic: 


(Jefferson) St. Louis, h. 


Selzer, Irving: (Dixie) New York, h. 
Simons, Eddie: (77 Club) Chicago, c. 
Singer, darry: (Bowery) Chicago, c 

Singer, Irving: (Club Ballyhoo) Chicago, c 
ey: Johnny: (Willard) Washington, 

. > 

Snyder, Frank: (Subway) Cnicago, c. 
Stanley, Stan: (Gibson) Cincinnati, h. 


Stanton, Maurie: 


(Club Mit.aet) Chicago, Le 
Stone, Jesse 


(Club Morocco) Chicago, nc 


Strammiello, Don: (Patio) Hartford, Conn 
ne 

Strauss, Johann: (French Casino) Chicago. 
ne, 

Swanson, Warnie: (Whitehall) Chicago, c. 


Tr 
Tate, Erskine: (Arcadia Gardens) Chicago, c. 
Thurn, Otto, Bavarians: (Pittsford Inn) Pitts- 


ford, N. Y., ne 

Tinsley, Bob: (Colosimu’s) Chicago, ne. 

Todd, Mitch: (Subway) Chicago, c. 

Tramp, Al: (Rainbow Garden; Port Arthur, 
Tex., ne. 

a Anthony: (Governor Clinton) New 
ork, h. 

Tropper, Harry: (Midway Masonic Temple) 
Chicago, 

=. Ted: (Jockey Club) Charleston, 8. C., 


Vallee, Rudy: (Hollywood) New York, cb. 
bi 9 Arturo: (Maison Voyante) New 
or 


Varzas, Eddie: (Red Lion Inn) Chicago, c. 


Ww 
(Stork) New York, nec. 
(Miller’s Tavern) Indianapolis, 


Wagner, Buddy: 
=. Roy: 


Ind., ne 
Wardiaw, Jack: (Washington Duke) Durham, 
Watkins, Sammy: (Wagon Wheel) Nashville, 
Tenn., ne. 

Webb, Chick: (Savoy) New York, b. 

Weems, Ted: (Palmer House) Chicago, h. 
Weitz, Eddie: (Richmond) kichmond, Va., h. 
West, Tommy: (Club Manhattan) Chicago, nc 
Wilson, Ray: (Shady Lawn) Cambridge 


Springs, Pa., h. 
Wintz, Julie: (Village Barn) New York, nec. 


Wirth, Dick: (Chateau Des Plaines) Chica- 
go, c. 
Woods, Howard: (Four Towers) Cedar Grove. 


N. J., ro. 
Worthington, Duke: (Lone Tree Tavern) Chi- 


cago, c. 
Wyatt, Albert: (Frank White) Dunkirk, N. Y., 


v 
Yuhasz, Johnny: wage Hall) Detroit, h. 
Zarin, Michael: (Anna Held’s) New York, re. 


DRAMATIC AND MUSICAL 


Abbey Players: (Majestic) Brooklyn 24-29. 
Ah, Wilderness, with George M. Cohan: (Er- 


langer) Chicago. 

As Thousands Cheer: (Grand O. H.) Chicago. 

Ballet Russe: (Auditorium) Chicago 26-Jan. 2. 

Carte, D’Oyly, Opera Co.: (Forrest) Philadel- 
phia 25-Jan. 12. 

Fly Away Home: 

Green Pastures: 
Okla., 29. 

Her Master's Voice: 


(Plymouth) Boston 27-29 
(Convention Hall) Tulsa 


(Hollis St.) Boston 25- 


Jan. 5. 
Kill That Story: (Erlanger) Philadelphia 24- 


Jan. 5. 

Leiber, Pritz: (Columbia) San Francisco 24- 
Jan. 5. 

Living Dangerously: (Chestnut St.) Philadel- 
phia 24-29 


Midsummer Night's 
Louis 25-Jan 
One Sunday Afternoon: 

24-Jan. 5. 
Petrified Forest: 
Petticoat Fever: 
Point Valaine: 


Dream: (Auditorium) St 


(Broad) Philadelphia 
(Shubert) Boston 24-Jan, 5. 


(Harris) Chicago. 
(Colonial) Boston 25-Jan. 5. 


Roberta: (Hanna) Cleveland 25-29; (Ameri- 
can) St. Louis 30-Jan. 5. 

Romance: (Blackstone) Chicago 

Sccttish Musical Players: Victoria, B. C.., 
Can., 24-29; (Empress) Vancouver 31- 
Jan. 5. 

Stevedore: (Selwyn) Chicago. 


A Laugh or Two From Tom 


CHICAGO, Dec. 22.—The following tele- 
gram was received by The Billboard's local 
office from Tom Mix, of the Tom Mix 
Circus and Wild West: “I am sure enough 
a one-man circus as | bought the Dill in- 
terest in the circus and horse opera. 
Started last spring with a Dodge and In- 
ternational truck, crossed them and got a 
litter of Fords. My herd now tallies 126. 
Expect to gather a few more offtsprings of 
variety in spring roundup. Not a bad first 
year on new grazing ground for a young 
cowhand in an old restricted cow country. 
“Quarantined against new brands, but 1 
inspected my herd, bogged thru it thru the 
dipping chute, cleared it of ticks, hoot and 
mouth inspection, and it passed Inspector 
Public and got a clean bill of health. If 
you know any wise circus executives not 
working could use a few clowns.” 


Vanities 


(Auditorium) Memphis, Tenn., 26; 
(Columbia) Paducah, Ky., 27: (Coliseum) 
Evansville, Ind., 28; (Woodland Aud.) Lex- 
ington, Ky., 29; (Cass) Detroit 30-Jan. 5. 

Whiteside, Walker (Mizpah Temple) Ft. 
Wayne, Ind., 27; (Hipp.) Terre Haute 28; 
(English) Indianapolis 29. 

— Follies: (Shubert) Kansas City 25- 
an, 1, 


INDEPENDENT BURLESK 


eee Debs: (State) Springfield, Mass., 
= From the Follies: (Howard) Boston 24- 
ne Mone Cha: (Trocadero) Philadelphia 24-29. 
Hot Pepper: (Hudson) Union City, N. J., 24- 
29. 

Honkey Tonk: (Gayety) Washington 24-29 
Mianite Capers: (Gayety) Baltimore 24-29 
Peek-a-Boo: (Orph.) Paterson, N. J., 24-29. 
— Girls: (Jacques) Waterbury, Conn., 34- 


SUPREME BURLESK 


Pads & Pashions: (New Empire) Newark, N. 


d., 24-29. 
Footlight Flashes: (Minsky's Republic) New 
York 24-29. 
Let's Ring Belles: (Minsky’s) Brooklyn 24-29. 
Models & Music: (Capitol) Albany, N. Y.,, 
24-29. 
aseats, Suate Nights: (Shubert) Philadelphia 
Parisian Dolls: (Pal.) Baltimore 24-29. 
Tick-Toc Follies: (Park) Boston 24-29. 
Billroy Comedians: Punta Gorda, Fla., 26; Ft. 


Myers 27; Arcadia 28; Ft. Meade 29 
Lewis, H. Kay, Players: Los Angeles 24-29. 


MISCELLANEOUS 


oa - eee Exploitations: Jacksonville, Fla., 
Arizona Minstrels 


High Point, N. C., 28-29 
By-Gosh Minstrels: (Essex) Newark, N. J., 
27-29; (City) Newark Jan. 1-2; (Essex) 
Newark 3-5 
Chandu. Miracle Man: Kokomo, Ind., 27-29 
Muncie 30-Jan 2: Peru 3-5 
Coward, Litiden, Magician: Ware Shoals, 8. 


., 24-29 
Daniel, 2-10, Magician: Paris, 


Ill., 24-29 
Dressen & Gorcon Circus: 


Mobile, Ala., 26-28. 


George, Doc, Ventriloquist: Waterloo, Ia., 24- 
Jan. 5. 

Lewis, Charles, Show: Countyline. Okla., 27-29 

Long, Leon, Magician: Jacksonville, Pla., 24- 
28; Green Cove Springs Jan. 1: Palatka 2-3 

Lucy, Thos. Elmore: Custer, S. D., 29-31; 
Pactola Jan. 1; Hill City 2; Sturgis 3-6 

Lynette, Great, Co.: Waterloo, Ia., 24-Jan. 5. 

Marine-Firestone Co Dallas, Tex., 24-29 

Marquis, Magician (Princess: Greeneville, 
Tenn., 26-28; Greenwood, S. C., 31; Clemson 
College Jan. 1: Easley 2. 

Ralston, Magician: Philadelphia 24-29 

Rippel, Jack Splash: ‘Theater) Abbeville, Ala. 

Schneider's, Doc, Yodeting Cowboys: (Station 
WSB) Atlanta, Ga., 24-29 

Valentine zician: Idaho Palls, Ida., 24-26; 
Blackfoot 27-30. 

Wiziarde Ity Circus: Hollis, Okla, 25-28; 
Lawton 29-31; Great Bend, Kan., Jan. 2-5. 

Blue Eagle: Butler. Ala., 24-29 

Bar-Brown: Gainesville, Fla.. 24-29. 

Golden West’ Carrizo Springs, Tex.. 24-29. 

Great Southern: Valdosta, Ga. 24-29 

Leggette, C. R.: Leesville, La., 24-29 

Wise, David A.: Valdosta, Ga., 24-29, 


CIRCUS AND WILD WEST 


Haag, Mighty: Marianna, Pla., 26. 


with New tow Prices 
THE TIPP NOVELTY COMPANY 
Tippecanoe City, Owi0 


BOOKING SHOWS AND CONCESSIONS 
FOR 1935. 


CROWLEY'S UNITED SHOWS, Richmond, Va. 
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HAPPY NEW YEAR TO YOU 


SHOE LACES, 27” Length. Gross. 40c ; NIPPLE PROTECTORS. Dozen.... 


ELASTIC, ¥, w 3 Yards to 4 LADLES. Dozen ........... 72¢ 
Hank. Mad a. bakes 30c]| Pic TRIMMER & SEALER. Dozen. . 63c 
COMB CLEANERS. Dozen....... . 
SCISSOR EANERS. | Dozen Dozen... +44 a. ~~ TAPE — Finest Quality—— Zinc 
CLOTHES SPRINKLERS. Dozen. 450 : 18 
Y, x1 —Cylinders. Dozen...... c 
Doren Packages. ee DOC] ixt —Cvlinders. Dozen: : 2:1: 220 


SAFETY PINS, 42 Pine to Card. 12c vs x1 —Click Spools. Dozen.... 21ic 
te inci ssheeeboen ees ear 
SAFETY PINS, 60 to Bu vting 36c Yex5 —Click Spools. Dozen.... 48c 


1x2 %2—Click Spools. Dozen 48c 

Dozen Bunches .......... MERCUROCHRO me Ww 
SAFETY PINS, 36 to Bunch—Giit. 36c Glass Applicator. — 

DROS oh ouic ced ocsacss Small. OZON weocccscccccseces 26c 
BOBBY PINS, Made in U. 3. A. 25 Dies cinten soe. see ote 36c 
powey FINS, Mm: eat» ‘e° ates 25c 1ODINE—dmnani. oe rear 24c 

ade in » Re OS DH .| . SED.  DWOReR .cosccescceccers 
o Card. Dozen Cards ....... <2 ap 30c GAUZE. BAND AGE—_Non-Ravel——tnai- aii 
SHOE POLISH, Black or Brown. Benen vidual Boxes. Full 10 Vards Length. 
Eat nik nine Ute ow i Aen 36c : 7 23c 


eee ee 


Tablets to Tin. Dozen Tins. 
eae 48c 100 Tablets to Bottle. Ea. Bottle. . dic 
nveneess PEROXID 


cecesece)8 66S E ancmeman me me 2 82 838828 


RRS ire width Go ay die tiabed 6 Gia Cellophane Wrapped. 1 60 
MALTED MILK, 8-Oz. Size. Dozen. 4.20 +e Oz. Size. Light. Dozen. ‘ 
COCOA, 1-Lb. Can. Dozen....... 1.10 16-Oz. Size. Extra Heavy. Dozen.. 2.25 


IMIT. VANILLA _ FLAVOR, 2-01. MILK OF MAGNESIA — Cellophane 
\ Ac Wrapped—Blue Bottle. 
mae 5 16-01 Size. Dozen 1.50 


see eee eee ee ene 
ee 


ee ee 


DOBOR. cccccvcccce 


A het * Beta? Andina 5 dhe Adee 46-02 Size. ar «- 2.15 
pore “CLEANERS, Zinc, Large Size. O5¢] MOUTH WASH—Astringent (red) 


ee ed 


or Antisepti 
POT OLEANERS, Copper, Large Size. 30c| _ 8-02. Size.” a RR. 68c 
WASH CLOTHS, New Designs. Dozen. “320 | opts O%, Si OO” o-e- arn ge: 
DISH CLOTHS, Open Mesh. Dozen. 32c WHITa PING a TAR GuRee *éoe 


PARERS & a Enameled Han- -O2z. : 
i, .... J 31c Boxed. 2-Oz. Size. Doz 


(gpa ieee pam ag BABY COUGH SYRUP—2-0z. Size. Bz. 1.25 
por COVER KNOBS, 4 to Card. 36c BEEF, IRON & WINE TONIC—16- ‘ 
ey y 1 OE ‘eo ~ Oz. Size. Boxed. Dozen........ 3.75 
; RE 8c | ELECTRO LINIMENT—2 
catetsere Py Farge at gee Dozen ose e Boxed. Dozen ....... se . — PT 
‘ ozen . 3c | CAMPHORATED 1_L—1 
CHERRY. OLve Dozen Mickie 48c 2-Oz. Size. Doz Ayetteyes beg 04 89s 
: CASTOR O1L—1-0r. i ee 
FORK 50c 2-02. Size. anaespere Foe 


esercercesscceose _ OWwe BWee Tieee WOR. wc cccccccseccece 


aettaryese CAMPHOR Ice 
BOTTLE OPENERS. Dozen...... 38c RR I a . vl 68c 


GRANGE PEELERS. ‘ozen ...... 60c | MENTH s—1 

Bay oo . weesecece p+ on - INHALER: eecece _ Dozen . 43c 
R DED. con 0s 500 c | TOOTHACHE GUM —Doz.. 

WAX PAPER, Cutter Roll. Dozen.. 40c | TOOTHACHE DRO Peo exer. ecccece Soe 

POT HOLDERS, Terry Cloth. Dozen 420 |} EARACHE DROPS—Dozen ........ 90c 


WHITE PASTE, Large Tbe. Dozen. . 36c a yo LAXATIVE. — 100 30c 
Doz 


LiQquiD mex? <2 oo” ° 50c reyes 

BAN. WHITE as Dozen 
FUNNELS, Large. Dozen ....... . 68c i ag . dle 
MEASURING CUPS. Dozen ...... 38e J LI UID CORN "REMOVER — Glass 54c 
COOKIE CUTTERS, Dozen ...... 37c pplicator. Dozen........... oe 
DOUGHNUT CUTTERS. Darzen .... 690 | LAI. FILES—1 Doz. on Card. Doz... 38c 
COLLAPSIBLE CUPS. Dozen ° 7Oc | TWEEZERS—1 Doz. on Card. Doz... 54c¢ 
TEA BALL CONTAINERS. Dozen. ° 600 | MEN’S HANDKERCHIEFS — In- 
MILK BOTTLE CAPS. Dozen..... S6c dividually Boxed (2 a to Dis- 
na 5 nis now he oe 720 play Cabinet). ODozen............ 35c 
MEASURING SPOON SETS. Doz. Sets 8Co wary a 3 REMOVERS —1 Doz. 
EGG & BEET SLICERS. Dozen.... 720 oe eee 57c 


AND HUNDREDS OF REAL HOT MONEY savens Too NUMEROUS TO LIST. WE 
CARRY A FULL LINE OF TOILETRIES, NOTIONS AND NOVELTIES. 
25% Deposit With Orders—Order From Nearest Branch. 


17 SO. WELL ST. 0 UTLET SALES co. 87 HANOVER ST. 


CHICASO, ILL. 912 BROADWAY, NEW YORK, N. Y. BOSTON, MASS. 


Stands twenty-three inches high. Made of im- 
ported fine quality Reed, beautifully trimmed 
in appropriate colors to match. Filled with 
(9) nine beautiful large Cloth American 
Beauty Roses, each equipped with a genuine 
Mazda Electric bulb inside. A great flash. At- 
tracts the attention of the least interested. A 
wonder item for getting big money quick. 


4 
& $3.75 each 


IN DOZEN LOTS. SAMPLE, $4.00. 

When ordering sample, please include 25¢ 

extra for packing and shipping. 

WAXED FLOWERS 

DAHLIAS, $27.50 per thousand; $3.00 per 
hundred. GEORGINES, $32.50 per thousand; 
$3.50 per hundred. LAUREL, $7.50 for 50 
pounds. 25% Deposit on all orders. 


OSCAR LEISTNER, Inc. 


Importers and Manufacturers for 35 years. 
323 W. RANDOLPH ST., CHICAGO, ILL. 


WRITE FOR OUR CATALOGUE 


Complete Line of Artificial Flowers, Leaves, etc. 
Also full line of Parade and Float Decorations. 


why 1 ELECTRIC FLOWER BASKET 
— 


Snapp Greater Shows 


Also Joins in Congratulating “Old Billyboy” 
Season’s Greetings to Our Friends Everywhere 
LIMP IM 


y  _38__ NOW CONTRACTING FOR SEASON 1935 —— 
Winter Quarters Address: Joplin, Missouri. 


ADVERTISE IN THE BILLBOARD — YOULL BE 
SATISFIED WITH RESULTS 


Ollie Web Fed 30,000,000 
Circusites in 35 Seasons 


NEW YORK, Dec. 22.—A. L. (Ollie) 
Webb, superintendent of the cookhouse 
department of the Ringling-Barnum Cir- 
cus, who died on Tuesday, held the 
world’s record for number of meals and 
people served under his supervision for 
a period of 35 seasons. Here are the 
figures: 

POGOIED 0 ccccscccvscse 1,300 

TRS BY as iccccccevs 3 

rere T TT 3,900 


Days Per Season..... eeee 214 
Meals Per Season........ 834,600 
Number of Seasons...... 35 
We GE. ick. casce .+.-29,211,000 


in other words, nearly 25 per cent of 
the population of the United States. 

Mr. Webb had attended the funeral of 
Mrs. Charles R. Hutchinson, widow of the 
veteran R-B treasurer, on Sunday and a 
few days before that had been with a 
party of friends in the home of John M. 
Kelley, attorney for the Ringling interests. 
Frank A. Cook, legal adjuster of the 
Ringling Show, described Webb as “one 
of the most lovable characters that ever 
lived.” He was a member of the Wood- 
men of the World and the Elks. 


"ROUND THE TABLES—— 


(Continued from page 12) 
the installation of a flowing spring 
which supplies water to the spot. Thel- 
ma Bow is heading the floor show, with 
William and Powell, dance team. 


The Champion Spe- 
cialty Company Wishes 
Its Thousands of Cus- 
tomers a Merry Xmas 
and a Prosperous 1935! 


es“ EXTRAGT Ss 


10-Oz. Pitcher Style 
Bottle, 18 Lbs. to Dozen. 


BLU OOLADES, 
Eh cates: re 1,200 $5-90 
SOAP, Doz. Bxs. $1.32 
On above, cash with or- 
ders, plus postage. Carded 
Goods, Perfume, Chocolate 
Laxative, Sundries, — 
8, 


Boards, Turkey Ca 
HOUSEHOLD NEEDS. 


Hole Board. Fascinating Game 
Takes in $50——Pays Out $15. 
plete with Dice In Shaker. Cash with 
order, plus postage on above. 


CHAMPION SPECIALTY CO. 


814-Y Central St., Kansas City, Mo. 


“SHAKE THE SHAKER”—41, ts 5 


Day et Less — Doz. 90c 


MARVELO 


Destined to be the World’s Great- 
est Outdoor Free Attraction. 
Address 


Care BILLBOARD. 


NOTHING 


nanuracture BLADES ONLY 1s: 


FLASH!--WHY PAY MORE?--FLASH! 


Sensational Drastic Reductions On All Our Quality Blades. 
For This Issue Only. This Cut Is Made in Order to Create Thousands of New Customers. 


Give These Prices the Once Over 
Start the New Year With a Bang 


TRI A DOUBLE-EDGE, BLUE 

STEEL, Etched and Cello- 
phaned, & to a Package, 20 Pkgs. $4.00 
to Carton. Per Thousand........ . 


HOWARD doubie Edge, “Blue - Steet, 


Etched and Cellophaned. 5 to a Pkg. 
20 Pkgs. to a Carton. Per Thousand. $4.25 


LUCKY BOY pene coer me uss 
phaned, & to 2 Package, 26 Packsoes €5 O0 


“The Master Blade.” 
INGERSOLL Superior to Nation- 
ally Advertised Brands, Double-Edge. 
Biue Steel, Etched and Cellophaned, 5 to a 


Package, 20 Packages to a Carton. 
Per Thousand... ....ccccccveces $7.00 


THIS AD MAY NOT APPEAR AGAIN. So Rush in Your Orders and 
Get in On It While It’s Hot. 


At the Above Prices We Ship in Large Quantities Only. 
We Will Furnish Flashy Display Cards for HOWARD, LUCKY BOY & INCERSOLL Blades 
at 6c Each to Blade Buyers Only. 40% With All Orders, Balance C. 0. D., F. 0. B. New York 


WATERBURY RAZOR BLADE CO. 


152 WEST 42° STREET..... NEW YORK,N.Y. 


POSTERS 


TACK CARDS—CLOTH AND FIBRE BANNERS 


Write for Prices 


POSTER CORPORATION 


2300 Locust St. 


St. Louis, Mo. 


(CHICAGO OFFICE: WOODS THEATRE BUILDING) 
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December 29, 1934 


GENERAL OUTDOOR NEWS 


The Billboard 263 


Showmen’s 
League 


of America 


CHICAGO, Dec. 22.—President Conklin 
has left for the West Coast. Expects to 
take an extended vacation, but will be 
back here early in February. During his 
absence Vice-President Jack Nelson will 
be at the helm. 

Erother Bill Kaplan is sojourning in 
Florida. . . . Brothers Lew Keller, Nob- 
by Clark and Warren Clark have been 
on the sick list. Lew and Nobby are 
up and around, but Warren is still con- 
fined to his home, being almost totally 
blind. . . . Brother Will Wright pens a 
line to say the PCSA banquet was a 
huge success. All glad to hear that 
things are going along so nicely with 
the boys on the Coast. . . . Brother 
Harry Thurston left to spend the winter 
in Florida. Ere leaving he left a little 
token in cash to aid in the Christmas 
dinner for the boys. Ought to have a 
nice affair between this and the dona- 
tion of President Conklin. 

It looks :ike members of the League 
will celebrate with another of the fa- 
mous New Year's parties. Brother 
Samuel Bloom, chairman house commit- 
tee, is busy on arrangements and a big 
time is in store for all who attend. 

A very welcome caller at the rooms 
was Brother Ray Marsh Brydon. Did 
not stay long, but all enjoyed his com- 
pany while here. . Looks like the 
press committee is in action. Brother 
Frank D. Shean is busy every day laying 
out plans for his campaign of publicity. 

. Brother and Mrs. Pat Levolo were 
callers at the rooms recently. Just 
going thru Chicago and stopped for a 
call 


If you are in town drop up and see 
us. Each evening finds quite a few of 
the brothers passing their time at the 
League rooms. 

The application of Wallace Sackett 
is welcomed. This was the result of 
effort on the part of Past President 
Ernie A. Young. . . . Mail arriving for 
Brother Frank D. Shean is marked 
“Dufour & Rogers’ Good Boy.” Wonder 
who could have thought of that 
moniker. Frank says it must have 
been Eddie Brown. . . . Milford H. 
Smith, of the Fulton Bag and Cotton 
Mills, writes to make application for 
membership. Jerry Kohn, please note. 

. Charlie Driver is back in town and 
was a caller at the rooms. Says he is 
back in the business and the folks will 
be hearing from him. 


Martin Bros.’ Shows 
Reidsville, Ga. Week ended December 
15. No auspices. Weather, fair. Loca- 
tion, center of town. Business, good. 
Show moved from Baxley, Ga., where 
it lost Saturday night on account of 
CCC boys being rough. Harry Harris 
joined with his two shows from Missis- 
sippi. Louie Augustiner also came from 
Mississippi with his two concessions. 
The concession lineup has George Ever- 
etts, two; Rocco Martin. corn game, 
cookhouse and three others; Mr. and 
Mrs. Walls, one; Douglas Wright, one; 
Bob Zell, one; Frankie Cook, one. 
Shows: Sailor Joe’s Girl Show, Happy 
Jack's Fat Show, Harris’ Snake Show, 
Geek Show. Two rides, Harry Kinesey’s 
Ferris Wheel and Hillenger’s Chairplane. 
Shows in Southern Georgia are having 
trouble with the State tax. They are 
being charged for each attraction at $25 
per ride and show. Legal Adjuster Hugh 
Lowe has been to Atlanta and was a 
business visitor at the governor's office. 
ROBERT FRAZIER. 


Bunts Shows 

CRYSTAL RIVER, Fla., Dec. 22 —After 
Closing its season at Brunson, S. C., re- 
cently, Bunts Shows established winter 
quarters at that place, where motors will 
be .werhauled and rides and other at- 
tractions reconditioned and painted for 
hext season Mr and Mrs L McAbee 
and Mr and Mrs G Scaggs are in charge 
of the quarters Some of the an- 
hounced destinations at the closing: 
Mr and Mrs Fuiovd Sheaks, Dillinger 
Show Augusta Ga Sam Petralla Ath- 
etic Show, Cincinnati Mabel Mack’s 
Educated Mules, Florida. Mr and Mrs. 
James McVey, Monkey Circus, Melbourne, 
Fla. Merry Rose, fat girl; Mr. and Mrs. 
Jack Perry, Augusta, Ga. Elephant-Skin 
8oy, Augusta. Bell’s Mllusion Show, Miami. 
Taylor Brothers’ free acts and conces- 
sions, Bewman, 8. C. Mr. and Mrs. 
Glenn Frey, Atlanta, Ga. Mr. and Mrs, 
Ciarence Lovejoy, Findlay, 0. E 


Travanday, cookhouse, Orlando, Fla. 
John Vaday and wife and daughter are 
spending their vacation with Mr. and 
Mrs. W. J. Bunts at this city. The show 
had one of its best seasons in several 
years. 


MAGIC ———. 


(Continued from page 26) 
the spring with one of the major cir- 
cuses. 


FROM ALABAMA COMES WORD that 
Cariton has been having a fairly busy 
season in schools and churches down 
that way; that Zandro has been kept 
busy working theaters in Pell City, 
Opelika and Sylacauga, and that Bran- 
dius, the “boy magician,” gave two per- 
formances recently at the Central Park 
Theater, Birmingham, to good business. 


R. S. BAILEY, our trusty Oakland, 
Calif., correspondent, shoots the follow- 
ing: “Alfred Lamb, of the OMC, was the 
MUST— 
headliner on the vaudeville show fos- 
tered recently by the Alameda American 
Legion. . . Francisco played for the 
Berkeley Traffic Club and other local 
organizations recently. He is booked 
into the Antioch Theater, Antioch, 
Calif., New Year’s Day with his spook 
midnight show. . . . Lloyd E. Jones re- 
cently played the Aeolian Yacht Club at 
Alameda and is now touring the CCC 
camps with his magic show. . . Bill 
Allstrand has just concluded a week’s 
engagement in Sacramento and valley 
towns. . . . Gerald Koskey advises that 
Charlie Hoffman was the headline act 
at the Warner Bros.’ Theater, Hollywood, 
recently, with his new magic act At 
the special magicians’ night program 
Van Brunt, Len Gunn, Koskey, Roland 
Hamblin and Russ Walsh performed. 
Russ Walsh, national president 
of the SAM, was a Hollywood visitor re- 
cently. During his stay there he was 
royally entertained by Los Magicos and 
the Southern California Assembly of the 
SAM. And how those boys entertain! 
- « - & new bulletin, Pacific Coast Magic 
News, is to be distributed by Bill Taylor 
and Gerald Koskey, which will keep the 
Coast magicians posted on all the doings 
of the Pacific Coast Magicians’ Associa- 
tion.” 


- . . 


M. L. HULICK, publicity director for 
the San Diego Magicians’ Club. writes: 
“We have a magicians’ club here of 
about 30 members and each month we 
put on a show. We also perform at 
frequent intervals at the various city 
and county institutions. We have a 
live bunch of members, and each meet- 
ing is a peppy affair. The officers of 
the club are as follows: C. W. Pait, 
president; Thomas Brannon, vice-presi- 
dent; B. O. Lacy, secretary-treasurer, 
and myself, publicity director. President 
Pait had his own hypnotic and magic 
show on the road many years ago.” 


MADAME LEONA came in for a nice 
plug recently by Tom P. Jimison, whose 
Observations column is a daily feature in 
The Charlotte (N. C.) News. Jimison 
said, in part: “I took Brother Henry 
Fisher, new county attorney, to see the 
Believe-It-or-Not Show . .- and pres- 
ently we came to the woman who is a 
sort of mindreader (Madame Leona). It 
seemed to me that she was just guessin’, 
or that she was being guided by some 
sort of a code, but I soon found out that 
I was plumb bodaceously wrong. . 
Well, she knocked the lawyer cold. That 
sister knows her stuff, and when I go 
back in there, I mean to dodge her. She 
read Brother Fisher like an open book.” 


AL DELAGE reports that his Mirthful 
Mysteries show ts getting good business 
thru New England. DeLage recently 
added Lester Edwards, singing comedian, 
to his show, bringing his roster up to 
four people. 


THE GREAT SANTINI informs that he 
is taking a show on the road next 
spring to play the smal) towns thru 
Maine. Vermont and New Hampshire 
Company will tote six people and will 
present a program of magic, Punch and 
vent 


C. THOMAS MAGRIUM. sleight-of- 
hand entertainer. is doing club. school 
and theater work in and around Minne- 
apolis. 


JANTCZEN, who has been working 
nothing else but his sword-box for the 
last six years, including two seasons at 
Riverview Park, Chicago, under Sam 
Gordon, writes that he is still getting 


good returns with the box. He plans to 
put out a side-show attraction, featur- 
ing several new illusions, early next 


H. S. BULKLEY, of Bridgeport, Conn., 
whose death was announced recently, 
toured for many years as the Marvelous 
LaVade, with his wife assisting him. He 
was well known among old-time magi- 
cians and was the originator of many 
smaller illusions. Mr. and Mrs. Bulkley 
toured the country for years in vaude- 
ville, lyceum and chautauqua. In later 
years Bulkley discarded the name of 
Marvelous LaVade and adopted the 
name of Bartell. Mrs. Bulkley is now 
living in retirement in Bridgeport. Conn. 


VANTINE’S MYSTIC REVUE of nine 
people, now playing Fox theaters and 
school auditoriums in the Idaho terri- 
tory, is heading for California, with 
Mr. Brown, formerly with the Great 
LaFayette, in advance. Vantine is fea- 
turing the Vanishing Girl and Motor- 
cycle, assisted by Millicent Cazan, movie 
stunt girl. This is Vantine’s 17th year 
on the road with his own magical at- 
traction. 


ROBERT REINHART’S Hocus Pocus 
variety show, being presented especially 
for the kiddies at the Guild The«ter, 
New York, this week, features Al Baker 
in magic and ventriloquism. Others on 
the program include Renie and Calvert, 
Punch and Judy artists; Poodles and 
Noodles, clowns, and the Hazel Kranz 
dance group. A circus band, comic 
figures from Macv’s Thanksgiving Day 
parade and feats of magic juggling and 
levitation round out the program. The 
show is being presented Wednesday 
morning and Friday, Saturday and Sun- 
day afternoon. 


MAHRA THE GREAT, mentalist, post- 
ecards from San Diego, Calif.. that he 
is putting on a full evening’s show of 
magic and illusion exposes. He hopes, 
by these exposes, to put “mapic on the 
shelf,” he pens. He is being assisted by 
Mar¢ie. 


AKRON, O., MAGICIANS have reor- 
ganized under the title of the Rubber 
City Magic Club, with W. FP. Gordon as 
the new president and R. A. Carrell sec- 
retary. Meetings are held the second 
Wednesday of each month. 


TO ALL MAGICIANS and their friends 
a@ very Merry Christmas and a Pros- 
perous and Happy New Year. 


STINGIEST MAN 


(Continued from page 26) 
upon to give a brief, authentic (?) re- 
cital of the stingiest man they had ever 
known. I related the following story, 
which went over big: 

Going back over my past life I cannot 
recall a stingier man than Nick Forest, 
of Canton, N. Y., which was my home 
for some time during the early portion 
of my life. Nick ran a saloon on Water 
street and did a thriving business, as it 
was frequented by all classes of imbibers. 
Nick was a very genial and entertaining 
fellow; a very good story teller, but as 
close as the proverbial bark to a tree. 
It was customary in those days for the 
bartender to treat occasionally in order 
to encourage frequent buying, but no 
ene ever knew of Nick giving anything 
but advice. One day when the barroom 
was pretty well filled with the usual 
frequenters, nearly every one of whom 
had bovght something, Nick took ad- 
vantage of a lull by striking his usual 
pose, placing his thunfbs in the arm- 
holes of his vest, looking out of the 
window, and exclaiming: “Well, gentie- 
men, what will 1t be today (all occu- 
pants of the room rushed up to the bar 
anticipating the unexpected), rain or 
snow?” 

Frequently the bartender was included 
when someone bought drinks for the 
crowd, and for this occasion Nick had 
a decanter labeled “White Wheat 
Whisky,” which contained water only 
and out of which he would fill his glass, 
thereby getting 10 cents for a glass of 
water I dont mean to infer that Nick 
was a temperance man for he managed 
to get his booze by emptying the tluid 
that was somecimes teft in the glasses 
into a large beer ‘schooner’ whic: he 
kept under the counter for this purpose. 
This he would drink with much relish 
after tae crowd had dispersed. 

1 could relate a great many stingy 
acts of his, but the most economicai act 
I ever knew him to do was this: Nick 
was addicted to the use of tobacco— 
chewing, smoking and taking snuff. 
Altho he carried in stock a goodly sup- 
ply of tobacco and cigars, he personally 


TURN ,POTATOES 
CASH! 


I'LL SHOW YOU HOW 


New fast way to make money— 
stop working for starvation wages 
—have plenty of money to pay 
your bills—meet the mortgage— 
live well — have comforts — BE 
YOUR OWN BOSS. Make 500 to 
600 per cent increase on raw 
materials — keep up to 80¢ 


out of a oo i take 

5007, WOREASE | in. COMPLETE, time 

0 tests show } tested, READY TO START, 

Actual ash sales | NEW OUTFIT. You manu- 

$8.00 om 63c in | facture four tasty foods—I 

made Latoes sell for you with my new 
aw po SURE-FIRE PLANS. 


You don’t need a lot of 
money — get it back the 
first few days you operate 
—everything furnished to 
start for less than a down 
| — pag on @ 


BACK QUICK. Sensa- 
tional demand for de- 


2 1- 
ces fine qua 
fey. finished Chips 
in Four Minates. 

ason jus 
Big et Dealers 


ahea licious Potato Chips, 
everywhere Ln peeled or unpeeled; Do- 
ing to be supp . Ee and Salted Nuts, 
Boo! Groceries, Delicatessens, 
Send for Free Restaurants, Bakeries, 
Soda Fountains, Drug 

Stores, Concession Stands and scores of other 


dealers do all the retailing for you. 
LOW EASY INSTALLMENTS—PAY AS YOU EARN 


I make terms to good, honest, industrious people, 
who show me they want to make money QUICK. 
Write TODAY before your locality is snapped up 
by someone else. Get in my COAST-TO-COAST 
—. OF BIG MONEY MAKERS. Big, Free 


LONG-EAKINS COMPANY 
1214-S South High St., Springfield ,Ohio 


| H. W. Eakins, ol ! 
| Long-Eakins Com | 
1214-S South High St., Springfield, O 
Dear Sir—Send me complete facts, without 
| obligation to me. 
Name 


ity 


This Week’s Specials 


SNOW KING BLACES, 20 Pkgs. of 5's. 
Cellophaned to Beautiful Dis- 
play Carton. Per Carton was Cc 
UNITED BLUE wy = Pkgs. of 
5s, Cellophaned to Carto 
Per Carton ; 55¢ 


yy > DOUBLE EDGE BLADES, 


de by Remington Arms Co. 
My “to Pkg., 20 Pkgs. to Dis- 75¢ 
play Card. Per 
TIP TOP BLADES, Finest Quality in 
Blue or White, Ss. 20 Pkgs., Cello 
phaned, to Display Carton. 
Per Carton 
NORWALK, 
Cellophaned. 
Hundred 
MELLO KEEN, Single 
no 


Single Edge, 
er 


Edge. Highest 


COMBINATION | ‘COLLAR AND TIE 
HOLDER SETS. Each Set to a Fancy 
Box in Asstd. Designs. White 
and Gilt Finish. ($1.00 
Label). Dozen Sets.... ‘ 
CIGARETTE CASES, 
Peart Inlaid Birds, 
Box. Dozen... 
NOVELTY CIGARE ‘te: * 
Bakelite Pipe Design. 8 
Colors on Display St .. , an 5c 
FACE POWDER and BOTTLE PER- 
FUME. Most Seaceeiee | —  4Ve¢ 


Fancy 


Each to 


_ OLDE RS, 


age. Cellophaned. 
ASPIRIN—Envelopes y 4 on 
ful Display Card. 


BREATH PELLETS, 20 Filled Envelopes 
x a | yg Card. 


25% deposit with order, Bal. 


Federal Merchandise Co. 
875 Broadway, New York City 


WANTED PARTNER 
FOR CARNIVAL 


Must have smali cash and be able to manage 
show. Own three rides. Address: BOX D-962, 
care The Billboard, Cincinnati, Ohio. 


WAX FIGURES 


Life Size. Dillinger, Baby- oe Nelson, Pretty 
Boy B te a Hundreds of oth 
w. . SHAW, 3316 Si ‘ene “st. St. Louis, Mo. 


ELGIN WATCHES, $1.65 Each 


(7-Jewel, 18 Size New Yellow Cases | 
1-JEWEL, 16 SIZE ELGINS & WALTH., $2.35 
FLASH CARNIVAL WATCHES Ste Fach. 
Send for Price List 
CRESCENT CITY SMFLTING CO. 

Old Gold and Silver Buvere and Refinere 
113 N. Broadway. St coum Me. 


used “Warnick & Brown’s Delight.” a 
very inferior tobacco put up in wh:te 
paper wrappers. which retailed for anout 
6 cents per quarter of a pound at thai 
time. Nick would put some of this ‘= 
his mouth. chew it thoroly, swallow tae 
juice, take out the quid and place it 
on the stove to dry, put it in his pipe, 
smoke it and then SNUFF THE ASHES. 
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GENERAL OUTDOOR NEWS 


December 29, 1934 


My 
Broadcast 


N GOING thru the biographical files of 
The Biliboard the other day I came 
across the following bits of historical 

data about circuses which I thought 
would be very appropriate for this the 
40th Anniversary and Holiday Greetings 
Number. The information is presumed 
to be accurate, but if there should hap- 
pen to be any misstatements therein I 
would appreciate having them called to 
my attention: 


The first circus ever given in America 
was located on the Boston Common in 
1767. 

The first successful American circus to 
travel was founded by Aaron Turner, 
about 1820, at North Salem, N. Y. Pre- 
vious to that, all shows such as they were, 
confined themselves to buildings. The 
first of the traveling shows made their 
appearance in America at the beginning 
of the 19th century and were known as 
“Rolling” shows, as they moved by wagon. 
They were crude affairs, and not until 
about 1825 did they improve. 

The first organized circus to cross the 
Atlantic was brought to this country in 
November, 1836, by Thomas Cooke, the 
grandfather of W. W. Cole. 

The first real circus in England was 
established by Philip Astley, in his re- 
modeled riding school, and called Astley’s 


Circus, on the banks of the Thames, in 
London, about 1702 A. D. Philip Astiey 
Was the first man to stand on a horse’s 
back while going at full speed. In 1845 
the Astley Circus was leased to DuCrow, a 
Frenchman, and afterwards to the 
brothers, George and John Sanger, who 
are accredited with being the first men 
to have a traveling show in England. In 
1892 the Astley Circus, an old epoch- 
making landmark, was destroyed, and 
later the place where it stood was cov- 
ered by an annex to St. George’s Hospital. 


es 

In 1824 John Robinson, who was born 
in 1804, started his first circus. From 
1840 to 1855 he was in partnership with 
Gil and Eldred, and from 1859 to 1862 as 
a partner with William Lake, the famous 
clown of that period. 

In 1847 Louis Jones carried his circus 
as far West as Chicago, then an outpost 
on the frontier. 

Spaulding & Rogers owned the first 
circus to be moved by railroad, in 1858. 

Haight & Chambers, in 1863, had the 
first circus to travel exclusively by 
steamboat. 

The Van Amburg Show occupied the 
site of the old Broadway Theater, below 
Duane street, New York, in 1858, and in 
1863 Van Amburg and Barnum consoli- 
dated, but dissolved partnership after 
the fire of March, 1865. ; 

The first elephant ever brought to this 
country was imported by Hachadiah 
Bailey, in 1821, and it was assassinated 
by some superstitious fanatics in Rhode 
Island while crossing a bridge in a lonely 
road at midnight. 

Giraffes were first brought to the 
United States from South America in 
1836 by Captain Clayton. 

The first rhinoceros ever seen in Eng- 
land was in 1685. 
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THE ACT SUPREME 
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These Famous Stars just finishing a 5/2 
Weeks’ Engagement in 
200,000 PEOPLE PAID TO SEE THIS 
ATTRACTION. NOW BOOKING FAIRS, 
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8.—MENAGE RIDING ACT. 


NOW BOOKING FAIRS, PARKS, 


Can Furnish Four to Ten Acts, including: 


1.—COMEDY BOUNDING TRAMPOLINE ACT. 
2.—TRAPEZE, RINGS AND PERPENDICULAR ROPE ACT. 
3.—COMEDY ACROBATS, LEAPS AND DOGS. 
4.—ECCENTRIC RUBE HAY-WAGON ACT. 

5.—SIX PONY ACT AND DRILL. 

6.—RIDING DOGS AND COATS. 

7.—WONDERFUL “PICKOUT” HORSE. 


9.—DOCS AND GOATS (Big Number). 
10.—COMEDY RIDING SCHOOL. 


(A Sensational Comedy Climax.) 
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CONGRATULATIONS, BILLYBOY, 
We are Glad to be in on the Birthday Party! 


AL C. HANSEN SHOWS 


America’s Fastest Growing Amusement Enterprise. 

Mrs. Af C. Hansen, Secretary-Treasurer; Harry L. Small, General Agent 
“The Show That Made Carnival History During the Depression.” 
ing High-Class Shows and Concessions for 1935. Fair Managers and Com- 
mittees Interested in Contracting a Carnival With a Method of Presentation 
That Assures Success, Write GENERAL HEADQUARTERS, Macon, Ga. 


Al C. Hansen, Manager; 


Now Book- 


1187 6TH AVE., NEW YORK. 


WORLD’S FAIR MUSEUM 
“CALLING ALL FREAKS’ seve 


Write immediately: send photos and full particulars. 
of Concessions suitable for museum. 


FRED SINDELL, MCR. 
AND 


Can place all kinds 


Seth B. Howes took the first American 
circus to England in 1857. 

It is a fact that the first circus to bear 
the name of P. T. Barnum started from 
Delavan, Wis. 

The E. F. and Jerry Mabie’s show also 
originated at Delavan, and afterwards 
became the great Forepaugh Show. 
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W. C. Coup was the first to travel the 
Barnum Show by rail and to have special 
cars built for circus transportation ex- 
clusively. 

Dan Rice was the first and only man to 
run a “one-horse circus” in 1854. 

Philip Astley, founder of the English 
circus, was the first man tostand upright 
on the back of a running horse. 

James Robinson was the first to ride a 
bareback horse, remove the bridle and 
girth and turn “back-to-back” and for- 
ward somersaults on a horse going at 
full speed. 

The first hippodrome to exhibit in 
America was Franconi’s in New York 
City in 1853. 

Adam Forepaugh was the first to use 
separate tents, one for the menagerie and 
one for the circus, in addition to the 
other tents. 

Two rings were first introduced by 
George DeHaven, who also originated the 
idea of reserved seats with back and foot 
rests, in 1870. 

W. W. Cole took the first circus and 
menagerie to California, traveling en- 
tirely by rail, in 1872, when the thru 
railway was first completed. He was also 
the first to visit the Puget Sound coun- 
try by rail and boat. 

Cooper and Bailey and W. W. Cole were 
the first to use the electric light with a 
circus in 1879, and Cole was the first to 
exhibit American Indians, and those 
modern inventions, the electric light and 
phonograph, then known as the talking 
machine, in Australia, in 1880-'81. 

Buffalo Bill’s Wild West was created at 
North Platte, Neb., July 4, 1882, and its 
first professional performance given at 
Omaha, Neb., in May, 1883. 

Old Yankee Robinson's was the first 
circus to travel on the canal by special 
boats. 

ewe 

When the Ringling Bros.’ Shows were 
first organized, they traveled overland on 
three wagons. 

The greatest combined circus perform- 
ance in show history was the united en- 
gagement of the Barnum and Forepaugh 
Shows at Madison Square Garden and in 
Philadelphia in 1887. 

The longest, continuous circus tour in 
history was that of the W. W. Cole Show 
in 1880-'81, covering Australia, New Zea- 
land, the South Sea Islands and two trips 
across the American continent, making 
305 stands in 431 days, traveling 44,172 
miles, with 56 days at sea. 

James A. Bailey took the first American 
circus to Australia. 

Buffalo Bill's Wild West made three 
tours thru Great Britain and Europe and 
was the only American exhibition that 
has ever visited Italy and pitched its 
tents on the soil where Columbus, the 
discoverer, was born. 


Gibson’s Blue Ribbon Shows 


COLUMBUS, Ind., Dec. 22.—Work in 
winter quarters is progressing. With the 
Merry-Go-Round and Tiit-a-Whirl fin- 
ished and placed back in the building, 
work is being centered on the fronts, of 
which there will be 12, and they will be 
beautiful, aS the management is not 
sparing expense this winter in rebuild- 
ing the show. Happy Sumral is in 
charge of the workshop and is doing 
himself proud. Cecil Gust is the second 
man in charge and is at present direct- 
ing the paint crew. Jack Kennedy has 
finished his living truck, which from 
front to the back it is a thing of beauty. 
Mr. and Mrs. Stevens are enjoying the 
winter months in quarters here and al- 
most every day there is a party at their 
beautiful burgalow. Francis Overstreet 
and Ed Redmond, secretary and presi- 
dent, respectively, of the fair here, are 
almost daily visitors. 


The writer, William R. Hicks, and the 
missus returned from a vacation in the 
South, where they visited relatives, and 
will be in quarters for a while prior to 
starting work on the route for next year. 
Manager and Mrs. Roth are vacationing 
in Florida and are expected back here 
about January 1. Incidentally, Manager 
Roth has been purchasing some new 
paraphernalia and just had a new Cater- 
piliar shipped in from Tuscumbia. Ala., 
which with the new Ferris Wheel will 
make eight mejor rides for the show. 
Mrs. May Kennedy and Mrs. Stevens 
were hostesses to the winter-quarters 
residents on Thanksgiving and all voted 
them wonderful cooks. 


Sasse 40 Years 


In Booking Biz 


GREELEY, Pa., Dec. 22.—As The Bill- 
board celebrates its 40th anniversary so 
does Charles L. Sasse celebrate the 40th 
anniversary of his entry in the amuse- 
ment business as a broker. 

It was in April of 1888, when 16 years 
old, that Mr. Sasse came to this coun- 
try. He served at first as a grocery 
clerk in Brooklyn for one year. In 1889 
he obtained an office position with Her- 
man & Liman, theatrical agents, at 28 E. 
Fourth street, New York, and remained 
with them until October, 1894. A month 
later he formed a _ partnership with 
Charles Fenz and opened a theatrical 
exchange at 107 Second avenve, New 
York. Following dissolution of this 
partnership he opened his own booking 
Office in December, 1895, at 12 Union 
Square, New York, and has been active 
in this line of work since. 

In his early years Mr. Sasse booked 
vaudeville acts for the Orpheum Circuit, 
then managed by Gustave Walter, later 
Morris Meyerfield: also Kohl & Castle- 
John D. Hopkins Circuit, Chicago ard 
St. Louis; John Murdock’s Masonic 
Temple Roof Garden, Chicago; Frank 
Hall’s Royal English Circus; Casino, 
Chicago; Wiggins’ Wonderland, Detroit; 
Mike Shea’s Music Hall, Buffalo. Keith 
Circuit, then with three houses: Proc- 
tor’s, Hyde and Behman’s, Brooklyn. He 
also booked acts for vaudeville road 
shows, parks, fairs, etc., and among his 
foreign bookings were Pubillones’ Cir- 
cus, Orrin Bros.’ Circus, Bell’s Circus 
and Santos and Artigas’ Circus. Ring- 
ling Bros. have been a client of his 
since 1900. He also booked for the 
late Jerry Mugivan, president American 
Circus Corporation: Sparks Circus, etc. 
Many were Mr. Sasse’s annual trips to 
Europe in search of novelty atractions. 

When the depression set in and show 
business was reduced he came to Gree- 
ley, and now with conditions improv- 
ing and much of his former trade com- 
ing back to life he plans returning to 
New York and reopening an office there. 


Crowley’s United Shows 


RICHMOND, Mo., Dec. 22.—Altho work 
at winter quarters was originally in- 
tended to start after New Year's, activ- 
ities are already under way with a crew 
of four men. Rides are to be finished 
first, then the shows and other para- 
phernalia. George Harris has booked his 
Harlem Revue with the show for next 
season. W. J. Dunne, who will have his 
Congress of Freaks with this organiza- 
tion, has arrived to spend the winter 
here. Phil Phillips has been contracted 
for the Paris Nights attraction. Frank 
Clark has booked his Loop-o-Plane. Roy 
Goldstone arrived in quarters and is 
planning to start work on concessions in 
the near future. The Eli Bridge Com- 
pany recently delivered another Eli 
Wheel, making duplex rides of that kind 
for next season. While much has been 
said about enlarging the show for next 
vear, it is now a fact. The present list 
is 10 shows and 10 rides, transported on 
25 motor trucks and trailers. Visitors 
have included Fred Webster, H. R. Hop- 
kins and Myron Clevenger. 

WALTER DALE. 


COLE CIRCUS BUYS—— 


Continued from page 3) 
phant. Price for the whole works is 
said to have been $750. 

An official of the zoo stated that the 
cost of feeding the pachyderm for one 
year came to $1,500. 

The animals have been shipped to 
Rochester, and Birmingham wiil prob- 
ably abandon the zoo. 


100 GRAND BLAZE—— 


Continued from page 3) 
$30,000. Partial insurance was carried 
con both. 

The show property was stored beneath 
the grand stand and a final check oD 
losses has not been made. The stand 
was mostly of wood construction and 
burned furiously. The blaze was fought 
by many residents of a local transient 
camp near by, and all fire department 
apparatus was on the scene, stoppins 
spread of the flames after several hours 
fight. 

The fairgrounds has just been leased 
to a syndicate for 30 days of racing. It 
is probable that this meet will be called 
off, as have been automobile races for 
January. Owners of horses en route 


here have been notified. 
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December 29, 1934 


GENERAL OUTDOOR NEWS 


The Sawdust Ring 


By FRANK (DOC) STUART) 


OKLAHOMA CITY, Dec. 22.—Sniff, 
sniff, sniff. This sniffing business calls 
for prolific use of the handkerchief, and 
the reason for the pocket accessory is 
that all the railroad circuses are “in the 
barn” for the winter. Winter—what is 
winter good for anyway? It is good for 
nothing but meditation, and no circus 
trouper can live on meditation (recol- 
lections to you, gol dern yuh) or 
snowballs. 
* 7 . 


As I sit before this typewriter streams 
of salty brine course down my beaten 
cheeks and I sob with remorse as I 
recollect the good old days when John 
Public referred to circus people as being 
a roving gang of crooks! Yes, sir, I re- 
call when the folks of my home town 
spoke of me as a circus crook—a crooked 
cireus press agent, and after 19 long 
years of being associated as such I de- 
cided to leave the circus business flat— 
nay, cold. I did, altho I honestly 
thought the old Sells-Floto Circus trains 
would never reach the next stand with- 
cut my being aboard. But they did. In 
fact, they added another 15 cars the 
following week just to celebrate my 
leaving. That was in 1923. 


When I “blew” that tented enter- 
prise I resolved that nobody would refer 
to me again as a crook, and I further 
resolved to join that great American in- 
stitution known as Modern Business. I 
did and found that Modern Business was 
composed of greater crookedness than 
the circus business ever dreamed of. 
Who are ye, ye circus folk, to think that 
you even know anything about being 
crooked? You are gol dern near be- 
ing saints: in fact, you are becoming re- 
spected! Why, you who were born on 
the circus lot are becoming estimable 
citizens and your old daddy of the early 
"90s would turn over in his grave if he 
knew that John Public had changed its 
views since his demise. 

wt . * 


What do you know about being 
crooked? Nothing. What do you know 
about selling bum Wall Street bonds to 
widows? Nothing. Could you sell or- 
phans 10 acres of farm land in the mid- 
dle of the Atlantic Ocean? Nope. If you 
were associated with a trust company, 
could you pocket the life savings of an 
old woman? Naugh. Could you go to 
the stone bastile (pen) like so many 
bankers and emerge holding your head 
up? Nix. Would you meet one-tenth as 
many circus pals in the pen as you 
would other guys? Nay. Of course 
there were some circus men way back 
in the dim past who may have hood- 
winked some suckers for a nickel or a 
dime, but what circus man _ could 
filch entire America for millions and 
billions as some people did in 1929? It 
takes gall and nerve to become a mod- 
ern business man and the nerve is a 
different nerve than you exercise when 
performing a hazardous feat. Some 
folks allude to this nerve as plain intes- 
tinal fortitude but the correct appella- 
tion is better known as cold-blooded 
futs—a desire to steal anything the 
other fellow has. This desire covers 
everything on this blasted earth re- 
fardless of it being your life’s savings, 
wife, pleasures or ham and eggs. It 
makes no difference to Modern Business. 
It takes what it wants and its four gods 
are Greed, Jealousy, Lust and Desire. 
Certainly you want none of this. You 
are now respectable and Modern Busi- 
hess wants you to stay off our play- 
ground. We want you to stay in the 
circus business in order that we may be 
entertained after robbing a couple of 
widows, three small orphans and four 
cld men. We, the Modern Business Men, 
cannot go about our business of filch- 
ing 24 hours per day and then give our 
conscience a chance to bother us. No, 
sir. We need entertainment in order to 
divert our minds—clean entertainment, 
and where is there another entertain- 
ment as clean as that of a circus? 
* . - 

So you stay in the circus business and 
Permit we modern business crooks to 
operate our plundering games. You may 
think your life hard because there are 
so few big circuses trouping these days, 
but your life is quite spotless in com- 
Parison with ours and you earn your 
Salaries honestly. Of course, you might 
fileh a dime now and then, but the only 
reason you get away with it is you sim- 
Ply beat us modern business men to it. 
Play fair with us. Permit us to do the 
filching and we will help pay your sal- 
aries by attending your performance. 


And remember, if you have $10 and wish 
to buy some nice blue sky stock, see us. 
God loveth a cheerful giver. 


Kansas City 


KANSAS CITY, Mo., Dec. 22.—Reserva- 
tions for the Heart of America Show- 
man’s Club Banquet and Ball, December 
28, are coming in every day, according 
to Chairman Gean J. Berni. Judging 
from the early sales the committee is 
looking forward to a very large gather- 
ing. 

M. E. (Spike) Wagoner is at the Spa 
Hotel in Hot Springs, Ark., and would 
like to hear from friends He is under 
doctor’s care, but improving daily. 

Phil Little was a visitor here for sev- 
eral hours this week while on a busi- 
ness trip to Chicago from Dallas. 

Col. Dan McGugin, the past season in 
charge of the office of Hennies Bros.’ 
Shows, left late last week for his home 
in Davenport, Ia., where he will remain 
until after New Year's. 

Mrs. Noble C. Fairly arrived Monday 
from Wichita, Kan., and will remain 
here until after the holidays. 

George Howk and the Santa Claus’ 
assistants spent the early part of the 
week out in the “sticks” selecting a 
Christmas tree for the lobby of the 
Coates House. 

Harry Altshuler, re-elected treasurer 
of the HASC for 1935, enters his ninth 
year in that capacity. 

Harry Veley is a recent arrival. He 
spent the outdoor show season in the 
East, and after a pre-holiday season on 
the West Coast came here. 

Nelse Miller, 2 member of HASC and 
operator of the HASC barber shop, deco- 
rated the shop in holiday attire to con- 
form to the decorations of the club and 
its surroundings. 

Jimmy McCann is visiting relatives 
here over the holidays. Will leave about 
January 10 for Texas. 

Glenn Hyder, college giant, is now 
connected with the Katz Drug Company 
in its new store. 


West Bros.’ Amusement Co. 


SIKESTON, Mo., Dec. 22.—West Bros.’ 
Amusement Company is in quarters at 
Morley, Mo. Manager Laughlin made a 
business trip to St. Louis to purchase 10 
new trailers for the transportation fleet. 
The management has also secured a 110- 
acre farm to be made into an up-to-date 
winter quarters, with three large barns. 
Ten men are at work on equipment. 
Everything will be painted before the 
spring opening, and the midway will 
have very attractive boxed fronts for 
shows, with plenty of illumination. 
There will be a loud-speaker arrange- 
ment on the midway, and special atten- 
tion will be paid next season to the 
matter of car parking space for the pub- 
lic. Ted Wilson, manager of one of 
the attractions, has Laughlin’s one- 
nighter show en tour, and Capt. Bob 
Conrad still has Laughlin’s lions playing 
dates. All canvas has been turned over 
to a tent and awning farm to undergo 
a complete overhauling. The last two 
weeks Manager Laughlin and the writer 
have been up the new route. 

DOC DECKER. 


World of Mirth Shows 
Make Repeat Bookings 


NEW YORK, Dec. 22.—The World of 
Mirth Shows have been awarded con- 
tracts to supply the midways at the 
North Carolina State Fair, Raleigh; 
Brockton Fair, Brockton, Mass., and 
Rocky Mount Pair, Rocky Mount, N. C., 
in 1935, Max Linderman, manager of the 
shows, announced. 

The World of Mirth organization 
played the fairs at Raleigh and Brock- 
ton the last two years and Rocky Mount 
this year. 


Ladies’ Auxiliary, SLA, 
Making Membership Drive 


CHICAGO, Dec. 22.—The Ladies’ Aux- 
iliary of the Showmen’s League of Amer- 
ica met in its quarters in the Hotel 
Shermar recently for its annual in- 
augural luncheon. A lovely affair with 
very good attendance. Mrs. Lew Keller 
is the president for 1935. Her co-officers 
are: First vice-president, Mrs. Edw. A. 
Hock; second vice-president, Mrs. Martha 
McKay; third vice-president, Mrs. Al 
Latto; treasurer, Mrs. Henry T. Belden; 
secretary, Mrs. Cora Yeldham. Appoint- 
ments for year: Chaplain, Mrs. J. L. 
Streibich; sentinel, Nellie Burns. Com- 


mittee chairmen: Finance, Mattie Crosby, 
relief, Mrs. James Chase; entertainment, 
Cleora Helmer; press, Mrs. Streibich; 
Ways and means, Mrs. Edw. A. Hock. 

An extensive membership drive is in 
progress and the ladies are in hopes of 
greatly increasing their roster of mem- 
bers. The gatherings are held weckly, 
alternatingly social affairs. Mrs. Keller 
is determined to make the new year for 
the organization outstanding, and to 
this end everyone has pledged her sup- 
port. Delinquent members are being 
urged to get in touch with the secretary 
that they may make arrangement for 
reinstatement. 


Party for Lola Hart 


KANSAS CITY, Mo., Dec. 22.—Mrs. 
Lola Hart, who has been bedfast for the 
past two years, was recently tendered a 
surprise party by friends in the city. 
Mr. and Mrs. J. L. Landes acted as host 
and hostess. Smokey Steele, prominent 
radio star, entertained with his accor- 
dion, guitar and songs. A number of 
showfolk attended the impromptu gath- 
ering. Among them were Mr. and Mrs. 
Frank Calhoun, Mrs. Clifford Adams, 
Frank Twohey, Mrs. Gene Suggett, Mrs 
Viola Agee, Mrs. Lettie White and Mrs. 
G. L. Hyder. 


Mortons on Fishing Cruise 


CINCINNATI, Dec. 22.—Bob Morton 
wired from Jacksonville, Fla., under date 
of December 20: “Majority of my pro- 
moters are joining me here, including 
Mr. and Mrs. A. E. Waltrip, Henry 
Rebinson, James Fetch, Emerson Brown 
and wife. My wife and family are leav- 
ing for Miami, then Key West for a 
week’s fishing cruise on Ralph Pender’s 
yacht. Returning to Philadelphia office 
January 10 for indoor season.” 


Hildreth Makes Protest 
To Bureau of Census 


WASHINGTON, Dec. 22.—A _ protest 
against failure of the Bureau of Census 
to include circuses in its amusement 
Statistics has been made by Melvin D. 
Hildreth, chairman of the legislative 
committee of the Circus Fans’ Associa- 
tion. Protest was made to the bureau 
having to do with the census of Ameri- 
can business. The Census Bureau has 
collected considerable data on amuse- 
ments in connection with its census of 
American business for 1935. However, 
circuses were not included in this 
investigation. 

Mr. Hildreth has protested failure of 
the bureau to recognize the circus as an 
important factor in American amuse- 
ment business and has demanded that 
in the taking of a future amusement 
census that statistics on the circus be 
compiled. Mr. Hildreth has pointed out 
to the bureau that in connection with 
the appeal of the circus for the elimina- 
tion of the admission tax, statistics 
showing total attendance in various 
States, capital invested, people em- 
ployed, etc., would be of great assistance 
to the Ways and Means Committee of 
the House. 

Assurance has been made that in a 
future census of American business 
careful attention will be paid to the 
circus and a compilation of authorita- 
tive statistics will result. 


The Billboard 265 
Long Run for Gardner 
Show at Sacramento 
SACRAMENTO, Calif., Dec. 22.—Frank 


(Pop) Gardner's Society Circus is still at 


the Silver Creek Ballroom here and after 
five months is still doing a nice busi- 
ness. Acts are Larry and his dog, 
“Freckles”; Jack Scott, Chaplin imper- 
sonator; Wild Bill. fire act and magic: 
Verabelle Lee, ring, bar and aerial turns 
and her trained dogs and goats: Fred 
Lee, clown and on props; Eugene. clown 


ind props; Eddie Patrick. dancing on 


skates; Great Martin, aerial bar act; 
Tex Harrison, rope and whip act and 
singer; concert—Jimmy McMahon and 
Mickey Gibbons, boxing. 

yardner is announcer and manager; 
Tex Harrison, producer; George Widder, 
ticket seller: Prank Linder, treasurer; 


Walter Forbes, manager ballroom. Music 
is furnished by Earnie Allen and his 
Playboys, including Ray Moore, Jacke 
Rose, D. Barlotti, C. Stearns, A. Turpin, 
J. Andre, J. Porter, W. Heilrath, Boots 
Jarrett. 


Acts at May Store 


CLEVELAND, Dec. 22.—The May Come 
pany for five weeks staged a circus pro- 
gram which drew heavily. Six shows a 
day were given. clown entree before each 
act. Program included Hughe's trained 
dogs: Loretta horse, mule and bear act: 
Jack Gregory and company, hoop act; 
Ed Reymond, known as Bo-Bo, the 
clown. It was Raymond's sixth consecu- 
tive year at the store. 


We Will Ship You Any Item in Our 
Line That You May See Advertised 
Elsewhere at a Guaranteed Saving. 
Send in YOUR Order With Prices. 
18 Years of Price Leadership Is Your 
Cuarantee of Satisfaction. 
35c Tube SHAVING & DENTAL 
CREAM. Gross Lots, Assorted. 


Each F sn inhi a eee a 
$1.00 Box FACE POWDER AND PER- 

FUME, Cellophaned Together. 

Best Value > the Market. Gro. 

Set Lots, ond ‘ait: Avec 
25c 6-Piece Manic 
Gross Lots, Kit 4c 
10c 


$1.00 Box of 7 Cakes ASSORT- 


ED SOAPS. Box 


ADNESIVE TAPE, in Boxes— 


ds. 
RUBBING ALCOHOL—Highest 
Quality. 70% by Volume. 16- 
Oz. Bottles. Dozen 
BOBBIE HAIR PINS—SPECIAL— 
12 on Card. Dozen 1 
25 on Card. Dozen Cards 
36 a Card. Dozen Cards 2 
$3.00 Box of First Quality SEwina 
THREAD, 100-Yard Spools, Black or 
White, 60 Spools to Rox. 1c 


Spool 
55c | 


MERCHANDISE for Side Line 
Packed, 
38c 


Salesmen. Sample Gross. 
SHOE LACES—27”" 
Paired & Boxed (Black Only). 
s 
Catalog — 25% “Deposit on All 
Cc. O. D. Orders. 


Establishéd 1916 


MILLS SALES CO. 


901 Broadway ‘27 South Wells St. 
NEW YORK CITY CHICAGO, ILL. 


85 ORCHARD ST. NEW YORK, OPEN DAILY. INCLUDING SUNDAY 


LEHIGH EQUIPMENT CORP. 


COMPLETE FOOD SERVICE EQUIPMENT. 


FOR ALL YOUR COOKHOUSE NEEDS 


OVER 3,000 ITEMS ON DISPLAY. 


ALUMINUMWARE STONEWARE 
CHINAWARE 

GASOLINE APPLIANCES 
GALVANIZEOWARE BARS & BOOTHS 
GLASSWAR BAKERY SUPPLIES 
KITCHENWARE COFFEE 
SILVERWARE ELECTRIC APPLIANCES 


Send for Free Catalog 
539-541 Broadway, at Spring St., 


FOUNTAIN EQUIPMENT 
ICE CREAM FREEZERS 
RANGES & GRIDDLES 
SINKS & STEAM TABLES 
TABLES & CHAIRS 
WATER & BEER COOLERS 
JANITOR SUPPLIES 


New York, N. Y. 


KAUS UNITED SHOWS, Inc. 


NOW BOOKING FOR 1935 SEASON 


7-CAR TILT-A-WHIRL, CATERPILLAR. 


WANT Money-CGetting Shows. 


in touch with us. 


Will Book or Buy Same. 


Legitimate Concessions of all kinds open. 
NOTICE—Fair Secretaries and Committees wanting large, 
ADDRESS 12 NATIONAL AVE.. 


clean, up-to-date Show, get 
NEW BERN, N. C. 


Thank You for Mentioning The Billboard. 
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MILLS BLADES 
ARE BETTER VALUES 


Incomparable: 


P| Guaranteed First Quality. NO JOB 

S. Can Always Be Reo and 

oh ae a MILLION-DOLLAR Factory 
Behind Each Blade. 


Pkas. of 2s, Double-Edge. 
ZO SISA compicte. 0002 4e 


2 Pkgs. of 3s, Double-Edge. 
Display Complete ........... 


Pkgs. of 4s, Double-Edge. 
20 bdispiay Complete see hesescc ee 
All of the Above Blades Are In Cello- 
phaned Boxes and in the Most Attractive 
( 1 
Pencil (Value 


Display Cartons on the Market. 
' Bo xed), q C 
Sh tic 
stb). Complete Deal. 
RAZOR BLADES—DoubleEdge, 6 to 
Box, Cellophane Wrapped. Two of Our 


Fastest Sellers. c & 55c 


100 Blades. . 
Most Complete Razor 


RAZOR BLADE DEAL— 
10 First Quality Blades, 4 
Blade Sharpener, 

Shaving Soap 


Catalog Free. 
Blade Line in the Country. 


25% Deposit on Ali GC. O. D. Orders. 
Order From Nearest, Branch Established 1916 
MILLS SALES~= CO. 
27 South Wells St. 
CHICAGO, ILL. 


901 Broadway 
NEW YORK CITY 
85 ORCHARD ST. NEW YORK, OPEN DAILY. INCLUDING SUNDAY 


REMARKABLE 


VALUES 


Milky White Tooth Paste ’ 
Paramount Tooth Paste FA 4(, 
Gold Seal Tooth Paste | 


Van Raalte Shampoo, 6 _~ Each.. 3c 
Brilliantine, 3 Oz. Each.......... 3c 
Palm G Olive Soap (3 ~ Box). Box 3c 
Shaving Soap (Chromium Case). Ea. 3c 
Ferond’s Hair Grower, $1.50 Size. Ea..3¢ 
Mineralaya Beauty Clay, $2.00 Size. 

ENE 6.4 BONS iin cloth ko 46 gu his 3¢ 
Face Powders (Asst. = m- 3c 
Hair Dressing, 8 Oz. Each 
Needie Books (80s). Each... 
Shoe Laces (27). Gross....... 42¢ 
Face Powder G&G Perfume Comb. Set as 
Metalloy Wonder Plater. Each. 3¢ 
Stage & Screen Creams, Cold, Van- 

ishing, Brushless, Etc.). Lb. 10¢ 
Stage G Screen Shampoos, 8 Oz. Ea. 6c 
ee — (Packed 5s and 

Beat WOO. wc cece rccrtevecses 

Cracketiack ‘Slotted White Biades), 


see ewww eee eee ewer toate 


All Prices F. O. B. N. Y. 25% Deposit. 


SHERAY. INC. 
33 Union Square New York City 


_—_—__-—— 


q GENUINE 
TALCO POPPER 


¢ Talce Kettle Popper et Lowest Price ever made 
fe @ quality —_—— Big capacity. Best materiais and 
eonstruction. Pressure nostine, Gas or Electric heat. 
Write for descriptive circular. Order direct from this ad. 


TALBOT MFG. CO., 4527 Lexington St., Chicago. 


THE LOW Down | 


Razor Blades, Sundries, Sideline Specialties 
HUNDRED FAST REPEATERS. 
Free Catalogue. 
EVERETT SALES Co. 
45 East 17th St., N. Y. City 


USED PROPERTY FOR SALE. 
” .65 Chicago Fibre Rink Skates. All Sizes. 
450 Each New Pennant Flags, All Colors, on 


Streamer. Write List 

$7.00 Genuine Deer Hide Perfection Condition. 
Great Prop. 

Evans Large Poker Wheel. Chea 

$1.00 Eom Lae Genuine Chinese Coolle Hat 
argain. 

We buy Guess-Your-Weight Scales, Candy Floss 

Machines, and Concession Tents and Films. Pay 


. WEIL’S CURIOSITY SHOP, 20 &, 
» Philadeiphia, Pa. 


‘Out in 
O 


By LEONARD TRAUBE 
(New York Office) 


Pages of the Past 


HY is it that history—yes, amuse- 
ment history, if you please—always 
makes for interesting study? Why 

is it that the sensational news happen- 
ings of a minute or so ago pale into 
wretched insignificance beside the ex- 
citing march of events as the pages are 
turned backward? I do not pretend to 
know exactly why these things are so, but 
I imagine the issue involved is a personal 
one. All of us look back upon our own 
lives with the same sort of feeling; the 
feeling that the present can never be as 
moving as the past; that the current 
scene is okeh—but give us the good old 
days, etc. 


This is the number which celebrates 
the 40th anniversary of The Billboard. 
As you peruse its 300-odd pages you will 
go back into open-air amusement history. 
In 40 years from today, if the fates are 
kind, you will live to read the broad 
pageantry of Amusement America 1934. 
The present may not seem very exciting 
now, but it will seem so in 1974, for time 
has a habit of touching those strings in 
the human fiddle to yield the quality and 
tone that make us all a bunch of poor 
softies. 

A few “Do you remembers?” brushed 
against us gently as we pondered on old 
files of The Billboard. Skipping around 
the mad checkerboard of show business 
1918 you find: 

A photograph of Joe Hughes, then 
with Ben Williams and his carnival, now 
George Hamid's No. 1 talent salesman. 

A review of P. T. Barnum’s play, The 
Drunkard, the same Mr. Barnum who is 
being brought to life on the screen in The 
Mighty Barnum, 1934 version. 

A brilliant special article by Frank 
Braden, which some day we will read in 
full. He’s the same Braden who made 
press agent history with Miller Bros.’ 101 
Ranch Wild West and who has been mak- 
ing history with Ringling-Barnum for 
these several seasons. 

A news item stating that Al Hartmann 
had joined the Great Lakes Training 
Station. Yes, he’s the outdoor editor of 
The Billboard. The boss, so I can’t ex- 
pand further than this... . A thousand 
other gems. 


‘Now you go back to 1911 for the next 
move. . . . There you have a story on the 
origin of fairs. One hundred years from today 
you will still be reading about the birthplace 
of fairdom—a subject that never grows old. 

A yarn about jules Tournour, a clown’s 
clown. . . . Guy Weadick’s picture, the same 
Weadick who is a rancher in Alberta, Can., 
the same Weadick who with his wife toured 
vaude for many years with that startling trick 
and fancy roping act... . . A story about the 
Ringling Bros. . . . Even today the story loses 
mone of its ardor for young and old alike. 

. An article on the lives of famous show- 
men, most of whom have passed on. . . 
The Circus Men's Association, the Life of 
General Tom Thumb, a treatise on James Hatch, 
on famous clowns. . These are only a 
few, picked at mere random. 

You bring the picture nearer. . . . Nine or 
10 years ago Howard F. Jones set down in 
print his ideas on the first carnival... . . You 
find that Paradise Park is wanted by West- 
chester County, N. Y., and today you find that 
the county has been operating its Playland in 
Rye for about eight years. . . The county 
got what it wanted... . 


HEN it comes to the historical stuff 
you never leave out that old wind- 
jammer, C. E. Duble, of Jefferson- 

ville, Ind. This column seldom does. 
Duble lets the tears flow freely as he ob- 
serves that we seldom see any mention of 
the old wagon shows of a quarter of a 
century ago. He dips into the record 
book and recall the following which were 
on the road in 1909, all of them enjoying 
good business: Alex Glassock’s Show, 
George S. Ely and the Mollie Bailey outfit. 
In that and subsequent seasons you 
could find them roaming thru Texas and 
adjoining States. Lamont Bros.’ Great 
American Show covered Illinois, Missouri 
and Indiana extensively, while Al F. 
Wheeler’s New Model Show, McDonald 
Bros. and Lowery Bros. played Pennsyl- 
vania and a little farther south. M. L. 
Clark & Sons travel the entire Southern 


area, wintering at Alexandria, La., while 
the Rose Killian contingent, the James 
Shelby organization and the Frank 
Adams Southern cavalcade were favorites 
in the old South, meaning, perhaps, the 
real mint julep country. 

The days when shows actually crawled 
their way from stand to stand are gone 
but not forgotten—not forgotten, at any 
rate, by the Dubles, the Charlie Bernards 
and the Colonel Sturtevants of our time. 
Today is the day of the electric era and 
gone is the not so dependable gaslight. 
Today is the day of automotive power, of 
automotive stake-driving machines, of 
tractors, of modern mechanical con- 
trivances, of a million and one gadgets 
and—lest we forget—high-speed rail- 
roads. Whether modernity makes the 
circus better is, as the boys say, a moot 
point. The physical quality in circusdom 
is always changing. But the circus re- 
mains the same, which is okeh by me and 
Earl Chapin May. 


Here you have a clipping from The Billboard 
of October, 1922. It is authored by Dr. Harry 
Chapman and reads in part: “I could never 
figure out why they took the show off the 
road, unless it was on account of Al Ringling’s 
health, as we were having turnaways three and 
four times a week all season. There never was 
a show like it; it was one big family and there 
was harmony from the front door to the dress- 
ing rooms. 1 remember we had a big turn- 
away in some town out west. I went to 
the big top to look it over and Al Ringling 
remarked to me: ‘There’s nothing like it. This 
show has a great name.’ Knowing it was the 
last season, | thought | would give the old 
show a good sendoff, and in reply I said: 
“Yes, Mr. Al, this show has a name that never 
will be forgotten.’ ” 


AM interested in the above extract 

from an item of more than a dozen 

years ago because there is invincible 
proof that the name has not been for- 
gotten. The reference was, of course, to 
the Forepaugh-Sells Show, which 8S. W. 
Gumpertz, general manager of the Ring- 
ling shows, has threatened to take out 
next season. I, for one, hope he makes 
good his threat. 

The curtains that Dr. Chapman writes 
about came for 4-Paw-Sells after it 
completed its season of 1911, when it was 
a 50-car show under the Ringling banner. 
Files of that year show that the season 
ended at Water Valley, Miss., on Novem- 
ber 16. That was also the last year for 
John Robinson’s 10 Big Shows, which 
stretched out to 47 cars. The Robinson 
Show ended its season on November 16, 
too, at New Albany, Miss., which is not 
far from Water Valley, making the end- 
ing of those two great shows of yester- 
year somewhat parallel. 

Now, 23 years later, the two names are 
back in the picture, or are being bandied 
about, at any rate. Mr. Gumpertz and 
his threat have already been discussed. 
That leaves Robinson. Well, John Robin- 
son Jr. announced that next season he 
will take out the New John Robinson 
Circus of 30 cars. 


Here’s a letter from Joshua B. Bailey, old 
showman of Boothwyn, Pa. Read it: “You 
seem to be having a busy time trying to keep 
tabs on the gyp promoters and the so-called 
chiselers in the promotion game. There is 
always some fault with the promoters or man- 
agers from the performer’s way of looking. 
Now to give the promoters a break. They 
quite often take big chances, as | have seen 
in my experience in the show business. | find 
that more managers and promoters are on the 
square than otherwise. 1 can safely say that 
nine out of 10 showmen are very proud when 
they can walk up to the cash desk and pay off. 

“Just kindly take note of the managers’ and 
Promoters’ struggles to keep a show going and 
the grief when he does not get the breaks. 
Many times in the spring of each year | have 
shaken the hands of the promoter, manager 
and agent, after a long winter, who had the 
only thing that a good showman can hold on 
to—and that is a handshake and a pleasant 
smile. The gyp promoters are not wanted at 
any time. They are not showmen.” 


QUIRE BAILEY says that to him a 
showman is one who, when he puts 
up bills for his show, puts them up 

with the thought in mind that he will 
not be afraid to come back and play a 
return date. He thinks The Billboard 
“and its able staff” can soon “put the 
works” on the gyps (including the gyp 
performers) and still play fair with both 
sides to put the business where it right- 
Tully belongs—with clean shows, fair 
dealings, honest pay and fair treatment 
for manager, performer and public. 
Nearly half a century ago Bailey was 
playing the halls with the Bailey & 
Robins Show. Along about 1892 he was 
doing a musical act with Billy Howard. 
The Billboard was not in existence in those 
days. The boys used to buy The Clipper 
and would write to managers and book 


PRT ee | CER OS aT 
PROFITS GALORE 
$5 to $50 Daily Earnings With This 


ELECTRIC 


FREE OFFER 


If your order 


balance, $19.50 C. 
., we will send, 
subject to examina- 
tion at  postoffice, 


tomers 

your popper. GET STARTED NOW! 

The LOWEST PRICED Electric Corn 
Popper on the Market! 

Pops a batch (wet cr dry) in 3 minutes. Pops 

corn like a $300 machine. Mahogany finished, 


nickel trimmed, polished aluminum. Electric 
lighted. 17x17x26’’ high. 


FULLY GUARANTEED-AUTOMATIC DUMPING 


Simplicity itself. No trick mechanism whatever. 
Complete with S Measuring Cup, Salt Shake, 
Cord and Plug. SA ESMEN WANTED. Write for 
complete information. 


EXCEL MFG. CORP. «2s, 21245. 


SEASON'S GREETINGS 
FROM 
AMERICAN CARNIVALS 
ASSOCIATION 


Better Midways and Improved 
Ethics.” 
JOHN M. SHEESLEY, Pres.; MAX LINDER- 


MAN, Sec’y; MAX COHEN, Attorney, 415 
Central Trust Bidg., Rochester, N. Y. 


MILLARD & BULSTERBAUM 


America’s Leading Carnival and Circus 


BANNER PAINTERS 


2894 West 8th Street, Coney Island, N. Y. 


their own dates, look after their own 
baggage, do their acts, play parts and find 
very little to complain about. 

Bailey goes back to 1905 or ’06 and a 
meeting with the late W. H. Donaldson. 
He sat with the founder of this publica- 
tion (in Chester, Pa.) and picked out the 
paper for the Hargraves Circus, when 
Bailey was superintendent, John Henry 
general agent, Sam Bank, press agent, 
Harry Strouse press and adjuster, 
Whitey Lykins had the stock. 


You skip about and come right back to 
New York, and W. J. Hanley, a showman from 
the old school, who has worked in every worth- 
while field connected with amusements. My 
Christmas gift to Mr. Hanley, who is one of 
the more affable gentlemen in our midst, is the 
simple citation of his career. Read on. 


N THE writing bracket he was press 
agent for Hagenbeck-Wallace, San 
Carlo Grand Opera Company and the 

101 Ranch, plus special correspondent for 
The New York Times. His footlight career 
took in such noted Thespians as Robert 
Mantell, Edward Harrigan, Grace George, 
Pete Dailey, Louis Mann and James 
Keane, with whom he officiated either as 
business manager or company manager. 
Add Katherine Kidder and Lawrence 
D’Orsay. In the films he was exploitation 
director, director, manager and what not 
for Milano Film Company, for Sarah 
Bernhardt when she was with Famous 


Players, for Belasco’s La Belle Russe, 
Hopkinson Film Company, United 
Artists and Ross Federal Service. In cir- 


cus he was connected with McCaddon 
Circus as contracting agent in France, 
with Hagenbeck’s trained wild animals 
as agent in the United States and Mexico. 
In carnival he toured South America as 
general agent with the Jenkins Shows, 45 
agent with Gerard Shows in this country, 
with Williams Shows in Canada, with the 
Goldberg Shows in the West Indies and 
Brazil and with his own show in Chile. 
In amusement parks he was manager of 
Edith Spray’s Diving Girls, Humpty 
Dumpty and the Columbia Park Zoo. His 
broadcasts and lectures take in WMCA 
and WHL, parts in plays; Heaven and 
Hell, pantomime; Queen Elizabeth, silent 
picture; lecturing on a tour thru the 
Panama Canal and another around the 
world. Aside from that, just nothing at 
all... . . Thanks for coming this far and 
the greetings of the season to all you 
martyrs. 
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Jack Wiziarde Show 
To Close January 5 


CINCINNATI, Dec. 22.—Jack Wiziarde 
Novelty Circus will close at Great Bend, 
Kan., January 5 after 10 weeks’ tour of 
Kansas, Oklahoma and Texas, playing 
Glen D. Dickinson theaters and Jeffer- 
son theaters in Texas. Frank Wiziarde 
is going back to school at Emporia, Kan., 
and Jack will be busy at the fair meet- 
ings for his unit. Vance M. Kinter, 
special agent, left for Washington, D. C., 
and General Agent Clarence Auskings 
went to Hot Springs, Ark., for a few 
weeks’ rest. 


Swift’s Zouaves on Program 


Zouaves, circus act from Jackson, was 
the featured guest number on the an- 
nual circus presented at Central College 
here on December 19. Arrangements 
for the act were handled by Marvin 
Studebaker, a member of the team and 
student at the college. Studebaker is 
doing the press work for the school 
while qualifying for the sheepskin and 
added initials for his name, 


John Ringling in New York 


NEW YORK, Dec. 22.—John Ringling, 
who is spending several weeks in New 
York, has been greatly enjoying visits 
with his many friends. Mr. Ringling’s 
health has much improved and he is 
taking a great interest in the plans in- 
cident to his several circus enterprises. 


Tol Teeter Closes Show 


CINCINNATI, Dec. 22.—J. C. Admire, 
who was agent for Tol Teeter’s Indoor 
Circus, informs that Teeter has closed 
the show and that Mrs Teeter is criti- 
cally ill at Oklahoma City Hospital. Ad- 
mire further states that the show had a 
dandy layout and that some of the best 
standard acts in the business were with 
it. 


AUTONOMY: 


(Continued from page 25) 
whose office was the only one not on the 
election ballot. 
The “blues” won over the “yellow” 
candidates, latter representing those 
holding office until now. Total of 5,594 


RUN MENDERS 
OUR NEEDLES ARE BETTER THAN EVER. 


Rubber Handle, an $333 ; 500, $8.25; 1,000, 

Wood Handles...... $4.00 gems ose, ry eee 

Chiffon Special, Rubber Handie. 

Chiffon, Special Wood Handle..... e 330 

Baby Chiffon, Wood Handle....... 10.00 Gross 

Needles as Low a$......... eee C00 4 
Deposit required. Sam: 


Directions furnished. 
ples 50c. Prompt service. Buy of the of old reliable firm. 
RUN MENDER WORKS 
Box 382-G, WAUKESHA, wis. 


AUTO JOKER 


Also known as Whiz Bang or Auto 
Burglar Alarm, it is the greatest 
W fun-making novelty created. “You 
e laugh until you cry,”’ it screams, ou 
smokes, whistles and shoots. We are 
Make also manufacturers and contractors 


of high-class display Fireworks for Sell 
fairs, parks and all outdoor celebra- 
Them tions. It might pay to get in touch Them 
with us. 
ww FIREWORKS co. 
P. Box 792, Danville, til. 


FAST DIME SELLERS 
Sweet Old English Lavender Flowers, in cellophane 
containers, tied with Silk baby ribbons. Swell flash. 
Gross, $3. o. a Perfume Beans, wonderf 

fragrance. $1.00. Chinese Horn Nuts. 
Gross, $1. oo” ow Shell Water Flowers—blossoms 
immediately in water; beautiful. Gross, $1.50. 

DEVINE’S SPECIALTY HOUSE. 
13549 Heyden, Detroit, Mich. 


WANTED 
An Unborn Show 


Must be cheap for cash. No less than 20 sub- 
jects. Will buy individual subjects. 


JACK LEEPER 
412 E. Baltimore St., BALTIMORE, MD. 
__Can use real Half and Half for Feature. 


WANTED FOR COMING SEASON, 1935. 


For L. H. PARMER & SONS 
UNITED AMUSEMENT CO. 


Riders with own transportation, moral and refined 
Shows, clean and legitimate Concessions. 
L. H. —_— Manager 
1007 Howard Bridgeport, O. 


Wishing All 
A MERRY CHRISTMAS 
and HAPPY NEW YEAR. 
E. E. STAATS, Staats Brothers’ Shows. 


musicians voted, an extremely large total 
in the significant and somewhat aston- 
ishing election. Electioneering was at a 
high pitch until the voting day, both 
sides working hard to get their candi- 
dates in, even passersby in front of the 
union office being approached to vote 
either way. As usual, there were charges 
that floaters were brought in. 


Taking office effective the first of the 
year, the following men were selected: 
William Feinberg, vice-president; Jacob 
Rosenberg, secretary; Harry A. Suber, 
treasurer; William Conaway Jr., David 
Freed, George Koukly, William Maender, 
Richard McCann, Louts Sperandei, Rob- 
ert Sterne, Samuel Suber, Samuel Tabak, 
all to the executive board; Max Arons, 
Emil Balzer, Sidney Feldman, Frank 
(Jazz) Caristo, Edward Horn, C. G. Me- 
Gibney, Albert Modiano, George Schec- 
tor, Gino Tirelli, all to the trial board; 
Richard McCann, Jacob Rosenberg, dele- 
gates to AFM convention; Rudolph Lion, 
delegate to Central Trades and Labor 
Council, and Louis Grupp, delegate to 
United Hebrew Trades. 


“Yellow” candidates for the same of- 
fice were Louis Weissman, Harold R. 
Basch and Earl Richards, for vice-presi- 
dent, secretary and treasurer. Executive 
board: Irving Burtaine, Albert and 
Frank Chiaffarelli, Henry Cohen, Louis 
Del Negro, Harry Kantor, John Miraglia, 
Anthony Mulieri and Burt H. Smith. 
Trial board: Robert Berne, Aubrey M. 
Brooks, Solomon Drazga, America Gentil, 
Henry Kielgast, Charles Kunne, Jimmy 
Lent, Julian Opshal, Arnold Sonking, 
Delegates, in the order named: Miraglia 
—_ Weisman, Morton Baehr and Isidore 

er. 


Fight for autonomy had been on for 
years, but reached fever heat during the 
past year. The autonomy proponents 
carried on an unceasing battle against 
the executives in power, holding meet- 
ings, benefits and working toward their 
ends. Shortly before the AFM conven- 
tion this summer the battle reached a 
climax when several meetings were held 
outside the local offices, which were 
then on East 86th street and are now 
opposite Radio City on Sixth Avenue. 
Finally the local’s governing board took 
action and fined the “rebel leaders,” 
which was followed by a fine from the 
AFM. 


Most unusual twist exists in the fact 
that every elected man is In good stand- 
ing under an interim injunction. After 
the 802 fine, which the men couldn't 
meet, they were expelled, but were suc- 
cessful in getting an interim injunction 
in the courts, whereby, until argument 
could be heard on final court action, 
they were reinstated with all privileges. 
This was to protect the men until the 
Gaecision was rendered on a move for a 
temporary injunction, which was delayed 
pending election. General belief now 1s 
that the men will be sustained and the 
802 decision revoked. There was no ex- 
pulsion clause, it is stated, in the deci- 
sion of the national body, which sus- 
tained the findings of 802 and levied an- 
other fine. This is probably the first 
time in theatrical union history such 
a condition has existed. 

Fight for autonomy was pressed at 
the recent convention. The then 
“rebels” were granted no standing on 
the floor, but were, nevertheless, vic- 
torious in getting the convention to 
pass an amendment giving them local 
autonomy. Amendment provided for 
the retention of Canavan for another 
two years and a vote for officials in De- 
cember, provided the members first 
voted in opposition to having Com- 
munists in the membership or in leader- 
ship. This latter was done and the elec- 
tion held yesterday was the deciding 
item. 

Besides court action, the local au- 
tonomy leaders started an action against 
the then incumbent officials, charging 
alleged misuse of local funds, citing al- 
leged cases wherein they purchased 
stock in a bank and another in an out- 
side corporation. The executives’ move 
tc dismiss the complaint was denied, as 
was their appeal to the Appellate divi- 
sion, and they had to put in an answer. 
Trial has not come up, but it is said 
that now that the plaintiff's will shortly 
take possession of the books action will 
be pressed. Harry Sacker, attorney for 
the elected candidates, has represented 
them since last April, and a movement 
is now under way to have him appointed 
attorney for the local. 

Results for the three most important 
offices were ‘vice-president, Feinberg, 
3,023; Weissman, 1,938; secretary, Rosen- 
berg, 3,066; Basch, 1,086; treasurer, 
Suber, 2,781, and Richards, 1,718. 

Election closes one of the most dra- 
matic chapters in contemporary union 
history. 


ALL YEAR ROUND 


BANGO MATCH B 


$$ SPECIAL SELLERS $S 
Slide Coin Box, pr. gr., $3.50 


WE CARRY THE MOST COMPLETE LINE OF 
JOKERS SUPPLIES IN THE WORLD 


Aid LE SPARKLING MATCHES—Doz., 


BANGO MATCH BOOK—Impt., with 50 Caps, $4.00 Gr. 


OOK—Best with Improved Device and 50 Caps. Doz 
NEW DEAL TRICK COAT AND HAT HANGER—Doz., $1. 


SHIMMIE DANCERS 
May West and 


FAST SELLERS 


35c; Gross, $4.00. 


oz., 50c; Gr., $5.50. 
75. Made of Aluminum (NEW). 
$S SPECIAL SELLERS SS 


Hula, Comic Spinners—We have 


Phoney Diplomas 21 kinds, red hot. 
Bedtime, The Feet Card, in Action. 
Fun Cards (set of @) in envelope, hot 50c ” 

Shooting Books (hot titles) doz. 40c, gr. $4.50 
Auto Wizz Bangs, best make doz. 90c, gr. 10.00 


136 Park Row 


Hindu Money Vanish, se doz. 40c, gross $4.50 the following in stock at 35c 

ned’ “bie en 1 The Pleasure Giri, doz. .: Ham, Hitler, Humpty 
pele a i gross. 80 «++++..50c, gross 5.50 and Donkey and Elephant, 
Cigaret Wanisher, gross 3.50 [J Also the above 3 in White fm %0Ss $3.75. 

Ventrillo Whistle, . 1.00 Frame. $ Special$ gr. $3.50 THEY ARE BIG SELLERS 

BRAND NEW AND RED HOTI!! Do you r b he September Morn Novelty in th Alulol 

frame? And what a Hot Seller it was? FINE! Because NOW READY Is OUR NEW. Novelty 

“How am 1 doin’ boys?” it’s a riot. Each one guaranteed perfect. Per doz., $1.50; gross, $16.5 

We are sure that this will be one of the best 25c sellers ever marketed. 
Safety Explosive Matches (match — 35c doz. 


Confetts Surprise Box (fun- Dribble Glass, best beer glass, doz. $1.25 
it Ping PR ae ay doz. 75c, gr. 7.50 The Doctor’s Secret.............. doz. 35¢ 
Shot. Jewel Case & Caps doz. $1 = gr. % 50 Snake Facial Cream Jar, our orig. $1.25 doz. 
* Box of Rouge & Caps doz. gr. 0 Suitcase, real surprise......... doz. 80c 
" Powder Box & Caps. doz 5, gr. 5:00 *” Jam Jars, 3 size in stock, from 6Oc up 
" Gold Compact & Caps doz. 1.10, gr. 12.00 *” Barrel, new, screw top...... doz. $1.25 
" Handshaker & Caps. doz. 5, or. ba Purse, Cigar Lighter, Pen, all GOc doz. 
Fan Dancer, 35c doz 


6! 7.50 
z. Leaky Whiskey Flask, ste doz. 
Sample Assort. A 50 articles $2.00. Asst. B 7 


Magnotrix Novelty Corp. 


Stage Money, all denominations, 40c per 1000 
Rubber Stage Money 5s, 10s, 25c doz. $1.75 C 
Sand Cards, vest pocket size, 5 different ones. 
In colors, per dozen 30c, gross $3.00 

Sand Cards, full size, doz. 40c, gross $4.50 


Snake Whiskey Flask, $1.50 doz. 
5 best sellers at all prices $5.00 


New York City 


FASTEST SALE YOU EVER MADE! 


A VITAL NECESSITY WITH SPECIALTY SALES APPEAL. 
pg amazing — material is fast replacing old style bandages 


ell as imitator 


THE ORIGIN AL. 


A Bm bandage 
Gives protection and 


corns, callouses, bunions, 


400% 


BANTEX MAKES THE QUICK, 
ts rt TRATION EVERY TIME—AMAZING 

CING. STICKS 
that 


SURE 
AND CON- 
S TO ITSELF—BUT NOT TO YOU 

is elastic, strong, porous and washable 
support in work, play or iujury. 
weak arches, enlarged veins. 


Relieves 


PROFIT—AND FAST TURNOVER 


Men and women everywhere have proven Bantex a sure moneymaker 


Sells either on open 
cities, utilities, 


Sole Distributor Central 


hotels, 
guaranteed merchandise. 


demonstration or direct to industries, 


schools, 
doctors, drug stores. 


Attractive packages, 


Write today for full details and quantity 
prices and start making money at once. 


HOUSE, 248 N. Sth St, Philadelphia, Pa. 


Eastern District 


CONGRATULATIONS 


BEST FOR THE LEAST MONEY 
WE SPECIALIZE 


CIRCUS, CARNIVAL, FAIR, PARK, BASEBALL *"° amusement rioKers 
ROLL—*ést?en”—-FOLDED 
TICKETS 
348 N.ASHLAND AVE., CHICAGG,/LL. 


————— 


TO THE BILLBOARD 


AND 
SEASON’S GREETINGS TO ALL OUR FRIENDS 


J. C. WEER SHOWS 


ecessions for 1935. 


930 East Irvington Avenue, 


Already have ten fairs booked for next season. 
Secretaries and Celebration Committees, get in touch 
with us for your coming events. 
Permanent address, 


Fair 


Want Shows and Con- 


- SOUTH BEND, IND. 


John T. McCaslin Wants 


Feature Freaks for Pictures, Museums and Side 
Shows. Mind Readers and Night Club Entertainers, 
Address 125 E. Baltimore St., Baltimore, Md. 


For Sale--Giant Dugong 


| Rare member Sea Cow family, captured in Atlantic 
Ocean on North Carolina Coast last October. 
duties force quick sale, 
specimen. 
Lynch 


— HOPPER, 4439 Fort Ave., 
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AMUSEMENT MACHINES 


A Department fr Operator, Jobber, Diatributors and Manufacturers. 


— = Conducted by WALTER W. HURD—Communications to Woods Bidg., Randolph and Dearborn Streets. Chicago. 
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To the Public: 


M ANY thousands of people will note the prominence of 
the coin-machine industry in this Anniversary Num- 
ber of The Billboard, and among these thousands will be 
many who have never given the industry any thought, or 
who, perhaps, have formed their impressions of the trade 
from brief experiences with a game or impressions some- 
times given out thru the public press. 


A mere passing acquaintance is sometimes unfortunate, 
because some quality or product of worth may be passed up. 
On second thought, many readers will avail themselves of 
this opportunity to get acquainted with a comparatively 
new American industry in these pages. 


The modern coin-machine industry is based upon a wide 
variety of coin-operated devices, grouped roughly into two 
main classes—amusement machines and merchandising and 
service machines. The industry usually includes all ma- 
chines and devices which are operated by the deposit of a 
coin in a slot, but coinbox telephones, turnstiles and pre- 
payment electrical appliances are not ordinarily associated 
with the modern coin-machine industry. 


The manufacture of amusement machines proved to be 
a ‘‘depression proof’’ business and has grown rapidly dur- 
ing the last four years. Amusement devices include chiefly 
games operated by a coin and known as modern games of 
skill. The industry has emphasized the modern games of 
skill, of which the pinball table games have grown to be- 
come a popular form of national amusement. Pinball is 
simply an adaptation of the old game of bagatelle to a com- 
mercial form which can be displayed for public patronage. 
The games have been brought toa high state of development 
so that expert designers, engineers and craftsmen now con- 
tribute to the perfection of these games. No other form of 
popular amusement has shown such progress during the 
years since the beginning of the depression in 1929. Pinball is 
proving to be a game for the masses and a rapid future ex- 
pansion is assured in proportion as the masses of the people 
have increased earnings to patronize popular forms of 
amusement. 


The manufacturing section of the coin machine industry is 
made up of several well-established firms, classed as small and 
medium-sized firms, located chiefly in Chicago. During the 
last year a thriving manufacturing industry has grown up along 
the Pacific Coast. There are possibly 30 established firms en- 
gaged in the quantity manufacture of modern table games, while 
the entire list of manufacturers of coin machines would number 
around 200. The manufacturers are now well organized as the 
National Association of Coin-Operated Machine Manufacturers, 
120 South La Salle street, Chicago, and have their own code 
approved under the NRA. These firms are engaged in the man- 
ufacture of a wide variety of modern table games, a variety of 
counter or small games, upright cabinet games, coin-operated 
phonographs, scales and a wide variety of machines that vend 
merchandise. 


The manufacturers of table games particularly have made 
a record for furnishing employment and also in using quantities 
of materials, parts and supplies from other lines of industry. 
The industry has proved itself to be truly a beneficent industry. 
A visit to the majority of the factories making table games will 
reveal the plants crowded to capacity with men at work; many 
of the firms use double shifts during the peak periods of pro- 


duction. While no official statistics have been made available 
to indicate definitely the total volume or money value of ma- 
chines turned out, many of the table game manufacturers main- 
tain regular schedules of 100 to 300 games per day, while a few 
firms have reached much higher production figures. The benefi- 
cent influence of the games industry has shown itself most 
prominently in the quantities of plate glass, cabinet work, metal 
castings and a wide variety of materials used in the construc- 
tion of the games. Abundant testimony is available from firms 
supplying this material as to what the business has meant to them. 

Due to the large volume of table games, a distributing sys- 
tem consisting of jobbing firms in all the centers has recently 
grown to be important in the industry. The distributing system 
is still quite young and has not yet crystallized into permanent 
shape, but it is an important part of the coin machine industry 
at present. Jobbers usually perform the work of local trade 
leadership in the centers where they are located. 


The rank and file of the coin machine industry is made up 
of a large group of men known as operators, perhaps numbering 
as many as 25,000 in the United States. These men are usually 
the type who prefer an independent business of theirown. They 
buy the machines and place them in stores and other public 
places where the public may play them. These professional 
operators practically all own a car, on the average a car anda 
small truck, and service and repair the machines they have placed 
on a route. They are small independent professional men. 

The stores and other places where coin machines are placed | 
by operators are known as locations, and the proprietor or owner 
of the location is known as the location owner, The location 
receives a percentage of the money taken in by machines known 
as a commission. This is the accepted practice in the trade, 
the commission varying from 10 to 20 per cent on merchandising 
machines to 50 per cent on amusement machines. In some 
cases where the location pays for the prizes on amusement 
games an even higher commission may be given. 

Thousands of merchants today testify to the value of re- 
turns from games which operators have placed in their stores. 
Drug stores have found the game to be valuable for drawing 
patronage. More recently hotels and restaurants have found 
a place for the attractive games and other types of machine 
now on the market. The types of stores and locations which 
now accept coin machines are constantly increasing so that they 
may be found in business places on almost every street in any 
city. Each machine represents employment of men in its manu- 
facture, the use of quantities of materials with employment 
extended to other industries, work and income for a profes- 
sional operator and profit for the location. 

Amusement games are patronized by a large section of 
the public today, but there are still some prejudices and mis- 
understanding in the public mind to be removed. The modern 
skill games are occasionally obstructed in some cities due to 
partisan reform or oppressive tactics of a certain type of public 
official. Excessive and unreasonable taxes are sometimes as- 
sessed on skill devices and other handicaps put in the way. 

The modern skill games industry is only about four years 
old, and it is entitled to a hearing on the part of the public and 
of public officials. In its rapid expansion during four years it 
has become a national industry at home and has built up an 
export business that runs into the millions of dolars. England 
and France are using large quantities of machines made in 
America, and they are sold in smaller quantities to practically 
all countries of the world. 

The games evidently have a basic human appeal and, due 
to the many benefits derived from the industry, it is reasonable 
to expect a better public understanding. The industry presents 
herewith its appreciation for present public approval and a be- 
lief in the continuance of mutual good will. 

SILVER SAM. 
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_ EVANS PRESENTS —— THE GREATEST 


EVER BUILT gam 


® Magnetic Appeal *® 100° Perfect 
® Plenty of Flash ® Cheatproof 


At last—an AUTOMATIC PAYOFF horse race game that’s 
ABSOLUTELY PERFECT—~yes, absolutely bugless in every § 
detail! Evans’ DARBY is lengths ahead of any other horse 

race game on the market ... more flash . . . more 
appeal . . . more beauty! Evans’ DARBY will set a swift 

pace for profits, so order yours at once—don’t be without 

this powerful money maker a single day! 


MORE 
POPULAR 


THE TIME-TESTED PROVEN 
MONEY MAKER 


The most thrilling horse race game ever produced 
—that’s why Evans’ SARATOCA SWEEPSTAKES 
is STILL leading the field! Absolutely cheatproof 
and no favorites can be — Order yours 
at once 


THE HORSES PASS 
AND REPASS EACH OTHER 


AUTOMATIC PAY- OFF HORSE RACE GAME 


Hit 


HANH 
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WAG 
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See the ARMY 


EASTERN DIVISION 


* BALTIMORE 

Brownie’s Coin Operated 
Amusements, 

1346 West North Avenue. 


B. J. Fine Company, 
201 East Mt. Royal Avenue. 


National Coin Machine Cor- 
poration, 
1724 North Charles Street. 


Oriole Coin Machine Corp., 
17 South Charles Street. 


%* BIRMINGHAM 
Birmingham Vending Co., 
1902 Eighth Avenue, North. 


* BOSTON 
Atlas Coin Machine Co., 
1209 Washington Street. 


Supreme Vending Company, 
1254-56 Washington Street. 


Trimount Coin Machine Co., 
1292-94 Washington Street. 


* CHICAGO 
General Coin Machine Corp. 
621 Jackson Boulevard. 


¥* CINCINNATI 
Sicking Manufacturing Co., 


x 
x 
4 -* 1922 Freeman Avenue. 
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%& CLEVELAND 
The Markepp Co., Inc., 
3904-6-8 Carnegie Avenue. 


with the "TWO TEAM" peakwtre LL] 
It’s the most sparkling of all Rock-Ola winners. So get ROCK-OLA 


yours now. Be first this time and make sure of the big- 
gest share of the profits. 


¥ eH XK KH H HEF 


617 to 631 WEST JACKSON 
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o the ARMY and NAVY . 


* The whole world is applauding this new game. Its name is on the lips of everybody you meet. It is Rock- 
Ola’s new Table Game---the most magnificent achievement in all coin-machine history - - - the ARMY and 
NAVY! Just imagine a game with a “reversible” skill area . . . a mystery-play pocket... twin scoring 
registers . . . a mechanical power plant . . . and a magical “Two-Team’ feature. No wonder the ARMY 
and NAVY game is being cheered to the skies. And, today, it presents you with the brightest opportu- 
nity of 1935. So act wisely. Act promptly. Be first this time. Join the ARMY and NAVY'S victory 

- parade at once. Get in the money now with the most sparkling of all Rock-Ola winners! 


and NAVY game today at your nearest Rock-Ola Distributor » » » » 
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DETROIT 


American & Foreign Nov- 
elty Company, 
3165 Grand River Avenue. 


J. & J. Novelty Company, 
2272 Gratiot Avenue. 


Marshall-Lemke Corp., 
2947 Woodward Avenue. 


A. P. Sauve Company, 


%& ALBANY, N. » 2 
H. W. Seiden & Company, 
61-67 Hudson Avenue. 


* BUFFALO 
Automatic Industries, Inc., 
991-997 Main Street. 


%& PHILADELPHIA 
Banner Specialty Company, 
1530-32 Parrish Street. 


%& KANSAS CITY, MO. 
United Amusement Co., 
3411 Main Street. 


% LOS ANGELES 


Irving Bromberg Company, 


2922 West Pico Street. 


Mohr Brothers, 
2916 West Pico Street. 


Miller Sales Company, 
4459 Manchester Avenue. 


Morris Novelty Company, 
4505 Manchester Avenue. 


¥* SAN ANTONIO 
Texas Coin Machine Co., 
Crockett Hotel. 


Western Vending Company, #& SAN FRANCISCO 


1511-13 West Pico Street. 


Advance Automatic Sales 


i Keyst Nov. & Mfg. Co., Company, 
2998 Grand River Avenue. 26th a a rm Ste %* LOUISVILLE : 4608 Golden Gate Avenue. 
* FAYETTEVILLE N.C a g Southern Automatic Sales 
’ bd ”? 
Sloan Novelty & Mfg. Co., Company, % SEATTLE 
naan a 1250 North Tenth Street. 542 South Second Street. Western Distributors, Inc., 
%* MINNEAPOLIS 3126-28 Elliott Avenue. 


* FLINT, MICH., 
Leonard Specialty Co., 
1030 Garland Street. 


% MILWAUKEE 
Badger Novelty Company, 
2440 North 29th Street. 


% NASHVILLE, TENN. 
H. G. Payne & Company, 


%& PiTTSBURGH 
B. D. Lazar Company, 
1340-42 Forbes Street. 


¥*& RICHMOND, VA. 
Moseley Vending Machine 

Exchange, Inc., 
2030 Chamberlayne Avenue. 


¥* WASHINGTON, D. C. 


E. T. Barron & Company, 
19 East Lake Street. 


Silent Sales Company, 
204 Eleventh Avenue, South. 


* OKLAHOMA CITY 
Electro Ball Company, 
527 West Ninth Street. 


* TULSA 


Ye PORTLAND, ORE. 
Northwest Amusement 
Company, 
106 N. E. Oregon Street. 


WICHITA, KAN. 
American Novelty Co., 
562 West Douglass. 


M. T. Daniels, 
Second Ave. and Church St. Pioneer Novelty Co., Inc., Western Sales Company, 1027 University Avenue. 
* NEW YORK CITY and 414 “H” Street, N. E. 108 East Third Street. 
NEWARK * ST. LOUIS CANADA 


Modern Vending Company, 


656 Broadway, 
New York City. 


* ROCHESTER, N. Y,, 
John Goodbody, 


1824-1826 East Main Street. 


wv 


WESTERN DIVISION 


%& DALLAS 
Electro Ball Company, 
1200 Camp Street. 


Baum Novelty Company, 
2008-12 Ann Avenue. 


Besser Novelty Company, 
3977 Delmar Boulevard. 


Ideal Novelty Company, 


3003 Lemp Avenue. 


% VANCOUVER, B. C. 
Dominion Specialty Co., 
519 Burrard Street. 


% WINNIPEG, MANITOBA 
Standard Coin Machine Co., 
115 Phoenix Building. 


ILLINOIS, 
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CORPORATION 


» CHICAGO, 


U. S. A. 
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AMPUSEVMENT WACHINES 


December 29, 1934 


BE A SHOWMAN 
In the Operation your Phonographs 


Give your public SELECTED program entertainment 
that they do NOT get and can NOT get over the 
radio—and you'll see your “‘box-office’’ increase! 


HERE ARE SOME OF THE VOCALION POPULAR 
PRICED SELECTIONS ACCLAIMED BY OPERATORS 


HOT DANCE RECORDS © 


Write for Complete LIST Of VOCALION RECORDS—and wholesale 
Prices to Operators 
MADE AND DISTRIBUTED BY 


BRUNSWICK RECORD CORP. wre foxy 


Branches: New York, Chicago, New Orleans, Dallas, San Francisco, 


BILL GEeRsSi 


“the Winchell of the Coin Machine Inclustey” 


Says WALTER W. HURD 
Editor of The Billboard 


. we are therefore proud to offer the Services 
of Mr. Gersh wiector of OUR AUTOMATIC DEPT) 


to any premium or coir machine manufacturer 


interested in correctly merchandising his product 


wie tally wetted add 2. 
BYRDE, RICHARD & POUND 


ADVERTISING + MERCHANDISING 
450 FOURTH AVENUE, NEW YORK 


Los Angeles, Atlanta. 


FULL SIZE 17 INCHES HIGH 
Highly Polished Genuine Chromium Trim 


Never before such value! A real beauty in 
assorted colors of black, green, white and 
ivory. Cellophane wrapped shade colored to 
match. Complete with cord and plug. 

Ideal for premiums, salesboards, prizes and 


concessions. 

Packed 1 dozen, three of each color, to a box. 
Shipping weight 28 Ibs. 

Price $8.25 per dozen. F. O. B. Chicago. 
10% deposit required on C. O. D. orders. 
Sample sent postpaid $1.00. 


FARWELL MANUFACTURING CO. 
22145. Michigan Ave. - Chicago, Ill. 
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MY MODERNISTIC LAMP | 


We Are Wishing THE BILLBO ARD Many Happy New Years 


COMPLETE LINE NEW YEAR’S CELEBRATION SUPPLIES 
PAPER HATS, HORNS, BALLOONS, NOISE MAKERS. 


SEN, BS5.~j wWhoons "50 serpentine Confetti | gross’ Snake Blow Outs 
ADVANCE SPECIALTY COMPANY, 


TOYS, NOVELTIES, PRIZES, PREMIUMS 


307 W. Poplar Ave., 611 S. State St., 312 Third Ave., 1410 Abbott St., 
Columbus, Ohio. Chicago, Ill. New York, N. Y. Detroit, Mich. 


COTTLIEB’S AMERICA’S Peppiest PIN GAMES MILL'S 
FLYING TRAPEZE CANNON FIRE, 


Jv., $39.50; Sr., $52.50. | They're SURE-FIRE Money Makers! |), $42 50: $¢., $59.50, 


vuar 


SPECIAL—TO JOBBERS AND OPERATORS OF THE NORTHWEST— 


We will mail you a weekly Used Machine Bargain Sheet quoting prices we can not advertise here 
without upsetting the market. Get on our List! 


HY-G GAMES COMPANY “t2si2s3°sfzncise gesuoe 


INNEAPOLIS, M . 


When Writing to Advertisers Mention The Billboard. 


\ i. Aid ba 
LY CCORDS 


GIVE You 
EVERYTNIHG 
ee \) IN ENTERTAINMENT 
\\i 25c Retail 


(Each Record two selections) y 
Save Money—And Make Money—On Your Operating 
Cost by Using PERFECT 25¢ RECORDS 
PERFECT RECORDS IN DEMAND ; 

HOT DANCE 
16032 The Stuff Is Here 
Crazy Blues 
POPULAR DANCE 
Wine So 
n6007 | Wine, SCE sox Trot 
eas | £2, BE Se um 
RACE BLUES 


0302 | Oh, Lordy, Mama 


Misery Man Blues 

Gone Mother Blues 
0303 | Evil Man Blues 
OLD-TIME SINGING and PLAYING P ls 

Goin’ to the Barn Dance Tonigh 
13088 Hot Time in New Orleans Tonight 
NOVELTY DANCE 


LS YT The Drunkard Song 
: A, Y Gly 16039 (Fare-Thee-Well, for 1 Must 
Lar Leave Thee) 


No! No! A Thousand Times No! 


ATL ERICAN RECORD CORE 


NEW YORK CITY, N.Y. 
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Those whe dance, must pay the piper 
and WURLITZER-SIMPLEX Gpesators 


A 
Cashing in! 


The biggest dance months of the year 
are here — the harvest time for Wur- 
litzer-Simplex operators. 


They’re getting the cream of the new 
locations and replacing old obsolete 
equipment in the busiest and most 
profitable spots. 


No other Coin-Operated 
Phonograph pays such Profits 


Because the Waurlitzer-Simplex is 
equipped with the multi-selector—an 
exclusive Wurlitzer-Simplex Feature 
which enables patrons to choose from 
one to ten records at a time and re- 
peat each record if desired, customers 
ean buy a solid hour of music—de- 
positing from one to twenty nickels, 
one to ten dimes or a combination of 
both coins — at one time. 


WURLITZER 


COIN-OPERATED 


Tre Ruvoites Wuruirzer ManuracturinG Co., 
NORTH TONAWANDA, NEW YORK 
I want Simplex Profits. Rush me details. 


Name 


Address . 


Write for our proposition. Use the 
coupon or wire us today. 


Beautiful, Impressive Cabinet, 
4814" high; 3014” wide; 2034” deep. 


SALESBOARD MEN "QUALITY RADIOS . 


A WINNER!—Taking the country by Storm! . 
le ne ae Sensational 


Fills the eye, creates desire, and as good as it 
looks. Line of four numbers Cocktail Shaker Low 
Prices 


Sets, retailing in stores from $2.75 to $7.50, 
and enjoying national distribution. Patented 
feature: Top will not Leak, Bind, or Freeze- 
on, before or after using, and is patented, con- 
tains four sharp, hard metal prongs that Chip 
the Ice when shaking. Al! sets made of hard, 
heavy metal! NOTHING CHEAP! 


FOR EXAMPLE OF VALUE. 


Set consisting of Shaker, Strainer, Jigger, 
six beautiful Cups and Tray; made of heavy 
metal, heavily chromed, highly polished. ALL 
THIS FOR $4.25 (cash with order, Post Paid). 
Write for full details and descriptive matter 
on lower priced sets. 


KNUBON 


. 


Each Set Fully 
Guaranteed. All 


ceived. 25% 


MODEL 5 R. R. X., 5 TUBE. 
5-TUBE AC-DC mor $9.95 


Complete with i ‘ 5 RX 
Dees qbe- ace. 43 and 2 No. 12Z3 latest 


type R A. Licensed Tribes Piano 
. . inished Walsat Cabinet of Modernistic 
230 E. Ohio St. Chicago, il. Design. Police Calls, Built-in Seiad. 5- -TUBE ang c by ~ $10.50 
$12.50 Lots 1 to 4 Complete with Tubes 
4-TUSE AC- “BC RADIO, $8.25 Senutinnt ne ig ey with 
-ine ynamic Speaker 
$9.50 In Lots” 2..* A wonderful performer. Plenty of Volume. 


Police Calls Out-of-Town Reception. 

P Gove se SDE. 6C6-43-2525 R. C. A. Licensed Equipped with following R. C. A. Licensed 
Piano Finished Cabinet of At- Tubes: Two 58, On 57. One 2A5 and 

/ LRK VENDIN C MP N y joie Design. Same Chassis construc- One 80 Dimensions: 14 inches High, 
tion as 5-Tube Set. Built-in Aerial. 9% inches Wide, "8 inches Deep. 
R Cco.., 127 S. ’ 1 
4290 MAIN ST. : : : : : ASBURY PARK, N. J. Le EGAL RADIO MFG. Inc., 5127 S. State., Est. 1920., CHICAGO, ILL. 4 
FACTORY PRICES ‘Ditivery 
dD VERY 


ROCK-OLA’S— cameeers 


JOBBER FOR THE JERSEY COAST 


WORLD SERIES (3 brand new). 39. 50 


| 
| B 
. ROCK-OLA’S NEW TABLE GAME. GOLDEN GATE ............ 39.50 
Pin Games, Cranes, Skee Roll Alleys ee we... aa 
FLYING TRAPEZE SR...|.::. 52.50 | *"S'GWat suNtior $30.50 
ALL THE LATEST MACHINES. Used Ones at Giveaway Prices. PACIFIC'S SIGNAL SENIOR Savecnss<eae 
MAJOR LEAGUE JR.......... - i ie _-  __ se 
Scececess .00 
ee EE Cedcowccedeees Se SE Seba cucwacsees . 
} 1340 saidincs St., Pittsburgh, Pa. 
B. D. L A ZA R c 0. 136 Franklin Ave., Scranton, Pa. 


ALL CONNECTICUT OPERATORS 
DEAL WITH 


POLLACK NOVELTY COMPANY 
357 East Main St., Bridgeport, Connecticut 


Because of the most complete stock of the latest machines and because 
they are assured of service after sales and real co-operation. 
Write for Special Operators’ Prices. 


(2 Wishing our patrons and 


friends a Merry Xmas 
and a Happy and 
Prosperous New Vear 


B. D. LAZAR CO. 


1340 Forbes St. 136 Franklin Ave., 
Pittsburgh, Pa. Scranton, Pa. 
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TAX PAID 
F.O.B. Chicago 


Jig We 


POWER: 100% 


Not only is LIVE 
mechanically PER- 


FECT—»but it’s the greatest money 
maker the coin machine operators 
EVER had! 4 separate playing fields 
—as many as 9 balls may be in mo- 


tion at one time! 


POWER is the 


ators were ing for! 
—It’s coop! 


Yes, sir! LIVE 
long-life game oper- 
Believe us 


ORDER LIVE POWER TODAY! Ge f 
«f 


JACKSON BLY’D.- 


DUDLEY.CLARK CO. 


*NATIONAL 


The °35 Exposition Will Be Grand 
And Glorious Get-Together for All 


By HERB JONES 


Advertising Manager, 


Three great events in one—that’s what 
the 10th Annual Coin Machine Conven- 
tion and Exposition will be for the coin- 
man who comes to Chicago in February 
determined to get all he can out of his 
visit. First, there’s the convention; sec- 
ond, the exposition, and, third, the grand 
and glorious get-together. And, to be 
honest, I’m not so sure but what the 
last mentioned feature is the most im- 
portant of all 


The conveatior part is. of course. high- 
ly important & every operator, distrib- 
utor and manuiacturer [ft is win the 
various business sessions of the conven- 
tion that matters concerning the weitare 
of the entire industry are thrashea out. 
For 1935 there is planned the most am- 
bitious program of discussion ever ate 
tempted in the industry—covering every 
angle of the business, from servicing ma- 
chines to important legal problems. 
Moreover, each of these discussions will 
be led by a recognized authority on the 
subject. Translated into money-value, 
these business sessions will yield thou- 
sands and thousands of dollars’ worth of 
practical ideas for the betterment of the 
business of every man in the industry. 


Drawing my salary from a manuface 
turer, I naturally cannot belittle the im- 
portance of the exposition. It is on the 
floor of the exposition hall that the op- 
erator sees the newest devices ior ine 
creasing his income, all the new games 
on which the manufacturers have been 
working all year to perfect; new premium 


‘COU P 0 NS io Save y 


Thi8 19 NOT « couroN 


TICKETS 


ierdhaddise "presbinies, Used 
With Pin Games, Marble Games ~ 
and Other Machines 


ELLIOTT TICKET co. 


Bally Manufacturing Company 


and merchandise ideas—in short, the 
very lifeblood of his business, the where- 
Withal to stay in business, to meet com- 
petition and to continue to show a profit. 


Yet, important as these first two 
phases are, I cannot help cheering for 
the informal, but essential, paft of the 
convention which I have called the get- 
together. I do not refer only to the 
hilarity and merriment “after hours,” al- 
tho this has its practical value as much- 
needed relaxation in one of the world’s 
most exacting and strenuous lines of en- 
deavor [I refer. rather simply to the 
hobnobbing and friendly contacts of 
hundreds of men from al! parts ot the 
world, not necessarily united in any one 
formal association, but ali members of 
ohe great fraternity of mutual interests. 


The get-together has 2 tonic effect on 
any man who partakes of it Iremember 
when I first had the good fortune tc 
get into the coin-machine field. 1 mar- 
veled at the confidence displayed by men 
associated with this industry. I came 
fresh from a group of industries which 
had practically taken the count in tne 
depression The last convention I had 
attended was a gloomy affair that left a 
fellow shivering in his shoes. Speaxers 
devoted their time to bemoaning their 
plight. The few exhibitors seemed rather 
apologetic for presuming to offer goods 
for sale. And the get-togethers in rooms 
and corridors were for the sole purpose of 
drowning sorrows, not for celebration. 

Coming from this depression-conscious 


WRITE FOR PRICE LIST 
ALSO 


SEAT TICKETS 

PAD, STRIP TICKETS-COUPON 
BOOKS-RESTAURANT CHECKS 
ROLL AND MACKINE TICKETS 


12 VESTRY ST., N. ¥.C. 
127 N. DEARBORN, Chicago 
615 CHESTNUT ST., Phila. 


DISTRIBUTORS. 


The 1935 Coin Machine Exposition will 
be held at the Sherman Hotel, Chicago, 
February 18, 19, 20 and 21, 1935. Coin- 
operated machines and devices of every 
description will be on exhibit, covering the 
entire exhibition hall and mezzazine floors 
of the hotel. There were about 130 booths 
at the 1934 exposition and a greater show 
is expected this year. Premium and nov- 
elty firms also exhibit a wide variety of 
merchandise items used as premiums with 
modern amusement games. Delegations of 

i are ing from all parts of the 
United States, Canada and from Europe. 
Full details of the convention may be had 
by writing Joe Huber, Convention Man- 
ager, 610 West Van Buren street, Chicago, 
Illinois. 


atmosphere, I was amazed at the blithe 
cockiness of coin-machine men. I said to 
myself, “These fellows don’t even read 
the newspapers—they haven’t heard 
about the world-wide depression!” My 
mystification was cleared up after a few 
months when I attended my first coin- 
machine convention J] gaw then why 
coinmen ignore@ depression. They 
workec haro in thelr business sessions, 
worked hard selecting machines in the 
exposition. anc then pué in another fuli 
.day’s work--getting together to laugh at 
their troubles’ 


They hac a great convention in 1932, 
just when things .ookec gioomiest to the 
worle atiarge They aad a greater con« 
vention in 1933 at @ time when every< 
body was wondermne how much longe 
any bank would stay open, Yney oac an 
even greater convention in iv34--when 
business in genera; was eginning co 
fidget ana worry about “dangerous ex- 
periments.” And now—tho many men 
in all walks of life are still trying to 
pluck up courage to go forward—coin- 
men are getting ready for the greatest 
convention of them all! 

They can do it because—they know 
how to get together! When coinmen 
get together they don’t use high-bail 
glasses to weep into. [In fact, ‘tis some- 
times said they don’t use giasses at all! 
But, be that es it may. wher they get 
together they get Something tnat gives 
them the guts to say, “io hell with hara 
times and fears for the future!” 


Don’t miss chis greatest get-together 


DISTRIBUTORS 


D. ROBBINS & CO., 
1141 De ? Ave., 
Brooklyn, N. Y. 
Metropolitan ‘New York. 


bene COIN MCH. CO., 
292 Washington S&St., 
Boston, Mass. 
New England States. 


PIONEER NOVELTY CoO., 
414 H &t., - B 
Washington, D. C. 

Washington, D. C. 


ORIOLE COIN MACHINE CoO., 
17 S. Charles St., Baltimore, Md. 
Mar ryland. 


ORIOLE COIN MACHINE CoO., 
1410 Fifth Ave., Pittsburgh, Pa. 
Western Pennsylvania. 


ee NOVELTY Co., 
11-412 Brownlow &t., 
London, England. 


BESSER NOVELTY Co. 
3977 Deimar, St. Louis. Mo. 
Missouri and Southern Illinois. 


THE VENDING MACHINE Co., 
205-15 Frankiyn St. 
Fayetteville, N. C. 

North and South Carolina and 
Virginia. 


H. G. PAYNE Co., 
302 S. Main St., Memphis, Tenn. 
an 
203 Church St., Nashville, Tenn. 
Tennessee. 


AUTOMATIC INDUSTRIES. 


991 Main St., Buffalo, 


Buffalo and Surrounding Terri- 
tory. 


JOHN GOODBODY. 
1824-26 East Main St., 
Rochester, N. Y. 


SICKING MFG. CoO.. 
1922 Freeman Ave., 
Cincinnati, O. 
Southern Ohio. 


= MARKEPP Co., 
1410 Central Pkwy., 
Cincinnati, O. 
Northern Ohio and Southern 
Indiana. 


SILENT SALES oe, 
204-06 11th Ave... &., 
Minneapolis, Minn. 


E. % BARRON & CO., 
E. Lake S&t., 
giana. Minn. 
Minnesota. 
VIKING SPECIALTY CO., 
632 Polk St., 
San Francisco, Calif. 
Northern California. 


in history. Remember the dates—Feb- 
ruary 18, 19,20 and 21, 1935! Start plan- 
ning now to be in Thicago at the Sher- 
man Hotel on those aays You'll con- 
gratulate yourself all year for coming. 
And if you stay home—well, you'll read 
and hear smatterings of what happened 
—you'll see what you missed—and you'll 
taste a mighty bitter dose of disappoint- 
ment. Give yourself a break—come to 
the 10th Annual Coin Machine Conven- 
tion, Exposition and Get-Together. 


Bill Has Been Improved 


To the Editor: 

We have noted your article on city 
license bills in your publication of De- 
cember 8. You have reprinted an or- 
dinance passed in Newark, N. J.. ‘une 
6, 1934, same to be used by your readers 
as a guide or model for operators else- 
where. 

We wish to inform you that two dis- 
tinct changes have been made in this 
ordinance in the last five months which 
correct some impractical ideas that were 
incorporated in the original ordinance 
of June §& This ordinance was spcn- 
sored oy the New Jersey Automatic Mer- 
Chandisers’ Association and we have, 
fortunately, been in a position to make 
recommendations to adapt municipal 
regulations to practica) operating con- 
ditions as it became apparent 

C M STEINBERG, 
President. 


Sojourning in Florida 


NEW YORK Dec 2% Babe Kaufman, 
the industry’s ‘only woman jobber,” is 
combining business anc pleasure by 
spending her Christmas vacation at 
Miami Beach Babe ieft New York by 
plane last week for the well-known re 
sort’s sunshine and her coin-machine 
acquaintances there. 

Mrs. Esteile Agid. of Reliable Amuse- 
ment Machine Company, and her fam!" 
are spending a pleasant vacation ‘D 
Miam: From there they will go to Ber- 
muds ano then return to New York 
Joe Agic tc remaining tn New york « 
took afte: she ousines» assistec 2) 
eapable 4nne Burke, who ie ip 
of sales an the floor, 
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“FOOTBALL”’ 


* x IN STOCK x x 


READY FOR IMMEDIATE DELIVERY! FIRST COME— 
FIRST SERVED! The REAL football playing game that thrills 
all the best players. it’s a JENNINGS GUARANTEED product. 
WRITE FOR COMPLETE DETAILS AND PRICES TODAY! 
Be FIRST in your territory. 


VVVVVVVVVVVVVVVVVVVVVVV VV VV VY 


4 
> REASONABLE * 
4 JeRESPONSIBLE eaamusaoerg READY FOR DELIVERY 
< i ALL THE LATEST AND BEST MACHINES 
4 5¢ Mills Silent Esc. Vendors ............ 280,000 to 295,000.$45.00 i 

5¢ & 10c Mills Silent Ese. Vendors -... . 300,000 and up.... 47.50 Rebound, Shooting Star, Safety Zone, Criss Cross, Lite-a- 
4 ee tn ee eS Les: “Rurctirt, Autontener. ilectro, Golden Cate; Flying 
> Se Watling Twin Jock Pot Pront Vondere... 48,000 te 50,000... $5.00 pm er ——— eres 
ry ht to * 
4 25¢ Jennings Triple Jack Pot Vendors. ar 112,000 ‘a es 40.00 HUNDREDS OF PERFECT REBUILT USED 
> — New Stands, $1.00 - Locks, Two Keys, $1.50 MACHINE BARGAINS - WRITE FOR 
4 All Original Factory Built. With Registers. No Rebuilts, SPECIAL OPERATOR PRICE LIST. 
4 1/3 Deposit, Balance C, O. D. Subject to Inspection 
4 A FULL AND VARIED LINE OF NEW AND * 

P ] E 

{UEP PIN cues aT nocx:porrom rmices FITC ALLWRITE-WIRE ot PHONE TODAY 
4 

HOLIDAY GREETINGS TO ALL OUR FRIENDS 
< BROOKLYN AMUSEMENT MACHINE (0. 
WVVVVVV VV VV VV VV VV 372 Broaoway (Ter.£Vencreen'8 9711) Brooxiyn, N. Y. 


CHOOSE A QE iF 


4 (gam) ff NEW ENGLAND DISTRIBUTORS 
KI Chs LS OF ALL THE LATEST COIN-OPERATED MACHINES 
or SAFETY 


iy Large Stock on Hand. Immediate Delivery. 
It’s poor economy to risk the 


wc) Bil Atlas Coin Machine Company 


Fup 
amusement machine location by 1209 Washington St. Hub. 6730 Boston, Mass. 
leaving the cash box haphazardly 
—— with a cheap, run-of- 
mi b 


If you really have an eye on 
your nickels you'll LOCK ’em up 
SAFELY with an ACE. Its unique 
CIRCULAR keyhole won’t admit 


SPORTLANDS- COIN MACHINE, DIGGER and CRANE 


OPERATORS! GIVE WATCHES FOR PREMIUMS! 
ELGIN and WALTHAM 


COMPACTS — NECKLACES — WRIST BANDS, ETC. 
SEND FOR CATALOG 


PILGRIM WATCH CO. 


_ flat keys. It can’t be drilled or : pocker watches —6 O° 5,5, WRIST WATCHES =f 
aa sheared open. Pickproof, accord- + Size, 7-Jewel, Rebuilt, New i, New Chromium , 
ns ing to Underwriters’ Standards. H Te found | Coreen Medel, ©28¢,StFap and 95 
mA Now available in ACE padlocks, (]-. SD int i , Gift Box. in Lots” 7 
er z m 6/10k eels Im Lots of 6, $2 00 of 6, Each 
ve. cash drawer and cabinet locks. mb siae eg SEC 1 Same in 15-), 
~ ma = st Sample, 50¢ Extra. Each $3.5. , 
es | 4 SX iG 25% Deposit Must Accompany All Orders, Balance C. O. D. 
' : Sorre  S 


y 155 CANAL ST. NEW YORK CITY 
ASS 
OPERATORS EVERYWHERE 
Greetings and Best Wishes for 1935 International Company for the Construction and Exploitation of 
From America’s Oldest Dictribatore GAMES, AMUSEMENT PARK DEVICES, COIN MACHINE ARCADES, 
abate pit wet en Laren EFFICIENTLY ORGANIZED TO REPRESENT BUILDERS OF ALL TYPES OF 
Lite-A- . «$69.00 eee 39.50 Drop Kick ..... 9.50 j 
Major es ae } ihe +3950 aan tee «se 933.30 Amusement Park 
Flying Trapeze... 39.50 Live Power ..... 39.50 Criss Cross...... 39.50 
Majik Keys ..... 39.75 Red Arrow ..... 94.50 Football (Jen- P Devices 
A. B. T. Football. 49.50 WE suc duecs 35.00 RE snscace 64.50 


All Makes Slot neananes in Ic, 5c, 10¢ and 25¢ Play. Largest stock of 


| Coin Machines 
J AK in Europe 
Machines at unusually low prices. Berni - Chabaud Faure- Forti| 


A 
L 
SICKING MFG. Cco., Inc., A FP’ Coin Machine Arcade in Europe. 
I 
Ss 


; ewe 
Established 1895—38 Years of Service. We have the Biggest and Finest 40,000 square feet of space in 


Indoor Amusement Resort and the hear f P. ‘ 
1922 Freeman Ave., Cincinnati, Ohio 618 First St , Louisville, Ky. e RR ithe heart of Paris 


I Telegraphic Address, |AKATTRACT, 
X 5) Geuteverd Go Males, =, PARIS, France. 
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How Premiums 


By BILL GERSH 


HE use of premium merchandise with 
modern skill amusement devices has 
grown so rapidly as to become a 

merchandising enterprise in itself. Pre- 
mium items were first used with the 
Gigger and target machines and still 
continue to be the chief attraction in 
promoting the play of these devices. 
Then came the pinball game, and the 
use of prizes with these games was soon 
discovered as the best way to boost pub- 
lic patronage. The modern sportland, a 
Gevelopment of the old arcade idea, has 
carried the use of premium merchandise 
to its highest point of merchandising 
enterprise and is leading the way for 
some important future developments in 
the use of premiums with skill games. 


The digger-type machines have been 
using small merchandising items as 
prizes for years and it is in this field 
that the use of premiums has been de- 
veloped to a fine point. Some years ago 
@ vigorous campaign was carried on by 
the trade press and by manufacturers to 
promote the use of high-grade premium 
items; cheap merchandise was killing 
the business, it was claimed. Today the 
average operator of digger machines is 
an experienced merchandiser, and the 
value of the items used in these ma- 
chines is usually a surprise to the pub- 
lic. The premium items are placed in 
the machine and this display is known 
to the trade as the “dressing.” These 
“dressings” usually range in value from 
$5 to $100, the average value running 
about $20. 

The items used in digger-type ma- 
chines are limited by the size of the 
discharge chute, since the premiums 
won are automatically released by the 
machine. This fact has made it neces- 
sary for the operator to look far and 
wide for items especially adapted to his 
use. Some manufacturers who cater to 
this field give special attention to de- 
veloping items for digger use and em- 
ploy men especially experienced in this 


field to originate new designs. Such 
items as compacts, cameras, cigar 
lighters, small watches and_ clocks, 


razors, knives and many other small 
articles are found in the modern digger 
display. One manufacturer of electric 
clocks has designed a special item for 
diggers; a pipe manufacturer has de- 
veloped an item for the trade, etc. 


It is clear that the operator of digger 
machines must be an experienced buyer 
in order to succeed, and such is true of 
these operators today. They buy their 
own premium items wholesale, usually 
from firms that have studied their needs 
and cater to them. Not only must the 
digger operator be experienced in buy- 
ing premium merchandise, but he must 
also develop the art of making his dis- 
play “dressing.” The “dressing” is the 
mcst important part of the successful 
operation of digger machines, and the 
service man who is successful in this 
field is worth everything to his employer. 

The art of placing .the items in the 
digger machine must be developed by 
actual experience. The space is limited 
and a lot of appeal must be placed in 
this small area. As the value of pre- 
mium items used in diggers has in- 
creased, operators occasionally use @ 
“bullet” or shell in which is placed a 
ecupon calling for an expensive item of 
merchandise. In some cases cash has 
been placed in these bullets, but the law 
frowns upon cash prizes and the prac- 
tice should be discouraged among opera- 
ters for the general protection of the 
trade. In good locations the “dressing” 
is changed in each machine as many as 
two and three times in one day. This 
does not mean that the items have all 
been won, but it is necessary to keep 
the “dressing” in the most attractive 
shepe at all times. Ten good locations 
are often considered enough for a service 
man. 

The principles that apply to digger 
machines also apply to target machines 
in general. The most recent develop- 
nients in cabinet target games provide 
fcr attractive display of premiums and, 
like the digger machines, depend upon 
premiums as their chief appeal to the 
player. 

Modern pinball games have found pre- 
mium merchandise used as prizes to be 


BILL GERSH was born and grew 
up in Chicago. Had the usual courses 
in the city schools, and then North- 
western University. Entered the ad- 
vertising field and has sold practically 
every type of advertising known, 
from novelty to poster advertising. 
Went to New York in 1929 as adver- 
tising representative of the first 
monthly trade paper in the coin ma- 
Chine field. .Saw the New York in- 
dustry grow from only three jobbers 
and a handful of manufacturers to 
its present important position in the 
industry. Traveled the country con- 
tacting coinmen and has attended 
every coin machine trade convention 
since 1929. Became director of the 
automatic department of the Byrde, 
Richard & Pound, New York, adver- 
tising agency, three years ago, and has 
been with this firm since. 


a most valuable stimulant of play. The 
use of premiums with these games is 
still in the early stages and is growing 
with increasing rapidity. Legal recog- 
nition of the right to award prizes is 
being extended rapidly, and as fast as 
this recognition is given the use of 
premium items immediately grows by 
leaps and bounds. Furthermore, pinball 
games can use valuable merchandise 
items of all types, ranging from small 
novelty items to furniture, radios and 
even automobiles. 

With the beginning of pinball in 1931, 
the first use of prizes was confined 
largely to what was called the weekly 
high score. In each store where pin- 
ball games were offered a record was 
kept of players who wished to compete 
for the high score each week. At the 
end of the week a prize was awarded to 
the player having the highest single 
score. There are a few variations of 


Are Used 


this weekly high-score plan and it still 
continues to be probably the most 
widely used prize plan with pinball. 

As the value of prizes with pinball 
demonstrated itself, new experiments 
were tried. In some locations a low as 
well as a high weekly score prize was 
awarded. Then came the daily high- 
score prize in lively stores and loca- 
tions. In addition to the daily and 
weekly high scores a monthly prize was 
added as a still greater stimulant to 
the play. The monthly prize would, of 
course, be a valuable article of mer- 
chandise, in some cases a small radio set. 


The use of merchandise prizes with 
pinball has opened up a wide field for 
the use of merchandising intelligence. 
The sportlands have shown that the 
bigger and more attractive the display of 
premiums the more stimulating it is for 
increasing the play. Stores and other 
locations, however, are limited in the 
display possibilities for premium items. 
The operator should try to arrange for 
some kind of premium display in every 
location where it is possible to find 
space and where there are no legal re- 
strictions. The location owner should 
have explained to him the importance of 
this premium display, and in most 
cases he will be ready to co-operate. 

It is necessary for the operator and 
the location owner to come to some 
to some agreement on the sharing of 
earnings when prizes are offered with 
pinball. With the standard 50-50 shar- 
ing of gross receipts, it is necessary 
either fcr both to contribute toward a 
premium fund, to deduct the total pre- 
miums from the gross before sharing or 
cone party to bear the expense of pre- 
miums. This plan has been unsatisfac- 
tory in many cases because the location 
could make a false report on the amount 
of premiums awarded. Another plan is 
for the operator to receive 40 per cent 
of the intake, leaving 60 per cent for 
the location and the prizes to be 
awarded by the location. Under this 
plan 10 to 20 per cent of the gross 
should be awarded in prizes. The chief 
drawback to this plan is that the loca- 
tion may be too stingy on awards. 


In the use of prizes with pinball, it 
is also necessary to come to some agree- 
ment wich the location as to who buys 
the premium merchandise. Many stores 
want to use some of their own merchan- 
Gise as premium items, thus making the 
pinball game a_ trade _ stimulator. 
Whether the operator or the merchant 
buys the premiums, the merchandise in 
all cases will be bought at wholesale and 
issued at retail value when awarded as 
a prize. Probably the best arrangement 
with the average location is to arrange 4 
commission basis which will require the 
location to furnish the premiums. In 
such cases the operator will want to 
encourage the merchant to use ample 
prize attractions. Carefully devised 


open to players of a particular make of pinball two radio sets were offered as 


grand prizes. 


score record systems have been put on 
the merket to aid operator and location 
in keeping a fair check on premium 
awards. Manufacturers have also tried 
to solve the problem by developing coin 
dividers, which automatically separate 
the money into two or four compart- 
ments on a percentage basis. 

The use of premium items calls for 
proper advertising when such can be 
done. Some operators and locations go 
to the expense of having attractive 
show cards to advertise the leading 
prize. Some advertising should be done 
wherever prizes are used and there are 
no legal objections. Manufacturers have 
aided in the advertising problem by 
furnishing games with attractive score- 
card boards attached to the head of the 
table. Simple cards are also placed 
underneath the glass on the playing 
board, giving the various scores with 
which prizes are awarded. 

When score cards are used, there is 
always a iaultiple number of optional 
scores for which some prize is awarded. 
These scores are usually worked out at 
the factory sa as to award a definite 
percentage of the receipts in prizes. In 
many cases the operator must work out 
his own schedule of prize-winning 
scores. Either with a score-card system 
or simply a high-scoring plan, an- 
nouncement cards should be placed in 
conspicuous places about the location 
if possible. It is generally agreed that 
the advertising of prizes has not yet 
been developed to its many possibilities, 
due in many cases to the fear of legal 
objections. An idea of what may be 
done can be seen in the recent advertis- 
ing furnished by the Adler Shoe Stores 
in New York to sportlands offering 
Adler shoes as prizes. This chain system 
has had attractive outdoor signs made, 
giving the name of the sportland and 
also stating that Adler shoes are awarded 
as prizes. This is real advertising and 
shows what may be done to advertise 
pinball when all legal restrictions are 
removed. 

Operators of pinball games have not 
yet become experienced buyers of pre- 
mium merchandise equal to the digger 
men. Due to the fact that many loca- 
tions will always furnish the prize items, 
the operator does not feel called upon to 
become an experienced buyer. Jobbers 
of coin machines all over the country 
are stocking premium goods and attrac- 
tively displaying them in their shops, so 
the operator will naturally acquire 
greater knowledge of the types and uses 
of premium items. 

The modern sportlands have played 
such an important part in developing 
new ideas for the use of premiums with 
pinball that every operator should care- 
fully study their methods. The modern 
sportiand is usually a large storeroom on 
a busy street in which are displayed a 
large number of table games along with 
other amusement devices. A special fea- 
ture of these sportlands is the premium 
display. One of the leading sportlands 
in New York has premiums displayed in 
show cases and in wall shelves just as 
in any modern gift store. In fact, it 
appears that the modern sportland will 
become a kind of small department store 
displaying and offering for sales at re- 
tail a wide variety of useful merchandise 
items. These stores will offer a number 
of pinball games, with valuable prizes 
for skill. The games will attract cuse 
tomers and the offer of prizes will in- 
terest them in many special articles. 

This trend in the sportlands suggests 
the possibility that many operators over 
the country may approach gift, novelty 
and sporting goods stores with this new 
merchandising idea. The operator can 
offer to supply the very latest in four 
or five pinball tables to attract cus- 
tomers, while the merchant himself 
takes care of the prizes. Drug stores 
are known to be using the games to at- 
tract customers, and there are many 
other types of stores that can do the 
same. 

The record-keeping systems being used 
in many sportlands is important to 
operators of games all over the country. 
fportlands in mest cases use a coupo? 
system, giving a credit coupon valued 
from one-fourth point up to every 
player regardless of the score. There are 
certain winning scores for which more 
valuable coupons are given. But every 
player gets a credit coupon and these 
may be accumulated toward some prize 
item. The giving of a coupon to every 
player is valuable advertising and serves 

(See HOW PREMIUMS on page 286.) 
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ADL THE BULK VENDING FIEED: 
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THE NORTH WESTERNER 


Published monthly in the in- 
terest of bulk merchandising. 


JAW WAS 


ADQUARTE RS 


It makes no difference what type of 
bulk vender you require, whether it's just a 
low priced peanut vender or the most modern 
up-to-date, all-product merchandiser---North- 
western offers you more for your money. 


The finer construction, the far greater 
earning ability and many extra features found 
in Northwestern machines have made this 
equipment the outstanding favorite among 
operators. 


Certainly then, when entering this 
profitable field or adding to your present 
route, you too will want to get the most for 
your money so why not write us now for the 


SOS 


“More than 
11,180,000,000 
cigarettes were pro- 
duced in August 
and this year's pro- 
duction is expected 
to reach 115,000,- 
000,000," 
says Hearst's 

ALBANY TIMES 
UNION. 


National Cigarette Vendors, 
developed by “The Pioneer 


Builders of Cigarette Ma- 
chines,” are NOW READY to 
help sell QUICKLY and MORE 
PROFITABLY these cigarettes 
for you. IMMEDIATE DE- 
LIVERY GUARANTEED. NO 
CLOSED TERRITORIES YET— 


Every feature of the 
NEW National Ciga- 
rette Vendor again 
demonstrates the 
value of long ciga- 
rette machine manu- 
facturing experience 
and precision en- 
gineering. Sells Ic 
Box Matches. Vends 
Free Book Matches 
AUTOMAT ICALLY 
Sells 0c and 15¢ 
Brands. SLUG PROOF. 
Cadmium plated, 
simple mechanism. 


Dimensions: 17%” Wide, 
3214" High, 10” Deep, Weight 
76 Ibs. 160 Pack Capacity. 
LOWER PRICED! WRITE OR 
WIRE TODAY! TREMENDOUS 
PROFITS WAITING FOR 
you! 


EXCLUSIVE EASTERN DISTRIBUTORS 


SEIDEN NATIONAL SALES COe 


OFFICES AND DISPLAY ROOMS IN THE FOLLOWING CITIES— 
GREELEY SQ. BLDG. (10! wast 314 $T.) NEW YORK CiTy | 


61°67 HUDSON AVENUE ALBANY. NEW YORK: 
FOOTE BLOG. CSOUTH WARREN “sTAcer) SYRACUSE, NEW YORK 


interesting information we gladly furnish. 


THE NORTHWESTERN CORPORATION 


MESH ARMSTRONG STREET-MORRIS, ILLINOIS 


585 Tremont Street, BOSTON, MASS. 


11-15 East Runyon Street, NEWARK, J) 
2401-15 Chestnut St. PHILADELPHIA, PA. 


1824 East Main Street, ROCHESTER, Nv y. 
17 South 


943 Eye St., N. W., WASHINCTON, D. «| 
Charles Street, BALTIMORE, MD. 


x * 


A New Plan of Tremendous Importance to Buyers of 


PREMIUM MERCHANDISE 


We have inaugurated a new plan of merchandising Premium Goods to the Coin 
Machine Industry which has won the complete approval of all successful operators 


the country over. Our new policy is based on the idea of adding NO MORE THAN 
A 10% profit on importers’ and manufacturers’ cost. 


CRANE AND DIGGER OPERATORS 


We have assembled a new and smart line of catchy numbers, each item packed 
in Gold Cellophane. Also, standard numbers such as Watches, Cigarette Cases 
Lighters, Combination Pen Sets, Field Classes, Wallets, Etc. SAMPLE ASSORTMENTS 
FOR $10.00, $25.00 and $50.00, ready to fill your machine. 


PREMIUMS FOR THE PIN BALL TRADE 


The same 10% profit policy prevails in this line. Gorgeous assortment of new 


cone and types of Lamps, Manicure Sets, Toilet Sets, Smoking and Cocktail 
ts, Etc. 


You mention your price limit and we will supply samples giving you the greatest 
value you have ever obtained. 


If it is something new you want as Premium or Prize—write HOLTZ. 
25% Deposit With Order, Balance C. O. D. 


SEND FOR OUR NEW CATALOG—JjUST OFF THE PRESS 
————— 


JACOB HOLTZ, 889 Broadway, New York, N. Y. 
Premium Specialists 


¥ —* 
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mY POLISH & COLORS TO ATTRACT 


FLAVOR TO SATISFY 


QUALITY TO CREATE REPEAT 
Ss é da ée 6 are. ee 


- Order Today and be Convinced . 


TRON CLAW CRANE - DIGGERS & PIN GAME OPERATORS 


$700 Menonanpise | ($25.00 veux | (577 09 mencnanoise 
ASSORTMENT os “ASSORTMENT 
100 pieces — consisting | of Fe snr no 150 pieces—quality merchan- 
— Cutlery, etches on of Gamerne dise. An assortment sure to 
wy ig “we . . 
ous cellophaned combinations. Evans combinations, please. 
: Watches, Hunting 
Advise type of machines you op Knives and Field Each item in the assortments is 
erate Assortments shipped ac- Glasses are only a indrvidlally priced. You may or- 
cordingly. few of this assortment der aritcles as wanted. Also, you 
Inquire about our free service of quality merchan- may return any items from the 
Plan in securing Diggers at 2 dise. assortment for full credit on 


Great saving. orders. 


25% deposit with order, bal. C. O. D. 
SEE US AT THE COIN MACHINE SHOW - Hotel Sherman, Feb. 18, 1935 


| PARIS BEAD & NOVELTY HOUSE, *° W. Adams St. 


Chicago, Ill. 


«888 al BOSTON, MASS. 
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* * MIDWEST DISTRIBUTORS x x 


Manufacturers’ Agents. 


DICE-O-MATIG «..--. 0000000000 $12.50 1 MILLS CANNON FIRE, SR......... $59.50 

hiiGdewk sechevens ae 12.50 MILLS CANNON FIRE, JR......... 42.50 

oh need leant» ee © secs 5.00 

QASAB CLOVER..........-ccccse 15.35. | JENNINGS eat 64.50 

KC. PENNY DRAW... 0000000 16:08 ENNINGS SPORTSMAN... 0.00 
sles ibaa’ Co Oe ; i CO EE 

AMERICAS SMOKE... 222201! ae | Cee 39150 


Terms, 1/3 Deposit, Balance C.0.D. 
WE BUY, SELL AND TRADE ALL TYPES OF USED MACHINES. 


CENTRAL DISTRIBUTING CO. 


105 W. Linwood Bivd., KANSAS CITY, Mo. 


GOING BETTER 
THAN EVER 
Giltle sisten eere 8" 


SINGLE EDGE 


SOT INPNT AL. 
Por 1 


BLADE SPECIALS ~ 


DOUBLE EDGE 
PPY SHAVE, Special. Per 100. 
ITED. 
ITED DE LUXE. 
K. Per 10 


zsm4azccr 
Soosss 


rs 
4 
° 
2 


25% Deposit Required With All Orders. Send for Free Catalog. 
WEISS = PATINKIN COMPANY, 14°S,S0ut), jialsted St» 


CRACK-A-JACK 


BOYS, HERE’S THE GREATEST MONEY-MAKER 
OF THE AGE 


Place this 
board with your 
customers and 
watch your 
bank roll grow. 


The newest, 
the fastest 
playing board 
on the market. 


i 
: $338 
" 


3,000 sales $3 | $32 | S33 fs 33 
at 5e takes in s po x) . nga 


$150.00 and § : $3 33 seller of the 
pays out in . Ban” age. 

jack pots, seals Big 
and cigarettes 9 #3: sR we i333 

approximately tH 3333 | He bd 


$80.00. 

Rush your 
order with one- 
third deposit. 
Be first to get 
this in your 
territory. 


SAMPLE $8.00, LOTS OF FIVE $6.00, LOTS OF TEN $4.75 
H. G. PAYNE CO., 203 Church, Nashville, Tenn. 


RUSH - RUSH - RUSH - RUSH 
AMERICA’S GREATEST BARGAINS!! 


— USED PINGAMES — 

$ WORLD'S SERIES 
RELAY 

SHOWBOAT 


BLUE RIBBONS 
— NEW PINGAMES — 


SPEEDWAY 


BIG BERTHA 


BROADCAST 
SILVER a 
FORWARD PASS 


FLEET 
KNICKERBOCKER 


MILLS OFFICIAL 


SHOOTING a 
6AFETY ZON 


FLYING TRAPEZE jR 
LIVE POWER FLYING TRAPEZE 


Terms: 1/3 Deposit, Balance C.0.D. WRITE FOR NEW FREE CATALOG! 


* MIKE MUNVES x 


151 PARK ROW, 1061 BEDFORD AVE., 
NEW YORK CITY BROOKLYN, N. Y. 


JUMPING FUR DOG! ™ "Sofaesate Sevens O° 


$8.00 per Gross “Ha. " S38 


atiiods Tooth Pick 
Knives. 7 


Per Gro. 
a Runni | 
; Stes oe ng tee, with hee $3.75 
Za Large ™ Pon Pon Boats. $8 00 
Genuine Hurst Gyroscope Tops. — $15.00 


Z. tm orted Japanese La $s 

g rat te Viens. Fs rote z - $6. 75 
y Mouse Toss-Ups, in Envel- 
opes. Per Gross - $4. 50 
25% Deposit wT With All Orders. 

SEND FOR A COPY OF oun 


LATEST GENERAL CATALO 


GELLMAN BROS. 


MINNEAPOLIS, MINN. 


119 North Fourth St. 


ATTENTION OPERATORS ---AL! NEW MACHINES 


Red Arrow ....... “098 50 Sportsman ........ $90.00 {| Pipe Eye ......... $18.50 

Rea it y ee Little Mystery ..... 19.50 Maj wk » ae Kicker, 

Signal, Jr. ........ 39.50 TS PERRI we © Oe ‘a devasden das 49.7 
EE nhle oS >. 0taw ee 36.50 Criss Cross ....... 39.50 Math Keys Standard ze: 75 

OS) eee 29.50 Dicette ..cfeccves 19.50 a re 88 

Natural Se ee Pe 18.50 Pee GENE nsccccows 35.00 te BOM ceccess a9. ; 

PR cateetra 89.50 Merry-Go-Round .. 39.50 Comtech, oe wcccocs 

Bicetro ow eee ee 8 39.50 | Flying Trapeze, Sr... 52.50 } Contact, Master .... 36.50 

Drop Kick ....... 39.50 Flying Trapeze, Jr... 39.50 Major League, Sr... 66.00 
lect-em .......- 12.50 | Subway Special .... 32.50 ]| Major League, Jr 42.50 

Se eee 12.50 | Goal-Kick ........ 33.50 ] Crack Shot ....... 9.50 

Baby Shoes .......- 12.50 Jack Rabbit . 39.50 Major League el 

Dice- 0- Matic Vender. 12.50 ao i etre eee 39.59 r eccocccccoes 42.50 

Jennings Football .. 64.50 BOOMER oo én s Fag 39.5 eae 33.50 
U Slots and Pin Games. Write for price list. 173 an "palace a oO D. 

360 Twelfth Avenue, S. W., Roanoke, Virginia 


| 


LITTLE NUT and NUT ——— 


Table Vendors, the most popular in the world, will pay for 
goa) themselves the first thirty days you own them. (We sell 
you an income.) With a fleet of these you will be inde- 
pendent. Small investment. 


LITTLE NUT VENDOR rea 


Lansing, Mich., U. S. A. Also Windsor, Canada. 
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Psychology of Pin Games 


E HEAR a lot about psychology. 

The psychology of this and that 

. . . the psychological moment, 
etc. It has not occurred to many that 
there is a real psychological reason for 
the rise and spread of the modern pin- 
ball or bagatelle games. 

We understand that psychology ex- 
plains how impressions get into the 
brain and what they do after they get 
there. Material things that make im- 
pressions on our nervous system are said 
to have some kind of a psychological 
appeal. 

Everything that man does, for that 
matter, has a psychological background 
or reaction. Every book that has been 
written, every building that was ever 
constructed, every scheme devised, every 
thought that has been uttered, had its 
origin in someone’s brain. 


What then makes people want to play 
pin games? Why not ask the same ques- 
tion about golf, tennis, baseball, bridge? 
Why do people play cards, work cross- 
word and jig-saw puzzles? The answer 
is the same, whether it is pin games 
or any of the multitude of things peo- 
ple do; they enjoy themselves, they 
gain relaxation, recreation, amusement, 
entertainment. Do you know of any- 
one who does not like to play pinball 
games once he gets the taste? 

It is a part of human nature to seek 
amusement. Human beings have played 
games since time began, in one form or 
another. The game of tenpins dates 
back to the year 1314 A. D. The first 
patent on pin or bagatelle games was 
issued in the year 1874. No real inter- 
est in coin-operated pin games was 
manifest until 1929. Since that time 
hundreds of thousand of pin games have 
been manufactured in many and varied 
forms. While these early forms of pin- 
ball games Were not taken seriously by 
anyone, they did strike the public fancy 
and tremendous profits were realized by 
operators, merchants and manufac- 
turers. 

Had you questioned those manufac- 
turers of pinball games in 1929 you 
would have found that almost without 
exception those manufacturers them- 
selves had little faith in the stability 
of their business. They shared the gen- 
eral opinion that the pin game was a 
fad, a passing fancy that would soon 
give place to something else. 


Pinball Games Win 


Today pinball game manufacturers 
are recognized among the stable busi- 
ness firms of the country. Practically 
all of them have shown consistent and 
steady growth even during depression 
years. The games have spread by the 
thousands all over the country, and 
,the games are now being exported by 
the thousands to foreign countries. 
Everywhere they are introduced, regard- 
less of race or nationality, they prove 
attractive to all types of people. It is 
evident that pinball games are here to, 
stay; they have become a part of our 
daily life. They offer high-grade en- 
tertainment, relaxation and _ sociable 
amusement at a price all can afford to 
pay. 

The passing of six years has seen the 
Pinball game industry grow from mere 
nails in a wooden board to become care- 
fully designed machines of ingenious 
construction. From crude curiosities to 
beautiful, entertaining skill devices. In 
several instances manufacturers have 
spent as much as $30,000 in developing 
& single type of game. 

The early games were crude. The 
Manufacturers really considered them 
novelties. But when such _ devices 
demonstrated a playing appeal to at- 
tract so many people improvements be- 
gan to take place. Inventive minds 
created more complicated games—there 
was a ready market for games of all 
kinds—the public would play any of 
those produced for a short time. How 
to increase the public appeal? How to 
Stabilize the business? ‘That was the 
Problem that set the best minds of the 
industry working. 

The amusement machine industry 
took definte steps to learn what the 
Dublic wanted. Emotions and desires 
of human beings are hard to assemble 
into concrete facts, but much has been 
done to discover real playing appeal, and 
fach manufacturer is making a constant 
*ffort to find out those contrivances 
that appeal most strongly to the masses. 


By Leo 


aaa PRS | ] 


LEO J. KELLY has had an extensive 
business career in the coin machine 
industry, as well as other industries. 
He was with the Toledo Scale Com- 
pany for nine years, part of the time 
as branch manager of the St. Louis 
and Indianapolis offices. He spent 
eight years with Holcomb & Hoke 
Manufacturing Company, and was 
with this firm when their first coin- 
operated phonograph was introduced. 
Later he was with Mills Novelty Com- 
pany for four years. He joined Callie 
Bros. Company for a short period 
and then returned to Chicago as ad- 
vertising manager of the Pacific 
Amusement Manufacturing Company. 
He is now general manager of the 
Standard Ticket Games Corporation, 
Chicago. 


Manufacturers who bring out the most 
successful games are conducting con- 
stant research to find some new playing 
appeal; any new machine that proves 
to be popular has undergone extensive 
testing along psychological as well as 
mechanical lines. The elusive something 
called “playing appeal” was not de- 
scribed in the textbooks, so it has been 
discovered by constant and expensive 
development and trial of new ideas. 
Find Play Appeal 

Today it is generally agreed that the 
playing public demands pinball games 
which allow the player to show imme- 
diate skill—true skill and imaginary 
skill. The skill appeal was attractive 
from the first. It should prove attrac- 
tive to the public, and it would estab- 
lish the pinball industry as strictly legal. 
But much had to be learned about the 
public’s idea of skill. It had to be im- 
mediate skill. By immediate skill is 
meant that the player, man, woman or 
child, can play the game for the first 
time and obtain satisfaction. Experience 
has taught that the majority of people 
must have their games easy of accom- 
plishment. Only a small percentage of 
the population play golf. The reason 
is due to a fear of showing lack of skill 
or of appearing ridiculous in the eyes 
of our friends. 

In the early days some manufacturers 


J. Kelly 


brought out pinball games that were 
entirely games of skill. In order to be- 
come proficient the player had to 
actually spend hours 1n practice to even 
make a fair score. This type of game 
was a sudden failure. Games that al- 
low casual players to obtain a pleasing 
result become popular when combined 
with an element of true skill. True skill 
is that feature which permits the player, 
thru practice and experience, to excel. 
Players will spend considerable time 
learning a game, practicing this shot 
and that, getting the feel of the plunger, 
how far to pull it back, learning the 
best way to release it and many other 
delicate points. These players have the 
“beat-the-game” complex. They pride 
themselves on being sharpshooters, and 
it is a pleasure to watch their skill in 
putting balls into the high-score 
pockets. 

The experience with the ultra-skill 
type of game and the failure of the 
public to take to this type of game led 
to the conclusion that a successful pin- 
ball game must be as automatic ss pos- 
sible after the player has once put the 
ball into play. All his skill attention 
centers on the proper manipulating of 
the plunger, and after that the game 
must be automatic. When this psycho- 
logical fact was discovered, then began 
an era of development of all sorts of 
automatic gadgets, springs, traps and 
mechanical ideas for giving extra play 
to the balls. The modern pinball games 
are examples of inventive genius ap- 
plied to producing automatic action 
after the player has used immediate 
skill in putting the ball into play. 

Imaginary skill must also be a factor 
in playing appeal. The player must feel 
that that which is probably luck was 
accomplished largely thru his own skill. 
Many have discussed the reasons why 
pinball games continue to appeal to the 
public, and it will be found that these 
elements mentioned are fundamentals 
that must be incorporated in such de- 
vices if they are to be successful. 
Americans are born sportsmen, of 
course. and we all love the spirit of 
contest. The pinball game provides a 
means for engaging in a sociable con- 
test with our friends. 

The high-grade pinball tables of to- 
day have brought the games out into 
the open and are found in elite hotels, 
clubs and other places where people 
congregate. The appeal of high-grade 
tables has fully demonstrated itself. The 
public wants quality in appearance, as 
well as smooth, dependable operation 
in the mechanical features of the game 
itself. The high quality of the tables 
and the acceptance of such games in 
hotels, clubs and other popular meeting 
places has also introduced pinball to the 
ladies and thus added greatly to the 
sociability of modern pinball. 


Appeal to Business 


The popularity of pinball came into 
being at a time when merchants and 
retail establishments needed most a new 
stimulus to their business. Pinball 
tables required little space and were 
readily accepted by merchants every- 
where. After the first week any mer- 
chant that had any doubts about the 


4 violent case- but this 
bagatelle qame will 


0° S/ tape it away! 
one o thoSe things got 
me this way ! 


tsk! 


A CARTOONIST in one of New York’s dailies illustrates an idea when pin 
table games were introduced in the psychopathic wards of the city hospitals. 


appeal of these games became an en- 
thusiast when his share of the receipts 
was given to him. Stores that had good 
games installed enjoyed increased profit, 
moved merchandise when prizes were 
given and kept customers in the store 
longer and also in a receptive mood for 
buying goods. The value of a crowd in 
a store cannot always be gauged by the 
cash register at the end of the day. 
It is the whole-hearted indorsement of 
the store. Crowds reflect prosperity and 
attract more business. It was discovered 
that pinball games draw people and 
hold them, and thus the modern pinball 
tables have become a factor in retail 
business. Today’s tables are designed 
to harmonize well with even the most 
elite surroundings. 

Independent merchants were quick to 
recognize the value of the pinball game 
in competing with chain stores. The 
pinball table often converted small un- 
used space into the best paying space 
in the store. Smart merchants realize 
that the longer they keep a customer in 
the store the greater the possibility of 
his purchasing other merchandise which 
is displayed. The pinball game enables 
the merchant to get better acquainted 
with his customers. Engaging in a 
friendly game with many of them 
cements friendship. The pinball de- 
partment in many stores is as important 
as any other department. Every store 
catering to the general public needs a 
good pinball game. People insist upon 
playing pinball, and the merchant who 
is not catering to the whims of his 
customers is surely losing money and 
good will that might otherwise be his. 

Human psychology takes many un- 
usual and interesting turns. The con- 
tinued spread of pinball games brought 
the professional operator of coin-oper- 
ated machines into prominence. The 
professional operator is the man who 
buys a number of machines and places 
them with the merchant on an agreed 
basis of sharing the profits. In this 
way the merchant does not have to 
make an investment in machines. But 
when the merchants saw all that pin- 
ball games were doing. it was only 
natural that they should conceive the 
idea of buying their own games outright 
and thus obtain all the earnings. The 
merchant who purchased his own game 
has since put it in his basement or 
thrown it away and come to the con- 
clusion that the pinball game proposi- 
tion is a business in itself. He loses 
money by buying his own machines but 
makes money when he allows the pro- 
fessional operator of amusement ma- 
chines to keep him supptied. The pro- 
fessional operator has studied human 
psychology as applied to pinball. He 
keeps purchasing new machines. When 
the play on one slacks up, out comes 
that game and in goes a new one. The 
operator then places the old game in 
another store. By moving the machines 
at regular intervals and putting new 
ones in their place the professional op- 
erator has learned how best to appeal 
to the playing instincts of the people. 
Merchants have learned that no matter 
how fine a game may seem, it will 
sooner or later be necessary to give the 
players something new. With no in- 
vestment necessary on his part the mer- 
chant can obtain new games from the 
professional operator at proper intervals. 


Learning Co-Operation 


Experience has shown that if mer- 
chants and professional operators of 
pinball games are to receive the greatest 
benefits from these games they must 
learn to work together. When it is 
recognized that the pinball game is a 
definite part of the amusement busi-~ 
ness, then the professional operator 
takes on a new dignity and should be 
so recognizec by the merchant. The 
firing line of the pinball game business 
is when the machines are placed on the 
spot in some retail store or location. It 
is there that the games must appeal to 
to the public or eise the operator and 
the location will lose. The merchant 
can do much; in fact, it is his responsi- 
bility to develop those merchandising 
appeals which will sell pinball amuse- 
ment to the public. 

The manufacturer develops games 
with player appeal, the professional op- 
erator buys these games and places them 
with the merchant, and the merchant 


(See PSYCHOLOGY on page 286) 
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Are Unquestionably 
DIAMDND JACK POTS Ideal for Operators. 
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eDeves RIGHT WAY |; 
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3 Es al. Mt Try Your Magic Touch 
tt Z 3000 Holes 
etc soln O 
s tht TREASURE 
SEND FOR OUR ISLANDS R | 
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gore foo Hees <> eee p23 KLEM ST. Sanantoun teas WY 10% U.S Gove. Tax ft conrectansaresiawniten A fant ite seller with PRICE $10.50 EACH 
With Protected Numbers 1000 Holes 99 1.03 x TO BE ADDED TO NET AMOUNT PLUS 10% U. S. GOVERNMENT T. 
THE FINEST and FASTEST SELLING LINE OF SALES BOARDS IN AMERICA—SEND IN YOUR ORDER NOW! N 
pr aie 4 + 8, "Main Office and Factory: 1023-25-27 Race St., Philadelphia W 


* 
$1,000,000 


WORTH OF BUSINESS 


. is the Acme Vending Company goal for 1935! The 
outstanding sales record which Acme Vending Company have 
created during their first year, 1934, in the coin machine 
distributing business has placed them with the leaders of the 
coin-machine industry. 


a - Ss 
ke NEW 2 
OPERATORS 


m™ “a A SURE 


WINNING HAND EVERY TIME 


“Nothing can beat a Royal Flush . 
nothing can beat this Royal Flush, which P. gw. 
deals you-AUTOBANK, AUTOWHIRL, AUTO- 
COUNT and WINNER. The A.B.T. machines 
are the only line with the new score registering 
a which protects your receipts and your profits. 

You can’t lose with these cards — remem 

AUTOBANK, AUTOCOUNT, AUTOWHIRL and 
WINNER—they’ re all sure winners. 


.. 4nd an ACE i HOLE 
THE NEW 
A. B.T. TICKET 


MACHINE 


DEAL 


Acme Vending Company are ready to demonstrate 
their distribution ability to any manufacturer of coin-operated 
machines. Complete control of a profitable sales market, 1 
plus unusual sales promotion and distribution facilities, are 
what the Acme Vending Company offer any coin-machine 
manufacturer with a meritorious product. 


You 
can write Acme Vending Company your proposition in ab- 


a 
solute confidence 
ACRA fE VENDING COMPANY 
1121 ST.MICHOLAS AVE., NEW YORK WY. 


. ... all business dealings are guaranteed confidential. 


= STEADY MONEY wieceeetnin, 


, : Se ! 
How 'on Otaptay at Gur Showscome . Peanut “Vendor. 1c Gum Vendor. 1c Movie Machine. a a 
Write us today—place your order for this complete winning hand WRITE FOR OPERATORS’ PRICES OF PIN GAMES AND VENDING MACHINES. 
write us for bargains on all used machines. Have You Ordered America’s Peppiest 
Pin Games— 
A L E NC Metropolitan LIVE | POWER and ESQUIRE? Metropolitan 
Le | Distributors HEY’RE WINNERS Distributors 
le East t. A.B. T. Mfg. Co. 1141-B DEKALB AVE. 
sl Ester Ds . LIVE POWER D.ROBBINS &C / BROOKLYN, NY. ESQUIRE 


188 WEST 4th STREET NEW YORK, N. Y. 


Established 1916. 
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‘DIGGER and SALESBOARD FI | 


-_ 


FLYING TRAPEZE 
_ JUNIOR _ 


FLYING TRAPEZE 
SENIOR 


Balis qutustiy 
FLY over the two 
Trapezes into High 


SG D. COTTLIEB & CO. 


2736-42 N. Paulina St.. Chicago. Illinois 


London: Burrows Automatic Supply Co..78-81 Fetter Lane 


LIGHTER r= = MERCHANDISE 


WATCHES A 
CLOCKS 
Weuters: 
$ eS 
bec nexeons® G 
A 
B1 - EN CAMERAS 
9—Enameled Lighter and Cigarette Case CUTLERY 
Set. Popular wh type Lighter and Case 
to hold 10. American made and guaranteed. PENS, PENCILS 
Flashy, sparkling tinsel inlay. Black, Green, ETc., ETC. 
Red, Gream colors. Each set in Gift Box. 
See on ad. in Billboard each week WRITE FOR CATALOG. 
for Specials. 9 


“The World’s Bargain House” 


223-225 West Madison St. Dept. “B” Chicago . 


SPECIALISTS... 


IN SUPPLYING THE RIGHT KIND OF MONEY— 
MAKING PREMIUMS TO PIN GAME OPERATORS 


JERSEY TRADING CO. 


11-15 EAST RUNYON ST., NEWARK, N. J. 


WRITE FOR SPECIAL MONTHLY CATALOG 


“Fishing Rods and Reels—Our Specialty” 


EASTERN DISTRIBUTORS 


MILLS MERRY-GO-ROUND, CHAMPION, 
ACK POT BELLS. SICNAL, SPARK PLUG, 
ACK POT VENDERS, MAJOR LEACUE, HOLD AND DRAW 
Q. T. BELLS, COLDEN CATE, WORLD'S SERIES, 
SUBWAY, BLUE STREAK, DROP KICK. 


B KEYSTONE NOV. & MFG. CO. **,iiSortrmk ra @® 


The last three years have 
seen the most phenomenal 
growth of a coin-machine 
distributor. The Oriole Coin 
Machine Corporation, head- 
quarters, 17 South Charles 
Street, Baltimore, Md.; 
branch offices: 943 Eye 
Street, N. W., Washington, 
D. C.; 1410-12 Fifth Ave., 
Pittsburgh, Pa. and 42 
Grant Street, Buffalo, New 
York; is today’s recognized 
leader in the field of coin- 
machine distribution. 


The Oriole offers its Con- 


gratulations and Heartiest 
Greetings of the Season to 
The Billboard and to the 
thousands of operators 
throughout the country who 
have made possible this un- 
precedented success. When 
placing future orders, 
phone, write or wire Oriole. 
As representatives of the 
foremost manufacturers in 
the country, Oriole is in an 
outstanding position to be 
of definite service to you. 


Remember—you are al- 
ways near an Oriole office. 
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DICE-O-MATIC VENDER 


“Master Built by Groetchen” 


HAS ESTABLISHED SENSATIONAL PROFIT RECORDS 


° The Ideal Operator’s Machine 
Pays for itself quickly and gives the operator a chance to make some 
money for himself long after the machine has been paid for. a ay 
THREE DIFFERENT SETS OF DICE FURNISHED 
TRIPLE YOUR PROFITS WITH DICE-O-MATIC 
@ 1—Customary Spot Dice. Five Spot Dice Furnished 
with Each Machine. 
@ 2—Number Dice. Beautiful White Ivory Type Dice, 
with Large Black Numerals. 5 different Reward 
Cards. 
® 3—Poker Dice—Sensationally New—Your Best 
Bet for Profits. 
f Poker Dice have the regular Poker 
Card Symbols, each face of the five 
. Dice is different; you will find your 
; Ace of Spades, or your Queen of 
: Hearts, your Ten of Clubs or your 
: Jack of Diamonds. These Symbols 
have been arranged skilfully on the 
five Dice in such a way that every 
Poker Hand from Two Pairs to a 
Royal Flush may be obtained. 
FEATURES ‘ SIZE tie 
/ ® New Roto-matic Coin Chute. 12x7_in.x5 in. 
: @ Ic, 5c, 10c; No Quarters i | 
i @ Last Coin Played Always Visible. 1 or 100 
; © Positive Anti-Tilt Indicator. $49.50 ; 
®@ Roomy Ball Gum Compartment. cone ; 
ORDER FROM YOUR REGULAR JOBBER nan tees 
130 N. Union St $1.00 Higher a 
. € 
GROETCHEN TOOL C « CHICAGO, U.S.A. $ 
POSITIVELY NO SALES TO LOCATIONS 12. 5O : 
s 
” OPERATO TT 
“THE SOUTH IS PARTICULAR! Try O mgt ENTION! 
5 ali smart Southern operators deal save ry ur ; ew Game! 
with BIRMINGHAM VENDING CO. If || 70 Gooks to cach series, Takes mm, $7000 repo oe as Soerates, Dally, 35 per sale. 
They SAVE TIME—SAVE MONEY esis ten Beye th mag ey to ey te — Beats o Me ,Boleato ot 
—SAVE FREIGHT EXPENSE. Boards or Slot Machines. Try this NOW! Price, 1 series, $9.50; 10 series, $7.00 each: 
pIMINCHAM VENDING CD, EKCAUIVE SOUTHER BETRUTORE tte teets || Sours ot Opto Bay and Westy Sra narie Ex! Tigee” Mang! News 
FACTORY PRICES—RUSH YOUR ORDER FOR THE MACHINES YOU WANT TO BIR- paper Headlines; Pull Tickets, Tips; Bank Clearings; Baseball; Football, etc. We have 
MINGHAM VENDING CO. TODAY! Sed Ae Tice ay TOs. Send $2.00 NOW for 32.00 worth amerted Semalen, Catsing 
P. S. GET READY FOR ROCK-OLA’S GREATEST SENSATION. The Seven Lusctcy "Numbers Plan is worth $10.00 add Saeed oak ry hy 
Be Particular—Deal with... paid. $2.00, refund first order. Nothing sent free. Established 1919. 
77 y ip SH, 7 % Wf 77} Vp V, 7 77 7 y, 77, ie L. iT "i p "1 "7 y. FERGUSON MANUFACTURING CO., 322 N. Senate Avenue, Indianapolis, Ind. 
# 1902 —-B™AVE., NORTH @ BIRMINGHAM, ALA. 
) | Ra | 
—THE HOUSE THAT CONFIDENCE BUILT— WE Send for Brand New 
am PRICE LIST CATALOGUE 
i o \ NEW BOARDS e¢ NEW IDEAS «¢ NEW PROFITS 
| SOUTHERN AUTOMATIC SALES CO ¢ 
) e238 540-542 So. 2nd St.— Louisville, Ky. wasan'sae4 a CHAS. A. SREWER 4 SONS 
i ) Write at Once for Our Greatest a List Which Contains Many Late Used | 
ames. 
: We have all the newest machines for immediate delivery 
The most remarkable CANNON FIRE, JR., by Mills, $59.50; the beautiful and popular 
CANNON FIRE STANDARD by Mills, $42.50; CRISS CROSS, $39.50; GRIDIRON, $33.50; 
JR. FLYING TRAPEZE, $39.50. 


___ (—SALESBOARD OPERATORS 


IF YOU WANT TO BE THE FIRST IN YOUR TERRITORY TO SPRING THE NEWEST, 


IT WILL PAY YOU TO SEND IN YOUR 
NAME AND ADDRESS 


And we will keep you posted. We have the exclusive on many Hot Items that will be 
' sure to get you big money. Will also give you the exclusive in your territory on any 
item we sell you. Mention territory worked and permanent address. 


C. M. BREGSTONE & CO. 


4 180 North Wacker Drive, CHICAGO, ILL. 


ACTION - - - REBOUND 


Because of the enviable record of now popular games originally built in Los 
Angeles we will be glad to furnish reliable information about new Numbers to all 
benbers and Operators requesting it. 

Used locally built games always available at prices that are right. 


SOL GOTTLIEB COMPANY | 
1347 West Washington Blvd. LOS ANGELES, CALIF. | 
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‘An industry that has contributed as 
much as the coin-machine industry to 
the spread of employment, directly in 
the conduct of its own business and in- 
directly by the purchase of immense 
quantities of supplies from other in- 
dustries, is entitled to tell the world 
what it is doing. I can speak as 42 
manufacturer and have a very definite 
idea of what the manufacture of coin- 
operated devices calls for in the way of 
supplies from other industries. I also 
know something of the number of men 
employed in our plants, what they 
would be doing if we had not provided 
work and how big our pay rolls are at 
the end of each week. 


The people of the United States are 
beginning to wake up to the fact that 
industries which contribute to employ- 
ment must be encouraged, unless it hap- 
pens to be an industry that is absolutely 
detrimental to our existence. If a new 
industry can be found which does not 
compete directly with another industry, 
the new industry should be especially 
encouraged. Altho coin-operated ma- 
chines have been known for more than 
30 years, this modern industry is called 
new because it was since the beginning 
of the depression that the trade spread 
rapidly and became recognized as a 
national industry, doing a large domestic 
and foreign business. 


We call our trade a “depression- 
preof” business because it began to ex- 
pand as early as 1930 thru the develop- 
ment of new types of amusement ma- 
chines, and grew rapidly during every 
year of the depression.. During 1932, the 
worst year of the depression, the trade 
was able to launch a movement known 
as the “pin-game boom,” which brought 
as many as 40 small manufacturing 
enterprises into the business at one time 
in a city like Chicago. Altho temporary, 
this boom provided work for men in 
shops, and still greater employment for 
thousands of men known as operators all 
over the United States. 


At the time the modern type of 
amusement machines were introduced 
millions of men were being thrown out 
of work. Many of these fellows had 
saved some money and thousands of 
them began to look about for something 
in which they could invest a small sum 
and make enough in return to support 
their families. It seems that the mod- 
ern amusement machines appeared at 
just the right time, for thousands of 
unemployed during 1931 and 1932 found 
it possible to invest from $500 to $2,000 
in amusement machines, place them in 
Stores on commission, and by devoting 
their time to the machines make a good 
living. These were family men, good 
citizens and the sturdy independent 
type that go to make up the real 
Strength of our nation. They wanted a 
chance to make a living and a new and 
growing industry provided them with 
the opportunity. Naturally, under such 
circumstances, the amusement machine 
business grew like a mushroom. It grew 
80 fast that many said it would rise and 
fall like miniature golf. Many in the 
industry itself had misgivings as to the 
Permanence of this new form of amuse- 
ment. 

The last two years have brought a 
Settling and stabilizing of the industry, 


“I am glad to give you a brief outline of 
our experience in supplying steel balls for 
Pin games. 

“About three years ago a trickle of small 
orders started from companies in an indus- 
try new to us. We didn’t pay much at- 
tention to the matter except to fill the 
orders for 100, 500 or 1,000 balls as the 
case might be. Even when the orders in- 
creased to 15,000 and 20,000 we didn't 
See anything to get excited about. 

“This went on for about a year until one 
day we woke up to the amount of business 
that was being done by the manufacturers 
of pin games. We developed some special 
type balls for this industry and put a bit 
of effort behind their sale. 

“While it would be difficult to estimate 
the volume of new business that steel ball 
manufacturers have enjoyed as a result of 
the popularity of pin games, we do know 

| ‘hat during the depression years our ship- 
ments of these special balls have totaled 
Several tons.” 
—J. H. DONAHUE, sales manager, 
Abbott Bali Company, 
Hartford, Conn. 


Beneficent Industry 


By A. S. Douglis 


A. S. Douglis says that he was 
attracted to the coin-machine busi- 
ness while engaged in the premium 
business. He first began jobbing 
coin machines for manufacturers, 
then entered the manufacturing 
field about two years ago, and since 
has become recognized among the 
established firms of the industry 
making amusement machines. He 
tells an interesting story of how he 
and his partner, David Helfenbein, 
both traveling salesmen, met on a 
train back in 1909 to form a friend- 
ship which has been a lasting part- 
nership thru the years. Mr. Douglis 
is “the proud father of one son and 
three daughters, and is now a grand- 
daddy at the age of 48.” He believes 
in. contributing liberally toward pro- 
ducing more players of amusement 
games, he says. 


marked by changes and shifts in group- 
ings within the trade, but while all this 
has been going on the trade has con- 
tinued to expand so rapidly that its 
volume of business has exceeded the 
expectations of even the most optimistic. 
The present growth, extending not only 
to the home market, but to a rapidly 
expanding export trade, has no signs of 
a boom, but appears to be a stable 
expansion movement in every respect. 


“The coin-machine industry has meant 
considerable to us in maintaining employ- 
ment. Practically every manufacturer of 
coin-operated machines, such as pin games, 
phonographs, vending machi and dig- 
gers, uses American Bonded Metals. 

“Nickeloid, chromaloid, nickel steel, 
chrome steel, nickel brass and chrome 
brass, as well as other metal materials, can 
be found in these machines. Aside from 
the utility and decorative standpoint, they 
have a definite safety value in many 
cases. 

“We have watched many companies in 
the coin-machine industry start from a 
small beginning, ordering a thousand 
pounds of metal at a time. Today we 
number them among our best customers.” 

—D. E. GREEN, 
American Nickeloid Company, 
Peru, Il. 


It should be repeated again that all 
this development is what might be 
called entirely new business. That is, 
it is not being made at the expense 
of any other line of business. One of 
the difficulties in our modern industrial 
life is to develop new industries which 
do not compete directly with already 
established industries. Amusement ma- 
chines do not compete directly with any 
other form of popular amusement, being 
an entirely new type of appeal to the 
desire for amusement. The foreign trade 
which is being built up causes no com- 
plications which are adverse to this 
country. Every gain made by the coin- 
machine industry is so much added to 
the business of the country without 
detracting from any other line of 
business. 


The coin-machine industry is really a 
beneficent industry because it dis- 
tributes its benefits so widely and com- 
petes so little with other lines of 
business. I think I can safely say that 
no other industry coming into promi- 


nence during the depression has dis- 
tributed so many benefits in its own 
field and at the same time purchased so 
much from other lines of established 
business. At least it will run a close 
second to the air-conditioning industry. 


Just what the coin-machine industry 
is doing for other industries may be il- 
lustrated by following the construction 
and marketing of a popular type of 
amusement machine. The pinball table 
games have become the most popular 
type of coin-operated machine during 
recent years and the market is still 
expanding at a rapid rate. 


The modern pinball tables have 
reached such a high stage of quality 
manufacture that the factories turning 
out these games are found to be modern 
plants in every respect and crowded with 
employees. Most of the plants in Chi- 
cago have doubled their facilities during 
the last year and many of them employ 
double shifts of men to maintain a daily 
production of 100 to 600 tables. In rush 
periods some plants have maintained a 
rate of 800 to 1,000 tables per day. One 
manufacturer has recently purchased a 
big manufacturing plant formerly de- 
voted to making pianos and having 
about sever acres of floor space. The 
progress made by every established 
manufacturer in the business during the 
year of 1934 indicates that the business 
is in a very healthy state. 


“We can state definitely that as far as 
the small bell industry is concerned the 
coin-machine business has been a life saver 
this past year. 

“Many thousands of small bells and 
buzzers used in connection with this indus- 
try have given employment fo many men 
that would have been idle otherwise. In 
fact, the coin-machine manufacturers have 
become one of our greatest accounts, taken 
as a class for small bell units, in the coun- 
try. 

“From a purely moral standpoint, | have 
always thought that the agitation against 
coin machines was just so much rubbish 
promulgated by reformers, both profes- 
sional and otherwise, who are constantly 
trying to judge the parts of our lives that 
are pleasant and agreeable, and usuaily 
more or less harmless. This agitation is 
taken up by politicians who do not be- 
lieve in it any more than you or I do, and 
it grows to the point where the general 
public begins to think it is a terrific social 
menace.” 

—A. B. WILLIAMS, president, 
Thomas-Smith Company, Canton, O. 


“Regarding the pin table game indus- 
try, we wish to indorse the same in every 
respect. 

“During the last two or three years this 
business has been one of our chief sources 
of income. While our regular industrial ac- 
counts were doing practically no business 
at all, it was almost a life saver to be able 
to sell the pin game industry. 

“We certainly do not look on this as a 
gambling device, but merely as a source of 
amusement and display of skill. | person- 
ally believe that unfavorable legislation 
would damage an industry that has proved 
very progressive and a big aid to employ- 
ment and the consumption of merchandise.” 

—S. H. CLARK, secretary-treasurer, 
Samuel Harris G Company, Chicago. 
Machinists—Fine Tools. 


A pinball game is usually a table 
cabinet with the working mechanism 
inside the table. Three or four large 
and well-rated cabinet firms in Chicago 
have kept going during the depression 
due to the capacity demand for high- 
grade cabinet work in making tables for 
these games. This cabinet work calls for 
lumber, paint, varnish, plate glass, felt, 
nails, screws and other materials, with 
a wide spread of labor from the cabinet 
plants to the various firms that supply 
glass, paint, etc. At once a person be- 
gins to get a picture of how beneficent 
the coin-machine industry is in spread- 
ing work and in using materials. 

But a pinball game is more than a 
cabinet. As ore begins to examine its 
playing appeal there is always a playing 
board or field made as attractive as pos- 
sible in the modern tables. These boards 
are made from various materials, from 
processed boards to bakelite, decorated 
with a high grade of art work and silk- 
screening processes. The industry has 
shown real ingenuity in developing 
gadgets and bagatelle layouts to con- 
struct games that will appeal strongly to 
players. On these playing boards will 
be found nails, pins, gadgets, rails, 
springs and various constructions that 
add attraction or novelty to the game. 
All these myriads of small pieces call 
for a lot of work in designing, construc- 
tion and assembly. A lot of materials is 
also used in the construction of these 
parts, as small as they may seem on 
the individual table. There are also 
levels, floor screws, bolts, locks and 
cther parts to complete the cabinet, all 
of which must be purchased from other 
lines of industry. Steel balls, colonite 
and glass marbles are alsc used by the 
millions to complete these games, and 
all firms furnishing these supplies tes- 
tify to the fact that the “marble-game 
business” has kept them going during 
the depression. 

The coin-operated table games also 
need coin chutes, plungers, ball lifts and 
registering devices to comply with mod- 
ern demands. Metal castings, springs, 
rubber, magnifying glass, iron, copper, 
brass, magnets and other materials are 


Maker of Electrical Bells and Alarm 
Systems. 
needed to build these parts. Modern 


registering devices used on games have 
become real mechanisms of precision 
construction. 


Going inside of the machine itself, a 
real mechanism is found in all table 
games. All sorts of machine work is 
required, castings, screws, machine work, 
tool and die work, metal stampings and 
spinning, pattern and foundry work. 
Many metal-working plants have been 
kept busy supplying this material in 
addition to the plants devoted to the 
manufacture cf machines. All kinds of 
metals are used, including iron, steel, 
brass, bronze, aluminum and _ special 
alloys; all kinds of mechanical principles 
are also found inside a game calling for 
skilled workmen. The electrical games 
call for wiring, batteries, bells and other 
materials. 


To build such modern zames, require 
ing such a vast amount of material, real 
mechanical and inventive ability is 
needed; also the best talent that can 
be had in design is now employed by 
games manufacturers to build the pres- 
ent quality table games. When the 
tables are completed they must be sold 
and another set of business activities is 
set into moticn, including advertising, 
printing, photography, warehousing and 
shipping facilities. Nationally known 
freight-handling firms give the games 
business credit for their existence during 
the depression. It should be borne in 
mind that the modern games are high- 
grade products, not a slipshod construc- 
tfon, and that a vast amount of mae 
terials, work, industries and money is 
employed to build and sell them. The 
plate-glass industry, the shipping indus- 
try. the electrical industry, the lumber 
industry and others are vitally inter- 
ested in’ these games. 


Amusement machines are sold to pro- 
fessional men called operators, who piace 


(See BENEFICENT on page 286) 


“In regard to the manufacture of coin 
machines and our opinion of it, not all 
games of this type require batteries. How- 
ever, we feel safe in saying that the esti- 
mated sale of dry batteries in this field for 
initial equipment runs from $200,000 to 
$250,000 per year, and a market of this 
size is of definite value to the dry battery 
industry. 

“It is our understanding that replace- 
ments on these machines run from five to 
10 installations per year, the number de- 
pending upon the location of the machine. 
This market, being approximately five 
times greater than the requirements for 
initial equipment, is probably the more ef- 
fective. 

“While the replacement market affects 
the dry battery industry, it is more im- 
portant to the industry as a whole, be- 
cause this business is generally piaced thru 
distributors and dealers located in every 
section of the country, creating additional 
sales and profit for local industry and 
trade, and, after all, it is the local area 
where primary interest is centered.” 

—E. j. LYBERT, 
Burgess Battery Company, 
Freeport, Ill. 
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-S§.CAPALDI & COMPANY LTD. 


35 DUDLEY 


SLTER CONE 


Penny Cigarette Vender 
Approved by Internal Revenue Dept. 


Most up-to-date automatic merchan- 
diser today. Beautiful design, mechanic- 
ally perfect. Rejects slugs. Get a 
route of Silver Comets and be inde- 
pendent for life. Live wire operators 
and jobbers write for details on ex- 
clusive territory. We also manufacture 
peanut and gum machines. 


REDCO PRODUCTS CORP, 


LA CROSSE, WIS. 


SEND FOR 


FREE CATALOG 


WHOLESALE PRICES 
TRICKS. JOKES, PARTY FAVORS 
SOUVENIRS, PAPER Bars, NOISE 
MAKERS, ETC 


GORDON NOVELTY CO. 


| 207 Westport Phone, Westport_6200, 


933 Broadway, NEW YORK CITY. 


TELL THE ADVERTISER IN THE 
BILLBOARD WHERE YOU GOT 


HIS ADDRESS. 


WE EXTEND OUR MANY CUSTOMERS 


a Perey € Christmas and A Happy and Prosperous New Bear 


PAY-OFF TABLES. EW MACHINES. 


JENNINGS SPORTSMAN.......... $87.50 CRISS eros TETTTTTTT Ty. 
DT Uwe cule¢anesssice bcc) « 82.50 Ach speed 60-6606 39 50 
COMP EOE ccd cbeessevoscccce 89.50 Live POwER POF rrT Ter . 

D. QTD coo vcevcecccvccces 94.50 eer 

a PPT TT eee 75.00 DUWUMEEUEE . 66 6p 0000 6000000060 $96.00 


JENNINGS FOOTBALL, DROP-KICK, GRIDIRON 
COMPLETE LINE JENNINGS ov ON DISPLAY. 
rite for BARG list. 
USED BARGAINS. — - 
JENNINGS BL Aon bes ay a! SPORTSMAN, —y 00; WA 5.00; FLE 
Draws. 15 T. AUTOBANK, like new, $60. 00; BRAND NEW $12 
DRAW 


BO ass k - Suppli m Le Repair Parts for el aye Machines. 
—s One-th: r deposit, balance C. O. D. 


MILLER. NOVELTY COMPANY 


excellent 
PENNY 


KANSAS CITY, MO. 


All New Games Large Supply of Used 
n In Stock Games on Hand 
WATLINGS 1° BALL GUM VENDORS, Serials Over 55,000. .$35.00 
WATLING MINT VENDOR, 5c 35.00 

WATLINGS GOLD AWARD MINT VENDORS—Twin J. P., 


Wh Play, Serials Over 55,0 
MILLS SINGLE J. P. VENDOR, Sc and 25c Play 


Merry Xmas & Happy New Vear To All Our F ae 
455 West 42* St Medals ¥ 0468 


NEW VORK «uTy 


1934 CLOSE OUT OF USED MACHINES 


Tee. $30.00 Peery oe $19.00 On iaweo need $5.00 
Golden Gates ..... 4 00 “ . ,  oneee +00 orld Series ..... 5.00 
ee ee 5.00 Blue Ribbons ..... 12.00 Sarre 6.00 
ES oan ws sn ie. 00 PEE cickaedeo & 7.00 


1/3 Deposit, Balance C. O. D. 
ALL NEW MACHINES ON HAND FOR IMMEDIATE DELIVERY 
WE —_— we ALL OUR FRIENDS FOR PAST BUSINESS AND _—— THEM 
MERRY CHRISTMAS AND A PROSPEROUS 1935 


LEON TAKSEN COMPANY, Inc. 


2512 AMSTERDAM AVE. on YORK CITY 
om ROCHESTER, N. Y. BRANCH—179 Clinton Avenue, North, 
ST SE 


soy 


AVENUE LEITH 


EDINBURGH , 645 SCOTLAND 


> 10,000< 
DISTRIBUTORS 


Can't be Wrong! . . . Prices Slashed! 
WRITE AT ONCE 


FRE E— NEW 1935 


illustrated Catalogue 


Thousands of items, including the most 
complete line of 
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@ @ @ World's Lowest Prices @ @ @ 
IMMEDIATE DELIVERY 


a 
a 
ROYAL SALES CO. § 
430 Broadway Chelsea, Mass. a 
tT 


LIVELY OPERATORS 


Get in Touch With Me for the Latest 


NOVELTY 
MERCHANTMAN 


With Rolling Chute, Also 


DROP KICK 
and REBOUND 


ayia Exhibit Pin Games; Also “Used 
— ana “G" Iron Claws 


Wi EY ER WOLF 


Distributor for the Exhibit Supply Co. 
Main office: 1212 S. 5th Street, 
PHILADELPHIA, PA, 


REVISED AND UP-TO-DATE MACHINE 
List mailed you each Wednesday, showing 
Prices on Used Machines. Drop us a ecard and 
receive this List weekly. 


KANSAS NOVELTY COMPANY 


555 W. Douglas Ave., Wichita, Kan. 
“Largest Stock of New and Used Machines ‘in the 
Middle West.’ 
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To Satisfy Terrific Demand---Harry Williams 


“AUTOMATIC AMUSEMENTS CO. i824ancster Car 


Appoints Bally National Distributors 
FOR SENIOR WODEL 


ACTION 


The Automatic Amusements Company on the Pacific Coast will 
manufacture the Senior Model ACTION for Bally 


2 FACTORIES WORKING DAY AND NIGHT 


Bally Mfg. Co. going full force on the Junior Model ACTION 

2,000 ACTIONS ON LOCATION ALONG PACIFIC COAST 

ARE PRODUCING CASH BOX PROFITS NEVER BEFORE 
EQUALLED! 


“Advance, Contact and Signal were three outstanding 


games produced in my workshop. However, ACTION 
TOPS THEM ALL.” 


KEOMY Q0 tarus 
EASTERN OPERATORS AND JOBBERS: Write, wire, phone 


Bally Immediately for ACTION. WESTERN OPERATORS: 
Continue placing your orders direct with 


JUNIOR.....20x40 
SENIOR.....22x46 


IMMEDIATE DELIVERY 


MAJIK sit KICKER 


“The Pin Game Thrill of the Decade” 


The Electric Kicker Thriller! The 5 Thrilling Majik Keys. 
The bottom Electric Kicker The most thrilling skill play 
is the new pin game sensa- idea ever originated. With 
tion. Give the player a 5 Skilful Shots the player 
complete playing board. opens the way to bigger 
Thrills on top and bottom. scoring. The 5 Majik Keys 
New play — new ideas. 5 are the Biggest Sensation in 
ORDER Majik Keys Kicker pin game history! ORDER 
TODAY. , Majik Keys Kicker TODAY. 
Junior (44x24) $49.75 Standard (19x38) $39.75 
IMMEDIATE DELIVERY SAME DAY ORDER RECEIVED! 
WRITE, WIRE or PHONE Today! 


NATIONAL COIN MACHINE CORPORATION 
1724 North Charles Street Baltimore, Md 


ERCULES 


SALES ORGANIZATION 
INCREASED 


‘DISTRIBUTORS FOR N AT 1 10 NAL’S BUSINESS MORE THAN 

MUT P ‘ 

MAJIK KEYS Guaranteed Satisfaction 700% 

ae POLICY IN LESS THAN 6 MONTHS! 
CANNON FIRE The reason why operators deal 

JACK RABBIT with National is because of Manufacturers 

eer ARROW National’s “GUARANTEED For large volume sales of your coin-operated machines in the 
SIGNAL SATISFACTION” policy. Re- cele ond toll your predate Gecagh 2 ‘oul! coguaioed waie 
JENNINGS FOOTBALL | gardless of the machine or force. All dealings confidential. 

ESQUIRE when it was sold—National Operators 

$f protects you at all times. For FREE SERVICE and the finest co-operation, plus a com- 
LITE-A-LINE WRITE TODAY FOR COM- pane: Baye lig ete al me trey dn bear 
STANDARD PLETE DETAILS! deal with a ra that intimately understands your Soste. 


WRITE or CALL FOR SPECIAL CIRCULARS TODAY! 


HERCULES SALES ORG. newaee nu: 


NEWARK N.J. 


ATIONAL COIN MACHINE CORP. 


1724 NORTH CHARLES ST. BALTIMORE, MD. 
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The Operator and His Bible 


By MILTON R. ATLAS 


Attorney for Skill Games Operators’ Association, Detroit 


If one thinks of the general reputation 
of the average skill game operator, the 
above caption will cause a smile and a 
thought concerning the connection. 

From my experience gained by rep- 
resenting the skill-game association in 
the City of Detroit, it is my sincere be- 
lief that many of the problems confront- 
ing the skill game group could be easily 
eliminated. 

The Bible teaches us to do unto our 
neighbor as we would he should do unto 
us, and also that we are our brother's 
keeper. From the attitude displayed by 
many skill game operators it is quite 
doubtful if they ever heard of these ex- 
cellent teachings. 

Because of the disrepute into which 
the industry has fallen, due almost en- 
tirely to the operators themselves, it is 
quite a task to engender faith into re- 
sponsible authorities concerning any 
activities which might be undertaken by 
the skill game operator. Broken promises, 
violations of existing laws, total disregard 
of the rights of other operators have 
brought about a result that is tragic. 
Each operator thinks he is a world within 
himself, and that his actions concern no 
one but himself, and proceeds to act 
accordingly. The sad part of it is that 
in many instances it would make no dif- 
ference, because so many operators are 
jealous of one another and deliberately 
do things to injure the others. So is it 
any wonder that if the members of the 
group conduct themselves as petty 
chiselers and racketeers that public 
opinion regards them likewise? 

While attending an organization meet- 
ing in a neighboring State the writer 
aroused great resentment from many op- 


HOW PREMIUMS—— 


(Continued from page 276.) 
to bring the players back again. The 
appearance of automatic ticket-issuing 
devices on modern pinball games, with 
actual score of the player registered on 
the ticket, may be an important devel- 
opment in this field. 

The sportlands also serve as a proving 
ground for the most successful items to 
be used with pinball. Just now the ex- 
perience of sportlands indicates that 
players want the more useful articles of 
merchandis2. Premiums can also be 
varied with the seasons to great advan- 
tage, using seasonable merchandise at 
the proper time. Husbands and wives 
are on record in many of the sportlands, 
both pooling their coupons and coming 
two or three times a week to enjoy the 
game and, incidentally, win a prize of 
some useful article of furniture, etc. 
The sportlands have also shown the 
way to promote pinball tournaments to 
advantage by advertising valuable prizes, 
such as radio sets, furniture, automo- 
biles and other expensive items. It is 
entirely possible that operators of pin- 
ball games may promote city-wide 
tournaments or tournaments on a cer- 
tain make of game, with appropriate 
grand prizes in order to stimulate public 
interest. Tournaments permit wide use 
of advertising, which is always a valu- 
able thing in promoting public interest 
in pinball. 

There is of necessity some crusading 
necessary to secure ‘the wider use of 
premiums in connection with coin- 
operated skill games. Legal opposition 
shows up in many places, but the opera- 
tors of skill games have learned what 
crganization and contending for a prin- 
ciple will do. The crusading spirit was 
well expressed concerning prizes by The 
Billboard editorially when it said that 
“no game of skill has any great appeal 
of itself; it is always the ulterior rewards 
that attract whether the reward be 
exercise, recognition, sociability or ma- 
terial reward. Any game of skill must 
offer one or more of these rewards to 
provide the player full returns for his 
time, money and effort. . Modern 
skill devices mean far more to the 
player when merchandise prizes are 
given.” 

Legal recognition of the legitimacy of 
prizes is growing fast. The city of De- 
troi+ recently passed an ordinance in 
which merchandise prizes with skill 
games is definitely permitted. A Ken- 
tucky Circuit Court decision declared 
that prizes were legitimate if the win- 
ning scores were posted publicly and 
were open to all players. This is an 
important principle that should be con- 
tended for and observed wherever prizes 
are used with games of skill. 


erators because he took the position that 
the only way the pin game industry 
could survive and become enduring was 
by legitimate operation based upon recog- 
nized business fundamentals. They felt 
insulted because they were told that an 
organization of legitimate operators had 
no room for those who wished to run 
their business on a Jekyll-Hyde basis. 

It is no wonder to me that there is so 
much trouble besetting the pin game op- 
erators. It is a trouble caused by them- 
selves, and until they purge the industry 
of undesirables or help enact legislation 
to combat them, the future holds noth- 
ing substantial for the men who wish to 
operate legitimately. 

In my opinion, the pin game industry 
has immense possibilities; not only in 
itself, but because of the allied trades 
that go hand in hand with its develop- 
ment. One has only to glance at just a 
few articles which have appeared in The 
Billboard to note how the business has 
increased by leaps and bounds. But 
these possibilities can only be made 
realities by building a solid foundation 
upon which the future edifice of stability 
may be erected. This is the problem 
which confronts the industry and one in 


which the manufacturers of pin games. 


should be vitally interested and take an 
integral part. So far, as far as I know, 
little if anything has been done by them 
to help remedy the situation, and there 
is much need for their assistance. 

The present great need of skill game 
Operators is to acquaint themselves with 
the Bible. I am serious about this. 


psychology and work out plans which 
will boost the play. The position of 
the games in the store, the lighting, the 
general appearance, facilities for getting 
change and many other factors in addi- 
tion to the game itself go to affect pat- 
ronage one way or another. 

The fact that pinball games have a 
definite psychological appeal suggests 
that immeasurable opportunities still 
remain for discovering new and. im- 
proved ways of merchandising such 
amusement to the public. Little has 
been done up to the present time in 
advertising the games. The greatest ap- 
peal that has been made to player in- 
terest has been by means of prizes 
awarded to players for skill scores. The 
offering of prizes for skill calls into play 
all the art in merchandising that a 
merchant can command to make prizes 
most effective. 

The mental quirks of humanity show 
up occasionally in opposition to pinball 
and other skill games. Here again the 
merchant and the operator must CcO- 
operate to the fullest extent. Politicians 
have sought to gain publicity by pro- 
posing unreasonable taxes and regula- 
tion on the games. But business 
men acquainted with pinball have 
shown how they can rally to the support 
of the professional operator to help him 
protect an amusement enterprise that 
has demonstrated its value to the mer- 
chant. A recent example of the far- 
sightedness of business men was shown 
‘n Detroit when the organized hotel, 
drug and restaurant trades all joined 
in petitioning the city council to license 
pinball games at a reasonable fee and 
thus put an end to discrimination 
against the games by minorities seeking 
publicity. Whenever small and organ- 
ized minorities attack a legitimate en- 
terprise, there is only one way to meet 


“RED” GRANGE DESIGNS FOOTBALL GAME. Will be called Galloping 
Ghost No. 77. Shown in picture, left to right: Fred C. McClellan, president of 


the Pacific Amusement Manufacturing Company; 


“Red” Grange, captain 


Chicago Bears, and Paul Gerber, of the Gerber-Glass Distributing Company. 


Until the operators really learn the mean- 
ing of some of the truths of the Bible 
as they pertain to the conduct of their 
own business, little can be expected of 
them to cure existing evils. Each op- 


erator is his brother’s keeper, and the. 


recent experience of Detroit operators 
well illustrates the truth of this state- 
ment. Whatever one man does affects 
the entire group because pin game op- 
erators are regarded as a group and not 
individuals. 

In every large community an associa- 
tion should be formed with stringent laws 
and a code of ethics which will compel 
all members to live up to certain proper 
and necessary business standards. The 
ethics must prevent the operators from 
doing business as they have in the past 
with its inevitable discordant result. 
Those who are familiar with the Detroit 
Code well know what evils must be 
stamped out. Each man in the group 
must remember the purposes and ideals 
of the association and do his utmost to 
help achieve the desired goal. Until such 
time, and until the skill game operators 
in the majority decide that they must 
clean house, I can see no real substantial 
future for a business which is legitimate 
and of which so many operators are try- 
ing to make a “racket.” 


PSYCHOLOG Y—— 


(Continued from page 279) 
must use ingenuity in getting the pub- 
lic to play them. The games are me- 
chanical and much can be done to at- 
tract the public to them. The merchant 
and the operator must study player 


such opposition and that is by full co- 
operation between operators and local 
business men. 

The pinball game may be said to have 
finally come into its rightful place in 
community life. It has basic and funda- 
mental appeals to the human being, and 
its skill elements are evident enough 
to justify its legitimate existence. It 
has proved its business value to the 
merchant in many ways. The games 
are being constantly improved to in- 
crease the appeal to the player. The 
merchant and the professional operator 
have problems that are mutual. Work- 
ing together they both profit extensive- 
ly. Now that merchants everywhere 
have started to co-operate with the 
professional operators a future of last- 
ing profit for merchant and operator 
alike is promised in the modern pinball 
games. 


BENEFICENT—— 


(Continued from page 283) 

them in stores and other public places 
on a commission arrangement with the 
merchant or owner. From 20,000 to 
25,000 small business men make their 
living by operating coin machines. They 
own cars and trucks and many of them 
employ helpers. 

Furthermore, there are thousands of 
merchants and proprietors cf hotels, 
restaurants and other independent 
businesses today who will praise the 
amusement and merchandising ma- 


chines because cf the income which they 
have derived in commissions from ma- 


chines placed with them. These mer- 
chants and proprietors make no in- 
vestment on the machines but merely 
provide space for them. In most stores 
these games earn the highest rates for 
the amount of space occupied. Modern 
druggists have found the games to be 
an attractive drawing card to bring cus- 
tomers into the store. 


The use of merchandise prizes and 
premiums with the games has also de- 
veloped into a big business and today 
trade is being stimulated by these games. 
Gift, novelty, sporting goods and other 
types of stores are being made over by 
using games to attract the public and 
stimulate interest in their products. All 
of this means greater consumption cf 
goods and more worl: for thousands of 
people in manufacturing and selling 
such merchandise. A new type of 
amusement center called sportlands, 
with modern table games as the chief 
attraction, has also been developed. 
They furnish amusement and also dis- 
tribute quantities of merchandise in 
premiums, ranging all the way from 
novelties to radio, furniture and auto- 
mobiles. } 

A vast export trade in modern amuse. 
ment games has also developed in the 
last two years, running into millions of 
dollars. England and France are the 
largest users, but American-made games 
now are sold to practically all civilized 
countries of the world. Exports of ma- 
chines are expected to double, with fa- 
vorable trade conditions, during the 
next year or so. This also spreads em- 
ployment thru trade and_ shipping 
facilities necessary to carry on export 
business. 

That is what pinball table games are 
doing to help industry today. This form 
of amusement games has been consid- 
ered simply because they are the most 
popular at present. There are a num- 
ber of other forms of coin-operated de- 
vices that are growing rapidly. The up- 
right cabinet types of amusement ma- 
chines, diggers, cranes and target games, 
much more expensive than the table 
games, have doubled in sales during the 
last two years. Coin-operated phono- 
graphs have become immensely popu- 
lar again with the return of beer. Small 
counter games in various forms are 
also turned out by the thousands. The 
merchandising machine bu:iness is ex- 
Ppanding rapidly. Meaning work for 
more men and buying of materials to 
make all these devices. 

These facts concerning a new in- 
dustry are presented in a frank appeal 
for a better public understanding. Mode 
ern skill games and merchandising ma- 
chines are subject to occasional unfair 
legislative regulation and taxation. The 
coin-operated machine industry has 
acquired ill repute in some cases due 
to the fact that some coin-operated de- 
vices are games of chance. No apology 
is made for these games other than that 
they have the same right to appeal for 
public consideration as horse racing, 
lotteries and other forms of taking 4 
chance. 

What we want people to realize is that 
the coin-machine industry has de- 
veloped an entirely new field of popular 
amusement games with definite ele- 
ments of skill and entitled to fair regu- 
lation and tax. Members of the coin- 
machine industry do not object to fair 
regulation and taxation of their skill 
games and merchandising machines, but 
they do ask for a public recognition of 
the contribution being made by the in- 
dustry to help business and also to an 
honest distinction between the games 
of skill and games of chance. News- 
papers are frequently very unfair in not 
distinguishing between modern skill 
games and the old games of chance. 

Any person of normal intelligence can 
quickly distinguish between the two 
types and there is no just reason for 
reform movements against the skill 
games or interference by police offi- 
cials. Legislative bodies should also 
face the facts of what is being done, 
and of the status of modern skill games, 
and regulate and tax them within rea- 
son. Experience has already been gained 
to show what regulation and control is 
fair to the coin-machine industry and 
to the public. Members of the industry 
have shown a complete willingness to 
co-operate with public officials in en- 
forcing all just regulation. 

Business men of the country who 
supply materials to the coin-machine 
trade, and thousands of merchants who 
know what the modern skill games are, 
have joined with the trade in asking 
for a fair deal. The general public and 
public officials are invited to consider 
these facts in reaching a fair appraisal 
of the modern coin-machine industry. 
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X- cava ORS 5 


Unconditionally 
GUARANTEED 


Returnable within 7 


days for refund if not 
100% satisfactory. 


ORDER TODAY. 


ELGIN AND WALTHAM 


MEN’S WRIST WATCH—O- 
ous, — “e Ry Strap, in 
xes Ww y 
PRICE TAG. Each... $3.00 
Same in'16-Jewel, Each $4.00. 
In Single Lots, 50c Extra. 


POCKET WATCHES — 16- 
Size, 7-Jewel Yellow Beautiful 


Doren Lots. Each.” $2. 25 


% Dozen hete, Gach $2 25; Single ee. $2.75. 
SMALL MEN'S STRAP WRIST WA $3. 00 
15-J, Gold Raised Figure Dial. cen 

Same in 6-J. Each, $2.50. ae ~ Prices on 


South Bend Pocket Watches. Du Hampden 
Wrist Watches. Each, $3.00. pemaen @ Chai , Yel- 
low, as Low as 50c. Also Ladies’ Wrist hes. 


25% Deposit, Bal. C. O. D. Send for Catalog. 


N. SEIDMAN 
165-A Canal St, New York, N.Y. 


JPERATOR S!!— 
IT WILL PAY YOU 


To Write for Special Bargain. Catalog—Show- 
ing Large Variety of Items for 


. . * 
Digger and Merchandise Machines 
For an assortment of 120 
SEND items which includes Cig- 
arette Cases, Compacts, 
Lighters ang -. Big Variety 
i 0. 0 e a arge y Merchan- 


M, K. BRODY, 
1116 SO. HALSTED ST., CHICAGO 


THOUSANDS OF PROFITABLE LOCATIONS 
WAITING FOR THE 


X-CAVATOR 


THE NEW IMPROVED 


ELECTRIC COUNTER DIGGER 


OPERATORS REPORT COLLECTIONS OF $15.00 TO $20.00 A DAY IN ORDINARY 
LOCATIONS. Merchants Just Rave About It! Smoothest Operating Machine Ever Made! 
It’s a Beauty ... . All Electric! 


PAYS FOR ITSELF IN A FEW DAYS! 


At our real low price operators can now get into the profitable and staple digger business. 

X-Cavator is a machine that will last for years, and make profits long after the machine 

has been paid for. This new and modern type digger was made by popular demand from 

prominent operators and has been tried, tested and proven on location before being offered 

Ee NOT A MIDGET SIZE MACHINE, BUT A FULL SIZE DIGGER FOR 
NTER. 


If desired, floor stand can be furnished at small cost. 
Attractively lighted, ample room for large display of merchandise and premiums same as 
in the expensive machines. 


Special new, anti-tilt device locks claw when machine is moved or abused, and prevents 
cheating. Suction cups hold machines securely to the counter. 


@ UNIVERSAL MOTOR .. . All metal cabinet, beautifully finished. Size, 
16%2x16%2x27” High. Weight only 65 Ibs. Easy to carry around in your own 
automobile . One man can handle a route of X-Cavators without any trouble 
and make a huge profit. Remember, the X-Cavator is not a small dinky size digger, 
but a real honest-to-goodness digger machine, only it is built in COUNTER SIZE. 


(Floor Stand to match can be furnished if desired for $12.50 additoinal) 


THE AD-LEE CO. INC. °°” **ci.ccri “"™" 


Cae 60 get tee SeRaneD <- ERED aE NS CHAE eS yee Ga 
antee of a square deal. 


Distributors for British Isles—CODDARD NOVELTY COMPANY, London, England. 


Announcing _||PREMIUM LEADERS 


A complete new line of “LITTLE JOE” Dice : FOR 1935 
Machines. Now built in ome models. Ic, 5¢ Diggers Claw Specialties 


and Combination Ic, 5¢, 10c 
came. TABLE Lichters—” 


10 DAYS FREE TRIAL 


Money ~~ if not SS rd Choice of compact in he be 6 006 516 RAe ee 41o 
model. . more, any s— 
_——_ * ied CE To, 150 and 260 


Size 8 x 12 Overall 


Positively fool proof mechanism, small and 
compact, all aluminum, equipped with suction 
pads. Shipping weight, 81 Ibs. When sittin 
on show case it hardly takes up the space o 
a cigar box. Dropping coin in slot and push- 
ing down lever tosses dice*to top of globe for 
the play. Pays out 40% and really holds the 
locations. Each machine furnished with four 
sets of reward cards: Cigarette, Beer, Point 
and Cash. 


FORT WAYNE NOVELTY MFG. CO. 
423-425 E. Washington Blvd. 


Fort Wayne - - - - - - - - - Indiana 


1/3 with order, balance C. O. O. Prices 
F. O. B. Fort Wayne. 


CIGARETE CASE AND MATCH 
SAFE SET. Set complete, Each. 7c 
rr ss & CIGARETTE CASE 
+ (Cellophane). Set complete, 


Eac 
EVERREADY RAZOR SET—Gold 
Plated with A E. R. Blades. .Set 
Ce ED | nc cn cscdteheeens 14¢ 
2  ~ POCKET ee “Y 
| SPE 8c and 14¢ 
BARREL OR BULLET—4-Piece Cup 
wees. Nickel Plated. Set 
a lat faint ie weds le 19¢ 
onness MILITARY saven— 


PEN “AND PENCIL 8 aa 


EVANS SMOKERS’ F ARTICLES. 


We Also Carry 1001 Other items, 
Prices Ranging From ‘tc and Up. 


Last Coin Visible 


Remit 25% Deposit Ps Orders, 


In Business Twenty-four Years. — 


Uist deage nits ol giin 

Caitish Paatieiayl 
WIRE! WRITE! PHONE! 

Mills Novelty Company 


4100 Fullerton Ave., Chicago, U. S. A. 


Balance C. 


J.C. MARGOLIS 
912-920 Broadway, New York, NLY. 


—-FOR-— 


SALESBOARDS & PREMIUMS 


Guaranteed Radios $8.00 10-Piece Toilet Sets $1.25 Each 


ALARM CLOCKS, ELECTRIC CLOCKS, WATCHES, SMOKING 
STANDS, BRIDCE LAMPS, FLOOR LAMPS, CIGARETTE CASES, 
LIGHTERS, CHROMIUM COCKTAIL SHAKERS 


vO Can Make More Money Handling Our Line. @ 
Variety. Service. Low Prices. 


WORLD TRADING CORP. 


175 CANAL STREET NEW YORK CITY, N. Y. 


OPERATORS 
PROTECT 
YOUR PROFITS 


A.B. T. CHUTES ARE 
NOW ON MOST TABLES 
MANUFACTURED 


OPTIONAL ON OTHERS 
ASK YOUR JOBBER 


SPECIAL BARGAINS A.B. T. MFG. CO., | 


BRAND NEW Sc D. J. Watlings, $49.50; Brand New pencume MACHINES, $17.50; Brand CHICAGO, ILL. _ 
New 4-Column ADVANCE CIGARETTE MACHINES, $32.5 Used CIGARETTE ma- ’ 
CHINES, $22.50; COLUMBUS NUT VENDERS, Used, $4.00; ° stor MACHINES, $10.00 
WESTERN PAY OFF SWEEPSTAKES, $45.00 Each. Latest New and Used PIN GAMES 
in stock. i. 


LEHIGH SPEC. CO., 155 Green St., PHILADELPHIA, PA. _ Your correspondence to advertisers by men- 


tioning The Sitiboard. 
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noes for MEN - 
20 SHOPS 


eserves @e Vane 
121 WEST 42n0 ST. 
40 ST. SW. Con Brn AV. 
P re, Se ae 
212 BROADWAY 
144 EAST l4ye ST. 


E for MERCHANDISE 


SCORE 


| SBAEAMT DHAM RD. 
993 SOLTHERN BLVD. 
¢¢ #8 2B “we 
BROADWAY 
96 FLATBUSH AV. 
a. 
ST. 


2827 THIRD AV. 
467 ry TREMONT AV. 


£ ¢@. 
732 
4s 8 


™= Ss 
192 MARKET 


20 STORES...MORE COMING 


ADLER’S 


148 EAST 14th STREET T*“zhccr: Zane" NEW YORK CITY 
OPERATORS-ATTENTION! 


ALL NEW MACHINES IN STOCK 
Criss Cross — Gridiron — Drop Kick — Rebound — Esquire — Live Power— 
Red Arrow—Signal—Safety Zone 


Jig Saws 3 95 aM 
Brokers Tips = ony 
USE 42d Streets . Others 


Jim Cante wishes all his friends A Merry Christmas 


and A Happy New Pear 
Ae dK 


VENDING COMPANY 
239 CANAL ST., 


INC. 
NEW YORK CITY 


ANNOUNCING OUR 
NEW DEPARTMENT 


OPERATORS, ATTENTION! 


Write for Price List—Mention Your Business. 


Merchandise for Diggers and Pin Games 


MOST COMPLETE LINE IN THE EAST—FIRST QUALITY MDSE., LOWEST PRICES. 
SOME OF OUR SPECIALS: 

DIOE .. Hines ecsccess $0.60 Doz. | ANTIMONY CAT, BOOK AND PENCIL. .$2.00 Doz. 

FANCY PENCILS 1.00 Doz. |secineas ASH TRAY (3 Figures) 2.25 Doz. 


eee eee EMU WOE, TANT IMUN EG AOM FRAT ASD FIQGUPCS) «see 


CIGARETTE CASES .... .75 Doz. J|ANTIMONY CIGARETTE BOX ...... 2.00 Doz 
DICE LIGHTERS ...... i ee rere MPD . cscs cb ceenseeseos -00 Doz. 
ANIMAL & PENCIL.... 2.00 Doz. }ASH TRAY SETS (4 Pieces to Set) .$1.40 Doz. Sets 


MACHINE OPERATORS, CLAW OPERATORS, JOBBERS, 


We have Salesmen with a complete up-to-the-minute line of Claw, Premium and Ma- 
chine items. Write us for our Salesman to call and you can see what you are buying. 
“YOU ARE UNDER NO Sa US TO HAVE OUR SALES- 


YOUR JOBBERS 


‘‘Out-takes them All’’ 


That's what operators say. Easy to play, but it takes skill to win. 
Plunger works like silk. It’s New. Automatic Kicker is a WOW. 
Balls advance automatically. 


PEO CORPORATION 


1191 Clinton Ave., N., Rochester, N. Y. 
1530 Parrish St., Philadelphia 1123 Broadway, New York 


A LIVE WIRE ITEM FOR CONCESSIONAIRES, 
CARNIVALS, PIN GAME OPERATORS, ETC. 


(TAKING the country by storm. A very 

flashy number. These fascinating figures 
are 12 inches high. A work of art, cast 
solid of strongly reinforced composition, hand 
painted flesh color. Real, natural feathers, 
Red, Blue and Green. The greatest hit since 
the Kewpie days 


LESBOARD SALESMEN and DISTRIBUTORS ! 


Write quick for complete details of our Fas- 
cinating Sales-Board Plans to Night Clubs, 
Taverns, Cafes, Cigar Stores, Private Clubs, 
etc. Be first in your territory. Easy sales. 
REPEATS. Liberal Commissions and Discounts. 
Or save time by sending $5.40 for sample 
dozen, assorted colors—express collect, or 


$1.00 for Single Sample, Prepaid. 
Copyright ate eat 16862, 17270. 


GAIR MFG. COMPANY 


Dept. 213, 1916 Sunnyside, Chicago, Illinois 


OCEANCREST NOVELTY CO., Inc.~ 


1489 Coney Island Ave., Brooklyn, N. Y. 


We carry THE MOST COMPLETE LINE of USED MACHINES in the 
East at the LOWEST PRICES. Write for complete list. 


ALL THE NEW WINNERS IN STOCK 


Charles Sachs and Louis W. Becker wish all their friends and patrons 

NOVELTY 215. MARKET STREET ae 

HOR ROWV company PHILADELPHIA, PA. s A Mery Xmes and A Wsppy New Voor z 
STE A — 


_ 1 en nn nn > : = - : 
eR 
>? 
. = Ae <a il | @ aly 
= ae ye Der - net eee q #. 
a Ee, Te \s | y Qeeonn NY 
mm = ~ Nites \GA Shin 
ae ._ — 5 _ oS y i, 
s a -— wNO Ff ave G 0% ce : ) ies “A A . } 
Se - we a \——_———_ 
Mm _- ish FOOT- 
i ' os eas e cs \ A\\G \ 
i 7 pores * sory s A\ \" BALL 
. | | . ne FEMABL , Tested x. c= es aN 
of OR . | Proven rome F gor gS 0] © \ 
ie Y 2 9 L E g | Guaranteed es e ae Ye = 
[oo BR ee 0; oS A 
: NAME SCORE NAME 7 OOLAST A28n aT . ¥ : 
é Ss Ge 1400 SeNICHOUMS AV. | we Fa y 
y fp S | Tax Included > ge eee 
— —— 
; Ss Ss 
; Se ' AM AV. 
. é OUTS . » 
ae METRO NOR, RS . e. 
«BB kuna! New il 
. if q ; $c . . ee tee . i 
eae. for MEN AN DANCER 
| vee to : 5) Ree, Sey 
sree ch AS 
i | a es cs 
a N ait a AN 
* O0AY Be IS _ ee 
. t \F EE 
| 1 Ss | 
if qi ‘Nee 7 SA : 
Ht rl x LY aa 
. ¢ ls hi eceneeneenipeeienieiieeenmememetmmnianal « 
; re \ 
| ‘ | ee 
Pi UT ee | | 
. nnn oT, 
iba es | | 
i | , 


— 


December 29, 1934 AMWWSEVWENT WACHINES The Billboard 289 


H. W. SEIDEN & COMPANY 


*« REX « 


NOVELTY COMPANY 


2264 BEDFORD AVE., BROOKLYN, N. Y. 


‘The Operator's Jobber” 


FOR ALL THE LATEST AND BEST MACHINES 


HUA 


SHOOTING STAR ELECTRO 
REBOUND GOLDEN GATE 
CRACK SHOT FLYING TRAPEZE 
+ 1 a MAJOR LEAGUE 
-A- ENNINGS FOOTB 
LIVE POWER cao . as 
CRISS CROSS SUBWAY 
ESQUIRE DROP KICK 
PIGSKIN 
AUTOCOUNT MAJIK KEYS 
AUTOBANK SAFETY ZONE 
AUTOWHIRL RED ARROW 
AUTOWINNER CANNON FIRE 


Write for Special Operator’s Prices Today! 

for Special Operator’s Price 

WR T FE List on ALL the Latest Used 
Machines. 

ke SPECIAL CLOSE-OUT Rock-Bottom Price on 100 

| latest model Mutoscope, 

CR AN ES Roll-Front, Candy Vendor 
Cranes. 

REX NOVELTY COMPANY, seooxivn, wv. 

? 


TRIMOUNT COIN MACHINE CO. 


New England's Largest Distributor of 


COIN OPERATED DEVICES 


Amusement and Merchandise Machines 
LATEST NUMBERS at LOWEST FACTORY PRICES - - - SEE US FIRST 
1300 WASHINGTON ST., BOSTON, MASS. 


H. W. SEIDEN & COMPANY 
61-67 HUDSON AVE. ALBANY, N. Y. 
316 So. WARREN ST., SYRACUSE, N. Y. 


Season's 
Greetings 


x H. HAMMER «| 
225 Canal Street New YORK, N.Y. || DP). GOTTLIEB & CO. 


OPERATOR HEADQUARTERS for CRANES, DIGGERS, CLAWS, 
PIN GAMES, SPORTLANDS, SALESBOARD 
and CONCESSIONAIRES 


Our sn” for = = — is — —_— ha carry a complete line 
merchandise all operators ite for prices. 
We take this opportunity to wish all our friends a Merry Xmas and [ouaw and PIN GAME OPERATORS see8 


A Happy New Year Buy your Prizes from Experts on Premium Merchandise. We meet all prices and more often undersell 


TO INTRODUCE 


1. MAMA, DOLLS 27" Inches, Sleepi 1. CASE N. “ie me ne 
ne men 
Curly Dress, Cotton a fled Case with Lighter Ateuea ‘eedion %e 
WAXED FLOWERS. BEST QUALITY IMPORTED || fii, Uinta °Gsi °" “Gtis | Sit fst ee oa 
No. 77—L Size, I New Style GEORGINES. $27.50 Se. a — wo Utes to itong Handle Samm. test and Most Popular. Each... 506 
Genuine No. 7—L e, New Style DAHL: ‘ | Se, & —  m,-—F ---~ 3. Har ‘cup seT— wi tn Fou Pen 17 
$ iAs- CO ee eee reese e eee essere eesreeeseese Per 1,000. tions. Gilt = kl shable ish Drin Cup: Set. eececececes c 
Georgines a snd‘ ahlias Each Come in 10 | ee SERRE $1.00 | «. senate LIGHTERS — Known for 
: Ts = of ete Dahiies, In $3. 00 3. LARGE wale — A Fur “31.10 5. ee tn Mouse’ BANKS —with’ ee a 
Ass'd lors, Sent Postp for $3.2 
(Oy SS eg RE . Key—Sure-Fire a mas... 
» 15—New Laroe BUD STYLE Ose, StS Artractive ” ators, 4. cock Tali _SET; Silver, Plated Shaker, | 6. LEATHER PASS. ‘Case 4 “icey WAL. 
Tra Gold Lined Cups, Shaker LET SET—Cel apped. Gen- fp 
Sample Box of 100 neces. S.. Ss. Geers Colors, Sent Postpaid 3 Fi 2 Size, 3%" tae Beauti- $1 65 uine Pigskin. on ie hedacddehe «ce 
MOUNTAIN LAUREL. (Best Grade), 50-Lb. Carton, $7.50; © Cnrome Porte: “A Winec en at Send $10.00 for New Sample 
SS-Lb. Carton, 65.76; Smal Quantities, S50 per Ls. ns Aah nested ns one deli $0.70 Line of Both Assortments — ; 
Have All Prepared Foliages Used for All Flowers. p 6. DESK PEN Ru = Pieces, we ~ Shipped to You on a Money- 
We also handle a line of Fast-Selling Novelties Day a. in "Attenctive Gift Display Box. $1.00 Back Guarantee. 
q WEG FR MR Gece cece cece ecsceseseeeseeseececs e 
SEND FOR MY BIG NEW CATALOG, JUST OFF THE PRESS. “The House of Service”’ Always Featuring Up-to-the-Minute Flashy Premiums. 
wi lete Sample Assortment of all Flow in Assorted Caters for $1.00. 
M Gene Vou ty Oorpnee, Sumete Gemeente, Aeertng Oxon Penease ter 9 GOLDFARB NOVELTY CO., 116 PARK ROW, NEW YORK, WN. Y. 
FRANK GALLO, Importer and Manufacturer, 1423 deemed St, St. Louis, Mo. |) When visiting Park Row drop in and see us. 
SE RS TET a I III EERE RATE OSI 
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The Locations Speak 


The coin-machine operator is different 
from most other business men. He does 
business on someone else’s premises. 
Only the few who operate large arcades 
and gamerooms have their own places 
of business. Instead, the co-operation 
of other business proprietors is needed 
by the machine men. For this reason 
the attitude of the business man toward 
coin machines is the most important 
factor in the industry. The good will 
of the location owner is the finest in- 
tangible asset the operator can put upon 
his books. 


This article is based primarily upon 
@ survey made among various types of 
location owners in Detroit, but the same 
conditions apply to every city. The op- 
erator can win the respect of the loca- 
tion owner by adequate management of 
his own business. Business men who 
have machines in their stores are mer- 
chants and they are all experienced in 
merchandising or management. They 
are quick to see the faults in the op- 
erator’s own business. If they are 
friendly they will tell him what the 
faults are. More often they will put up 
with the difficulty, never saying a word 
until they become too disgusted and 
order the machine out. A number of 
Owners have frankly expressed their 
views of machines to the writer. 


A restaurant owner shrugged his 
shoulders: “Peanut vender, bah!” 
Something was clearly wrong. He did 
not know. It wasn’t his business. An 
examination of the machine showed that 
the peanuts were shabby looking in a 
smeary glass bowl, and the salt of count- 
less previous little nuts had sifted down 
to a white pile at the bottom. Had the 
operator kept his own property clean, 
the sales would have kept up and the 
restaurant man would have respected 
his work. As it was the owner paid no 
attention to a troublesome machine that 
just occupied waste space. If he had 
been a more alert business man he 
might have sought the cause of the 
trouble, tho that was still the operator’s 
duty. : 

After that, it is pleasant to turn to 
the view of an outstanding aggressive 
trade association executive, Louis. E. 
Beal, secretary of the Detroit Retail 
Druggists’ Association. “As far as skill 
games are concerned,” Mr. Beal said, 
“they take up very little space in the 
store and they bring in a clear profit, 
helping to pay store overhead. Besides, 
they bring more traffic into the store 
and help build the store’s sales. 

“The penny nut, gum and candy vend- 
ers are a big help to a drug store. Take 
the gum machines—they sell the same 
merchandise that the druggist carries. 
When a customer wants one stick of 
gum he can be referred to the penny 
vender and get his stick. The druggist 
doesn’t have to bother ringing up a 1- 
cent sale and he doesn’t have to break 
a@ package of gum, letting the other four 
sticks get stale on his shelves. 

“Most of these 1-cent and nickel vend- 
ers operate at a lower margin than the 
druggist can profitably afford himself. 
He can utilize the economy of operation 
of the coin machine to carry goods to 
satisfy his customers and receive his 
percentage of the sale without actually 
putting the merchandise on his shelves.” 

Incidentally, the Druggists’ Associa- 
tion ably supported the Skill-Game Op- 
erators’ Association in its recent fight 
for a licensing crdinance. The support 
of a respected body of business men 
with considerable political power was 
valuabie to the operators and indicated 
the solidity of interest which modern 
merchants are beginning to feel for the 
operator. Businesslike, legitimate op- 
eration had made this possible. Had the 
druggists been disgusted with the ma- 
chines they would not have gone out of 
their way to fight a battle that was not 
theirs in the first place. 

Business is helped by having nut vend- 
ers in the store, according to George 
MeArthur, of McArthur Theater Equip- 
ment Company. His attitude is typical 
of that of the equipment type of store, 
Wholesale or retail, where the number 
of customers and sales is limited and 
good will counts as much as any other 
one factor. McArthur’s vender has been 
operated on a percentage basis, a pore 
tion being used by the Detroit Federa- 
tion of Labor for child welfare. 

“Knowing that 50 per cent of profits 
fs going to the children is a great feel- 
ing,” McArthur said. “The peanut vend- 


By H. F. Reves 


One of the most impressive facts con- 
cerning modern coin-operated devices is 
the value these machines offer to the 
stores and other locations in which they 
are displayed to the public. Without in- 
vesting a penny, thousands of merchants 
and proprietors of business places have 
shared in the income derived from these 
machines and have expressed themselves 
as highly pleased. H. F. Reves, staff cor- 
respondent of The Billboard in Detroit, has 
secured the frank opinion of many business 
men on the various types of coin-operated 
devices with which they are acquainted. 


er is a great thing to bring customers 
in and keep them here gossiping, while 
we have the chance to put in a word 
of sales talk or close a deal at the 
psychological moment. During the 
world’s series ball games our place was 
filled, and every time a run or close 
play came in over the radio we had a 
regular running procession to the ma- 
chine for another handful of nuts.” 

A Detroit bookstore, specializing in 
used books and periodicals, has found 
skill games an interesting attraction. 
Ernest Luckow, owner of the Woodward 
Book Exchange, says: “Women cus- 
tomers come in to buy a book or maga- 
zine and notice the machines. They will 
play them, especially during the after- 
noon. In the evening we will often 
have mixed couples. I think the games 
are becoming known and are helping 
my bookstore business. I would not be 
surprised if they become a modern way 


men that the games win. After talking 
with a number of them one gathers the 
impression that no form of popular 
amusement in the present day has been 
so adaptable to conditions in so many 
types of stores, and has at the same 
time been so satisfactory in every way, 
as the modern types of amusement de- 
vices Offered by the coin-machine trade. 
Merchants all speak highly of the qual- 
ity of the devices and of the general 
type of service that is rendered. 


The universal popularity among busi- 
ness proprietors of the amusement 
games, particularly pinball, is readily 
seen. There is an increasing recognition 
among business managers of other types 
of coin-operated devices which will be 
encouraging to the trade. From the 
standpoint of the office manager, John 
Doyle, business agent of the Stagehands’ 
Union, made an important contribution: 


“Peanut and hard-candy venders are 
the wrong type of machine for an of- 
fice frequented by men. Men don’t 
want pellets such as kids go for, but 
they would go for mints. Where there 
are Office girls roasted peanuts are out, 
as are the pistachio nuts in shells. 
Chocolate and mint candies, fancy stuf, 
is what the girls prefer. We had a ma- 
chine here that did about 30 cents a 
week because the operator used the 
same candy he used elsewhere. If the 
operator would adapt his machine and 
contents to his market he could make 
a success of it.” 


J. Herron, of the Herron Tire and Bat- 
tery Company, sang the praise of the 


T 


TWO ENGLISH COINMEN IN NEW YORK. Left to right: Tony Gasparro, 
Weston Novelty Company, London; James C. Gaffney, sales manager, and Wil- 
liam Rabkin, president International Mutoscope Reel Company, Inc., New York; 
Harvey Carr, editor Coin Machine Journal, Chicago; Major Felix Samson, 


Weston Novelty Company. 


of attracting attention and building 
good will in many types of stores.” 


A small alcove arrangement has been 
formed in the rear of this bookstore 
where about five table games may be 
found. It is a novel means of using 
amusement games in a type of store 
that would not be expected to use them. 

A downtown’ shoe-shining parlor 
found modern amusement machines 
good for helping business, too. Business 
men, too often impatient about wait- 
ing when the bootblack is serving an- 
other customer, can be persuaded to 
stay by subtly having a pinball table 
game placed where it will attract the 
eye. A game for a nickel or penny, 
while they wait their turn for a shine, 
provides pleasure for the customer, 
keeps him in good humor and helps 
revenues, this proprietor reports. 

These are typical of a multitude of 
expressions of opinion that I gathered 
from druggists, restaurateurs and pro- 
prietors of places of business. The en- 
thusiasm that the big majority of these 
managers and proprietors have for the 
modern amusement games indicates 
that they are thoroly sold on the value 
of the machines to their business. All 
of them have suggestions to make con- 
cerning operators and criticism for 
some of them. But when it comes to 
the value of the amusement devices in 
winning trade, serving in various ways 
and in bringing in actual profits there 
is a unanimous verdict from business 


“operator who kept up the vendine ma- 
chine in his place: “The peanut vender 
is a big thing for me,” he said. “It is 
filled once a week regularly and takes 
in about $1.65, practically emptying the 
bowl. The stock is kept fresh and it 
does nct stay empty long. Several of 
them in a store would be a real sideline. 
I would not want to cut into anyone 
else’s business, I am in the tire and bat- 


‘tery business and not the nut business, 


but the little penny vender does not 
hurt anyone. 


“The machine is absolutely no trouble 
to us. No one in the garage has to pay 
any attention to it, but while customers 
are waiting to have a tire changed or 
the battery checked they come and 
stand around. They probably average 
one to three-cent purchases apiece from 
the vender. And I like it, because it 
keeps them interested while we are 
working on their car.” 

Some unique reflections on various 
types of machines in a public depot 
were offered by William Young, of the 
Greyhound Bus Lines Station: “We had 
a selective type vender here, but we 
ordered it out when the operator con- 
sistently failed to keep fresh candy and 
other stock in it. Maybe there were too 
many compartments for the sales vol- 
ume, but we could not offend our pa- 
trons by selling them stale candy, so 
out it went! 

“The penny machines are doing fine 
in the station. Especially the pin games. 


People play these while they wait for 
their bus, and it helps to pass the 
tedium of waiting. A magazine vender 
does a capacity business each week, 
being always sold out. Most people 
want to read while traveling, and there 
is a real field for the magazine ma- 
chines. Small single package candy ma- 
chines have been satisfactory, doing a 
fair business. Proper servicing over- 
comes the objections to the other se- 
lective vender. 


“Our weighing machine is a popular 
favorite at all times. And we have a 
new use for it ourselves—to weigh 
trunks for shipment. These must be 
checked in accurately, and we use the 
scales to do it.” 


William Boesky, owner of one cf the 
smartest cafes and cocktail bars in De- 
troit, demands harmonious appearance 
and attractiveness from any machine 
put in his place. The new type of cabi- 
net digger or claw machine is, he says, 
the best looking coin machine ever pro- 
duced. With its interior lighting and 
high glass case it attracts attention and 
is able to draw a good play when 
— near the cashier’s desk in the 

e. 


Novelty is essential to any machines 
in such a class of place, according to 
Boesky. The machine that has outlived 
its age cannot be kept indefinitely in 
a cafe and draw people. The modern 
demand for change reaches its acme 
here, and the live operator co-operates 
with the location owner to present new 
attractions. Here the owner is con- 
stantly on the lookout for new types 
of machines, and William Boesky has 
a large acquaintance among the bet- 
ter known Detroit operators because of 
his invitation to place a new type of 
machine when old models require re- 
placement. He also finds the smaller 
nut venders are profitable in his place. 


Frank A. Wetsman, owner of a circuit 
of theaters, wes unusually frank in his 
opinions of coin machines: “From per- 
sonal experience I have never favored 
the candy venders in theaters, but my 
partner, Lew Wisper, is strongly ‘sold’ 
on them. The fact is that a theater 
owner who owns his own building can- 
not usually afford to put them in— 
there is usually a confectionery in the 
building, and the theater owner can- 
not take the store’s rent and still com- 
pete by selling its own products. 


“Vending machines, however, have a 
definite place in the theater, especially 
for sale to children. The kids want 
something to eat during the show, and 
they usually forget it till they get in- 
side. Having the machine in the lobby 
keeps them in and saves the doorman 
and manager all the bother of pass-out 
checks. On a Saturday matinee that 
means a lot.” 


Several industrial executives expressed 
approval of vending machines in their 
plants for their employes. While few 
cared to be quoted upon this subject 
by name, nearly all were favorable. J. 
J. McCormick, of the Dibble Color Com- 
pany, represented many when he said: 

“The vender seems to go over with 
the men in the plant. It’s a convenient 
thing to have around. When the men 
are working extra hard, and get a bit 
hungry. say around that crucial period 
—about 10 in the morning or 3 in the 
afternoon—they can walk over and get 
@ candy bar and get renewed energy to 
finish the day. The operator has to 
come around every few days to keep it 
filled.” 


Industrial men find the sandwich and 
other venders desirable when they are 
placed so as not to interfere with actual 
production activities by distracting the 
men’s attention. 


Finally, turning to the service ma- 
chines, Jack Stember, advertising man- 
ager of the Book-Cadillac Hotel, says: 
“Pay locks on toilets have proved very 
good as revenue producers. They serve 
further to keep out undesirables from 
the better class hotels. Because of the 
revenue they produce hotels are able 
to give employment to people to create 
the desirable sanitation. 

The considered views of intelligent 
and representative business men, own- 
ers and managers of nearly all types of 
locations which coin machines are 
placed in, sum down to this: 

There is a place for every legal coin 
machine, and nearly every store, plant 
or Office of sufficient size can hold one 
or more machines. But nothing will kill 
trade and disgust both customer and 
the location owner more thoroly than 4 
machine that is poorly adapted to its 
location. Finally, a machine must be 


adequately and smartly serviced to sur- 
vive in today’s competition. 
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Automatic Pay-Out 
Pin Game 


Look at these features 


@ Adjustable pay-out 
percentage 


@ Fast, positive pay-out 
unit 

@A. B. T. proven 

visible coin chute 


@ New, positive 
adjustable 
anti-tilt 


Tow’! NEW \MPROVED DELUXE MODEL 


HELLS 


An 


Western Equipment & Su 


Cate jj. 850W. Blackhawk St. Chicago 
Two Decisions on Pinball 
May Upset Drive in Bronx 


Both cases dismissed after heated argument—Harry 
Goldberg becomes crusader in defending rights of games 
—newspaper men attracted by bitter fight on games 


NEW YORK, Dec. 22.—Two favorable court decisions on pinball games were 
Obtained here this week, Harry Goldberg, representing the Amalgamated Vending 
Machine Operators’ Association, acting as attorney for the defense. The cases 
were of great local significance because of a drive against pinball and other types 


of skill games waged by local newspapers and by the district attorney’s office. 


The 


hewspaper opposition to pinball games here is said to be one of the most intense 


anywhere in the country. 
fendant against a charge of maintaining 
aroom for gambling purposes, 

Assistant District Attorney McCarthy, 
who has been prosecuting all the pinball 
charges in the Bronx, faced Attorney 
Goldberg in the case. Judge Michael 
Ford’s court was filled to capacity. Many 
Teporters from various papers were pres- 
ent, due to the newspaper campaign 
against the games. It was considered 
one of the most important local cases of 
the year on account of recent agitation. 

McCarthy called upon the court to 
state that the pinball games were in gen- 
eral demoralizing conditions thruout the 
boro. He made a lengthy speech in which 
he stated that the pinball games were 
no more nor less than gambling devices 
and quoted his superior, the district at- 
torney, to that effect. 

Goldberg for the defense made one of 
the most fervent pleas for pinball games 
Which have been heard in New York. He 
gtasped the opportunity to contend for 
& principle. Urging that the citizens of 
the Bronx were no more moral than 
those of Brooklyn, Queens or New York, 
he stated that the games were permitted 
'n those boros and that they had not 
corrupted the public morals there. He 
Stresscd the fact that there were hundreds 
of merchants in the Bronx that would 
testify the games were helping them to 
Weather the depression. He also stated 
that as long as children were born they 
could be depended upon to do something 


Ethel Weisbrod, proprietor of a candy store, was de- 


foolish with their money. Operators were 
doing everything possible to co-operate 
with the police to prevent minors from 
playing the games, he said. He pointed 
out that in the days before pinball chil- 
dren were known to steal money for 
amusements and that the elimination of 
pinball games would not curb the 
practice. 

After much argument by attorneys, 
Judge Ford decreed that Ethel Weisbrod 
was not guilty and dismissed the case. 

Attorne¥ Goldberg also successfully de- 
fended another charge against pinball 
games in Magistrate Lindau’s court and 
secured a dismissal of the charges. 


Shoe Firm Will 
Continue Offer 


NEW YORK, Dec. 22.—Herbert M. Ad- 
ler, of Adler’s shoe stores, among the 
first to recognize the value of the coin- 
machine field as an advertising stimulus 
for the merchandise, has created a spe- 
cial department for the benefit of the 
operators in the metropolitan New York 
area at the 14th street store headquar- 
ters. The executive offices of the firm 
are located in its 125th street building. 

Adler stated that any operators wish- 


ing free score cards, the beautiful three- 
color cards which the firm is donating 
to operators, or sportland men that 
want large displays, display cases, large 
outdoor signs or any other co-operation, 
can now contact the firm at its 14th 
street headquarters and two experts will 
immediately be on their way to see the 
operator right at his own offices. Two 
specialists have been supplied with 
automobiles by the Adler firm and these 
will make a complete coverage of every 
town and district within a 50-mile 
radius of New York's City Hall. 

Adler has 20 shoe stores in the metro- 
politan area. These stores range from 
Westchester County all the way into 
New Jersey. The firm is also contem- 
plating placing more stores with the 
beginning of 1935, which will be an aid 
to selecting shoes. They also ask prem- 
ium dealers to contact them immediate- 
ly as they have a preposition which it 
is believed will interest them. 


London Distrib 
Has Big Program 


LONDON, Dec. 22.—A big promotional 
program for popularizing all types of 
amusement devices in Britain, the Con- 
tinent and in the British colonies is 
being carried on by the firm of Scott, 
Adickes & Company, Ltd., with offices 
also in Paris, Madrid and in the 
colonies. The firm is opening offices 
and displaying pinball games, diggers 
and other devices wherever it will pub- 
licize machines to advantage. An ex- 
pensive campaign of advertising in the 
foreign press and trade journals is also 
being used to acquaint the public and 
business men with the industry. When 
inquiries for machines are received from 
business houses they are turned over to 
operators who are customers of the firm. 

The firm represents at present in 
Europe such American firms as the Ex- 
hibit Supply Company; Genco, Inc.; 
Daval Manufacturing Company and the 
products of other manufacturers. Al 
Adickes is a frequent visitor in Ameri- 
ca. HWe came over recently with J. 
Frank Meyer, of Exhibit Supply Com- 
pany, spent some time here studying 


BELLS 


automatic pay-out 
pin game that has 
proven a tremendous 


money-maker! 


HELL’S BELLS is a proven money- 


maker! It’s the lowest priced 
automatic pay-out pin—and by far, 
the best! 


Operators who have HELL’S BELLS 
on say, “It’s the biggest and fastest 
money-maker they've ever had.” 


HELL’S BELLS is mechanically per- 

fect! It has an adjustable 

pay-out percentage — fast, 
ositive pay-out unit—A. 
B. T. proven visible coin 
chute—adjustable anti-tilt 
—attractive piaying board 
and beautifully designed 
cabinet. 


EXTRA SLOT 
—Out balls to be re- 
covered one at a time, 
Se each. This attach- 
ment, $10 extra. 


Capaldi Places 
Special Order 


CHICAGO, Dec. 22.—Jack Capaldi, 
young and energetic member of the S& 
Capaldi & Company, Ltd., distributing 
firm of Edinburgh, brought to a close 
@ very busy visit with Chicago manuface- 
turers as he started for New York to 
sail for Edinburgh. He made a very 
quick decision to come cn this second 
trip this year, having decided Monday 
and sailing Wednesday of the same 
week. He expects to visit Chicago again 
next March. 

Capaldi said that coin-machine mar- 
ket conditions in Britain are favorable 
and that his firm finds its business 
steadilv increasing. It is necessary now, 
he said, to keep on the move and have 
the very best games on the market in 
order to supply trade demands. He 
spent. considerable time with Bally 
Manufacturing Company, which firm 
the Capaldis represent, arranging with 


them for a special shipment of 500 
Fleet table games to be sent in Jan- 
uary. Regular shipments will follow 


that, he stated. The games are being 
made to special order for the Capaldi 
firm. 


He also stated that the British trade 
was looking forward to its first annual 
trade exposition to be he!d the last few 
davs of February, at the time of the 
British Industries Exposition in London. 
The presence of visitors from ali the 
colonies at this time will help the coine 
machine trade show, he said. 


—-", 


digger methods and brought these ideas 
back to British operators. Mr. Adicke: 
also travels considerably thruout Eu 
rope. 

Adickes says that amusement game 
are sure to become as popular in Et 
rope as in America, and that there 
an unusual opportunity for developir 
a great amusement-machine industi 
in the colonies. His firm also claim 
to have built up in the last six month 
the largest digger operation outside o 
America. 
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the Hy-G Games 
nounced that it will furnish free tickets, 
including meals, entertainment, etc., on 
the new streamlined Zephyr train to 
and from Chicago for the convention. 
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Free Tickets on Zephyr 
To Buyers of Ten Games 


MINNEAPOLIS, Dec. 22.—As a novel 
plan to stimulate business and to boost 
the attendance of operators at the 1935 
Coin Machine Exposition in Chicago, 
Company has an- 


ger 
Interesting Fascinating Competiti 
ST OUT AUTOMATIC 
Size 

24x48 In. 

CASH IN pam 

2 ini. in 

Now Mahogany. 
Easily Highly Pot 

, ished Alu- 
$10.00 minumRings 
to $15.00 ~ and Fittings. 
. Plate Class 

PER DAt Cover. Ad 
at 10 Balls justable Legs 
Installed in 

fer Se the Most 
Luxurions 

Hotels 
i Copyrichced 1929—Pasents Pending 
FULLY AUTOMATIC 

The WHOOPEE CAME is the NEWEST NOVELTY GAME on the marcet 
° it is one of the few games with the IDEAL COMBINATION of SKILL and 
CH J sldren thoroughly 


eri enjoy it and ere fascinated by 


GY Ukead what 0 Golf C 
seve: “The WHOOPEE CAME © the bes yer 
Chir 5125 


12.55, second $1490, and «ll going strong 
Ve manulactore this game exclusively and oller exclusive territorial 
the! Aeron a nd Shhers direct at e ‘ cp a ate 
thei ia aatesalaiakn 1 Machine 
Bu s15008 220 RAGS 5 Machines 
135.00... ...25 Machines 
ere i Terms to Responsible Parues 


MeOAr wuooree «me ix 
a, a = 
of thitwerence ave 
whole! 


cents. 
experienced anything like it hitherto. It 
has all its coining presses working over- 
time, trying to keep up with the calls 
for the coin of the smallest denomina- 


cents a day. 
night time it is expected that this mint- 
ing establishment will break the record 


of in such crowded quarters. 
60 many years ago that men who came 


The offer is made to all customers who 


From Old Files. 


Searching thru the files of The Bill- 
board in preparation for the 40th An- 
niversary Number revealed the interest- 
ing fact that as early as March 1, 1899, 
an advertisement of coin-operated de- 
vices appeared in this publication. At 
that time no one could have dreamed 
that one day coin-operated amuse- 
ment machines would form the basis of 
a great industry and also be recognized 
as a distinctive part of the amusement 
business. 


Two news items relating to coin- 
operated machines that appeared in 
early issues of The Billboard are also 
reproduced herewith. But there was no 
indication then that one day The Bill- 
board would be furnishing the coin- 
machine industry with a regular weekly 
news service on a par with other great 
fields of amusement and winning pres- 
tige for the trade as an industry of 
national prominence. 

The files also reveal that the first ad- 
vertisement of what 1s today known as 
the modern pinball table games ap- 
peared in the issue of The Billboard 
dated March 28, 1931. Within one year 
from that time the “pin-game boom” 
was in evidence, and every member of 
the trade knows the history of these 
games since then. 


Slot Machines Increase 
Demands for Pennies 


‘ There’s a tremendous demand for 
The Philadelphia mint has never 


tion. It is now turning out 800,000 


and by running in the 


by turning out a million a day. There 
are millions and millions of dollars’ 
worth of gold and silver stored in the 
vault of the mint: so much of it, in 
fact, that it is a nuisance to take care 
It is not 


east with fables from the mining re- 
gions beyond the Rockies used to say 
that the penny was an unknown thing 
in the West. The nickel was the mini- 
mum coin, and tourists from the effete 
East who tried to pay for newspapers 
with pennies were intolerable. It ap- 


ANCE. It is played by everyone—Men. Women and Ch 
" Being HIGHLY COMPETITIVE, in 
® agem end agen 
orse Operator, C. D. Kay, 1135 Wilson Ave. Chicago, 
The first day's receipts 


patrons get a real thrill and ret 


destined to bea: all oovelty games during 1981. 
your territory Write or wire ns today. 
IN & OUTDOOR GAMES COMPANY, Inc. 


Factory S64) Stewart Ave * Cmrcace "te 


the fi 


Of cufHIS WAS THE first Pinball Table 
@oed wme advertisement that appeared 


one feThe Billboard. 


It occupied a space 


operatice this size, and was carried in 


tion t issue of March 28, 1931. 


Pinball 


tion le games today rank as the most 
“Kypular type of coin-operated amuse- 

ts go‘ent device. 

ing,” 


purchase 10 new machines on or before 
February 15. 

Reservations will be made on the 
Zephyr for about 30 to 50 operators to 
attend the Chicago convention, and the 
train for that trip will be christened the 
Hy-G Games Special. H. H. Greenstein, 
head of the firm, says he expects the 
special offer by his firm tc swell the 
crowd of operators on the Zephyr con- 
siderably. Reservations on the train by 
any operator in this territory may be 
arranged with the Hy-G Games Com- 
pany. 
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THE “PERFECTION CARD” MACHINE. THE CHANGER. 3°, 


SLOT MACHINES 


DDD Are Wonderful Money Makers. 


We manufacture a variety of twenty machines 
of different discription. Write us about elator- 
ate circulars and propositions. Our terms and 
prices will suit you. Sas sees sorry 


The Leo Canda Co. 


727 Sycamo-e St., CINCINNATI, O. 


THE SUCCESS. 14, 


THE JUMBO GIANT, 


ABOVE IS SHOWN the first coin 
machine advertisement that appeared 
in The Billboard. This is half of its 
original size. The advertisement was 
published in the issue of March 1, 
1899. 


pears that times have changed, for near- 
ly all the new pennies are going west. 
—Issue of December 22, 1900. 


Zimmerman Has It If 
It Operates With Coin 


One of New York’s busiest slot- 
machine centers has F. S. Zimmerman 
for its moving spirit. Mr. Zimmerman 
is Eastern agent for Caille Bros., of De- 
troit, and in addition to handling the 
many machines of their own manufac- 
ture he has the selling rights to scores 
of other coin-operated inventions. To 
the promoters of arcades or to antici- 
pating purchasers of one or more coin- 
manipulated devices Mr. Zimmerman’s 
stock in trade represents a wide field 
for selection. It is a claim of Mr. Zim- 
merman’s which has so seldom been re- 
futed that it may be accepted broadly 
as a fact that “if it works with a coin 
he has it in stock.”—Issue of November 
10, 1906. 


First Coin Machine Ad 


The Billboard published its first coin- 
operated amusement machine advertis- 
ing in the issue of March 1, 1899. The 
Leo Canda Company, 727 Sycamore 
street, Cincinnati, was the advertiser. 
Space, one-half page. 


Coin Machine Directory and Buyers’ Guide 


COIN-OPERATED MACHINES, EQUIPMENT G SUPPLIES, JOBBERS & 


DISTRIBUTORS. 
ACENCIES. 


COIN MACHINE 


ASSOCIATIONS and ADVERTISING 


SALESBOARD SUPPLY HOUSES. 


Classified Index to Advertisers in this issue. 
NOTE—For other articles, services or personages in the amusement world 


refer to the Buyers’ Guide on pages 


28-33. 


If you are unable to find what you want in the index herewith or you 
desire information of any description regarding the coin machine industry 
or any of its branches, write to 


SILVER SAM 
THE BILLBOARD PUBLISHING CO. 
Coin Machine Department 
54 West Randolph St., Chicago, Ill. 
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ETC. 


Goudey Cum Co., 277 
a es 304 
Pan Confection Factory 295 


Watling Mfg. Co................. 305 
Yankee Doodle Gum Co....... ia oe 
EQUIPMENT & 
SUPPLIES 


a 2 Se eee er. 
ee SO ee 215 


JOBBERS & 
DISTRIBUTORS 


Ripmee WH TB, boc nc ccccccsse . 280 


American Sales Corporation........ 300 
SN In oo ce ccccccecs 275 
Automatic Amusement Company.... 297 
Automatic Industries, Inc......... . 298 
Banner Specialty Co........... soc ae 
Ny IE Ms 6 ocdic cc cacoes cae ae 
ee NY SD wdc csuccce 301 
Birmingham Vending Co.......... 282 
Brooklyn Amusement Mach. Co..... 275 
Budin’s Specialties, Inc............ 294 
St, wn dk besseens ae 284 
Central Distributing Co........... 278 
DE ows. o ek ee nes & cceeesenes 

Pee, BUNT Bc ccccccsecdcvs 311 
OG aes eke adbadedsees 298 
Freedman Novelty Company....... . 302 
Gerber G Glass Dist. Co..... pues ae 

a Se rarer ee 
Hercules Sales Organization........ 285 


Huber Coin Machine Sales Co., Joe. 299 
SY Ss a ans cows ceeune'y 
International Mutoscope Reel Co..320, 321 


American Record Corp.......... on aan 
Brunswick Record Corp........... 72 
Wurlitzer Mfg. Co., The Rudolph.... 273 


PREMIUMS & PRIZES 
for COIN-OPERATED 
MACHINES 


Advance Specialty Co 
Farwell Manufacturin 
Federal Merchandise Co 


246 
Company.... 272 
26 


i See 3 
eee ee, . . . oo Vee ccc tac 288 
Gay Stuffed Toy G Novelty Co...... 202 
Goldfarb Novelty Company......... 289 
Hagn Company, Joseph.......... 241-281 
nn 8s kone nana ces 89 

ex Manufacturing Co............. 202 
RS nla s yas we dae 0 «iad 277 

jorrew Mevelly Co............... 288 


Jersey Trading Company........... 281 
i Meee une. sw h ope aeuee 6 273 
ye ee ee 62 
eee 287 
New Art Toy G Feather Co........ 201 
2 7s ae viata 241 
Paris Bead & Nov. Co. 277 


Regal Radio Manufacturing Co., Inc.. 273 
95 


DN te as eva Gays weed eotnan 162 
aa ee a 314 
a a Pere 314 
ee, WD oo cvcbnsmehsn 308-309 
Paty GHG SUI wisn 6c we ce Wowe 287 


VENDING MACHINE 
MANUFACTURERS & 
DISTRIBUTORS 


Northwestern Corp. .............. 277 
Redco Products Corp. ............ 284 
Robbins G Co., D te ae beh 4. we 306 
Seiden National Sales Co.......... 277 
Selective Machine Co............ 302 
Specialty Coin Machine Builders.... 297 
Star Machine Mfrs., Inc............ 295 
ee ie MEE «dane take kice een 306 
ADVERTISING 
AGENCIES 
Byrde, Richard G Pound............ 272 
Morris G Davidson, Advertising...... 298 
ASSOCIATIONS 
Amalgamated Vending Machine Opera- 
Bee 299 
Greater New York Digger Operators’ 
eer ee 299 


SALESBOARDS, ETC. 


Irving Mfg. G Vending Co., Inc.... 304 
fe OS a 275 
Kansas Novelty Company, The....... 301 
SE aaa 2 

Kentucky Amusement Co., Inc...... 298 
Ad-Lee Company, Inc., The........ 287 
Auto-Bar Company, Ltd...... oaceee ee 
Bregstone G Company, C. M........ 282 
Grower & Sens, Chas. A. .....ccceee 282 
Gardner & Company............... 301 
General Concessions Co............ 316 
Globe Printing Company........... 280 
Hamilton Mfg. Company........... 306 


Harlich Manufacturing Company.... 302 


Lincoln Novelty Company.......... 301 
Metal Specialties Manufacturing Co... 299 
Novelty Sales Company............ 304 
Payne Company cmt te 
Superior Paper Products Company.... 300 
Wood G Company, Arthur......... 296 
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“Red” Grange 


Is Designer 


Uses Pacific laboratory to 
complete details of new 
football game 


& 

CHICAGO, Dec. 22.—All the rumors 
about a prominent sports figure being 
connected with a new football table 
game were proved true this week when 
Pacific Amusement Manufacturing Com- 
pany announced that “Red” Grange, 
football star, had designed the game. 
The story is said to be of great interest 
in showing that prominent sportsmen 
are turning to pinball games as a real 
amusement field. 

The story of how it all happened may 
be explained best in the words of “Red” 
Grange himself: 

“I have long been an amusement- 
game enthusiast, having played many 
games. Some months back I decided to 
work out a series of plays that could be 
injected into a coin-operated football 
game. Fred C. McClellan was kind 
enough to grant me the use of his com- 
pany’s experimental rooms, and with 
the help of his well-trained engineering 
staff, who worked out the mechanical 
details, we produced a football game 
that employs all the strategy of the 
game on the gridiron itself. It’s called 
Galloping Ghost No. 77. We have a kick- 
off that’s so snappy and interesting 
that players will actually visualize the 
return of the ball after the kickoff is 
made. The ball weaves and zigzags up 
and down the field with all the speed 
of an off-tackle smash or an end run 
behind perfect interference. And better 
still—when you take hold of the plunger 
and gauge the travel of the ball toward 
those skill holes out in front—it puts 
you right back in the backfield of a 
real football team—huddling around the 
test of the boys—looking for an open- 
ing to streak thru for the gain that 
means so much. We at Pacific have 
put 10-yard gains, long runs, touch- 
downs, penalties, fumbles, losses, a real 
kick—in fact, everything into Galloping 
Ghost No. 77—and in laying down our 
pencils, tools and instruments, I can 
frankly say that it gives me great pride 
to affix my name and indorsement to 
every word of favor that it is possible 
to pass on Galloping Ghost No. 77. 
It'll be a great game for the public and 
far greater still for the operator.” 

Grange, like many other notable 
athletes, has found amusement games a 
perfect test for his skill. But being 
of an inventive and resourceful turn of 
mind, he decided to tnject some of his 
ideas into his own game. Football games 
met his attention. so he went to work 
on one of his own. It proved to be a 
real winner. Mr. McClellan named the 
machine Galloping Ghost No. 77 in Red’s 
honor—a name that thrilled millions of 
People thruout the nation, when Red 
was galloping thru entire opposing team 
lineups, scoring touchdown after touch- 
down in days gone by. 

Paul Gerber, formerly an operator of 
many years’ standing, assisted in the lo- 
cation-testing of the game. With the 
combined attention of sc many experi- 
enced men, each satisfied that the game 
fs as near perfection as is humanly pos- 
sible, it should be received with a great 
wave of public applause. 


Blatt Sponsors Second 
Sportland in Newark 


NEWARK, N. J., Dec. 22.—Bill Blatt, 
of Supreme Vending Company, Inc., 
Brooklyn, sponsored the opening of the 
Second sportland in this city recently. 
This sportland opens on Center street 
near Park place. This location faces 
the entrance to the Hudson tubes, 
Where passengers debarking from New 
York trains can see the sportland doors 
the moment they get out of the station. 

Blatt says he believes this to be one 
of the most ideal locations for a sport- 
land in any city. The fact that this is 
the second sportland sponsored by the 
firm in Newark has created great in- 
‘erest thruout the New Jersey territory. 
The ops here are carefully watching 
the progress of the first sportland which 
the Supreme Vending Company spon- 
sored on the city’s busiest street, across 
‘om the Newark Paramount Theater, 


and will now keep their eyes on this 
second sportland. 

Blatt stated that after careful con- 
sideration of this second location and 
after considerable checking, this loca- 
tion was shown to be one of the busiest 
in the city. It will feature a mod- 
ern sportland in every detail, he stated. 
All the latest and best sportland games 
have been installed, as well as cranes 
and other games necessary for play. 
Beautiful prize items will also be dis- 
played in the conventional sportland 
manner, and there will be a continuous 
musical welcome as well as the bright- 
est lighting system yet developed in any 
sportland in the city. 


Miniature Players Add 
To Realistic Football 


CHICAGO, Dec. 22.—Aiming at still 
greater realism in modern football table 
games, the A. B. T. Manufacturing 
Company has announced the All-Stars 
game, offering two opposing teams of 
miniature manikins that contribute life 
and action to the game. The opposing 
teams are the Reds and the Blues; the 
game is based on the progressive scor- 


ing principle, with appropriate skill 
shots. 


In playing the game the kicker is 
placed in the backfield of the red team. 
If a skill shot places a ball before the 
kicker, then another skill shot in the 
“touchdown” hole at the top of the 
field starts all the action. The kicker 
kicks the ball_up the field, but when 
he gets into acticn the miniature blue 
team begins shifting in an effort to 
block the kick. They may do it or they 
may fail and a goal is made. 

The game also has the standard 
A. B. T. features of quality and work- 
manship. 


Announce Gottlieb Game 
To Be Ready for Show 


CHICAGO, Dec. 22.—The latest game 
to be announced by D. Gottlier & Com- 
pany is a creation by Jack Firestone, it 
Was revealed by Dave Gottlieb this week. 
Gottlieb stated that on his recent trip 
to New York he closed a deal with Fire- 
stone for his latest work. Firestone is 
considered one of the outstanding in- 
ventors in the coin-machine industry. 
Gottlieb said that plans were already 
under way to have the new game in 
full production in time for the 1935 Coin 
Machine Exposition in February. 


Commenting on the game, Gottlieb 
said: “In closing this deal with Jack 
Firestone, I believe we have one of the 
cleverest machines that has been offered 
to the trade. The game incorporates a 
new action, new thrills and new player 
appeal. I feel that it is a worthy 
addition to the Gottlieb line. I was 
going to call it a worthy successor 
to Flying Trapeze, but the way orders 
are still coming in Plying Trapeze will 
be one of the leading games for a long 
time to come. The junior model has 
been welcomed by operators as an ideal 
game for them.” 


New Illuminated Table 
Is Announced by Bally 


CHICAGO, Dec. 22.—Adhering to its 
policy of offering a variety of games to 
the operator, Bally Manufacturing Com- 
pany has announced Sky-Scraper, de- 
scribed as an original “light-up” game, 
which will be released at practically the 
same time as the new Action table 
game. 

Ray Moloney, president of the firm, 
says that “Sky-Scraper has the same 
basic appeal as Airway. By shooting 
balls in various holes, the player lights 
up a richly illuminated night scene, and 
rewards are based on the player’s ability 
to light up all floors of the sky-scraper 
building which ornaments the field as 
a brilliantly polished metal casting. It 
may require 10 balls, or the building 
may be lighted up with as few as four 
balls.” 

The new game will also have a “come- 
on” feature in the form of what is 
called a starting score dial. The player 
causes this dial to spin when a coin is 
deposited and the score indicated is 
added to the final score made in the 
game. This is a decided incentive to 
the player to have a starting score at 
the beginning of the game, it is said. 
The game also has a bonus award fea- 
ture, which is not being explained at 
the present time, it was stated. 


ABT. 
WN, 


FOOTBALL TABLE 


Realistic . . . amazingly like actual football . . . with miniature 


players moving in dazzling action—two teams that oppose each 
other... that’s the sensational ALL STARS Football Table. Wherever ALL 
STARS is placed it instantly becomes the center of attraction. It has “eye 


THE TEAMS COME TO LIFE 


Two teams—red and blue. Twenty-two 
men crouched for action. In the backfield 
of the red team stands the kicker. When the 
ball is put in play, skill places it before the 
kicker. Then the Touch Down hole at top 
of playing field is the skill shot. Make this 
hole and watch the excitement. A ringing 
bell signals. The kicker goes into action, 
driving the ball for the goal posts. Instantly 
men on the blue team whirl, trying to 
block. All the thrills of real football. 
Fascination that keeps the public on its toes. 


OUT BALLS RETURNED 


Players get an extra run for their money. 
Balls played into the Touch Down hole, 
and the Out of Bounds hole are returned 


for free play. One more reason for the 
popularity of ALL STARS. 


WRITE FOR DETAILS—PRICE 


See the brilliant beauty of the ALL 
STARS table in full colors. You'll say its a 
knockout, an eyeful. Popularly priced to 
please everyone, yet full A.B.T. quality 
in every respect. 


WRITE—PHONE—WIRE 


A. B. T. MFG. CO. 


3311-19 Carroll Ave. CHICAGO, ILL. 


Me ET CE I RT RR 


appeal” beyond any amusement 
table on the market. Curiosity to play 
this table is irresistible. S LL 
STARS goes into immediate action 
to the tune of outstanding profits. 


FREE 


For All Operators 


This is a real book of operating secrets— 
not an advertisement. It is A. B T.’s sin- 
cere, genuine effort to help all operators 
whether they use A. B. T. machines or not. 
Packed with the actual experience of thirty 
years. No theories. It tells what to do to 
solve scores of operating problems. Expe- 
rienced and new operators alike will find 
this book invaluable. It will un- 
doubtedly help you 
increase profits. 


= 


in 
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You are cordially 
invited to send er 

our copy, entirely 
FREE, whether you Wac 
buy A. B. T. equip- 


ment or not. PROT a 
_ MAIL COUPON TODAY 


| A. 8. T. MANUFACTURING CO, ** 
| 3311 Carroll Avenue, Chicago, Ill. 


! 
! 
Please send me copy of your book 
l 
| 
l 


| 
| entirely free. 
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“= Compliments Of = 


SHORK & SCHAEFFER ‘ 
216 West 42d Street, New York City 


M. ELLIS & MAX WEISS 
130 East 14th Street, New York City 
SACHS & SILVERLING 
Brooklyn and New York 
MILSBROOK AMUSEMENT CORP. 


Jamaica and Brooklyn 
RIVERSIDE SPORTLAND 
2551 Broadway, New York City 


GRAMAD AMUSEMENT CORP. 
631 Fulton Street. Brooklyn, N. Y. 


THEODORE BLATT | Association 
HASKELL & GOLDBERG © Attorneys 
MURRAY GOLDSTEIN, Bus. Mgr. 


Greater New York Amusement Men’s Assn. 
2126 75th Street, Brooklyn, N. Y. 


| 


o8-2'% 41805 


-- Compliments Of - 
ADLER SHOES 


For Men 
]. ROBINS, of 
YOUNG’S & STETSON’S HATS 
LEVY BROS.’ CHINA CO. 
467 Keap Street, Brooklyn, 
MORRIS STRUHL 
114 Park Row, 
H. HAMMER 
225 Canal Street, 
ALL-STATE PREM. & "NOV, co. 
181 Canal Street 


N. Y. C. 
New York City 
York City 


New York City 


INTERNATIONAL MUTOSCOPE REEL CO. 


516-20 W. 34th Street, 


MIKE MUNVES & ae 
Brooklyn and New Y 


New York City 


* SPECIALS ~« |||) concesstonames, NOTICE! LUCKY CHARMS 
seonteereaameys. ... lil CARNIVAL NOVELTY CO., Inc. 
die), ary Sunt 400 BOG and 
olgan® eeetee"aee ee “BYE ||| MARVEL CANDY CO., Inc. 
CLEANSING eee ee ee are now located at 
a ae 101 WOOSTER STREET, New York City 
ccavarit' chaving CREAN— Oe Phone: Walker 5-3290-3291 qumatten een ; $1.00 Gross 
svyeric P encite eget ona de Sc Everything for the Concessionaire Gloss eesvensccaserses 
POOERFUME. Each ....... 4%c 
COMBINATION Cello. Wrapped. 
aa oe ae. 446C 
“at tsa... oe 


NORWALK Single Edge Blades— T74c 
(Genuine SSR) Per 100....... 
by ae we cans, individu- 
y x 
| Sankey aR Sc 
SOAPS—-HEALTH, PALM & OLIVE, CAS- 
—— TAR, etc. 3 bars 
rapped In cello. Per Gr.... 
DISINFECTANT_—4 Oz. bottles. Ea... 36 
SHOE LACES—Jap. 27” prd. Gr.... 3 
SHOE LACES—American, 27” prd. Gr. 


SEND FOR NEW CATALOG 


For Every Line of Endeavor 


POST CARDS. REPRODUCTIONS 
BVUSINESS CARDS, 

GREETING CARDS. 
COMMERCIAL LOBBY PMOTOS, 
MINIATURES, ETC. 


SPECIAL DESIGNS 


WHITE HORSE 
SA eee 
Also Camels, 

$1.00 per Gross. 
Write for Catalog. 


$1.00 Gross 
Lions and Bull Dogs, 


Send your Protographs, Drawings, Etc. for our 
estimate on your requirements, in any size or 
quantity 


-BENGOR PRODUCTS Co. 


10.E. 17th $t., Dept. K, “Mew York City GRAPHIC ARTS PHOTO SERVICE... 32 HIGH ST 


You ve always sure 
of your Ea <1, ice 


mone Y / 


WE CARRY IN STOCK ALL ~. 4 
RAINBO CANDY COATED PEANUTS. Per 100 Pou 


ADAMS & STAR BALL GUM. (F. O. B. 
Globes and Parts for All Vending —_— 
1/3 Deposit, Balance C. O 


WE WISH A MERRY XMAS AND 
A HAPPY NEW YEAR TO ALL OUR FRIENDS 


WRITE! WIRE! PHONE! 


MiiLS NOVELTY COMPANY 
4100 Fullerton Ave. CHICAGO, U.S.A. 


BROO 
Tel. 


BUDIN’S SPECIALTIES, Inc., 


NAMILTON. OnIO 


.evuer PIN GAMES. 
Your Ro ag Per Case of 100 Ibs. 


174 Some vn ne ve.. 
: NEvine 8-7528. 


| Advertise in The Billboard—You’'ll Be Satisfied With Results. 


KARL GUGGENHEIM, Inc. 
871 Broadway, New York 


The New HOCKEY 


Absolutely legal 
in any territory. 


40” long 
ide 


2507 
ST. Louls, MO 


Liberal 
Trade-in 
Altow 


ance on Your 


Used 
chines. 


VV. B. 
Specialty Ce. 


Marcus Avé 
arcus Bm 
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LA TAUSCA $6.50 
S-PIECE CRYSTAL SET OFFERED 
SPECIAL HOLIDAY PRICE 
Per Set $1.50. 10 for $13.50 


BOOP EBS. 


Lo 
aI 
5] 


AMERICAN MADE WRIST WATCH 
With Link Band. Each in $4 65 


Box 
SEND FOR OUR CATALOG. 
ROHDE-SPENCER COMPANY 


Wholesale House, 
223-25 W. Madison, - Chicago 


CANDIES 


made especially for Coin 
Machines. Hard Shell Can- 
dies in a variety of bright 
colors and highly flavored. 
Chocolate-Coated Raisins, Chocolate- 


Coated Peanuts, also a Mixture of 
Chocolate-Coated Candies for Vending. 


Hard Shell IMPERIALS in Red, Green 
or Violet Color—for DIGCERS. 


BREATH PELLETS 


for carding. Highly flavored — Five 
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lets, in demand wherever liquor is 
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Mills Plans Table Game 
To Meet Every Purpose 


CHICAGO, Dec. 22.—The introduction 
of the junior and standard models of 
the Cannon-Fire pinball table game 
marks the definite entrance of the Mills 
Novelty Company into the pinball games 
field, according to James Mangan, ad- 
vertising manager. The junior model, 
now ready for the market, has been 
called by many “the most beautiful pin- 
ball table in America.” The Cannon- 
Fire tables were introduced by Ken Shy- 
vers, of Seattle, but the manufacturing 
rights have been secured by the Mills 
firm. The junior model represents a 
complete new designing of the game and 
many improvements in the playing fea- 
tures. 

Mr. Eckland, nationally known design- 
ing engineer, has been employed by the 
Mills firm and his genius is now evident 
in all types of machines made by them. 
The cabinet of Cannon Fire is an im- 
pressive hardwood piece, with contrast- 
ing tones of natural and walnut finishes. 
The playing features of the game, with 
its wide variety of action, four cannons 
with progressive scoring features, and 
its offer of a choice of skill shots, is 
already well known in the industry. 

Mr. Mangan stated that prospects for 
the 1935 exposition were the greatest in 
the history of the industry and that 
Mills would have ready for display “a 
pinball game for every need,” as well 
as a wide line of other automatic de- 
vices. Mills will follow a definite policy, 
he said, of providing table games for 
every type of need that the operator 
may have in his territory “Cannon 
Fire has already proved its worth and 
will be our basic machine.” . 


New Racing Machine Will 
Be Introduced by Evans 


CHICAGO, Dec. 22.—A new automatic 
payoff racing machine is being intro- 
duced by H. C. Evans Company, with 
the assurance that it is “absolutely bug- 
less.” The two-year run of the Saratoga 
Sweepstakes by this firm is an indica- 
tion of what may be expected. The new 
device will be called The Darby. It has 
been designed and constructed in the 
firm's own experimental department and 
has had the most severe factory and lo- 
cation tests, it is stated. 

One game is said to have been on 
location for the last six weeks, showing 
16,000 operations, and has _ never 
“balked once.” The machine is housed 
in a handsome cabinet, smartly deco- 
rated. All fittings are chrome finish. 
The automatic payoff device is uncon- 
ditionally guaranteed by the firm to be 
trouble free. 

Production is reported to be at top 
speed and leading jobbers from all over 
the world have already placed orders, it 
is said. 

R. W. (Dick) Hood, head of the Evans 
firm, and Mrs. Hood recently returned 
from Florida. Mr. Hood reported that 
operating conditions in Plorida are good. 
He saw a number of the leaders while 
there, he said. One oldtimer among the 
operators said that he was not trying 
to place a large number of machines, 
but was concentrating on good machines 
and the best locations. General con- 
ditions in Florida are showing big tm- 
provements, Hood stated. Even before 
the holidays the tourist influx was 
greater than at the top season of last 
year. 


East Accepts New Game 


NEW YORK, Dec. 22.—Modern Vend- 
ing Company displayed to operators and 
jobbers here the new Daval Manufac- 
turing Company game, Shooting Star. 
The game uses an entirely new principle 
rotating progressive scoring. 

The comment from those who saw the 
game was very favorable, and the gen- 
eral belief was to the effect that it 
would be one of the best games in the 
East. The game is popularly priced. 

The unusual play feature of the game 
is the shooting star. The ball enters 
the upper part of the star and is shot 
thru it into a gate inclosure. As the 
ball comes to rest at the bottom of 
the inclosure in a chute arrangement 
the following balls shot into the upper 
star hole will automatically kick the 
first balls up and into the next high- 
score chute. 

The cabinet is the regular 40-inch 
size and is modernistically trimmed. The 
bottom part of the playing board is 
made of polished aluminum casting and 
the board itself is decorated with digni- 
fied colors. 
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The Professional Operator 


By CHARLES N. BROWN 


A well-built, neatly dressed young 
man of around 30 is busily engaged in 
tinkering with the mechenism of an at- 
tractive pin game in the front end of 
Bill Beard’s Drug Store, which stands on 
the corner of the square in ‘2 little 
county seat town in Central Missouri. 
It’s a hot day in mid-August and only 
two or three of Bill’s “steady customers” 
are in the store, gathering what com- 
fort they can from an electric fan, 
droning monotonously back near 
prescription counter. 

“Who is that fellow, Bill?” asks one 
of the loafers. 

“Oh, that’s Fred Jones, the fellow who 
owns my table. He's a real guy, too! 
A Professional Operator. Has around 50 
games around here and up north thru 
Iowa. He’s a money-maker and maybe 
you think his games haven’t paid my 
rent for the last three years!” 

“So he’s the fellow who's been taking 
our money all this time? Well, he may 
be a Professional Operator to you, but 
I'd call him just a first-class racketeer!” 
The loafer turns te his perspiring fel- 
lows for approval of this sparkling quip. 

They respond with a feeble laugh, and 
one rejoins: 

“Pretty soft, I call it. Nothing to do 
but come around every week or two and 
count his profits.” 


Spoken in jest. this imaginary conver- 
sation nevertheless typifies one of many 
fallacies which repose in the public 
mind concerning this business and its 
principals. I doubt seriously whether 
any business man operating on such a 
eound business and ethical basis is so 
little understood. and so misunder- 
stood, as the Professional Operator. 

Frankly, this lack of knowledge and 
misinformatioh are the factors which 
prompted the writing of this article, and 
I shall deal presently with the reasons 
therefor. but I must say right now that 
I shall make no attempt to glorify the 
Professional Operator. 
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Charles N. Brown is well known to 
readers of The Billboard, having in the 
past contributed several articles on the 
more technical phases of pin game op- 
eration. in submitting this manuscript, 
Says: 

“When I finished this article it ot- 
curred to me that your readers might 
think that | have a wonderful opinion 
of myself. Certainly | don’t want them 
to think | used myself as a model for 
this portrait of the professional op- 
erator, and | assure you | didn’t. But 
the things | have said do apply to the 
dozens of fellows with whom | come 
in contact daily, and while | myself 
may not come up to the standards they 
set, | always try to. | have a mighty 
good opinion of my fellow operators 
—perhaps if I didn’t | could not be so 
enthusiastic about this business.” 


In the first place, he doesn’t need 
glorifying, and what’s more, he wouldn’t 
stand for it. He’s reached his present 
station in the scheme of things by keep- 
ing a cool head and hewing a straight 
line, and he has no use fer ballyhoo 
and gilded words which sound big and 
mean nothing. 

He’s interested in his reputation, of 
course, particularly among the people 
with whom he deals, but he knows that 
the best way to guard that is to give 
everyone (including drug store loafers) 
their money’s worth. 

I think his relatively unsatisfactory 
standing in the public eye is due 
largely to lack of information. Asso- 
ciation, in popular fancy, of coin- 
machine operators with such unrelated 
fellows as con men and gold mine stock 
salesmen seems to be a common failing. 
And perhaps there are good reasons for 
this faulty conception. If so. it is for- 
tunate that the downright crooked 
manipulations of a few ex-bankers and 
politicians haven’t caused John K. Pub- 
lic to lose confidence in all banks and 
all public officials 

But that’s an entirely different story. 
I've set out to define and describe the 
Professional Operator as thousands of 
The Billboard readers know him and 
as I see him working every week in both 
large cities and small villages. Let’s 
take him apart and examine him 
closely and also consider something of 
the field in which he works. And if 
when we're thru you have a little bet- 
ter opinion of the Professional Operator 
my efforts will not have been mis- 
directed. 

2% 


In the first place the Professional Op- 
erator, as I know him, is thoroly dis- 
illusioned. He probably wouldn't even 
make a good Kiwanian, not because he 
doesn’t agree with the fundamental 
principles of Kiwanis. but because he 
knows it’s much better to treat your 
fellow man right than spend too much 
time talking about it. 

He’s possessed of a good stock of 
native intelligence and perception. If 
he weren't he wouldn't be in this busi- 
ness, because no one has taken the 
trouble to publicize the big money to 
be made in operating machines, that is, 
what a few people consider big money, 
And for that matter, there are many 
people who honestly think the pin-game 
business has been dead for the last two 
years. 

And once in this business he has to 
use this native intelligence, pilus a good 
store of imagination. Thick skulls 
can’t get by here; a lot of them tried 
it. There's too much keen competition. 
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It might be different if there were a 
royal road to becoming a successful 
Professional Operator. But no such 
course has ever been charted, so far as 
I know. I once knew an operator who 
thought of writing a book entitled 
Successful Pin-Game Operation. But 
when he surveyed the field with an 
eye to prospective sales, he found the 
successful operators were figuring out 
things as they came to them, and the 
unsuccessful ones, who might have used 
a book, didn’t have any money to pay 
for it. The Billboard has helped tre- 
mendously, of course, but even it 
couldn't make a successful operator out 
of a fellow who didn’t have the fun- 
damental requirements. 

There are several hundred sharp- 
witted fellows who do nothing but think 
up clever new coin amusement devices, 
and several million prospective con- 
sumers who are bombarded daily with 
printed and spoken exhortations to 
spend their spare change for everything 
from beer to bathing suits. If it doesn't 
take native intelligence, imagination 
and experience to show a profit on a 
good-sized investment in the face of 
these factors, then I’m simply mistaken. 

And that isn’t all it takes, I didn't 
go into the necessity for experience be- 
cause it seems too obvious. But the 
Professional Operator does need dar- 
ing—‘“guts,” if you please. He not only 
has to know what he is doing, but he 
has to take chances, for he is dealing 
with unknown factors every day he 
works. And no one pays for his mis- 
takes but himself. 

Now, give our Professional Operator a 
good measure of personal attractiveness 
(he’s primarily a salesman, a subject 
upon which I have dwelt at length in 
other articles in The Billboard); hon- 
esty and integrity, which are necessary 
because he can’t exist very long with- 
out them; a degree of mechanical abil- 
ity, which is necessary to keep his ma- 
chines operating efficiently; the ability 
to assure himself of the ample financial 
resources vital to continued operation 
——consider all these things, and you have 
a fairly good resume of the Profes- 
sional Operator’s personal characteris- 
tics. 

“But this fellow would succeed in al- 
most any line of business!” you'll ex- 
claim. And you're perfectly right. 


Me 


I spoke a moment ago of the Profes- 
sional Operator’s makeup, including 
honesty and integrity. Few laymen 
realize just how important these char- 
acteristics are in this business. or, to 
put it more bluntly, how vital. In fact, 
few callings have such a clear-cut code 
of ethics. 

So far as IT know, Professional Op- 
erators haven't asked for a code and or- 
ganized under the NRA. I've been ex- 
pecting it weekly, however. and one sees 
NRA’S influence in recent meetings of 
the trade in various cities, as reported by 
The Billboard. But, since most of the 
trades and industries which have adopt- 
ed codes have done so for the express 
purpose of regulation and elimination 
of chiseling, IT doubt seriously whether 
any business has so little need for a 
Code as ours. 

The majority of Professional Op- 
erators (and it would be foolish to as- 
sert that there were no exceptions) 
recognize honesty and integrity as 
profitable tools in their business. They 
deal fairly with the manufacturers and 
jobbers, partly because it is the only 
way to do, and partly because custom 
and trade practices admit no other 
procedure. And yet, if it came to a 
showdown, there are few successful op- 
erators who couldn’t get as much or 
more credit from manufacturers and 
jobbers than most of the location own- 
ers could obtain from their supply 
houses. 

The Professional Operator treats his 
fellow operators fairly. Competition is 
too keen and the margin of operating 
profit too smali to waste time and 
money trying to get unfair advantage 
of a competitor. Purthermore, most of 
us have found that it pays big to help 
another operator out here and there—- 
he usually helps you sooner or later. 

Several years ago, when pin games 
were just beginning to create a furor 
in the coin amusement field, I knew 
several amateur operators who, judg- 
ment clouded by prospects of big 
protits, set out to “put the lug” on both 


location owner and public. They’re out 
of the game now simply because it 
can't be done. And the reason is quite 
simple: 

Economically speaking, the Profes- 
sional Operator is the man who takes 
the risk. The location owner, or mer- 
chant, invests nothing. If he makes 
mioney, well and good, and if he doesn’t, 
it’s just too bad for the operator, who 
has the sole responsibility for keeping 
the balls rolling and the money com- 
ing in. The operator couldn’t chisel 
(more than once) even if he wanted 
to. The result has been that the fel- 
lows with deeply ingrained chiseling 
tendencies have deserted this field for 
easier ones. 


As for the public, it’s the smartest 
customer of all. The consumer, remem- 
ber, never invests more than a nickel! 
at a time. And this business is built 
on “repeat orders.” 


ae 


As I have pointed out, the Professional 
Operator is not a wholesale dispenser of 
cheer who goes about patting backs and 
uttering phrases of good fellowship 
without restraint. He is in the bust- 
ness of giving real. wholesome amuse- 
ment at a reasonable price, and his chief 
concern is in seeing that everyone along 
the line gets his money’s worth. Let’s 
try to analyze the service he performs. 


His first service is to the public. The 
Professional Operator, as I think of him, 
sticks to good, sound, amusement de- 
vices that amuse and don’t cost the 
consumer too much. In the face of 
dozens of plans and schemes to get the 
public’s money, and give it as little as 
possible in return, that’s a real service. 
Not particularly appreciated, perhaps, 
but as I have pointed out, the Profes- 
sional Operator is not looking for ap- 
preciation. 


There are more colorful and exotic 
forms of amusement than coin ma- 
chines. Furthermore, they’re more ex- 
pensive, and usually much less satis- 
factory. No one ever got a hangover 
from a pin game, or spent remorseful 
hours wishing he hadn’t spent a few 
nickels in Bill Beard’s drug store. 

Which cannot be scoffed at. It can be 
safely admitted that the Professional 
Operator is giving the public a good 
deal for its money, and offsetting and 
working toward the elimination of more 
vicious and less satisfactory (to say 
nothing of more expensive) forms of so- 
called amusement. 


The service to the location owner can- 
not be overlooked. It’s next to impos- 
sible for the average merchant to net, 
on the investment of a few feet of un- 
used floor space, at least enough money 
to pay his rent, that is, without resort- 
ing to a pure, unadulterated racket. But 
thousands of merchants all over the 
United States have been able to do that 
with coin machines for the past three 
or four years It’s a service, and an 
extra source of income, that’s been par- 
ticularly welcome during the depression. 

One could spend considerable time 
talking about the thousands of men who 
have been given employment in the 
manufacture of pin games and other de- 
vices thru the efforts of the Professional 
Operator. But I shan’t do that here, 
and will conclude with the observation 
that 1 would rather employ men mak- 
ing pin games than distilling whisky 
or even building back bars. 


Me 


The coin amusement business could 
conceivably have been built along lines 
that would have brought little or no 
benefit to established retail business. By 
that I mean that it might have been 
entirely possible to have left the drug~- 
gist, the cafe owner, the hotel manager 
and dozens of other like fellows out of 
the picture. 

I’m not prepared to say how it céuld 
have been done. I only know that other 
amusement ideas have been developed in 
such a way as to either not affect the 
retailer at all, or to bring him nothing 
but a series of headaches. 

But not so with the coin-machine 
business, and specifically, its newest 
(and largest) offspring, the pin game. 
The retailer has been in the picture from 
the start, and profitably so. 

And the merchant has been a vital 
and a valuable factor in the develop- 
ment of this business. In my humble 
opinion, it could never have reached its 
present importance without him. The 
Professional Operator has treated him 
fairly, and he has responded by lend- 
ing unstinted co-operation—to the profit 
of everyone along the line. 

I sometimes wonder what would have 
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happened if the first operator had 
started out with the intention of giving 
his location owners only a fourth of the 
“take,” or placed any one of several 
other possible limiting factors on the 
merchant. Fortunately, he didn’t, and 
his thoroly fair method of 50-50 dealing 
has become a custom, to the immense 
benefit of all of us. 


Without investment, and without 
risk, the merchant enters into an agree- 
ment which can bring him nothing but 
profit. In a good many cases, particu- 
larly when he is charged with the re- 
sponsibility of paying prizes, he actually 
handles the pursestrings. It is to his 
credit that he has not only acted fairly, 
in almost every instance, but has given 
his unstinted co-operation in making 
the coin machine a thing of satisfaction 
to his customers and profit to himself 
and the operator, 


I only hope merchants can see the 
long-time possibilities of this business, 
and continue to give the Professional 
Operator every assistance in keeping it 
on a profitable basis. 


MZ 


The coin-machine business is a big 
business. People of the United States 
probably spend between $10,000,000 and 
$15,000,000 a year on pin games alone, 
perhaps more than twice as much as on 
all other amusement devices. A lot of 
hard work, thought and perspiration go 
into that volume, most of it furnished 
by the Professional Operator. It’s not 
an easy task, no matter how attractive 
the product, to get the people of this 
country to spend that much money, 
considering the tremendous pressure on 
every hand to spend it elsewhere. 


But the Professional Operator has been 
equal to the task. Surmounting the ob- 
stacles of competition, skepticism, de- 
pression, misunderstanding and a dozen 
other things, he’s kept plugging right 
along, and not only succeeded, but es- 
tablished a reputation that any one of 
dozens of other trades might well envy. 
He’s had the support of reputable manu- 
facturers and the co-operation of a 
mighty fine bunch of merchants. Per- 
haps the general public will never real- 
ize how much he has contributed to its 
pleasure and amusement, but he is a 
mighty fine fellow and deserves every- 
thing he’s getting. 


Walzer Brings Out Nut 
Vender for Tavern Use 


MINNEAPOLIS, Dec. 22.—A. M. Walzer, 
head of the firm which bears his name 
and sponsor of some of the earlier hits 
in the amusement-machine field, has 
found what he says is an opportunity 
for operators who will devote their time 
to handling exclusive territories. It is 
the Moderne peanut vender, designed 
for wall or table use in taverns and 
beer parlors, and makes it possible for 
operators to cash in on the widespread 
use of nut venders in places where peo- 
ple quench their thirst. 

The vender is an attractive design in 
satin-striped chrome material, and the 
price does not require a big investment. 


HEADQUARTERS FOR 


BALL GUM 


HIGH GLOSS 
PERFECTLY ROUND 
FINE QUALITY 
EXCELLENT CHEW 
LASTING FLAVOR 


LOWEST PRICES 


A Trial Shipment of Our 
IMPROVED REGINA and 
PENNY KING Brands of 
Ball Gum Will Convince 
You of Their Superiority. 


ee 


YANKEE DOODLE GUM CO. 


431 .N. Lincoln St., Chicago, Ill. 


lil. a) 


BIG FAST PROFITS 


DYNAMIC PLAYER 
APPEAL 


LONG LIFE 


MECHANICAL 
PERFECTION 


s 
—That’s what 
every operator 
wants in a 
pin game— 


DELUXE SIZE: 41x21” 


SEE !1T AT YOUR 
LOCAL DEALER 


ESQUIRE 


The Game With Dazzling Action 


IF YOUR LOCAL DEALER CANNOT SUPPLY 
YOU WRITE OR WIRE US DIRECT 


STONER WFL. LORE iicciii 


PETITE 
VENDERS 


PEANUT 
MACHINES 


TWICE THE INTAKE, 

ye yn —_ A Midget Size Machine 
age-ws ~ With Giant Earnings. 

nuts from 30c to 80c Place one on each table 
a pound. Dust proof. |i, Taverns. Some Tav- 
Made of No. 12 alum- | ors use 15 and 20 ma- 
inum. Will not rust. | chi 
Best of locks. Strong: PEANUT VENDER zp 
est of globes. You'll 1% Pounds of | 
have no trouble getting —., 4 akes in 75c. Will a 
many good locations is aed mopletely in “« 
for this efficient and one night in ordinary , «aa 2 
attractive machine.! Do: Lo OwesT PRICE ? > 
Write today for special YENDER ON THE 
low prices. State wheth- MARKE?. A Pellet ' : 
er you want lc or i Rall Gum Sty i - 


machine. WRITE ron 


SPECIALTY COIN MACHINE BUILDERS 


J. H. AUSTIN, Proprietor 617 W. Division St., Chicago, Mil. 
CRACK SHOT “«.:.° Big Catalogue of Every Kind 
se” Big gue of Every Kin 
Now Operating Wholesale Only. Of Used Vending, Amusement, Mudical, Weighing 


EOW. T. REISER, 428 Main, Platteville, Wis. pe other Coin Machines Send 10c¢ for postage. 


it Helps You, the Paper and Advertisers to Men-— JOHNSON OPERATING SYNDICATE 


tlon The Biliboard. = Michigan Ave., Chicago. 
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Te: we Mleny 


Friends and Customers. 
x MAY YOU ALL ENJOY AS MANY ANNIVERSARIES AS : 

BILLBOARD MAGAZINE 5 
* We Have An Organization of 17 People at Your Service = 


PREMIUMS AND NOVELTIES 
ALL THE LATE MACHINES 
DIGGERS, PIN BOARDS 
MERCHANDISE MACHINES 


A Complete Service for all Types of Equipment 


I AUTOMATIC INDUSTRIES, INC. 


3 991-997 em wcll BUFFALO, N. Y. 


IDEAL NOVELTY CO., 3003 Lemp Ave., 


OPERATORS  SEASON’S GREETINGS OPERATORS 
MAJIK KEYS KICKER 
STANDARD, $39.75 JUNIOR, $49.75 


CRISS CROSS, $39.50; DROP KICK, $39.50; GRID IRON, $33.50; RED ARROW, 
SENSATION, $36. 50; ACTION. (JUNIOR), $39.50; ACTION (SENIOR), $58. 50 


HOLIDAY SPECIALS IN USED MACHINES 
GRAND NATIONAL, $30.00; OFFICIAL SWEEPSTAKES, $5.00; SWEET SALLY, $6.00; 
KNICKERBOCKER, '$1 7.50; PURITAN VENDERS, $7.50; CUB. $4.00; NEW DEAL, $8 


DUKE, $32.50; JENNINGS JACKPOTS, $7.50; ae "JACKPOTS, $7.50; JENNINGS 
TODAY FRONT VENDER (5c), NO JACKPOT, $7. 


WE TAKE TRADE: INS 


St. Louis, Mo. 


“Exclusive Bally Distributors for the State of Missourt.” 


22ND FLOOR 


_— = — ~ 


OUR COIN MACHINE ACCOUNTS 
SPENT 67.8% OF THEIR ENTIRE 
ADVERTISING APPROPRIATION IN 


Billboard 
Thats what we think of Billy Boy ! 
MORRIS and DAVIDSON 


en 


e 201 N WELLS BLOG 


: eee CHICAGO 


1934 Close-Outs on ‘‘Union’s Rebuilt Machines With 


New Machine Guarantee’’ 
THE QUANTITIES ARE LIMITED. 
1/3 Deposit, 


GOLDEN GATES ... 1... cece reece ene eeereereresseeeseeseaerese 
MERRY-GO-ROUNDS 2... cece weer eee reer ener eeeeenereeennces $19.90 
FLEETS, $14.90; CONTACT, JR, $25.00; LIGHTNINGS, $21.50; NEW DEALS, $8 Bee: 

OFFICIAL SWEEPSTAKES (Gum Vender), 


SEND YOUR ORDERS IN TODAY. 
Balance ©. O. D. 


$7.50; CHICAGO CLUB HOUSE, $6.50 


mits Q.T.’s AT FACTORY PRICES | 
rry Q. T’s. In All Models in Stock at All Times. 
Get the Yellow Sheet’ tw “Prices on Major Leagues, Majik Keys, Signal, Hockeys, Drop Kicks, 
Criss Cross, Rebuilt Phonographs and Slots, Before Buying In 1935. 
Wishing You a Happy and 


1107 North Taylor Avenue, UNION NOVELTY CO. ST. Louis, mo. 


WATCH US GROW IN 1935. 


Year. 


“Distributing Only the Latest and the Best’’ 


Wishing our many Operator Friends in New York State 
A Merry Christmas and Prosperous New Year 


AL SCHLESINGER 


SQUARE AMUSEMENT COMPANY 


75 Cannon Street, Poughkeepsie, N. Y. 
Est. 1919 


LARGEST COIN MACHINE DISTRIBUTORS IN CENTRAL NEW YORK 


Models at $12.5 


226 W. Walnut St. 


the Binstedt Success 


---is assured only with the best machines 
WE ENDORSE NO OTHERS 
Jackpot Bells—Vend Counter Size Machi A t Table Cames—All Sizes. 
ALWAYS FIRST WITH LARGE STOCK OF THE LATEST CREATIONS. 


BANNER SPECIALTY COMPANY 
1530-32 PARRISH ST., PHILADELPHIA, PA. 
PLETE AOS SE WTA SEY 


ne LIDWELL ,. 
ie ows ™ 


+T. J. (TOMMIE) TIDWELL (BUCK) BUCHANAN 
Owner and Manager General Agent 


1934 WAS OUR TENTH YEAR EN TOUR 


Congratulations to The Billboard on Its 40th 
Birthday. Greetings to our Friends Everywhere. 


NOW CONTRACTING FOR SEASON 1935 


WILL BOOK SEVERAL MERITORIOUS SHOWS — We have complete 
Outfits for Same. 


Winter Quarters Address: FAIRGROUNDS, Sweetwater, Tex. 


CRISS CROSS, $39. 50; RED ARROW, $94 
and All Sunen Cate 


FOR IMMEDIATE DELIVERY 


MAJOR LEAGUE, 40” Size, $42.50; errr Reb pany $96.00; CRACK-SHOT, $39.50; 
aay PLUG, $29.50; PIPE EYES, $18.50, 


Games. 

SPECIAL FOR 30 DAYS—25 Brand-New 16x30 CONTACTS, Rover fy $20.00 Each. 
Guaranteed To Pay for Itself in Two Weeks or Money Refunded. This the Best Counter Game 
ever built, and — only one that maintains the play month after an — gets better. Used, 


ELECTRO HOISTS, Tpages. te oneness and wey CLAWS, New and Used. 
hird Deposit, Balance C. O. D. 
VISIT THE MOST MODERN SHOWROOM IN THE SOUTH. 


KENTUCKY AMUSEMENT CoO., INC. 


(in the Heart of the City) 
BRANCH AT NEWPORT, KY., eis MONMOUTH st. (On the Main Thoroughfare). 


Louisville, Ky. 


Gen en 4) 66.40 40 & 2.628 64 ane 4 ee ee 


> | 
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Plissner Makes Move to 


New Quarters in Hotel 


BALTIMORE, Dec. 22.—October is re- 
puted to be “moving time” when every 
newspaper carries cartoons illustrating 
the joys and sorrows of “movin’.” But 


Harry Plissner, of the Charles 
Company, has chosen the middle 


Sales 
of De- 


cember to move his offices from the Ren- 
nert Hotel to exquisitely decorated quar- 


ters in the Arundel Hotel. 


Plissner is known to every coinman in 


Baltimore, and every one of them 
him success in his new location. 


wishes 
While 


the offices are most too pleasant to do 
anything in but loaf, he is noted for 
his ability to keep busy in spite of sur- 


roundings. 


vieet QUALITY D. E. BLUE 
age ge Etched, 5 to 
CONTINENTAL S. E. Blades. 100. 
onere at Blades, 5 to Pkg. 
IODINE, with Glass Applicator. Doz. 
ADHESIVE TAPE— 
Y2x1 Yard, on Click Spool. Doz. 
1x1 Yard, on Click Spool. Doz. 
Y.x5 Vard, on Click Spool. Doz. 
1x2‘ Yard, on Click Spool. Doz. 
MANICURE Bae In Leatherette 
RUBBING ALG How, i ge 16- ' 
G oO a 16- 
Oz. Size. COHOL, Large 16-9 
7-Cake Assortment of SOAP in At- 
tractive Box, Priced $1.00 


ara 
CASTOR OIL, 1 ve -Oz. Size. Doz.. 
TURPENTINE, 1 '2-Oz. Size. Doz. . 

agp tig $+ PENCIL, Dozen to Box. 

WOGS LOLS .. w sec esccvcseese 
STYPTIC PENCILS, In Vials. Dor. 


Tins Each. Gross...... 


FREE my LIST. 
Deposit With All Orders. 


RICHMOND, VIRGINIA 


AS 


-75 


05 
-00 


Box 
POWDER AND fparows coM- “oS 


ASPIRIN—Az Dieptay ¢ Cortons of 2.00 


National Supply Co. 


Replacement Boards 


For World Series, Jig Saw 
and Mills Official. 


All latest release pin games, 
also hundreds of used games 
at bargain prices. Metal Slot 
Stands $1.00. Satisfaction 
guaranteed. 


M. FORMAN 


509 State St. 
Watertown, N. Y. 


You're always sure of 


your CANNON FIRE 
MONEY! Wire! Write! Phone! 


Mills Novelty Co. | 


m 4100 Fullerton Ave., Chicago, U.S.A. 


| : i nae eae eae nan ns etal en ei Aen a —— : 
| ; Pe 
, Nbsbcvesspsyvss AAA R SF SPs SP: SPP 29h = RPP SE on 
. te ieee Se ccc ee fo 
os BS Bee z 
dl : : | 
q 
ia L ee 
a 
| i a 
x 
. £ x re 3 
- EP TT 
é Bi a Re a oe: ee 
: ee 
; .. aor = a a ae ane an an a Be 
' | | a 6 
a ee 
| | ee ee 
‘ a4 Pe 
: 4 
i : 
Be: z po 
| a es | iii 
$ 
ee 
rit ee 
. : a 
. ee 
— si 
ee | 
| | Po | 
; We } 
‘ | 
; PF 
a a a RE ! 
: = J 
| | 25 
: .20 
+; 27 
i: | 
iba ‘ a 
i \ 
if ee 
: cusiuttinieanenibpenapiiemeapmemeenenmpeas .40 
35 ; 
| a 25 P 
“= i 


December 29, 1934 


AMIUSEVWENT YWACHINES 


The Billboard 299 


BUY FROM JOE and SAVE DOUGH 


ALWAYS FIRST WITH THE LATEST MACHINES 
GUARANTEED FACTORY 


PRICES ON SLOTS 
NEW AND USED GAMES 


LATEST MODEL PIN GAMES 


Action, WM....esee $39.50 | Merry-Go-Round . $26. = LiteA-Line ....... 76.50 
—— = basiaeves GO.BS F Peet, BD. ncccccces 39.5 Standard Ticket .... 97.50 
. eee See Fs. GP, cn ccccec 84.50 
Drop Kick ........ 39.50 | Major League ..... 42.50 aaer = ool a. ros 
Golden Gate ...... 39.50 | Pacific Football .... Write] 64° arrow 94.5 
CR ts el 39.50 | Auto-Bank ....... 95.00 "Champion... ...: 86.50 
a, eee 39.50 | Auto-Count ....... 98.50 | «Rocket .......... 82.50 
Jennings Football... 64.50 | Auto-Whirl ....... S7.BO i *Wahee ..ccccccce 75.00 
PHN cccccicese 35.00 | Contact Master .... 36.50 | * Hells es imme 57.50 
Gridiron . +eeee 833.50 | Contact, Jp........ 49.50 | “Sportsman ....... 87 
. 2. Pro 9.50 i tsaeuvcteses 46.50 
Subway Special 32.50 | Super “SO” .....00 39.50 preenedi GAMES. 
i Rape 39.50 | Live Power ....... 39.50 | Select-Em Dice..... $12.50 
Signal, Sr......... GO.50 | Bequire ..... cece 39.50 | King Six Dice .... 32.50 
| — e eesece 59.50 | Majik Keys, Std.... 39.75 | “Spark Plug ...... 50 
a 26.5 Majik Keys, Jr..... 49.75 | Pipe Eyes ........ 48.50 
Flying Trapeis, Jdr.. 39.50 | Wild Cargo ....... 47.50 | Natural .......... 
rapeze, 'Sr...652.50 | Blue Streak ....... .50 } Saratoga Sweepstakes. 34:50 
SLIGHTLY USED SLOT MACHINES 
MILLS GOOSENECK SILENT BELLS, 5c-10c-25c. i] 
MILLS SILENT FRONT VENDERS, Sc.......... S38. 00 
JENNINGS CENTURY ESC. VEND’S (New), 5c-250 és. 00 
JENRINGS CENTURY GOOSENECK BEI! (Brand nn 
ew Stade e neh onshenveeeg Ghee eebeekene® 0 Trade-in Aliow- 
JENNINGS DucHEss VEND’S (Like New), 5c-10c. 37.50 a 
JENNINGS LITTL DUKE TRIPL-JACK VNDS., 1c 35.00 ance for Your 
WATLING TWIN , VENDERS (Gold Award), 1c 39.50 Old Pin Game 
WATLING TWIN J. °. VENDERS (Gold Award), 5c 45.00 New 0 
WATLING TWIN JACKPOT BELLS, Sc-25c....... ‘50 on 6 me 
WATLING TWIN JACKPOT VENDERS, 5c...... 39.50 Any Make or 
PACE COMET BELLS (1935 Models, Used 1 Week), ease Condition Ac 
PACE BANTAM BELLS (Brand New), 6c........ 47.50 copted. 
PACE COMET BELLS (Used 2 Weeks), 10........ 42.50 
CAILLE SILENT SPHINX, 25c.........0.cc00- 2.50 


25¢ 
MILLS, JENNINGS, CAILLE, PACE MACHINES, 
Single Jackpots, All Sizes. Each 


ite a 


UBER Goin MACHINE 


600 to 610 W. VAN BUREN ST., 


Sates Co. 


CHICAGO, ILL., U. S. A. 


A Brand New 


Business Stimulator 


Here’s one of the “hottest” and fastest 
selling plans that’s ever hit the market. It 
makes for “Big Cash Commissions” every 
day. Your outlets cover a big field, such 
as Taverns, Drug Stores, Restaur Cigar 
Stores, Billiard Halls, Barbecue and 
plenty of other Merchants. 


OPERATORS. AND 
SALESBOARD SALESMEN 


The SPEED-O-BYKE looks like a motorcycle—made like a bicycle—safe as a tri- 
cycle, and it plays an important part in this fast-selling business and profit stimulator. 


If you are interested in QUICK CASH COMMISSIONS DAILY, write or wire for com- 
plete details and selling plans. 


METAL SPECIALTIES MANUFACTURING CO. 


3206 CARROLL AVENUE CHICAGO, ILL. 


alC Cr OlhlC™PP 


Greetings and Congratulations 
| to The Billboard 

| on Its 40th Birthday 
| from the 


+x AMALGAMATED *« 


VENDING MACHINE OPERATORS’ ASSOCIATION 
2248 Broadway (Tel.; ENdicott 2-3244), New York. 
GREATER NEW YORK DIGGER OPERATORS’ ASSN. 


MACHINE Neue eA 


NS “ 


bap ers $33.50 Rocket, $39. wes Cham- 
Rebound ... <> 3 et 50 an evant . Golden 
Flying Tra be Ts ; ; Streamline, 
. - ~~ — oe 62.50 | $12.00; Autobanks, $49.50; Light- 
Drop Kick.........50-00% 39.50 ning, $18.50; Register, $22.50; 
Criss Cross. Seccccocces 39.50 Fleet, $19.00; Blue Ribbon, $13.00; 
Live Power .........++-- 39.50 Contact, Jr., $24.00; Scoreboara, 
OT SD Pee 39.50 $7.00; World Series, $9. 50; Broad- 
Golden Gata..........- 39.50 cast. Ur. $4.50: Jig Saw, $6.00; 
Esquire 39.50 Sitver Cup, $6.50. 


NATIONAL COIN MACHINE EXCHANGE 


1407 DIVERSEY BOULEVARD CHICAGO, ILLINOIS 


Football Game To Rivet 
Attention on Gridiron 


CHICAGO, Dec. 22.—A football game 
that rivets attention on the miniature 
football field is the new contribution to 
the pinball games trade by the Rock-Ola 
Manufacturing Corporation. The minia- 
ture reproduction of a football field is 
at the lower end of the playing field and 
carries out the amphitheater idea which 
the Rock-Ola firm pioneered in the 
World’s Pair Jig-Saw table game. The 
Jig-Saw game achieved a world-wide 
reputation for the playing appeal cen- 
tered in the amphitheater arrangement 
at the lower end of the playing field 
and promised to be the forerunner of 
a new idea in games. 


The new football game is called Army 
and Navy and continues the idea of con- 
centrating the attention and interest of 
the player in the action that takes place 
in the amphitheater. The football game 
has much greater action and attention- 
getting power in the miniature gridiron 
than was offered by the Jig-Saw puzzle. 
The game has the effect of actually mov- 
ing the ball back and forth across the 
field as either side makes a gain of 10, 
20, 30 yards and so on. This is ac- 
complished by using an endless chain 
belt that adds to the appearance of the 
game and also shifts the ball to and fro 
according to the actual score made. The 
movements of the ball provide an ac- 
curate register of the game correspond- 
ing to the shots made by the player. 

There are really three skill shots on 
the playing field. One represents the 
Army team and another represents the 
Navy team. There is also a “mystery” 
pocket at the top of the field which ad- 
vances the ball 60 yards, but the player 
does not know which team will get the 
credit. Players may engage in friendly 
competition due to the “two-team” idea 
carried out in the playing field. 


The action of the game begins by the 
“football” being instantly tossed out in 
the center of the field when the coin is 
deposited. The player then manipulates 
the plunger to shoot the steel balls at 
the scoring pockets in the regulation pin- 
ball manner. The entire upper two- 
thirds of the board is marked off with 
scoring pockets of appropriate football 
scores. As fast as a score is made action 
takes place on the miniature gridiron, 
the “football” shifting or moving in the 
proper direction to indicate gains, losses, 
touchdowns, etc. The action is so realistic 
as to hold the attention of the player 
on what is taking place on the grid- 
iron. The scoring register shows points 
for each team, balls played and will 
register three points for either team 
when gained. 

The mechanism in the machine is de- 
scribed as a wonderful piece of engineer- 
ing designed and perfected in the Rock- 
Ola plant. It has no batteries and is 
considered an achievement in offering so 
many game features in a non-electrical 
device. To forestall any tricks, it has 
tilting device, visible coin chute, and an 
automatic cutout to stop the supply of 
balls at the end of the game. Interest- 
ing reward card arrangements have been 
worked out by the manufacturer. The 
cabinet and playing board layout forms 
an attractive ensemble. 


Doubles Facilities by 
Adding New Floor Space 


CHICAGO, Dec. 22.—Groetchen Tool 
Company has taken an additional floor 
in the building at 126 North Union 
street, which doubles the facilities of 
the firm for manufacturing coin ma- 
chines. The new floor adds about 25,000 
square feet of space to the plant, giv- 
ing it approximately a half acre of floor 
space in all. 

“This move indicates our faith in the 
future of the coin-machine industry,” 
Karl Klein stated. “This more than 
doubles our capacity and gives us one 
of the most modern coin-machine man- 
ufacturing plants. We will have ready 
for display at the 1935 Coin-Machine 
Exposition a number of new develop- 
ments which will prove as attractive to 
the operator as our showing did last 
year. We have greatly increased our 
experimental work and expect to have 
new introductions to make to the trade 
at frequent intervals. We expect to 
maintain our reputation for quality, of 
course.” 


OPERATORS 
OF CRANES, DIGGERS, PIN GAMES, 
SPORTLANDS— 
WE CAN SAVE YOU MONEY! Write us 


BERK BROS. NOV. CO. 
13 East 17th St., 


New York City 


A PRODUCT OF 


AMACO 


“THE BONDED BLADE” 
Formerly 4 for 25c¢ 


* 


3 


WHOLESALE PRICE 
TO JOBBERS 


“ $5.50 50 ae 


$6.00 is 


25 Pkgs. to Card 


Each Card Retails for $2.50 
Send 10c for Sample: Blades, Prepaid. 


SOLE NEW ENGLAND 
a DISTRIBUTORS & 


WHIPPET SALES CO., Inc. 


61 Hanover St., Boston, Mass. 


Send FREE New 1935 


for Catalogue. 
BocBocBwc Boo Boo 


—-_—— 


. 
_— 


BUY QUALITY WALTHAM-ELGIN, Ea., $2.50. 

16 Size, Open Face, New En- 

graved, Chrom. Plated or Indian 

Head Yellow ar Minimum 
Quantity, ‘4 o2 

A NT 43 


WALTHAM, 18 S&., 
Lever Set Movement, New 
aved Chrom. Plated Cases or Indian Head Yellow 
ases, $2.50. Minimum Quantity, Yq Dozen. 
a Deposit, Bal. C. O. D. Samples 50c_ Ex- 
Send for Special Circular PALTER & 
SMITH, INC., 110 Trinity Place, N. Y. City. 


Yeu’ ee always SUTE of yout 
Cannon ore money / 
WIRE! WRITE! PHONE! 


Mills Novelty Company 


4100 Fullerton Ave., Chicago, U. S. A. 
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| | We are IN GAMES #) Congratulations 
: 4 ALL THE BEST AND LATEST GAMES & afi lc 
J 0 fh B | H G READY FOR IMMEDIATE DELIVE 3 An enviable, inspiring 40-year record well deserved. Our 20 years of Prog- 
H E RY L ress is measured in terms of our most pleasant, profitable associations 
es NEW USED e 
DISTRIBUTORS || sims! s3250 zone OEP sinse Bi A Joyous Xmas —A Prosperous New Year 
i _ our Lest’ Clover... 15.95 aiganing .:;...... 1050: ie To our host of friends and customers—we thank you, deeply appreciating 
f th f || Grack Shot ....... lk” fee ee 19.50 . age Pa 
7 or iz 0 Owing Genco Gridiron... 33.59 Blue, Ribbon --.-°. 19.50 your patronage in closing a successful season 
= Manufacturers Genco Criss Cross.. 39.50 a Sete ... ee = 
rs Live Power ....... 39.50 Airway ........... a50 & ~ 
%,  §$. 4 Gd WumeeeeeD ceeoceteocoscs . @ 
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sascce Wms ver Cup ..... -. © merit your continued patronage our 
i + Bally Mtg. Co. A.B.T. Auto Winner. 98.50 hanes ten, oes . entire organization is pledged to give 
. Rock-Ola Mfg. Corp. Cannon Fire, jr.... 59.50 Pontiac .......... 6.00 you an unequaled service. The ultimate 
3 Jennings Football 59.50 World Series ....... 5.50 Y H aoe 4 - . 
weet Mtg. Co gs oo SM ano .......... 450 & 1 in original novelties, extreme values for 
~ Co. Safety Zone ..... 32.50 Brokers re settee 5.00 i (peter quality goods. ‘What you want—when 
Mills Novelty Co. a ag tee lah ay Wings. 2000. o 3.50 a : you want it.” - 
Ga- ae 4 Sen . ae ‘ 
yO: D. Jennings & Co, Champion ....... 89.50 a ste eeeeeeee 175 & 7 
+ Autobank ........ 95.00 fF iia’? *** | ul ” 
. = Pace Mfg. Co. Autowhirl ....... 98.50 Five Star os 750 - Watch Our Weekly Ads In BILLYBOY 
— Super "8 o.2.... 39:50 Fiew® Orem os ae peas nap Bny Bay Bm rer gate 
: Bb. Gottlieb & Co. ak Be. cs 39.50 Peo HiBali |... . 7: 350 Our slogan: “JUST ONE JUMP AHEAD” with original creations 
; » iiiuie diet ts ~ np ae ee 29.50  Wiere ......---6. 4-50 a GET ON THE BAND WACON -—— MAKE 1935 THAT BANNER YEAR 
° Subway Special ... 32.50 Shamrock ......... 1.75 
hip tila: Oe. Sdcier tongne, ee Gooty eee 5.80 u WISCONSIN DELUXE CORPORATION 
7 : Century Mfg. Co. Majik Keys, jr..-.. 39.75 usm Over [222.171 1280 | ff 1902 NORTH THIRD STREET MILWAUKEE, WIS. 
; , Red Arrow ....... 94.50 Gloverieaf ....... 350 @ 
Pacific Amusement Co. Radi aie ain Ee r 
+ Peo Corp. Spark > gaia 29°50 Ralnde go: 178 = ; 
H e pa . . Sa 72.50 Challenger Crane.. 60.00 | SALES BOA 
chen Tool Co. Mills 25¢ Escalator Double k Pot, Front..... 
“Sheena atcciepiee: oe RD OPERATORS 
; Watling Mfg. Co. oi ase oe By Somiepst BSell...c.. 34.50 a. 
s an c Sin ac Be ccccccceccs COO 
, : Pierce Tool G Mfg. Co. Mills 25¢ Soncenaes Sat = 9} ‘tan 24.50 : We Congratulate You! 
Dudiey-Clark Corp. ; een ' w 
FREE—WRITE FOR NEW SLOT CATALOG OD Bah tt et ho Ho a 


Growing Salesboard Manufacturer! We appreciate your many enthusiastic letters, commending 
NEW YORK 32 LA VA AD ST., NEW YORK CITY our business policy, that of catering exclusively to OPERATORS and of supplying them with a 


novel, flashy deal, NEW each week. We pledge ourselves to continue and broaden these policies 


. . to your advantage during the coming year! We are prepared to k kind of Special 
VENDING MACHINE || (NEAR AMSTERDAM AVE. AT 1257s ST.) 0) MCOOCeCICOm Comes = rants. 

shee We have ready for immediate shipment the following new, hot numbers In SERIES BOARD 
COMPANY e INC e || TELEPHONE: MONUMENT 2-5625 Deals and Special Boards: 


Boards No. Holes Series Series 
: — ae ne in _ a — oe ben out. Profit. Price. 
=  — mem mesee i §£ SEF ewE Ferre AREF nATAnce  #@:€ PLAIN SERIES..... ’ ° 0.00 250. 2.00 
BRONX and WESTCHESTER OPERATORS! (Your Own Name) or Less . or tore ae 
. @ For Complete Stock of all the Latest Machines and the best Repair Department in PLAIN SERIES..... 100 10,000 1,000.00 500.00 500.00 30.00 Up 
; the city=CALL TODAY-—st Gur Branch. a. 100 40,000 2,000.00 1,090.00 310-00 89.50 
' a tegaeees , ,000. ,090. 910. . 
TRIPLE PLAY ..... 100 30,000 4.500.00 745.00 755.00 66.00 2 
2306 FORDHAM VENDING COMPAN v N.Y.¢ FEED THE KITTY. SO 42500 e28.00 se0.c0 © 27800 40.00 
ven r . " _ * ain 3 25. J .00 0. 
Jerome we — TALK OF THETOWN 50 10,000 500 00 239.00 261.00 22.50 * 
LITTLE BANKER... 10 1,500 75.00 35.75 39.25 4.50 © 
IRISH SWEEPSTAKE Single 400 20.00 9.10 10.90 710.80 Doz. 
Pare Oh Beem Mcccuce Single 300 33.00 22.00 11.00 10.80 Doz. 
TIP BOARDS ...... Single 120 12.00 9.00 3.00 3.60 Doz. 


Our Series Boards are filled with COUNTERFEIT PROOF Numbers. We also manufac- 


ture five kinds of Betting Boards, a complete line of Tally Cards, and regular Salesboards in sizes 
} from 100 holes up. All our Boards have reguiar midget holes for smooth punching. We guar- 
a antee them to be positively free from duplicate or missing numbers. 
; - Add 10% WU. S. Government tax to all prices. Order from this ad or write for Iiterature. 


Jobbers Write. “STAR DEALS. ORDER ANY ONE WITH CONFIDENCE. GET ON 
OUR MAILING LIST. 


(Roll and Folded Tickets for Every Purpose) 


DALY TICKET CO. AYYV OW (0) casera 


PAPER PRODUCTS CO.“ , 
COLLINSVILLE, ILL. WORLD'S FASTEST GROWING SALES BOARD FACTORY. ~ 


CHALLENGE 


NEW heater gy te TO ANY BLADE 


SEASON’S GREETINGS TO OUR CUSTOMERS EVERYWHERE 


GUIDING NEW ENGLAND OPERATORS Bea 


TO BIGGER, BETTER PROFITS! NOT A — IN A a Demand athens bot Se Draeanely BLADES 


for More and Better Shaves. 


GQUPREME in Now Englend—is the outstanding purchasing headquarters NEW STANLEY D. E. 5 Pkg., Cell. 20 Pkgs to Box. 100.......... 6.000000. $1.00 

for all operators’ BECAUSE—all operators are assured immediate ew Srasaay . a. 5 Wes. Cell. _"00- stpabpagagerocstassatécnererstent 70 
delivery of all the latest and best games—the finest service—and honest — Shane a. dine Somite min ve 

i co-operation. WRITE, WIRE or CALL TODAY!!! We have something : 


of unusual interest for YOU! SAM’S BARGAIN HOUSE 


$ 2 Sole Distributors for NEW STANLEY Blade in United ane ee ~~ 
ade a . 
SUPREME VENDING CO. oF N. E. Bi] 248 Nore: 21 stie¢t oniaseionis, po. 25% Devort ah Onsen 
1254-56 Washington Street ° BOSTON, MASS. WRITE FOR NEW BIG BARGAIN CATALOGUE—1,000 HOT NUMBERS. 


i |BUY YOUR NEW AND USED MACHINES FROM 


KENTUCKY'S OLDEST DISTRIBUTOR. ESTABLISHED IN 1915 


A.B. T. All-Star Fiying ee - jamin ey ry $64.50 | Signal, Jr ... .$39.50 
Foatball ..$52.50 Sr. ww eaee 5 enco’s Criss a 50 
Bally Natural . 13.50 | Auto-Bank .. 95.00 errr 39.50 ei os 50 
Grid tron.... 33.50] Auto Count |. 87.50] A.B.T. Aute ed Arrow ... 94. 
Peo’s Pig Skin. 35.00 } Crack Shot.... 39.50 Winner ... 98.50 ' Snark Plug ... 29.50 
PRE-INVENTORY SALE OF USED AND RECONDITIONED MACHINES. 
JIG SAW ...S$ 5.50 ¢ Super Eight ..$20.00 , Auto Whirl... .$52.50] Lightning ....$19.50 
Pontiac ..... 50 | Auto Count .. 40.00 | 42nd Street .. 5.50] Fleet ....... 18.00 
Board .. 4.50 | World Series .. 7.95 | Silver Cup ... 5.00] Pennant ..... 5.50 


Golden Gate. .. .$20.00 
Price List cf Other Used Machines Mailed on Request. 


KENTUCKY SPRINGLESS SCALE CO., Inc. 
547-551 SOUTH SECOND ST. LOUISVILLE, KY. | 
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MERICAN ALES ORPOR ATIO bore 
936 Wwrightwoo! Ave> chicad®: il. 
We are not celebrating an anniversary: we wish The piliboard. and . 
; x alt of its readers. continued nappy years- Everyone knows that if you 
ee advertise In The Billboard you pay ® good price put you get good results. H I 
: a To you operators who read this ad, let us sav you pay us a good price also, V2 
put at the same time you get quality. Quit your chiseling around for bat 
; gains. there 'S no such thing. Pick out 43 reliable distributor, select 
anita cA qualit? games, pay the price. That will assure you of success, and an 
& anniversary to celebrate. we want every operator in the country who can Riss 
: | give good references to write and inquire about our credit plan. 300 select AJ) 
: | operators are using it now why don’t you? Ec 
K 
_ 
. thm Pe (=e SED 
: . 12.5 
Ve 
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WACHINES 


WRITE FOR NEW CATALOG! 
20 NEW DE LUXE BOARDS! 


713 “ea ey 


ANY MEMBER EnOme in 
“OO” RECEIVES | FREE 


OF OOOO O44 


DAASSAASA 


1000 SWS—Takes in $50.00. Pays out $21.50. Profit $28.50. 
PRICE $2.96 (Plus 10% U. S. Gov. Tax) 


GARDNER & CO. 


2309 Archer Ave., Chicago, Ill. 


44 N. 4th St., Philadelphia 417 Market St., San Francisco 
150 Baronne St., New Orleans 24 W. Connecticut St., Seattle 


THE PIN TABLE MASTERPIECE / 


ESTABLISH YOURSELF IN 
A PERMANENT, HIGHLY 
PROFITABLE BUSINESS 
WITH 


AUTO-BAR 


NOW ON A FAST-MOVING 
SALESBOARD DEAL 


Cash in on the pop- 
ularity of draft beer. 
Everyone prefers to see 
his stein of beer “made 
before his eyes.” So 
“drawn” good beer 
tastes better — ACT- 
UALLY IS BETTER. 


AUTO-BAR distinct- 
ive in design and ap- 
pearance. Its outstand- 
ing beauty attracts 
the thousands who like 
good beer and immedi- 
ately excites a desire 
to own one. Originally 
designed to retail at 
$79.50. 


SIZE: 
12"x18", Soo were 


24” High. Protected Board 


NUMBERS 100, 200, 300, 
400 AND 500 MUST BE 
DRAWN BEFORE AUTOBAR 
iS AWARDED. 

GROSS RECEIPTS . . 
AUTO-BAR . $38.50 
CIGARETTES . 7.50 


YOUR PROFIT . . $154.00 


Terms: 1/3 with Order, Bal. C. 0. D. 


Wire Your Order—Immediate De- 
livery. 


BAK FOR FIVE CENTS 


Sx 


$200.00 


RA 


SENSATIONAL! 


CRACK SHOT is earnin 
sensational profits — BI 
money that reminds opera- 


THRILLING! 


Just what the players want 
—a game packed with thrills 
and excitement! CRACK 


BULLSEYE 


tors of old times! CRACK SHOT is the fastest, pep- 
SHOT gets and holds the piest game on the market! 
player’s interest. PROFITS Get yours! 


ORDER FROM YOUR LOCAL JOBBER OR DIRECT. 


| CENTURY MFG.CO. 


1718 N. OAMEN AVE. CHICAGO 


AUTO-BAR COMPANY, Ltd. 
160 N. Wells St.. CHICAGO, ILL. 


Merry Christmas Happy New Pear 


DEAL WITH CARL -- 
ALWAYS A SQUARE DEAL 


“IN THE HEART OF AMERICA” 


**Serving Best the Middle VWest’’ 


HE KANSAS NOVELTY Co. 


555 W. DOUGLAS AVENUE, WICHITA, KAN, 
NEW MACHINES 


Dhdekbs we aneeecceuced $63.50 LITE-A-LINE, MODEL T.........$96.00 
SCSeeeosacvepeves 29.50 MAJOR LEAGUE 40............ 42.50 

wee tere eeereeeee 89.50 MAGIC KEYS “38",............. 30.80 

weet eee eee e eens as MERRY-GO-ROUND .............. Write 

reece eeccees {3-5 RR 

ec ET Biving teapeze an’ ° °°" 52.50 . 2. ee 94.50 
r x . J oi tama 39.50 (jj itueneece o6cceeseeee 39.50 

2 nin Reger dgapllam pres 39.50 GIGTME Ge nce cccccccccccscces 59.50 

mame PORWARD PASS ............... 41.00 Se PE seve ccceccecesioe 29.50 
pdeveruwete 33.50 SUBWAY SPECIAL ............. 32.50 

hk ituaeese cand é 39.50 ee ET akc evacencecscctee Ge 

fe do not list machines announced by marufacturers weeks in advance of deliveries. All of the 

bove are in stock for prompt shipment from Wichita. One-fourth deposit with order. We carry 


e largest stock in the Middle West and solicit business only from Professional Operators. 


RED ARROW ......... $94.50 | ne yp EEUU TUTE $59.50 
GIOARIENOUS ccc cc cc ccc cece ceeee 86.50 MILLS CANNON FIRE, Sr 59.50 

Ue 79.50 MILLS CANNON FIRE, tr 42.50 
SPARK PLUG 29.50 REBOUND 39.50 
JENNINGS SPORTSMAN | 94.00 DROP-KICK - . 39.50 
MILLS Q-T TABLE 97.50 MAJOR LEAGUE, Sr. . 59.00 
Q-T BELLS OR VENDORS... 57.75 MAJOR LEACUE, jr ‘ . 42.50 
MODEL F IRON CLAW. 45.00 JENNINGS FOOTBALL . 64,50 
MODEL E IRON CLAW .... 35.00 LITE-A-LINE ica .-« 96,00 
lS 4.00 HOLD AND DRAW ............. 29.50 
SE ED sett acewecs 12.50 CE A ncn cadettscaveswoee 9.25 
POE wes ch cccccccciertonce 48.50 DICE-O-MATIC ..... 2... eeeee 12.50 


WE TRADE IN ae mae ON ANY TABLE GAME. ANY OLD a. LESS THAN ONE 
R OLD, WORTH $5.00 ON ANY NEW TABL 


One-Third Deposit, Balance C. O. D. 


Shipments Made Same Day Order Received. 


UNITED AMUSEMENT CO. 


3411-15 MAIN KANSAS CITY, MO. 


COMPLETE 
BALLY 
LINE 


COMPLETE 
MILLS 
LINE 


OPERATORS/ 


E ADVERTISE THAT WE ARE OPERATOR -JOBBERS ! 
HAT’S WHY WE KNOW WHEN TO RECOMMEND A WINNER! 


Our Collections Show that the following Machines are Proven Money Makers 


(We are Exclusive Missouri and Southern Illinois Distributors “of this number) 
tewnatéoeebesenreus 39.50 0 SS ll 
bec oectecedesese .75 SE EE cccecccccccsccceces SE 
PTT rerrr rr tee 39.50 ate na 'ns: 6 40006 60 6 5% 0 
eorecceccececerseoe 39.50 MAJOR LEAGUE, JR. ........... 42.50 
0406 ces esenebecgeses 39.50 ET ek it's du oanecess4s6 oe Ge 


We will accept your Used Equipment as part payment on any of the above numbers. 


SED MACHINE SPECIALS: Forward Pass, Jr., $25.00; Contact, Jr.. $25.00; Streamline, 
12.50; Fleet, $17.50; Hockey, $30.00; World Series, $8.50; Jig-Saw, $7. 50; Whiffle, $5.00; 
Vender, $10. 00; Sweet Sally, $7.00; Mills ay Baa 00; Gypsy, $5.00. 
One-Third Deposit, Balance D. on all Orders. 
—WRITE FOR OUR varesT CATALOG NO. 166— 


ESSER NOVELTY CO. °°737 °ESuAr Bive- 


Louis, MO. 


No. 2083—-2,000 Ic Sales. 
Nets you $16.25 after Ciga- OSTS 
rette Payout. On 50/50 You ONLY 
Gross $8.12. On Outright 
Sale to Dealer, $6.95. $300 
OUR PRICE IS ONLY $3.00 
For 1 OR 100. TAKES IN 
1/3 Down, Balance C. O. D., $4 62 
F. 0. B. Chicago. 


Write for Our NEW 1935 Catalog, Filled with Other Bargains. 


LINCOLN NOVELTY CO. 
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"SEOTT HONCKES: Cu, 70 =f I 


SPAN THE ENTIRE WORLD 
EUROPEAN AND COLONIAL OPERATORS 


ae al 


4 


For the finest American coin machine equipment and the most desirable Export Terms—Write or Call TODAY 
Scott, Adickes & Co., Ltd., lead the world in supplying the correct coin machine equip- 


at any of our offices. 


»» » FRANCE « «« 


60-62 Rue D’Hauteville, 
PARIS (X. E.) 


BRANCHES 


329 High Holborn, LONDON, W. C. 1 
IN ALL BRITISH COLONIES 


ment to meet the requirements of all European and Colonial operators. 


»»» ENGLAND <<«« 


BANK CHAMBERS Calle Major, 4 


MADRID 


» » » SPAIN« « « 


MANE BiG MONET 


PIN GAME 
OPERATORS 


Put your old games back to work. Small 
investment. Replacement board “66” for 
Mill’s Officials, Jigsaws, or World Series— 
Price $9.75. We can also refinish your old 
cabinets. That‘ would give you a brand 
new game al! the way through as good as 
any on the market. Write for our price 
and more information. 


Also for immediate delivery: 
PICSKIN—the real Football Game.$35.00 
ESQUIRE—the very latest game .39.50 


Drop Kick, Super 8, Criss Cross, Gridiron, 
Signal Junior, Spark Plug. 


Prices are F.O.B. Syracuse, tax included. 
1/3 Depesit with Order—Balance C.O.D. 


Freeoman Noveuty Co, 


1025-27 S. Salina St., Syracuse, N. Y. 


¥ You re always sure q 


of your Cannon Fire money! 


WIRE! WRITE! PHONE 


MILLS NOVELTY CO. 
4100 Fullerton Ave. 
Chicago, U.S.A. 


4 COMPLETE 
UNITS IN ONE 


4 Machines in one for each location 


Collect substantial amount from this little “store,” in- 
stead of scattering collections. 


Locations prefer selection in one attractive machine. 
Quantity Orders, $14.85 
(also satesmen) 


SELECTIVE MACHINE CO. 


3043 Carnegie Ave., Cleveland, O. 


OPERATORS: Make Money 


Wishing Everyone A 


MERRY CHRISTMAS and a 
PROSPEROUS NEW YEAR 


A. P. SAUVE CO. 
2998 Grand River Ave., Detroit, Mich. 


Manufacturers’ Distributors of 
The Leading Amusement Machines 


W 


here OPERATORS , 
BUY with CONFIDENCE® 
e 


350 Mulberry St. 
Newark, WN. J. 


EASTER 


ADVERTISE IN THE BILLBOARD — YOU’LL BE 


\ 


SATISFIED WITH RESULTS 


» » » BELGIUM << « 


101, Rue Antoine, 
Dansaert, | BRUSSELS 


ARIANA //Z: 


cit 


cm? ISSUE 


Justout! Containsall the new- 
est and hottest numbers! If 
you operate sales boards— 
or sell them—yousimplycan't 
get along without this big new 
catalog. Advance copies now 
ready. 

Send for your copy NOW and 
begin to share in the tremen- 
dous profits that are being 
made everywhere with 
Harlich sales boards. 


SEND FOR IT Now 


HARLICH MFG. CO. 
1401-1417 W. Jackson Blvd., Chicago, Illinois 


uae | 
ma anes 


" Advana 


} 


ee 


7 A.B. T. CHUTES” 
GIVE GREATEST 


- 


PROTECTION AGAINST 


CLOGGING, SLUGS, 
CHEATING AND 
TROUBLE CALLS 
Insist On the Genuine 


7 A. B. T. MFG. CO., : 
CHICAGO, ILL. 
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vier The New \ geyeet y . 


ONE SHOT AUTO- *» 
MATIC PAY OUT 


FASTER than LIGHTNING 
BETTER than SLOTS 


The Ideal Game Where Fast Action Is Demanded— 


Noon-Hour Locations, Taverns, Etc. 


100% MECHANICAL 


FULLY GUARANTEED 
AHOO, BY TEST, HAS PROVED TO BE THE FASTEST 
AND MOST CONSISTENT MONEY-MAKER ON THE 
MARKET. 
CONSIDERED BY OPERATORS TO BE THE MOST SATIS- 
FACTORY AUTOMATIC PAYOUT PIN GAME ON LOCA- 
TION BECAUSE OF ITS POSITIVE, UNFAILING ACTION 
AND THE MINIMUM OF SERVICE REQUIRED. NO BAT- 
TERIES OR WIRES TO GET OUT OF ORDER. 
YOUVE TRIED THE REST—NOW BUY THE BEST 
THE GAME THAT NEVER DIES—KILLS ALL COMPETITION NICKEL PLAY. 
RUSH YOUR ORDERS NOW—IMMEDIATE DELIVERY 1/3 Deposit, Balance C. 0. D. 


C. F. ECKHART & CO. Inc. sisi. 


HOT HITS! 


HOTCHA GIRL 


Touch a lever and 
see her wiggle and 
squirm! Her soft, 
shapely body looks 
and feels like hu- 
man flesh. Selling 
like hot cakes! Rush 
your order now! 
Great 


v 


Model! No. 1 


a 5} .00 


THEUER’S| eer PILLOWS ®esety oe 
Ee CSatin™ pence: $6.00 | Saces.* ben $3.75 apes 


SPARKLING apr Ma Bn 


With Kapok Filling, $3.00 Dozen Additional. 7-7 
FREE CATALOG—LARGE VARIETY DESIGNS—MOT- & 
TOES—COMICS—PATRIOTICS, “ROOSEVELT,” Etc. & 
25% Money Order Deposit Required, Balance C. O. D. & 

For Quick Action, Wire Money With Order. 


WESTERN ART LEATHER CoO. f 


1646 Arapahoe St. (Manufacturers), DENVER, COL. 
P. O. Box 484 


The front row 
sparkle (and how), 
the back row don’t. 
Not harmful or 


: ; . P Score Prize. 
a Haz The House that Confidence Built | =e 
em. . re 2 | . . 
e150 &sz- ||Southern Automatic Sales Co ay 
Write oes Quantity a Doz, $5.00 


NOW! WITH SALES CARD 
Goes big in Taverns, Night 
Clubs, Stores, etc. 

Takes in (ser $1.25 With 


$3 .50 5 for $5.50 


10 for $10.00) @!rt 


tab Stepan Kenicnigr For” < 1525. 540-542 South 2nd St., LOUISVILLE, KY. watan’saca | 


AUTO WHIZ BANGS, Original. Doz. 1.00 
Scorry LEAKING BOG Gna. TRAY. WRITE AT ONCE FOR OUR GREATEST COMPLETE BARGAIN LIST WHICH CONTAINS 


Doz eek eo 4.50 MANY LATE USED GAMES WHICH WE CANNOT ADVERTISE WITHOUT UPSETTING 
WEST SAND CARDS. Doz’!!! **:: ‘40 THE MARKET. VALENTINE 
LAUGHING TOILET PAPER.. Doz.. 1.00 WE HAVE ALL THE NEWEST MACHINES FOR IMMEDIATE DELIVERY. 

Hundreds of other Jokes, Novelties, Razor FAN DANCER 
Blades and General Merchandise. Get on our The Most Remarkable CANNON FIRE, JR.. by Mills ...........000 0066 c ee eens $59.5 | Also Plain 
Mailing List, The Beautiful and Popular CANNON FIRE STANDARD by Mills, $42.50; CRISS CROSS, $39. 50; Hottest card novelty 

d $1.00 for Samples of wo” fibeve, GRIDIRON, $33.50; JR. FLYING TRAPEZE, $39.50. aN out! The original! 
J Deposit with @ O. D. : Sree 2 Beautifully printed in 
A natural colors, with 

Lad | Valentine Greeting or 

plain. Each in envelope. 


N AH. THEUER CO. CANNON FIRE 


$4.00 Per 100 
3 for 25c; 25 for 
$1 .00. 


7 | 
Junior, $59.50 « » Standard, $42.50/ 8 i. Ta Se 
Salance ) L amples Cas. 
oo THE GREATEST PIN GAME EVER BUILT BY MILLS fund if Desired. ) 
6 REAT F ST 26 Distinctive Features Not Found in Other Games H. FISHLOVE & CO., Mile. 
42 rleans St., c . nm 
k ORDER NOW FOR IMMEDIATE DELIVERY — NO WAITING | lente _—- 
oe nny r~ BE FIRST IN YOUR TERRITORY WITH THIS PHENOMENAL WINNER 
° em 
USED MACHINE SPECIAL 
a. Te FLEET, $15.00; LIGHTNING, $20.00; RELAY, $10.00; SKY “RIDE. $3.50; MONARCH, $4.00 MEDICINE MEN, AGENTS, STREETMEN 
PENNY- Terms: One-Third Deposit, Balance C. O. “ALL SET_AND SaTte- 3 
NICKEL FIED?” : H 
Cet a few and| | MILLER SALES CO. Tt Nouls mo. “YE |], 1 nots. get our prices. on Et 
make some BIG || “Authorized St. Louis Distributors for Mills Novelty Co. Pin Games” Tonics (Liquids or Herbs), 28 
Oil, Family Ointment, es 
money. Corn Remover, Soap. Any- = 
FRE eee 2 nema, ay Bey Fy - Ne 
greater success. i = 7 
To legitimate W AN T £ Dp! JIG SAWS and WORLD'S SERIES. Highest Trade in | Cel-Ton-Sa Medicine Co. 258 
Tis ae Pree allowance in exchange for SIGNALS and ELECTROS. a hn 33 
th ae taeseteenllmmpnesy wanes to TELwemss us oe 
E? EKS, .00; le Je ngs ie Duke Jack- 
2306 Amsterdam Ave. pot Bells or Venders, Latest Coin Chute, $27.50; 
The NORRIS MFG. CO. MANHAT TAN VEN DING CO., Inc. NEW YORK CITY. wise iss ate Vistele Lice’s Bend Sackpet Sel 
COLUMBUS, OHIO SS Sane oy EE KINZER NOVELTY 
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BICGER EARNINGS ever built. 


ers’ attention. 


anti-tilter. 
skill play. 


AMERICA’S NEW PIN GAME HIT 
WITH ROTATION PROGRESSIVE SCORING 


NOW—A Greater, Better Pin Came with the Most Unusual THRILL FEATURES for 
SHOOTING STAR is Unique! 
with its novel, different, ROTATION PROGRESSIVE SCORING ACTION! 
ture is so revolutionary different—it immediately captures and HOLDS all the play- 


Note the brand-new, smooth “Feather” lift and plunger combination. The new 
The beautiful, sparkling chromium trimmings. The new size marbles for 
The rich-looking, vari-colored board where dignity and flash have been 
combined. AND—the MOST THRILLING PIN GAME FEATURE OF ALL TIME—the 
SHOOTING STAR—that automatically shoots the ball into the rotation progressive 
scoring unit at the bottom of the game. 
skillful shooting into the top STAR hole kicks the ball from chute to chute—pro- 
gressing the score in this newest ROTATION principle. the 


SHOOTING STAR IS PRECISION BUILT! GET BUSY... 


RUSH YOUR ORDER TO YOUR NEAREST JOBBER TODAY 


It THRILLS the players 
Every fea- 


After the ball reaches the bottom unit— 


marble, also enclosed. 


HERE’S WHY . 

SHOOTING ‘star offers 
all operators the type of pin 
game they have long been 
seeking. YOUR LOCATIONS 
NEED SHOOTING STAR. 
The play of the game is so 
well eS because of 
new ROTATION PRO- 
GRESSIVE SCORING principle 
that daily or weekly high 
score, or regular immediate 
pay-off can be used. Double 
score marble and triple score 


STANDARD SIZE... 
40x20”. 

Beautiful two-toned, 
modernistic, Chinese Red 
cabinet with unusual and 
pleasing side designs and 
crack-proof, reinforced, 
tapering legs. 


Two Games 


Of One! 


NEW!! Salesboard 
Number Reel 
Strips, also a Set 
of the well-known 


with each Machine. 


Plays Penny, Nick- 
el, Dime or Quar- 
ter. 


Mechanism. 
Satisfaction guaran- 
teed or money back. 


$12. 50 


dackpot Attachment, $41.00 extra. 
Greatest Value for the Least Cost. 
1/8 Deposit with Order, Balance C. O. D. 


W i SPECIALTY 2507 Marcus Ave. 
= B20 COMPANY _ 5t- Louis, Mo. 


You're always sure of § | 


your CANNON FIRE 
MONEY! wiser writer Poonet 


Mills Novelty Co. 


= 4100 Fullerton Ave., Chicago, U.S.A. 


it Reel Strips, || 


DAVAL MANUFACTUORING CO. 


200 S$. PEORIA ST. 


CH 


; « . and the best prices 
ON ANY MACHINE YOU WANT i 


Tithe: 


Vndr., 5c, 10c, 25c Play. .$37.50 
MILLS Single J. P. Vendors. 
SPER F POEL pray 17.50 
MILLS Counter Single J. P., 1c Play 29.50 
STANDS 


USED NEw. 
i} Jig Saws (With Iron Stands)....$ 4.00 | GRIDIRON ..............06. $33.50 
} Prosperiti, Mills Official, Airwa ay, Sn ee, scsccencsosene 39.50 |||) 
| Brokers’ Tip, a yy -Scor ears ee 39.50 
Five Star Final, “Aristocrat, SUPE oo cchesccceeen 39.50 | 
Sr.; Big Broadcast, be.; Majestic, BIGSKIN |... 0. eee ees e 35.00 
| CT ON ors 08 sno 0:0 6 0.0 7.50 is ok a aiglne 66006 39.50 
PLEASURE ISLAND rrr re 12.50 FLYING TRAPEZE, ee 39.50 
Keen Ball, Knickerbocker, Blue DE corsecsssosee es 39.50 
| ME nu kwhoussesece od sus 13.50 REBOUND 
| Merry Christmas and a Happy New Year to All Our Friends 
| 1/3 Deposit, Balance C. O. D. 


| f IRVING MFG. & VENDING CO., Inc. 


| i} 922 Eighth Ave. (Bet. 54th & 55th Sts.), Phone Columbus 5-4959, New York. 


HERE 1S A GOLDEN OPPORTUNITY! 
THINK OF IT!! 


A 2,500-Hole Penny Cigarette Board containing 2 Men’s 
Pipes, 4 Pearl Pocket Knives, 1 American-Made Pocket Watch 
and 1 Elgin or Waltham Pocket Watch, for only 


$6.00 


Our 1935 Catalogue of new and different Penny Assort- 
ments and Money Boards is now ready. 


WRITE FOR YOURS TODAY 


TERMS: 25% Deposit, Balance C. O. D. 


A 5 OM 


NOVELTY SALES CO., 806 Walnut St., PHILADELPHIA, PA. 


ICAGO. ILL. 


Crane, Claw, Digger : 
Operators 


Our 1935 Line Is NOW Ready. | 
Hundreds of New Items that are | 
Proven To Bring Real Play. 


We Have Representatives 
Throughout the Country 


SPECI 


HOLIDAY SEASON OFFER 
Write to have our Representative call 
to explain our special “Get Acquainted 
and Maintain Old Customers” er. 

We guarantee that our line will Im- 
prove your play 100%. 


7 | 
INTERSTATE NOV. 
& TOY CO., Inc. 


158 Park Row, New York. 


VIRGINIA OPERATORS 


We are opening an up-to-date Repair Shop 
and will carry a full line of Mills, Bally and 
Gottlieb repair parts. Drop in and see the 
latest Machines, also a large list of Used Ma- 
chines at all times. 


C. G. MOORE 


P. ©. Box 317 Bedford, Va 
* Phone 370. “ 


—_ ae PS ee | 
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CELIO ARS A SOR” PEGG aes 


— 
Des iii _. eae 
j : ‘a : ma ~~ 5 ae A 
~~ Le . ‘ eS is Height 234” 
wR a ee a Width 16” 
Pending . we ie sae Depth 16” 


DON’T Buy A NEW MACHINE THAT Is AN OLD MACHINE BEFORE YOU BUY IT! 


GET THE WATLING ROL-A-TOR. ... The ROL-A-TOR is years ahead of any other machine. . .. . It is the only Bell Machine in the world 
that has a coin top showing the last NINE coins. It is built for lc-5e-10c-25¢ and 50c play. We told you that we would not give you a coin 
top unless it was years ahead of any on the market. The ROL-A-TOR coin top is it. Get a sample of the new beautiful ROL-A-TOR built in three 
models, Bell, Front Vender and Gold Award, built with regular payout, or with wonder payout, often called mystery payout. Note the height, 23'/2 
inches. It is not a big high clumsy box car, it is not a midget, it is just the RIGHT size. Write for price and particulars. Get a sample ROL-A-TOR 
and you will get a machine years ahead of any machine now on the market. 


MADE ONLY BY 


WATLING MANUFACTURING COMPANY 


Established 4640-4660 WEST FULTON STREET, CHICAGO, ILLINOIS, U.S. A. Tel. COLumbus 2770 
1889 Cable Address ““WATLINGITE” Chicago All Depts. 
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CIGARETTE CASE AND LIGHTER 


COMBINATION—Assorted Beautiful “3S 
rae _ 50 — —_ —_ 
ee 


a 
“ HARBRO ” 
Gold- Plated 
Pocket Watch 


paren Made. 
ly Guar- 
phe § Fancy 
Dial, », Pasoed l 
- B k. Sensa- 
-B's) tionally Low 


82¢ 


“MATCH KING" 


Model Match King 
ighters. Black, 


Genuine $1.00 
L | 
Red and Green. = 
Beautiful Color 
Sprayed etal. 
posted 1 Doz. to 


Dollar Displa 
Box. ‘Each. 


77—GENUINE PARKER $4.50 DUOFOLD 
MODEL PEN & PENCIL SET, beautiful Pearl 


Colors. Per Set, $1.50 Pen Only, $1.00 
Write for Our New Catalog. 


THE HARRIS COMPANY, 


= —519 W. Madison St., Chicago — 


‘ 

JES 
AXLE MAKEF 
\ ee 
‘% SCOOP 

Sa HAS MADE GOOD! 


Hundreds are now on 
location — each _— 

ting from $3 a 
$10.00 ot profit 

@ The SCOOP vends 
candies and large 
novelties, such as} 
watches, knives, cig- 
arette lighters, har- 

monicas, manicure 


sets. etc. 
2'2 Gross Small Toys. 
D. ROBBINS &CO., "3-8, 2s, Kalb, Ave. 


INTRODUCTORY “DEAL” All for Only 
41 Scoop (With Floor Stand). 
$97.30 ||F 
va (Regular $60 Value) Pat 
CARTOON BOOKS, PHOTOS, NOVELTIES 
0 Assorted Sampies, $1.00 


415 Lbs. Candy Coated Peanuts. 
Terms: 1/3 with Order, Balance C. O. D. 
2 
H. ASTRA, 109 N. Dearborn, R-1201, Chicago. 


You're always sure 


of your Cannon Fire money! 


JOBBERS- OPERATORS 


We carry the most complete 
line of premium merchandise in 
the country. Full line of Digger 
items. Our salesmen cover the 
entire United States. Drop us 
a postcard with your name and 


address, our salesman will call 
tie Bigger Profits—Ride The APCO Flyer to see you. 


»»» ANNIVERSARY SPECIALS ««« 
BALL LIGHTER © i 


No. 408—Special 75¢ each in doz. lots 


The greatest Digger flash and money- 
maker in history. The beautiful Ball 
Lighter — NOW — 
at a surprisingly 
Low Price. 

Ball Lighter No. 409 
at 50c each in 
dozen lots similar 
to photograph, but 
with 1” flat bottom. 


Cc 


IN DOZ. LOTS 


INGRAHAM WRIST WATCH 


with Leather or Link Bands. 
Beautiful prize item. Individually 
boxed. Carry $5.00 Price Tag. 
Special at.... 


Write Today for New (935 Catalog. 


ATLANTIC & PACIFIC MDSE. CO. 


876-878 Broadway, NEW YORK CITY 


WIRE! WRITE! PHONE! 


MILLS NOVELTY CO. 
4100 Fullerton Ave. 
Chicago, U.S.A. 


2ALES BOARDS 


AMERICA'S FASTEST SELLING 
QUALITY SALES BOARDS 


YYYIYI] 
NEW /DEAS, SEND FOR 
COLORFUL CATALOG. 


DISPLAYS, ILLUSTRATING 
BIG PA YOUTS | WEW NUMBERS 


HAMILTON MFG. CO. 


413 SO. 57.ST. MINNEAPOLIS, MINN. U.S.A. 


A New Field for Steady Profit 


With Vendex Co’s. Modern, Neat Chromium V 
ATTRACTIVE SANITARY DISPLAY! 


FOR BOOTHS 


and 


“Your machine 

at and the best! 
ave ever operate 
They are outs 
any machine tha iat ; 

ave. In add 
tion to their sell 
ing ability, the pe 
nuts in them sta 
fresh twice as lor 
as in any other ma 


most imporan 
consideration i 
this climate.’’ —] 
ANDERSON 
a. Tex. 


THE VENDEX ¢ 


Dept. B. 
2129 Tremont $ 
Boston, Mass. 


You can get the “Dough” 


WITH 
LEVIN’S SPECIALS 


Best buys for streetmen, demonstrators, 
window workers, canvassers, agents, 
ete. Our lines include large varieties 
in Novelties, Toys, Jewelry and other 
seasonable merchandsie, priced right 
for —- selling during the holi- 


day period 

B100—Running Mice, Gr....... $ 3.50 

B101—jumping Fur Dogs, Gr... 9.50 

B102—Gyroscope Tops, Gr...... 14.50 

B103—Humpty Dumpty, per 
Se sac tahennseneeae 7.50 

6104—Pop-Pop Speed Boats, Gr. 6.00 


B105—Swimming Dolls, Gr...... 9.60 
B106—Toy Wrist Watches (with 
movable hands), Gr..... 4.50 
B107—Paper Dancing Figures, Gr. 4.25 
er ~ ee Wrist Watches, un 
B109—Pearl Bead Choker Neck- 
OGD, “Dhivictcccosced 


LEVIN BROTHERS 


Established in the year 1886 
Terre Haute, Indiana 


Selling Out All Used Gam 


World Series. .$ 6.00 Biue Ribbon. oe 
Sa 5.00 


Baby Contacts.. 9-00 Lightning .... 48 
F 12.0 Golden Gate... 21 


very Machine aaiiettiall to be in good ° 
aition yy look like new. Deposit with order, 


soo sete OHIO SPECIALTY CO. 


Cincinnatl, 


OPERATORS 


YOU ARF IN Py SINESS TO MAKE MONEY! WE CAN HELP YOU WIT Oo HE 
LATEST } _ NUMBERS, .n LAST WORD IN COIN att ACHINES, BUILT . 
THE A. B. T. MANUFACTURING CO.— 


AUTO WINNER $90. 00 ALL-STAR F ‘OOTBALL, $52.50 


A machine that is almost human. Why? Be- Something new—different. A wal football 
cause it totalizes every score, besides giving game with the men lined up on the playing 
you an accurate check on all pay-outs. field, with plenty of action and thrills. 
Y OUT A SAMPLE AND CONVINCE YOURSELF—YOU WILL BUY MORE. 
WE CARRY A COMPLETE LINE OF EVERY NEW AND USED MACHINE ON THE 
MARKET AT —— bY PRICES. LET US KNOW WHAT GAMES YOU ARE INTER- 
TED IN. GET ON OUR MAILING LIST. 


WANTED—SLOTS. WE WILL BUY FOR CASH OR ACCEPT IN TRADE 
_~ ESCALATOR SILENT BELLS—GOLDEN MYSTERY BELLS—GOLD AWARDS— 
Q. T’s—GOOSENECK SILENTS OR MYSTERY JACKPOT BELLS OR VENDERS OF THE 
ABOVE TYPES, IN EITHER 5c OR 10c PLAY, PROVIDING THESE MACHINES ARE LATE 
SERIAL NUMBERS AND IN A-1 MECHANICAL CONDITION. 
One-Third Deposit, Balance C. O. D. on All Orders 


BAUM NOVELTY CO., 2008-12 Ann Ave., St. Louis, Mo. 


“Factory Distributors for A. B. T. Mfg. Co.” 


~ OPERATORS _ 
AVOID NEEDLESS 
~ TROUBLE CALLS 
INSIST THAT A. B. T. 
COIN CHUTES ARE 
UPON YOUR MACHINES 
They Are Made for Your 
Protection 


A.B.T. MFG. CO., 
CHICAGO, ILL. 
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Here is the greatest feat ever performed b 
RED GRANGE — A mechanical Footbalt” 
Game that only the brainiest player in 
the country could produce! OPERATORS: 
IT’S GALLOPING GHOST No. 77 that’s 
going to produce those RICH PROFITS 
you've long been waiting for— 


WRITE-WIRE 
EXCLUSIVE DISTRIBUTORS 


0 PAMCO proces TODAY 


FOR 
ILLINOIS - INDIANA - MICHIGAN 
WISCONSIN - IOWA - MINNESOTA GET 


GERBER & GLASS DIST. CO. fae 


| AT 
914 DIVERSEY BLV’D. — CHICAGO,ILL. By 


ALL PLAYS DESIGNED foam 
BY RED GRANCE— 
A WINNER! 


— ORDER FROM OUR ASSOCIATE JOBBERS IN THE ABOVE MENTIONED STATES — 


MAJIK KEYS KICKER 


The Game With the New Action 
“KICKER” 


LEADING THE FIELD 
IN MONEY MAKING 
ABILITY. 

BEST VALUE EVER OFFERED 


Standard $ 3 02 
19x38 —_ 
Junior $ 7. 75 
22x44 .e AE 
a MARCUS 
The only game with possibili- SAYS 
aia ties of a win at either the top : There’s one thing OPERATE! 
oh a or bottom of the playfield. sure WE SELL WHOLE- 
order, ° MARKEPP SALE ONLY 
Vi; penn nd aa | TO OPERATORS 
cinna: Pr ¥ 
Get Started With MAJIK KEYS KICKER Today LOCATIONS ONLY!!! 
THESE DISTRIBUTORS CAN SUPPLY YOU . 
we oy ee B &- 516-20 oma Co., 1922 Freeman Ave., Cin- Pe e N nae of = La 
es os ew or ity. n . le : * 
Trimount oo eee Co., 1292 Wash- H. one ee. Co., 302 S$. Main St., Mem- ad ur re Ss an ustomers 
ingt °9 oston, ass. . nna. 
Metiene! Cela Mechine Corp., Baltimore, Automatic Amusement Co., 683 Linden LEADING DISTRIBUTORS 
Md. Ave., Memphis, Tenn. FOR 
i . Dd. Co., 1340 Forbes St., Pitts- 
eo é LEADING MANUFACTURERS 
Boyle Amusement Co., 1349 N. W. 3d St., Banner Specialty Co., 1530-32 Parrish St., 
Okishome City, Okie. Faliedsiphie, Pe. Write for our Catalog of Guaranteed Used Equipment 
Sol. {Gottlieb pot? W. Washington Birmingham Vendin oe 1902 8th Ave.. 
ivad., os ie eg in m, 
‘ i. lle, N. C. 
Mate" Avan an Fancnces” Me™ Veni at Spers Bverrere THE MARKEPP CO., Inc. 
ALLIED AMUSEMENT co 1228 South Olive Street, CLEVELAND, OHIO — 3902-4-6-8 Carnegie Ave. 
ey LOS ANGELES, CALIF. CINCINNATI, OHIO — 1410-12 Central Parkway 
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 i(|Exclusive VIKING Creations 


FOR NOVELTY MERCHANTMEN & OTHER DIGGER EQUIPMENT 


v8 
et 
™~ : <ai> eo 
<aiKine> ‘ : 
oun =~ ae Se we ; 


BED 


VIKING TABLE LICHTERS TRANSPARENT 
: Wide Variety, Unique Shapes & GLASS CLOCK 
Designs. Assorted Colors and No. 141 


Two-Toned Effects. 
SPECIAL PRICES TO OPERATORS 
NO. 1010—TUDOR 


$2.25 


NO. 1011I—COTHAM 


See for yourself what 
makes a clock go. 

Assorted clear crystal 
colors in square, hexa- 
gon, octagon and heart 


apes. 
$2.50 SPECIAL $ 
NO. 1012—DE LUXE PRICE 1 50 
To Operators .. ° 


$2.75 


> 


RADIO LARGE BANJO 
CLOCK CLOCK 
ati vantage 1% length; silver ( 
a idi inish; etche meta 
b ——e dial. No. 100. Special f 
Silver Finishes Myr} a = Operators, 
SPECIAL | 
TO OPERATORS 
r 
$1.50 => 


1%3 


TL | 
ih MEO aoa F + We solicit your open 
Saree = : j orders because our 
knowledge of your 
problems; our famili- 
arity with your ma- 


<ai> 


~~ ee 


; x! H chines, and our un- 
t ey Accordion equaled facilities for 
- Table Clock giving you prompt 
‘| Oxidized Bronze shipment enable us to 
1 and Silver save you time, worry 
i Finishes. and money. 
j No. 713 


Every item on this 
page designed with 
a first hand knowl- 
edge of how to pro- 
duce the type of 
merchandise that 
keeps a steady 
stream of nickels 
flowing. 


SPECIAL PRICE 
TO OPERATORS 


$1.50 Each 


mubeh 


mame: 


a> 


<a 


RAINBOW 
CLOCK 

No. 616 
Unique Design and 


Contrasting -Color 
Effect. 


"SS one 9 Bat 


MARBLE 


LIGHTER uineummenme Mie ieee alate! 
— All Vik Clock 
No. 486 ° * NEW * Individually Boxed. 


Combination 


Gener” | NOVELTY MERCHANTMAN | sreciat 
sorted Colors. Digging the Biggest Profits in Merchandise Ma- To 0 $2.50 ¢ 
Marble Struc- chine History. © Operators 

ture with WRITE OR CALL FOR COMPLETE DETAILS. 


Catalin Base. 
SPECIAL PRICE ry ~ ae 


"$250. USE THIS 
SHEET AS 
YOUR 
ORDER 
BLANK! 


Your mail orders re- 
ceive the same care- — 
ful attention as they — - = él 
would if you were j¢f, =e . 
here in person select- FRENCH HORN 
ing and checking CLOCK No. 288 GOLD 
each item yourself. STiver and Gold Finishes <SIKIN@> 
The key to your sue- Like ail VIKING Clocks —S~ No. 768 
pom a “er equipped with high- In size, shape olor, design, construction. Sarr 
merchandise. Call on grade, 30-hour guaran- aay Poe fesyicce “creas 
- quality, price—and EVERYTHING these VIKING 
us to supply it to teed movements. products are ideally suited for “automatic merchan- 


ti TENNIS CLOCK—7 YW,” length; silver finish. Made especially for Digger you at the lowest SPECIAL disers.”” Created by experts exclusively for Claw 
4 8 oe prices in the in- PRICE lachine use! L PF . 
| use. No. 712. Special Price to Operators, $1.50 each. austen. Te Operators P&-4Q Machine ux; SPECIAL PRICE TO $1.50 


= Ri WED MEYER Foe digg 


Valional Diskibulofor lhe No ve/ty Merchantman 


: 170 FILTH AVENUE 0 manveacrurer @ smeorrene NEW YORK CITY 
BRANCHES IM ALL PRINCIPAL CITIES 


aS ala 1 


FISH CLOCK Brittion:. Gold 
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YOU CAN’T FAIL TO BE SUCCESSFUL 


with the NOVELTY MERCHANTMAN an 


VIKING PRODUCTS — secause we won't let you! 


To operate DIGGER MACHINES— 
offers to the alert man one of the 
finest Business Opportunities today. 
Like venturing into any kind of busi- 
ness—he should know all facts be- 
fore investing—that he can be cer- 
tain to start off on the right track. 


rue enough—there are Digger Ma- 

chines and Digger Machines—but 
© product can be greater than it 
as proven itself to be. 


ver since the introduction of the 
OVELTY MERCHANTMAN — 
built by one of the oldest and fore- 
ost Coin Machine manufacturers 
it is to this day a constant chal- 
enge as the most unexcelled prod- 
ct in QUALITY and PERFORM- 
ANCE, 
q 


at’s why the world’s largest and 
enowned distributor, 


RIG WEDEMEYER 


as taken over its national distribu- 
= |fon—assisted by the VIKING OR- 
" IBANIZATION that won't let you 
av; Bil in the Digger Business. 


chan- 
law 


- WRITE FOR COMPLETE PARTICULARS 


--what the VIKING 
ORGANIZATION 


means to Digger 
Operators 


Here is a vast army of not less than 
150 expert men—who are at your 
command to teach you how to get 
started in the Digger Business—with 
personal supervision and co-opera- 
tion to assure your success. 


There is more to operating Diggers 
profitably than merely placing them 
on locations. 


VIKING MEN—know—they teach 
you. 

Correct Merchandise — attractively 
arranged on display to win greater 
public patronage is a major part of 
success. 


VIKING MEN — know — they'll 
show you. 


There are no dull locations where 
the NOVELTY MERCHANTMAN is 
on the job. 


VIKING MEN—know how to make 
it a producer always. 


You'll never have any problems in 
obtaining the very latest merchan- 
dise at lowest prices that are actu- 
ally tested for Digger Machines. 


VIKING MEN—will advise you. 


ERIC WEDEMEVYER 


| VIA Dishibrlor por lhe Novelty Merchantnan 


170 FIFTH AVENUE e dansfor he es onrede NEW YORK CITY 


BRANCHES IM ALL PRINCIPAL CITIES 
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: NEW YORK CITY: “CRISS CROSS Is pulling 
m= F.O. a UD for repair. ORIGS “OROSS ts. the, most 
¢ H 1c AGO ene a rn Cc. 7 aire png hngends + / tug of our operators— 


—Supreme Vending Co. 
TAX PAID 2025 N. ASHLAND AVE. CHI % AGO 


2 


FT GREAT BRITA nc UNITED STATES 


_ AGREE ON THIS RECORD YEAR’S SALES ACHIEVEMENT 


“mn 900,000.00 


WORTH OF COIN OPERATED EQUIPMENT SOLD BY 
(Weston Novetty Company 


7 20ALPHAPLACE,KINGSCROSS % 11 BROADWAY 
LONDON, N.1.,ENGLAND * NEW YORK, N. Y. 


In the year 1934, Weston Novelty Company sold more than $500,000.00 worth of coin-operated equipment in Great 
Britain and throughout Continental Europe. 


Weston Novelty Company are interested in the distribution of American-made Pin Games and other coin-operated 
machines for the Eurcpean market. 


Writ Call TODAY at New York 
_A Mi E R i C A N Mi A N U F A CT U R E R S Offices. All dealings strictly confidential. 
"EUROPEAN OPERATORS W'« <a 3 2w" London Weadeuarzers immediately for the ve 
any type machine with the required coin chute for any foreign coins. 
Weston Wireless, Ltd., Sole British Distributors of Emerson Radios, is an affiliate of Weston Novelty Co. 
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... any pin game manutacturer who believes he has © | 
a product of merit. All dealings will be kept strictly — 
- confidential Our own representative will call to sce 


the game anywhere in the United States and arrange 
lor finance Evere! distribution if found satisfactory. 


tors we place before all manufacturers our combined 


\\ as the two leading Eastern coin machine distribu- 


\ , resources and distribution facilities. Manufacturers _ 
\ seeking immediate quantity distribution and a" 
XY * guaranteed quantity orders for a 
markets are invited toget intouch a 


NY ws us immediately. | 
EZ 


ES 


¢ 


SUPREME VENDING CO.nc f} JOHN A. FITZGIBBONS. 


557 ROGERS AVENUE \Oas3 WEST. 477 STREET. 


7 ; af ; 
BROOKLYN NEW YORK \ NEW YORK ciny NEW YORK 


“AMERICAS TWO LEADING COIN MACHINE DISTRIBUTORS” 
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MODERIN 
VENDING IS ALWAYS A iy 
COMPANY Wuinnerg ae 


656 BROADWAY 
NEW YORK N.Y. 
U.S.A. 
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ACTION-ACTION 
ACTION 


is the cry of the players today—however— 
not the ordinary meaningless animation—BUT 
—an action that represents a real performance 
—with the character of the game. 


In REBOUND—-you have the most stupendous 


assortment of different kinds of action—ever 
assembled in a single pin table—each a thrill- 


ing fascination and a major part of the play 
for players to test their skill. 


kh 


& 


Vy, 


ACTION-ACTION 
ACTION 


To see balls actually looping the loop—and to 
see balls traveling with lightning speed on 
double-deck surfaces is the newest sight for 
any eyes to see in pin tables today. This per- 
formance alonc makes it equal to any great 
game—YET—there are far more additional 
thrills in REBOUND. 


There is the DOUBLE PAIR of TRIP Holes— 
to key up the skill shooters—and greatest of 
all is the most spectacular performance for 
which this phenomenal pin table is named, 
when you see balls rebounding—rebounding 
and rebounding giving a demonstration of real 
stupendous action on a beautiful smooth rolling 
spacious area—holding the player in a tre- 
mendous suspense because the objective of the 
ball is either the 500—1,000—3,000—4,000 
or 5,000 Hole. 


OPERATORS— REBOUND is another 


EXHIBIT PROFIT MAKER for you 


1392 


REBOUND is a great com- 
bination skill and pleasure 
game with no lost balls— 


BUILT IN A POP- 
ULAR LOCATION 
SIZE — 19x38 In.., 


. the ama- TE with the usual ‘ 
built purposely “a cys iq = act : EXHIBIT PRECISION Chueags 
teur and skill s ter. * y) RES. and QUALITY 


Yamous COUNTER 
PROFIT MAKERS 


—_.. |he popularity and demand for this fa- 
BOOSTER. mous EXHIBIT counter game has never 
ceased since its introduction. All operators say—it’s the 
peppiest of all dice games and a fast money maker. Three 
machines in one — is the BIG feature that made the 
BOOSTER—a big hit—and big producer for operators. Can 
be had with 3 different sets of dice—provided with cor- 
responding reward cards. 14'’ Long; 10° Wide; 4” Deep. 
+6 3 99__ It’s just that kind of a Dice Game 
SELECT EM players want—and nothing else—a 
dice game that lets ‘em play their own lucky number to 
win. Every player has a “hunch” on a certain dice number 
—that he likes to play—particularly in that ever popular 
dice shaking 26 game—and remember those — ‘big and 
little dicks’’—and Joes when rolling the bones in a crap 
game. NOW — he gets the the same thrill — playing 
“SELECT-EM.” 14” Long: 942” Wide; 51%" Deep. 


SEE YOUR JOBBER 
LIGHTNING 


EXHIBIT SUPPLY CO. fae 


4222-30W-LAKE ST- - - CHICAGO Seeiiatc\is 
DROP KICK 


PO ho Pet, i ’ 


Co ell 


CREATORS OF 


VIGGER MACHINES 


WORLD'S LARGEST MANUFACTURER OF COIN OPERATED AMUSEMENT MACHINES 
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THE OPERATORS 
P PREMIUM HEADQUARTERS | 


“GLOW LAMP” iis 


A WEST BEND PRODUCT— 


The “BOMB CLOCK” 


* 
HONEST QUALITY 


LOWEST PRICES 
SINCE 1920—— 


“Honest Quality and Lowest Prices” has always been the 
policy of Morris Struhl. Our customers are our FIRST 
consideration. The fact that they continuously buy all 
their premium merchandise from us year after year—an 

the further fact that our customers boost MORRIS STRUHL 


RR Sata PONE tie ae 


to all their friends everywhere has resulted in our being 
recognized as the OUTSTANDING OPERATORS’ PREMIUM 


No. 472. A Beautiful Lamp HEADQUARTERS. Morris Struhl has experienced salesmen 


in a new metal-aluminum who intimately know your needs and the LARGEST pre- 
with Sun-Ray finish. Blue mium stock assortment for operators in the country. 
* — Ay cord ess Remember: For Honest Quality and Lowest Prices— 
* High — ov, oaag Hing BUY FROM MORRIS STRUHL. 
and Pin Come 


Jbbbibbi bbb bb bbb bbb 


The latest in DIG- 

GER FLASH. A Bomb $ 15 
Clock. It hongs or 

fests on its patented a 


é ie 
. Pines "GE dod ee tee dnd the New @Slic 

specially ones me — items 
i Sample, Reg. Price $1. 1s NS Sample $2.00 Ea. 


* 
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, AMERICAN MAD 
INGRAHAM Waist Watcues Se | 
x 
x 
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* 
* 
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* 
* 
* 
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* 
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x 
* 
* 
* 
* 
x 
* 
* 


Your choice of Wrist 
Watches made by Two 
Leading Manufacturers. May 
be had with Leather or 


LATEST 


MODEL = 
Metal Link Bands at teed Hy y) 
n an at no I 
extra cost. We expect the WATCHES — 
price on these items to go ~ 
up after the first of the 
year. Each Watch carries 
a $5.00 Retail Value Price 


54-60 


Sample $2.00 Each 


petted POCKET WATCHES 
| 


+. J 


Fully guaran- 
teed. Some 
with Unbreak- 
able Crystals. 


—_ ao 


Special 


“SESSIONS” MANTEL oa 


Xmas 
Special 


This outstanding value 
will bring to any Op- 
erator more satisfied 
play than any other 
item in the clock line. 
The opportunity to seil 
this outstanding value 
clock at a low price 
was especially granted 
us by the manufac- 
turers. 10” high, Base 
8” wide, 3" deep. Fin- 
ished in either Black or 


SESSIONS 


BANJO CLOCKS 


Xmas Special 
ANOTHER CLOSE-OUT. 
Only a few hundred on 
hand. They are 17” high 
and adorned with a Golden 
Eagle, Mahogany Case and 
Gilt Decoration. Each has ; 
$9.75 Price Tag. i 


‘“MAYFLOWER’”’ 


Operators! HERE IS YOUR CHANCE TO 
MAKE EXTRA MONEY. The Country is 
“Mantelpiece” conscious. Use them on 
Punch Boards in all your locations or as prizes 
on your Pin Games and Diggers. We only 
have a limited amount on hand. 25” high, 


Mah . Each clock 26” stem to stern. 2 electric light bulbs in 
carries 3 $9.75 Retail $ 60 the hold. When “plugged” in makes an at- § 715 
ahah Jet. Sams ene tractive FLASH. All rigged by hand. Ameri- 1 Ea. 
‘ er. “Only 1,000 at this saatieieiat SAMPLE $2.00 
: ow price—there w 
i On SAMPLE $2.00 EA. 
f filed “as voomeel wes Orders filled in rotation 1375 Canara SS ee 


ALL ORDERS MUST BE ACCOMPANIED 


with a MONEY ORDER Deposit of at Sample $4:50 Each cages owrl page ay advis hg 
ae Orders Filled In Rotation machines you operate. 
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TUE VENDING MACH 


> WRITE—WIRE OR PHONE YOUR ORDER IMMEDIATELY 


» ALL MACHINES IN STOCK—READY FOR INSTANT SHIPMENT 


a» » Terms: One-Third Deposit with Order—We Ship C. O. D. for Balance Due 
» » References: Dun & Bradstreet, or wire any 


8178. 
but price 


Oo at 


in XTRAORDIN 


INE CO. 


ARY 
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PIN GAMES 


Brand New Machines 
---All Latest Release 


ee 
See eee ee nnee 


Genco Criss Cross ..... 
Pacific Ticket Game .... 
Rive Power ...cces<e. 
BUD CU Gis ccc ccccs 
A. B. T. Auto Winner. . 
Cannon Fire, Jr........ 
PTT 


Fly’g Trapeze, jr. 39.50 
Merry-Go-Round 39.50 
Major League, Sr. 59.00 
Sportsman ... 90.00 
Skill Shot ... 90.00 
Jennings F’tball 64.50 
Hold and Diaw 29.50 


Radio Wizard ..... Pre 
2 2 


ee ee) 
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rrr Te 
EE Ketan teeeus 6 
PEE “Socccccccces 
re - 
King’s Horses, Regular. . 
Three Point Pin Came 

King’s Horses, with Ball 

Cu 
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Seedsee se 06 we 
ee 
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Game Give... 2. 0es 
Subway Special ....... 
Wild Cargo (New)..... 
Major League, jr....... 


Mills “QT” Pay Table, 
World’s Best Pay Ta- 
ble 


“a 
205-15 FRANKLIN ST. 
FAYETTEVILLE N.CAR. 


bank in Fayetteville our expense « « 
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| <"MAIN STREET” 3 
Zz IS THE GREATEST THING | 
| oe THAT EVER HAPPENED a 
| mi TO YOU | ¥ 
i ° ce bd ih 
_ o“*MAIN STREET” 3s 
3 WILL POSITIVELY MAKE YOU? 
| SEVERAL HUNDREDS OF => 
iz DOLLARS WEEKLY 3. 
7 o. v sz 
| “MAIN STREET” 3 
|» IS A "ONE WAY ROAD”.--YOU 38 
7 MUST MAKE MONEY---YOU “e 
7m” CANNOT GO WRONG! =$ 
-_ "BECAUSE — " 


: 1 O O > 7 . Each case of MAIN STREET brings 
; t O THE GENERAL CONCESSION CORP. $12.00 to the retailer. 


: 3 positively and unequivocally guarantees im : sis 
: the sale of MAIN STREET, Se ees ee ae 
| . a E G A L “ — . case. MAIN STREET costs yo 


; We guarantee the sale to you so... you, $7.00 per case. Your profit $2.00 
. guarantee the sale to the retailer! per case. The average placemen 
EVERY PURCHASER We will accept at any time for full refund - a wig = + 00 a a 
| RECEIVES REAL VALUE any unsold full or part cases of MAIN Your profit $40.00 per as Wi 
| - ag EVERY PURCHASE! STREET. repeats . . . the sky is the limit 
“MAIN @ oo PER CASE Ps 25% DEPOSIT WITH ALL ORDERS, BALANCE C. O. D. im 
STREET” ame DELIVERED PREPAID IMMEDIATE SHIPMENTS 
GENERAL CONCESSION CORPORATION 
6545 CARNEGIE AVENUE, - - CLEVELAND, OHI 
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Never before have operators been offered a game with a background so dramatic—suc 
careful planning——such exciting Life-Like Action and intense “Player Appeal” as presente 
in this remarkable game. All the Intuition — Experience — Knowledge and SKILL of 
resourceful Red Grange have been brought into its play—Genuine Football Action—A KICK 
OFF at the Fifty-Yard Line—Ten-Twenty-Thirty-Forty-Fifty Yard Gains—TOUCHDOWNS!! 
The player sees a dozen good openings to SCORE—He’s placed in the backfield of a R 
FOOTBALL GAME right at the opening gun. It takes SKILL to go through! He FEELS 
can DO it! He goes into a huddle with himself and the CROWD of players around the g 
He’s imbued with the spirit of the Mighty Red Grange. 


READ WHA 
STAR PLAYERS 


Pacific Amusement Mfg. Co. 
4223 W. Lake St., Chicago, III. 


Attention! Mr. Fred C. McClel 
Gentlemen: 


There’s no doubt about it—this game, Galloping 
No. 77, designed by ‘Red Grange” and your compa 
is a winner. It ought to pack more people around 
than any game has ever done before. That Red-Heade 
phantom sure did his stuff—and with the public flock 
ing to play his creation, which they are bound to do 
1 say it’s the best yet—and I've seen and played ’em 

—‘BRONKO” NAGURSKI, 
Fullback, Chicago 6 


Mr. Fred C. McClellan, President 
Pacific Amusement Manufacturing Co. 
4223 W. Lake Street, Chicago, III. 
Dear Mr. McClellan: 

Your new football game designed by my fellow te 
mate, ‘“‘Red” Grange, is a “WOW!” It gives me 
same thrill | get right out on the field, and | don 
mean maybe! —BERT PEARSON, 

acity! Guard, Chicago & 
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hears Throu 


The ball is SNAPPED—An opening is found for a fifty-yard run! The ball weaves in and 
out with startling SPEED—Red takes it! Ten-Thirty-Fifty Yards—IT’'S A TOUCHDOWN! 
Excitement reigns supreme! Everybody wants to take GALLOPING GHOST on the next 
play—It may be a ten-yard gain—It may go forty—More tantalizing still—An Incompleted 
Bm Pass or even a Fumble. A player may get Offside—At any rate—the ball streaks up and 
wg down the field—Red scoring on the white balls in thrilling Football fashion—or just the 
iB opposite. You KNOW Red Grange can put plenty of SPEED into a Football Game. You 
KNOW that players will TAKE to and STAY with whatever game gives them the MOST 
in CLEVER ACTION and TRUE SKILL CONTROL. So, it only remains to see GALLOPING 
GHOST NO. 77—PLAY IT—You'll OPERATE it in all your locations for RICH PROFITS 
—and for a LONG TIME to come. 


HICAGO BEARS 


-_ Gentlemen: 
p ! have played “Galloping Ghost” for hours. Not be- 
1d cause Red Grange designed it—but because it gives me 
sal a lot of excitement—that’s why | can’t get away from 
tock “Galloping Ghost,” the greatest amusement game I've 
do ever played, and I’ve played them all. 
n —GEORGE CORBETT, 
Kl, Quarter Back, Chicago Bears. 
: *s¢ ¢ 

RED HIMSELF—— 


In working out the plays on Pacific’s great football 
game, GALLOPING GHOST No. 77, | have done my very 
best to create many interesting, thrilling and clever 
plays, drawing on my experience of years in College and 
Professional Football, and my own originality to do so. 
1 can frankly say that it gives me great pride to affix 
my name and indorsement to every word of favor that 


ona 


“aa it is possible to pass on GALLOPING GHOST No. 77. 

| It'll be a great game for the public—and far greater 

ON, still for the operator. —"RED” GRANGE, 

— Captain and Halfback, Chicago Bears. 
* *# ¢ & 
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Pacific Amusement Manufacturing Co. 
WIED GRANGE CREATIONI 


IF / aw AMUSEMENT MANUFACTURING COMPANY 


4223 W. LAKE ST., CHICAGO, ILL. 1320 S, HOPE ST., LOS ANGELES, CAL. 
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panion to the Crane. 


Similar in size and construction to our Crane—with the same outward beauty and the same 
inward mechanical perfection, this new “MAGIC FINGER” merchandiser makes a perfect com- 
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How th 
“ 
MAGIC. FINGER” 
perates 
The bed of the MAGIC 
FINGER Automatic Merchandiser 
is a 20-inch circular mirror disc 
on which the merchandise to be 
vended is temptingly displayed 
. The jeweled chrome hand 
with its “Magic Finger” can be 
located on the path of any item 
on the mirror display by means of 
the “Locator” Wheel on the 
front of the cabinet. 

Insert a nickel in the 
“visible” coin slot and the “Magic 
Finger” automatically starts push- 
ing whatever is in its path to- 
wards the drop chute at the front. 

When the “Magic Finger” 
has finished its trip to the front 
it automatically travels back again 
ready to be re-located by the pa- 
tron. 

° In the meantime the 
merchandise disc revolves and 
the encircling collar moves in- 
ward, pushing the merchandise 
back into the display field center. 

. There is no candy used 
in the display itself, but the ex- 
clusive Mutoscope Automatic 
Candy Vendor supplies a specified 
purchase of candy for every nickel 
inserted. 

Dozens of mechanical refine- 
ments introduce a 


NEW ERA 
RCHANDISING 
MERACHINES. 


THTERDATIONAL MUTOSCOPE REEL CO.INC.” 


516-22 WE _ 34° STREET, 


will welcome both of these “new 
day” merchandisers, the ““MACIC 
FINGER” and the “ELECTRIC 
TRAVELING CRANE” placed side 
by side, each in its own way irre- 
sistibly appealing to players. 


is embodied in the Mutoscope 
Crane is also part and parcel ot 
the MAGIC FINGER merchan- 
diser. Its precision of action is 


new YORK CITY. - 


AN IDEAL 
COMPANION TO THE 
MUTOSCOPE CRANE 
Many of the choicest locations 


The mechanical perfection that 


an engineering triumph and is 
rt of the fascination of watch- 
g the MACIC FINGER operate. 
All the action co-ordinates—Ev- 
erything CLICKS! 

Every conceivable precaution 
has been taken to make this new 
merchandiser tamper proof and 
pilfer proof. For example, if the 
entire machine is tilted forward 
in an effort to force the merchan- 
dise down the drop chute a metal 
slide automatically closes the 
chute opening 

FIRST SHIPMENTS WILL BE 
MADE FEBRUARY Ist. Place 
your orders now if you want 
shipment on that date. Operators 
who have attended private show- 
ings of this machine have already 
placed substantial orders and we 
plan to release all orders received 
up to january 15th on February 
Ist. Place your orders, or write 
for further information NOW so 
as to enable you to receive 
part of the first delivery. 


Mur score 
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© The ONLY Digger with Automatic Candy Vendor so Constructed that the player receives a SPECIFIC 


purchase of candy . . . cannot be operated if there is no candy in it... THINK WHAT THIS MEANS 
TO NEW TERRITORY .. . one of the many Mutoscope Exclusive Features PATENT PENDING 


“TOOR AnD 5 


(VHUL POLL WALL DUA LIL QOCODE. HTLHTTEE LA 
aay ht he a, ey 
The Hew Ua Chane wilte oe ( 


Par ic gscn BF and 22 othe ints of = | 
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e 
«ERE ORIGINAL 7 7(+7,74/— PIN-GAME 
j ip s é ULL YWyfyjj, Yow iL. ] Y j Yy yy jj ; j W ty Vey GI 4 : 
i “Another AIRWAY in brilliance and beauty . . . in smooth-playing skill-appeal . . . in 
the fundamental features that make a game last on location!” Such is the verdict of every 
operator who has seen and played this revolutionary game! And you'll agree one hundred 
: per cent when you feel the fascination of SKY-SCRAPER grow upon you with each suc- 
3 cessive shot! SKY-SCRAPER IS YOUR DEFINITE ASSURANCE OF STEADY, MAN-SIZE 
i PROFITS THROUGHOUT 1935! 
| BEAUTY LIGHTS 
»f “ ” 
that says: “STOP and PLAY! that flash:“ANOTHER SKILL SHOT!” 
. a ne ithout ion, SKY-SCRAP ; coh eartaiey ® 
4 f Mis zs _ pete poweee ing tt hy Beeuttan, Imagine the sky-line of a typical big city at 
7 Al wn Bee _ yet dignified! Colorful, yet harmonious! Mod- twilight . . . picture the lights in giant build- 
G ings twinkling on as the dusk grows deeper 


ernistic, yet simple! And it grows more beauti- 
ful under the player’s eyes, as each successful ~ . . and the sky partially illuminated by the 
shot is registered on the LICHT-UP TOTALIZER. reflection of millions of lights! There you have 
the ever-changing scene in the SKY-SCRAPER 


Every successful shot is instantly 


. Ve P play-field! 
’ AW Oe tk YALE TAR in RE scored in LIGHTS—the player's objective being 
: wit (hewn | ‘a to light up all windows in the towering structure 
, - 3 a ; , This master sky-scraper is 


in the foreground. 


A NEW EXCLUSIVE FEATURE! © 2,.polished metal. casting, and, the beauty of 
to be appreciated. 


: Player spins Dial by depositing coin, and score be seen 
i nonin’ rigs added to final Rays — — that 
i a fairly score may aine ore a P 
; single ball is shot is positively the most com- By skillful shooting, player CAN LIGHT ENTIRE 
- pelling “come on” feature ever devised! hi BUILDING WITH ONLY 4 BALLS, as certain 
: player dials a RED Starting score, not only is pockets light up several floors at a time! Light- 
: this added to score, but also AWARD is in- ing up the Beacon Light on the tower DOUBLES 
' creased. Inasmuch as player must earn a reward ENTIRE SCORE! This feature—lighting two or 
r by skill before he can benefit by RED score, three floors at a shot—is positively the most 
i this feature has the same thrill as a Jack Pot, intriguing feature ever built into any game and 
. plus tantalizing suspense throughout game. will hold players by the 

: f : * J 

co |e @ New A. B. T. Visible Coin Chute 

i: @ New SUPER-SENSITIVE Plunger WRITE £ or 

| | Se or 1e—40 In. by 20 In. 

y . | v , 1/3 with order, balance C. O. D., f. 0. b. Chicago. PRICES 

+ a3 == ” ORDER THIS LONG-LIFE WINNER TODAY 

; IMMEDIATE DELIVERY 


Amazing Combination 
: 
| alr, SID S\N of SKILL and LUCK insures HUGE PROFITS! 
i cae . ‘im -, eNY The dream of every operator comes true in ACTION! Here is a game with super SKILL 
i : ao APPEAL—-YET the “safety valve” of LUCK gives the operator a break and ALSO MAKES 
4 LB oe A ‘ Be IT POSSIBLE FOR THE AVERAGE PLAYER TO RUN UP A SUBSTANTIAL SCORE! This 
} ot me ; feature acts as a powerful magnet for competitive play—and is destined to create thousands 
: “eB? ANY of new pin-game fans! ACTION is truly an operator’s machine! The “sharks” can’t resist 
ri a ; it—they’ll play till the cows come home—but they can’t clean you out! 
LH ; j PROGRESSIVE SCORE 
; a ate “A | OUT-BALL RETURN 
; - { Harry Williams—inventor of Contact and Signal— 
: ad ‘ has dared to give you in ACTION a combination 
of features that could have been used in the manu- | SEnioOR acTion 
facture and sale of at least 5 different games! JUNIOR action 22 IN. BY 461M. 
- The result is GREATER SUSPENSE . . . MORE. hag aed ay $ 
PLAY FOR THE MONEY . . . AND SUPER EARN- $ -50 -50 
i ING POWER! Get started now with this amazing 
- 4 ye. i i hit! Order from your jobber! Va WIT ORDER. BALANCE COD 
a Write for Circulars on Spark-Plug—Natural [RIL URTT CCR emanate 
; —Rocket—Champion-—Signal 
é a : . a 7 


4619 RAVENSWOOD AVE. - CHICAGO, ILL. 
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Ls A GOLD MINE for wide-awake operators! A 

5-cent SKILL-GAME that actually takes in more 
money than quarter slots ever did! PLAYS 200 TO 250 
GAMES AN HOUR—every game packed with breath- 
taking suspense! Takes in $8.00 to $12.00 an hour—up to 
$500.00 or $1000.00 a week! 


RED ARROW is an innocent SKILL GAME in appearance 
and in fact! No money visible! No extra handles! Nothing 
to create unfavorable comment! Yet the instantaneous 
thrilling AUTOMATIC PAYOUT—and possibility of 60, 
70, or even 80 per cent payout—insures CONSTANT 
REPEAT PLAY and makes RED ARROW a game that will 
stay on location for years! 


Positively Trouble-Proof Mechanism! 


Remember! RED ARROW is the ONLY |-SHOT PIN- 
GAME with a FULLY AUTOMATIC PAY-OUT—proven 
positively bugless by thousands of machines in operation! 
Why buy a machine for a few dollars less and see it die on 
location in a few weeks or even days? Buy RED ARROW 
—get back the difference in price in 2 or 3 days’ play— 
avoid excessive service calls—and be assured a big steady 
income for years to come! 


GET MORE LOCATIONS WITH 
THIS SENSATIONAL WINNER! 


With RED ARROW you can operate LARGER ROUTES ... 
get more locations . . . take in more territory, due to the enom 
mous earning power of this miracle machine! Small towns, out- 
of-the-way places, where you never dared place ordinary pin 
games, are now fertile territory for smart operators who get in 
on the ground floor! 


ACT QUICK FOR HUGE PROFITS! 


Don't delay! Good spots are being grabbed fast with this amaz- 
ing high-speed money-maker! Get started at once for the 
biggest, steadiest, fastest money you ever made in your lifel 
Shoot in your order today! 


SAMPLE $94.50 


Lots of 5 or more, $91.50 each 
Check-Separator Model, $5.00 extra 
Specify whether Battery or “Plug-in  Model—both same price 
'/y with order, balance C.0.0.. f.0.b. Chicago, TAX PAID 


* ROCKET eCHAMPION eSPARK-PLUG eNATURAL eSIGNAL 
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